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said.

Whitman advﬁses you check for the following when choosing a financial planner:

--Credentiéls. "Credentials are, of course, a measure of experience and
reliability," Wh#tman said. Your financial planner may be licensed as a certified
public aceountanﬁ, an attorney, a registered securities representative, a registered
investment adviser, an insurance agent or a real estate agent, he said. A certified
financial planner takes courses on financial planning, insurance, investments, tax
planning, employge benefits, retirement and estate planning.

--Professi&nal associations. Membership in these associations indicates
commitment to an@ knowledge of specific areas, he said.

--Financialiplan content. "Plans should be clear, concise and organized around
your goals. Cheqk assumptions such as inflation, interest, investment rates of
return and risk Folerancea'

--Commitmen%. How much time will your financial planner spend with you and who
will write the financial plan? Advisers should set aside four hours -- two for
gathering Person%I financial information and two to explain your plan, Whitman said.

--Support. Your financial planner should be able to call on a variety of

experts -- accouﬂtants, attorneys and insurance agents -- for help in devising your
plan.

"The ideal sptuation would be to have you and your financial planner sitting in
the middle surro#nded by a variety of financial experts. So when there's a problem,
the financial plinner can refer to these experts," Whitman said.

--Reference@. It's always a good idea to get references from clients of a
financial plann%r, he said. Additionally, a sample financial plan should be
provided. ¥

-~Compensatﬂon. A financial planner is paid with commissions or fees. A 1982
nationwide surveyiof financial planners showed that 80 percent of their compensation

came from commi?sions, he said. Ask up front if a suggested investment will earn

your financial blanner a commission, Whitman said. "Make sure you hire an
* (MORE)
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experienced adviéer. not a salesperson. It should be clear which hat the planner is
wearing, that Jf an adviser or that of a salesperson. The fee-only financial
planners pose no%conflict of interest."

A good financial planner does more than just give investment advice, said
Parrell Norling,?president of Executive Budgeting Systems of Bloomington, Minn., a
financial planniﬁg agency for people with incomes under $40,000. A good financial
pPlanner restructures your cash flow, assisting you with matters such as vacation
budgeting and putting additional money into your pension fund, Norling said.

Whitman suggests seeing a financial planner twice a year -- once at tax time
and once when do;ng year-end tax planning.

A list of certified financial pPlanners near you is available by writing the
Institute of Certﬁfied Financial Planners, 3443 S. Galena St., Suite 190, Denver, CO
80231, or by calling (303) 751-7600. The International Association for Financial
Planning, 5775 Pﬁachtree Dunwoody Road, Suite 120-C, Atlanta, GA 30342, will supply
you with a 1list of its members in your area. The association's telephone number is
(404) 252-9600.
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U OF MINNESOTA SCHOOL OF JOURNALISM
TO OFFER NEW MINORITY SCHOLARSHIPS

(FOR IMMEDIATE RELEASE)

Journalism scholarships for underclassmen will be awarded this spring to nine
to 12 minority and disadvantaged students by the University of Minnesota's School of
Journalism and Mass Communication.

Scholarshib awards, which are given to high school seniors interested in
majoring in journalism, include money for tuition and fees, room and board, plus a
$100 a month stipend during the freshman year. The stipend is designed to cover
incidental expehses, since working is not permitted. Tutorial assistance is also
part of the program.

This is phe second year of the five-year program, which was initiated to help
minority and disadvantaged students through their first two years at the university,
thus improving their chances of being admitted to the journalism school.

Funding for thg program is provided by grants from the university, the Gannett
Foundation, the Knight Foundation and the Los Angeles Times-Mirror Foundation.

The deadline for applying for the fall of 1985 is April 1. For more
information, contact Linda Wilson at the School of Journalism and Mass
Communication, 111 Murphy Hall, Minneapolis, MN 55455 or 376-8615.

-UNS-
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U OF M FEMINIST CENTER
ELECTED TO NATIONAL COUNCIL

(FOR IMMEDIATE RELEASE)

The Center for Advanced Feminist Studies, which grew out of the women's studies
program at the dniversity of Minnesota, has been elected to membership in the
National Council for Research on Women.

Begun in the spring of 1982, the center has admitted 15 graduate students to its
certificate Drogrém; its first funded research program was called "Comparable Worth
and the Politicai Process: Consequences of Implementation." Other activities
include a faculty development seminar, a proposed community forum and a quarterly
newsletter. |

The Nationa; Council for Research on Women is an independent association of
centers and org#nizations that provide institutional resources for feminist
research, policy ﬁnalysis and educational programs. It is based in New York.

