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A TELEPHONE AND MAIL SURVEY REVEALED THAT MORE THAN 95.0% OF THE MEMBERS OF 

THE DULUTH AREA CHAMBER OF COMMERCE HAD READ THE DULUTHIAN MAGAZINE, AND 86.0% 

HAD READ MOST OF THE FEATURE ARTICLES. THE GENERAL ATTITUDE TOWARD THE 

DULUTHIAN MAGAZINE WAS FOUND TO BE FAVORABLE, BUT SOME SENTIMENT WAS EXPRESSED 

FOR MORE ARTICLES ABOUT DULUTH BUSINESS ORGANIZATIONS AND PEOPLE. MORE THAN 

79.0% THOUGHT THERE WAS A GOOD BALANCE BETWEEN ADVERTISING AND EDITORIAL 

CONTENT. 

THE SURVEY 

In March, 1981 the Duluthian magazine published a magazine evaluation 

questionnaire as a part of the magazine and requested that it be returned by the 

approximately 1,500 members of the Duluth Area Chamber of Commerce. This was 

followed by a reminder which appeared in the Mainsail news report published in 

May, 1981. 



In late May, 1981 advertising students under the direction of Richard 

Sielaff (U .M.D. Professor and Consulting Director of Research for J .F .P. & 

Associates, Inc.) completed a telephone survey of a random sample of Chamber 

members, using the same questionnaire. 

Results from the two separate surveys were quite similar, and the con-

solidated results are given in this report. The U.M.D. Bureau of Business and 

Economics Research provided funds for computer tabulation, and the students and 

research director provided their services without compensation. 

READERSHIP 

A total of 95.3% of the persons in the consolidated surveys said that they 

read the Duluthian magazine. Chamber respondents were asked if they had read 

some, most or all of the magazine at the time they received their copies, and 

72.4% said that they had read it promptly. About one-fourth (24.8%) had set the 

magazine aside for later reading. 

When asked if they kept the Duluthian for future reference a total of 50.9% 

said that they kept some, most or all issues, while 49.1% said that they did not 

keep the magazine for future reference. 

Respondents were asked if they would subscribe to the Duluthian magazine if 

they did not receive it with their Chamber membership, and 26.6% said that they 

would. A large percentage of members (47.7%) said that they thought the maga-

zine should be published monthly. Two-thirds (66.8%) of the members said that 

each individual copy of the magazine was being read by from one to three people 

in addition to the Chamber member, and 11.2% said that from four to seven other 

people read the Chamber member's copy. 

2 



EDITORIAL CONTENT 

The editorial content of the Duluthian magazine usually included the 

following: (1) introductory editorial or chamber viewpoint (2) articles on area 

business organizations or business problems, (3) Finance Report, (4) Views From 

The Bridge (5) current events, and (6) advertisers index. There were about 30 

to 35 advertisements of different sizes throughout the magazine. It should be 

understood that the objective of the magazine had been to pay publication expen-

ses from advertising revenue and to operate as a non-profit enterprise. 

When Chamber members were asked about the balance between editorial content 

and advertising, 79.4% said that they thought there was a good balance. A sub-

sequent question was "Should there be more or less advertising?" and the answers 

were: more 17.3%, less 33.6%, same 19.6%, no answer 29.5%. 

Chamber members were asked if they had read the several types of editorial 

material, and the answers were as follows: feature articles 86 .0%, editorial 

74.3%, Finance Reports 51.9%, Views From The Bridge 68.2%, current events 72.9%. 

A total of 79.0% thought the current events were helpful, and 67.8% though the 

finance reports were helpful. 

