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Murphy Reporter __ _ 
Yodelis-Smith is director 

Mary Ann Yodelis Smith, an admini
strator at the University of Wisconsin, has 
accepted the SJMC directorship. She 
starts in July. · · 

Y odelis Smith was the first choice of 
the school's faculty, which narrowed its 
recommendations to two candidates, and 
then one, during a meeting in February. 

' ' 

Her selection as SJMC's fourth director 
follows a search process that began after 
Professor F . Gerald Kline announced his 
resignation last spring. Professor Daniel 
Wackman was named acting director just 
before school started in the fall. He, 
Y odelis Smith and Professor Sidney 
Krause of Cleveland State University 
were the three finalists recommended to 
the faculty by a nine-member search 
committee. 

The committee, led by Professor 
Phillip Tichenor, considered 86 nomina
tions and applications for the position, 
fj.nally narrowing its list of candidates to 
four. SJMC Professor Don Gillmor 
withdrew his name from the fmal list just 

Mary Ann Voc:lelis Smith 

before on-campus interviews began. 
Each of the three candidates met with 

members of the professional journalism 
community, students, faculty and staff. 
They each delivered a public lecture in 
Murphy Hall and fielded questions 
throughout their two~day stay on campus. 

At the end of the process, the faculty 
met to discuss the search comrilittees' 
report and make its recommendation to 
College of ' Liberal Arts Dean Fred · 
Lukermann. 

The search committee recommended 
sending Y odelis Smith's name to Luker
mann as a first choice, Wackman's as 
second. It made no recommendation 
about Kraus. The faculty approved the 
recommendation on a vote of 9-6. 

Tichenor told the Minnesota Daily that 
Wackinan and Yodelis Smith both have 
solid reputations in their research fields, 
but that Y odelis Smith's eight years as a 
vice chancellor at the University of 
Wisconsin-Madison gave her an edge in 
administrative experience. 

He also said the search committee 
believed Y odelis Smith had an edge in 
being aple to work with the faculty, 

according to the Daily. 
During the faculty 'meeting, Cowles 

Professor John Lavine, a member of the 
search committee, said members of the 
professional community had suggested 
the school reopen the search, and that a 
majority favored Wackman. 

Tichenor · told the faculty Wackman 
had an edge with alumni who met with 
the candidates. He said civil service 
staffers voted unamimously for Y odelis 
Smith. 

After the selection, Lavine told the 
Daily he thought the new director would 
reach out to the professional community 
and work on building good relations with 
it. 

Another search committee member, 
Chin-Chuan Lee, told the newspaper 
Y odelis Smith could have a major impact 
on the school because she will have an 
opportunity to flll several faculty vacan
cies. 

The school's new director has been 
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Jones, Lindsay retire from SJMC 
Two longtime SJMC professors will 

retire from the faculty at the end of the 
1985-86 academic year. 

Robert Jones joined the faculty in 1952, 
Robert Lindsay in 1957. Jones went on to 
develop teaching and research interests in 
advertising and to serve as the school's 
director for two decades. Lindsay's focus 
was on the media as international institu
tions, especially as they affect Third 
World social, economic and cultural 
development . 

Professor Jones has taken a visiting 
professor's appointment with the College 
of Journalism at the University of South 
Carolina next year. 

"They do a kind of super version of 
Jour 1004, the literature of journalism, 
kind of developed as everything from a 
bibliography to a data base," Jones said. 

Robert Jones 

"I'll teach a seminar for entering graduate 
students. They get a lot of grad students 
from outside the field and have come to 
the conclusion that an early ~eminar 
experience in this area is very much 
'needed." 

He'll also teach advertising classes 
including a graduate level seminar in 
advertising research. The year-long 
appointment may be extended, he said. 

Jones has been a visiting professor at 
North Carolina twice before, in 1980 and 
1985, but his connection with the state 
goes back to his Army Air Corps training 
during World War II . He served as a 
bomber navigator in the China-Burma
India Theater during the war. When he 
finished his duty in 1946, he headed for 
the graduate school at Minnesota. 

After earning his Ph.D. and working at 

Robert lindsay 

~ 

the Human Resources Research Institute, 
Jones joined the faculty as "a real 
youngster. I was 31." He spent half his 
time and more doing field res.earch for six 
years. Then, in 1958, he became the 
school's second director after Ralph Casey 
retired. 

"Half my head said 'don't do it,' half 
said 'go ahead' and the second half won," 
Jones said. "Casey had left behind an 
excellent faculty. What we did was make 
some adjustments, some fine tuning. We 
added segments like science journalism 
and photojournalism and made some good 
hires, like (Donald) Gillmor and (Phillip) 
Tichenor and (R. Smith) Schuneman." 

Jones also said the school enjoyed 
booming enrollments and budgets that 
helped SJMC expand its curriculum and 
staff. 

"From 1958 to '78 we had, I think 
looking back, just a hell of a couple of 
decades of development and growth. 
While the phrase certainly didn't origi
nate during that time, I think 'The Good 
Ship Murphy' was a good symbol for the · 
spirit of the place." 

Lindsay's master's and doctoral prog
ram in international communication 
attracted students, journalists and scho
lars from every region of the world to 
SJMC. 

Everette Dennis, a former Minnesota 
grad student and faculty member, 
remembers the efforts Lindsay and his 
wife made to make the visitors feel at 
home in America. 

"No one will ever forget the monumen
tal effort you and Mary Anne have 
engaged in to make international students 
especially welcome in your home -
through those wonderful, convivial din
ners that I got to share in from time to 
time. 

"Those affairs always had the right 
touch," Dennis wrote in a recent letter, 
"whether a special national dish or the 
flag of the guest's country. What the two 
of you did to humanize an otherwise cold 
and forboding graduate experience was 
truly inspiring and deserves to be 
rewarded." 

Before he joined the faculty at SJMC, 

Professor Lindsay taught at the Universi
ty of Wisconsin. He has lectured at 
universities and training centers around 
the world. 

In 1968-69 he served in the Paris 
headquarters of the United Nations 
Educational, Scientific and Cultural 
Organization (UNESCO) as head of the 
world body's satellite communications 
office. 

For more than 35 years, Dr. Lindsay 
has published articles and research 
reports in . scholarly and professional 
books and journals. He is on the editorial 
board of "World Press Encyclopedia." 

Dan Wackman, SJMC acting direc-· 
tor since the beginning of the 1985-86 
academic year, has been named 
executive director of the College of 
Liberal Arts Minnesota Campaign. 

Professor W ackman will retain 
teaching and other duties in the 
school while shifting the bulk of his 
time and effort to the campaign. 

He will assume his new duties in 
July. 

The Minnesota Campaign is a 
special fund-raising effort initiated by 
the University earlier this year. 
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From the acting director 

Wackman praises alumni, thanks school 
SJMC Acting Director Dan Wackman delivered the · 

following address during the Journalism Alumni 
Society's annual banquet in May. -

I want to start by thanking the school and the college 
for giving me the privilege of serving this year as acting 
director of the School of Journalism and Mass 
Communication. It's been a very interesting year for me, . 
meeting new people in the University and in the 
professional community, all of whom ha'\'e been very 
supportive of me and the schooL Along with the support 
of faculty and the staff, this has made the year a truly 
marvelous experience for me. 

In many ways this has been a year of transition . 
between the changes guided and created by our previous 
director, Jerry Kline, and those changes that will occur 
during the term of our new director, Mary Ann Y odelis 
Smith. She is currently associate vice chancellor for 
academic affair:s at the University of Wisconsin. Mary 
Ann is an experienced administrator and an accom
plished scholar, specializing in law and history. 

The school's loss - and my personal loss - from 
Jerry's death are immense. Jerry was a close friend of 
mine - I loved him and I miss him a great deaL As 
director of the school, he was a man of vision and vitality, 
and he brought a high level of excitement and energy to 
us. He made the school and us as colleagues much better 
for his presence. 

Jerry came to' us at a time of dramatic change. I'd like 
to' briefly review some of the highlights of these past 
eight years to give you a little insight into the dramatic 
changes that did occur in the school under Jerry's 
leadership: · 
• With the retirement of Professors Jones and Lindsay 

at the end of Spring Quarter, 11 faculty who were on the 

Careers and placement 

staff eight years ago will have left. Only seven of those 
original 18 faculty members remain, so we have had a 60 
percent faculty turnover during this period. 
• The curriculum has been restructured with new 

undergraduate and masters programs in place and a 
comprehensive review of the Ph.D. program occurring 
right now. 
• With-the support of a major fund drive, many of the 

facilities in Murphy Hall have been rebuilt - the 
editing, broadcast and graphic labs - and construction 
will begin within a month on a new photo lab. 

These developments represent, I think, a major 
consolidation of our existing program, but during this 
period new program components have also been added. 
• The Minnesota Journalism Center was started and 

recently George Hage was appointed as acting director 
for the next year and a half. 
• The Silha Center for Media Ethics and Law, founded 

by a generous grant from Otto and Helen Silha, was 
begun two years ago. It is headed by Don Gillmor. as 
director, and Ted Glasser as associate director 
• A media management curriculum was started by 

Cowles Professor John Lavine and myself, and we have 
recently opened the Media Management and Economics 
Resource Center as a base for supporting media 
management education nationally. • 

One of the joys of my experience this year has been 
getting to know the Journalism Alumni Board members 
well. Their dedication to the school is tremendous. The 
board and you members of the Journalism Alumni 
Society are active and positive supporters of the schooL 

Highlights of your support from the school's point of 
view are the continuing support of the library, which has 
resulted in over $150,000 in contributions during this 
eight-year period, and the mentoring program, which 

just completed its third successful year. The high 
involvement and quality of J-school alums has been 
recognized by the University as well. This year's AJumni 
Society of the Year Award, presented by the University 
of Minnesota Alumni Association, went to your group 
an award that was richly deserved. 

We value your support and we continue to need it 
because the school and our program will continue to 
change. We are moving toward a period of significant 
program expansion . which will involve three crucial 
challenges: 

First, we must win the approval of the College of 
Liberal Arts to fill the existing six vacancies on our 
faculty and to recruit top-quality people for these 
positions. 

Second, we must continue to grow in the program 
directions outlined by the faculty in a variety of areas -
advertising, media management and economics, visual 
communication, information and mass communication, 
comparative and international mass communications 
studies, and media ethics and law. 

Third, we must build upon the groundwork laid by 
Jerry Kline, Arnold Ismach, the emeritus professors, 
and senior faculty such as Don Gillmor, Phil Tichenor, 
Watt Brovold, lrv Fang, Jean Ward and John Lavine, to 
strengthen our ties to the professional community. This 
support will be crucial in helping us to continue to grow 
a growth that is necessary if we are to continue as the top 
journalism and mass communication · school in the 
country. 