-UNS-
(A0,363B1;C0,36)




4

l \ i \ ‘i‘

University
News Setrvice

University of Minnesota ® 6 Morrill Hall ® 100 Church St. S.E. ® Minneapolis, Minnesota 55455

(FOR RELEASE ANY TIME) December 5, 1984
Telephone: (612) 373-7514

'WINTERIZING' MAY HELP COMBAT THE OFFICE BLAHS

by Harvey Meyer
University News Service

For at 1eas€ three months of the year office people outside the Sun Belt are
subject to the w%nter blahs. Brought on by endless days of snow and cold, it is a
malady that can t%rn even the office giggler into an office grouch.

The best wayL of coping with winter might be to head south or hibernate until
spring, but two University of Minnesota professors have cooked up their own
antidotes for arrLsting the blahs.

Dee Ginther, an assistant professor in the department of design, housing and

apparel, suggests "winterizing" offices with an appropriate mix of 1lights, colors

and plants.

Most offices, Ginther observed, use cool, white flourescent bulbs for
efficiency.Unf;ltunately, that type of lighting tends to act as a cold source of
illumination, she said. Replacing that lamp with a warm, white bulb will probably
cost more, Gintner said, but its softer, glowing effect may pay dividends in

employee morale.

William Rogeks, a professor emeritus and co-author of a 1982 book called "The
Winter City Book," recommends ample lighting during all office hours. "Keep the
lights on as much as possible. Employers should remember that employees arrive in
the dark and they |leave in the dark. Keeping the lights on raises the spirits, even

if it costs a little more. Darkness dampens the spirits."”

Shy away frdm colors such as blue and white in office decor, Ginther said.
Warmer colors‘such as red, orange and yellow convey a sense of happiness, and cooler
hues evoke a sense of sadness, she said. "But you must think about how you're going

i (MORE)
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to use the warmer colors. For instance, you can't have a room totally red. That
could drive someéody out of their mind."

Plants are &plifting during the wintry season, said Ginther, who recommends
having as much o#fice greenery as possible. "If you put living, growing things in a

‘
space, you give Fff a sense of living and growing. There's something about having
plants that makLs people think of summer. Having a plant with a flower at a
~particularly gloomy time, like in January, would be a particularly good thing to
do,"™ she said.

Hiring a flérist to come in and replace the flowers in the office weekly might
-be a good pick-mé-up, Ginther said.

An occasion%l rearrangement of office furniture is another way for beating back
the blahs, she %aid. "Rearrange common space or the reception area. Or take the
conference room%and do something different in it, perhaps getting a different

|
picture or two iﬁ there."

It wouldn“t\hurt to have a few more office celebrations during winter, Rogers
advised.“EmployFrs should organize more get-togethers during the winter. There
should be an inj%ction of a maximum amount of gaiety -- within reason. That would
help keep down Qhe amount of depression and alcoholism,"™ which Rogers calls the
"disease of the Lorth)‘

Rogers said employers can also help matters outside the office. For instance,
employers should keep parking lots cleared of snow and consider having car-starting
services available during cold snaps, he said. "Anything to reduce the wear of
winter and redueg employees' tensions."

Finally, Ro#ers said, employers should recognize the value of exposure to the

sun. "Employers might think about giving employees southern exposure in their

offices as a for@ of reward. People in northern cities of the United States don't
realize the valuefof Southern exposure. We in the Snow Belt can get lots of sun, as
much as in South%rn France or Northern Italy, but it's cold as hell because we're in
the middle of thé continent.”

| -UNS-
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| CLOTHES HAVE PERSONALITY
‘ U OF MINNESOTA RESEARCHERS FIND

By Lynette Lamb
: University News Service

When you're choosing that Christmas sweater for your mother, you may want to
pause to conside¢ what it will say about her. Two University of Minnesota design
researchers have‘found that people attribute personality characteristics to others
based on their choice of clothing.

Sixty female university students were shown 25 sweaters by design professor
Marilyn DeLong and graduate student Ann Marie Fiore and asked to select the sweaters
likely to be wo‘n by five personality types: composed, jogical and efficient;
sophisticated, pllished and mature; easygoing, natural and friendly; romantic, sexy
and alluring; and youthful, spontaneous and energetic. They found that certain
sweaters were c‘nsistently associated with given personality types, and others
elicited mixed reactions.

