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Global Position of English
● In a rapidly globalizing and interconnected modern world, the importance of 

English cannot be ignored (Ilyosovna, 2020; Rao, 2019).
○ Increasingly, nonnative speakers need to present complex ideas, 

collaborate and negotiate internationally, and interpret rapidly changing 
information in the language (Dewey, 2007; Warschauer, 2000).

● Younger generations seem to embrace it more quickly as a gateway of 
opportunity while older generations frequently resist it as a potential threat to 
long held traditions (Belhiah, 2020).

Status of English in Morocco
● Morocco is a multilingual nation with a rich linguistic landscape including 

Moroccan Arabic (Darija), Modern Standard Arabic (MSA), Amazigh, French, 
Spanish, and English, all spoken widely throughout the country (Buckner, 2009; 
Zouhir, 2013).

● Foreign languages are of growing importance given the rise in tourism and the 
rapid age of globalization we are living in (Agliz, 2016).
○ Moroccans believe English is worthwhile to learn for its career implications, 

the anglophone culture it carries, and its overall usefulness for the future 
(Belhiah, 2020).

Research Questions
● What is the perceived value of English in Moroccan society across generational 

lines?
○ What are Moroccans’ motivations for learning English?
○ What is the current use (instrumentality) of English in Morocco?
○ What attitudes (desirability) do Moroccans hold towards English – both as 

a language for the present and the future?

Survey Design
● The 39 question survey, largely based off Buckner’s 2011 study, asked about 

demographic information, language background, language experience, and 
language attitudes.

● All data collection and recruitment materials were originally written in English 
and then translated into French and Modern Standard Arabic.

● The survey, consent forms, research methods, and all supplemental materials 
and translations were approved through the Institutional Review Board (IRB) 
process to ensure ethical and accurate practices.

Participants
● 142 Moroccans were surveyed

○ 46% male, 54% female
● Participants were divided into five age groups: 12-17, 18-25, 26-35, 36-50, 51+

○ A minimum of 20 responses were collected in each age group
Distribution
● The survey was administered through the online platform Qualtrics during May 

and June of 2023.
● Our primary method was distributing the survey through our university contacts 

in Rabat and from there to parents and grandparents to complete the full 
generational spectrum that we were seeking. It was also shared via social 
media and by word of mouth as I traveled throughout the country.
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Summary of Findings
1. Motivations for Learning English

● Future study is a big motivator for young students
● Employment scores are highest for the young and decline over time
● Older generations are using English more for travel and keeping in touch 

with relatives than for employment
● Across all generations, motivation scores are higher for communicating 

with relatives outside of Morocco than with tourists in Morocco
2. English Language Attitudes

● We see it highest among the young generation and then declining over 
time, but still relatively high overall

3. English Language Use
● We see a spike in use among students and young professionals which 

declines over time
● The youngest generation don’t have a high use-case for English, but they 

dream of using it. This is backed up by what we’re seeing in the other data
Implications
● English is highly valued in Morocco, especially among the younger generations
● There is a strong correlation between attitudes towards English and use of the 

language in Morocco
● Our findings suggest that the younger generation values it more and the 

youngest generation values it highly despite lack of opportunity to use it
Future Directions
● We hope for this study to be run again every few years to map a change that 

seems to be happening in Moroccan society
● With recent legislation passed to introduce English even earlier in Moroccan 

public education, we would expect to see even stronger numbers favoring 
English in the future

Table 1. Motivations for Learning English

Table 2. English Language Attitudes Index

F(4,137) = 4.88, p<.001

12-17 18-25 26-35 36-50 51+

Table 3. English Language Use Index

F(4,137) = 7.06, p<.001

12-17 18-25 26-35 36-50 51+