With your support, I believe we have every opportuni
ty of being successfuL On behalf of the school, the 
faculty, and our new director, Mary Ann Y odelis Smith, 
I thank you for the generous support you have given to 
us. 

Placement office experiences busy first year. 
By Pat Gottshalk 

More than 280 job postings have come through the 
placement office of Murphy Hall since September 1985. 
Major employers such as 3M, Honeywell, Gannet 
Company, Minnesota Newspaper Association and Bozell 
& Jacobs Advertising are actively interviewing students. 
Student interest is running high - 42 interviewed with 
Gannett; 17 applied for Minnesota Newspaper Associa
tion internships and 18 completed applications for the 
Advertising Federation internships. 

All job and internship positions are posted in the lower 
hall of Murphy within 48 hours of their receipt. Copies of 
·most postings are circulated to faculty and qualified 
individual students are contacted when possible. A 
resume file of students actively seeking employment is 
maintained, as is a file of alumni seeking employment. 
P~sitions of special interest to graduate students are 
posted on the graduate student bulletin board. 

To support this demand, I hold an internship 
information hour twice weekly and conduct a series of 
five workshops on the targeted job search. A central 
internship information file has been established for 
student use. !?,reparation of cover letters and resumes, 
preparing a clip file, how to follow through on the 
application process, how to do well in a job interview, 
awareness of what skills the student can offer and how to 
present oneself to employers are all subjects in the 
activity and information flow in my office. Numerous 
articles for journalists are printed and available to 
students. Information about growth organizations, salary 
ranges and career . development may be picked up and 
discussed. · 

John Bodette, managing editor of the St. Cloud Daily 
Times, who recently interviewed SJMC students for 
Gannett, commented thil.t he was very pleased by the 
quality of stlJ,dents he met - in skills and overall 
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development. Robbi Miller of 3M, who hired two long
term advertising interns this year, spoke strongly of 
satisfaction with the group she interviewed and of her 
difficulty in choosing among the SJMC candidates. 

Clearly, SJMC is reasserting its longstanding intention 
to participate fully in the discussion and activity involved 
in journalism student preparation and professional 
placement. I have acted to facilitate initial discussions 
between PRSA, IABC, WICI and Ad Fed for creating a 
cooperative, centralized job referral service for commu
nications job seekers in the Twin Cities. I also attended 
the autumn Minneapolis conference of IABC, the annual 
convention of the Minnesota Newspaper Association, 
meetings of the Society for Professional Journalists, the 
spring conference of the Minnesota Association for Field 
Experience and Learning, the Ad Federation's student 
conference on advertising careers and conferences on 
minority opportunities in journalism. -

I've also visited state government agencies, the 
Minneapolis Star and Tribune, and the St. Paul Pioneer 
Press and Dispatch. 

Some of you have come on campus as speakers in the 
quarterly series "Careers in Journalism," an ongoing 
endeavor to expose SJMC students (both pre-majors and 
advanced students) to real jobs and the kinds of people 
who hold them. The growing sense of need fo'r greater 
exposure to career models and mentors has brought this 
program into existence. 

I also conduct considerable phone discussion with 
employers about what to expect from students on the 
job, how to structure a position, how to screen 
candidates equitably and efficiently, and how much to 
pay. A position description form is available from my 
office to anyone in the process of defining a position. 

Special activities in my office tailored to minority 
journalism students include a new Society of American 

Indian Students in Journalism and Mass Communica
tion, as well as active recruitment of minority students 
for internships. 

Perhaps the greatest long-term benefit of establishing a 
full-time position for a professional advisor and career 
counselor at SJMC is the opportunity to develop genuine 
career thinking among SJMC students. Issues of skill 
development, intellectual growth, career lifestyle 
demands, role models and expectation setting can all be 
introduced early on in the student's academic program. 
Decisions about setting priorities, choosing courses and 
declaring a professional interest area can be woven into 
the ongoing converstion about what career opportunities 
the student is prepared to pursue. Work habits and 
relationship skills can be nurtured with the student's 
academic development. Awareness of current trends and 
pressures in the job market, information about available 
job opportunities and contact with professional career 
models all impart greater depth of understanding and 
commitment to a career field. Aspiring newspaper 
reporters may gain courage to pursue their ambition 
rather than be syphoned off by fear into safer jobs. A 
greater sense of the chance of "making it" in an exciting 
career can be kept alive. 

The connectedness between academic preparation, 
professional reading and association, pre-professional 
work experience and career success can be reinforced. 
Such coordinated development thinking and awareness 
will greatly aid the SJMC student throughout his or her 
career. The opportunity to establish and nurture this 
basic career concept in SJMC students is the engine that 
drives and focuses the new program. Both long- and 
short-term goals are aimed at preparing students to 
conceptualize, plan and follow through the many tasks 
and choices of preparing for and entering journalism 
careers. 

associate vice chancellor for academic 
affairs at Wisconsin since 1978. She is 
president of the Journalism Council and 
has been heavily involved in the Associa
tion for Education in Journalism and 
Mass Communication. 

journalism in 1969 and a Ph.D. in mass 
communications with concentrations in 
history and law in 1971. 

$900,000 and 34 full-time positions. She 
is responsible for faculty and staff 
development, academic and classified 
personnel, affirmative action and com
pliance, personnel support service 
including employee assistance, develop
ment and training programs, mediation 
and ~egotiations and fringe benefits. 

than 20 articles for journals and maga
zines and made more than a dozen 
academic presentations at · professional 
conferences around the country. 

Dr. Yodelis Smith earned her bache
lor's degree in English, secondary educa
tion and theology from Briar Cliff College 
in 1963. The University of Wisconsin 
awarded her the master's degree in 

Her professional experience outside of 
teaching includes work as an editor and 
writer for religious institutions, and 
publications and publicity work for Briar 

·Cliff College. 

At Wisconsin, Dr. Yodelis Smith 
administers an annual budget in excess of 

" 

While at Wisconsin, she has earned 
several awards and grants, written more 

Her involvement in AEJMC includes 
terms as head, vice-head and secretary
treasurer of the organization's history 
division. She also served on several 
general committees including those con
ducting a director search and overseeing 
teaching standards. 
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Cowles Professor John Lavine teaches media management graduate courses at SJMC. 

Prof. juggles papers, teaching 
By Mary Olsen 

John Lavine is a far-sighted journalist. 
He needs to be, in order to publish four 
daily newspapers in Wisconsin while at 
the same time working full time as Cowles 
professor of Media Management and 
Economics at the University. 

Indeed, both the professional and the 
academic sides of journalism have suf
fered from too narrow a view, in Lavine's 
estimation. 

The problem with traditional journal
ism education, he says, is that it "grew up 
vertically," sending students into special
ized sequences such as news/editorial or 
advertising. This echoed a parallel situa
tion in the professional media, where 
traditionally "a great wall" separated 
departments like news and advertising. 

Such compartmentalization Lavine sees 
as a barrier to undertstanding and 
working within the media. Lavine, now in 
his third year as Cowles professor, is 
working to eliminate this and other 
barriers within and around the media. 

Lavine finds it more useful to describe 
himself as heading an information com
pany than one which publishes a news
paper. 

And he uses his own newspapers to 
explain what he calls "the blurring of the 
lines among the media." 

Any reporter collects information that 
never ends up in a story. A reporter for 
one of Lavine's papers doing a story on 
the local housing market, for instance, 
will end up with information on who is 
building what kind of houses in which 
locations, for what prices. 

While Lavine's reading public wouldn't 
be interested in that information, parti
cular inJustries will. Through computer 
commurucations, Lavine's company can 
sell such public information to any 
interested party from a realtor to a moving 
company to a carpeting firm that has a 
telephone modem attached to a computer. 

"My job is to gather and deliver the 
information to the people who need it," 

Lavine says. 
Current trends in media ownership also 

demand perceptive management, he 
points out, because diversification further 
blurs the lines among the media. Large 
companies are more likely these days to 
own videotex and broadcast media as well 
as newspapers, for instance. 

"The media manager of tomorrow and 
the media employee must be sensitive to 
what's going on out there," Lavine says. 

Lavine sees his role as a teacher of 
journalism not as training students to 
become media managers - they need to 
get practical experience first - but to 
teach them about media management so 
they can understand their employer and 
their employer's firm. 

Lavine's perspective on media manage
ment extends beyond the classroom and 
the publisher's office. In June 1985 he put 
together a nationwide seminar for profes
sors of media management. Participators 
in the seminar - the first of its kind -
included professional media · managers 
and media experts. 

More recently, Lavine assembled a new 
Media Management and Economics 
Resource Center, a national clearinghouse 
for information on those subjects. The 
center's books, articles and studies pro
vide a data base for professionals and 
scholars to use in training, research and 
curriculum development. The center 

. sends out newsletters about new acquisi
tions and upcoming meetings. 

Lavine is currently overseeing research 
on discovering how to work most produc
tively with creative employees. The media 
are an atypical industry, Lavine says, in 
several respects. Most industries, for 
example, put largely unchanging content 
in new packages. A company that manu
factures tables, he says, will dress the 
tables up differently to make them appear 
new. But a newspaper or a television 
network will work constantly changing 
content in the same format. 

The media industry's most valuable 
asset is thus its employee, who must 

" 

deliver an ever-changing product. Add to 
this the fact that reporters work largely on 
their own, out of the office, unsupervised. 
Then add the fact that the media are 
highly systematized, regimented by dead
lines. 

Given all these factors, media employ
ees get a double message. 

"One message is 'do this, do that.' The 
other message is, 'innovate, change,' "he 
explains. "Our future is pegged on how 
motivated, on how innovative they can 
be." 

How can media managers most effec
. tively supervise these employees?. 

To begin to answer this question, 
Lavine organized a two-day seminar in 
1984. The participants from outside the 
media industry had nothing in common 
"except they either managed creative 
employees or were creative employees 
themselves." These people's ideas on 
improving the creative process were 
transcribed. . 

"We found out what they did and how 
they did it," Lavine says, "and now we're 
doing the same thing with people from ad 
agencies, newspapers, TV and radio." 

This 'follow-up seminar took place in 
early May. 

Both groups listed their ideas in order 
of importance, and Lavine will compare 
the two lists. From there, his group of 
researchers will go into a newspaper, a 
television station and an ad agency . 