"People pefceive clothes with categories in mind," said Delong. "They
stereotype clothe% to situations and to the personality attributes they reflect."

Low-cut, V-%eck, loosely knit sweaters were perceived as romantic or sexy,
whereas bulky, h&p-length, patterned sweaters were seen as easygoing and natural,
said DelLong. But it was always a group of characteristics rather than any one
characteristic %hat influenced subjects' reactions, DelLong pointed out. For
example, a low +r V-neck doesn't always mean sexy -- especially when it's in a
sweater that lo%ks like a vest. "A person's reaction to the personality of a
sweater is an Accumulation of a whole combination of things," said Delong.

(MORE)
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"Advertisers ani retailers rely on the whole gestalt of the garment to create a
mood." This is #hy home sewers often dislike their attempts to copy garments,
DeLong added. |

The importance of the whole rather than any one facet of a clothing item is
one reason Delong and Fiore think that color consulting should be taken with a

grain of salt. "There is a lot more to clothes than their color," DelLong said. "By

forcing people into a mold we're denying the psychological aspects of clothes. 1
just hate to hea% people say, 'I love that sweater but it's not one of my colors.'
You have to deal Lith the suggestions of consultants loosely."

The dress-for-success pPlan is another program that should not be accepted
without reservaéion, according to DeLong and Fiore. "Once everyone is wearing
something, like a standard navy blue suit, the whole meaning is lost," said DelLong.
"Also, the dress+for-success image doesn't always mean an approachable image."

DeLong found that | out the hard way when she began wearing suits to work and students

became more reluctant to approach her individually.

"Clothing haﬂ communicative abilities, but it is not as simple as one formula,"
DeLong said. "IF's not as easy as 'wear this dark suit and your troubles are
over.'" Added Fi$re, "Your clothes portray more than one message. They portray
credibility, famiiiarity, attitudes -~ many things."

Of course, it is not really the clothes themselves that portray these quali-
ties, rather it i% the attributions made by the people who view them. "We ascribe
personality charaéteristics, status and attitudes to people based on their clothes,"
said DeLong. "We make these judgments mostly unconsciously and no one likes to
admit that they dé it, but we all do it -~ men and women. Naturally, these are just
first impressions, but they are important,"” she continued. "If you dress like a
party girl but don't want to be treated like a party girl, you have a problem."

The sweater Qtudy was part of Fiore's thesis for a master's degree; she is now

working on her Ph.D., with an ultimate goal of working in wardrobe consulting. She

(MORE)
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is interested in the kind of individual consulting that will allow her to match ‘

_people's clothes|to their jobs and lifestyles rather than forcing them into some
kind of business?erson clothing standard.

Although some might call their study frivolous, DelLong and Fiore defend its
importance. "'I‘hq whole point of our message is that clothing does mean something,”
said Delong. "You should pay attention to your clothes because many are judging you

by them and translating what you're wearing to who you are."

-UNS-
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MEMO TO NEWS PEOPLE

The site of Gopher football home games is scheduled to be decided by the
University of Min@esota Board of Regents Friday (Dec. 14). |

The regents;are expected to consider whether to continue with a contract to
play football iq the Humphrey Meivodome. They are also scheduled to discuss a
financing plan f%r renovating Memorial Stadium, which had been the Gophers' on-
campus home for aany years.

Additionally; the regents will meet in a non-public session as a presidential
selection commit&ee at 9:30 a.m. Thursday (Dec. 13) to review the candidates for
the university présidency. At 12:30 p.m. Friday the regents will meet in public with
the presidential %eareh advisory committee to discuss the next steps in the search
process.

Here is a schedule of meetings and a sample of other agenda items:

~-Presidential selection committee, 10:15 a.m. Thursday, 238 Morrill Hall.
Non-public meeting.

--Faculty, staff and student affairs committee, 1:30 p.m. Thursday, 238 Morrill
Hall.

--Physical ﬁlant and investments committee, 1:30 p.m. Thursday, 300 Morrill
Hall. Discussion #n refinancing university hospital bonds with variable-rate demand
bonds. Also, acti#n on extending authority to refinance hospital bonds.

—-Educationa; policy and long~-range planning committee, 3 p.m. Thursday, 238

Morrill Hall.

\
i (OVER)
|
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and legislative coordinating committee, 3 p.m. Thursday, 300 Morrill

inary review of the state commissioner of finance's budget

recommendations.

