














As communicators we have to speak still another language. In talking to newspaper
people we can use terms such as news hole and camera ready copy. Radio and
television workers, too, have special languages. We hear terms such as dissolve,
fade, bridge, spot, location, actuary, sequé, to mention only a few.

Educators have their own language, sometimes to the distress of school boards,
P.T.A.'s, and students themselves. Educators use terms such as curricula,
learning objectives, instructional resource centers, evaluation. By evaluation,
for example, we don't mean test for students but methods whereby we can be judged
as to our teaching effectiveness. In our classes we ask students to mark us as
well as our marking them. That's quite revealing.

Still another important language is that of sports and recreation. Unless you're
a sports fan you won't know what a Texas leaguer or a blitz or a spare or strike
is. And, of course, a strike means different things in baseball, bowling, and
fishing.

If you happen to be a square dancer, the terms allamande left, grand square, do-si-
do, and yellow rock are familiar, but only square dancers know what they're all
about.

In closing let me mention another language--the silent language. The silent
language is what we say by expressions on our face, a lifted eyebrow, twisting
hands, nervous shuffling of our feet, our handshakes, and even where we stand or
sit in a room or at a table.

The importance of mentioning all these languages is that our messages may come
out different to different people. So as we speak it's good to remember that

our language may be different and often is misunderstood by others.
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Thus far, we've emphasized the importance of the mass media. But county Extension
agents are skilled communicators in many other ways. For example, many people don't
ordinarily think of telephone calls and visits as communications. They definitely

are. We estimate that our county and our campus-based offices receive over a million
calls and visits for information every year. That's a real challenge to agents and
specialists. It requires tact and a human approach. It requires clear communications.
What's more Extension staff has to be up-to-date on a myriad of subjects to handle these
calls and visits. It's no easy task.

Then, too, there are many meetings, seminars, and workshops that agents and specialists
conduct. Every year a million and a half to two million people attend Extension
events. Really they're really short, informal classes where Minnesotans can discuss
and often get answers to their questions and problems. If we were to convert the

time agents and specialists spend in the events with various publics, it would amount
to the equivalent of teaching over 20,000 full time college students-—--one of the
largest schools or colleges in the state.

Another communications activity of county offices is distributing and using the over
1,000 different publications prepared by Extension staff. These provide citizens
everywhere a ready access to up-to-date material. Most county Extension agents also
have regular newsletters to homemakers, farmers, 4-H leaders and members, and many
other specialized audiences. Agents spend a lot of time preparing and distributing
good information through these valuable letters.

Now we can add to these jobs agents have as writers, broadcasters. speakers, lecturers,
discussion leaders, and counsellors many other communications activities. So perhaps
we could add another name for county Extension agents. That name would be county
communicator-educators.
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