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INTRODUCTION 

Lake Street has no, one, persona; the Hennepin-Lake area evokes images of yuppies, punks, 
and granola types co-mingling on the crowded sidewalks. Heading west from the river the 
street is decidedly workmanlike: this is the place to come for headlights, office furniture, 
mammoth grocery stores. In between these two sections, between the 2 am food shopping 
and the espresso shops, between 35W and Hiawatha, is a cornucopia of restaurants, , and 
people. Within this area is also a less-than-desirable reputation. "Grubby," "grim," 
"tacky," and "place to get ripped off" were some of the words used in a 1976 report to 
describe the area. 

However much th.ese characterizations reflect Lake Street, they do not reflect the entire 
scene. This report concerns the results of a survey conducted this summer, along with census 
data and other information collected by the city. While crime and perceptions of crime, 
poverty, and unemployment continue to dog the area, a sense of community responsibility 
pervades the business community on Lake. The solutions to the problems may differ among 
the various business owners and managers, yet many believe the area to be worth rescuing. 

This report is divided into three parts. The first offers a general demographic profile of the 
area; the second includes a discussion of the survey. The final section concludes with a few 
suggestive remarks on how to capitalize on Lake Street's assets. 

While the Task Force's aim is to increase the number of living-wage jobs - for neighborhood 
people - in the area, this report is less prescriptive than descriptive. It is hoped that the 
report will help to illuminate some way to solve Lake Street's problems, and to accentuate its 
many positives. 
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PART I: Neighborhood Profile 

The neighborhoods surrounding the target area - Phillips, Powderhom, Corcoran and Central 
- are among the poorer in the city of Minneapolis. While these neighborhoods do include a 
number of commercial and residential assets, the Lake Street area itself does not enjoy a good 
reputation. Instead, it is considered a run-down, ugly, sometimes violent place. A number 
of business managers wondered why anyone would choose to move a business to Lake, and a 
very few hinted that the area was being overrun by the wrong kinds of people. 

However discouraging the problems, the area is not yet lost. Lake Street is a busy 
thoroughfare, carrying people from the Mississippi to Uptown and the lakes, and northbound 
35W exits at 31st street. Powderhom Park offers a green respite from urban life, the 
Brown Institute campus brings in young adults from all over the city, and the venerable Sears 
building is a Chicago Avenue landmark. Ferris Alexander's sex industry has been 
dismantled, and some of the buildings and spaces along Lake have been targeted for rehab. 

Additionally, the population loss from earlier decades has slowed, and in some cases, has -
been reversed (see Table 1). 

Table 1: POPULATION OF TARGETED CENSUS TRACTS 1960-1990 

Census % change % change 
Tract 1960 1970 1980 1990 1960-90 1980-90 

73 2081 1936 2458 2359 13.4 -4.4 

78 3881 2838 262_4 2754 -29.0 5.0 

79 2975 2464 2073 2119 -28.8 2.2 

83 3447 2493 2191 2347 -31.9 7.1 

84 3213 2928 2391 2449 -23.8 2.4 

85 4730 4849 3825 3708 -21.6 -3.1 

86 3322 2920 2468 2393 -28.0 -3.0 

TOTAL 23,649 20,878 18,030 18,129 -23.3 0.5 

Although only tract 73 exceeds the 1960 population, the major declines from 1970-1980 in 
tracts 73, 85, and 86 have slowed. While the three declining tracts exceed the population 
loss for the city as a whole (-0. 6 percent from 1980-1992), the other four have experienced 
population gains; overall, the area shows a 0.5 percent increase as a whole. 
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The population is also becoming increasingly diverse (see Table 2). In the 1960s the 
percentage of whites in all tracts was at least 94, with some tracts almost 100 percent white. 
While this residential diversity can spill over to a commercial one, the loss of whites in an 
area is often considered an ominous sign. As a 1984 Planning Department study put it 

TABLE 2: POPULATION BY RACE, BY PERCENT" 

White Black American Asian/Pac- Hispanic Other 
Indian ific Island. 

Mpls 77.0 12.8 3.3 4.2 1.9 0.8 

73 31.1 11.7 45.3 5.8 4.3 1.6 

78 43.3 3.3 9.6 6.5 4.3 1.7 

79 44.3 12.0 29.1 10.7 3.0 0.8 

83 28.7 38.1 7.0 18.8 4.8 2.6 

84 42.6 37.3 4.5 10.9 3.1 1.6 

85 59.9 20.6 10.0 5.1 2.7 1.7 

86 68.4 13.0 10.0 3.2 3.4 2.1 
•calculated usm g numbers trom Table 1-A A ' pp endIX A· see also notes tor Table. 

"The changing racial makeup of the area can affect the business environment on Lake Street 
because racial change is easily perceived and can become the basis for unwarranted majority 
reluctance to use the area. A consequent decline in business may occur, even if there is no 
basis in fact for that reluctance. Racial change may also be associated with declining 
income." 

However, it appears that the area have gained back some of the ground lost since 1960, and 
particularly, since 1980. Although none of the tracts has recovered back to 1960 levels of 
median household income relative to the city, all except tract 73 is above 1980 levels (see 
Table 3 below, and Table 2-A, Appendix A). Furthermore, while the total percentage is off 
from 1960 levels (90.4 percent of city income vs. 70.2 percent in 1990), the 1990 numbers 
still indicate a recovery of over ten percentage points from 1980 levels. Although this 
appears to be good news for the area, whether the improved standing is due to gains by the 
neighborhoods or loss by the city as a whole is unknown. 
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TABLE 3: MEDIAN HOUSEHOLD INCOME BY CENSUS TRACT, 
TOT AL AND AS A PERCENTAGE OF MINNEAPOLIS MEDIAN INCOMEa 

Census Tract Median Household Income As %-age of Mpls Median 

Minneapolis $23,324 ---

73 11,659 50.0 

78 14,212 60.9 

79 16,142 69.2 

83 12,349 52.9 ... 

84 18,906 81.1 

85 19,541 83.8 

86 21,882 93.8 
·rn 1989. 

However much the report area may have gained in median household income, a glance at 
Table 4, below, shows how far behind the city as a whole the area is. The poverty rate is 
higher in all neighborhoods than the citywide average; in some cases over two times higher. 
The unemployment rate is also markedly higher in three of the four neighborhoods. There is 
some good news in thaHabor force participation rates hover around city average in the 
Central, Corcoran and Powderhorn Park neighporhoods. 