--Committee of the whole, 8:30 a.m. Friday, 238 Morrill Hall. Action on the

‘university's contract to play football at the Metrodome. Also, preliminary review of

the state commissioner of finance's budget recommendations.

--Full bpard meeting, 10:30 a.m. Friday, 238 Morrill Hall. Final action on

votes taken in committee.

--Presidential selection committee, 12:15 p.m. Friday, 238 Morrill Hall. Public

meeting.
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BUSINESS PROFESSOR USES 'RATIONAL SHOPPING'
TO WARD OFF 'BOZ0 BUYS!

by Harvey Meyer
University News Service

Robert Hansen remembers too well some of the bozo buys he's made over the
years: the tota}ly unmatchable tie, the too-good-to-be-true, cut-rate tool, the
record album feaFuring non-original artists.

Enough alréady, said Hansen, a University of Minnesota School of Management
professor who hﬁs taken up "rational shopping" to counter his irrational impulses.
He has found that rational shopping comes in particularly handy during the Christmas
season, when important purchases are at stake and when some retail stores ring up 30
percent or more of their annual gross sales.

Rational shoppers plan ahead, they understand their products and conditions of

the exchange, they check merchandise publications and ask advice before making

important buys and they know that waiting is sometimes better than purchasing, said

Hansen, an assocliate professor in marketing.

In short, hg said, rational shoppers use "reasoned sense," a step beyond common
sense, in makiné purchases,. "It's not common sense -- I get irritated when people
say it's just coﬂ‘nmon sense -- because if it were common sense, people wouldn't be
making these miptakes.You have to reason things through," said Hansen, who has
taught his concebt to graduate students and to others in his consulting work.

There's notding fancy or profound about rational shopping, Hansen said. "But a
lot of times people are looking for profound solutions when the answers are so
simple. It's noqhing heavy-duty -- just stopping and thinking about what you're

doing. Most of ds are rational shoppers once in a while, but most of us just don't

(MORE)
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do it enough. I‘know I don't do it enough, looking at some of the bozo purchases

I've made."

Vicki Audette, author of "The Bargain Hunter's Guide to the Twin Cities" and
"Dress Better f%r Less," subscribes to Hansen's shopping concept. "Shopping is an
emotional thing } + «» 30 there is that irrational element," said Audette.

Planning isiperhaps the key element in rational shopping, Hansen said. Before
you leave home, he advises, know why you want to buy something dbefore deciding what
you want to buy.ixnow if you want a product for the long or short term, whether you

may want to resﬁll it and whether it's something you can take with you if you move.

"Stores always ﬁry to make things look as good as possible," Hansen said. "But I

Vdon't think stor%s are trying to sell you things you don't want. It doesn't pay for
|

them over the loﬁg haul. You have to look for what you need rather than what someone

wants to sell you."
It's crucial to know the particulars of a product and any conditional elements.
"I'm almost to the point now where I really get nervous if I only think of price,"

Hansen said. "I tend to look at the guarantee and the potential for hassle. And

since I'm willi#g to minimize the potential for hassle, I'm willing to pay for
|

that."
Find out the merchant's policy before you buy, Hansen recommends. "How long
does the exchange period last for returning gifts and what are the store's accepted

reasons for alloving returns? For instance, can a product be returned if there's a

defect or if you don't like it? Also, say you have a torn sweater, do you have to

wait to get it fixed or will they give you a cash refund toward another purchase?"

Hansen won't| make an important purchase without paging through some merchandise

publications and consulting several significant others -- his wife, friends and

experts.
"Basically, youﬂre Just looking for another opinion," he said. "I know a lot of
people who take énother person with them on important purchases. It's good to talk

(MORE)
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with other people who've made the same buys or people who do a lot of shopping and

ask them why they bought that particular brand."

Be patient. Don't buy something under certain conditions, Hansen suggests. For
instance, it's %probably not too wise to shop after you've just cashed a fat check.
Similarly, grocery shopping on an empty stomach is a no-no. And shopping after

downing a few drinks displays little shopping savvy.

"The best {:hing to do when you're really not certain about buying something is
to wait. I know. I'm impulsive, so what I do now is try to wait. And generally I find
if I wait a day, I'11 have made a better buy."

Rational s‘hopping doesn't have to make shopping a drag, Hansen said. "I still
buy on impulse. I just know what my limits are now." Using rational shopping

techniques when buying something insignificant is irrational, he said. "There's no

cost-benefit thgre."