"We'll observe what's going on, and 
draw a baseline of it with the input of the 
employees and employers, then give them 
the prioritized tools which we've deve
loped and see whether they can bring 
about an environmental change for grea
ter productivity." 

Often by virtue of getting up at 4 in the 
morning, Lavine manages to find time to 
work on a textbook on media manage
ment that he's co-authoring with SJMC 
colleague Dan Wackman. They're 
expecting Managing Media Organizations 
to be published in January. 

Lavine was elected in April to serve as 

\ 

\ 
Rita Ducharme of the Media Man
agement Resources Center 

president of the Accrediting Council on 
Education in Journalism and Mass Com
munications. 

In addition to his academic activities, 
Lavine communicates with his Wisconsin 
newspaper company, chairing the editor
ial board, writing and editing its editor
ials. 

Publishing for daily papers in Wiscon
sin while working full time as a professor 
in Minnesota makes for a very tight 
schedule. But Lavine goes beyond just 
managing to keep the two worlds in 
perspective. In fact, he sees the benefits of 
this double duty outweighing its rigors. 

"The combination makes me a far more 
credible teacher," he explains, "a far 
more effective publisher." 
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'Business Week' has U of M connection 
By Ann Kochendorfer 

Six SJMC graduates work for Business 
Week, one of the best-known weekly 
news magazines in the U.S., ·thanks to a 
Minnesota connection developed through 
the years by SJMC professors and alumni. 

The Minnesota connection began as an 
internship program in the late 1970s. At 
that time, Business Week writer and 
SJMC graduate Keith Felcyn and Frank 
Comes, who was then the Twin Cities 
bureau chief, met with SJMC faculty. 
SJMC students were hired to work at the 
magazine's Minneapolis-St. Paul news 
bureau part-time. The internship prog
ram was born. 

Felcyn, who worked at the Minnesota 
Daily 'is night editor and later at United 
Press International, graduated from 
SJMC in 1954. After ' 30 years with 
Business Week, he is now chief of 
correspondents, in charge of 70 corres
pondents stationed in IS domestic and lO 
international bureaus worldwide. Another 
domestic bureau is opening in Miami this 
July. 

"It's gratifying to watch people go 
through the sytem and develop," says 
Felcyn. 

He remembers well the first SJMC 
internship with Business Week. The first 

intern, Thane Peterson·, earned his mas
ters degree at SJMC. He moved to 
Toronto after working in the Twin Cities 
bureau, and then returned to the Twin 
Cities to take over as bureau chief. Now 
he works as a correspondent in Paris, 

-covering technology in Europe. 
After Peterson left his bureau chief 

position in the Twin Cities, another 
SJMC graduate, Mary Pitzer, was hired as 
a correspondent to take his place. Pitzer, 
who earned her master's degree in 1984, 
began writing for Business Week in 
August of the same year after being 
recommended to Peterson by Professor 
Jean Ward, who knew Peterson while he 
was attending classes at the University. 

Pitzer, who got her B.A. at Pamona 
College in Claremont, Calif., became a 
full-time correspondent in the Twin Cities 
bureau in April 1985. She says the 
experience she has gained from her job is 
already vast. 

It has been a "free education," she 
says, because she learns something new 
by writing each story. 

Kathleen Deveney is another SJMC 
graduate who got her job at Business 
Week through the Minnesota connection. 
Deveney, a correspondent in the Chicago 
bureau, was also recommended to Peter-
son by Ward. · 

"Professors are hooked into real-live 
publications and know about the jobs that 
are available," Deveney says. 

"SJMC is one of the most highly 
regarded public schools." 

Deveney, a journalism and Spanish 
major wno graduated in 1982, began 
working part time in the Twin Cities 
bureau and by November 1983 became a 
junior correspondent. By July 1984 she 
was a full correspondent and was trans
ferred to the Cleveland bureau, where she 
worked for a year before moving to her 
present location in Chicago. 

Deveney likes the independence given 
to her at Business Week. 

"You don't have as many people 
looking over your shoulder." 

But along with that independence 
comes a responsibility in covering many 
different issues in a large region, includ
ing Illinois, Iowa, Wisconsin, Missouri 
and Indiana. 

Heavy manufacturing, smokestack 
· industries and health care are Deveney's 
main writing areas. Besides these issues, 
she also covers various stories of interest, 
such as corporate sponsorship of the 
Chicago-New York marathon. 

"I try to get a good mix of stories," she 
said. "You have to be careful not to do too 

many lightweight stories, so you don't get 
stereotyped" into being able to write 
about only certain issues. · 

Deveney also likes the fact that Busi
ness Week is a weekly publication. 

"It really makes a difference in the 
quality of a story. Although you are still 
under (deadline) pressures, you get time 
to do bigger pieces." Besides more in
depth . coverage, she thinks that the 
magazine's color photography is a real 
plus. 

Another SJMC graduate, Tony Bianco, 
began as a stringer for Business Week in 
Portland, Ore., moved to San Francis
co, and then to the New York bureau. He 
worked there as editor for the markets 
·and investments department before mov
ing into his current position as senior 
writer. 

Former SJMC student Emily T. Smith 
works for Business Week as a staff writer 
in science and technology. Smith, who 
didn't go through the internship program 
at SJMC, was a former writer for Boston 
Computer magazine before she began 
working for Business Week. 

To sum it up, SJMC has had its hand in 
training all of these successful writers. 
And most of them agree that SJMC's 
connections to the "real world" helped 
them to get where they are now. 

Students, professionals enjoy m.entoring program 
By Karen Waters 

· March closed yet one more quarter of 
the Journalism Alumni Society mentoring 
program. Occuring every winter quarter 
since 1983, the program matches SJMC 
juniors and seniors with local profession
als in the communication fields. 

"The program allows students to see 
the workplace and give them a chance for 
feedback," according to Louise }alma, 
this year's co-chair. She and co-chair 
Lynn Levinson matched students and 
mentors based on goals and interests of 
the two people involved in the mentoring 
relationship. 

The mentoring program was developed 
to bridge the gap between students' 
experiences in the classroom and those of 
the real world. 

Natalie Brobin, an SJMC student, 
entered a mentoring relationship with 
}alma. She said' the program helped her 
clarify some of her goals. 

"It gave me a chance to talk to someone 
already in the field, tell her my plans, and 
get feedback," Brobin said. 

The program is based on a similar 
University effort called Student Leader
ship Development Program (SLDP), 
which matches community leaders with 
student leaders. Carol Pine, a former 
Journalism Alumni Society president, 
participated in SLDP. She and a group of 
journalism alumni began the mentoring 
program after consulting with Brenda 
Tracy, the coordinator of SLDP. 

Terry Randolph, the new president of 
the Board of Directors of the Journalism 

; 

Alumni Society, felt when he was a 
student that such a program was neces
sary. 

Now a mentor, he said, "It gives a real
world opportunity to the students." 

Sherry Loney, a junior who worked 
with Randolph in the program, needed a 
way to become involved in extracurricular 
activities that pertained to her field while 
allowing her the time she needed to care 
for her family. · 

"The program is flexible. It's great for 
anyone who wants to have an internship 
and can't afford it or have the time," she 
explained. 

Besides meeting with her mentor, 
Loney met everyone that worked in 
Randolph's firm. 

"Getting the information and know
ledge was great," she said. "Being -on a 

one;to-one basis gave a lot of extra 
attention you don't get in class." 

According to }alma, the mentoring 
program is one way to find out about the 
subculture and traditions in the commu
nications field that a textbook just won't 
reveal. 

The program is unlike an internship, 
where the student learns by doing. In a 
mentoring relationship, observation and 
discussion provide an introduction to the 
field and serves as a confidence builder. 

Though the program officially ended 
with an appreciation banquet this spring, 
some mentors and students maintain their 
relationship beyond winter quarter. 
Whether the relationship continues or 
ends, both students and mentors believe 
the program is a beneficial experience. 
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Briefly 
Wattenberg tells 
good news story at 
Premack Lecture 

Ben J. Wattenberg, co-editor of Public 
Opinion magazine and a senior fellow at 
the American Enterprise Institute in 
Washington, told his audience at the 
annual Frank Premack Memorial Lecture 
that the media present a distorted view of 
reality and that things in the U.S. are 
much better than media audiences are led 
to belie.ve. 

Wattenberg contrasted what was 
reported on major television network 
news during the past 15 years with what 
census data and other documentary 
evidence reveal and came up with two 
very different pictures. 

"What I did was go through the 
numbers," Wattenberg told his audience 
in the Hubert H. Humphrey Center 
Auditorium on the West Bank campus. 
"Everything I told you I saw on television 
is wrong." 

His address, "The Good News Is The 
Bad News Is Wrong," was delivered April 
7. It was the ninth Premack lecture, part 
of an annual program sponsored by the 
Minnesota, Journalism Center and the 
Frank Premack Memorial Fund, which 
was established in the name of the 
Minneapolis editor and reporter. 

The program includes the awarding of 
$500 prizes to Minnesota journalists who 
exemplify Premack's courage, initiative, 
originality and perspective in their 
reporting. This year's winners were Allen 
Short of the St. Paul Pioneer Press & 
Dispatch, who won two prizes, and Bruce 
Maxwell of the Rochester Post-Bulletin. 

In his address, Wattenberg cast himself 
in the role of a Martian spy sent to the 
U.S. to report on the state of the nation. 

If he'd have watched 15 years of 
television newscasts, Wattenberg said, 
he'd have reported the country was in big 
trouble. 

"Recession, inflation, stagflation, big
gest recession since the Great Depression. 
The American dream is over, et cetera, et 
cetera. I saw it all on television. Quality of 
life in America . . . it's a new tide of 
pollution from coast to coast ... dioxin in 
the gefullte fish . . . we're running out of 
resources . . . the enemy is us." 

Wattenberg said he was exaggerating, 
but not very much. 

"That's more or less the message a 
Martian would get," he said. 

If the Martian spy would have read 
census data, the picture would have been 
brighter. · 

"Real per capita income from 1970 to 
'83 after inflation was up by 40 percent," 
Wattenberg said. "Poverty saw a dimin
ishment of almost two-thirds ... Women 
with jobs in professional, technical, 
administrative, management up from 4 
million in 1960 to 11 million in 1980." 

Wattenberg cited improvements in 
college enrollment for blacks, housing for 
the elderly, GNP, housing construction 
and honesty in politics. 