TABLE 4: SELECTED NEIGHBORHOOD ECONOMIC CHARACTERISTICS• 

Percent Percent Difference Unemploy- Labor Force 
Poverty Poverty in % poverty ment rate Participation 
1979 1989 1979-1989 1990 Rate 1990 

Minneapolis 13.5 18.5 5.0 7.2 69.1 

Phillips 36.8 48.9 12.1 14.8 50.8 

Central 22.7 40.7 18.0 16.4 67.9 

Corcoran 11.8 18.6 6.8 6.7 70.5 

Powderhorn 13.0 21.3 8.3 10.9 73.4 
Park 

•1ntormat:1on trom State ot the Ctt;y l 99 j. 
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The information on education yields mixed results. In all census tracts except 85 there are 
more people who have less than a 9th-grade education that the citywide average, and in every 
tract there are more people who have not graduated from high school than the average. On 
the other hand, the numbers for those who have at least graduate high school and/or have had 
some college add up to around 50 percent for most neighborhoods. And although the overall 
percentage rate of those who have received Associates degrees is low, all tracts report a 
degree rate of more than half the citywide average. On the _high end of the educational 

TABLE 5: PERCENT EDUCATIONAL ATTAINMENT BY CENSUS TRACT, 
PERSONS 25 AND OLDERa 

Census < 9th 9-12, no HS Grad Some Assoc. BA/BS 
Tract grade diploma &GED collegeb degree 

Mpls 6.5 10.8 25.7 20.3 6.4 20.5 

73 10.0 25.9 33.7 17.7 6.1 4.9 

78 18.5 37.0 33.4 35.7 5.6 20.7 

79 12.3 15.9 30.8 19.2 5.5 12.4 

83 15.3 22.4 31.4 22.4 3.4 2.1 

84 10.1 20.2 26.1 24.4 4.5 10.0 

85 5.8 12.4 28.2 21.9 7.3 14.9 

86 7.8 13.7 32.9 · 22.1 8.1 13.1 
a Percentages calculated usmg numbers from Table 3-A m Appendix A; see notes. 
bNo degree. 

Grad 

9.7 

1.8 

11.1 

3.8 

3.1 

4.7 

9.5 

2.3 

attainment scale, as on the low end, the differences from the report area to the city are more 
apparent. In only one tract, 78, was the college graduation rate higher than the average of 
20.5 percent; in tract 73 the rate is a fourth of the average, in 83, less than a tenth. The 
ratios were a bit better for those with a graduate education, although in only two tracts were 
the numbers comparable to the average. Although the numbers do not coincide exactly, the 
three tracts with the most people with a less than high school education are also the three 
lowest in terms of percentage of citywide median household income; the education top two 
tracts are also on top in household income. 
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Conclusion 

The Phillips neighborhood, of which tracts 73, 78 and 79 are a part, and Central, of which 83 
and 84 are a part~ are the poorer and less well-educated of the four neighborhoods. Phillips 
had a poverty rate of almost 50 percent against the city average of less than 20; Central had 
more than twice the amount of poverty as the city. The median incomes of these two 
neighborhoods, relative to the city, are below 70 percent - with some sections approaching 50 
percent - whereas in the Corcoran and Powderhorn Park neighborhoods the rates are above 
80 percent. The unemployment rate is higher in Phillips and Central than in the city, 
Powderhorn, or Corcoran. The P~illips and Central neighborhoods also had far more people 
with a less than high school education than either in the city as a whole, or in the other two 
neighborhoods. There are parts of Central in which over a fifth of the population has had 
some college, ~tid sections of Phillips in which the rates of both those. with some college and 
those with a college degree are high~r than the city average and all other census tracts. 

Powderhorn Park and Corcoran are relatively well-off compared to the other two 
neighborhoods. Median income is 80-90 percent of the Minneapolis median, and the rate of 
those with at least an Associate's degree is higher than the city rate. Corcoran has a lower 
unemployment rate than that of the city, and Powderhorn Park has a rate near that of the city 
for those with a graduate education. Poverty rates are also considerably nearer to the city 
average than those for Phillips and Central. Nonetheless, the two neighborhoods are poorer, 
have more people who have not graduated high school, and have a lower rate of college 
graduates than the city as a whole. Powderhorn Park and Corcoran may be well-off, but 
only in comparison to Phillips and Central. 
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PART II: Survey 

This past summer business owners on all north-south streets between 2nd A venue on the east 
and Hiawatha Avenue on the west in the 2-block area between 29th, Lake, and 30th streets 
received a letter from the Powderhorn Park Neighborhood Association and the Lake Street 
Task Force requesting their help in a survey (see Appendices B and G). Of the 
approximately 235 businesses in this area, 96 replied (see Table 6, below). Those surveys 
form the core of this section, and all numbers used herein refer to those 96, unless otherwise 
noted. 

The businesses ranged from non-profit social organizations to video stores to piano shops. 
There are only a few professional organizations in the area; these include the handful of 
dental, medical, and legal offices scattered around the Lake Street corridor. More common 
are used car lots, restaurants of every stripe, and salons and barber shops. A customer may 
not be able to buy a brand-new Mercedes in the area, but she could get a reasonably price 
car, a haircut, and a couple of eggrolls. 

The challenge to a number of these businesses, particularly those who serve clients outside of 
the immediate area, however, is to get the customer to drive over to Lake Street. The owners 
and managers of these businesses were likely to complain that crime and the perception of 
crime was driving away their customer base (see Appendices C and E). One worker noted 
that "Many patrons and would-be patrons are afraid to come into this neighborhood - [they] 
absolutely will not come to [this section of] Lake Street. They're more likely to go to a 
trendy or sexy neighborhood like Lyn-Lake or the West Bank." Others complained that the 
perception of the area by suburban customers seems to be a greater problem than any 
criminal activity itself. · 

Not that crime is merely a perceptual issue. Respondents mentioned that some of their 
Workers and or patrons had been mugged or assaulted, and some businesses reported 
problems with thieves - both shoplifters and burglars, and with vandalism. One company had 
their truck vandalized 3 or 4 times this past year, another business has problems with purse­
snatchers preying on their customers. Graffiti seems to be a ubiquitous phenomenon, and one 
business had its windows shot out. Another simply replied that it's "tough to survive here." 

Attitudes about the area vary. One person noted drily that the "neighborhood could be 
better." Another said that kids could be a problem, and shrugged that their sometimes 
criminal activity is "part of the area we live in." As one owner put it, the area's "not great, 
but [we're] used to it." Other owners are considering moving their businesses, and some 
seem almost embittered by both the reputation and reality of Lake Street life. The place is 
"not worth a damn," and other wonder why anyone would bother relocating to the area (see 
Appendix D). The combination of crime problems and taxation (mentioned by a couple of 
managers and owners) are an unpalatable mix. 
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TABLE 6 - BUSINESS TYPES•·b 

Number of businesses 

General merchandise 37 

Food 20 

Food service 13 

Clothing 5 

Shoes 1 

Home furnishings 3 

Home appliances/music 4 

Building materials/ garden 1 

Auto supply/service 13 

Hobby/special interest 0 

Gifts/ specialty 2 

Jewelry and cosmetics l 

Liquor 1 

Drugs 2 

Other retail 6 

Personal services · 20 

Recreation/ community 4 

Financial 1 

Offices/ other financial 0 

Other 15 
'Cate o names are from RL Polle. as transcnbed trom the 1984 Mmnea ohs CI Plannm gry ' p ty g 
Department report "Lake Street - Commercial Strip Study." The classification of those 
businesses into a particular category was done primarily by Mark Mattern, and by Terri 
Peterson. The numbers listed above include only those businesses which returned the survey; 
a business may be listed in more than one category. 
bCalculated usi11g Fj}~ Express database. 
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Not that the area is all bad. A highly visible location which can sometimes lead to an over­
abundance of graffiti can also help to draw customers. In fact, the amount of traffic - foot, 
bus, and auto - on Lake, as well as Lake's easy accessibility, are mentioned most often by 
respondents as a strength of the area (see Appendix C). One manager pointed out the 
benefits of off-duty police patrols, and others are hopeful that a more obvious police presence 
could help to deter crime. And while 24 owners or managers plan to move out of the area, 
40 mentioned a desire to expand their businesses. The 24:40 ratio is hardly spectacular 
news, yet it is encouraging that more businesses would like to stay in the neighborhood than 
leave. 