Shopping t‘?r such hot-ticket items as the Cabbage Patch kid doll or GoBots is
not proof of irrationality, according to Hansen. "It's neither rational nor irra-
tional that, for instance, my daughter wants one. It's rational that my wife said
that a Cabbage Patch doll is too expensive and that we'll go another route. I think

the irrational part would be buying it and then coming home and saying 'holy

mackeral, why did I buy this?m

Rational shopping by the masses would be welcome by merchants, Hansen
predicted. Mercthts would prefer it because shoppers would know what they wanted

and they wouldn'# fear being duped, he said.

People with limited incomes would particularly benefit from rational shopping.
"It can help everi#ybody, but especially those who have to closely watch their budget.

It'11l help them !;become better spenders of the money they have."
i

| ~UNS-
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1
REGENTS VOT$ TO KEEP
GOPHERS AT METRODOME

(FOR IMMEDIATE RELEASE)

The HumphrTy Metrodome will remain the home of Gopher football for the next 27
years, a 1opsideh vote by the University of Minnesota Board of Regents determined
Friday (Dec. 14). The board voted 10-1 to reject an appeal to return home games to
Memorial Stadiumf

The decisio% came despite questions by at least two regents who challenged the

assumptions and ﬁccuracy of the estimated costs for renovating Memorial Stadium.

. Wally Hilke of %t. Paul was the only regent voting against the resolution not to

exercise the la#t of three one-year options to withdraw from the university's
contract with thé Metropolitan Sports Facilities Commission.
Hilke also #uestioned the results of a survey that showed Gopher football

season ticket hoiders overwhelmingly favor remaining at the Metrodome in downtown
Minneapolis.

The regents'idecision was mourned by William Semans, co-chairman of the Univer-
sity of Minnesota:Memorial Stadium Committee, who called it "really shocking."

The meeting was marked by the appearance of Gopher football coach Lou Holtz,
who said he symbathized with Memorial Stadium backers, but claimed it was
unrealistic to re#urn the Gophers to the 60-year-old campus landmark.

A report prgpared by Arthur Andersen Co., a Minneapolis accounting firm,
estimated that renovating Memorial Stadium would cost $7.8 million. The renovation
would have required a new $3.8 million press box, replacement of existing seats, new

artificial turf ahd structural and other repairs, according to the report.

(MORE)
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David Lilly{ vice president for finance and operations, said that because the
university has no%surplus funds to make the repairs, it would have to borrow money-.
He estimated the borrowing would cost about $800,000 per year for the next 20
years.

Funds couldiconceivably be raised to pay for the renovation costs -~ by
allowing the sale of beer, holding summer concerts and professional soccer games and
increased attendance, Lilly said. But, he added: "I'd have to say those are
optimistic assumptions."

Additional support for keeping Gopher football at the Metrodome came from the
results of a recent survey taken of season ticket holders at the Metrodome. The
survey, conducted by the Minnesota Center for Social Research, showed that the
ticket holders fayored the Metrodome location over Memorial Stadium by over a 3-1
margin. The surve& also showed that the ticket holders were against a split season
by more than a 2-] margin and that they favored night football over afternoon games.

In his first?comments to the regents on the Gopher football site, Holtz said
#you would have td be dead™ not to take into account the atmosphere and tradition at
Memorial Stadium. And the first~year Gopher football coach said he would abide by
any decision of tﬁe regents.

But Holtz said it would be financially infeasible to return Gopher football to
campus, saying that remaining in the Metrodome was the "best thing to do." He said
his own informal poll showed that Gopher players preferred playing indoor football,
and Holtz said remaining in the Metrodome would help recruiting efforts.

"If you make the decision to go back to the dome, it's the University of
Minnesota's home ﬁﬁeld, and, by garsh, we're going to own that thing when we walk in
and when we walk #ut of it," Holtz said.

Hilke, who réquested the study estimating Memorial Stadium renovation costs,
said he was "most‘upset" that the administration hadn't furnished the regents with a

report evaluatina‘the non-financial benefits of returning football to campus. He

(MORE)
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likened the p#ojected cost of renovating the stadium -- particularly the
installation of a new $3.8 million press box -- to a "Department of Defense
procurement reunstJ'Regent Mary Schertler of St. Paul said she also quarreled with
some assumptions in the renovation cost estimates.

