
THE FOCUS IS OUR STUDENTS; THE SUPPORT IS IMMEASURABLE

Feeling overwhelmed at college is a common student malaise. With the 
pressure, workload, and expense, trying to find a life balance can be 
difficult. In fact, “62% of college students in the U.S. felt overwhelming 
anxiety in the past 12 months,” according to the American College Health 
Association’s Fall 2018 National College Health Assessment.

At LSBE, we offer our students numerous support opportunities to help 
them successfully navigate their college experience.

“We want students to feel supported throughout their entire time with us,” 
said Dean Amy B. Hietapelto. “Everyone involved with LSBE is committed 
to providing essential education, programs, and services to support 
students’ academic, personal, and professional development.”
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(From left) Dr. Melaku Abegaz, Hebron Girma, and Justin Walm

“We're doing more than educating young adults. We're helping 
them start the next stage of their lives.” ~ Dean Amy B. Hietapelto
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Welcome to another edition of LSBE’s newsletter, True North. Throughout 
this issue, you’ll find insights and information about the many ways we offer 
support to enhance the success of our students.  

Notably, LSBE doesn’t just support our students’ academic success; we 
consider the whole student as a person and what they may need for personal 
and professional success, as well. No matter where they are on their journey 
with us, we want them always to feel supported.

To this end, we offer many avenues of student support—from the crucial 
educational elements of providing excellent facilities, equipment, and 
software to less critical but still important areas like providing a relaxing and 
inviting atrium space to study, rest, or gather.  

In many of our support initiatives, you—our LSBE alumni, friends, and business community—have partnered with us. 
Most prominent are the scholarships and funding for our programs that assist our students immensely; thank you for 
your generosity! 

I hope you enjoy this issue that features more ways in which we offer student support—one of our four core campaign 
priorities—and the ways we establish a firm foundation for student success.  

Additionally, I’d like to share some LSBE and UMD happenings. First, and most significant, is that after a five-year 
rigorous process, LSBE has been granted re-accreditation from AACSB (Association to Advance Collegiate Schools 
of Business) International. This significance marks 20 years that LSBE has continued its pursuit of high academic 
standards. We retain the distinction of being the only school in Northeastern Minnesota that is AACSB accredited, while 
globally, we are one in the small number (5%) of business schools that have attained this level of accomplishment.  

Excitement has been building throughout campus with the momentous occasion of 2020 being UMD’s 125th anniversary. 
Since its inception, UMD has graduated almost 80,000 students. Check UMD’s website for more information. 

Another milestone comes from LSBE’s Financial Markets program with the growth of its Bulldog Fund, LLC, surpassing 
$2 million! The responsibility to manage this fund is given to 15 to 20 undergraduate students yearly.

LSBE also launched its new professional sales major this past fall, and in just over four and a half months, we hit the 
enrollment goal we had set as our five-year goal!  Look for the story on this accomplishment later in this issue.  

2020 has been shaping up to be quite busy. Our growth and excellence is 
due in part to your strong support of LSBE. Thank you for all that you do.

Yours in gratitude,

Amy B. Hietapelto, Dean
Labovitz School of Business and Economics
University of Minnesota Duluth

D E A N ’ S  U P D A T E

Dean Amy B. Hietapelto (center left) helping 
freshmen move in during Welcome Week.
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LSBE, its alumni, friends, businesses, and community 
provide student support in a myriad of ways, such as 
alumni mentoring students who are exploring similar 
careers; businesses that hire student interns who 
then gain on-the-job experience; faculty advisors who 
guide students toward beneficial graduation plans; 
departmental staff who offer students assistance in 
countless ways; industry professionals visiting classes 
so students hear from someone with current insight, and 
the list goes on.

Of course, great support comes from donors, who 
provide not only individual student scholarships but 
also financial assistance for program components. For 
the 2019-2020 academic year, LSBE has provided 171 
scholarships that give some peace of mind to students, 
so the burden of worrying how to pay for their education 
is lessened. 

Program support allows for so many additional 
components that help our students succeed, such as 
creating new, innovative initiatives that offer the skills 
demanded by industry. Recent donor support of our 
sales program has provided for the hiring of a director.

For example, Mara Hallberg, a senior who has an 
accounting major and finance minor, attended the IMA 
(Institute of Management Accountants) Conference 
in Charlotte, North Carolina, last fall through gracious 
support from Wipfli.

“The IMA Conference was one of the best parts of my 
college career, so far,” said Hallberg. “I met amazing 
people from around the world whom I will continue 
to keep in contact with and learned a lot about the 
accounting field. 