It is important for those concerned about and living in and around Lake that businesses stay. 
A glance at Table 7, below, indicates, rather against expectation, that there are more job 
positions being paid above $6.00/hour than at minimum wage. Furthermore, more than half 
of the respondents, 53, provided some kinds of benefits for at least some of their employees. 
It should be cautioned, however, that the results listed in Tables 7-8 may be skewed upward; . 
that is, that businesses in which most of the jobs are minimum wage may not have had either 
the time or resources to complete the survey. Thus, while the numbers appear to be more 
encouraging than less, not enough is known to draw any firm conclusions. 

TABLE 7 - WAGE RANGE PER HOURa 

Wage range per hour (in dollars) Number of businesses 

4.30- 6.00 ,. 30 

6.00- 9.00 56 

9.00- 12.00 35 

12.00-15.00 17 

15.00+ 19 

Salaried 5 

Self and/or family-employed 12 

Did not answer 6 

Provides benefitsb 53 
"This does not calculate the number of ersons er busmess workin tor a articular wa e· p p g p g, 
rather, it simply notes the number of businesses which employ people in a given wage range. 
Each range may overlap with another except "Did not answer." 
blncludes anything from health, retirement, sick leave, maternity/child care, vacation pay, 
and/or employee discounts. May include only part of the employees. 
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With regard to employee positions, again the numbers look good, from both the point of 
view of employee opportunity and in terms of variety. The economic base of the Lake Street 
corridor does not appear to rest on any one type of business. Given the abovementioned 
caution, it is possible that there are more general/unskilled positions than the number listed 
below. In order to make any further generalizations about the economic outlook and 
structure of Lake, it is imperative to collect more surveys. 

TABLE 8 - EMPLOYEE POSITIONS 

Position Number of businesses 

Professional/ managerial 54 

Office/ clerical 31 

Sales 36 

Technical 16 

Crafts/ skilled labor 31 

General/unskilled 29 

Table 9 indicates many of the businesses on Lake are not tied economically to Lake Street; 
that is, they could move their businesses elsewhere without substantially hurting their 
customer base. Additionally, few employers rely on the people living in the area to become 

TABLE 9 - NUMBER OF BUSINESSES AND PERCENT AGE OF- EMPLOYEES AND 
CUSTOMERS WHO LIVE IN IMMEDIATE SURROUNDING NEIGHBORHOODS•·b 

Employees f. Customers from Customers from Customer from 
neighborhood neighborhood Twin Cities outside T. C. 

0- 25 percent 22 22 32 16 

26- 50 percent 27 23 23 19 

51- 75 percent 8 13 12 4 

7 6-100 percent 0 0 0 0 
'1-<or exam 11e m L" . busmesses a p ' q uarter or fewer ot tnetr em 110 ees llve m tne immediate p y 
surrounding neighborhoods. . 
bCalculated using File Express database. 
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their employees - and few neighborhood people rely on· area businesses for work. Again, the 
lack of substantial neighborhood ties make it easier for a business to leave. It should also 
again be noted that businesses which did not respond to the survey, particular fast-food and 
restaurant business, may rely more on the neighborhood for both customers and employees. 

Conclusion 
The conditions which affect, in whole or in part, whether a business stays in the area are, 
unsurprisingly, mixed. Many businesses mentioned problems with both crime and the 
perception of crime; a couple see the need for tax relief. Attitudes about the areas strengths 
and weaknesses range from frustrated to hopeful. 

Despite the likely presence of bias in lhe reported survey numbers, it is still possible to draw 
both encouragement and discouragement from those numbers. There appears to be a fairly 
wide variety of job positions available in the area, and at above- to significantly above­
minimum wages. However, most of these businesses draw a substantial portion of both their 
customers and their employees from outside of the immediate surrounding neighborhoods. 
Reversing this trend may help to make it harder for a business to leave. 

It is also apparent that if more than tentative conclusions are to be drawn about the area, 
more surveys must be returned. 
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PART III: Conclusions and Suggestions 

Life in the four neighborhoods which Lake Street intersects carry an Hobbesian reputation as 
"solitary, poore, nasty, brutish, and short." 1 Suburban customers of Lake Street businesses 
are afraid to venture into the area during the day; workers try to get out before nightfall. 
Garbage blows through the streets and swirls around the men who are always standing on the 
comers. The only protection against the sun is building shade, and there is no protection 
against the automotive noise and the community quietude. Hustle in, take care of business, 
get out. 

Or so this rep would lead one to believe. The ups- and downsides of neighborhoods were 
discussed in Part I; opinions on how to survive and thrive commercially filled out Part II. 
And while the ~ea will not be contending for poshest living awards anytime soon, the 
numbers, the words, tell a complicated story. Lake Street life can be hard, but it can also be · 
good. 

There are also ways of making it better. Some suggested improvements have been listed in a 
1984 City Planning Department Report "Lake Street - Commercial Strip Study," the May 
1990 "Lake Street Revitalization Plan," and in a May 1992 conference paper, "Enhancing 
Our Urban Corridors." The persons for whom this report is intended have likely already 
read those reports (nonetheless, I will attach one copy of each to this report), so those 
recommendations will not be repeated here. Instead, a speculative, or proto-list of 
suggestions gathered through observation and in conversations with people who work and live 
along Lake is offered. Some of these ideas are likely not feasible in their present form; they 
are presented as a means of stimulating sideways views - to complement the more sturdy and 
straightforward sets of views in the abovementioned papers - of how to improve Lake Street: 

1. Empty lots: Tum into mini-parks or parking lots. Doing so would create badly 
needed parking and/or green space. 

2. Mini-hubs: Create distinctive micro-communities along Lake Street. For 
example, take advantage of the artistic and community activist reputation. of In the Heart of 
the Beast Theatre by encouraging (with logistical planning, money, etc.) ancillary business to 
(re)locate to the Bloom-Lake area. Coffee and dessert shops, good vegetarian and/or non­
greasy-fare restaurants, new and used book stores, new and used music (compact discs, tapes) 
stores, vintage clothing stores, and arts supply stores. Art, and possibly dance, studios could 
be created out of existing commercial and residential space on or very near Lake. The point 
is to create a synergistic effect, to give the micro-community a funky flavor. 

