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19th ANNUAL ALUMNI INSTITUTE 
HEARS EDUCATOR AND PRACTITIONER 

The 19th Annual Alumni Institute 
sponsored by the Business Administra
tion Alumni Association held November 
8 at the St. Paul Hilton heard James R. 
Bright, Professor and Associate Dean of 
the College of Business Administration, 
University of Texas, the afternoon key
noter, indicate his belief that technology 
is becoming the most powerful force in 
the business environment and that we 
really aren't teaching people about tech
nology and its impact. 

James Bright 

Dr. Bright said "it is puzzling and in
triguing to note we don't teach business 
students about technology. As a matter 
of fact the engineering and science 
schools don't teach their people about 
technology. They teach them pieces of 
technical knowledge, but don't teach the 
interaction of these forces with society." 
Throughout his talk he emphasized the 
interactions of technological change and 
the importance of understanding them 
and their impact on business and on 
society generally. 

The afternoon keynote address was 
followed by concurrent panel sessions, as 
in past years, with the general theme of 
Profit Potential in a Trillion Dollar 
Economy. The subjects discussed in the 
four panels were PictuTing Tomorrow's 
Consumers, Changing Goals and Inter
ests of Personnel, Forecasting Profits 
and The Corporate Prophet: Looking at 
the Future. 

John Carroll 

C. Arthur Williams, Jr., Dean of the 
College of Business Administration, dis
cussed The Business School in Transi
tion in the general session following the 
panels. 

John E. Carroll, President of Ameri
can Hoist and Derrick, and a member 
of the Consultative Council of the col
lege, was the dinner speaker following 
a social hour and banquet. The subject 
of his address was Long Range Pros
pects for Capital Goods. 

Mr. Carroll believes that on the basis 
of employment growth, "the future of 
the capital equipment industry is bul
lish." Using Department of Labor pro
jections which indicate a labor force of 
95 million by 1978, an 8Jf million in
crease from the 86J~ million total pres
ently, which will "have to be equipped 
with a lot more than a screwdriver or a 
shovel," he concludes that a potential 
capital investment of $185 billion by 
1978 will be required just to keep pace 
with growth in the work force. 

Carroll is convinced that the power 
of our country and any industrial nation 
"is directly related to the strength of its 
capital equipment industry. The ability 
to turn out machinery, tools, and equip
ment is what makes it possible for the 
United States, with only 6 percent of 
the world's population, to produce one
third of the world's output of all goods 
and services." 

(cont'd on page 5) 
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Annual business week 
April 12-19 

The annual B Week sponsored by the 
Business Student Board is scheduled to 
begin this year on April 12 and will con
clude on April 19 with the B Day ban
quet and address by a leading business 
executive or public official, as yet un
named. 

This student planned and executed 
activity makes a special effort each year 
to involve the students, faculty and busi
ness executives in informal interchanges 
as well as providing formal panel dis
cussion sessions and the banquet ad
dress. The past several years it has also 
included a day-long invitational Intercol
legiate Management Games session at
tended by students from private and 
public coll eges in the state. 

Some recent addresses to the B Day 
banquet have been given by Wheelock 
Whitney, former chief executive officer 
of Dain, Kalman and Quail; Steve J. 
Gadler, member of the Minnesota Pollu
tion Control Agency Board; and James 
Goetz, former Lieutenant Governor. 

Kappel Chair Lectures 
The College's Business and Society 

students will have the opportunity to 
hear two noted economists when Walter 
Adams and Neil Jacoby conduct the class 
on February 22 and March 1. 

Adams is a distinguished professor of 
economics, author and consultant at 
Michigan State University and was act
ing president from 1969-70. 

Jacoby is former clean and professor of 
economics of the Graduate School of 
Business Administration, UCLA, and 
presently Visiting Scholar at the Center 
for the Study of Democratic Institutions, 
Santa Barbara. He is an author and con
sultant to business and government and 
was a member of the President's Council 
of Economic Advisors from 1953-55. 



Consultative Council Names Chairm an 

E. Palmer Tang 

Leonard Murray 

A February meeting to consider an 
evaluation of the school is scheduled. 

Business Executive-Faculty 
luncheon Seminars Scheduled 

The first in a bi-monthly series of 
business executive-faculty luncheon sem
inars held January 23, whose purpose 
is to provide an opportunity for the facul
ty of the business school and business 
executives to communicate with one 
another, was rated successful by the 
faculty members who attended. 

Four leading executives, five faculty 
members from different fields of interest 
and Dean Williams were the partici
pants in the initial session. Other execu
tives and faculty members will be in
vited to subsequent meetings of the 
program designed to help bridge the 
gap between practitioners and academe 
to their mutual benefit. 

The Consultative Council of the Col
lege of Business Administration met at 
the college on November 29 and elected 
a new chairman, E. Palmer Tang, 
Partner-in-charge, Touche Ross & Co., 
to replace Leonard Murray, President of 
the Soo Line Railroad, who has effec
tively headed the Council during the 
past several years. 

Faculty News 1972-73 
The Council discussed its purpose, 

structure, and composition, and decided 
to make no change in its basic purpose 
to provide advice and counsel on the 
College's mission and programs and liai
son with business and other communi
ties. It did, however, agree to increase 
its size to twenty-five and include ex
ecutives from governmental and non
profit organizations in its membership. 

Placement Office Reports 
Job Offers Up 

The annual Placement Office report 
for the 1971-72 year indicates that al
though the number of companies inter
viewing on campus was down to 228 
from 266 in 1970-71, the total number 
of interviews taken by students went 
up to 3,602 from 3,192. Figures also 
show that the percentage of companies 
cancelling was smaller by 13% and the 
number of offers received by the stu
dents was up significantly from 255 to 
488. 

Salary offers for men were slightly 
higher than last year in most categories 
except for the MA degree in industrial 
relations where they went down slightly. 
However, based on a very small sample, 
salary offers to women showed higher 
increases than men's with accounting 
major degrees increasing 7.1% over last 
year and regular degree offers increas
ing 6.9%. 

Copies of the complete report are 
available upon request to the Placement 
Office, College of Business Administra
tion, University of Minnesota, Minne
apolis, Minn. 55455. 

Appointments 
C. Robert Carlson, assistant profes

sor in the Finance Department, who re
ceived his Engineering degree as well 
as MA and Ph.D. degrees from Michi
gan State University. 

]ames P. Rakowski, assistant prof
sor in the Management and Transporta
tion Department, who received his BA 
from Princeton and Ph.D. from Colum
bia University. 

Promotions 
Department of Industrial Relations 

Mario F. Bognanno, from assistant to 
associate professor 
George T. Milkovich, from assistant 
to associate professor 
Mahmood A. Zaidi, from associate 
professor to professor 

Department of Management Sciences 
Gary W. Dickson, from associate pro
fessor to professor 

Department of Management and 
Transportation 

Frederick ]. Beier, from assistant to 
associate professor 

Department of Marketing and 
Business Law 

C. William Rudelius, from associate 
professor to professor 

Leaves 
Professor John Neter of the Manage

ment Sciences Department is spending 
his first sabbatical leave in seventeen 
years at the University reading, taking 
courses, and doing research to update 
his capabilities in statistics and quan
titative methods. 

Professor C. William Rudelius of the 
Marketing Department is undertaking 
research to identify research and edu-
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cation needs of Upper Midwestern (pri
marily Minnesota) government agencies 
and private firms. 

Andrew F. Whitman, associate pro
fessor of Insurance, is on leave for a 
second year to work as deputy com
missioner with Dr. Herbert S. Denen
berg, Insurance Commissioner of Penn
sylvania. 

Returning From Leave 
Professor Gordon D avis of Manage

ment Sciences Department is returning 
from a year and a quarter leave spent 
on the faculty of the European Institute 
for Advanced Studies in Management 
in Brussels, Belgium. 

Professor John Flagler of the Indus
trial Relations Department and Director 
of the Labor Education Service returned 
Fall quarter from a year's leave spent 
visiting several foreign countries and 
making on-site investigations of foreign 
labor movements. 

Professor Robert Holloway of the 
Marketing Department returned Fall 
quarter after spending last year re
searching and developing a new pro
gram in the area of natural resources 
and business . 

William Weitzel, associate professor 
of industrial relations, has returned from 
a leave spent serving as Director of 
Organizational Development at Target 
Stores, Inc. 

Resignation 
Professor Nicholas A. Glaskowsky of 

the Department of Management and 
Transportation resigned last Summer to 
become president and chief executive of
ficer of National Distribution Services, 
Inc., a subsidiary of Eastern Airlines. 



From the Faculty Pen 
Additions to Reprint Series 

"The Search for Industry: Identifying 
Regional Manufacturing Opportunities" 
by J. Russell Nelson and William Rudel
ius, reprinted from California Manage
ment Review, Summer, 1972. (No 
charge.) 

Mined-out areas of Appalachia and 
the Upper Great Lakes, defense-aero
space centers of Los Angeles and Seattle, 
and ghettoes of Watts and Chicago have 
one problem in common-all lack im
mediate employment opportunities for 
residents. This paper outlines steps that 
individuals or groups may take to try to 
provide additional employment oppor
tunities for a geographical area-from 
small communities to multi-state regions. 

This development often stresses pro
viding new jobs in manufacturing. Thus, 
the article summarizes methods of de
veloping a list of candidate products to 
consider for manufacture that are con
sistent with the area's goals and reflect 
important considerations, in plant loca
tion decisions. 

"A Bayesian Framework for the Re
porting of Experimental Results" by Ray
mond E. Willis, reprinted from Decision 
Sciences, Vol. 3, 1972. (No charge) 

In hypothesis testing, the level of sig
nificance, a, often performs a screening 
as well as ;n evaluating function. Results 
which are not "significant" as some pre
set value of q. are simply not reported. 
Unfortunately, this value of a is usually 
arbitrarily set at .05 or .01 an'd bears no 
relation to the needs of potential users 
of the study. This naper suggests an ap
proach to making the selection of a more 
respons1 e to these potential applic~tions. 

"Effects of Use of Computer in First
Year Statistics Sequence on Student At
titudes" by John Neter and Norman 
Chervany, reprinted from Decision Sci
ences Vol. 4, 1973. (No Charge) 

The use of computers in teaching sta
tistics can make an impact upon students 
in two ways. First, it can affect the 
amount and rate of learning of statistics. 
Second, it can affect student attitudes 
toward computers, statistics and quantita
tive methods. This paper reports a study 
on the effects of the computer in teach
ing statistics on student attitudes. The 
data are based on pre- and post-course 
questionnaires administered in a first
year statistics sequence. The results part
ly confirm expectations, and partly raise 
questions for further investigation. 

"Policy Variables for Lot Size Man
agement" by Thomas R. Hoffmann, re
printed from The Logistics and Trans
portation Review, Vol. 8, No. 2, 1972. 
(No charge) 

Use of the Economic Order Quantity 
formula is common in industry, but often 
criticized because of the difficulties in
cmTed in determining the "correct" value 
of the carrying charge rate. This article 
explores the concept of establishing the 
rate as a function of more common man
agement variables, i.e., available set-up 
time or average total inventory invest
ment, and presents formulas for deter
mmmg the implied rate. It further ex
amines the implications of thus estab
lishing the carrying charge as a policy 
variable rather than a deterministic 
Hcost." 