He said the reason there is such a 
difference between the two pictures is 
because the criteria newspeople use to 
decide what is news distort reality. The 
three criteria: 

1) Good news is no news 
2) Jlad news is big news 
3) Good news is bad news 
The reason the formula is dangerous, 

he explained, is because bad news 
becomes a self-fulfilling prophecy, it 
creates a political discontinuity between 
what is perceived and what is really going 
on, and it presents the wrong environ
ment in which to conduct foreign policy. 
Finally, it makes people doubt the 
credibility of the press, a situation 
Wattenberg considers dangerous for 
democracy itself. 
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Professionals 
help again .with 
career sessions 

Professionals from the Twin Cities area 
and St. Cloud helped again this quarter 
with a series of presentations about 
careers in journalism. 

Students met almost every Tuesday 
morning with people working in advertis
ing, public relations, print and broadcast 
journalism to get answers to questions 
about working in the media. 

Spring quarter presentations were 
made by Judy Kirk (SJMC) and Nancy 
Hedman (The Hayworth Group) in 
advertising; Judy Lively (William Mitch
ell School of Law) and Dave Erickson 
(State of Minnesota) in public relations; 
John Bodette (Gannett) in newspapers; 
Robert Moulton (Honeywell) aviation/ 
space writing; Nick Felice (photographer) 
in photo/graphics; and Charles Hill 
(Associated Press) in wire services. 

PRSSA chapter 
elects officer 

The University of Minnesota chapter of 
the Public Relations Student Society of 

c · America has elected Greta Guest its 
& president for 1986-87. 
~ Guest joined the chapter last year. 

! 
~ 

I 
Ben Wattenberg delivered the Frank Premack Lecture earlier this year. 

Students explore 
American dream 

This spring's magazine editing and 
production class has produced "Made in 
USA: American Dreams," a 42-page 
magazine that uses the talents of SJMC 
journalism students. 

His remedy? 
"When you put a spotlight on govern

ment, it keeps them honest," Wattenberg 
said. "Put a spotlight on 'em and it keeps 
businessmen on their toes. The press has 
become as important as government and 
business, so someone ought to keep an eye 
on the press . . . The press ought to do it 
themselves: a little consciousness rais
ing." 

u symposium 
explores E. Asia 
communication 

Leading scholars from several discip
lines and universities across the U.S. 
discussed the communication, politics 
and culture of China and Japan during a 
two-day symposium at the University 
May 8 and 9. 

The symposium, co-sponsored by the 
Minnesota Journalism Center, the East 
Asian Studies Department, CLA Scho
larly Conference . Committee and the 
Department of Concerts and Lectures, 
explored several questions about com
muncation and East Asian cultures. 

Several SJMC professors were involved 
in the event. 

Professor Dan Wackman moderated a 
panel on political communication in 
Japan. Professor Phillip Tichenor moder
ated another on political communication 
in China. And Professor Chin-Chuan Lee 
delivered a paper on mass media and 
political transition in Hong Kong. 

School sponsors 
Ad Federation 
career day 

Nine speakers from Twin Cities ad 
agencies and other media companies led 
discussion sessions on aspects of advertis
ing careers during the Advertising Feder
ation of Minnesota's Career Day April 21. 

; 

The annual event helps students inter
ested in advertising find out what the field 
is all about. 

This year's speakers included Jim 
Bernstein (J. MacLachlan & Associates), 
John Delaney (Fallon, McElligott & 
Rice), Larry Cable (Hayden & Associ
ates), Diann North (Miller-Meester), Bob 
Seper (Campbell-Mithun), Bob Larrana
ga (Larranaga & Associates), Jay Gould 
(Kolesar & Hartwell), Dave Kitchel 
(Family Handyman) and Pam Conroy 
(Bozell & Jacobs). 

2 SJMC students 
win scholarships 

Two School of Journalism .and Mass 
Communcation students have won Min
nesota Press Club scholarships for next 
academic year. 

Sue Klemond and Karen Wright, both 
undergraduates, were selected from a 
field of candidates who had distinguished 
themselves both academically and in their 
professional advancement, according to 
the press club. 

Polish journalist 
is SJMC visitor 

Marek Rostocki, science editor of the 
Polish journal "Polityka," has spent part 
of the 1985-86 academic year visiting the 
journalism school and traveling around 
the U.S. ' 

"Polityka" is a well-known and influen
tial publication that is frequently criti
cized by Soviet newspapers. Rostocki has 
also worked with a weekly technical 
review in Poland, "Przeglad Techniczy," 
for which he was deputy editor-in-chief. 

Rostocki delivered a lecture on jour
nalists and politics under Communism at 
SJMC in late May. He also spoke to 
journalism students at the University of 
North Dakota about conditions in 
Poland. 

According to Editor Mary Olsen, the 
class writers, designers and photogra
phers explored the differences between 
the hopes and aspirations of the American 
settlers and the evolution of the American 
dream into materialistic security. 

The book, produced by 24 students 
with the advice of Professors Emeriti 
George Hage and Harold Wilson and 
assistant professor Dona Schwartz. 

The magazine sells for $1.50 plus 
handling and postage from: 

Made in USA: American Dreams 
c/o Student Publications 
111 Murphy Hall 
University of Minnesota 
Minneapolis, Minn. 55455 
Other student produced, magazines 

available from the school include: Crafts 
in Minnesota, $1.50; And A Time To 
Die, $2.50; Work in Progress, $1.50; 
Minnesota's Mississippi, $1.50; The Dis
cerning Eye, $1.50; A Silence Too Loud: 
Family Violence, $1.50; Liberal Arts: 
Making the Grade, $3. -

The Murphy Reporter is a publica
tion of the University of Minnesota 
School of Journalism and Mass Com
muncation. 

Editor ................ Mark Plenke 
Photographer ....... Kate Horgan 
Contributors . ......... Mafy Olsen 

Ann Kochendorfer, 
Laura Van Son, 

Karen Waters 
Adviser ......... ......... Bob Craig 
All correspondence should be 

addressed to: 
Murphy Reporter 
Ill Murphy Hall 

206 Church St. SE 
Minneapolis, MN 55455 

The University of Minnesota is an 
equal opportunity educator and 
employer. 
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(From left) Alice Reimann, Sue St. Dennis and Don St. Dennis enjoy some pre-Alumni Banquet conversation. 

(From left) Hazel Helgeson, Louise Jalma and Deborah Rudolph 

(From left) Dona Schwartz, Tina Karelson, Leslie Hefler and Mei Ying Wang 

" 

Terry Randolph, new association president 

:~.:..,_,~ 
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Gatekeeper panelists included (from left) John Finnegan of the St. Paul Pioneer Press & Dispatch, Scott Goodfellow of KSTP-lV, Tim McGuire of the 
Minne(Jpolis Star and Tribune and Rich Dietman of KSJN. · 

News panels enliven alumni weekend 
A panel of media critics and a 

panel of media gatekeepers pro
vided a pair of lively discussions for 
this year's University of Minnesota 
journalism alumni celebration. 

Special guest Norman Isaacs, 
media critic and former chairman 
of the National News Council, was 
on hand for the panel sessions 
Friday night and Saturday morning, 
May 9 and 10. 

Another special guest, Otto A 
Silha, received the Journalism Alum
ni Society's "Award for Excellence" 
during the annual alumni banquet 
at the Radisson University Hotel 
Friday night. 

The Gatekeepers 
Gary Gilson, d member of the 

WCCO-TV public affairs unit, led the 
alumni banquet audience and four 
Twin Cities editors and news direc
tors through a question and answer 
period about what appears in the 
local press and why it gets there. 

The panelists included John Finne
gan, senior vice , president, editorial, 
for the St. Paul Dispatch & Pioneer 
Press; Scott Goodfellow, news direc
tor at KSTP-TV; Rich Dietman, news 
director at KSJN public radio; and 
Tim McGuire, managing editor of 
the Minneapolis Star and Tribune. 

The que.stions came from all over 
the banquet audience. Gilson 
moved around the room doing a 
rea~onable impression of talk-show 
host Phil Donahue's style, giving 
banquet guests a chance to fire 
questions from their dinner seats. 

The questions ranged from quer
ies about KSTP's financial role in the 
recent 'steger Expedition to the 
North Pole, to coverage of Dave 
Jennings' on-again, off-again, on
again gubernational campaign, to 
the reason for linking Plymouth 
Avenue on Minneapolis' North Side 

' to a 19-year-old "race riot." 
A producer's behavior on the 

network news show "Nightline," 
treatment of hostage crises and 
Libya, keeping P-9 union demon
strators out of the news and how a · 

"Watergate mentality" has made it 
impossible to be a hero also made 
the list of topics discussed by panel 
and audience. 

Isaacs kicked off the discussion by 
explaining that the next day's panel 
discussion would center on media 
accountability. 

Media targets 
Saturday's discussion, 'Targets of 

the Media Talk Back," won praise 
from Isaacs as a "noble experiment' 
even before it got underway. He set 
the tone for the discussion by saying 
the media should take the oppor
tunity to hear more criticism. 

"i think we in journalism can stand 
to have a public airing to hear how 
people feel about how they have 
been covered," he said. 

The "media targets" panel 
included 'former UniversitY of Minne
sota basketball coach Jim Dutcher, 
Polly Mann of- Women Against Mili
tary Madness, State Representative 
Randy Staten- of Minneapolis, former 
Minnesota State Supreme Court 
justice John Todd and Peter Winkels, 
business agent for Local P-9, the 
union that is striking Harmel in Austin, 
Minn. 

While Friday nights panelists 
answered questions, Saturday's 
group took the opportunity to raise 
questions of its own about media 
performance and fairness before 
handling questions from its Coffman 
Union audience. 

Todd, who resigned after several 
critical stories about his conduct on 

. a bar exam were published, said 
the biggest enemies contemporary 
journalists face are honesty and 
truth. 

"There are no reporters left any
mbre. They're all investigative edi
torial writers. I think the press covers 
what they think is sensational. (They 
don't) cover pro bono lawyers; thats 
not sensational or even newswor
thy," he said. 

Staten agreed with Todd, saying 
his own problems with substance . 
abuse and writing bad checks were 

" 

blown out of proportion by reporters 
looking for a sensational story. 

"What I find," Staten said, "is a 
large amount of racism and thats 
reflected in how news is reported ... 
There's some laziness and a desire 
to seek sensationalism on the part 
of the media." 

Reporting of the Austin meatpack
er strike added distance to the 
fairness equation. 

Winkels said the reporting got 
more honest as the miles a reporter 
had to travel to cover it increased. 
"The Wall Street Journal was the 
best," he claimed, adding that the 
Austin paper went so far as to 
engage in red~baiting as the strike 
went on. 

Dutcher and Mann took different 
tacks. · 

The former basketball coach said 
things about the Gopher scandal 
were misreported, but he told the 
audience his biggest mistake was 
being too acce~ible- to reporters on 
an issue that "had all the elements 

(that are) going to make news 
stories. 