Another mini-hub could perhaps be created around the various used car lots, around 
homebuilding supply and decorating stores, through a concentration of ethnic restaurants. 

1Hobbes, Thomas. Leviathan. New York: Penguin Books, (1651) 1968. 
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3. Bike traffic: One of the city's proposed commuter bikeways would run just north 
of Lake Street from the Lakes area over to the Mississippi. Cluster sturdy, immovable bike 
racks along the length of the bikeway, on the north-south streets which feed into Lake, and 
on Lake Street itself. The point is to capture the attention of the bikers by making it easy for 
them to stop, lock, and shop. 

4. Greenery: Lake Street is a decidedly uncomfortable walkway. There is little 
shade, few resting areas or intriguing nooks, automobile and bus pollution, and little to look 
at. Add trees, bushes, plants in big, funky pots. Design the greenery such that it emphasizes 
the distinctiveness of each mini-hub. 

5. Off-Lake areas: The city is allegedly planning to cover the railroad tracks north of 
29th Street with :i greenway. While d1is would provide a pleasant pedestrian environment, it 
would not necessarily lead those pedestrians to Lake Street businesses. It is also unclear how 
desired light-industrial zoning would coexist with the greenway. 

A far more radical plan would move all parking from Lake Street to low-cost parking lots 
and structures north of Lake. Spread these lots and ramps out, which would leave room for 
pleasant landscaping as well as make it easy for people to park close to where they would 
shop. It would also be important to have security personnel at these lots, to provide plenty of 
lighting in the lots as well as on the walkways leading to them, and to have closing times for 
at least some of the lots. 

The sidewalks on Lake Street could then be extended, greenery added, and stores could be 
encouraged to spill their business out on to the sidewalks. Trees and shrubs could provide at 
least some barrier to the noise and dirt of traffic, making it more pleasant both to walk and to 
stop along the way. 

The problem with this proposal is, first, the cost of building lots and extending the street; 
there is also the uncertainty as to whether this would draw business enough to justify the cost. 
Furthermore, given that Lake Street is also a state highway, this plan could run into serious 
MnDOT resistance. There is also the good chance that this would conflict with city plans for 
a greenway. Nonetheless, this may be worth thinking about for the long-term survival of 
Lake. 

6. State, federal, and private help: Find out what is available in terms of tax 
abatements for inner-city businesses, what kinds of start-ups funds are available to inner-city 
residents wishing to start a business, whether there are any discretionary graffiti clean-up 
funds, and what kinds of foundations might help to create particular micro-communities. 

7. Internships and apprenticeships: Would local businesses be willing to take on 
schoolkids or unemployed adults as interns and apprentices? Find out what it would take in 
terms of neighborhood and city help to start up and maintain these programs. 
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8. Increase media pressure: Given Lake's poor reputation, concentrate on creating a 
favorable angle for every story about Lake Street; invite media people to the area on a 
regular basis with "good-news" news or feature stories. For example, WCCO-TV runs an 
"On the Bright Side" feature, as well as a community program report - find out who is in 
charge of assigning stories, who carries them out, and get to know them. On the other side, 
inundate the media whenever they get melodramatic about bad news in the area. Do not be 
flip or dismiss concerns about the area, but do let reporters know Lake Street is not Beirut. 
Some Task Force people have been involved in media relations; more emphasis could be . 
placed here. 

These are just a few conventional-to-iconoclastic suggestions. How they are (or are not) 
enacted depends on those who seek to improve Lake Street life. Happily, a great many 
people want to explore how. 
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APPENDIX A 

Information on Tables 1-A and 2-A were derived from the 1990 Census of the United States 
Population, unless otherwise noted. The percentages for Tables 2 (p. 3) and Table 3 (p. 4) 
were derived from the following two tables. Note that the numbers from the various tables 
do not always jibe with one another. 

TABLE 1-A: POPULATION, BY RACE•·b 

White" Black" American 
Indian 

Mpls 289,246 48,032 12,213 . 

73 768 289 1118 

78 1245 996 276 

79 969 263 636 

83 708 938 173 

84 1077 942 113 

85 2282. 785 380 

86 1695 321 247 

"Table corresponds to Table 2 on p. 3. · 
bNumbers do not add up to totals given in Table 1. 
clncludes some Hispanics. 
dMay also be listed under White or Black. 
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Asian/Pac-
ific Island. 

15,809 

144 

188 

233 

463 

276 

195 

79 

Hispanicd Other 

7309 3083 

107 40 

124 49 

66 18 

118 65 

79 41 

102 66 

84 51 



TABLE 2-A: MEDIAN FAMILY INCOME AS A PERCENT OF MEDIAN CITY INCOME 

1960 1970 1980 1990 

73 87.3 80.1 50.5 50.0 

78 87.8 86.8 44.0 60.9 

79 84.0 71.2 66.9 69.2 

83 87.6 75.7 48.1. 52.9 

84 94.4 68.1 67.1 81.1 

85 94.3 93.7 65.1 83.8 



APPENDIX B 

Survey questions were compiled by Mark Mattern, a graduate student at the University of 
Minnesota. Mark and Terri Peterson, also a graduate student, hand-delivered and mailed in 
July .an introductory letter to every commercial establishment on 29th, Lake, 31st and all the 
connecting north-south streets between 35W (2nd Ave.) and Hiawatha Ave. Shortly 
thereafter Terri began soliciting opinions for the survey over the phone; when that was not 
successful, Terri either mail or hand-delivered the surveys, with a SASE and a request that 
they mail the surveys back to the PPNA office. Of the approximately 235 business in the 
area, 96 replied in whole or in part to the survey, a response rate of 41 percent. 

See also Appendix G for more information on the businesses in the Lake Street corridor. 

LAKE STREET CORRIDOR BUSINESS SURVEY 

Business telephone __ 
Business name 
Business addre~ 
Owner of Busine~ Manager of Business__ Property Owner __ 

Person completing survey: 
_ Business owner _Business manager _Other (specify) __ 

Is the building/space_owner? _leased? 

How would you characterize you primary business activit(y)(ies)? (What type of product or 
service do you provide/manufacture?) __ 

Building square footage __ · Land square footage__ Leased square footage --

In what condition is the building you occupy? 
_ Excellent Good OK 

What are the specific strengths, if any, with the building? 
What are the specific strengths, if any, with the site? 

. What are the specific problems, if any, with the building? 
What are the specific problems, if any, with the site? 

Bad Terrible 

Do you have any definite plans of expanding in the future? _Yes _No 
If yes, what impact will the expansion have on the number of people you employ? 