"Returns from Bank Holding Com
panies" by Roger B. Upson and Paul F. 
Jessup, reprinted from The Bankers 
Maa,a:ine, Vol. 155, No. 2, Spring 1972. 
( o charge) 

Discussions about bank holding com
panies usually center on matters of regu
lation and competition. But what about 
the shareholder-are bank holding com
panies a good investment? 

To shed light on concerns important 
to the shareholder, a study of bank hold
ing companies was made covering the 
period from the Bank Holding Company 
Act of 1956 to the beginning of 1971. 

A new index of share prices of reg
istered bank holding companies is de
veloped in this study. This index has in
creased more rapidly than those for com
parative banks over the period from 
19.56 to 1970, almost 200 percent for 
bank holding companies as opposed to 
117 percent for banks outside New York 
City. This superior performance is asso
ciated with management policies that 
have resulted in dividends growing more 
rapidly for holding companies than for 
individual banks. Also, managements of 
the holding companies generally have 
followed policies of frequent increases in 
the annual cash dividend paid per share. 

In addition, a complete matrix of an
nualized returns from shares of bank 
holdings companies, 1957-70, is pre
sented. The average return for all hold
ing periods is 11.2 percent per year, and 
negative returns are infrequent. These 
comprehensive market measures of share
holder returns can be useful to share
holders and to managements for assess
ing the magnitude and variability of 
these returns. 
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Corporate Associate 
Fellows Named 

Twelve students in the Graduate 
School of Business Administration have 
been awarded fellowships in the fourth 
year of the Corporate Associate Program 
whose purpose is to attract outstand
ing graduate school candidates from 
throughout the country in the belief that 
a major factor in the excellence of any 
institution of higher education is the 
caliber of its sh1dents. 

Eight of the recipients are Ph.D. can
didates, four renewals and four new; 
four recipients are MA or MBA candi
dates. The Ph.D. fellowship grants are 
$3,000 for the year and may be re
newed. The MA grants are $1,500 for 
the year and normally are for one year 
only. 

The Ph.D. fellows and their majors 
are: R. H. Ashton, accounting; C. R. 
Byers, quantitative analysis; Jeffrey 
Lasky, management information sys
tems; James E. Nelson, marketing; 
R. A. Patterson, industrial relations; 
Larry Rittenberg, accounting; K. C. 
Schneider, quanitative analysis; F. J. 
Stephenson, transportation. The MA
MBA fellows are: Robert J. Ernt, in
dustrial relations; Douglas G. Nelson, 
finance; Gary M. Purkat, finance; 
Greg R. Rom, finance. 

The Corporate Associate Program was 
begun four years ago with eleven major 
companies contributing funds to the 
program for the benefit of the College 
of Business and the Institute of Tech
nology. There are now twenty-six firms 
participating in the program which is 
under the auspices of the University of 
Minnesota Foundation. James Binger of 
Honeywell and Harry Heltzer of 3M are 
co-chairmen . 

"Will No-Fault Insurance Cost More 
or Less?" by C. Arthur Williams, Jr. , 
reprinted from The Catholic University 
Law Review, Vol. 21, No. 2, Winter 
1972. (No charge) 

VVhether no-fault automobile insur
ance will cost more or less than insur
ance under the present tort system is 
one of the most debated topics of the 
day. For some the answer will determine 
whether they will support or oppose 
adoption of some no-fault approach 
either in their state or nationwide. Be
cause the outcome of the no-fault debate 
is uncertain and costs is one of its most 
important criteria, it deserves careful 
examination. 

The purposes of this paper are: ( 1) to 
discuss the basic factors that affect the 
cost of automobile insurance under any 
system and to show how changes in 
these factors affect the premium costs, 

(cont' d on page 4) 



More From the Faculty Pen 
( 2) to summarize briefly the pioneering 
costing effort of Frank Hmwayne, ( 3) 
to describe in some detail why the 
American Insurance Association predicts 
substantial savings if their no-fault plan 
is adopted, ( 4) to show why the Ameri
can Mutual Insurance Alliance, using 
AlA data believes most costs will be re
duced only slightly under the AlA plan 
and the costs for some coverages will 
actually increase, ( 5) to discuss the 
modified AlA approach used by the 
New York State Insurance Department, 
and ( 6) to demonstrate how sensiti~e 
the AlA estimates are to changes m 
several basic assumptions, and on this 
basis to predict whether no-fault plans 
will cost more or less. 

"Random Walk and Forward Ex
change Rates: A Spectral Analysis" by 
Roger B. Upson, reprinted from Journal 
of Financial and Quantitative Analysis, 
Sept. 1972. (No charge) 

This paper examines the random-walk 
hypothesis in the forward exchange mar
ket by applying spectral analysis to the 
three-month forward rates for dollars 
against sterling in the period 1961-67. 

The analysis identifies the presence ~f 
three recurring short-run cycles m 
pound-dollar 90-day forward exchange 
rates. Thus, these rates do not behave in 
a manner consistent with the random
walk hypothesis. There are two major 
implications of a significant departure 
from randomness. First, there are some 
inefficiencies in the forward exchange 
market analyzed. Second, periodicity is 
present in the time series. Knowledge ~f 
the recurring cycles may be useful m 
developing exchange rate forecasts. 

This paper also examines the appro
priateness of analyzing these forward 
exchange rate data with a finite variance 
model. Both the original and the trun
cated series exhibit significant nonran
domness, implying that the process gen
erating the series does not behave as 
though it has infinite variance. 
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"Structure of Information Seeking 
and Personality in Consumer Decision
Making" by Ivan Ross, reprinted from 
Journal of Business Administration, Vol. 
3, No. 2, Spring 1972. (No charge) 

This study was undertaken to clarify 
the nature of concerns consumers are 
aware of in making purchase decisions 
and to relate these concerns to the pre
dominant goals in consumer's decision
making strategies. 

Prior research suggesting the existence 
of two relatively independent dimensions 
of information needs or types of "con
cerns" in consumer decision-making is 
supported by the results of this study. 
One type of concern has to do with the 
qualitative, functional or performance 
character of the product under con
sideration; the other, with the appropri
ateness of the product in terms of its 
social character. 

Marketing management might well 
profit from the empirical construction of 
consumer and product typologies, per
haps within demographically defined 
market segments of particular interest to 
them, that would help them understand 
~he kind of information needs likely to 
be predominan t for those with purchase 
intensions in the various product cate
gories. Taking advantage of personality 
correlates of risk perception is more 
difficult from a marketing management 
point of view since prior research sug
gests that it is usually difficult to seg
ment a market meaningfully using per
sonality data . However, to the extent 
that information acquisition strategies 
covary with differences in this personal
ity measure and with other "actionable" 
differences ... such as media utilization, 
then there is managerial implication for 
both media selection and message 
content. 

"Reactions to Role Conflict: The Case 
of the Industrial Salesman" by Orville 
C. Walker, Jr., Gilbert A. Churchill, Jr. 
and Neil M. Ford, reprinted from Jour
nal of Bttsiness Administration, Vol 3, 
No. 2, Spring 1972. (No charge) 

This paper examines the characteris
tics of the industrial salesman's role and 
the reasons why he is susceptible to 
conflicting expectations and demands. 

The nature of the salesman's position 
frequently places him in the middle be
tween his superiors' expectations and 
policies on one hand and the customers' 
objective~ and demands on the other. 
When the s:tlesman is faced with this 
kind of conflict, the formal authority of 
his organizational superiors may not be 
sufficient to guarantee his loyalty to 
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Faculty Book 
Labour Economics in Canada, Sylvia 

Ostry and Mahmood A. Zaidi, MacMil
lan Company of Canada, Toronto, 1972, 
pp. 354, $9.95. 

This book concentrates on institutional 
and quantitative aspects of the Canadian 
scene and not on a review of received 
theory. Even though the raison d'etre of 
this book is the empirical analysis of the 
Canadian labor market, an effort has 
been made, wherever possible, to bring 
into the discussion comparable studies 
using U.S. data. 

company policies. While his superiors' 
authority may impose a major constraint 
on his freedom of action, the salesman's 
choice among conflicting demands is 
largely determined by his perceptions of 
the relative power held by superiors and 
customers. 

Instead of a totally controllable tool 
of his company, the salesman is an "in
fluenceable" intermediary between com
pany and customer. An understanding 
of the different sources of power, there
fore, is important to sales managers a'?d 
customers alike as they attempt to m
fluence the salesman's behavior in the 
field. 

"Spread of Marketing Innovations in 
a Service Industry" by Robert A. Peter
son William Rudelius and Glenn L. 
Wo,od, reprinted from Journal of Busi
ness Vol. 45, No. 4. October 1972. (No 
charge) 

This study uses the results of a survey 
of 200 of the 500 largest life insurance 
firms in North America to analyze the 
relation between the earliness of adop
tion of new policies and the character
istics of the firms-such as type (mutual 
or stock) and size. 

Although the adoption process for 
each policy innovation was somewhat 
different, evidence suggests that an early 
adaptor of one innovation tends to be an 
early adopter of another. Larger firms 
(measured by insurance in force ) tend 
to be earlier adopters than smaller firms; 
in fact a two-step flow was generally ob
served- new-offering ideas spreading 
from the innovator to the larger firms in 
the industry and then to the small firms. 

One conclusion is inescapable: in an 
industry where new ideas cannot be 
patented or copyrighted, the relative ad
vantage obtained by an innovating firm 
is extremely short-lived. 

These reprints may be obtained from 
the Division of Research, College of Busi
ness Administration, University of Minne
sota, Minneapolis, Minn. 55455 
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From the Faculty Pen 

"An Exploratory Study of Condom 
Marketing and of Young Unmarried's 
Attitudes Toward Condom Usage in 
Minneapolis-St. Paul, Minnesota" by 
Ivan Ross, Working Paper No. 5, Sep
tember, 1972. 

The paper reports the results of a 
limited mail survey of 34 minors and 
18 pharmacists questioning attitudes 
and practices regarding condom usej 
sales conducted in February, 1972. 

Young unmarrieds continue to display 
ignorance about venera] disease; few 
use condoms at all, and those that do 
are mainly concerned about contracep
tion, not prophylaxis. There is a per
vasive belief that modern medicine can 
cure venereal diseases, so "why worry." 

From the druggist's point of view, 
most would like to see condoms more 
readily available to any who would 
care to buy them, yet prefer to keep 
them "behind-the-counter" rather than 
in the self-service area. 

"Applications of Consumer Informa
tion to Public Policy Decisions" by Ivan 
Ross, Working Paper No. 7, November, 
1972. 

This paper was prepared as a basis 
for the First National Social Marketing 
Conference held at the University of 
Illinois in December, 1972. 

The paper first summarizes those as
pects of contemporary consumer be
havior theories and empirical findings 
which relate to the ways in which con
sumers acquire and utilize information 
in their behavior in the market-place. 
Several limitations of theory and extant 
research apropos consumer information 
handling are pointed out. 

The second part of the paper reviews 
empirical studies of information handling 
in the context of marketing public policy 
(unit pricing, nutrient labeling, open dat
ing, deceptive advertising, etc.). Recom
mendations for future research are made. 

"Information, Regulation, and Indi
vidual Investors" by Paul F. Jessup and 
Roger B. Upson, Working Paper No. 8, 
December 1972. 

Despite recent regulatory actions and 
court decisions seeking to improve in
formation flow<; to the investing public 
the information network of smaller 
individual investors has received little 
specific attention. Although diverse 
sources of information are available to 
individuals considering stock purchases, 
little is known about which sources of 
information typically lead individual in
vestors to buy certain stocks. 

