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Millions of people are using digital maps (Google Maps™, 
MapQuest ™, GPS units, etc. ) as a primary resource for 
finding goods and services. It’s common for small 
b i d l ti i l t b li t d

Introduction Workshop Content Workshop Content
Section 2: Hands On – Find, Fix, and Maximize

Participants are asked to immediately interact with the system described in 
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Section 1: Understanding the GPS and Online Map System

Before the hands-on activities begin, educators discuss the general 
nature of digital maps and the global positioning system (GPS) Thisbusinesses and locations in rural areas to be listed 

incorrectly or not at all on these digital maps. 

The goal of the University of Minnesota Extension 
Roadside Advertising in a Digital Age program is to 
increase the visibility of organizations and businesses on 
the internet through helping community and business 
leaders, residents, small businesses, local governments 
and non-profit agencies get their communities on the map

Section 1. The participants first activity is to use the major digital mapping 
sites (Google Maps, MapQuest, etc) to find their POI and document any 
inaccuracies. In order to have an accurate piece of data associated with their 
POI, participants also document the longitude and latitude. Using the data 
gathered participants are able to take ownership of their POI on Google and 
MapQuest and also submit error reports to the companies (Navteq and 
Teleatlas) that supply a majority of map data to GPS and online mapping 
services.

nature of digital maps and the global positioning system (GPS). This 
includes explaining how GPS  and online map technologies gather, 
synchronize and combine data into a product for mass consumption. 
Participants are also introduced the term “Point of Interest” (POI). POI 
is the term used when talking about any location on a digital map.

Educators stress that the technology used to access map 
databases is changing rapidly. Consumers are now able to access 
digital maps via cell phones that contain GPS technology. This makes and non profit agencies get their communities on the map 

by utilizing web 2.0 technologies. The workshop described 
here is conducted as a two hour hands-on session in a 
computer lab.

The workshop ends with participants learning how to enhance their POI 
listing on Google Maps, MapQuest, and Microsoft Live by uploading pictures, 
video, coupons, and additional contact information.

it easier for consumers to locate and access goods and services. 
Section 1 ends with the question; “What if your not on the map?”

Resources Tips 
The process of updating map information can be fragmented 
and time consuming. Participants are encouraged to use the 
following resources to make the process easier.

2008 Results2008 Evaluation Tool

Two Hour Workshops: 5
Total Participants: 29

Mapping Websites:
- www.maps.google.com
- local.yahoo.com
- www.mapquest.com

Roadside Advertising in a Digital Age Wiki:
extensionrada.pbwiki.com

Databases
- www.navteq.com
- www.teleatlas.com
- www.localeze.com

Total Participants: 29

Average Pre-Knowledge Score: 2.56 (1= poor to 6= good)
Average Knowledge Post-Score: 5.20 (1= poor to 6= good)

Average % Improvement = 103%

To what extent can you use the skills learned? pq
- maps.live.com/

www.localeze.com
- www.superpages.com

y
41% to a great extent

Most common action planned as a result of workshop:
Correct existing information about my business/ POI


