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EXECUTIVE SUMMARY 

In 2019, Otter Tail County, Otter Tail Lakes Country Association, and Visit Fergus Falls (the city’s 
convention and visitor bureau) collaborated with various entities to fund a visitor profile project 
during summer and fall 2019. University of Minnesota Tourism Center was contracted to implement 
the project. Below is a summary of project findings (June - November 2019). 

Respondents 

Approximately half of respondents were female. Respondents’ average age was 50.1 years old in 
summer and 49.3 years old in fall. During both seasons and across all geographic areas, the highest 
percentage of respondents were baby boomers, the highest percentage of respondents were in the 
$50,000 to $99,999 pre-tax household income bracket, and the most frequently identified education 
level was a bachelor’s degree. During both seasons and across both geographic areas, Minnesota 
(especially Minneapolis-St. Paul-Bloomington) and North Dakota (especially Fargo) were the top two 
sources of visitors. Summer respondents visited the county an average of 6.7 times in the past 12 
months and an average of 24.7 times in the past five years. During fall, respondents visited the 
county an average of ten times in the past 12 months and an average of 41.8 times in the past five 
years. 

Trip information 

During summer, Otter Tail County was the primary destination for 73.1 percent of Fergus Falls 
respondents and 86.7 percent of those for the rest of the county. During fall, Otter Tail County was 
the primary destination for 77.4 percent of Fergus Falls respondents and 90.2 percent of those for 
the rest of the county. During both seasons, the most frequently identified final destination—if not 
Otter Tail County—was North Dakota. Respondents identified a variety of alternative destinations if 
they did not come to Otter Tail County as their primary trip purpose. The most frequently identified 
location was North Dakota during summer and “not sure” or “stay home” during fall.  

The average number of nights spent in Otter Tail County was 4.8 among summer Fergus Falls 
respondents and 6.4 among those for the rest of the county. During fall, the average number of 
nights spent in Otter Tail County was 4.3 among Fergus Falls respondents and 4.9 among those for 
the rest of the county. During both seasons, Fergus Falls respondents were most likely to stay at a 
hotel or motel followed by the home or cabin of a friend or relative, while respondents for the rest 
of the county were most likely to stay at the home or cabin of a friend or relative. 

During summer, the average travel group size was 3.2 people among Fergus Falls respondents and 
4.1 among those for the rest of the county. During fall, the average travel group size was 3.2 people 
among Fergus Falls respondents and 3.4 among those for the rest of the county. During both 
seasons and across both geographic areas, respondents were most likely to travel in groups of two, 
and the second most frequently identified travel group size was three to five persons. During both 
seasons and across geographic areas, respondents were most likely to travel either with family and 
friends or with family. During summer, respondents in both geographic areas were most likely to 
travel with 51-69 year olds. During fall, Fergus Falls respondents were most likely to travel with 26-
35 year olds, while respondents from the rest of the county were most likely to travel with 51-69 
year olds. During both seasons and across geographic areas, the dominant mode of transportation 
used to arrive in the county was by car/van/truck. 

During summer, the total amount of average daily personal spending was $113.20 among Fergus 
Falls respondents and $207.90 among those for the rest of the county. During fall, the total amount 
of average daily personal spending was $117.10 among Fergus Falls respondents and $122.20 
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among those for the rest of the county. Among Fergus Falls respondents, the three highest spending 
categories during both seasons were lodging, restaurants/bars, and transportation. Among 
respondents from the rest of the county, the three highest spending categories in both seasons were 
lodging, shopping, and restaurants/bars. 

Trip activities, purpose, and planning 

The most frequently participated in activity during both seasons and across both geographic areas 
was dining out. During both seasons for Fergus Falls respondents, the next two most frequently 
participated in activities were visiting friends/relatives and shopping. Among respondents for the 
rest of the county, the next two most frequently participated in activities were shopping and fishing 
in summer and shopping and visiting friends/relatives in fall. During both summer and fall, 
lake/water/water activity was the most frequently identified favorite tourism activity, followed by 
fishing. During summer, restaurant/dining out, boating, and shopping rounded out the top five. 
During fall, shopping, restaurant/dining out, and sightseeing completed the top five. Respondents 
were asked what tourism activities, events, or attractions they would like to have in Otter Tail 
County but were currently not available. During both summer and fall, respondents responded 
“nothing,” “not sure,” or the equivalent, followed by mall and other shopping-related suggestions. 
During summer, respondents also identified water parks and kids activities. 