Working Paper Series 

This study analyzes the actual sources 
of information used by a sample of in
dividual investors (registrants in the 
evening MBA program at the Univer
sity of Minnesota in December 1971), 
develops a conceptual framework of in
formation flows and relates such flows 
to the changing regulatory environment. 
Results indicate that published informa
tion as an information source ranks be
low brokers and word-of-mouth in in
vestors' purchase decisions. Less than 
four percent of all responses indicated 
that corporate published data, such as 
annual reports, prospectuses, or interim 
earnings statements, provided informa
tion leading to a stock purchase. 

"The Effective Use of Management 
Science in University Administration" 
by Roger C. Schroeder and Carl R. 
Adams, 'Working Paper No. 9, Decem
ber 1972. 

The authors have found that while 
most college administrators are anxious 
to make use of management science 
techniques to assist them in operating 
their organizations, faced with certain 
deficiences, they have shied away from 
endorsing applications of management 
science in their organizations. The 
authors believe that a better perspective 
will lead to a much better implementa
tion record in this area. 

The objective of this paper, then, is 
to provide academic administrators with 
( 1) a critical review of available tools, 
( 2) a structure for considering possible 
analytical projects to be undertaken, 
and ( 3) the steps that should be taken 
by administration to ensme proper or
ganization, planning and control of 
management science efforts. 

The Working Paper Series is a limited 
supply series published to facilitate com
munication about scholarly research un
dertaken by the faculty . As faculty (and 
graduate students who may be working 
with faculty as co-authors) produce a 
"final" manuscript, whether or not this 
manuscript will be submitted for publi
cation in a scholarly journal, it is usu
ally in the interest of the researcher that 
his professional colleagues within the 
university community or practitioners in 
the public or private sectors have access 
to his research findings before the ma
terial or as the material is submitted for 
publication. The researcher may then re
ceive feedback regarding his work and, 
at the same time, overcome the usual 
publication lag time between manu-
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script submission and publication, which 
lag usually affects the timeliness and 
therefore the value of the research find
ings for the professional community. 

There is no charge for the Working 
Papers which may be obtained by re
quest to the Research Division, College 
of Business Administmtion, University 
of Minnesota, Minneapolis, Minn. 55455. 

"Economic Development, Structural 
Change and Employment Potential," 
Mahmood A. Zaidi and Sudhin K. Muk
rapadhyay, Industrial Relations Center 
Working Paper No. 72-04. 

This paper examines the nature and 
implications of the patterns of structural 
change that accompany economic de
velopment using the open static input
output technique. The authors present 
empirical results based on the data from 
three countries (namely, the U .S.A., 
Japan and India) displaying three levels 
of development. 

The paper is available upon request 
to the Industrial Relation Center, Col
lege of Business Administration, Univer
sity of Minnesota. 

Alumni Institute 
(cont' cl from page 1) 

He stressed that the role of the mar
keting man is becoming increasingly im
portant in the capital equipment field, 
as it has been in the consumer product 
field, because, "more and more, it's the 
demands of the market that determine 
what we must make and what we are 
able to sell." "Changing conditions and 
changing demands are not just chal
lenges to be met, but opportunities for 
success." American Hoist didn't design 
and build a huge new crawler crane 
capable of lifting 600 tons easily just be
cause they were capable of doing so, he 
pointed out. They made the required 
investment because they discovered a 
need for such a product. 

Mr. Carroll obviouslv agrees with 
Thomas Carlyle whon; he quoted, 
"Man is a tool-using animal. Without 
tools, he is nothing. With tools, he is 
all." 

The proceedings of the Alumni Insti
tute including the two main addresses, 
a summary of Dean \Villiams remarks 
and the panel discussions are available 
at no charge upon request to the Busi
ness Research Division, College of Busi
ness Administration, University of Min
nesota, Minneapolis, Minn. 55455. 



CONTINUING BUSINESS EDUCATION 
PROGRAMS 

Scheduled for Winter and Spring 1973 

FINANCE FOR NON-FINANCIAL MANAGERS 
January 8, 15, 22, 29 & February 5, 12, 19, 26, 1973 
Sheraton-Ritz Hotel, Minneapolis 
4:30- 8:30p.m. 
(Fee: $240. Includes tuition, materials & dinner meals) 
DATA MANAGEMENT FOR MANAGERS 
January 23, 24, 1973 
Ambassador Motor Hotel 
First day-8:30a.m.- 9:00p.m. 
Second day-8:30a.m.- 4:30p.m. 
(Fee: $150. Includes tuition, materials, coffee breaks, dinner and 

luncheons) 
INTERPERSONAL COMMUNICATION ON THE JOB FOR 
EXECUTIVE SECRET ARIES 
January 24, 1973 
Curtis Hotel 
8:30 a.m. - 4:30 p.m. 
(Fee: $45. Includes tuition, materials, luncheons, & coffee breaks) 
METHODS IMPROVEMENT 
February 5 - 6, 1973 
U of M Campus 
8:30 a.m. - 4:30 p.m. 
(Fee - $100. includes tuition, materials, luncheons, & coffee breaks) 
ELEMENTS OF HUMAN BEHAVIOR FOR EXECUTIVE 
SECRET ARIES 
February 13, 1973 
Sheraton-Ritz Hotel 
8:30 a.m. - 4:30 p.m. 
(Fee: $45. Includes tuition, materials, luncheons & coffee breaks) 
COMMUNICATION AND PERSUASION FOR SALES 
MANAGERS 
February 21-22, 1973 
Sheraton Motor Inn 
First Day- 10:00 a.m.-5:00p.m. 
Second Day- 8:30 a.m. - 3:30 p.m. 
(Fee: $125. Includes tuition, materials, luncheons & coffee breaks) 
WORKSHOP IN EMPLOYMENT INTERVIEWING 
March 5-6, 1973 
U of M Campus 
8:30 a.m. - 4:30 p.m. 
(Fee: $150. Includes tuition, materials, luncheons & coffee breaks) 

UNIVERSITY OF MINNESOTA 
SCHOOL OF BUSINESS ADMINISTRATION 
Minneapolis, Minnesota 55455 

Return Postage Guaranteed 

COMMUNICATION AND PERSUATION-BASIC 
March 12-13, 1973 
U of l\1 Campus 
First Day - 10:30 a.m. -5:00p.m. 
Second Day - 8:30 a.m. - 3:00 p.m. 
(Fee: $100. Includes tuition, materials, luncheons, & coffee breaks) 

ACCOUNTING FOR NON-ACCOUNTANTS 
April 2, 9, 16, 23, 1973 
U of M Campus 
1:00- 7:00p.m. 
(Fee: $190. Includes tuition, materials, coffee breaks and a light 

sandwich snack late each afternoon) · 

1973 SUPERVISORY MANAGEMENT SERIES 
Spring Schedule 
Sheraton-Ritz Hotel, Minneapolis 
8:30 a.m. -4:30p.m. beginning April 4, 1973 

LEADERSHIP SERIES 
l. Problem Analysis, Problem Solving, Introducing Change -

April 4, 11, 18, 1973. 
2. i\lotivation, Leadership- April 25, May 2, 1973. 
3. Performance Appraisal- May 9, 1973. 
($55 per day, $240 complete series) 

OTHER COURSES PLANNED FOR POSSIBLE OFFERING 
THIS YEAR: 
Retail Management 
Time Management and Delegation 
Management Skills for Women•• 
Marketing Strategy 
Management Skill Building Session 
Management Control Systems 

• • If there is sufficient interest expressed in this course, we will 
hold it; please let us hear from you. For further information, 
please write or call : 

l u 

D epartment of Continuing Business Education 
College of Business Administration 
University of i\linnesota 
~1inneapolis, Minnesota 55455 
(612) 373-3835 

RALPH H . II O PP 
P RO r . & OIR . c r L 1 4 . 
4 9 9 W I l S . N L t fJ R A q y 
fi[ <; T f> ANl( 
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Frederick Kappel Concludes 
73 K~ppel lectures 

Frederick R. Kappel, for whom the 
Kappel Chair in Business-Government 
Relations of the Graduate School of 
Business Administration was named, and 
former president, chairman of the board 
and chief executive officer of the Ameri
can Telephone and Telegraph Company, 
concluded the Kappel Lecture series on 
May 29 by addressing two classes of the 
Business and Society course. Business 
and the World of Today was the title 
of his address. 

The Kappel Chair dedicated to ob
jective examination of the myriad inter
active relationships between business and 
government, was made possible by an 
endowment from funds provided by cor
porations and friends of Mr. Kappel 
through the auspices of the University 
of Minnesota Foundation. 

Mr. Kappel's leadership has con
tributed much to improvement in the 
relationships between business and gov
ernment in such capacities as former 
chairman of the President's Business 
Council, chairman of the President's 
Commission on Postal Reorganization 
and member of President Nixon's new 
study commission to help tailor the 
executive branch to the modern needs of 
government. 

Walter Adams and Neil Jacoby, two 
distinguished economists and educators, 
initiated the series on February 22 and 
March 1. Adams, Distinguished Profes
sor of Economics of Michigan State 
University, a nationally known educator, 
author and a regular consultant to the 
federal government, spoke on Neo-Mer
cantilism and Free Enterprise. Adams 
served on the Attorney General's Com
mittee to Study the Antitrust Laws dur
ing the Eisenhower Administration. 

Neil Jacoby, currently an Associate at 
the Center for the Study of Democratic 
Institutions, and professor in the Gradu-

(cont'd on page 2) 

Show and Tell 
College Style 

Class of '73 

An audio-visual tour through the past 
two years was the main feature in the 
commencement exercises on June 17 at 
the College of Business Administration 
when some 250 undergraduate and 
graduate degrees were awarded. 

Rather than the traditional commence
ment speaker, the student commencement 
committee this year decided upon and 
produced their own video-tape presen
tation, to tell their parents and guests 
in a visual way what their experiences 
have been. 

The tape ran for twenty-five minutes 
viewing formal classes as well as some 
informal activities and occurrences, off
campus tours and special events of the 
year. It interviewed college faculty, ad
ministrative staff and students; recalled 
some serious and some not-so-serious 
episodes in a college student's life. 

The committee that planned and pro
duced the program, composed of vol
unteers from the student body, graduate 
and undergraduate, and Dean's Office 
staff, began its work by polling the 
graduating seniors early in the Spring 
to find out what kind of an exercise 
would have meaning to them. When it 
became apparent that the customary 

(cont'd on page 2) 
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Alumnus Spannaus 
Returns for B Day 

Attorney General Warren Spannaus, 
an alumnus of the College of Business 
Administration who received his degree 
in 1958 before going on to law school, 
returned to the annual B Day Banquet 
as the featured speaker on April 19. 

B Day concludes the annual Business 
Week sponsored by the Business Stu
dent Board whose purpose is to involve 
the students, faculty and business execu
tives in informal interchanges as well as 
formal panel discussion sessions. Some 
sixty Minnesota companies participated 
in the event this year. 

Spannaus talked about where we were 
as a society about to celebrate our 200th 
anniversary and whether and how we 

(cont'd on page 3) 

Placement Director Reports 
Job Offers Up 

Winter quarter recruiting for 1973 
was up significantly over Winter quarter 
1972. There were 109 companies inter
viewing in 1973 and 87 in 1972. BSB 
candidates received 112 offers in 1973 
compared to 55 in 1972; while BSB 
Accounting majors received 27 offers, up 
from 18 in 1972. Masters candidate 
offers jumped from 31 in winter 1972 
to 55 in winter 1973. 

