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Celebrating 25 years

Empowers K-12 girls to discover their
unlocked patential

Provides $500 grants and mentorship to
fund activities

“When a girl has confidence,

Builds confidence, self-esteem, and everything is possible.

self-advocacy - Ann Bancroft
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What it is:

The problem:
A case of
mistaken identity.
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The problem:
A case of
mistaken identity.

What it's not;




Supporting girls has
never been more
important.

Key ins

{@i—
Individual giving is
having a moment.

Women are gaining
financial
prominence.

The organization’s
value proposition is
a differentiator.
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Strategic priorities + communications objectives

)

Increase donor Increase total Increase out-state
retention to 40% donors by 5% grantees by 30%

Deepen engagement with Increase awareness in Increase out-state
existing donors emerging audiences awareness




Target audiences

Female living
in Minnesota

4

Age 50+
HHI $100k+

Age 35-49
HHI $100k+

Given to charity
in last 12
months
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Dreammaker
Diana
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Aspirational
Abby
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“It's easy for me to give and

$500

Fully funds the experience

know that the money is
g0ing to directly impact an
individual.”

of an individual girl.
- Current donor
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Key messages

% You have the power to enable a girl
to discover her spark and explore
her full potential.

% Your $500 gift will have a direct
impact on a girl by fully funding her
grant and mentoring experience.

% Your gift makes an immediate and
long-term impact on a girl's
life—and in our community.
Because when a girl has confidence,
anything is possible.

Invest in a girl. Sponsor a dream.
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Invest in a girl.
Sponsor a dream.

Paid: Earned:
Targeted Out-state
social media |n[eg|'a[Ed op-eds
Owned: mEdla mix Shared:
Search Ambassador
optimized program

website




Paid tactics AM’ Baner

Meet them where they are

nstagram \=) Ann Bancroft Foundation

‘ abfdreamers

May 6 - @

We enable girls to discover their spark and
explore their full potential.

Tactic: Meta Ads Manager campaigns

targeting both audience personas + lapsed
donors.

Budget: $3,000

Staffing: Marketing Communications
Manager

-
43

annbancroftfoundation.org

= Invest in a girl. Learn more
Qv W Sponsor a dream.

Donate now >

abfdreamers Your $500 gift directly impacts a
girl—and our community. Because when a girl h... more

!ﬁ Like (D Comment £> Share



Earned tactics

Build out-state awareness

Daily newspaper op-eds

Tactic: Place op-eds in out-state Minnesota
daily newspapers with messaging on the
importance of supporting girls.

Budget: $0 with pro bono support

Staffing: Executive Director in partnership
with existing pro bono firm

Ann BMM&&;

FOUNDATION




Shared tactics

Boost authenticity and credibility

Tactic: Leverage the networks of the
organization's board members to amplify
owned content messages.

Budget: $0

Staffing: Marketing Communications
Manager + Operations/Executive Assistant
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@ Kate Metzger
This #GivingTuesday, | am supporting the Ann Bar ‘oundation. | love that my gift will
directly empower a girl to explore her dreams.

GI¥ING
TUESDAY

Donate

g $0raised for Ann Bancroft Foundation
Be the first to donate!

Ann Bancroft Foundation is ) asking for donations.
0,2021- @

gTuesday with ur supporters whose
partnership and generosity help Minnesota girls dream big and feel supported to reach
their potential

Learn more about dreams you've sparked and our impact at

wwwannbancroftfou

To contribute to our mission and to receive a matching gift from Facebook, use the
“Donate" button below.

o Like O Comment 2 Share

Write a comment. e o

@ Kate Metzger
Just now - &
So proud of Ann Bancroft Foundation Executive Director Ethelind Kaba for being featured by

the Minnesota Lynx! She's doing great work to empower girls in Minnesota to realize their full
potential and achieve their dreams.

favorite stories that we
highlighted just recently well ==

Minnesota Lynx ©
March 8@

On #internationalWomensDay, we spotlight Ethelind B. Kaba

- Executive Director of the Ann Bancroft Foundation

« Founder of The Stargirl Initative

« Multidisciplinary storyteller

- Passionate about advancing equity, human dignity, and potential
Ethelind discusses lfting up women worldwide and more.

‘The Come Up Presented By Deluxe

Full Video » https://bit y/3iQkvte

o) Like O Comment 2 share

@ viea comment

OO @

& Kate Metzger is @ asking for donations.
Help me reach my $500 goal to support the Ann Bancroft Foundation. This gift
will fully fund the grant and mentorship of a girl to help spark her curiosity and
explore her potential - because when a girl has confidence, anything is
possible!

(.5 $0raised for Ann Bancroft Foundation bonate
Be the first to donate!

o Like (D Comment

Write a comment. [CNEN]




Owned tactics

Become discoverahle

Optimize owned content

Tactic: Use search trends and keywords to
optimize existing website content for
optimal user experience.

Budget: $0 with pro bono support

Staffing: Development Director + Marketing
Communications Manager in partnership
with pro bono strategist and web hosting
vendor.
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FOUNDATION fvoino CEONE EXEEN FEEET
ABOUT ABF | PROGRAMS | OURIMPACT | NEWS & EVENTS | GET INVOLVED

The Ann Bancroft Foundation empowers girls to imagine something bigger through grants,
mentorship, and ongoing development opportunities. The Ann Bancroft Foundation is giving
Minnesota girls the strength to achieve their full potential.

GRANTS 25TH ANNIVERSARY CELEBRATION - APRIL 28

NEWS & EVENTS BECOME A MENTOR




Campaign timeline and evaluation

Q3 2022

Q4 2022
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Establish baseline metrics
Create ambassador toolkit
Draft op-ed materials

Coordinate with pro-bono
partners

Make website
optimizations

Week 1-2: Place op-eds
Week 3: Launch social ads

Week 5: Begin
ambassador program

Compare digital
performance data from
3Q22 baseline metrics

Compare donor and gift
data year over year to
previous two years

Apply learnings to future
activations
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“In 3 years, whenever anyone thinks about the state of girls in Minnesata,
| want them to think about the Ann Bancroft Foundation.”

Ethelind Kaba, Executive Director