_no change _increase (please explain) 

Are you interested in expanding you business? _Yes No 
If yes, what would it take to expand your business? 
_ more parking _financing · _more space _employees with right 
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skills _other (please specify): 

Are you currently considering closing or moving your business out of the neighborhood? 
Yes No 

liyes, please check the reason(s) why: 
_ Changing market conditions _Overcrowded building _Decrepit building 
_ No land for expansion _Transportation problems (include parking) 
_ Crime/vandalism _Low work productivity Environmental concerns 
_ Rigid code enforcement _Blight on Lake Street _High taxes 
_Lease expiration _Other (please specify): 

If yes, what would it take to change your mind? 

If new businesses or industries could be recruited for (this section of) Lake Street, what kinds 
do you think would most benefit your business and/or Lake Street as a whole? 

B:ow many full-time (30+ hours/week) employees work at this place of business?_ 
part-time?_ 

What percentage of your employees live in the immediate surrounding neighborhoods?_ 

B:ow many of your employees are paid the following wages: 
$4.30-6.00/hour $6.00-9.00/hour $9.00-12.00 
$12.00-15.00/hour $15.00+/hour -

B:ow many of your employees are in the following positions? 
__professional/ managerial office/ clerical 
_ technical crafts/ skilled labor 

sales 
general/unskilled 

What kind(s) of benefits, if any, do you provide for your employees? 
_health retirement sick leave ._maternity/child care 
_other (please specify): 

B:ow many, if any, new employees do you expect to hire in the next year or two?_ 

Do you have any trouble hiring/keeping employees?_Yes No 

If you have trouble hiring/keeping employees, in which job categories? 
If you have trouble hiring/keeping employees, to what do you attribute this problem? 

Approximately how many customers do you serve, on average 
_ in a given day? _in a given week? 

Approximately what percentage of your customers come 
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from the immediate surrounding neighborhoods:_% from outside the immediate 
surrounding neighborhoods but from within the Twin Cities:_% from outside the 
Twin Cities % 

Would you like information on the results of this survey? Yes No 

If you have any additional comments, please make them here: 
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APPENDIX C 

N=87 
What are the specific strengths, if any, with the site? 

High visibility 

Clean, easy to get to 

located at busiest intersection 

Chicago-Lake intersection busy 

None 

Area is improving - see~s like it is - good for business .. 

Nice being near a hub - good accessibility 

Customer traffic 

Located on busline and the neighborhood in which we serve 

Close to 35W 

What are the specific problems, if any, with the site? 
Concern that area is not safe 

Too close to the bus stop 

Lots of kids without parental control 

· • . Workers, especially women, don't feel comfortable after dark 

Some problems with trash, shoplifting - hard to pin on location 

Drug traffic - fear of gangs 

Small parking lot, occasional vandalism, limited street parking 

· • . Barren nature of Lake 
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Not great, but used to it 

No north access to 35W 

Run down neighboring businesses & vacant government owned ghetto properties affect 
business and parking 

Improving because of presence of off-duty police. 

Vandalism 

Parking 

Usual problems - few drunks, nasty kids 

Trucks have difficulty unloading .... 

Lots of drug dealers, prostitutes in the area 

... Fix street - not so many holes; people so dirty - littering. 

[neighboring businesses don't] clean up area - lotta garbage 

None 

Neighborhood graffiti 

Drug dealers, gangs 

Bad some problems with kids hanging out, but PC?lice doing a good job - no problems this 
Year 

No security guard or beat cop to check things out 

Comer location takes lots of hits - windows shot out, graffiti on building 

Neighborhood riff-raff create problems; Vance Johnson killing - media coverage not good for 
business - scares people away; safe, but not great, and not getting better. 

Customers don't want to come in even during the day ... 

Fair amount of vacant retail property. . . . 
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APPENDIX D 

N=71 
If new businesses or industries could be recruited for (this section of) Lake Street, what kinds 
do you think would most benefit your business and/ or Lake Street as a whole? 
[A number of businesses mentioned the need for a bank, for retail apparel shops, and for a 
full-service grocery store like Cub or Rainbow.] 

Light manufacturing. 

Hi-class restaurants and full licensed sports bars. 

• . . retail and light industry. 

Supermarkets, good restaurants, coffee shops. 

• .. any kind of business EXCEPT adult bookstores, gun shops, or bars/liquor stores. 

Manufacturing facilities - training schools - major discount grocery. 

1. Basic retail: grocery, hardware, pharmacy, restaurants, barber & beauty shop, flowershop, 
Personal service offices (accounting, tax prep, insurance, etc.) art gallery, clothing 
2. A multi-purpose center: laundromat, xerox copying, espresso & desserts & muffins, 
tailoring, exercise shop,_ miscellaneous retail: aspirin, shoelaces, etc. 
3. An Asian "mall" - restaurants, grocery, crafts 

Other medical and professional types. 

More retail business - foundries, factories would be_nefit, offer stability; massage parlors 
hinder business. · 

Don't know - If I were a business looking for a place to go, I wouldn't come here. 

Independent neighborhood businesses. 

Other thrift stores. 

Tear down S/W 4th and Lake vacant building. Put a U-Haul truck rental . 

. In Bloom-Lake area - coffeehouse, beans & rice restaurant - simple, nongreasy for 
employees; more family draws; something which celebrates cosmopolitan flavor of Lake. 

· .. Where are the rail jobs? What's happening with the land? Why not use the rail land for 
light rail? City already owns the right of way? 
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APPENDIX E 

N=34 
If you have any additional comments, please make them here: 

This area needs more entertainment, night-life and restaurants, just like Uptown. Need to get 
rid of used car lots and junk stores and freshen the place up. Night life, entertainment and 
restaurants worked for Uptown and they can work here too. 

Invest in clean streets with new clean signs, no murals, no graffiti; good parking, snow off 
all sidewalks. We need to look safe and cared for. Trees, plants and pictures should come 
once we stabilize. 

I've yet to find one person who likes the murals that are always being put up around the 
neighborhood. I think grants to refurbish buildings of historic or significant architectural 
structure would help ... We also need better lighting in the streets at night without sucking 
the money out of the small business person as that's what taxes are for. 5th and Lake deals 
are day and night commonplace. I would also like to see a resolution to the tree planting and 
flower container problem. These are constant targets for vandalism and pollution. 

. . . It was even better when Ferris Alexander was here. He kept surroundings clean. 
When I first moved in here, . . . , the street used to be washed twice a week and the 
mailman came twice a day. Now we need a garbage truck twice a week and lucky if the 
mailman comes everyday. · 

In my opinion - the state of MN is way too ~ with people in general - welfare, jail or 
Prison, etc. People know and take complete advantage of it. 

We appreciated efforts to close the health clubs - please continue the efforts! It would be 
great to have police walk a beat regularly in this neighborhood. 

"Lake Street the Great Street." Focus on the positives and work on problems, can bring 
things around. Make the area more aesthetically pleasing ... The #1 problem is a constant 
media abuse ... neighborhood organization very strong ... Owners not making money so 
aren't able to work on dilapidated buildings - get cash to owners - if need money from city, 
so be it . 

. . . So many artists in Powderhorn - would like to intensify arts experience in neighborhood . 

. . . Would be nice to have a lunch block party to have people get to know one another ... 