Salaries were up also. The average for 
~B regulars was $771 a month, for 

BSB- Acct. in public accounting was 
$900 and industrial accounting $850. 
The Master's average was $1120 a 
month. 

The annual report of the Placement 
Office complete for the 1972-73 year 
will be available in September, Ms. Jan 
Hoffmeyer, Placement Office Director, 
said. 



First MBA Grad 
Returns to Teach 

William L. Campfield, who received 
the first MBA degree given at the Col
lege of Business in 1937, returned to the 
College spring quarter as Visiting Pro
fessor in the Department of Accounting. 

Dr. Campfield, who retired in June 
1972, as associate director, Office of 
Program Planning, U.S . General Ac
counting Office, served twenty-two years 
with the Federal Government. He is a 
Certified Public Accountant, and holds 
a Bachelor's degree from New York Uni
versity, a Master's degree from the Uni
versity of Minnesota, and a Ph.D. from 
the University of Illinois. 

Professor Campfield has held super
visory and management positions in in
dustry, in public accounting, and in 
government service. He also has been 
a Visiting Professor of Accountancy at 
the Universities of California-Berkeley, 
Illinois, and Missouri, Ohio State Uni
versity, Pennsylvania State University 
and Columbia University. He recently 
served as a Visiting Professor at Georgia 
State College, Atlanta, Georgia and Vir
ginia Polytechnic Institute, Blacksburg, 
Virginia. Campfield's next post will be 
at the University of Tennessee. 

Mr. Campfield is an active participant 
in professional affairs. In addition to his 
other endeavors, Mr. Campfield is a fre
quent contributor to professional litera
ture. He is contributing author of two 
textbooks on auditing and has published 
many articles over the years in major 
accounting, finance, management and 
personnel journals. 

In reminiscing about his time here as 
a student in the first MBA class in 
1936-37, Professor Campfield said the 
school was small enough so that every
one knew everyone else. Bigness makes 
a difference in students' feelings of im
portance or lack of. They don't get to 
know the faculty or even their fellow 
students. The program, of course, is 
more sophisticated and technologically 
oriented now. 

During Dr. Campfield's career with 
the Federal Government, he periodically 
took leaves of absence to teach at vari
ous universities believing in the mutual 
benefits of exposure to and interaction 
between the practicing professional and 
the teaching theorist. The fact that the 
Federal Government made it possible for 
him to do so indicated its commitment 
to the idea of mutual benefit. 

Campfield participated in June in the 
22nd Annual National Symposium of 
the Federal Government Accountants 
Association in Washington on a panel 
on the problems of continuing education 
for the accounting profession. In com-

OBITUARY: 
DR. EMIL STARR 

Emil Starr, director of labor and 
urban affairs in the Labor Education 
Service of the College of Business, 
died unexpectedly on July 7. 

Starr, who has been at the Universi
ty since 1969, previously held teach
ing positions at the Industrial Rela
tions Center of the University of 
Massachusetts and Farleigh Dickin
son University. He also had been 
northeast regional director of the For
eign Policy Association and national 
education director of the Amalga
mated Clothing Workers of America. 

In 1970 Starr co-authored the book 
The Reuther-Meany Foreign Policy 
Dispute: Union Leaders and Members 
View World Affairs. 

Private funeral services were held 
in Brookline, Massachusetts. 

menting on the subject, he noted the 
consensus of the panel members on the 
absolute necessity for all in the account
ing profession in whatever field to 
participate in continuing education ef
forts. He emphasized the usefulness of 
universities taking the initiative in pro
posing, planning and providing contin
uing educational programs along with 
the professional associations. Generally 
universities have not been as active as 
they might have in carrying out their 
continuing education mission. Some pro
fessional associations have had to do 
more on their own which often has re
sulted in duplication of programs and in 
some cases gaps in program needs and 
offerings. Professor Campfield is con
vinced that greater exposure to each 
other and the resulting interactions are 
pluses that should be fostered. 

Commencement 
(cont'd from page 1) 

commencement speaker could be dis
pensed with, the idea for the audio
visual review was suggested by the 
committee. From then on enthusiasm 
welled from the students and the Col
lege began to look like a Hollywood set. 

Some 750 graduates and guests 
viewed the proceedings and drank punch 
at the reception which followed in the 
new West Bank Auditorium. This is the 
third year in which colleges have had 
their own graduation exercises in addi
tion to the all-University commencement. 

-2-

Caterpillar Tractor 
Makes Contribution 

Carl Meum, College Relations Mana
ger for Caterpillar Tractor Company, 
presented a check for $250 along with 
his company's thanks to the College of 
Business Administration. Ms. Jan Hoff
meyer, Director of the Placement Office, 
expressed the appreciation of the col
lege. 

Kappel 
(cont'd from page 1) 

ate School of Management of the Uni
versity of California, served as dean of 
the Graduate School of Business Ad
ministration, UCLA from 1948-65. Dr. 
Jacoby served as a member of the Presi
dent's Council of Economic Advisors 
from 1953-55, headed the President's 
Task Force on Economic Growth, 1969 
and was a public member of the Presi
dent's Wage-Price Board, 1972. Jacoby 
spoke on American Social Change and 
the Future of Business. 

The third and fourth speakers in the 
Kappel series were Professor Marcus 
Alexis of Northwestern University and 
Robert F. Lanzillotti, Dean of the Col
lege of Business at the University of 
Florida. Alexis, who received his Ph.D. 
from Minnesota in 1959, is an economist 
and marketing specialist who has an ex
tensive publication and research record 
with strong emphasis on consumer be
havior and marketing problems of the 
inner city and minority community. He 
spoke on May 7 on Business and Minor
ity Employment: Ignorance and Malice. 

Dr. Lanzillotti, a frequent consultant 
to both state and federal governments 
as well as business and industry, served 
on the U. S. Price Commission from 
1971-73. His talk on May 24 concerned 
his experiences on the Commission in 
addition to a look into the future. It was 
titled the Economic Impact of Phase II 
Price Controls. 

The Kappel Lectures are being pub
lished separately and will be available 
at no charge upon request to the 
Research Division of the College of Busi
ness Administration, University of Min
nesota, Minneapolis, Minnesota 55455. 



Business Comm1lnity--College Interchange 
Topics in Management 

Dayton, Heltzer, Keating, McFarland, 
Norris, Nyrop, Olseth, Seed, what have 
those names in common? They were all 
guest speakers of Wheelock Whitney's 
Advanced Topics of Management course 
Spring Quarter at the College of Busi
ness Administration. Whitney is the for
mer Chairman of the Board and Execu
tive Officer of Dain, Kalman & Quail, 
who last year at age 45 decided to drop 
active corporate management and pur
sue other interests. 

The star-studded lineup of metropoli
tan area business executives listed above 
and many others joined Whitney in 
building bridges between the business 
community and the business school fac
ulty and students. 

The faculty of the college and many 
friends in the business community have 
sought over the years to bridge the gap 
between town and gown working for 
closer relationships between the Univer
sity and Twin Cities businessmen. Whit
ney drew upon that desire and his many 
friends in executive positions to assist 
him in providing the students with a 
taste of the 'real world' of business. 

Whitney said that "there was a gen
eral feeling among businessmen here 
that we have a first-class business com
munity in Minnesota, and that we don't 
have a first-class business school." He 
set out to do something about that feel
ing, and from the comments of the guest 
speakers, faculty and students of the col
lege, he has succeeded. 

The class met twice a week for two 
and a half hours. The format called for 
Whitney to focus on one or two points 
raised by the last session's speaker, then 

Spannaus 

r
Whitney and Williams 

that day's guest was ushered in and 
asked to make a few remarks on a va
riety of topics; then the questions from 
the students began. Before each session, 
Whitney gave his students annual reports 
and proxy statements of the upcoming 
guest's firm. 

The executives were reported to have 
been generally impressed with the qual
ity of the questions. From all indica
tions, both students and guest speakers 
were favorably impressed. Whitney hopes 
the class format is continued. So does 
C. Arthur Williams, Dean of the busi
ness college, who said the faculty was 
anxious to capitalize on the ties made 
between the school and the business 
community and that a similar class was 
likely in the future. 

At Whitney's last session with the 
class, the students presented him with a 
bow tie, the identifying mark of the 
Management Department faculty. Dean 
Williams also presented Mr. Whitney 
with a certificate of appreciation on be
half of the school. 

(cont'd from page 1) 

can make the society work. He empha
sized Common Cause John Gardner's 
thesis in "No Easy Victories," that there 
are no simple answers to this very major 
problem. 

Mr. Spannaus discussed three areas: 
education, employment and housing, in 
which marked progress must be made 
if we are to make any headway in solv
ing the larger problem of making our 
society work. He concluded by stressing 

the large role that business must play in 
proposing and effecting solutions in co
operation with government and by mak
ing a plea to the students to help, while 
they are young and full of enthusiasm. 

Copies of Attorney General Spannaus' 
remarks are available at no charge upon 
request to the Research Division, College 
of Business Administration, University 
of Minnesota, Minneapolis, Minnesota 
55455. 
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Continuing Relationships 

In response to the occasional inquiry, 
and sometimes complaint, regarding the 
degree of interaction between the busi
ness community and the College of Busi
ness, between theory and practice, a 
tally was made of the appearances by 
business executives and specialists before 
business administration classes during 
1972-73. 

Over 100 different executives, mana
gers and specialists addressed classes in 
all departments of the college. They 
ranged from presidents and chief execu
tive officers of companies in Fortune's 
"500" list to marketing, personnel and 
finance specialists. There were an addi
tional forty guest lecturers from other 
college faculties and from non-profit or
ganizations including governmental agen
cies. That exchange amounts to consid
erable exposure for students to the "real 
world" and for the executives and busi
ness specialists to faculty and students. 

Many other opportunities for in
teraction between the college and the 
community occur during each year's re
curring programs. These include many 
annual events: Business Week in which 
some sixty meb·opolitan area firms par
ticipate, luncheon meeting exchanges be
tween alumni board and student leaders, 
alumni institute, and the alumni-faculty 
dinner seminar. More frequent is a new 
series this year of business executive 
faculty luncheon meetings, Consultative 
Council-Business College meetings, regu
lar recurring contacts with associate 
firms and business executives through 
the associate programs of the three 
research centers, indusb·ial relations, 
marketing and management information 
systems, and on-going contacts with 
member firms in the Minnesota Execu
tive Program. In addition, there are re
curring or special one-time consulting 
arrangements between business and fac
ulty, plus those resulting from profes
sional associations. 

Certainly from the students' position, 
these interactions provided broadening 
experiences . Business executive guests 
were provided an understanding of the 
kind and quality of education that stu
dents are now receiving. Comments of 
guest lecturers generally were favorable 
to students and to the quality of their 
questions in the class discussions. Fac
ulty view these exchanges as extremely 
beneficial to the students and most use
ful to faculty themselves in keeping 
them current and relevant in relation to 
the business community. 



From the Faculty Pen 
Additions to Reprint Series 

"Children's Preferences of Selected 
Print Appeals" by James W. Cagley, 
Working Paper of the Center for Ex
perimental Studies in Business, February 
19'73. 