But Paul Giel, director of Men's Intercollegiate Athletics, called the cost
estimates "right?ona'

Hilke's mothon to postpone the regents' vote until January died for lack of a
second. Regent David Roe of St. Paul made the motion to remain at the Metrodome, and
he was seconded by Erwin Goldfine of Duluth.

After the vote, Semans expressed disgust at the cost estimates of Memorial
Stadium. "We're dealing with inaccurate, false figures that were manipulated" by
university officials, he said.

"We stood up for what we believed in," Semans said. "I think it's a great loss
for the state. Igreally don't think there's any place to go from here. We've done
everything we could."

Meanwhile, in other business, the regents got a preliminary look at what the
university migh@ expect from the Legislature during the 1985-87 biennium. The
regents were told the state commissioner of finance had tentatively recommended
$102.6 million fér the university's operational budget.

Interim President Kenneth Keller said he viewed the preliminary estimate from
finance commissioner Gus Donhowe's office with "great seriousness." He said that
such a funding Ievel would perhaps signal another period of retrenchment at the
university.

The $102.6 million would represent a 17 percent increase over the funds
received for the 1983-85 biennium. But in one scenario outlined by university
administrators, %hat funding amount would still mean a $15 million shortfall. That
particular scena;io calls for university faculty to receive 7 percent wage increases
during the next éwo years, which would place their salary level in the middle of the

Big Ten, said Stanley Kegler, vice president for institutional relations.
‘ (MORE)



REGENTS

-4

_ "I don't think the money is going to go up a lot," Kegler said. "It'll go up

some. But I would point out that the governor doesn't have a lot of elbow

room . . « - " Kegler noted that Gov. Rudy Perpich has already committed a large

chunk of state su

rplus dollars for tax relief and other items.

The universjity administration has planned at least one more discussion with

Donhowe's office

before Perpich decides on his recommendations to the Legislature

completed by late .December, Kegler said.

~UNS-
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ROSS SMITH TO RETIRE
FROM U OF M'S NORTHROP DEC. 31

(FOR IMMEDIATE RELEASE)
Ross D. Smith, director of the department of concerts and lectures and founding
|
|
force for the Northrop Dance Season at the University of Minnesota, will retire

Dec. 31.

Smith, who is also co-manager of the spring festival of the Metropolitan Opera

"in the Upper Midwest, has been on the university faculty for 15 years. He came from

Purdue University| in 1968 to direct Northrop Auditorium and serve as a professor of
theater arts, teaching theater history and directing.
He has guided the development of the Northrop Dance Season from its beginning

in 1970-71 to its present position as one of the most outstanding presenters of

ballet, contempor?ry and folk dance outside New York City.

With his leaéership, Northrop has become the major stage for dance in the Upper
Midwest, presenting the regional premieres of such revered companies as New York
City Ballet, Amer#can Ballet Theatre, The Joffrey Ballet, the Royal Swedish Ballet,
the Norwegian Natﬁonal Ballet, Stuttgart Ballet, the Performing Arts Company of the
People's Republic‘of China and the Peking Opera Theatre.

Smith's actﬂvities have also included serving as arts coordinator for the
University of Minnesota and an ex-officio member of the university's Campus
Committee on Convocations and the Arts. In addition, he has served as co-director

of the Upper Midwest Regional Auditions for the Metropolitan Opera.
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During this 26 years on the Purdue University faculty, Smith was director of

the Purdue Theatre for 21 years and director of convocations and lectures for 17

years. He found%d a high school drama workshop and directed it until 1968. He also

directed the fi

rst American company to participate in the World Festival of

University Theatres iﬁ Nancy, France, in 1965.

He was awarded a Fulbright Travel Grant in 1963 to study theater training

curriculum in the professional theater schools of France and England.

charter member

He is a

of the Association of College, University and Community Arts

Administrators (ACUCAA) and served as the organization's vice president in 1961-63

and a member of its board of directors from 1964 to 1967. He is also a member of

the Big Ten Concirt Managers organization.