Get a better image in the media. WCCO report [on murder of Vance Johnson] uncalled for. 
Have to get the word out that during the day, at least, it's safe - don't have to worry about 
muggings and shootings. 
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... Something has to be done with Sear's Project .... 
\ 

Could the City Inc. be moved? Gangs of teens roaming around during the day - a little out 
of hand ... belligerent panhandlers and sexual harassment by bystanders [bother customers]. 
Not necessarily all because of the City, but do notice an increase in problems when school's 
out .... 

Pay high taxes, get very little service, and a fair amount of harassment from the city .. 
Don't understand how the property taxes work - and doesn't do any good to complain .. 

. . . Would like to involve kids (who may otherwise be involved in criminal activities) 
instead of constantly increasing the number of police on the street. 

. . . Plant trees and make Lake St. look like other streets - that would be nice - to boost the 
image up ... Everybody takes Lake St. for granted - that anyone can come in and do 
anything - there should be limits. 

I would like to see more support in terms of cleaning up the area physically - NRP too slow; 
tired of meetings - I'll be retired before a tree gets planted. Why can't we have any trees on 
this street? Even small ones in pots .... 

. . . Biggest problem relations between whites, blacks, and Indians. Also, because very open 
to the Gay-Lesbian-Bisexual communities, some neighborhood clients won't come in the store 
or come in only to harass. Because we won't tolerate harassment, do lose some business, 
and some employees don't feel comfortable working - especially at night. It's frustrating, the 
lack of trust. · · 

MCDA needs to invest in this area, instead of concentrating on Downtown Minneapolis . 

. . . Probably most revitalization planning attempts to change the buildings along Lake Street. 
But maybe Lake Street should be left to be Lake Street and the commercial revitalization 
should be done in a planned concentrated area(sj off Lake but with direct access to Lake. 
The alleys south and parallel to Lake could be pedestrian (maybe covered) walkways for new 
infill commercial retail. Parking could work better with this scheme than using frontage 
along Lake for people access which makes parking inconvenient. 

24 



APPENDIX F 
\ 

The following tables were taken from the book State of the City 1993. Although they offer 
only glimpses into the conditions in the target neighborhoods, those glimpses are nonetheless 
useful in identifying some aspects of the economic terrain of these communities. A second, 
more intractable, problem with understanding what these tables mean is interpretation; that is, 
that certain numbers coincide with one another does not mean that any one causes any other. 

TABLE 1-F: 
MINNEAPOLIS INFANT MORTALITY BY AREA OF RESIDENCE 1990-1992a 

Number Infant Mortality Rateb,c 

Camden 11 7.5 

Northeast 23 11.9 

Near North 60 18.6 

Central 7 13.9 

University 2 2.5 

Calhoun Isles 4 4.7 

Phillips 30 16.6 

Powderhorn 44 13.5 

Longfellow 17 12.8 

Nokomis 12 6.0 

Southwest 28 12.4 

• Areas are approximations of the Minneapolis Planning Department Communities. 
b Infant deaths per 1000 live births. Three year totals are used to calculate rates to minimize 
large fluctuations in rates due to low numbers. 
0 The rate for Minneapolis is 12.3 percent. 
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TABLE 2-F: 
MINNEAPOLIS RESIDENT LIVE BIRTHS BY AGE OF MOTHER AND COMMUNITY 

1990-1992 (IN PERCENT AGES)• 

Less than 18 years 18-19 years 20 years and over 

Minneapolis 6.1 7.8 86.1 

Camden 5.8 6.0 88.2 

Northeast 2.9 6.5 90.5 

Near North 12.7 13.4 73.9 

Central 6.3 11.6 82.1 

University 1.4 5.5 93.1 

Calhoun Isles 1.9 3.4 94.6 . 
-

Phillips 11.4 13.3 75.3 

Powderhorn 8.3 10.6 81.1 

Longfellow 3.5 6.0 90.5 

Nokomis ? -__ .) 3.2 94.3 

Southwest ,. 1.6 2.1 96.3 -• ' -The M1nneapohs totals mclude events where the exact commumty could not be 1dent1t1ed. 
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TABLE 3-F: MINNEAPOLIS RESIDENT LIVE BIRTHS 
\ SELECTED CHARACTERISTICS BY COMMUNITY 199O-1992a 

Low Weight Less than High 1st Trimester Births to 
School Prenatal Care Unmarried 
Education Women 

Minneapolis 8.0 27.9 66.2 44.5 

Camden 7.6 18.6 78.5 · 38.2 

Northeast 6.3 19.3 74.7 36.7 

Near North 11.5 47.8 50.9 66.7 

Central 10.9 24.8 51.2 61.4 

University 5.1 11.3 70.2 30.0 

Calhoun Isles 4.4 9.1 78.5 24.8 

Phillips 9.9 50.0 39.9 74.7 

Powderhom 10.1 32.4 52.4 62.3 

Longfellow 6.4 13.5 73.2 35.1 

Nokomis 5.9 6.8 81.4 21.5 

Southwest 5:1 4.4 86.0 14.6 

aThe Minneapolis totals include events where the exact community could not be identified. 
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APPENDIX G 
\ 

Businesses in the Lake Street corridor, as of July 1994. Some of listings, addresses, and/or 
phone numbers may be incorrect; however, the information on this list is more up-to-date and 
likely more accurate than what the Minneapolis City Assessor's Office could provide. 

201 E Lake Irish Too Pub 
205 E Lake Polland Bros Construction 
[ vacant lot] 
215 E Lake Taco Bell 
301-307 E Lake vacant 
315 E Lake vacant 
323 E Lake De Nio Design 
325 E Lake Hirshfield's Paint & Wallpaper Outlet 
329 E Lake Siam Cafe 
[parking] 

823-6016 
822-0435 

827-1203 

822-5858 
823-7209 
823-7505 

341-343 E Lake vacant (Lake St Revitalization - Central Neighborhood Improvement Assoc) 
401 E Lake Las Americas 827-3377 
405 E Lake Megusta Mexican Cuisine 827-3256 
407 E Lake Deano's Barber Shop 823-7557 
417 E Lake Reachout Thrift Store 827-5606 
[SE corner 5th & Lake - parking] 
505 E Lake Urban Image 
507 E Lake Royal Knight's Health Club 
511 E Lake Bowler Plumbing & Heating 
513 E Lake McDavid's Restaurant 
517 E Lake We Are Family Foods 
519 E Lake Portland Lake Motors 
601 E Lake Midas 
615 E Lake C&J Auto Sales/Jerry's Towing 
637 E Lake Park & Lake Car Wash 
701 E Lake US Video Company 
711 E Lake Palm Eagle Paging 
715 E Lake Victoria Beauty Supply 
715 1/2 E Lake Bill's Barbershop 
717 E Lake B-Safe Lock & Alarm 
717 1/2? E Lake Domino's Pizza 
719 E Lake Lucky Dollar 
[SE corner Columbus & Lake - large parking lot] 
747-777 E Lake MN Dept of Jobs & Training 
809 E Lake N orwest Bank 
[parking - Norwest, Vend-A-Wash, Chicago-Lake Liquors] 
825 E Lake Chicago-Lake Liquors 
[Elliot & Lake - large parking lot] 
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827-4853 
823-5253 
827-1568 
823-4325 
823-6223 
224-2821 
824-5018 
827-3003 
824-0715 
824-1836 
822-7621 
823-4554 
822-8970 
825-3030 