Aquatic invasive species (AIS) 

During summer, 27.9 percent of respondents for the rest of the county brought or rented a 
watercraft on their trip to Otter Tail County, while only 7.7 percent of Fergus Falls respondents did 
so. During fall, 5.7 percent of respondents for the rest of the county brought or rented a watercraft 
on their trip, and 2.7 percent of Fergus Falls respondents did. 

Respondents who brought or rented a watercraft on their trip to Otter Tail County answered a 
question about their self-perceived knowledge regarding AIS, as well as one about their belief 
regarding AIS in the county. Most respondents considered themselves moderately or very 
knowledgeable. During summer, and among fall respondents from the rest of the county, 
respondents mostly considered AIS as a sizable or serious problem. Fall Fergus Falls respondents, 
however, mostly considered AIS a small or sizable problem. 

Trip purpose and planning 

Among Fergus Falls respondents, the most frequently identified trip purpose was visiting 
family/friends during both seasons. This reason was followed by stopping over and working in Otter 
Tail County during the summer and attending sporting events during the fall. Among respondents 
from the rest of the county, the most frequently identified trip purpose was lake activities and 
visiting family/friends during summer, and visiting family/friends and second home during fall. 
During both seasons and across both geographic areas, respondents were most likely to have 
planned the trip less than one month in advance and use word of mouth as an information source, 
followed by a Google or Internet search, a destination website, and Facebook.  

Discussion 

Respondents’ education level and pre-tax household income correlated with one another. Fergus 
Falls respondents, compared with those from the rest of the county, were more likely to have a high 
school education or less. Correspondingly, Fergus Falls respondents were more likely to have a 
household income of less than $50,000, while respondents from the rest of the county were more 
likely to have a household income of $150,000 or more. These findings also corresponded with the 
finding that respondents from the rest of the county were more likely to be cabin or second 
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homeowners. According to zip code results, between 40 percent and 55.5 percent of respondents 
were in-state visitors, while 11 percent to 24 percent came from North Dakota. The finding is not 
surprising, given the geographic proximity of the county to North Dakota. 

Respondents from the rest of the county were more likely to be cabin or second homeowners, while 
Fergus Falls respondents were more likely to be passing through or stopping over. These two results 
may partially explain the following three findings: (1) respondents from the rest of the county 
visited the destination more frequently, (2) the county was less likely to be the primary destination 
among Fergus Falls respondents, and (3) respondents from the rest of the county spent more nights 
in the county.  

Respondents from the rest of the county were more likely than Fergus Falls respondents to stay at 
their own cabin or the cabin of a friend/relative. This is not surprising, given respondents from the 
rest of the county were more likely to own a cabin, and there were more cabins available in the rest 
of the county than in Fergus Falls. Respondents from the rest of the county were also more likely to 
use campgrounds and resorts, which were more prevalent in the rest of the county than in Fergus 
Falls. Meanwhile, Fergus Falls respondents were more likely to stay at a hotel or motel, which may be 
partially explained by the finding that more Fergus Falls respondents took their trip for work than 
those visiting the rest of the county.  

During summer, the total spending per person per day was higher among respondents from the rest 
of the county than among Fergus Falls respondents. Among individual spending categories, 
respondents from the rest of the county outspent Fergus Falls respondents on dining out, shopping, 
groceries, miscellaneous, entertainment, and outdoor recreation. This finding is not surprising, given 
respondents from the rest of the county were more likely to travel for the purpose of lake activities, 
a second home, or outdoor recreation other than lake activities. Fergus Falls respondents, 
meanwhile, were more likely to be visiting family/friends, stopping over/passing through, making 
the trip for work or attending sporting events. Additionally, respondents from the rest of the 
county—compared with Fergus Falls respondents—were more likely to participate in shopping, 
fishing, boating, visiting parks, canoeing/kayaking, biking, running/jogging, hiking, using trails, and 
bird watching.  