Smith serveﬂ as an ex-officio member of the Minnesota State Arts Council from

1969 to 1975 and
Opera Conmpany.
English literatur
University of Min
He has been
honored with the

his contribution

has also been a member of the Board of Directors of the Minnesota
A native of Mason City, Iowa, he earned his bachelor's degree in
‘e from the University of Iowa, master's degree in theater from the
inesota and Ph.D. degree in theater from the University of Utah.

awarded medals by the kings of Norway and Sweden. In 1977 he was
Personal Medal of King Carl Gustaf XVI of Sweden in recognition of

to the relations between Sweden and the United States. Last year

he received the Saint Olav Medal of His Majesty the King of Norway in recognition of

his participation in Scandinavia Today, the 1982-83 Minnesota celebration of

Scandinavian artq and culture.
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MARITAL SATISFACTION TAKES MORE THAN COMMUNICATION,
U OF MINNESOTA RESEARCHER FINDS

By Lynette Lamb
University News Service
Experts haveicalled good communication the most important component of a sound
marriage. But re%earch done by a University of Minnesota graduate student suggests
that marital sat*sfaction actually relies on an even more basic quality: positive

regard. g

"Regard is#'t communication per se, it's more the content of that
communication," said family social science Ph.D. candidate Howard Barnes who
researched the topic while working on a master's degree at Kansas State University
in the late '70s.| "Regard is respect, positive feelings, admiration for the other

person," Barnes |said. "It is the basic emotional stance from which you are

operating in your relationships."”

Although it may seem obvious that how people feel about their marriage partners
will affect their marital satisfaction, this aspect has not always been considered
as important as communication.

Part of the|confusion, said Barnes, is that many studies of communication
between couplesldo not separate the effects of positive regard. 1In assessing
communication, thén, they may actually be measuring regard as well.

In formulating their study, Barnes and his Kansas State University colleagues
did not make that mistake. They looked separately at regard, which they saw as a
discrete component, and two qualities they defined as communication: empathy and

congruence, which means consistency between verbal and physical messages. An

(MORE)
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example of an inconsistent message would be the husband who says in a monotone from
behind a newspaper, "Of course I love you, honey."

Barnes and his associates analyzed data collected from 83 rural and 98 urban

couples who had been given surveys in which regard had been separated from the other
variables. The results for both groups were clear: regard was the most important
component in explaining marital satisfaction.

The distincéion between regard and communication is important, said Barnes,
because many margiage enrichment programs are based on bettering marriages through
improving eommunication. But if the members of a couple don't already have positive
regard for each other, improving their communication skills might actually be the
worst thing a counselor could do. "By teaching communication skills to couples with
negative regard for each other, you may be sharpening the tools of destruction,"

said Barnes.

Therefore, hf said, it is important to screen couples interested in attending
marriage enrich%ent seminars, referring those who show negative regard to
professional couLseling. Couples who will benefit the most from communication
skills-oriented m rriage enrichment programs are those who have positive regard for
each other but lack adequate communication skills. "It's important to look at the
basic nature of the relationship," said Barnes. "And the burden for this assessment
should fall not on the couple but on the group leader."

That commun%cation alone is an insufficient predictor of marital satisfaction
is obvious from khe many divorced couples who say they talked a lot, especially
toward the end of their marriages, Barnes said. "Self-disclosure is important in a
marriage, but it!s not just the amount of it, it's the content," Barnes said. "If
the content is all negative and consista of telling your partner what you don't like
about him or her, it won't contribute to marital satisfaction."

Unfortunately, it is not always simple to determine whether a couple has

positive or negative regard, for "there is a whole lot about our emotional lives

(MORE)
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that is a real 1ix of positive and negative, and sorting out the pieces can be
difficult," said ?arnes.

And the presane of negative feelings toward one's partner does not necessarily
mean that all 1silost. "You can change the basic affect in a relationship," he

said. | )
Family com#unication is of great interest to Barnes, who is writing his
doctoral disserta&ion on the different perceptions of family members as to what is
going on in the fgmily.

Even though‘Barnes believes that healthy communication is essential in
maintaining good }elationships, his findings clearly indicate that positive feelings
must accompany communication for that commmunication to be successful. "To assume
communication iﬁ helpful, you also have to assume that people are coming from a

similar position," he said. "Communication is important, but it's not enough."

-UNS-
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U OF M STUDENTS LAUNCH
NE¥ LITERARY MAGAZINE

By Lynette Lamb
University News Servioce

So read the last two lines of the introduction to Northern Lit Quarterly, a
literary tabloid launched at the University of Minnesota Twin Cities campus at the
end of fall quarter.

'NortherniLit Quarterly, or NLQ for short, doesn't look like most college
literary publiﬁationa. No small somber book with an arty cover, NLQ is styled like
a newspaper tabloid, and serves as the finals ueék issue of the Minnesota Daily, the .
‘university's T;iuin Cities campus student newspaper. Like the Daily, NLQ is full of
ads for ﬁizzagparlors, suntan salons and stereo stores. But unlike the Daily, NLQ

does not cont#in letters to the editor, classified ads or news stories. Instead, it

|
has, among other pieces, a story about a boy deciding about religion and a poen

about a family table.