This paper reports on the results from 
a study of childrens' preferences for ap
peals in print advertisements which 
indicate that those preferences vary by 
age and sex of child. The results sug
gest that ads showing one child alone 
or in a family setting may be most effec
tive at age five, but that by age eleven 
ads picturing a peer setting may be 
more appropriate. The age and sex shifts 
in reaction to commercial content, as 
found in this study, seem to dictate that 
advertisements directed to the child mar
ket should be tailored as specifically as 
possible to the age and sex groups that 
comprise the relevant market segment 
for the product. 

"The Effectiveness of Selected Meth
ods of Promotion on Improving Brand 
Buying Intentions" by Amin El Dir
ghami, edited by Richard N. Cardozo, 
Working Paper of the Center for Experi
mental Studies in Business, December 
1972. 

This paper reports on the results from 
a laboratory experiment which indicate 
that a combination of advertising and 
free product samples is more effective 
than either advertising or sampling alone 
in increasing individuals' intentions to 
buy. Advertising alone may, however, 
be more cost-effective. Results suggest 
that the relative effectiveness of promo
tion varies by individuals' experience 
with the product and initial attitude to
ward the product. 

"The Effects of Initial Price and Price 
Changes on Sales of Four Private-Brand 
Products" by Robert F. Hoel, Center for 
Experimental Studies in Business Re
print Series. 

This paper reports on a series of field 
experiments examining the effects of se
lected initial prices and price changes 
on sales of four new private-brand prod
ucts. The research project was designed 
in response to the need for documenting 
positive price-sales relationships in field 
situations. Part I investigates the effects 
of introductory prices on initial sales, 
and Part II probes the effects of price 
changes on subsequent sales. 

"Product or Industrial Advertisements?" 
by Martin A. Lehman and Richard N. 
Cardozo reprinted from the Journal of 
Advertising Research, Vol. 13, No. 2, 
April 1973. (No charge) 

This paper analyzes product adver-

tisements and institutional advertise
ments in terms of their ability to increase 
the probability that an unknown indus
trial supplier would receive an order for 
particular products. Differences in the 
relative preference for product and in
stitutional advertisements between high 
and low risk products and between pur
chasing agents and managers in other 
functional areas are also compared. 

The implication of the result of this 
research is that an unknown supplier 
may make more effective use of his 
advertising budget by spending most 
of his money on institutional adver
tising. Such an allocation would contrast 
sharply with present practice. Results 
from this study indicate that ads which 
emphasize supplier capability may be 
effective toward both purchasing agents 
and middle managers. Responses from 
40 purchasing agents and 40 middle 
managers indicated that institutional ad
vertisements were generally more effec
tive than product advertisements for an 
unknown industrial supplier. 

"Assessing Retail Opportunities in Low
Income Areas" by William Rudelius, 
Robert F. Hoel and Roger A. Kerin re
printed from Journal of Retailing, Vol. 
48, No. 3, Fall 1972. 

One of the critical needs for a low
income area marked by the effects of 
past urban violence is to rejuvenate its 
inadequate or possibly nonexistent retail 
structure. Because few men with the 
power and funds needed to repair the 
decay live in the area, assistance from 
business leaders throughout the metro
politan area is required. An impediment 
to action by these leaders is often the 
lack of information that could be avail
able through systematic study incorpo
rating the desires of local residents in 
an objective evaluation of retail oppor
tunities in these low-income areas. 

This article, based upon a study un
dertaken on the north side of Minne
apolis, attempts to provide a systematic 
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framework for this evaluation. The at
tempt to understand the shopping needs 
of area residents and to include these 
in a feasibility study should increase the 
opportunities for the proposed retail 
stores to succeed. 

"The Profitability of Violating the 
Antitrust Laws: Dissolution and Treble 
Damages in Private Antitrust" by Walter 
B. Erickson reprinted from Antitrust 
Law & Economics Review, Vol. 5, No.4, 
Summer 1972. (No charge) 

The widespread incidence of monop
oly and price fixing in the American 
economy makes it abundantly clear that 
none of the traditional remedies are even 
remotely adequate to deal with the prob
lem. Criminal penalties are available 
(fines and imprisonments) and a num
ber of civil remedies, particularly in
junctive provisions and the right of in
jured parties to recover treble damages, 
are frequently invoked. The general in
adequacies of these various remedies, 
however, particularly the ineffectualness 
of the trifling fines and brief jail sen
tences imposed by the courts as a "de
terrent'' to criminal antitrust behavior, 
has been emphasized repeatedly in the 
economic literature. 

In this article, Dr. Erickson is con
cerned with the inadequacies of the 
treble-damage judgments handed down 
in private antitrust cases and the neces
sity for dissolution or related structural 
remedies in cases of this character if the 
economic problems posed by collusion 
and monopoly are to be realistically dealt 
with. 

"How to Name New Brands" by Rob
ert A. Peterson and Ivan Ross, reprinted 
from Journal of Advertising Research, 
Vol. 12, No. 6, December 1972. (No 
charge) 

This article reports on research to de
termine whether or not consumers are 
more likely to associate a certain word 
or sound with certain product categories 
than with others. 

Product categories examined, break
fast cereals and laundry detergents, cate
gories with a continual influx of new 
brands and great imagination in brand 
name selection. Brand names in these 
categories are frequently coined words 
rather than corporate names, personal 
names or dictionary words. 

The words used in the study were 
random combinations of syllables. To 
create these words 2,400 mutually ex
clusive syllables were generated by 
computer. Some of the "new" words re
minded subjects of products more than 
others . Because consumers were found 
to possess a preconceived notion of the 
remindfulness of certain words or word 
sounds, good marketing strategy would 

(cont'd on page 6) 



1973-74 CONTINUING BUSINESS EDUCATION 
FALL 
FINANCE FOR NON-FINANCIAL MANAGERS 
September 10, 17, 24, October 1, 8, 15, 22, 29 

EMPLOYMENT INTERVIEWING 
September 17-18 

SUPERVISORY MANAGEMENT SERIES 
Communication Series 
Effective \Vritten Communications, September 12 
Efficient Reading, September 19 
Face-to-Face Communications, September 26 

Leadership Series 
Problem Analysis, October 3 
Problem Solving, October 10 
Understanding Behavior, October 17 
Motivation, October 24 
Leadership, October 31 
Introducing Change, November 7 
Performance App~aisal, November 14 

BASIC SEMINAR IN COMMUNICATION & PERSUASION 
November 1-2 

ACCOUNTING FOR NON-ACCOUNTANTS 
November 12, 19, 26, December 3, 10, 17 

TIME MANAGEMENT AND DELEGATION 
November 28 

LABOR RELATIONS 
December 5 

INTERPERSONAL COMMUNICATION ON THE JOB 
FOR EXECUTIVE SECRETARIES 
December 12 

ELEMENTS OF HUMAN BEHAVIOR FOR EXECUTIVE 
SECRETARIES 
December 19 

WINTER 
FINANCE FOR NON-FINANCIAL MANAGERS 
January 7, 14, 21, 28, February 4, 11, 18, 25 

SUPERVISORY MANAGEMENT SERIES-LEADERSHIP 
January 9, 16, 23, 30, February 6, 13, 20 

INTERPERSONAL COMMUNICATION ON THE JOB 
FOR EXECUTIVE SECRETARIES 
January 18 

SHOULD YOU BE ADDED TO OUR MAILING LIST? 

ELEMENTS OF HUMAN BEHAVIOR FOR EXECUTIVE 
SECRETARIES 
January 25 

METHODS IMPROVEMENT 
February 5-6 

BASIC SEMINAR IN COMMUNICATION AND PER
SUASION 
February 14-15 

CHANGING ROLE OF THE SALES MANAGER 
February 27-28 

SPRING 
WORKSHOP IN EMPLOYMENT INTERVIEWING 
March 4-5 

SUPERVISORY MANAGEMENT SERIES 
Communication Series 
March 6, 13, 20 

Leadership Series 
March 27, April3, 10, 17, 24, May 1, 8 

INTERPERSONAL COMMUNICATION ON THE JOB 
FOR EXECUTIVE SECRETARIES 
March 22 

ELEMENTS OF HUMAN BEHAVIOR FOR EXECUTIVE 
SECRETARIES 
March 28 

FINANCE FOR NON-FINANCIAL MANAGERS 
March 18, 25, April 1, 8, 22, 29, May 6, 13 

ACCOUNTING FOR NON-ACCOUNTANTS 
April 2, 9, 16, 23, 30, May 7 

CHANGING ROLE OF THE SALES MANAGER 
May 15-16 

ADVANCED SEMINAR IN COMMUNICATION AND 
PERSUASION 
March 13-14 

SUPERVISORY MANAGEMENT SERIES SKILL BUILD
ING 
open 

SEMINARS UNDER DEVELOPMENT FOR POSSIBLE 
OFFERING 

Marketing series 
\'\1omen in Management 

If you are not presently on our mailing list, but would like to receive announcements describing upcoming programs of
fered by Continuing Business Education, please send your name, title, company, and mailing address to Director, Continuing 
Business Education, College of Business Administration, University of Minnesota , Minneapolis, Minnesota 55455 or call (612) 
373-3680. 
ARE THERE OTHERS IN YOUR ORGANIZATION TO WHOM WE SHOULD MAIL AN ANNOUNCEMENTI If so, 
please let us know. 

NAML_ _________________________________________________ TITLE ______________________ __ 

COMPANY ____________________________________________________________________________ _ 

ADDRESS ____________________________________________________________________________ _ 

_________________________________________________________________________ ZIP ____________ __ 
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From the Faculty Pen 

(cont'd from page 4) 
involve choosing new brand names 
which possess some congruence with 
names of existing, perhaps competing, 
brands. Second, when having consumers 
pretest a new brand name, it is neces
sary to be aware of possible unforeseen 
demographic biases which conceivably 
could affect estimates of word accept
ability. 

"Insurance Industry Recommendations 
for Improving Regulation in Pennsyl
vania" by Andrew F. Whitman and Rod
ney F. Pyfer reprinted from C.P.C.U. 
Annals, Sept. 1972. (No charge) 

This article outlines the activities of 
the Pennsylvania Insurance Department 
under the direction of Commissioner 
Herbert S. Denenberg and summarizes 
the recommendations of a group of in
surance companies for improving insur
ance regulations. 

Since January 1, 1971, when Mr. Den
enberg assumed the office, the Pennsyl
vania insurance industry has experienced 
new dimensions in insurance regulation. 
The emphasis has been on consumer pro
tection, cost control (particularly in 
health care delivery) and safety pro
grams with a visibility which created an 
unprecedented degree of consumer aware
ness. The communications media have 
been used as a two-way system to both 
explain and learn about insurance indus
try problems, to ask for and to suggest 
solutions and to enlist the support of 
consumers in efforts to resolve insurance 
problems. 

Andrew F. Whitman is associate pro
fessor of Insurance in the College of 
Business, on leave for the past two years 
serving as Deputy Insurance Commis
sioner for Companies of the Pennsyl-
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vania Insurance Department under Her
bert Denenberg. 