During both seasons, lake, fishing, and boating were among the top five favorite tourism activities, 
reflecting the reputation of Otter Tail County as “Lake Country.” During both seasons, dining out, 
shopping, local festivals and events, golfing, hiking, state parks, and sightseeing were among 
participants’ favorite activities. These findings indicate that tourism marketing should highlight 
these activities and offerings, especially given the rise of culinary tourism and the increasing 
importance of outdoor recreation. Furthermore, biking and camping were popular during summer, 
while hunting, racing, and art-related activities were popular during fall. These activities should be 
highlighted in seasonal tourism marketing campaigns. In terms of tourism activities respondents 
wished to experience, it was clear additional kid-friendly activities are needed during summer. 
Interestingly, respondents frequently wished to have a mall, more shopping options, and better 
shopping. Given shopping was a favorite tourism activity during both seasons, it is likely that 
available shopping opportunities in the county should be better promoted. 

Respondents were most likely to plan their trip less than a month in advance, and this was more 
prevalent in fall than summer. This fact can be challenging for destination marketing organizations, 
as it is difficult and expensive to influence last-minute decisions. At the same time, close to a 
quarter of summer respondents planned their trip four to six months in advance, providing a large 
enough time window for marketing and promotion.  
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Respondents were most likely to receive word-of-mouth travel information. Therefore, high-quality 
customer service is very important, given positive in-person experiences tend to translate into word-
of-mouth recommendations. A Google/Internet search, destination website, and Facebook were the 
next three most frequently used information sources. Clearly, it is important for destination 
marketing organizations and tourism businesses to maintain an online presence.   
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INTRODUCTION 

Consumer profile information is essential for successful tourism marketing and planning. Otter Tail 
County, Otter Tail Lakes Country Association, and Visit Fergus Falls (the city’s convention and visitor 
bureau) collaborated with various entities to fund a visitor profile during summer and fall 2019. A 
unique feature of this project was collecting two independent samples—one for Fergus Falls and one 
for the rest of the county—so comparisons can be made between the two geographic areas. This 
report presents the methods and findings for both seasons (June – November 2019) and across both 
geographic areas (Fergus Falls and the rest of Otter Tail County). 

METHODOLOGY 

Trained staff used Amazon Fire tablets to administer on-site, in-person questionnaires to visitors to 
Fergus Falls and the rest of the county during summer and fall 2019, specifically between June 1 and 
November 30, 2019. 

Study setting 

Otter Tail County is located in west central Minnesota and boasts over 1,000 lakes and streams. 
Otter Tail Lakes Country offers visitors and residents water-based recreation, scenic byways, and 
cultural attractions, among other amenities. In addition to tourism, an emphasis was extended to 
those who do (or may) consider living and working in Otter Tail County. Working closely with area 
organizations, a cluster of communities was identified that comprised Otter Tail Lakes Country. 
Communities included in the project were Battle Lake, Clitherall, Dalton, Dent, Fergus Falls, Frazee, 
Henning, New York Mills, Ottertail City, Parkers Prairie, Pelican Rapids, Perham, Richville, 
Underwood, Urbank, Vergas, and Vining. Fergus Falls, which is the county seat, is on the edge of this 
lakes region and a regional economic center adjacent to Interstate 94. Additional data was collected 
here for its unique profile within the county. 

Sampling 

A convenience sample was designed to reach the breadth of visitors to Fergus Falls and the rest of 
the county. Data collection took place on Fridays, Saturdays, Sundays, and a small number of 
weekdays throughout the summer and fall seasons. 

Visit Fergus Falls and Otter Tail Lakes Country Association were consulted to provide specific 
sampling sites (e.g., attractions, lodging facilities, restaurants). Both entities made initial contact 
with site management to request their approval to participate. During summer, questionnaires were 
collected at a total of 46 sites and 20 festivals/events. In fall, questionnaires were collected at a total 
of 41 sites and five festivals/events. All questionnaires were administered in person using an 
Amazon Fire tablet by surveyors hired and trained by the University of Minnesota Tourism Center.  

Approaching and screening respondents 

Four screening questions ensured each survey respondent was an adult visitor (Figure 1). For the 
purpose of this study, a visitor was anyone who traveled at least 50 miles from his or her primary 
residence to the destination or who stayed at least one night in the destination away from home.  