Although the format is unconventional, the relationship with the Daily is, in
the eyes of NLQ editor and English graduate student Ian Leask, desirable. "We
recognized tpe need to get literature back into the hands of the students --
literature shi uld be something they read and enjoy rather than something that is a
class assighment," he said. 1In the Daily, with its 45,000 readers and efficient
production u#d distribution process already in place, Loask saw the opportunity to
do just that. |

"What I like about it is that it is literature for the peoplg," said Leask, who

(MORE)
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is a native of Great Britain. "It is given away free and paid for by ads . . . it's
there and people are getting it and reading it. It's open and available.”

After béing approached by undergraduate Mary Raub about publishing a literary
magazine, last year's Minnesota Dai"ly editor, Victoria Sloan, who was already
concerned about what she considered the uninteresting quality of the finals week
issue, suggested publishing an end-of-the-quarter literary issue instead. Leask,

who had served as editor of a small campus literary magazine called FallOut also

liked the concept, and negotiations began. Pam Coyle, the current Daily editor, has

' l;;glso' been very supportive of NLQ, according to Leask. "She and the other editors

recognize the importance of getting students to acquire the habit of literature in a
basic, rundamentﬁl way," he said.

Students are being sought to contribute to NLQ as well as to read it, Leask
said. In the first issue "not nearly enough was from students," Leask said. Also
in that issue, about 15 percent of the material received was printed, a rate Leask
expects to decrease drastically with succeeding issues, as the publication becomes
more well Known and more writers submit their work. However, he notes that the
editors will continue to make allowances for undergraduate writers, whose writing
they hope t§ encourage. "I look on this as a steppingstone type of magazine," said
Leask. "It'g open to all, but particularly to students."

Artists and photographers are also being sought by Leask and his staff, fiction
editor Mar-yj Raud and poetry editor Scott A. Gilohrist, both undergraduate English
majors. The first issue was designed and illustrated by Daily staff me;nbers, but
NLQ editors hope to be more involved in that aspect now that the inaugural issue is
out. "The first issue is always very difficult," said Leask.

Along gwith fiction and poetry, Leask wants to print essays dealing with

contemporar& writing, interviews with authors and plays. "I'm fascinated with the

- idea of printing plays," said Leask, who as editor of FallOut published two, one of

which was Marisha Chamberlin's succesaful play "Scherazade."

(MORE)
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Since the first issue was published Dec. 3, NLQ editors and the Minnesota Daily
staff have been getting very positive feedback. "The Daily has had calls from
. people who are simply ecstatic that we're doing this," said Leask. "They think 1t's
an innovative, brave and marvelous thing to do, and great that students can be
reading literature instead of watching TV and playing video games."

Far from accepting all the praise for himself, Leask instead credits the Daily,
the university and the Twin Cities for making the literary magazine possible. "This
university is a fabulous place to get things done," he said. "There are few places
even in the‘ United States where you could actually do a literary magazine like this
that reaches so many people. There is a vitality and an energy on the Twin Cities
campus and a freedom here you never see in England. There's an artistic and
literary vitaiity in the Twin Cities that's just exploding.”

It is this Twin Cities literary tradition and, even more so, the University of
Minnesbta's literary magazine tradition, that have served as 1nspirat.ioﬁ for NLQ.
In their mission statement, the editors refer to The Ivory Tower, a literary
magazine published by students in the 1960s. Although ‘their publication is in the
tradition of The Ivory Tower, Leask feels ’it is also very different from its
predecessor, which published the early work of well-:known Twin Cities writers
Patricia Hampl and Garrison Keillor. "I think it's wrong to try to draw a
comparison," said Leask. "I suppose it's similar in that it's an operi forum started
by those who care about literature, and yet it's very different, too. The writing
in NLQ is, I think, less naive, more informed and more aware of the ironies of our
time. We're not afraid to attack issues if that's done in the cqntext of a good
story."

Leask's commitment to publishing good literature led him to avoid establishing
themes for each issue of NLQ. In doing so, he admits to going against the advice of
some, but he remains satisfied with the decision. "Having a theme cuts out good
material and is irritating to writers whose stuff isn't used just because it doesn't
fit a theme," said Leask. "If it's a fantastic piece of work, how can you turn it
away? If it's a good story, that's what's important.”
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