"There are some things not hand
led properly, but in a ll I'm not bitter 
about the handling of the media 
situation," he said. 

Mann said she doesn't see WAMM 
in conflict with the media at all. 

"We're trying to help you get the 
message out," she said, explaining 
that her group understands news
papers' number one priority is to sell 
papers. "We don't fo~get that." 

She said anti-war and anti-wea
pons protestors help the media ask 
questions they can't usually raise by 
providing a good reason - with 
their protests - for asking tough 
questions of government officials 
and politicians. 

"You're not dealing with (their) lies 
and we want you to deal with those 
lies without getting fired," she said. 

Photos by 
Kate Horgan 

Alumni Association Award for Excellence winner Otto Silha and wife, 
Helen 
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G itnesses revo tion 
Crispin C. Maslog earned his Ph.D. at SJMC in 

1967 and returned to his home in the Philippines to 
become the frrst director of the School of Communi
cation at Silliman University. Mter 15 years, he 
joined the University of the Philippines Los Banos as 
director of the University Publications Program and 
professor in the Department of Development Com
munication. 

He sent along the following letter this spring after 
the government of Ferdinand Marcos was overturned 
by what has been called a "people's revolution." In a 
separate letter to the Murphy Reporter, he described 
the accompanying picture this way: 

"You will not find in this photo the faces of 
revolutionaries as stereotyped in history books. 
These are the unlikely faces of unlikely revolutiona
ries of an unlikely revolution. But a true revolution, 
nonetheless, because it resulted in a major change in 
our country's life from authoritarianism to democra
cy. The only thing lacking in this revolutoin was the 
shedding of blood. But then this revolution has 
defied definition, categorization and historical prece
dence." 

LOS BANOS, LAGUNA, MARCH 1986 - We are 
celebrating Christmas early this year in the Philippines, 
and for a reason: finally , after 20 long years the ailing, 
power-drunk, corrupt dictator Marcos has been 
deposed, and we are now breathing the delicious air of 
freedom! Aleluia, aleluia! 

And so the Maslog family is putting out a special 
edition of our annual Christmas newsletter, for the frrst 
time, to share with you our excitement and euphoria 
these last few days of February, 1986. 

Most of you, our friends abroad, know the details of 
the events that led to the downfall of the dictator -
starting from the snap presidential election marked by 
massive Marcos fraud and the furor that followed over 
the Marcos manipulation of the vote-count, to the . 
mutiny by Defense Minister Enrile and Armed Forces 
Vice Chief of Staff General Ramos and finally the 
bloodless people's revolution that toppled Marcos. 

There was saturation coverage of these events by the 
foreign media - about 1,000 of them· came to cover 
the eJection followed by 300 who came to cover the 
people's revolution. 

We would just like to share with you how these 
events affected a typical Filipino family, long disgusted 
with the Marcos regime. Like millions of Filipinos, we 
participated in the campaign for Cory Aquino. This 
was the unique thing about Cory's campaign - people 
volunteered to help her, contributing money to her 
campaign fund, producing homemade posters and 
makeshift yellow banners, writing letters, etcetera. 

Cris started a chain letter for Cory Aquino, 
produced 200 copies of it, and sent it to friends . Our 
son, Edgar, 15, put up Aquino posters in our 
neighborhood for three nights. Our daughter, Julie, 8, 
was even "campaigning" among her classmates. She 
would scold her classmates who said they were for 
Marcos. She wrote a fan letter to Cory, saying she was 
praying for her. We donated to the Cory campaign 
fund. 

Then on the eve of the election day, Feb. 7, Cris 
and Florie went around Los Banos and Santa Cruz to 
join the thousands of citizen volunteers who watched 
the counting of votes to make sure it was honest . 
Florie donated food to Cory's poll watchers. 

On Feb. 8, we agonized over the slow count, our 
ears glued to Catholic Radio Veritas, the only station 
monitoring the true count by the National Movement 
for Free Elections (NAMFREL). The Marcos crony
controlled radio and tv stations and newspapers were 
trying to project a false Marcos lead. No question 
about it, Cory Aquino and the Filipino people were 
cheated, and we felt anger and despair. This feeling 
was mirrored by Julie who asked: Mommy, how come 
God has not answered our prayers for Cory? 

On Feb. 16 Cory Aquino called a "Triumph of the 
People" rally at Luneta, attended ·by at least two 
million people. Cris and Florie· drove to Manila - it 
was the biggest rally we ever attended. After 
witnessing the sea of humanity wearing yellow shirts, 
yellow caps, yellow headbands, waving yellow banners 
(Cory's campaign color), we had absolutely no doubt 
that Cory Aquino had won the election, despite 
Marcos' proclamation by the Marcos-controlled legisla
ture, the Batasan. 

And so when Cory called for civil disobedience, 
there was mass hysteria at the rally. The crony banks 
and the crony media were the first targets of the 
boycott - and how they trembled during the first few 
days! We were eagerly waiting for the second phase of 
the civil disobedience - non-payment of taxes and 
work stoppage - when things happened in quick 

The Maslog family (from left) Cris, Julie, Edgar, Florie 

successiOn. 
On the evening of Feb. 2~, Enrila and Ramos told 

Marcos they were withdrawing support for his 
discredited regime. When Marcos threatened to bomb 
Camp Crame and Camp Aquinaldo where the two were 
holed out with their soldiers, Cardinal Sin warned 
against bloodshed and called upon the people to form a 
protective shield around the two camps to prevent the 
soldiers from fighting each other. The rest is history. 

In the morning of Feb. 23, people were coming by 
the tens of thousands. In Los Banos, Florie and Cris 
joined a UPLB rally of support for Ramos and Enrile 
and sent their message to the local military comman
der. 

At noon of the following day, Feb. 24, Cris and 
Florie joined the human barricades around the two 
camps. By this time literally hundreds of thousands 
were at the barricades. In one incident, Florie and Cris 
approached two truckloads of Marines, Marcos soldiers. 
We struck up a conversation with them and tried to 
persuade them to defect while people were offering 
them food and flowers. They were part of a convoy of 
tanks and armored vehicles caught in the mass of 
humanity gathered around EDSA, one of Metro 
Manila's major highways leading to Camp Crame. In a 
few minutes the Marines pulled back. One victory for 
the people's revolution. Defections were soon to 
follow. 

Cris and Florie marched and bivouacked with the 
UPLB contingent, which was at battalion strength at 
any given time, at the side of Camp Aquinaldo. Our 
mission: to prevent Marcos soldiers from invading 
Camp Crame. By midnight we drove back to Los 
Banos, 65 kilometers away. 

Early the following day, Feb. 25, Cris and Florie 
again drove back to Manila. This time we marched 
(some seven kilometers from where we parked the car) 
with UPLB students, who were so energetic they left · 
us two steps behind all the way. This time we saw a 
company of Marines surrender to people manning the 
barricades. They were escorted by a cordon of 
seminarians while peole applauded as they passed by. 
The Marines were making the familiar L sign with 
their fingers (for Laban, meaning fight , the battle 
symbol of the Cory campaign). Again, Cris and Florie 
stayed until nightfall. 

By this time, about two million people were milling 
around the two camps. We were witnessing a historic 
moment in the saga of our nation, an unusual sight 
which saw civilians protecting soldiers! In those four 
days were reestablished the rapport between the 
military under Enrile and Ramos and the people - the 
rapport that was lost in the three years since the 
Aquino assassination. 

Some scenes and sounds from this smiling people's 
revolution that we will always remember: 

* The awesome sea of humanity that filled five or six 
kilometers of eight-lane EDSA, as far as the eyes could 
see, all determined to stop with their bare hands tanks, 
armored vehicles, and soldiers. -

" 

* Images of the Virgin Mary atop huge hauling 
trucks used to barricade streets, surrounded by people 
singing "Ave Maria," "Our. Father," and other 
religious hymns. 

* Nuns and students, middle class people and well
dressed elite, on their knees in the streets praying the 
rosary in front of the soldiers; 

* An invalid in a wheelchair manning one of the 
barricades; 

* A three-year-old child flashing the Laban "L" 
sign, perched on the shoulders of his father; 

* Seminarians carrying huge crosses, their only 
weapons in this war; 

* Contingents of poor people from the slums, 
children and adults, marching behind drum and bugle 
corps, waving banners with all kinds of slogans and all 
colors - yellow, red, black, red, white and blue ~ or 
singing the alternative national anthem, "Ang Bayan 
Ko." 

Meantime, Marcos was in Malacanang, adamant, 
ignoring the fact that the people had rejected him. He 
was completely out of touch with reality. Florie and 
Cris were resigned to continue with the barricades for 
another week, and we went home early that evening so 
we could come back early the following day, Feb. 26. 
Then it happened. 

When we reached home in Los Banos, we saw the 
news on tv that finally the s.o.b. had fled to the 
American Clark Air Base on his way to the U.S. for 
asylum. It was a moment we will never forget . All the 
pent-up frsutrations inside us for 20 years were 
suddenly released. We prayed in thanksgiving with the 
priest-television announcer at the time, and we all wept 
unashamedly. 

Out in Metro Manila, there was shouting and 
dancing in the streets. It was like Christmas day, New 
Year's eve and Easter Sunday .morning combined. 
Four or five million people were out there in the 
streets celebrating that night until morning. 

The miracle of it all was that we were able to drive 
out the detested despot in a bloodless revolution that 
has caught the world's imagination. How was that 
possible? To our minds, there were three factors for 
this: First, the Filipino character. By nature, the 
Filipino is gentle and forgiving, despite 20 years of 
abuse under Marcos. Second, Cory Aquino's call for 
non-violence, following in the footsteps of her 
assassinated husband, Ninoy. Third, the Filipino's 
Christian faith. The Catholic church and Cardinal Sin 
played a vital role in this bloodless revolution, rallying 
the people repeatedly to non-violence. 

Indeed, it was a miracle that such a revolution could 
be carried out with hardly a drop of blood shed. 
Cardinal Sin has called it the miracle of EDSA, the 
place where it all happened. We believe him. We think 
God, in his own mysterious ways, was answering our 
prayers all th,ese weeks and months. 

Florie and Cris, together with the Filipino nation, 

Please tum to page 9 



Cockburn raps state 
of press criticism 

Press critic Alexander Cockburn 
attacked what passes for media criticism 
in the mainstream American press as self
serving and misleading as he delivered the 
1986 Silha Lecture this spring. 