  

 

   Otter Tail Visitor Profile, Final Report 
2  

 

Fig. 1: Screening questions for potential respondents to the 2019 Otter Tail County visitor survey 

 

Questionnaire 

A questionnaire was developed based on past research and with the assistance of Visit Fergus Falls, 
Otter Tail County, and Otter Tail Lakes Country Association. Questionnaire sections included trip 
motivation, spending, activities, accommodations, transportation, group composition, planning and 
information sources, knowledge and perception regarding aquatic invasive species, and basic 
demographics (Appendix A). The questionnaire was then created and tested in Qualtrics, the online 
survey platform used by University of Minnesota. 

Response rate 

Throughout the summer and fall quarters of data collection, surveyors obtained a total of 1,363 
questionnaires from eligible visitors. Specifically, 26.6 percent of respondents were contacted in 
July, 25.1 percent in August, 19.4 percent in June, 13.1 percent in September, 8.5 percent in October, 
and 7.3 percent in November (Figure 2).  

 

Fig. 2: Month in which respondents completed Otter Tail County visitor survey (n=1,363) 

 

Thirty percent of respondents were contacted on Saturdays, 26.7 percent on Sundays, 20.3 percent 
on Fridays, 8.9 percent on Thursdays, 8.8 percent on Wednesdays, 4.4 percent on Tuesdays, and 0.5 
percent on Mondays (Figure 3).  

 

1. Are you 18 years old or older?  Yes (Continue)   No (Ask if an adult is present; if no, terminate) 
 
2.  Do you live in Otter Tail County more than six months a year?  Yes (Terminate)    No (Continue) 
 
3.  Do you travel 50 miles or more to here?   Yes (Eligible to complete survey)   No (Ask question 4) 
 
4.  Did you or do you plan to stay at least one night away from home here? 
  Yes (Eligible to complete survey)     No (Thank/terminate) 

June
19%

July
27%August

25%

September
13%

October
9%

November
7%
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Fig. 3: Day of the week respondents completed Otter Tail County visitor survey (n=1,363) 

 

Overall, 36 percent of respondents were contacted in a lodging facility and 32 percent in a 
restaurant (Figure 4). Additionally, 13 percent of respondents were contacted at a festival or event 
and ten percent in a retail business. Lastly, four percent of respondents were contacted at an 
attraction, three percent in one of the two state parks, and two percent at the wayside rest area in 
Fergus Falls. 

 

Fig. 4: Location where respondents completed Otter Tail County visitor survey (n=1,363) 

 

Analysis 

Surveyors uploaded data they collected in Qualtrics. All data were then downloaded, checked, and 
cleaned in Excel. Cleaned data was subsequently analyzed using SPSS (version 24.0), a social science 
statistical analysis software. Analysis provided frequencies, means, medians, and standard 
deviations to describe the sample and provide information on variables of interest. A trade area 
analysis was conducted to create a customized trade area based on visitors’ primary residence.  
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RESULTS 

Respondents 

Demographics 

During both summer and fall, slightly more than 50 percent of all respondents were female (Figure 
5). During summer, 54.4 percent of Fergus Falls respondents and 51.6 percent of respondents for 
the rest of the county were female. During fall, 49.3 percent of Fergus Falls respondents and 57.5 
percent of respondents for the rest of the county were female. 

 

Fig 5: Gender of Otter Tail County visitor survey respondents (n=1,363) 

 

The average age of all respondents was 50.1 years old in summer and 49.3 in fall (Table 1). During 
summer, the average age was 49.8 years old among Fergus Falls respondents and 50.2 among 
respondents from the rest of the county. During fall, the average age was 49.1 years old among 
Fergus Falls respondents and 49.5 among respondents from the rest of the county. 

Table 1: Descriptive statistics of age of Otter Tail County visitor survey respondents (n=1,363)  

  

Summer Fall 

Mean Median 
Standard 
deviation 

Mean Median 
Standard 
deviation 

All County 50.1 52.0 16.3 49.3 50.0 17.1 
Fergus Falls 49.8 52.0 17.0 49.1 48.0 16.7 
Rest of County 50.2 52.0 16.0 49.5 51.0 17.3 
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During both seasons and across all geographic areas, the highest percentage of respondents were 
baby boomers, ranging from 32.8 percent in Fergus Falls during fall to 42.1 percent in Fergus Falls 
during summer (Figure 6). During summer, 26.1 percent of Fergus Falls respondents and 25.1 
percent of respondents for the rest of the county were millennials, while 23.9 percent of Fergus Falls 
respondents and 28.5 percent of respondents for the rest of the county were Gen Xers. During fall, 
29.9 percent of Fergus Falls respondents and 30 percent of respondents for the rest of the county 
were millennials, while 29.2 percent of Fergus Falls respondents and 23.2 percent of respondents for 
the rest of the county were Gen Xers. 