When Chamber members were asked for comments, about half (51.0%) offered no 

comments, but 38.8% said that they liked the magazine and did not want any 

changes. Those who suggested changes were interested in more articles about 

Duluth business organizations or persons. Scattered remarks about other sub-

jects were too few in number to be considered statistically reliable. 
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DULUTHIAN MAGAZINE 
ATTITUDE SURVEY 

MAY 1981 

TABLE 1 

1. QUESTION: Do you read the Duluthian? 

RANDOM 
TELEPHONE 

ANSWERS SURVEY 
Number Percentage 

Yes 172 95.0 

No 9 s.o 
Total 181 100.0 

If no 2 whl not? 

MAIL 
SURVEY 

Number Percentage 

32 97.0 

1 3.0 

33 100.0 



DULUTHIAN MAGAZINE 
ATTITUDE SURVEY 

MAY 1981 

TABLE 2 

2. QUESTION: When you receive the Duluthian, do you: 

RANDOM 
TELEPHONE 

ANSWERS SURVEY 
Number Percentage 

1. Set it aside to 
be read 1 ater. 47 26.0 

2. Read some of the 
articles at once. 79 43.6 

3. Read most of the 
articles at once. 31 17.1 

4. Read all of the 
articles at once. 19 10.5 

s. Don't read. 5 2.8 

Total 181 100.0 

MAIL 
SURVEY 

Number Percentage 

6 18.3 

14 42.4 

11 33.3 

1 3.0 

1 3.0 

33 100.0 



DULUTHIAN MAGAZINE 
ATTITUDE SURVEY 

MAY 1981 

TABLE 3 

3. QUESTION: How many of the past issues of the Duluthian do you keep for 
future reference? 

RANDOM MAIL 
TELEPHONE SURVEY 

ANSWERS SURVEY 
Number Percentage Number Percentage 

1. All of them 17 9.4 2 6.1 

2. Most of them 12 6.6 2 6.1 

3. Some of them 63 34.8 13 39.4 

4. None of them 89 49.2 16 48.4 

Total 181 100.0 33 100.0 

If none of them, why not? 



DULUTHIAN MAGAZINE 
ATTITUDE SURVEY 

MAY 1981 

TABLE 4 

4. QUESTION: If you had to buy the Duluthian separately from your Chamber of 
Commerce membership, would you subscribe to it? 