The primary tools for mainstream self
criticism are the correction box, the 
ombudsman and journalism prizes, he 
told an audience of about 200 at the 
University Ra<Usson. All' three depend on 
a conventional idea of the press as an 
institution providing an hltruistic, disin
terested and objective report of the day's 
events. 

Instead, Cockburn said, the press 
represents the interests of its owners, 
"people strong in the desire to increase 
their profits and . . . feel that the social 
and political arrangements that have made 
tliem prosper should be maintained." 

Cockburn's presentation, "The Idea of 
Press Criticism," was the second Silha 
Lecture, a series sponsored by the Silha 
Center for the Study of Media Ethics and 
Law at SJMC. The center was founded in 
1984 with an endowment from Otto and 
Helen Silha. 

Cockburn told his audience that press 
criticism is unlike arts criticism because 
criticism of artistic performance is gener
ally aimed at telling an audience whether a 
play or concert is worth attending. 

"This obviously isn't the case with 
press critics telling their readers to pass on 
the Minneapolis Tribune or the New 
York Times for that particular day," he 
explained. 

Because there just aren't many press 
critics around - there's no money in it, 
editors don't want to print it or readers 
aren't interested in press criticism -
corrections, ombudsmen and journalism 
prizes have become the conventional 
means of criticism. 

"Now the immediate point of these 
corrections is to adjust for some factual 
error," Cockburn said. "But the overall 
effect is, I think, to do something else -
namely, to suggest that everything else in 
the paper was OK, that factual mistake is 
highly abnormal. Recently the New York 

Times has taken to running occasional 
'corrections' on editorial objectivity and 
balance, thus implying that as a normal 
rule, applying 99 percent of the time, the 
paper is absolutely objective." 
. Cockburn said the function of ombuds
men is the same: to suggest the paper is 
generally above reproach with slips here 
and there. 

Journalism prizes, he said, perform the 
same task in a different way. 

"Every year the press goes through 
preposterous rituals of self-aggrandize
ment culminating in the Pulitzer Prizes. 
Why? Aside from the normal human 
emotions of greed and desire for glory, 
and from the normal commercial motives 
of greed and desire for self-promotion, I 
think this pathetic need for prizes stems 
from the constant need for self-justifica
tion," he said. 

Cockburn also attacked the foundation 
of this conventional view of the press and 
press criticism, the idea of objectivity, as 
an absurdity. 

"The reporter is not like some geologi
cal assayer, walking along, filling his sack 
with random nuggets of fact," Cockburn 
said. "He approaches his story as he 
approaches the world - with preconcep
tions, prejudice and most often with a 
strong idea of what he wants to say. A 
simple way of testing this proposition is to 
follow the stories of journalists thought to 
be liberal or conservative. They usually 
have pretty consistent records in the tilt 
they give their stories." "' 

The owners of papers operate with the 
same notions and prejudices, only they 
also have political and social agendas as 
owners of powerful communication 
machines. Cockburn offered several 
examples of editorial positions and g~ps in 
coverage, including opposition to anti
trust legislation and silence on the dangers 
of video-display terminals in the work
place, to make his point. 

He said this same set of self-serving 
attitudes work to destroy the myth that 
the press is "a watchdog pacing the 
ramparts of liberty, a tribunal of the 
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Alexander Cockbum delivered this year's Silha Lecture. 

people, a countervailing force" to state 
and corporate power. 

"The press is . . . not part of the 
solution, not part of the opposition, but 
part of the problem. It is corporate 
power," he said. 

Cockburn suggested the press will not 
oppose state policy unless there is a 
serious division in society, and in the 
governing elite, over a particular issue. 

"So now we can return to the idea of 
press criticism and the suggestions that to 
criticize the press is to address the topic of 
power and fundamentally to attack the 
discourse of power in the society. And 
once we define press criticism in these 
terms, we can see why there is so little 

' 

press criticism in the society," he said. 
What is valid press criticism, then, and 

how can it be presented to the public? 
Cockburn defined it as "preservation of 

criticality, of dissent in the society. It 
cannot come from the press itself; it must 
come from countervailing groups, from 
the church, from the labor movement, 
from the campuses. 

"If the press is the discourse of power, 
then the idea of press criticism must be a 
challenge to that power, and in the end, 
that challenge can only be effective if it 
takes the form of those political move
ments of the left, which may be there in 
embryonic form, but which we presently 
lack." 

had been praying the rosary, holding vigils, praying 
with our priests and bishops as we had never prayed 
before, for deliverance. And during those four 
wondrous days at EDSA, we felt that God was 
working his mysterious ways among us, and we felt 
that He was finally answering our prayers. 

Looking back at the whole heart-rending experience, 
there were times when we were in the depths of 
despair, when it seemed that this tyrant would again 
survive this latest crisis, but Cardinal Sin rallied us, to 
be patient and have faith. It was a religious experience 
for Cris and Florie, to have gone through the sorrows 
of Good Friday and then to witness the joys of Easter 
Sunday. 

revolution, to be there at the barricades at a historic 
moment in our country's life. Now the battle cry here 
is People's Pow~r, and we have gained wisdom: if the 
people are united, no dictator can resist them. We 
value our freedom more if we have fought for it. The 
words of our national hero, Jose Rizal, now have more 
meaning for us: "There are no tyrants where there are 
no slaves." Or in the words of one of the libertarians 
whose name escapes us for the moment, 'Eternal 

power, took it away from him! 
This was a people's revolution that had a million 

heroes, and I cannot help but think of one supreme 
irony in the whole affair! The Marcos regime 
assassinated Ninoy Aquino in 1983 to eliminate a rival 
for power, but it was his widow, Cory, who rallied the 
people to oust Marcos from power. Poetic justice. 

Post s<;ript: Cris, Florie, Edgar and Julie attended 
the Cory Aquino "Thanksgiving Mass and Rally" at 
Rizal Park in Manila, March 2. It dwarfed the 
"Triumph of the People Rally" two weeks before. This 
one was attended by at least three million Cory 
fanatics. We now look to the future with hope, and we 
thank God for this chance to hope. 

vigilance is the price of liberty.' " ' 

We are proud (o have been part of this people's 

But we also firmly believe that behind People's 
Power is .Prayer Power, Faith can move mountains. It 
was indeed a Filipino nation on its knees, praying, that 
fmally booted Marcos out of power. Vox populi, vox 
Dei! The people who put Marcos at the pinnacle of 

Faculty update 
Professor Emeritus Edwin Emery will 

receive the Eleanor Blum Distinguished 
Service to Research Award this August 
during the Association for Education in 
Journalism and Mass Communication 
convention. 

The award, made periodically, was 
given to, Blum in 1980 and to Professor 
Emeritus Raymond B. Nixon in 1983. 
Blum was a journalism bibliographer and 
librarian at the University of Illinois. 

Kathleen Hansen served as a judge for 
upper Midwest finalists in the NASA 
Journalist-in-Space program in May. 

Twenty journalists were interviewed, 
taped and evaluated in Iowa City, Iowa, 
by an eight-member panel that also 
included Susan Weise, a reporter for 
WUSA-TV in the Twin Cities and 
Kenneth Stark, director of the journalism 
school at the . University of Iowa and 
chairman of the committee. 

Several S J MC professors participated 
in a session on "News and Ideology" at 
Temple University's Institute of Culture 
and Communication earlier this year 
organized by Dona Schwartz. 

In addition to Schwartz, panelists for 

; 

the Conference on Culture and Communi
cation discussion were Ted Glasser, 
Robert Craig, former faculty member 
James Etema and former instructor 
Michael Griffm. 

Schwartz will publish "Camera Clubs 
and Fine Art Photography: the Social 
Construction of an Elite Code" in the July 
issue of "Urban Life: A Journal of 
Ethographic Research." 

She also took part in a panel presenta
tion at the Walker Art Center in Minnea
polis this spring that explored issues 
surrounding the distinctions between art 
photography and photojournalism. "Art 

Cris & Florie Maslog 

and Photojournalism: the DMZ" was part 
of a symposium and show at the museum. 

Professors Glasser and Donald Gill
mor attended a Media Ethics Workshop 
at the University of Kentucky at Lexing
ton in early June. Glasser served as a 
workshop faculty member. Also in Lex
ington, Gillmor directed a panel on press 
law issues at a First Amendment Congress 
meeting May 30. 

Nancy Roberts attended the Organiza
tion of American Historians conference in 
New York in April. 
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Alumni notes 
1930s 

Elwood Maunder, '39, will travel to 
the Soviet Union this month on a 
peacemaking seminar conducted by the 
National Council of the Churches of 
Christ in the U.S.A. His biography was 
recently included in "National Leaders of 
American Conservation," a publication of 
The Smithsonian Institution Press spon
sored by the National Resources Council 
of America. 

John D. Paulson, '36, is a free-lance 
journalist working on a North Dakota. 
political and legislative history for the 
state centennial in 1989. He retired as 
editor from the Fargo Forum at the end of 
1980. 

Jim Smutz, '39, now lives in San 
Francisco, Calif. 

1940s 
James Blanchard, '47, is retired and 

lives in Addison, Maine. He's working on 
a novel. 

Alta Smith Johnson, '48, is one of the 
owners of Lake Country Booksellers, a 
general bookstore in White Bear Lake, 
Minn. She lives in North Oaks, Minn. 

Bette Jones Hammel, '47, is still free
lance writing and editing from her home 
in Wayzata, Mimi. She recently started a 
column, "Back Stage," for Twin Cities 

magazine in which she covers what's 
going on behind the scenes in the arts. 

Eugene K. Jordan, '49, retired in 1982 
after 34 years with 3M in St. Paul as 
marketing communications manager for 
the company's industrial tape division. 
He now lives in Sun City West, Ariz., and 
plays golf at least three days a week. 

Arthur Kinney, '49, has ,retired after 
more than 33 years in the ad department 
of the Stockton (Calif.) Record. He writes 
that he's keeping busy with hobbies, 
volunteer projects and "a renewed, 
though mostly futile, interest in golf." 

John C. McDonald, '47, has moved to 
Lanark Village, Fla., after retiring from 
the Foreign Service as counselor for 
agricultural affairs at the U.S. Embassy in 
London. The move means he's retiring as 
vice president of the University's alumni 
chapter in Washington, D.C., from the 
Arlington County (Virginia) Democratic 
Committee and from the Minnesota State 
Society in Washington. 

Betty Lou (Peterson) Nash, '45, 
retired recently as director of public 
services for Antelope Valley College. she 
is involved in volunteer activities in 
Lancaster, Calif., where she lives. 