823-6228 

825-4401 



919 E Lake First Bank 
[10th &\Lake - construction zone - entire block, to 11th] 
1101 E Lake Dawa Auto Sales & Service 
1111 E Lake Evan's Auto Detailing 
[lot or 1/2 lot next to 11 11 ; parking?] 
1119 E Lake Christian Ministry Church 
1201 E Lake Panorama Video 

Redline Cycle 
[parking lot] 
1229 E Lake Falconer's Cleaners 
13th & Lake Christ's Church 
1311 E Lake Carol's Family Hair Center 
1311 1/2 E Lake residence? 
1315 E Lake Tropicana Music Center 
1317 E Lake vacant 
[parking] 
1401 E Lake Hostess Bakery Thrift Shop 
[parking - VF Oriental Foods] 
1417 E Lake VF Oriental Foods 
1421 E Lake Disney's Table Tennis 
1423 E Lake vacant? 

827-2691 

729-0887 
722-7183 

721-5620 
722-0363 

721-5151 

721-6362 

754-5619 

724-8400 

1501 E Lake Fernando's 721-2107 
1505 E Lake Carol's Family Restaurant 724-8166 
1511 E Lake Becklund Jewelers 729-4034 
1513 E Lake China Valley Restaurant 722-6655 
1515 E Lake Primerican Financial Services? (other offices - door locked) 
1517 E Lake Abed's Grocery Store 721-7669 
1517 E Lake Wing Chung Kung Fu 724-8102 
1517 E Lake Tony's Videotapes 722-6515 
1519 E Lake Freddy's Sportswear 722-4079 
1521 E Lake vacant 
1523 E Lake ? residence? 
1525 E Lake Duo-Sonic 
1527 E Lake vacant 
[parking, service lanes for fmr First Bank at 1527] 
1545 E Lake The City 
1601 E Lake Ingebretsen's 
1605 E Lake vacant 
1607 E Lake Touch of Beauty 
1611 E Lake Suneson Music Center 
1613 E Lake Northland Poster Collective 
1615 E Lake RLM Graphics 
1617 E Lake A-Spa 
1619 E Lake vacant? new? 
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721-6668 

724-7559 
729-9331, -9333 

729-8155 
724-0615 
721-2273 
721-5491 
729-6090 



1621-23 E Lake The Pizza Shack 
1701 E Lake Mattress Surplus 
1705 E Lake City Fashion 
1707 E Lake Island Imports 
1709 E Lake vacant 
1709 1/2 E Lake Doorga's Tailoring 
1711 E Lake Professional Instrument Repairs 
1713 E Lake Trudeau & Johnson Service Co. 
1715 E Lake vacant? or MLS Realtors? 
1717 E Lake Excel Service & Supply/Temple of Hope 
1719 E Lake vacant 
1721 E Lake Ladies Choice 
1723 E Lake residence? 
1725 E Lake Lanxang Market 
1801 E Lake Freedom Auto Sales 
1807-09 E Lake vacant/5 Star General Construction? 
[parking] 
1813 E Lake vacant 
1815 E Lake Laundermat 
1817 E Lake Merrill Tax Service Inc - vacant? 
1819 E Lake vacant? 
1821 E Lake Jensen TV 
1825 E Lake Sakura Health Club 
1825 1/2 E Lake residence? 
1827? E Lake vacant 
1829 E Lake vacant 
1831 E Lake Betty's Rosebud 
1835 E Lake vacant 
1835 1/2 E Lake Arrow Lock & Keyshop 
1837 E Lake Eagle Motorcycle Engineering 

Salvation Army 
vacant 

[parking] 
1841 E Lake 
1843 E Lake 
1845 E Lake 
[parking] 

Little Brothers Friends of the Elderly 

1855 E Lake Earl Scheib 
1901 E Lake Clark Super 100 
[private parking] 
2005 E Lake Maaco 
[parking] 
2019 E Lake Furniture Barn 
2107 E Lake 
2121 E Lake 
(behind) 

Nora's 
Hi-Lake Auto 
East Lake Collision Body Shop 
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729-7325 
729-8121 

722-9432 

729-1032 
721-5850 
722-9508 

829-2538 

729-0299 

721-4883 
721-4143 

721-1412 

729-5111 
724-1745 

729-8626 

721-3755 
729-2599 

721-6462 

721-6462 

721-5717 
724-4604 

721-6448 

724-5407 
729-9353 
721-4615 
729-7107 



\ 
I 

2127 E Lake American Home Pianos 
2129 E Lake Mad Mad Mexican 
2225 E Lake Nat'l Ed. Center, Brown Inst. Campus 
221 SB E Lake HiLake Liquors 
2218A E Lake Trieu Chau Restaurant 
2216 E Lake vacant 
22 lOE E Lake H&R Block/vacant? 
2210D E Lake Dollar Deals 
2210 E Lake Cost Cutters 
2210B E Lake vacant 
221 0A E Lake vacant 
2208 E Lake Rent-A-Center 
2204 E Lake C!own Auto 
2150 E Lake Pizza Hut 
2136 E Lake Minnesota Fabrics 
2124 E Lake Savers 
2116 E Lake Goodwill 
2112 E Lake HiLake Laundry 
2106 E Lake True Value 
2104 E Lake Burger King 
[cemetary] 
1822 E Lake Cedar Lake Floral 
[parking to 18th] 
1800 E Lake Guy Lillemoe's/Cedar Lake Auto Exchange 
1716 E Lake Bryant Auto Repair 
1710 E Lake residence· 
1704 E Lake Custom Parts 
1702 E Lake Cedar-Lake Car Wash 
1700 E Lake vacant 
1630 E Lake vacant 
1628 1/2 E Lake Gustavus Adolphus Hall 
1628 E Lake vacant 
1628 E Lake BJ's Barber & Beauty 
[parking] 
1604 E Lake Temple Corps Salvation Army 

927-7649 
729-3704 
721-2481 
721-6683 
721-8567 

729-1884 
722-0095 

724-6663 
721-1540 
722-0772 
721-6256 
729-9271 
721-4187 
729-4403 
722-6627 
721-3230 

729-7337 

722-6667 
724-8389 

729-7245 

729-9698 

724-0372 

1600 E Lake Twin City Chapter #268 Military Order of the Purple Heart 
1552 E Lake Associated Biosciences 721-6464 
1542-40 E Lake Curly's Cafe 724-6360 
1538 E Lake Cadillac Pawn 721-2044 
1534 E Lake People's Company Bakery 721-7205 
1532 E Lake Grain Belt office? 
1530 E Lake Common Bond Inc 
1526 E Lake Sports Exchange 
1518 E Lake Butler Drug 
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729-8225 
721-4471 
724-5418 



