








Probably what most of us fear most from propaganda is that we'll be persuaded
without thinking or that we'll be misled, There are many techniques used to
get us to accept ideas in an automatic way as a result of manipulation rather
than through thought or education or analyzing information.

Today 1'1ll mention a few of these techniques so we'll realize more fully what
is going on. Many years ago the Institute of Propaganda Analysis listed sev-
eral of these, emphasizing those that were manipulative.

For example, there is the name calling technique. We hear people label others
as communists, fascists, reactionaries, pinkos, welfare chiselers and the like
whether they really are or not., When we hear someone call another a name we
do need to think twice before we judge or accept the name calling.

Then there is the plain folks technique, often used in politics. Here the per-
son tries to show that he or she is one of the special group of plain folks,
that he or she is one of us.

Another technique is called glittering generality, Here the propagandist uses
words such as the American way, motherhood, the flag, free enterprise, environ-
mental protection, good old hard work, and many more to get the listener to
accept something without thinking it through.

And we have to watch out for card stacking, too., Here the communicator tells
all the plusses about an issue and fails to tell the other side or only briefly
mentions it,

Other techniques mentioned by the Institute include testimonials, bandi~~on
(The rest are doing it, why not you. Get on the winning side.), simple state-
ments that tend to give simple answers, and repetition or giving the same mes-
sage over and over until people believe it.

I do want to point out that certainly not all propaganda techniques are manip-
ulative., Some people maintain that the best way to persuade others is to pro-
vide them with facts and let them reach their own conclusions. This is called
propaganda by facts or events. Of course, we have to be sure they are the
facts and that we understand the other side, too. A person may honestly be-
lieve he's presenting the facts, but his or her information may be incomplete
or the facts may reflect the person's biases or beliefs.

To summarize, then, I'm not saying propaganda is bad or good, However, it does
behoove all of us to think through issues and not be persuaded by words and
other symbols that try to shortcut our thinking.
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When the waiter saw him scrutinizing all the women, Michael was looking for his
madonna. Finally he and his girl friend did see a person who they thought
would make a good subject. She consented to come to the studio the next morn-
ing for the portrait. DMichael was excited. He was in a rush in the morning
and couldn't eat his mother's breakfast. He tried to explain to his mother
why he wasn't hungry, but she wasn't listening. She thought he was moody.

He rushed out to take a cab, stuffing a notebook under his coat. He didn't
talk to the cabdriver who regarded him as unfriendly and thought the bulge
under his coat was a gun,

The model shows up, tired and drunk. Michael hadn't expected this. A drunk
madonna wasn't his idea of innocence. He asked her to leave., They argued,
and she stumbled over Michael's easel, spilling red ink. Just then the clean-
ing lady came in and saw the model lying in what she thought was a pool of
blood. She accused liichael of murder and rushed out. The model, of course,
was unhurt. She left, deciding Michael was square,

The movie thus illustrates how so many people got the wrong impression of
llichael bv not knowing the facts. Unfortunately all of us are probably guilty
of jumping to conclusions just as the characters in this movie did.

Let's put all of this into another context. Those of us connected with agri-
culture become concerned--and rightly so--with the impression various audiences
have of farmers and agri-industry generally. Those of us in colleges, too,
sometimes have to dispel wrong impressions others have of us. At the same
time, however, many of us have wrong impressions of those in other areas or
groups or situations.

The question arises, of course, is there any way of overcoming these false
pictures our eyes paint for us? I'm not sure that we can completely, but I do
have a few thoughts.

First, from the viewpoint of agriculture, we need to always be presenting
accurate information and background that will help others understand more
about our industry.

Second, we ourselves can do something. We can realize that our "eyes'" do sece
things from our own point of view, This may give us a distorted picture of
others. All of us have different backgrounds, standards, training, and ideas.
Too often we jump to conclusions without understanding the other person or
without having sufficient facts. There is an old saying ascribed to our
American Indians that goes, '"Never judge a man until you have walked in his
mocassins for three moons.'" Perhaps this isn't possible, but at least we can
be aware that our conclusions about people and events may be colored greatly
by our viewpoint, that they are filtered through the "Eye of the Beholder."
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