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Much of what we've said about radio and newspapers is also true of TV. However,
there is less agricultural and community coverage, except for stations outside
large cities. Even these stations rely heavily on national network programming
and entertainment.

The greatest degree of specialization in agriculture and farming is by publica-
tions. One of the most noticeable trends in recent years has been the growth
of . cialized magazines, newsletters, and other publications aimed at special
groups of farmers.

I recently heard an estimate that every farm family has an average of 10 such
publications entering the farm home every month. The farmer subscribes to many
magazines, such as The Farmer, Farm Jourmal, Successful Farming, to mention only
a few., Others come to the farmer free and are entirely financed by advertising
revenue. Some people may fear that these "free' publications are dominated by
the advertiser. This is not true. Most are prepared by leading agricultural
publishers. They are written for a very specialized gudience. For example,
only hog producers with 300 pigs or 50 milk cows or 100 beef cattle may receive
certain of these magazines. The editors see to it that their mailing lists are
checked frequently, and they write exclusively for a certain kind of producer.
Doing this, the magazine can tell the advertiser exactly what kind of farmer it
reaches——how big an operation he runs. The articles in most of these magazines
are written from the point of view of the farmers' needs and not the advertisers',

In general, then, we've seen an increase in specialized communications, and

this increase has been marked in our rural and farm communities. This is
desirable because it does insure these groups of the kind of service and attention
they deserve. It is only by specialization in communications that they can get
the specific information they want.
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