1518 E Lake: 
Suite 200 The Alley Newspaper 721-6051 

206 Raymond Kennon RPT 724-8232 
206 Fredreika Lewis MD 724-3806 
209 The Assoc. for the Advancement of Hmong Women 724-3066 
210 Timothy R Er lander, atty 825-6857 
210 Ruth Aune-Markve, atty 722-2441 
210 Suzanne M Sandahl, atty 722-2963 

1516 E Lake Antiques Minnesota 722-6000, -6009 
1500 E Lake In the Heart of the Beast Theatre 721-2535 
[NW corner Lake & 15th - parking] 
1414 E Lake Kaplan Bros Inc 
1410 E Lake Stan Schaffer's Pet Suppy 
[NE corner Lake & 14th - parking] 
[NW corner Lake & 14th - parking] 
1308 E Lake Domestic & Int'al Travel & Tours 
1312 E Lake East Lake Auto 
1304 E Lake Jimmy Jingle 

vacant 
Blue & White Taxi 
Project Africa 
Uhuru Books 

[13th & Lake - vacant lot, parking] 
1404 E Lake Furniture Plus 
[NE corner 12th & Lake - mini park] 
[bldg on 12th, next to park, vacant] 
[NW corner 12th & Lake - vacant lot, parking] 
1112 E Lake vacant 
1108 E Lake Len's Antiques 
[NE corner 11th & Lake - private parking] 
l0xx E Lake Family Dollar 
900 E Lake Sears 
818 E Lake Chi-Lake Cafe 
812 E Lake UnBank 
810 E Lake Variety Plus 
800 E Lake Butler Drug 
740 E Lake Robert's Shoes 
73x E Lake Mr. Hip Hop 
732 E Lake vacant 
730 E Lake The Hair Stylists 
720 E Lake vacant 
714-716 E Lake ( carpeting shop) 
712 1/2 E Lake Jackson-Hewitt Tax Service 
712 E Lake Community Dental Clinic 
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729-9465 
721-7072 

724-1484 
721-1121 
724-1234 

333-3331 
721-3032 
721-7113 

724-8262 

721-7211 

721-6156 
874-3444 

821-0327 
822-0096? 
827-2878 
823-7229 
822-6276 

825-4421 

825-2592 



.. 

710 E Lake 
[parking] 
704 E Lake 
700 E Lake 
640 E Lake 
624 ELake 
620 E Lake 
610 E Lake 
520 E Lake 
500 E Lake 
420 E Lake 
410 E Lake 
410 E Lake 
404 E Lake 
400 E Lake 

Pyramid Hair Fashions 

Packages To Go 
Lake & Park Grocery 
Clark Super 100 
Utopia East Health Club 
620 Auto Sales/Used Cars 
Lake St. Tire/Used Autos 
Auto Max 
Eddie's Smoke House 
City Slick 
Uptown Transfer Inc 
E~cel Temp 
Airbrush Design 
U-W arehouse 
vacant 

Suite 1003 Farmer's Insurance/Si Lam Ins. 
Bicycle & Safety Supply Inc 
Abstract Storage Inc 
Boyd Place 

340 E Lake America's Realty 
vacant 

334-36 E Lake vacant 
332 E Lake Tackle Plus of Minnesota 
320 E Lake Hickory Hut 
318 E Lake Home Furniture Rental 
306 E Lake Randy Sales 
210 E Lake McDonald's 
----------
2937-3rd Ave S Flour City Welding 
3011-3rd Ave S Durall Mfg Co, Inc . 
2932 Clinton Flour City Welding (other building) 
2950-4th Ave S 
Suite 1 
Suite 2 
Suite 3 

Acentos Marketing & Advertising 
La Prensa de Minnesota 
Trujillos Accounting Service 
Agencia de Viajes 

Suite 6 Amerca's Temporary Services, Inc 
Suite 7 Accu Trans Inc 
2934-4th Ave S Miller's Auto Reconditioning 
2913-4th Ave S ? 
2929-4th Ave S 
Suite A-1 
Suite A-3 

Mpls Urban League Health 
Marc Scholtes Photography 
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823-5056 

822-0184 
824-8146 
823-7419 
824-4049 
827-4681 
822-7308 
824-0558 
822-6808 
827-3826 
825-4790 
822-4327 

827-1887 
827-3848 
822-5612 
827-3847 

827-4031 
824-8802 
824-7777 
822-7025 
825-9700 

822-3101 
822-4202 

824-6109 

827-1494 

824-7809 
827-1474 



' .. ~ 

Suite B Mpls Urban League Seniors 
Suite C Mpls Urban Leauge Stride 
Suite F Legal Aid Society of Mpls 
Suite I Smoke House Inc 
Suite J Roark, Kramer, Roscoe Design 
Suite P Abacus 
Suites M, A-2 vacant 
3040-4th S Tire Marketing Concepts 
2938-5th Ave S Auto Service 
2941-5th Ave S Solid Rock Church 
2900-5th Ave S Carbonic Machines 
2907 Portland Harris Industries Inc 

Serene Realty Co 
Stanham Properties Co 
H&S Realty 
Quality Temp 

2955 Portland Rapid Oil Change 
2922 Oakland Minuti-Ogle Wall & Ceiling Contractor 
2942 Oakland vacant 
2855 Park vacant 
2943 Park vacant 

822-6505 
822-3645 
827-3774 
824-0558 
822-4200 
827-2689 

825-7277 

824-0745 

827-2907 

823-6115 
823-1928 
827-5971 

3045 Park Gr. Mpls. Council of Churches, Div. of Indian Work 
[29th St bet 10 & 11th - parking] 
2918 Chicago Kentucky Fried Chicken 
2920 -22 Chicago Sir Speedy Printing Center 
2924 Chicago Jan's Chow Mein 
2926 Chicago Griffin's Typewriter? 
2928 Chicago Golden Chicken 
2930 Chicago Seafood to Go 
2932 Chicago Minneapolis Pianos 
2940 Chicago Sunny's Food - Liquors 
2941 Chicago Swenson's Furniture 
[parking] 
2945-47 Chicago Bangkok Market 
2949 Chicago All in Style 
2951 Chicago Powederhorn Residents' Group 
2953 Chicago Elite Cleaners 
3015 Chicago Vend-A-Wash 
3025 Chicago Trang' s Vietnamese Restaurant, vacant? 
3023 Chicago JH Alevizos Dentist 
[Chicago & 31st - SE corner - parking lot] 
Chicago & 31st Mt. Olive Lutheran Church 
2940-12th Ave Kolstad Bros AutoBody 
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822-9580 
823-5833 
824-5611 

827-5711 
825-8682 
822-7322 
825-2489 
824-2681 

823-5305 
825-9470 
827-5527 
721-3141 
822-2232 

822-2223 

721-6933 