"A Survey of Management Science in 
University Operations" by Roger G. 
Schroeder, reprinted from Management 
Science, Vol. 19, No. 8, April, 1973. (No 
charge) 

This survey discussed applications and 
research of the Management Sciences in 
institutions of higher education. It in
cludes four specific areas: 1) Planning, 
Programming and Budgeting Systems, 
2) Management Information Systems, 3) 
Resomce Allocation Models, and 4) 
Mathematical Models. In each of these 
areas, the major trends and literatme are 
discussed along with numerous refer
ences. The survey also provides an inte
gration and synthesis of the recent work 
from both published and unpublished 
reports. It concludes with fom specific 
problem areas evidently needing further 
attention: stability and suitability of 
various student flow projections, 2) in
vestigation of decision making processes, 
3) measurement of outputs, and 4) alter
native approaches to improve planning 
methodology. 

Working Paper Series 

"A Survey of Barbers, Barber School 
Students, and Consumers of Barber's 
Services in Minnesota" by Ivan Ross, 
W01·king Paper No. 10, December 1972. 

This paper reports on a study which 
grew out of a class project undertaken 
by Prof. Ross and his students in Con
sumer Behavior dming Winter Quarter 
1972. The hypothesis for the study was 
that many barbers in the state were "in 
trouble," that changing hair style trends 
had reduced significantly the frequency 
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with which customers were getting hair
cuts, resulting in declining barber reve
nues and in many barbers leaving the 
profession. 

The following general conclusions are 
descriptions of the barbering situation 
in Minnesota: "Regular" still greatly 
outnumber "stylist" barbers; there is a 
demand for additional training apparent 
among all barbers but particularly among 
stylists; there has been a definite trend 
over the past decade for customers to 
be getting haircuts less often; although 
barbers report moderately high "job sat
isfaction" the fact that most would not 
give "favorable advice" to a young per
son seeking guidance about entering the 
profession suggests a less than optimal 
situation. 

"Managerial Inventory Formulations 
with Stockout Objectives and Fiscal 
Constraints" by Roger G. Schroeder, 
Working Paper No. 11, April 1973. 

Most inventory formulations seek to 
minimize the sum of ordering costs, hold
ing costs and stockout costs. However, 
management often directs inventory pol
icy by specifying a maximum investment 
level and/ or a purchasing budget con
straint. Within these limitations, they 
expect lower level managers to opti
mize some level of customer satisfaction, 
such as minimum stockouts or mini
mum shortages. Several cases of these 
"managerial" inventory formulations are 
developed in the paper and some com
putational results are presented. 

Reprints and Working Papers may be 
obtained at no charge from the Division 
of Research, College of Business Admin
istration, University of Minnesota, Min
neapolis, Minn. 55455. 
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20th Annual Alumni Institute 
Inquires into State of 'Free Enterprise System' 

WHATEVER HAPPENED TO THE 
FREE ENTERPRISE SYSTEM? will be 
the theme of the 20th Annual College of 
Business Administration Alumni Institute 
on November 20. 

The Institute will be held at the Radis
son Hotel in Minneapolis, beginning at 
1:30 p.m. when Dr. Joseph W. McGuire, 
Vice President-Planning, University ol 
Califomia, and author of Business and 
Society and Theories of Business Be
havior, will deliver the keynote address. 

Concurrent panel sessions will be con
ducted from 2:30 to 4:00p.m. The panels 
will provide an exchange of ideas on so
cial, governmental, and international pres
stlres on the business organization. Fol
lowing opening talks by business and 
civic leaders and members of the faculty, 
there will be time for open discussion. 
The three panels are Business in an In
ternational Environment, Federal Con
trols: Phase IV, Social Pressure and Cor• 
porate Response. 

Alumni Board 

C. Arthur Williams, Dean of the Col
lege of Business Administration, will 
speak at the General Session from 4:15 
to 5:00 p.m. on "A Changing School for 
the Changing Student." 

r··------------------------------------, 
I Note to Alumni: 

I 
I 

In an effort to improve communication and to foster closer ties between 
former students and the college, this issue and subsequent issues of the College 
of Business Administration Business News is being sent to you in addition to 
those on our regular mailing list. We want to know more about you and we 
want you to know more about us. 

We expect to devote space in each issue to alumni news and hope that you 
will keep us informed about where you are and what you are doing. We are 
interested as your former fellow students will be. 

In addition, we think we will have news of the college and discussion of 
business and related public issues which will be of interest to you. 

If you are already on our mailing list and you receive two copies of this 

I 
issue either at your home or place of business, won't you please return one 
copy of the address plate page to us so that we can remove the duplicate 
plate. If it is more convenient for you to call, the number of the Research 
Division office is 373-4479. I 

I We a<e ]oobng fo~"d to mutu•l e><h•nge. which thi' i«ue of the ool:e:~ .l 
bulletin initiates. 

l___--------------------~~~~~~~~~~~=-
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There will be a social hour from 5:00 
to 6:30 p.m. with the evening banquet 
beginning at 6:30. The banquet speaker 
will be William G. Phillips, Chairman of 
the Board, International Multifoods Corp. 
His topic will be "Whatever Happened 
to the Free Enterprise System?" 

Richard Murlowski, Vice President
Accounting, Soo Line Railroad, is general 
chairman of the 20th Alumni Institute 
committee. He is aided by committee 
members: Duane Kullberg, '54 BBA, 
Managing Partner, Arthur Andersen & 
Co., Program Planning; Tom Medcalf, 
'68 BSB '69MS, Security Analyst, N. W. 
National Life Insurance, Registration & 
Hospitality; Henry Dornseif, '49 BBA, 
Executive Vice President WCCO Radio, 
Publicity; Irene Kreidberg, '30 BBA, 
Univac Division of Sperry Rand, Hotel 
Arrangements; D. Jay Berkley, '47 BBA, 
Assistant Controller, Cargill, Inc., Ticket 
Sales & Treasurer. Professor Roy Willis 
of Management Sciences is faculty co
ordinator for the panel session. 

Reservations may be made by calling 
the Alumni Association Office at 373-
2466. 
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Regulation- Pennsylvania Style 
a report by one of ''Denenberg's Demons" 

Andrew F. Whitman, associate profes
sor of Insurance, on leave from the Col
lege of Business Administration the past 
two years, was one of "Denenberg's De
mons" as deputy insurance commissioner 
and assistant attorney general in Com
missioner Herbert S. Denenberg's Penn
sylvania Insurance Department. 

Denenberg's key staff assistants were 
called Denenberg's Demons by those 
whose interests seemed to clash with the 
interests of consumer groups. During one 
week of 1972 both the Pennsylvania Bar 
Association and the Pennsylvania Medi
cal Association called for Denenberg's 
resignation. 

Whitman worked directly with Denen
berg who has been called, among other 
things, the Ralph Nader of the insurance 
industry. But differing from Nader, Whit
man said, Denenberg has the power of 
his office to encourage, pressure and en
force his commitment to consumer in
terests. 

As deputy commissioner, Whitman 
headed the Division of Companies with 
90 employees responsible for the regula
tion of over 1,100 insurance companies 
with assets of $240 million and more than 
100,000 agents and brokers. He was re
sponsible for licensing the companies, 
agents and brokers and for financial anal
ysis of the companies. During 1972, as 
acting chief counsel, Whitman supervised 
the department legal staff of five attor
neys. 

Whitman also served as department 
legislative liaison for all insurance-related 
bills including no-fault insurance, which 
did not pass, and health maintenance or
ganization bills, one of which did pass, 
and was principal draftsman of proposed 
pension and national catastrophe insur
ance legislation. 

It was following the devastation of 
Hurricane Agnes in June 1972, which 
caused more damage than any storm in 
U.S. history and more extensive damage 
in Pennsylvania than in all other states 
combined, that Whitman witnessed how 
government worked and didn't work in 
serving the public. Then he saw Denen
berg act to serve the public by aiding 
the victims of the disaster in ways which 
had no precedent, such as putting out 
press releases and manuals on what and 
what not to do to reclaim flood damaged 
property from autos to washing machines. 

Government clearly is not prepared to 
serve the public in a catastrophe, Whit
man concludes, but with dynamic, in
novative and willing public officials such 
as Herbert Denenberg, inertia or inaction 
can be overcome. 

As a result of the hurricane disaster 
effect on Pennsylvania, Whitman drafted 
the national catastrophe insurance legis
lation which was introduced in the U.S. 
Senate in October, 1972. 

From the time Denenberg took over 
the Insurance Department, there was a 
marked shift from industry orientation to 
consumer protection. The Department 
began publishing and promoting shop
pers' guides to dentistry, hospitals, auto 
insurance, life insurance, mobile homes, 
and surgery, which gives fourteen rules 
on how to avoid unnecessary surgery. 
Denenberg used press releases and public 
hearings to create an unprecedented de
gree of consumer awareness. He solicited 
recommendations for improving insur
ance regulation from the 1100 com
panies doing business in Pennsylvania, re
ceiving responses from only 140. 

Emphasizing cost control particularly 
in health care delivery, Denenberg acted 
with speed, surprise and force. Whitman 
recounted how during a public hearing 
on a 73 million dollar rate increase re
quest by Blue Cross of Greater Phila
delphia, Denenberg issued a verbal order 
followed by a hand-written order to Blue 
Cross to renegotiate all hospital contracts. 
Other directives were also issued during 
the hearing, for example, after testimony 
dealing with a wide range of hospital 
charges, he ordered Blue Cross to fur
nish him with the per diem costs at each 
Blue Cross member hospital so that he 
could publish a Shoppers Guide for con
sumers, listing the hospitals and the 
charges. 

On another day, he suddenly an
nounced that he had approved a Blue 
Shield proposal for paying participating 
physicians for treatment of patients in 
nursing homes and extended care facili
ties, thereby encouraging them to keep 
their patients from remaining longer than 
medically necessary in expensive, acute
care hospital beds if they could be treat
ed in extended care facilities. 

Denenberg's statement when naming 
Whitman deputy insurance commissioner 
probably speaks as well as anything 
about his philosophy in running the de
partment, "As a Deputy Insurance Com
missioner, Dr. Whitman will aid in build
ing consumer economic power as a prin
cipal force in insurance regulation and 
to provide protection where consumer 
power is ineffective as a regulatory 
force." The most effective regulator is 
competition, Denenberg believes, and 
real competition in the market place is 
dependent upon knowledgeable buyers 
and consumers. His shoppers guides dem
onstrated the effectiveness of consumer 
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Corporate Associate 
Fellows Named 

Corporate Associate Fellowships for 
the 1973-74 year have been awarded to 
five graduate students seeking the Ph.D. 
degree and nine working for the MBA. 

The Corporate Associate Fellowship 
program is in its fifth year, sponsored by 
the University of Minnesota Foundation 
for the purpose of enabling the Graduate 
School of Business Administration to 
compete nationwide for the best graduate 
students thereby upgrading the graduate 
student body and strengthening the grad
uate program. 

The doctoral student recipients, their 
major and undergraduate college are list
ed below: 

Philip H. Anderson, Management, Uni
versity of Minnesota. 

Larry Rittenberg, Accounting, Michi
gan State University. 

Kenneth Schneider, Quantitative Anal
ysis, University of Minnesota. 

Frederick J. Stephenson, Transporta
tion, Elon College. 

Thomas Von Kuster, Finance, Prince
ton. 

The Master of Business Administration 
recipients, their area of concentration and 
undergraduate college are: 

Gary Benson, MBA-General, Univer
sity of Minnesota. 

Frederick Dwyer, Marketing, Michi
gan State University. 

Robert Ernt, Industrial Relations, Uni
versity of Minnesota. 

Alan Flory, Marketing, Michigan State 
University. 

