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Key Findings
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	Gender
	63%	Female

Age (Average 44 years)
	21%	18 – 30
	14%	31 – 40
	36%	41 – 50
	18%	51 – 60
	9%	61 – 70
  	2%	71 or older

Income Level
	21%	$50,000 or less
	45%	$50,000 - $99,999
	34%	$100,000 +

Residence
	83%	USA
	18%	Iowa
	18%	Wisconsin
	12%	Minnesota
	9%	Illinois
	9%	Michigan
	17%	Canada

Past Experience
	51%	Repeat visitors

Lodging
	100%	Hotel/Motel/Historic Inn

Primary reason for lodging choice
	38%	Location
	22%	Hotel amenities
	Trip Length 
	4%	Day trip
	96%	Overnight (Average 2.4 nights)
	27%	1 night
	29%	2 nights
	32%	3 nights
	4%	4 nights
	5%	5 nights

Information sources used for trip planning 
	41%	Area/destination website
	37%	Friends/family
	30%	Online travel reviews
	22%	Online travel sites
	14%	Expedia review
	10%	Hotwire review
	9%	Facebook review
	8%	Area/destination visitor guide

Use of mobile and electronic media
	37%	Internet/websites
	37%	Facebook
	23%	Smartphone
	19%	Text message
	17%	iPad/tablet 
	12%	Mobile apps
	6%	Twitter

Changed plans based on social media
	79%	Did not make changes
	19%	Made a few changes
	2%	Made significant changes
	Party Type 
	72%	Family
	21%	Couple/Partner
	3%	Family & friends

Activities
General:
	91%		Dining out
	26%	Sightseeing
	10%		Nightlife
Shopping: 94% any shopping
	90%		Mall of America
	30%	General mall shopping
	19%	Outlet shopping
	5%	Arts/crafts/antiques
	3%	Gifts/souvenirs
Attractions: 53% any attraction
	33%	SEA LIFE Aquarium
	31%	Nickelodeon Universe
	12%	Lego
	8%	Minnesota Zoo
	8%	Theatres at Mall of America
Visiting: 45% any
	22%	Amusement parks
	17%	Water parks
	8%	Visiting friends/relatives
	6%	Art museums
	6%	Other museums
Attending: 12% any event
	5%		Fairs or festivals
	5%		Professional sporting event
Participating in: 22% any outdoor
	19%		Swimming/water sports
	7%		Casino gaming




Contact the Tourism Center for your research needs – consultation through project implementation! 
The Tourism Center is a collaboration of the College of Food, Agricultural, & Natural Resource Sciences and UMN Extension
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« non-Hispanic (97.5%) + of Irish descent (69.3%)
* Average age 43 years *$50.000-$74.999 income (19%)
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