“This experience also helped me connect with Wipfli 
and secure my current internship with them. I will never 
forget how attending this conference helped me grow 
personally and professionally.”

c o n t i n u e d  f r o m  c o v e r

Please visit the back page of this newsletter 
to learn how you can partner with us on 
student support opportunities.

(From left) Dean Amy B. Hietapelto, Brandon Evancevich, Carol 
Lilyquist, and Karen Lilyquist

THE POWER OF A SCHOLARSHIP  

For several years, John Lilyquist had wanted to set 
up a philanthropic initiative but wasn’t sure of what, 
where, and how. A discussion with a fishing buddy 
who had started a business school scholarship 
piqued John’s interest, and in 2015, the John and 
Carol Lilyquist Family Scholarship was offered.

“We felt that providing a scholarship was a way to 
give someone a chance to start out not knee-deep 
in debt,” said Carol.

John passed away in 2016, but the scholarship has 
continued. The past recipient, Brandon Evancevich, 
graduated last May with a BBA in finance. 

“Receiving this scholarship meant the world to me 
and my family. I was constantly stressing about how 
much debt I was going to be in after graduation.

“The scholarship the Lilyquists gifted me allowed 
me to focus on my schoolwork. I can honestly say 
that I don’t think I would have been on the Dean’s 
List every semester and graduated magna cum 
laude without their amazing scholarship. I pushed 
myself to achieve higher success in school knowing 
that I was representing this wonderful family.”

Evancevich and the Lilyquists have always been in 
contact. “When I got into my honor society and my 
senior year financial markets program, I called Carol 
immediately to tell her the great news!”

To potential scholarship funders Evancevich says, 
“Even a small amount of support goes a long way.” 



U M D  L A B O V I T Z  S C H O O L  O F  B U S I N E S S  A N D  E C O N O M I C SP G .  4

S C H O O L  H A P P E N I N G S MENTORS PROVIDE INVALUABLE WISDOM

LSBE offers a comprehensive academic foundation 
to its students, but there is more knowledge that only 
comes from years of experience. 

UMD’s Mentor Program can help bridge that knowledge 
gap by connecting accomplished professionals with 
students aspiring to similar professions.  

Nick Verhulst, an LSBE May 2019 marketing 
graduate and sales development representative with 
HelpSystems, learned an incredible amount from his 
mentor, Mike Buckland, an LSBE 2008 marketing 
graduate and senior account executive at CommerceIQ. 

“Your family, friends, and professors might only be able 
to help you to an extent,” said Verhulst. “A seasoned 
professional in your chosen career path, in this case 
software sales, can teach you things no one else really 
can. Having Mike as a resource when I needed an 
outside perspective was huge.”

“I wanted to expose Nick to all the information I wish 
I knew about life at 20 or 21 years old—specifically, 
networking, career planning, and personal finance,” said 
Buckland.  

“We focused on informational interviews with many 
different sales professionals, so Nick could understand 
the best fit for him, while building a network to help him 
gain his first job.”

The two have continued their relationship, talking every 
few months.

“My hope is that we are friends in 20+ years and can 
look back on this process as something that benefited 
both of us—and we have had fun!” said Buckland. 

LEGACY OFFERS ECONOMIC INSIGHT

Dr. David Vose was a pioneer and visionary. His 
endeavors were far-reaching and impactful. 

During his 36-years at UMD, Dr. Vose was instrumental 
in the growth of many aspects of the university and 
business school. While at UMD, he served as an 
economics professor, vice provost for Academic 
Administration, and dean of the business school.

Dr. Vose had a strong passion for bridging academia 
and the business community. It was his idea of bringing 
notable speakers to campus where people with diverse 
perspectives—students, faculty, the community—
could learn about economic issues of mutual interest. 
However, before establishing the event, Dr. Vose passed 
away in 2016.

His wife of 52 years, Roberta, has picked up the reins 
and in honor of Dr. Vose’s legacy has created an 
endowment to fund the David Vose Economics Lecture 
Series, which premiered this past fall.

“His hope was that this lecture series would enrich 
UMD students’ educational experiences, bring together 
members of the business and academic communities, 
and provide a unique opportunity for anyone who is 
interested in economic issues to hear from some of the 
leading voices in academia,” said Roberta. 

The fall event brought Dr. Robert Barro, Paul M. 
Warburg Professor of Economics at Harvard University, 
to campus. Dr. Barro presented on economic policy, tax 
cuts, and trade wars. The event, open to the public and 
campus community, was attended by over 500 people.