Joyce Grahn, Marketing, University of 
Minnesota. 

Mark Morneau, MBA-General, St. 
Mary's College. 

Matthew J. Plociak, Jr., Management 
Information Systems, Bryant College. 

Paul Tillotson, Marketing, University 
of Minnesota. 

Richard Wallen, MBA-General, Iowa 
State University. 

(cont'd on page 3) 

information widely publicized: Com
panies threatened to sue the department 
to prevent distribution of the guides, 
companies withdrew their policies on the 
'gimmick policy list,' some companies on 
the 'top ten cost list' filed for lower rates, 
all without specific legislation or lower 
rate orders or regulations. 

Clearly Whitman enjoyed his two years 
with Denenberg and will miss the fun 
and stimulation of the office of commis
sioner and the man who heads it. Just as 
clearly, Whitman's students will benefit 
from Whitman's experiences during the 
past two years. 



Faculty News 
Promotions-Appointments Leaves 

Michael J. Barrett, Department of Ac
counting, from Assistant Professor to As
sociate Professor. 

Paul F. Jessup, Department of Finance 
and Insurance, from Associate Professor 
to Professor. 

Patrick R. Pinto, Department of In
dustrial Relations, from Assistant Profes
sor to Associate Professor. 

Roger Schroeder, Department of Man
agement Sciences, from Associate Profes
sor without tenure to Associate Professor 
with tenure. 

John Simmons, Department of Ac
counting, from Associate Professor to 
Professor. 

Roger B. Upson, Department of Fi
nance and Insurance, from Associate Pro
fessor to Professor. 

Orville Walker, Department of Mar
keting and Business Law, from Assistant 
Professor to Associate Professor. 

Roger D . Stover, who expects to re
receive his Ph.D. in Finance from the 
U~iversity of Virginia soon, has been ap
pomted to the Finance faculty replacing 
C. Robert Carlson, who resigned to re
turn to the University of Michigan. 

The Finance Department will also 
have two visiting assistant professors 
Ronald Christner and Per Mokkelbost' 
who just received their Ph.D.'s from th~ 
University of Minnesota. 
. Lynn ~cKell, who has Masters degrees 
m Electncal Engineering, Computer Sci
ence, and Industrial Management and a 
Ph.D. degree in Industrial Management 
from Purdue University, will teach on the 
Management Sciences faculty this year 
while Gary Dickson is on leave. 

Corporate Associates 
(cont'd from page 2) 

In the previous four years of the pro-

Year-long sabbatical leaves for five 
fa?ulty m.embers during the 1973-74 year 
will provide personal and college enrich
ment and renewal. 

Frederick Bei.er, associate professor of 
Transportation, will devote his time to 
developing new markets by establishing 
more efficient systems and procedures 
between shipper and carrier as market 
manager for Western Pacific Railroad. 

Gary .Dickson,. professor of Manage
ment Sciences, will serve as visiting pro
fessor at the University of Washington 
Seattle. ' 

Bruce Erickson, associate professor of 
Management, will devote his time in 
study, research and writing, with special 
attention to the issue of measuring treble 
damage in antitrust litigation. 

Paul F. Jessup, professor of Finance 
will serve as Professor in Residence at 
the Federal Reserve Bank of Minneapolis 
reading, studying and writing scholarly 
materials . 

Peter Rosko, associate professor of Fi
nance, will join the faculty of the North 
European Management Institute in Oslo 
Norway as visiting professor of Financiai 
Management. 

Norman Chervany, associate professor 
o.f Management Sciences, will spend his 
smgle quarter leave during the Fall on 
analysis and design of user oriented man
agement information systems. 

Herbert Heneman, professor of Indus
trial Relations, will study industrial re
lations systems in Australia during his 
Fall quarter leave and while at the Uni
versity of Western Australia will give 
some lectures . 

gram, sixty-three awards have been made 1 f U • ( 
to graduate business students for a total n er- mversity ooperation 
of $144,000. Corporate Associate Fellows 
who have completed their degree pro
grams are working in industry in manage
ment or research or teaching in college 
business programs. 

This major contribution to the program 
of the Graduate School of Business Ad
ministration is made possible by the con
tinuing interest and support of some 
thirty business firms and corporations 
committed to sharing responsibility with 
the University of Minnesota's Graduate 
School of Business Administration and 
Institute of Technology in a joint pro
gram for educating leaders and teachers 
in science, engineering, and business, and 
for advancing business and industry 
through research. Member companies 
represent the major industries of our 
region . 

Mahmood A. Zaidi, professor of Indus
trial Relations, has been appointed to the 
MUCIA Council on Development Eco
nomics (Urban). The Midwest Univer
sities Consortium for International Ac
~vities (MUCIA) has a membership of 
hve maJor public universities: The Uni
ve:sity of Illinois, Indiana University, 
Michigan State University, the Univer
sity of Minnesota and the University of 
Wisconsin. 

The rationale for this organization is 
that collaboration among five universities 
can be more fruitful than individual ef
for~ i~ achieving a three-fold mission: 1) 
Bmldmg and sustaining enduring aca
demic linkages with universities and re
search institutes abroad; 2) Providing 
more effective international technical co-
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Returned from Leaves 

Three faculty members from the Col
lege of Business Administration returned 
from sabbatical leave, renewed, retooled, 
and refreshed. Professor C. William 
Ru~elius . of the Marketing Department 
durmg his leave completed a textbook 
title? An Intr?duction to Contemporary 
Busmess published in May by Harcourt 
Brace Jovanovich, Inc. His coauthors on 
t~e book were W. Bruce Erickson, asso
ciate professor of Management of the 
College of Business and William J. Bak
ula of Anne Arundel Community Col
lege. Rudelius also spent some time at 
the North Star Research Institute trying 
to identify ways that North Star and the 
College of Business might cooperate to 
serve the research and educational needs 
of Upper Midwestern firms and govern
ment agencies more effectively. For ex
ample, if the energy crisis in the region 
grows. ':~rse, a large-scale research proj
ect utJhzmg a team of North Star scien
tists, faculty of the College of Business 
and representatives from local busines~ 
might be feasible. 

!ohn Neter, professor of Management 
~cwnces , spent much of his time study
mg new developments in statistics. He 
al~o ~id a variety of research on the ap
plicati?n of. ~tatistical sampling proce
dmes m auditmg. One paper based on this 
research has been published: "Statistical 
Sampling in Confirming Receivables " 
The Journal of Accountancy, June, 19'73 
(with }. Loebbecke). (To be added to 
Reprint Series). Two other papers have 
been submitted over the summer for pub
lication. 

In ad~i~ion, Professor Neter has begun 
an empmc~l research project to study 
how a vanety of statistical estimators 
perform when accounting populations 
with relatively few errors are sampled. 
. Andrew Whitman, associate professor 
m the Department of Finance and Insur
ance, served from July 1971 through 
August 1973 as deputy insurance com
missioner and assistant attorney general 
for the Commonwealth of Pennsylvania. 

(See story on page 2) 

operation; and 3) strengthening the inter
national dimensions on the member uni
versities home campus. 

Established in 1964 with the support 
of the Ford Foundation, MUCIA draws 
upon a wealth of academic manpower -
over 26,000 members in 130 colleges and 
815 departments- in the service of its 
goals of furthering international develop
ment and building enduring scholarly 
linkages. 



From the Faculty Pen 
Additions to Reprint Series 

"An Economic Analysis of the Multi
Modal Transportation Company: A Simu
lation Approach" by Robert S. Tripp, 
Norman L. Chervany, and Frederick J. 
Beier reprinted from The Logistics and 
Transportation Review, Vol. 9, No. 1, 
Spring, 1973. (No charge) 

The debate surrounding the establish
ment of multi-modal transportation com
panies in the Untied States involves a 
host of interrelated issues. Economic 
questions (such as the extent of potential 
economies of scale) are involved, as well 
as social questions (such as the impact 
transportation companies would have on 
the public welfare). Like most complex 
issues the evidence for and against such 
organizations is not clear cut. 

This research paper presents a method
ology which can be utilized to examine 
the economic consequences of establish
ing multi-modal transportation compan
ies. Second, using this methodology, an 
economic analysis which compares the 
operations of a transportation company 
consisting of both rail and trucking 
modes with the operations of single 
modal carriers in these modes is present
ed. The project investigates the potential 
economies of common ownership due to 
the reallocation of traffic from one mode 
to another, and concludes that significant 
reductions in cost can be realized through 
the establishment of transportation com
panies. Hence, if these cost reductions 
are passed back to the user the bene
ficiaries would be the many small ship
pers who have not enjoyed many trans
portation economies in the past. 

"Proposed National Catastrophe Insur
ance Legislation" by Andrew F. Whitman 
reprinted from C.P.C.U. Annals, Vol. 26, 
No.3, Sept. 1973. (No charge) 

In June, 1972, Hurricane Agnes rav
aged the Eastern Seaboard from Florida 
to New England causing more damage 
than any storm in United States recorded 
history. According to the Army Corps of 
Engineers, flood waters reached volumes 
that could be expected only once every 
200 years. Damage was more extensive 
in Pennsylvania than in all other states 
combined. The devastation inflicted by 
Hurricane Agnes emphasized the need 
for a catastrophe insurance program. 

This article reviews the reasons for se
lecting an insurance solution to catastro
phe loss, analyzes S. 411, A National Pro
gram of Catastrophe Insurance, intro
duced in the U.S. Senate in October, 
1972, and discusses other proposals for 
catastrophe insurance. 

Andrew F. Whitman is associate pro
fessor of Insurance, who while on leave 
the past two years served as Deputy In-

Working Paper Series 

"Product Adaptation for International 
Markets" by Edwin H. Lewis, Working 
Paper No. 12, August, 1973. 

Companies engaged in international 
marketing find it necessary to develop 
marketing strategies for each segment of 
the overseas market just as they must in 
the domestic market. This paper is con
cerned with the product itself as one 
aspect of marketing strategy. 

Firms may find that some or all of the 
products sold domestically can also be 
sold abroad with little, if any, change; 
but this situation is changing as buyers 
become more demanding and as suppliers 
in other developed countries, especially 
Japan and the E.E.C., make special ef
forts to cater to local needs. 

Global changes in competitive advan
tage are one of the root factors in the 
balance of trade problems in the United 
States. To redress our trade balance, it 
will be necessary to expend greater effort 
in the direction of fitting products and 
packaging to foreign customer needs. 

"Published Annual Earnings Forecasts: 
Conceptual Background, Managerial, and 
Analyst Opinions" edited and directed by 
Michael J. Barrett, Working Paper No. 
13, August ,1973. 

In the Spring of 1973, the SEC stated 
that companies will be permitted, but not 
required, to include profit forecasts in 
periodic reports filed with that agency, 
subject to certain guidelines and ground 
rules which are to be developed. Fore
casts of net income are, in fact, prepared 
and used by the vast majority of large 
publicly owned corporations. The main 
objective of this study is to shed some 
light on the possible utility or value that 
forecast information might have to the 
investing public by considering the views 
of two major groups who would be in
volved in public disclosure of forecast 
information: corporate managers and fi
nancial analysts. 

A limited number of single copies of 
the two Working Papers are available 
from the Division of Research at no 
charge. 

surance Commissioner of the Pennsyl
vania Insurance Department and was the 
principal draftsman of Bill S. 411, to pro
vide government catastrophe insurance. 

