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Direct Observations of Prices at 
Minnesota Farmers Markets 
Data collectors from the FM360 metric 
service recorded the price and how the 
products were sold (pack size or lb) for the 
following products in person between June 
20 and October 21, 2023 at 68 farmers 
markets throughout the state. 

The farmers market pricing project is a 
partnership between University of Minnesota 
Extension, Minnesota Farmers Market 
Association, and the FM360 metrics service. 
The purpose of the project is to fill a void for 
data on pricing for specialty crops and prices 
for other products sold at farmers markets in 
Minnesota.  

These published observations are meant to 
provide real data for farmers market vendors 
to inform their own pricing strategies.  

About the Summaries 
Vegetables are less standardized than other 
farm crops; for example, not all slicing 
tomatoes are 8 oz and not all sweet corn ears 
are the same size. For the purposes of this 
report, the authors created summaries based 
on a reasonable assumption of weight or size 
for each crop which is noted in each section.  

Also, vendors merchandise multiples of a 
products together in different container 
types including shallow trays and pulp 
containers. Throughout the report this 
package of goods is called a ‘basket’ to 
simplify the results since the distinction 
between five cucumbers sold on a flat tray 

and in a 1.5-quart shallow pulp tray is not a 
substantial difference worth reporting.  

Cucumbers 
The average price for cucumbers was $1.20 
each based on 93 observations with a median 
price of $1.00 each. The lowest price 
observed was $0.33 and the highest was 
$3.00.  

 

Figure 2: Number of price observations of cucumbers 
by price 
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Figure 1: Vendors use many of these to sell 
multiples of products at market. All are referred to 
as 'basket' in this report 

https://fm360.umn.edu/
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About one-third of 
vendors were selling 
cucumbers by the 
piece or each, 

whereas 58 of 90 observations were sold by 
some type of package such as tray or basket. 
The average package size was 5.8 cucumbers. 
To get to a consistent average and median by 
each, observations were converted to per 
piece assuming that ‘large’ equaled 3 small, 
large cucumbers weighted 8 oz. and a peck of 
cucumbers weighed 12 lbs. There were only 
three observations of small or pickling 
cucumbers, all of which were sold by basket.  

**Eight of the 93 observations (9%) were sold as organic 
and prices per piece were both above and below the 
median.  

Green Bell Peppers 
The average price for green bell peppers was 
$1.29 each based on 77 observations with a 
median price of $1.11 each. The lowest price 
observed was $0.25 and the highest was 
$3.00.  

 

Figure 3: Number of price observations of green bell 
peppers by price 

Forty percent (31 of 77 
observations) were sold 
by piece. More were sold 

by various pack sizes, where 43 or 59% of 
observations were sold by basket with an 
average pack size of 3.8 peppers. Only three 
were sold by pound.  

**All observations were converted to per piece under 
assumption that 1 pepper weighed 5 oz. There were 3 
organic observations, all very near the median price.  

Tomatoes 
The average price for tomatoes was $1.54 per 
tomato or $3.08/lb. based on 83 observations 
and calculated based on assumption that a 
medium tomato weighted 8 oz. The median 
price was $1.33/each or $2.66/lb.  The lowest 
price per each was $0.25 or $0.50/lb and the 
highest was $5.00 or $10.00/lb. 

 

Compared to other 
crops, tomatoes are 
more likely sold 

per pound where one in five observations 
came from growers who sold by weight. The 
majority, however, were still sold by basket 
with an average package size of 4.8 tomatoes. 
Nine of the 83 (11%) observations were for 
tomatoes sold individually.  
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Sweet Corn 
Customers have a stronger reference point 
for this popular summertime crop than other 
vegetables; that is, they more than likely 
know and monitor the price of sweet corn. 
Vendors should note their sweet corn price is 
likely to signal their overall pricing as cheap 
or expensive.  

The average price per dozen ears of corn 
stood at $9.82 from 45 observations. The 
median was lower at $9.00 per dozen with 
the lowest and highest observations at $6.00 
and $24.00/dozen respectively.  

 

Figure 4: Number of observations of sweet corn by 
price 

Two-thirds of vendors 
(66%) sold corn by the 
dozen, with 8 selling 
by ear, 5 by half 

dozen, and 2 by a package of 4.  

Honey 
One common item found at farmers markets, 
vendors sell honey in a wide range of sizes 
from small 1.5 oz jars to 1 gallon and 
everything in between. To generate a 
comparable price, the authors calculated all 
honey products by ounce. Unlike produce, 

packaging costs are significant for honey and 
these packaging costs are part of the price 
per oz. presented in this report.  

The average price for honey was $0.81 per 
ounce each based on 61 observations with a 
median price of $0.63 per ounce. The lowest 
price observed was $0.31 and the highest was 
$4.38 per ounce. The two price observations 
over $2.00/oz. were outliers. 

 

Figure 5: Number of observations of honey by price 
per ounce (two outliers over $2/oz. not shown) 

 Again, vendors sold 
honey in a wide 
variety of sizes. The 
most common price 
observation was for 
a pint (16 oz) which 
accounted for 21 or 
34% of observations. 
A 12 oz package and 
half pints were also 
popular, accounting 
for 20% and 11% of 
observations 
respectively.  

Eggs 
Like sweet corn, eggs are a price sensitive 
food whose price customers often know. In a 
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farmers market venue, however, eggs are not 
so price sensitive that vendors price them as 
a loss leader as commonly done in grocery 
stores.  

The average price for eggs was $5.56 per 
dozen based on 61 observations with a 
median price of $6.00 per dozen. The lowest 
price observed was $2.40 and the highest was 
$10.00 per dozen.  

 

Figure 6: Number of price observations of eggs by 
price per dozen 

Almost every vendor was selling eggs by the 
dozen, although one vendor sold per half 
dozen and two also sold in 2.5 dozen (30 
egg) packages. Additionally, five were selling 
their eggs as organic and one observation 
was noted as being advertised as cage-free.  

Considerations for Pricing your Products 
Relative pricing is the strategy of setting your 
own price in relation to others in the 
marketplace. If you are new to farmers 
markets, using the median or average the 
products featured in this report may be a 
good place to start.  

The risk to relative pricing is setting your 
price below your costs. Care should be taken 

to monitor your costs to ensure you are 
pricing above your breakeven price.  

To employ a relative pricing strategy well will 
take some homework and attention to the 
details of how your products stack up:  

• Shop your competition either in person or 
online. 

• Make note of their prices and any quality 
indicators such as organic or grass-fed 
and units such as size and packaging. 

• Your most comparable products will 
come from other direct farmer operators, 
but also check the outlets for the same 
products in your local market such as 
local grocery stores, meat markets and 
specialty shops. 

 

 

Ryan Pesch is an Extension Educator in Ag 
Business Management who specializes in 
direct farm marketing topics.  

Hikaru Peterson is Professor of Applied 
Economics who focuses her research on 
regional food systems, consumer economics, 
and food marketing.  

Joseph Nowak is a PhD candidate in Natural 
Resources Science and Management and co-
founder of the FM360 metrics service. 

For more information about pricing at 
farmers markets and selling direct to 
consumer see:    
https://extension.umn.edu/business/marketi
ng-farm-products
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