Dr. Robert Barro presenting at the first David Vose Economics 
Lecture Series 

(From left) Mike Buckland and Nick Verhulst 
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S C H O O L  H A P P E N I N G S

NEW SALES MAJOR SURPASSING EXPECTATIONS
LSBE launched its sales major officially this past fall, and as 
such, UMD gained the distinction of being the only public 
university to offer a sales major in Minnesota.

“Reception of the new major has been phenomenal,” said 
John Kratz, interim sales program director. “As of the end of 
January, 54 students had declared a sales major. This was 
our five-year goal, and we have reached it in 18.5 weeks!”

Positive feedback has also been pouring in from business 
professionals, the university community, and most notably, 
“LSBE marketing alumni working in sales around the world,” 
said Kratz. “Interest is also coming from corporate HR/talent 
acquisition people who recruit for entry-level sales positions 
on college campuses.” 

LSBE is expanding its program with plans underway to add 
a minor and a sales center—an educational space that will 
have the most current simulation technology to replicate the 
multiple proven components involved in successful sales.

SUPPORT BEYOND THE CLASSROOM 

Beyond teaching, faculty also provide guidance and 
support to students as advisors. Once a student 
declares a major, they are assigned a faculty advisor 
who helps them stay on track until they graduate.

“We want our students to understand their major’s 
academic goals and how to timely and responsibly 
achieve them,” said Lin Xiu, associate professor 
of human resource management, who currently 
advises 21 students. “More importantly, however, 
is that our students develop problem-solving skills 
through the conversations and interactions with 
their advisors, so that they have a solid foundation 
to get prepared for their future career.” 

Alumna Yixin Li (’19, human resource management 
major) was one of Xiu’s advisees. “Professor Xiu 
was kind and willing to help me outside of class. 
She was wonderfully supportive and knew her stuff 
extremely well, providing current examples. It was 
interesting to talk with her about how she achieved 
her professional academic career.”

“Students are encouraged to meet with their 
faculty advisor whenever they need help/support 
on anything related to their study and life at UMD,” 
added Xiu.

Entrepreneurship Conference, a student-run initiative, 
featured Tim White, Emily Vikre, Dr. Stephen Betz, Joe 
Laresca, Regent Ken Powell, and a brewery panel.

Accounting and Finance Career Day connected students with 
45+ national and regional recruiters on campus.

AACSB Accreditation extended and has been maintained by 
LSBE for 20 years.

RNMKRS Virtual Sales Competition saw 35+ LSBE student 
participants go head-to-head with students from other 
US and Canadian colleges.

IN BRIEF

(Top from left) Lucas Zimmer, Caleb Anderson, John Ghobrial, Grant 
Thompson, John Kratz, Allison Maney, Molly Arbuckle, and Kaylee Wallner

Regional Economic Indicators Forum featured a research 
presentation by BBER student Tommy Olafson to over 250 
business professionals.

Minnesota Midwest Undergraduate Data Analytics Competition 
awarded second best forecast prize to LSBE students 
Michael Gorbatenko, Tucker Hazzard, Joey Kmiec, Sam 
Ott, and Austin Steinmetz.

Insurance Career Day was a day-long event to raise 
awareness about viable career options for students.

Read more on these stories at lsbe.d.umn.edu/news.
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F A C U L T Y / S T A F F  N E W S

NEW HIRES 2019

Denni Arli, Ph.D.
Assistant Professor 
Marketing 
(tenure-track)
Ph.D. in marketing, 
University of New 
South Wales

Yang Cheng, Ph.D
Assistant Professor 
Accounting 
(tenure-track)
Ph.D. in accounting, 
Kent State University

Andrew Fluharty, Ph.D.
Assistant Professor 
Accounting 
(tenure-track)
Ph.D. in accounting, 
University of 
Minnesota

Ruby Nancy
Instructor
Marketing (term)
Finishing Ph.D. 
in business 
communications, 
East Carolina 
University

Lewis Njualem, Ph.D.
Assistant Professor 
Management (term)
Ph.D. in production/
operations 
management, Texas 
Tech University

Anna Greshowak
Advisor
MBA in human 
resources 
management,
College of St.
Scholastica

Yoshi Shimizu, Ph.D.
Assistant Professor 
Finance 
(tenure-track)
Ph.D. in finance, 
University of
Washington

Kanhaiya Sinha, Ph.D.
Assistant Professor 
Entrepreneurship 
(tenure-track)
Ph.D. in 
entrepreneurship, 
University of Calgary