Single copies of the reprints may be 
obtained at no charge from the Division 
of Research, College of Business Admin
istration, University of Minnesota, Min
neapolis, Minn. 55455. 

(cont'd on page 6) 
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Books 

"An Introduction to Contemporary 
Business" by William Rudelius, W. Bruce 
Erickson and William J. Bakula, Jr. Har
court Brace Jovanovich, Inc., 1973. 

The discrepancy is sometimes large be
tween what is described in textbooks and 
what takes place in real life. 

In this text, the authors have sought to 
provide a lively, up-to-date presentation 
of key business concepts and practices, 
concentrating on essentials in order to 
make the student's use of the book both 
purposeful and efficient. 

Careful attention is paid to topical 
coverage and content presenting material 
consistent with current business practices 
and with the types of issues the authors 
believe students will confront on entering 
the business world. The book is arranged 
in six major sections beginning with ·an 
examination of the American economy 
and the private enterprise system. Part 
Two examines key techniques for effec
tive decision making. Part Three deals 
with management while Part Four con
siders the main functional areas of large 
businesses. Part Five describes the vital 
area of small business in detail and Part 
Six describes the environment of busi
ness, focusing on business-government 
and business-labor relationships and on 
the legal, ethical, and social responsibili
ties of business organizations. The Epi
logue addresses an increasingly important 
contemporary problem- the potential 
conflict between economic growth and 
the quality of life. 

"Returns in Over-The-Counter Stock 
Markets" by Paul F. Jessup and Roger 
B. Upson. University of Minnesota Press, 
1973. 

Important new information about over
the-counter (OTC) stock markets is pre
sented in this book based on the authors' 
broad analysis of returns from various 
OTC markets over an extended time 
period. 

Individual investors have included 
OTC stocks in their portfolios for many 
years, but more institutions have recently 
become more active investors in such 
stocks. Despite greater public participa
tion , information about OTC markets has 
been limited, and thus this book fills a 
basic need in financial literature. 

The study examines the national OTC 
market, made up of widely held stocks 
of relatively large firms, and also regional 
OTC markets centered in five metropoli
tan areas - Atlanta, Chicago, Minne
apolis-St. Paul, St. Louis, and San Fran
cisco. 

(cont'd on page 6) 



Alumni Century Council 
Seeks 'Opportunity Dollars' for College 

"Opportunity Dollars" is the expected -~-· ···-------
product of a cooperative effort of the 
College of Business Administration and 
the College of Business Alumni Board 
with assistance from the University Foun
dation. 

The Alumni Board has taken as a spe
cial project this year the expansion of the 
Century Council begun in 1971 to seek 
contributions to the college for special 
purposes. Members of the Century Coun
cil are alumni and friends of the college 
who contribute $100 or more each year. 

An Alumni Board Advisory Committee 
has been hard at work over the summer 
launching a search for wide alumni sup
port for "opportunity dollars" for the 
college to enable it to do many of the 
things for which regular state support is 
inadequate or non-existent. To take ad-
vantage of opportunity, especially when 
it arises unexpectedly, requires additional 
flexible funds that are often difficult to 
come by in an educational institution. 

Leary, Dornseif, Moe, 
Haglund and Manne! 

The Century Council funds are expect
ed to provide assistance for many special 
opportunities in the future such as fellow
ships and scholarships, student projects, 
developing case study opportunities for 
students to give them practical experi
ence, bringing distinguished lecturers to 
the campus, developing special confer
ence opportunities for faculty, students, 
and alumni, and encouraging imaginative 
research. 

From a small start in 1971 to last year's 
larger solicitation, some funds ah·eady 
have been allocated to the College for 
special projects. 

H. W. Dornseif, '49 BBA, Executive 
Vice President of WCCO Radio, is chair
man of the Century Council-Alumni 
Board Advisory Committee. Other mem
bers are: Harold Haglund, '50 BBA, 
Partner, Broeker Hendrickson & Co., 
President of the Alumni Board; Tom 

Dean Williams presents personal check to 
Lois Moe indicating faculty support for 
alumni efforts. 

Leary, '55 BBA, Vice President-Manager, 
Credit Division, First National Bank of 
Minneapolis, Professional Associations 
Contact; Irene Kreidberg, '30 BBA, Uni
vac Division of Sperry Rand, Special 
Lists Contact; Lois Moe, '64 BBA, Plan
ning Analyst, First Computer Corp., 
Class Lists Contact; Dr. Paul Grambsch, 
Faculty Representative; Charles Manne!, 
Director of Student, Staff and Alumni of 
the College, Dean's Office Liaison. 

Dean C. Arthur Williams and Charles 
Manne! have been meeting with the 
group and have expressed their apprecia
tion for the outstanding cooperation and 
support of all the individuals involved. 

New Grad Fellowship 
Provided by Alums 

A new graduate scholarship has just 
been established by the College of Busi
ness Alumni Association for 1974-75. To 
be eligible for the $750 award the appli
cant must be a College of Business grad
uate entering or in the Master of Business 
program. Application may be made to 
the Graduate School of Business Admin
istration. 
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New Members Added to 
Consultative Council 

Eight new members of the business 
community have been named to the Col
lege of Business Administration Consulta
tive Council, which is headed by E. 
Palmer Tang, Partner-in-Charge, Touche 
Ross & Company. The Council, appoint
ed by the President of the University, is 
in its sixth year of providing advice and 
counsel on the College's teaching, re
search and service programs and serving 
as liaison between the College and the 
business community. The first meeting of 
the year will be on November 1 at the 
College. The new members are: Robert 
C. Cosgrove, Chairman of the Board, 
Green Giant Company; Vernon Heath, 
President, Rosemount Engineering Com
pany; David M. Lilly, Chairman of the 
Board, Toro Company; Don Padilla, Pa
dilla and Speer, Inc.; George T. Pennock, 
President, Tennant Company; Fred Seed, 
President, Cargill, Inc.; Wm. H. Spoor, 
Chief Executive Officer, Pillsbury Com
pany; and Carl J. Ladner, Treasurer, 
Mayo Foundation Board of Trustees. 

The continuing members of the council 
are: Edward W. Asplin, Vice President, 
Bemis Company, Inc.; John E. Carroll, 
President, American Hoist & Derrick 
Company; George H. Dixon, President, 
First National Bank of Minneapolis; J. P. 
Farry, President, First Federal Savings & 
Loan Assn., Albert Lea; William A. Hod
der, President, Donaldson Company; 
Ronald M. Hubbs, Chairman of the 
Board, St. Paul Companies, Inc.; William 
H. Lang, President, Foley Brothers, Inc.; 
W. J. Madden, Madden Lodge on Gull 
Lake; Bruce K. MacLaury, President, 
Federal Reserve Bank of Minneapolis; 
John W . Morrison, Vice President, Hon
eywell, Inc.; Leonard H. Murray, Presi
dent, Soo Line Railroad Company; 
Robert S. Nickoloff, President, First Fed
eral Savings & Loan Association, Hib
bing; William G. Phillips, Chairman of 
the Board, International Multifoods 
Corp.; Alan K. Ruvelson, President, First 
Midwest Capital Corp.; E. Palmer Tang, 
Partner-in-Charge, Touche Ross & Com
pany; Wheelock Whitney, Chairman, 
Johnson Institute; James W. Wilkie, 
President, Continental Machines, Inc. 
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Faculty Activities 
A sample of some of the many profes

sional activities engaged in by the busi
ness college faculty during the summer 
months contributing to their personal 
professional development and the enrich
ment of the college educational and ser
vice programs are listed below. 

Professors R. G. Berryman and Jack 
Gray of the Accounting Department at
tended the American Accounting Associa
tion annual meeting in Quebec. Professor 
Gray was a panel member of the Com
mittee on Concepts and Standards. Pro
fessor Berryman also taught seminars for 
the Minnesota Society of CPA's Profes
sional Development Committee on recent 
issuances of APB opinions and statements 
on auditing procedures. 

Professor M. Bognanno, lndusb·ial Re
lations, has been appointed to the Na
tional Panel of the American Arbitration 
Association and also Professional Consult
ant to the Division of Health Manpower 
Intelligence of HEW. 

Professor R. N. Cardozo and Robert 
Holloway of the Marketing Department 
attended the American Marketing Asso
ciation meetings in Washington in August 
where Cardozo chaired a session on in
dustrial buyer behavior and Holloway 
led a roundtable discussion on "Futurism 
in Marketing." 

George England and Patrick Pinto of 
Industrial Relations attended the Acad
emy of Management Meetings in Boston 
where England delivered a paper on 
"Personal Value Systems of Managers 
and Administrators ." Pinto was a discus
sant in the symposium "Evaluation and 
Utilization of External Human Re
sources." 
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Tom Mahoney of Industrial Relations 
served as visiting professor at the Uni
versity of Stellenbosch in South Africa 
and spoke to the South African Institute 
for Personnel Management in Stellen
bosch. 

Ivan Ross of the Marketing Depart
ment served as program chairman for the 
Consumer Psychology Division program 
at the American Psychological Associa
tion meeting in Montreal and was elected 
to the Council of Representatives of the 
Association. 

Roger Upson of the Finance Depart
ment and Associate Dean was a discus
sant and delivered a paper, "Comment: 
Direct Investment, Research Intensity, 
and Profitability" at the Western Finance 
Association annual meeting in California. 
His paper is to be published in the Jour
nal of Financial and Quantitative Analy
sis in March, 1974. 

Andrew Whitman of the Insurance De
partment held discussions with executives 
of several insurance companies on a 
measurement of insurer profitability proj
ect. 

C. Arthur Williams, of the Insurance 
Department and Dean of the College, 
served as moderator of a discussion ses
sion at the IX International Insurance 
Seminar held in Madrid in June. 

Mahood Zaidi of the Industrial Rela
tions Department presented a paper on 
Income and Price Policies at the Third 
World Congress of the International In
dustrial Relations Association meeting 
held in London in September. This paper 
is available at no charge from the Indus
trial Relations Center. 
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Additions to Reprint Series 
(cont'd from page 4) 

"Statistical Sampling in Confirming 
Receivables" by James K. Loebbecke and 
John Neter reprinted from The Journal 
of Accountancy, June, 1973. (No charge) 

It has been stated often that one of the 
most appropriate areas for the use of sta
tistical sampling by auditors is the con
firmation of accounts receivable. How
ever, the profession's literature has failed 
to deal satisfactorily with three important 
problem areas inherent in this proposi
tion. 

This article considers: 1) assessment 
of the coverage of the positive confirma
tion technique, and 2) assessment of the 
results of negative confirmations. The 
third problem, evaluation of precision 
when no differences are reported in the 
sample is currently the subject of ex
tended research. 

The authors explain specifically how 
the auditor can assess the size of the pop
ulation segment which is susceptible to 
either confirmation technique and how 
he can interpret his audit results in rela
tion to this assessment. 

Book Review 
(cont'd from page 4) 

The principal questions dealt with are 
the dimensions of OTC markets, invest
ment returns in various OTC markets, 
the impact of portfolio diversification in 
these markets, and the volatility of re
turns from OTC markets. Throughout, 
these questions are approached from an 
investor's viewpoint. 

By analyzing portfolio outcomes rather 
than selected examples of OTC stocks, 
the authors provide a counterweight to 
publicized success stories about individ
ual OTC stocks. The data constitute an 
important foundation for further research 
studies and for public-policy decisions re
lating to securities laws and investment 
regulations. 
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