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MAKE YOUR NEWSLETTER WORTH READING -- Communicating
information is not easy. Because people like to receive mail, a news-
letter can be effective if the information relates to the audience.

That was one conclusion from a recent evaluation-study of the
Bennington County (Vermont) newsletter, according to Patricia A.
Malone, assistant editor, University of Vermont. Respondents suggested
many ideas to make newsletters more appealing and readable. You may
want to consider some of these suggestions for your newsletters:

1. Make your information relate directly to your readers' activities.
This is the place for his business -- not yours. Write personally,
talk directly to your reader to help him identify with the message.

2. Begin your letter with the most vital message. Many respondents
suggested that the lead (first) item should be your most important
message, story, or coming event. Always tell why this information
will benefit the reader.

3. Dig for the unusual slant, and be sure the leads on your items tell the
reader something. Catching his interest in your initial statements
can make the difference in whether the letter is read or tossed aside.

4, Give your reader new ideas -- help him improve his life, increase
his income, save money, protect his family, or be a more conscien-
tious citizen.

5. Leave plenty of white space between separate items in the letter and
in the margins. Respondents didn't like a lot of information crowded
into a little space.

6. Use illustrations to clarify or explain your text -- not to decorate the
page.

--From American Association of Agricultural College Editors News-
letter, December 1969
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NEWSLETTER MATERIAL FOR COUNTY EXTENSION HOME
ECONOMISTS -~ The USDA Weekly Consumer News is a source of
informational items that can be used in newsletters, columns or on the
air. If you're not on the mailing list, you might request it from Consum-
er and Marketing Service, 536 South Clark St., Chicago, Illinois 60605,

You may also be interested in getting copies of fact sheets from Land

O' Lakes on: dry milk, eggs, butter, etc. Write to: Mrs., Matilda Rupp,
Land O' Lakes, 2215 Kennedy Street N. E., Minneapolis, Minnesota 55413,

~--Jo Nelson
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A YEARLY REMINDER -- It's time again to give the public a review of
your activities for the past year. Your annual report or other summaries
you prepare will give you ample material for several news stories, radio
programs and reports in your newsletters. --Harold B. Swanson
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FAMILIES ON THE GROW -- A series of four 15-minute programs on nu-
trition for the growing family will be telecast on all four ETYV stations at
2:45 p.m. on January 7, 14, 21, and 28.

The series will also be carried on:
WTCN-TV (11) Twin Cities at 8:30 a.m. January 10-31

* WDAY-TV (6) Fargo and WDAZ-TV (8) Grand Forks, North Dakota at
3:30 p.m. January 17-February 7

% KCND-TV (12) Pembina, North Dakota at 12 noon February 4-25

KELO-TV (11) Sioux Falls and KDLO-TV (3) Florence, South Dakota
at 4:30 p.m. January 31-February 21

KXAB-TV (9) Aberdeen, South Dakota at 12 noon January 31-February
21

In addition to the above 11 stations, Alexandria and Walker may use
the series about mid-February.

Extension home economists have been supplied news stories, viewing

guides and suggestions for enrollment and for ordering certificates.
--Ray Wolf
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EXTENSION HOME ECONOMIST TAPES FOR JANUARY -- The
long tape for January is an interview with Juliette Myren, associate pro-
fessor of home economics, on collecting glass. It runs about 14 minutes.

The short tapes include interviews with Myra Zabel, extension home
furnishings specialist, on what's new in fabrics for home furnishings and
what's new in bedding (the latter appropriate for white sales month). The
third interview will be either on Pork Week or on white sales. --Jo Nelson
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TOWN AND COUNTRY TV for January and February on ETV network and
some commercial stations include: Watershed Research, Flower Garden-
ing Around The World, A Rat Race Against Time (rat control), and
Anatomy of Inflation.

The two programs on Home Economics Careers will be re-run as will
several other recent ''good' programs.

Watch for the January-March issue of ""Radio and Television for City
and Country' for station dates and air time. --Ray Wolf
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