Lynette Kovach
Economics Dept. 
Specialist 
Retired Senior 
Master Sgt. U.S. Air 
Force 148 th Fighter 
Wing (1991-2011)

Steve Sharkey
Interim Director
Marketing Analytics 
Program
MBA, University of 
Minnesota

Timothy Peterson
Instructor
Finance (term)
MBA, University of 
Minnesota

CATCHING UP WITH RETIREES 

DR. RICHARD LICHTY, ECONOMICS PROFESSOR (1971-2007)

Lichty, a Morse-Alumni Distinguished Teaching Professor of Business and 
Economics, served dual roles while at LSBE. Not only did he teach classes, he also 
was responsible for the growth of the Bureau of Business and Economic Research, 
having conducted over $2 million in sponsored research with help from student 
undergraduate research assistants. 

Retirement has not slowed him down. Lichty golfs, occasionally teaches economics, 
and “reads for pleasure and watches TV without feeling guilty,” he said. Most notably, 
he and his wife, Carolyn, breed and show toy fox terriers, which has taken them to 

Denver, Milwaukee, Wichita (Kansas), Waterloo (Iowa), and elsewhere. Lichty is still active with several LSBE functions, 
such as the Scholarship Reception where he and Carolyn enjoy connecting with their scholarship recipient.
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Brandon Culpepper  

President and CEO, PeppNation Sports and Leadership Camps Inc.
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Brandon Culpepper (ʼ07) came to UMD on a football scholarship 
and left with the skills and abilities necessary for success. He 
currently owns three businesses and one nonprofit. He attributes 
much of his success to being able to seek support.

“I’m not one who would have gone unaided when I knew I 
needed help. I never had a moment when I didn’t feel supported 
at LSBE.

“Without this support and the faculty and staff who genuinely 
cared about my success, I strongly believe, I may not have 
graduated. But I felt that I was not just another student; I was 
treated and respected as Brandon Culpepper and encouraged  
and challenged to be the best I could be.”

Culpepper graduated as a marketing major and set out for a 
career in professional football. Combining what he learned in 
LSBE with his football expertise, he marketed himself to the 
National Football League. One of his initiatives was building a 
following on social media, which he called PeppNation. “I would 
argue that I used most, if not all, the tools I learned in college.” 

His nonprofit, PeppNation Sports and Leadership Camps Inc., 
located in Milwaukee, was born out of his personal marketing 
efforts of PeppNation.

“Young people begin reaching out and asking, ‘How did you get 
into college? What was college like?’ That led me to think, if I 
can market myself to 32 NFL teams and get in front of 24, there 
are thousands of colleges and universities that young people 
around the world could market themselves to for academic and 
athletic scholarships.”

Because of the immense support Culpepper received, he knows 
the importance of supporting others.

“We need to invest in the young people who follow behind us. 
The more prepared these young people are, the better off we all 
will be when they take our place and feed this economy.” 

Culpepper even supports the Leadership Camp through one of 
his businesses, Industry Solutions Co., which donates 15% from 
each Water POD (a consumer/commercial water purification 
system) sold to the nonprofit. 

In appreciation for the support he received in college, Culpepper 
has provided support to LSBE and UMD. He speaks annually 
in Dr. Steve Castleberry’s Sports Marketing Class, and he is a 
financial donor to UMD.



 Student Support

Driving the local, national, and global business 
community are trailblazers who push boundaries, 

take risks, and think beyond what could be. 

Armed with a commitment to elevate the 
education of new trailblazers, LSBE continues to 
emphasize the importance of student support. 

Countless support opportunities provide LSBE 
students avenues for growth and exploration as 

they prepare for their careers.  

Join us as we embark on a journey to expand 
student support opportunities. It’s one of our 

four campaign priorities, which also include the 
Sales Center, the Entrepreneurship Center, and 

Experiential Learning.
  

WE LOOK FORWARD TO MAKING THIS 
JOURNEY WITH YOU

lsbe.d.umn.edu/give
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ELECTRONIC SERVICE REQUESTED

Save a tree and save a dollar
Email your name and address 
to lsbecomm@d.umn.edu if you 
prefer to receive True North only 
electronically. 

ONLY ONLINE
       Read about awards and faculty-published research on topics such 
       as HR in family firms, gender and retail prices, and insider trading.

Visit lsbe.d.umn.edu/newsletter

CONNECT WITH US

lsbe.d.umn.edu

@UMDLabovitz
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