RANDOM MAIL 
TELEPHONE SURVEY 

ANSWERS SURVEY 
Number Percentage Number Percentage 

1. Yes 51 28.2 6 18.2 

2. No 88 48.6 20 60.6 

3. Don't know 42 23.2 7 21.2 

Total 181 100.0 33 100.0 



DULUTHIAN MAGAZINE 
ATTITUDE SURVEY 

MAY 1981 

TABLE 5 

5. QUESTION: How often do you believe that the Duluthian should be published? 

RANDOM MAIL 
TELEPHONE SURVEY 

ANSWERS SURVEY 
Num6er Percentage Number Percentage 

1. Monthly 85 47.0 17 51.5 

2. Bi-monthly 45 24.9 8 24.2 

3. Quarterly 30 16.6 6 18.2 

4. Semi-annually 5 2.8 0 0 

5. Annua 1 ly 3 1.7 0 0 

6. No answer 13 7.0 2 6.1 

Total 181 100.0 33 100.0 



DULUTHIAN MAGAZINE 
ATTITUDE SURVEY 

MAY 1981 

TABLE 6 

6. QUESTION: Do you feel there is a proper balance in editorial/advertising 
ratio? 

RANDOM MAIL 
TELEPHONE SURVEY 

ANSWERS SURVEY 
~umber Percentage Number Percentage 

1. Yes 145 80.1 25 75.8 

2. No 23 12.7 6 18.2 

3. No Answer 13 7.2 2 6.0 

Total 181 100.0 33 100.0 



DULUTHIAN MAGAZINE 
ATTITUDE SURVEY 

MAY 1981 

TABLE 7 

7. QUESTION: Should there be more or less advertising? 

RANDOM 
TELEPHONE 

ANSWERS SURVEY 
Number Percentage 

1. More 30 16.6 

2. Less 62 34.3 

3. Same 41 22.7 

4. No Answer 48 26.4 

Total 181 100.0 

MAIL 
SURVEY 

Number Percentage 

7 21.2 

10 30.3 

1 3.0 

15 45.5 

33 100.0 



DULUTHIAN MAGAZINE 
ATTITUDE SURVEY 

MAY 1981 

TABLE 8 

8. QUESTION: Do you read most of the feature articles in the Duluthian? 

RANDOM MAIL 
TELEPHONE SURVEY 

ANSWERS SURVEY 
Number Percentage Number Percentage 

1. Yes 157 86.7 27 81.8 

2. No 22 12.2 5 15.2 

3. No Answer 2 1.1 1 3.0 

Total 181 100.0 33 100.0 



DULUTHIAN MAGAZINE 
ATTITUDE SURVEY 

MAY 1981 

TABLE 9 

9. QUESTION: Do you read most of the editorials in the Duluthian? 

RANDOM MAIL 
TELEPHONE SURVEY 

ANSWERS SURVEY 
Number Percentage Number 

1. Yes 130 71.8 29 

2. No 48 26.5 4 

3. No Answer 3 1.7 0 

Total 181 100.0 33 

Percentage 

87.9 

12.1 

0 

100.0 



DULUTHIAN MAGAZINE 
ATTITUDE SURVEY 

MAY 1981 

TABLE 10 

10. QUESTION: Do you read most of the finance reports in the Duluthian? 

RANDOM MAIL 
TELEPHONE SURVEY 

ANSWERS SURVEY 
Number Percentage Number Percentage 

1. Yes 90 49.7 21 63.6 

2. No 89 49.2 12 36.4 

3. No Answer 2 1.1 0 0 

Total 181 100.0 33 100.0 



DULUTHIAN MAGAZINE 
ATTITUDE SURVEY 

MAY 1981 

TABLE 11 

11. QUESTION: Do you read most of the "Views from the Bridge" in the 
Duluthian? 

RANDOM MAIL 
TELEPHONE SURVEY 

ANSWERS SURVEY 
~umber Percentage Number Percentage 

1. Yes 118 65.2 28 84.8 

2. No 60 33.1 5 15.2 

3. No Answer 3 1.7 0 0 

Total 181 100.0 33 100.0 -



DULUTHIAN MAGAZINE 
ATTITUDE SURVEY 

MAY 1981 

TABLE 12 

12. QUESTION: Do you read most of the current event calendars in the 
Duluthian? 

RANDOM MAIL 
TELEPHONE SURVEY 

ANSWERS SURVEY 
Rumber Percentage Number Percentage 

1. Yes 133 73.5 23 69.7 

2. No 46 25.4 10 30.3 

3. No Answer 2 1.1 0 0 

Total 181 100.0 33 100.0 

If no, why not? 