 

Fig. 6: Percentage of Otter Tail County visitor survey respondents in various generations (n=1,363) 

 

During both seasons and across all geographic areas, the highest percentage of respondents were in 
the $50,000 to $99,999 pre-tax household income bracket, ranging from 33.7 percent in the rest of 
the county during summer to 46.9 percent in Fergus Falls during fall (Table 2). The second most 
frequently identified income bracket was $100,000 to $149,999, with fall Fergus Falls respondents 
as the one exception. Among fall Fergus Falls respondents, the $25,000 to $49,999 income bracket 
was the second most frequently identified. 

Table 2: Pre‐tax household income of Otter Tail County visitor survey respondents (n=1,363)  

  

Less 
than 

$25,000 

$25,000 
to 

$49,999 

$50,000 
to 

$99,999 

$100,000 
to 

$149,999 

$150,000 
to 

$174,999 

$175,000 
or more 

Summer 
All County 5.0% 10.4% 36.0% 23.8% 12.7% 12.1% 
Fergus Falls 10.3% 10.6% 40.3% 22.6% 7.7% 8.4% 
Rest of County 2.2% 10.3% 33.7% 24.4% 15.3% 14.1% 

Fall 
All County 6.1% 14.3% 38.8% 17.6% 10.2% 12.9% 
Fergus Falls 4.6% 18.5% 46.9% 15.4% 7.7% 6.9% 
Rest of County 6.9% 12.0% 34.3% 18.9% 11.6% 16.3% 
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During both seasons and across all geographic areas, the most frequently identified education level 
was a bachelor’s degree, ranging from 24 percent in Fergus Falls during fall to 42.8 percent in the 
rest of the county during summer (Table 3). The second most frequently identified education level 
was post-graduate or professional school, with fall Fergus Falls respondents as the one exception. 
Among fall Fergus Falls respondents, an associate college degree was the second most frequently 
identified educational level. 

Table 3: Education level of Otter Tail County visitor survey respondents (n=1,363)  

  

Less 
than 
high 

school 

High 
school 

graduate 

Some 
college 

Associate 
college 
degree 

BA/BS 
degree 

Postgraduate 
or 

professional 
school 

Summer 
All County 1.0% 8.4% 19.0% 12.2% 37.7% 21.6% 
Fergus Falls 2.1% 11.3% 21.1% 16.0% 28.2% 21.4% 
Rest of County 0.5% 6.9% 17.9% 10.1% 42.8% 21.8% 

Fall 
All County 1.0% 12.2% 18.6% 14.8% 31.8% 21.6% 
Fergus Falls 2.7% 19.2% 16.4% 20.5% 24.0% 17.0% 
Rest of County 0.0% 8.1% 19.8% 11.3% 36.4% 24.3% 

 

Primary residence 

During both seasons and across both geographic areas, Minnesota and North Dakota were the top 
two sources of visitors (Table 4). However, the percentages of in-state visitors were higher during fall 
than summer for both geographic areas. In terms of visitors from North Dakota, the percentage was 
higher among respondents for the rest of the county than among Fergus Falls respondents.  

Hennepin and Cass (ND) Counties were among the top three sources of visitors during both seasons 
and across both geographic areas (Table 4). Among Fergus Falls respondents during both seasons, 
Hennepin County was the top source of visitors, followed by Ramsey and Cass (ND) counties in 
summer and Cass (ND) and Becker Counties in fall. Among respondents for the rest of the county 
during both seasons, Cass (ND) County was the top source of visitors, followed by Hennepin County. 

