At a glance: mn events & festivals 2013
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Contact the Tourism Center for your research needs – consultation through project implementation!
The Tourism Center is a collaboration of the College of Food, Agricultural, & Natural Resource Sciences and MN Extension Service
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AGE OF EVENT
22%  1-5 years
16%  6-10 years
19%  11-20 years
15%  21-30 years
13% 31-40 years
10% Older than 40 years
REGION OF EVENT
32%  11 County Metro
29%  Southern
26%  North-Central/West
12%  Northeast
ESTIMATED ATTENDANCE
31% under 1,000
39% 1,000-4,999 
10% 5,000-9,999
14% 10,000-49,999
5%    over 50,000
SEASON OF EVENT
55% Summer (June-August)
20% Fall (September-November)
14% Spring (March-May)
11% Winter (December-February)

BUDGET
13%  $999 or less
27%  $1,000-$9,999
24%  $10,000 - $24,999
10%  $25,000 - $49,999
22%  $50,000 or more
REVENUE
15%  No Income
13%  $1,999 or less
11%  $2,000-$4,999
9%    $5,000-$9,999
16%  $10,000-$24,999
10%  $25,000-$49,999
21%  $50,000 or more
6%    Not Sure
REVENUE SOURCES
66%  Sponsors
59%  Vendor Fees
43%  Business Donations
41%  Ticket/Entrance Fees
35%  Individual Donations
32%  Food & Beverage Sales
15%  Raffles
NUMBER OF VOLUNEERS
3%   None
20% 1-10
13% 11-19
29% 20-49
12% 50-99
14% 100-249
10% 250 or more



DOES EVENT HAVE PAID STAFF?
52%   Yes
46%   No
2%     No Response
ACTIVITIES OFFERED
71%  Live Entertainment
67% Food Vendors
55% Art and craft fairs
37% Business Display Booths
33% Dance 
28% Parades
23% Athletic Contests
20% Beer Brewing/Tasting
MARKETING BUDGET
35% $999 or less
17% $1,000-$1,999
19% $2,000-$4,999
17% $5,000-$19,000
4%   $20,000 or more
6%    Free Advertising
PROMOTION METHODS
89% Word of Mouth
87% Posters
84% Website
83% Social Media
67% Explore MN Website
66% Paid Newspaper
46% Paid Radio
44% Chamber of Commerce
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MAKING A DIFFERENCE IN MINNESOTA: ENVIRONMENT + FOOD & AGRICU RE + COMMUNITIES + FAMILIES + YOUTH
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