Robert B. Pile, '41, has just published 
his first book, "Letters from a French 
Wip.dmill." He will haYe a novel about 
the advertising business out this spring 
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and expects the publication of another 
this fall. He retired in 1980 after 38 years 
with Campbell-Mithun advertising in 
Minneapolis and has been writing, market 
consulting, teaching at the College of St. 
Thomas and serving as a contributing 
editor to Active Seniors Magazine since. 
He lives in Minneapolis. 

Lois (Harmon) Prentice, '41, is active 
in the Sarasota County League of Women 
Voters and serves on the board of Planned 
Parenthood of Southwest Florida, for 
which she edits "The Advocate" newslet
ter. She and her husband, Henry, live in 
Nokomis, Fla. 

Stephen R. Steele, '42, retired this 
month after 31 years as editor of "Minne
sota Legionnaire." He has also worked as 
a technical writer for Minneapolis Honey
well and spent eight years as a sports 
writer for the Faribault (Minn.) Daily 
News after serving in Wo.rld War II. He 
lives in Faribault. 

1950s 
Burt B.oersma, 'SO, was recently named 

chairman .of the International Committee 
of the Magazine Publishers Association. 
He is vice president/publishing director of 
Metropolitan Home magazine and Better 
Homes & Gardens/ Australia. He is also 
president of Sail Publications, Inc. Boers
ma lives in Westport, Conn. 

Marian Cracaft, '54, writes that she 
does all the public relations and ad work 
for her 11-year-old Amway business in 
Minneapolis. She has seven grown chil
dren. 

Richard B. Elsberry, '55, took early 
retirement from General Electric after 
more than 30 years, most of it with the 
company's news bureau. He plans to 
pursue a new career in fiction writing. 

Per Holting, '57, has retired after 34 
years as a radio and T.V. free-lance 
reporter. He lives in Winnipeg, Manito
ba. 

James D. Kaerc ter, '52, is editor
publisher-owner of the Ortonville (Minn.) 
Independent and . Northern Star weekly 
newspapers. He has a central printing 
plant that produces several other publica
tions. 

Burt W. Erickson Nelson, '52, has just 
completed a newspaper comedy, "Play it 
Again, Lulu," wr :ch the Hamburg 
(N.Y.) Little Theac :': will produce next 
season in cooperation with the Arts 
Alliance of the South Towns. He is 
completing work on another play, "Push 
to the East," as part of his involvement in 
the Buffalo Playwrights Workshop .. He 
moved from the copy desk at the Buffalo 
Courier-Express to the Buffalo News 
when the Courier-Express went out of 
business . . 

'53 grad moves on after· 26 years with MMF 

Eivind Hoff now consults for the Minnesota Medical Foundation 

" 

By Laura Van Son 
Eivind Hoff may be semi-retired these 

days, but his enduring energy and 
positive attitude prove that phasing out of 
a career is not an end, but instead a new 
and exciting beginning. 

After 26 years as the executive director 
of the Minnesota Medical Foundation, 
Hoff gave up his position last August. He 
now continues to work part-time for 
MMF as a senior consultant. 

A 1953 SJMC graduate, Hoff studied 
with an emphasis in advertising. While in 
school, he worked for the Minneapolis 
Park Board as a sports writer, where he 
met his wife, who was working as a park 
·director. · 

After graduating, Hoff remained in the 
field of sports writing when he was hired 
by Sid Hartman as the. publicity director 
for the Minneapolis Lakers basketball 
team. Hoff, standing at 6'2" tall, jokes 
about this time in his life saying it was 
"the only time in my life when I ever 
worked with people I had to look up to in 
terms of size." 

One lesson Hoff recalls learning. while 
at SJMC was to "look for opportunity 
first and security second." So after two 
years with the Lakers, he realized he 
didn't want to be in sports writing 
permanently, and consequently took a job 
with the Minnesota Heart Association. 
Stability seemed to be assured with this 
job because, as Hoff explained, "it was 
connected with health - a field that is 
common to everyone." 

Hoffs position as public information 
officer for the Heart Fund lasted four 
years. It was the contacts he made in the 
medical profession which then led to his 
position at MMF in 1959. 

Hoff had no small task awaiting for 
hirri, for it was his responsibility to set up 
the found!}tion and put it into operation. 
During his tenure, MMF's assets grew 
from $100,000 to nearly $19 million.· The 
staff went from one (Hoff) to 19. 

With his position at the Medical 
Foundation, Hoff felt he had the "perfect 
chance to build a kind of organization that 
needed to be built in order to succeed 
with the goals stated. Primarily, to raise 
private money to help this medical 
institution." 

The evidence of Hoff's accomplish
ments can be seen on the walls of his 
office. Among the plaques are those 

recognizing his work as the president of 
the Public Relations Society of America 
Minnesota chapter in 1975, and president 
of the Journalism Alumni Association in 
1979. 

Hoff attributes his success as a fund 
raiser, administrator and editor to his 
training as a communicator. Although he 
never worked in advertising or for a 
newspaper, he has nevertheless put his _ 
training to good use. 

"I think my .career shows that people 
have wide opportunities in areas other 
than the media," said Hoff. "They ought 
not to think that these are the only places 
that they can go with a journalism 
degree." 

Born in Mountain Lake, Minn., Hoff 
came from a farming family. He had no 
intention of going into journalism after 
graduating from Brainerd High School. 
Instead, he went into the Coast Guard for 
three years. Family and friends appre
ciated the descriptive letters Hoff would 
send home and encouraged him to pursue 
writing. 

"I found writing easy," said Hoff. He 
consequently enrolled at the University in 
1948. His education was interupted after 
two years of school when he was recalled 
into the Navy to serve in the Korean War. 
After IS months he returned to graduate 
in 1953. 

Stepping down from his commanding 
position at MMF, and away from the 
organization he pioneered, has not been 
easy. 

"Stepping down inevitably rids you of 
some prestige," said Hoff. Although he 
has complete confidence in his successor, 
Hoff fmds it strange to see someone else 
in his old job. But Hoff can see the 
positive side of retirement, too. 

"I have time now to do things I didn't 
.before," he said. These things include 
spending time with his wife, son and 
daughter, and watching his grandson 
grow. He even claims to play better tennis 
because he's not so tired when he steps on 
the court. 

How Hoff has time for any recreation is 
amazing. His part-time work for MMF 
includes planning next year's U of M 
Medical School centennial celebration. In 
addition, he has accepted seats on the 
boards of the S. Olson Environmental 
Institute, Minnesota Newspaper Founda
tion and Presbyterian Homes. 
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Alumni notes 
Richard Ernie Reed, '58, is chief 

oi>erating officer and partner in Better 
Life Publishing, producers of self-help 
and motivational books and tapes. He is 
also a screenwriter and author and lives in 
Encino, Calif. 

Shirley Westman Safgren, '58, is 
lifestyles editor at the Rapid City (S.D.) 
Journal. She recently published her 
second book, "The Good Times Guide to 
the Black Hills and Badlands," a travel 
guide. 

Jo Anne Smith, B.A. '51, M.A. '57, 
has been named teacher of the year in the 
University of Florida College of Journal
ism and Communications for the sixth 
time. She lives in Gainesville, Fla. 

Myron (Mike) Wagner, '52, is sales 
director at KWHY-TV in Los Angeles 
and works as an actor for fUm, TV and 
radio "as a part-time hobby." He spent l3 
years in advertising and broadcasting in 
San Francisco before moving south. 
Wagner lives in Canoga Park, Calif. 

Rita Zumwalt Wright, '52, recently co
edited the book "Jubilee," the 25-year 
history of Sun City, Ariz., with husband 
Eugene Wright, a retired professor of 
rhetoric . 

1960s 
Susan Bredesen, '69, owns her own 

public relations firm in Maui, Hawaii. 
She has worked in advertising and public 
relations since 1969 in Minneapolis, San 
Diego and Maui. 

William (Bill) Caldwell, B.A. '43, 
M.A. '54, Ph.D. '60, was listed in 
"Who's Who In The World" for his 
service to education and community. He 
is an adjunct professor at American 
Pacific University, Irvine, and California 
Polytechnic University, Pamona. He has 
also served as a member of the Los 
.~.:n~e\es Ma'jor's Committee on Sister 
Cities and International Relations, the 
World Affairs Council, L.A. Press Club, 
and Sigma Delta Chi and the Minnesota 
Alumni Association. 

Michael Emery, M.A. '64, Ph.D. '68, 
is acting chairman of the journalism 
department at California State University, 
Northridge, until June 1987. He replaces 
Tom Reilly, Ph.D. '75, who spend the 
academic year in Beijing, China, as 
consultant in the China Features office of 
Xinhua News Agency. The sixth edition 
of Emery's book of readings, "Concepts 
and Issues in the Mass Media," co-edited 
with Ted Smythe, Ph.D. '67, appeared 
this spring. 

David Fyten, '69, has been promoted 
from editor of "Tulanian" to director of 
periodicals at Tulane University. He will 
continue to edit "Tulanian," the universi
ty's quarterly magazine, edit the school's 
monthly faculty-staff tabloid "Inside 
Tulane," and provide editorial guidance 
for other periodicals published on cam
pus. He lives in New Orleans. 

Jerold Heisler, '60, has been promoted 
to senior vice president and national sales 
manager, list and lettershop services, for 
Metromail Corp. His office is in Lom
bard, Ill . He lives in Lincolnshire, Ill. 

Mary Ann (Peterson) Meidinger, '64, 
is vice president for corporate communi
cation and community services at Med
center One, a 256-bed acute care hospital 
in Bismark, N.D. She recently spoke in 
San Francisco at the national conference 
of the American College of Health Care 
Marketing on the hospital name change 
from Bismark Hospital to Medcenter 
One. 

Glenn F. Sorlie, '69, is publisher of El 
Dorado Newspapers of McClatchy News
papers of California. He oversees the 
operation of two dailies and one bi-week
ly. Sorlie joined McClatchy Newspapers 
after six years with The Miami Herald. 
He received his MBA from the Universi
ty's Graduate School of Business Admi
nistration in 1979. 

Jerry Stahl, '68, has been named 
president of the Twin Cities office of Grey 

Advertising. He had been senior vice 
president and client services director at 
Carmichael-Lynch in Minneapolis since 
1979. 

1970s 
Michael Anderson, B.A. '68, M.A. 

'74, a Foreign Service officer with the 
U.S. Information Agency, recently trans
ferred from Manila, Philippines, where he 
was assistant information officer (press 
attache) at the U.S. Embassy, to Port 
Moresby, the capital of Papua New 
Guinea. He is public affairs officer at the 
embassy. 