DULUTHIAN MAGAZINE 
ATTITUDE SURVEY 

MAY 1981 

TABLE 13 

13. QUESTION: To what extent is the current events calendar in the Duluthian 
helpful to you? 

RANDOM MAIL 
TELEPHONE SURVEY 

ANSWERS SURVEY 
Number Percentage Number Percentage 

1. Very helpful 19 10.5 2 6.0 

2. Somewhat helpful 59 32.6 12 36.4 

3. Slightly helpful 64 35.4 13 39.4 

4. Not helpful 36 19.9 6 18.2 

5. No answer 3 1.6 0 0 

Total 181 100.0 33 100.0 



DULUTHIAN MAGAZINE 
ATTITUDE SURVEY 

MAY 1981 

TABLE 14 

14. QUESTION: To what extent is the finance report in the Duluthian helpful 
to you? 

RANDOM MAIL 
TELEPHONE SURVEY 

ANSWERS SURVEY 
~umber Percentage Number Percentage 

1. Very helpful 11 6.1 2 6.1 

2. Somewhat helpful 51 28.2 7 21.2 

3. Slightly helpful 60 33.1 14 42.4 

4. Not helpful 55 30.4 10 30.3 

s. No answer 4 2.2 0 0 

Total 181 100.0 33 100.0 



DULUTHIAN MAGAZINE 
ATTITUDE SURVEY 

MAY 1981 

TABLE 15 

15. QUESTION: Other than yourself, how many people read your copy of the 
Duluthian? 

RANDOM MAIL 
TELEPHONE SURVEY 

ANSWERS SURVEY 
Number Percentage Number Percentage 

1. 1 to 3 120 66.3 23 69.7 

2. 4 to 7 21 11.6 3 9.1 

3. 8 to 11 5 2.8 0 0 

4. 12 to 15 1 .6 0 0 

s. More than 15 4 2.2 0 0 

6. No answer 30 16.5 7 21.2 

. Total 181 100.0 33 100.0 



DULUTHIAN MAGAZINE 
ATTITUDE SURVEY 

MAY 1981 

TABLE 16A 

SAMPLE CHARACTERISTICS 

RANDOM MAIL 
TELEPHONE SURVEY 

CHARACTERISTICS SURVEY 
Number Percentage Number Percentage 

Male 169 93.4 24 72.7 

Female 10 5.5 8 24.2 

No answer 2 1.1 1 3.0 

20-29 years 14 7.7 0 0 

30-39 years · 43 23.8 8 24.2 

40-49 years 59 32.6 7 21.2 

50-59 years 41 22.7 8 24.2 

60 years or over 23 12.7 10 30.4 

EDUCATION 

High School Graduate or Less 26 14.4 0 0 

Vocational School/Community 
College/Some College 50 27.6 7 21.2 

Four-year College Graduate 65 35.9 10 30.3 

Four-year College Plus 
Additional or Professional 
Education 40 22.1 16 48.5 

Total 181 100.0 33 100.00 



DULUTHIAN MAGAZINE 
ATTITUDE SURVEY 

MAY 1981 

TABLE 168 

SAMPLE CHARACTERISTICS 

RANDOM MAIL 
TELEPHONE SURVEY 

CHARACTERISTICS SURVEY 
Number Percentage Number Percentage 

Occupation 

Professional 54 29.8 16 48.5 

Managerial/Admistration 103 56.9 16 48.5 

Salesperson 8 4.4 

Clerical Worker 0 0 

Craft/Kindred Worker 1 .6 

Operative Worker 0 0 

Transportation Worker 0 0 

Nonfarm Laborer 1 .6 

Service Worker 3 1.7 1 3.0 

Other and No Answer 11 6.0 

Income Group 

0-10,000 0 0 0 0 

10,000-20,000 18 9.9 5 15.2 

20,000-30,000 44 24.3 6 18.2 

30,000-40,000 36 19.9 9 27.2 

40,000 or More 58 32.0 13 39.4 

No Answer 25 13.9 0 0 

Total 181 100.0 33 100.00 



DULUTHIAN MAGAZINE 
ATTITUDE SURVEY 

MAY 1981 

TABLE 17 

RANDOM MAIL 
TELEPHONE SURVEY 

GENERAL COMMENTS SURVEY 
Number Percentage Number Percentage 

1. Likes Magazine 74 40.9 9 27.3 

2. More People Articles 4 2.2 2 6.1 

3. Not Satisfied With 
Magazine 8 4.5 5 15.2 

4. No Answer 95 52.4 17 51.4 

Total 181 100.0 33 100.0 

WHAT SHOULD BE ADDED 

1. Likes Magazine As It Is 10 5.5 2 6.1 

2. More Local Business 16 8.8 5 15.2 

3. More Duluth Articles 6 3.3 

4. More Political Views 2 1.1 1 3.0 

5. More Recreation 2 1.1 

6. More History 2 1.1 

7. Add Color 1 .6 

8. More Articles About 
Chamber Members 2 1.1 1 3.0 

9. No Answer 140 77.4 23 69.7 

Total 181 100.0 33 100.0 