Bob Cooper, '75, has been weekend 
assignment editor at KING-TV in Seattle 
since October. He had been political 
reporter and assignment editor at KTVB-
TV in Boise, Idaho. · 

Mary (Peterson) Erickson, '76, has 
been accepted by Stanford Law School for 
the fall term and plans a career in public
interest law. She is now a producer for 
KCUR public radio in Kansas City, Mo. 
She was a Professional Journalism Fellow 
at Stanford in 1983-84. 

George Faas, '71, is the Japan corres
pondent for "Lightwave," a fiber optics 
journal published in Boston. He is also 
president of ANSA Corp., an internation
al corporate communications firm doing 
advertising and public relations for 
dozens of American and Japanese compa
nies in Tokyo. Faas. speaks Japanese and 
has lived in Tokyo for 11 years. 

Gregory Haupert, '79 works as senior 
script writer/executive producer in the 
audio visual department at Business 
Incentives in the Twin Cities. He recently 
received an award for a Northern Tele
com product introduction. 

John Hollenhorst, '72, has returned to 
KSL-TV in Salt Lake City as senior 
correspondent after spending the last four 
years as Washington correspondent and 
assistant Washington bureau chief for 
Bonneville International (Broadcasting) 
Corp. He had previously reported for 
WFAA-TV in Dallas. 

Bruce E. Johansen, M.A. '75, an 
associate professor at the University of 
Nebraska at Omaha, has joined with 
Arnold Bennett of Bethesda, Md., to 
produce a documentary film based on his 
second book, "Forgotten Founders." His 
third book, "El Pueblo," will be pub
lished in Spanish this summer by Fondo 
de Cultura y Economica, Mexico City. 

Fred S. Knight, '71, is editor of 
"Business Communications Review," a 
bi-monthly serving the telecommunica
tions field. He also edits two telecommu
nications industry newsletters. Knight 
lives in Chicago. 

Chris Legeros, '74, is a general 
assignment reporter for KIRO-TV in 
Seattle. 

Judi Rechtizigel Leidiger, '78, has 
been named Western Regional Manager 
for "Training: The Magazine of Human 
Resources Development." She will be 
responsible for managing sales and client 
services in the western U.S. and British 
Columbia. Leidiger will be based in 
Canoga Park, Calif. 

Kent Lundberg, '75, is a reporter for 
the St. Anthony Park Bugle. 

Gary Meyer, M.A. '78, is celebrating 
the seventh year of publishing his weekly 
newspaper, The West Sherburne Tri
bune, which he began in 1979. The paper 
serves four communities in Sherburne 
County, Minn. 

Gary North, '75, is a copy editor at the 
Fort Wayne (Ind.) News-Sentinel. He's 
trying to start an SDX chapter in Fort 
Wayne and. is a member of the national 
SDX professional development commit
tee. 

Paul O'Connor, M.A. '76, is writing a 
daily political column for 48 North 
Carolina daily and community newspap
ers. He has lived in the Raleigh N.C., area 
for seven years. 

, 

James Otto, '70, owns Sunwest Busi
ness Forms Inc., which produces custom 
printing including continuous business 
forms and related data processing sup
plies. 

Thomas Polski, '70, is public relations 
director for Carlson Companies Inc., 
Plymouth, Minn., with responsibility for 
the corporation's hospitality operations. 

Janet Collins Rawls, '78, is a returning 
student in the University's Occupational 
Therapy program. She plans to graduate 
in March 1987 and spend the following six 
months in the Twin Cities doing clinical 
work. This summer, Janet and her 3-year
old daughter will tour Australia. She lives 
in Minneapolis. 

Julie A. Rethmeier, '75, will be 
moving in July from Morocco to Rome 
where she will work in the U.S. Embassy
Vatican. She joined the Foreign Service in 
1984. 

Terri Keefe Ruhter, M.A. '77, is a free 
lance writer/producer for "VOA Morn
ing," an English-language feature prog
ram broadcast worldwide each day by the 
Voice of America. After a stint with 
Minnesota Puplic Radio, she moved to 
Washington D.C. in 1979 and worked as a 
legislative editor for about five years. 
Ruhter started free-lancing for VOA in 
July 1985. 

Harvey Spelkoman, '75, is a chemical 
equipment buyer for Universal Process 
Equipment Inc., in Robbinsville, N.J. He 
lives in Mount Laurel, N.J. 

Douglas Stohlberg, '70, is general 
manager and part owner of the Hudson 
Star-Observer, a weekly newspaper and 
shopper in Hudson, Wis. 

Sally Thompson, '75, works as a 
public relations specialist at Children's 
Hospital of St. Paul. She edits the 
hospital's magazine. Thompson has a 2-
year-old son, Sam. 

Dennis it. Wittkop, '73, is advertising 
director for the Daily Forty-Niner, the 
campus newspaper at California State 
University, Long Beach. 

Thomas Youness, '73, is a free lance 
advertising writer in St. Paul. He had 
worked as advertising manager for Hart 
Ski Co. and Perkins Restaurants . 

1980s 
Debbie Berg,_ '85, buys radio and 

television time for The Haworth Group in 
Minnetonka, Minn., where she is a 
broadcast assistant in the company's 
broadcast department . 
. David Bissonnette, '80, has joined the 

news department at WCCO-TV as a 
photographer. He had recorded sound 
and shot second unit camera for five years 
with the station's documentary unit . 

Jeffrey Burton, '85 will begin formal 
training in the Jesuit order in August. 
Burton who lives in St. Paul, writes: "It 
certainly is one way to beat paying back 
student loans." · 

J. Sheldon Clay, M.A. '85, is a 
copywriter for Harris Advertising in 
Bloomington, Minn. He works with 
business-to-business, high tech and agri
cultural accounts. 

Tom Cleland, '83, is a data conversion 
specialist/programming assistant for Cor
porate Systems,· a risk management firm 
in Amarillo, Texas. 

Ross Daly, '85, reports and shoots 
photos for the Northfield (Minn.) News. 

Theodore Davis, '85, writes and edits 
newsletters, tracks and promotes legisla
tion and operates a political action 
committee for the American Collector's 
Association, a national trade association. 
He lives in Bloomington, Minn. 

Thomas M. Elwell, '85, has recently 
been named marketing supervisor for the 
Duluth Transit Authority. 

Sherri Erickson, '84, has been working 
as an account executive at KJJO-AM-FM 
for more than a year. She lives in Edina, 
Minn. 

Deborah Fiorella, '85, services 
accounts and does layout, writing and 
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concept development for May Advertising 
in Minneapolis. She is an assistant 
account. executive/coordinator. 

Teri Ganz, '85, works for Mark 
Howard & Partners Advertising in St. 
Paul as an account coordinator. 

James Gustafson, '84, is the medical 
administrative specialist for the 47th 
Aeromedical Evacuation Flight (Air 
Force Reserves) at the Twin Cities Air 
Force Reserve Base. He lives in Burnsvil
le. 

Tracy Gyarmathy, M.A. '85, is mana
ger of the marketing and sales support 
research department at the Minneapolis 
Star and Tribune. 

Jane Karlen, '84, covers business news 
for WDBJ-TV in Roanoke, Va., a CBS 
affiliate. She left KDLH-TV in Duluth, 
Minn., late last year. She plans to be 
married this spring. 

Kathleen LaBonne, '85, has been 
named public/community relations direc
tor for District Memorial Hospital in 
Forest Lake, Minn. She also writes 
features for the Stillwater Evening Gazet
te. 

Linda Leistiko, '85, is a customer 
service representative for Resource Bank 
and Trust in Minnetonka, Minn. She 
lives in Minneapolis. · 

Tedd Lesch, '84, is in a management 
training program at Marshall Field in 
Chicago, where he lives. 

Jeffrey Litt, '80, is an account execu
tive with KDWB-AM-FM in the Twin 
Cities. He is a former Minnesota Daily 
sales representative and advertising direc
tor. 

Sharon Maass, '83, edits the Common
wealth Terrace Cooperative weekly 
newsletter. The cooperative provides 
student housing in St. Paul for students at 
the University. Maass lives in New Hope. 

Amy Y.C. Mak, '85, works as public 
relations officer for the Hong Kong stock 
exchange. 

Michael W. Martin, M.A. '80, is chief 
engineer and air personality ;1t KWNO 
Radio in Winona, Minn. He also serves as 
an engineering consultant for several 
radio stations in southeastern Minnesota. 

Kimberley Napiorkowski, '82, is doing 
a news internship with WCCQ-TV in 
Minneapolis. 

Debra Noll, '85, is program director 
for · the March of Dimes Birth Defects· 
Foundation New Mexico Chapter. She's 
in charge of all public and professional 
health education programs, trains volun
teers and promotes the March of Dimes 
through public speaking, conferences and 
the media. 

Patrick Parsons, Ph.D . '84, has joined 
the faculty at the School of Communica
tion, Pennsylvania State University. He 
had been with California State University, 
Fullerton. Parsons lives in State College, 
Pa. 

John Peretz, '82, has left his job in 
account management at Campbell
Mithun in Chicago to join Della Femina, 
Travisano-LA as an account executive on 
the PSA Airlines account . He lives in 
Encinitas, Calif. 

Jennifer Pech, '85, is an account 
coordinator with Red Barron Advertising 
in Minnetonka, Minn. 

Lisa Peterson, M.A. '80, works as 
public relations director for a large 
engineering manufacturer in Dallas. She 
expects to complete her Ph.D. in the next 
two years. 

Vicki Andersen-Semsch, '85, writes a 
monthly newsletter and does publicity 
work as administrative assistant for the 
Wayzata (Minn.) Country Club. 

Danna Elling Schultz, '80, has left 
KOWO radio in Waseca, Minn., and now 
reports for the Northfield (Minn.) News. 
She married Douglas Schultz in October 
and lives. in Owatonna, Minn., where he 
is a reporter for the local newspaper. 

Shelly Sippi, '85, is an assistant 
account executive at Fallon McElligott 
Rice ad agency in Minneapolis. 
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Let us know what you're doing 
Help us keep up with what Murphy Hall alums are doing by filling out this form and 
returning it. We'll use the information in the Alumni Notes section of the Murphy 
Reporter. 
Name Degree/Year graduated __ _ 
Address· Phone ---=-=,----- ---:-:::---

Home Office 

Your news: 

0 Check if you'd like to receive placement information from SJMC. 

SCHOOL OF JOURNALISM 
AND MASS COMMUNICATION 

University of Minnesota 
111 Murphy Hall 
2~ Church St. S.E. 
Minneapolis, MN 55455 

ADDRESS CORRECTION REQUESTED 
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