During both seasons and both geographic areas, Minneapolis-St. Paul-Bloomington and Fargo (ND) 
were the top two sources of visitors (Table 4). Among Fergus Falls respondents, the next two sources 
of visitors were Duluth and Chicago during summer and Brainerd and Wahpeton (ND) during fall. 
Among respondents for the rest of the county, Wahpeton (ND) was the third source of visitors 
during both seasons, followed by Grand Forks (ND) and Omaha (NE) during summer and Alexandria 
and Bismarck (ND) during fall. 
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Table 4: Primary place of residence of Otter Tail County visitor survey respondents (n=1,363) 

Top five states 
Summer Fall 

Fergus Falls 
Percent of 

respondents 
Rest of 
County 

Percent of 
respondents 

Fergus Falls 
Percent of 

respondents 
Rest of 
County 

Percent of 
respondents 

Minnesota 43.9% Minnesota 40.1% Minnesota 53.8% Minnesota 55.5% 
North 
Dakota 

10.6% 
North 
Dakota 

23.5% 
North 
Dakota 

16.1% 
North 
Dakota 

23.7% 

South 
Dakota 

3.9% Iowa 3.6% Iowa 3.8% Wisconsin 3.7% 

Wisconsin 3.5% Nebraska 3.2% Illinois 3.1% 
 

Iowa 3.5% 
South 
Dakota 

3.1% 
South 
Dakota 

3.1% 

Top five counties 
Summer Fall 

Fergus Falls 
Percent of 

respondents 
Rest of 
County 

Percent of 
respondents 

Fergus Falls 
Percent of 

respondents 
Rest of 
County 

Percent of 
respondents 

Hennepin 12.9% Cass (ND) 12.5% Hennepin 9.2% Cass (ND) 18.4% 
Ramsey 4.5% Hennepin 7.9% Cass (ND) 5.4% Hennepin 11.4% 

Cass (ND) 2.6% 
Richland 
(ND) 

4.7% Becker 4.6% Clay 4.9% 

 
Clay 4.1% Ramsey 3.1% Becker 4.1% 
Dakota 3.1%   

Top five Core Based Statistical Areas 
Summer Fall 

Fergus Falls 
Percent of 

respondents 
Rest of 
County 

Percent of 
respondents 

Fergus Falls 
Percent of 

respondents 
Rest of 
County 

Percent of 
respondents 

Minneapolis-
St. Paul-
Bloomington 

24.8% 
Minneapolis-
St. Paul-
Bloomington 

22.2% 
Minneapolis-
St. Paul-
Bloomington 

17.7% 
Minneapolis-
St. Paul-
Bloomington 

26.9% 

Fargo, ND 4.2% Fargo, ND 16.5% Fargo, ND 7.7% Fargo, ND 23.3% 

Duluth, MN 2.3% 
Wahpeton, 
ND 

5.5% Brainerd, MN 3.1% 
Wahpeton, 
ND 

4.9% 

Chicago 2.3% 
Grand Forks, 
ND 

2.4% 
Wahpeton, 
ND 

3.1% 
Alexandria, 
MN 

2.4% 

 Omaha, NE 2.3%  
Bismarck, 
ND 

2.0% 
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Fig. 7a: Scatter plot of Otter Tail County visitor survey respondents (living in the U.S. only), summer Fergus Falls 
respondents (n=324) 

 

Fig. 7b: Scatter plot of Otter Tail County visitor survey respondents (living in the U.S. only), summer respondents 
for the rest of the county (n=138) 
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Fig. 7c: Scatter plot of Otter Tail County visitor survey respondents (living in the U.S. only), fall Fergus Falls 
respondents (n=645) 

 

Fig. 7d: Scatter plot of Otter Tail County visitor survey respondents (living in the U.S. only), fall respondents for the 
rest of the county (n=256) 
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Past visitation 

During summer, Fergus Falls respondents made an average of 4.6 visits to Fergus Falls in the past 12 
months, while those for the rest of the county made an average of 7.5 visits. During fall, Fergus Falls 
respondents made an average of 8.9 visits to Fergus Falls in the past 12 months, while those for the 
rest of the county made an average of 10.5 visits. 

In terms of visitation in the past five years, summer Fergus Falls respondents averaged 16.2 visits, 
while those for the rest of the county averaged 28.2 visits. During fall, Fergus Falls respondents 
averaged 42.3 visits, while those for the rest of the county averaged 41.6 visits. 

Table 5: Descriptive statistics of past visitation by Otter Tail County visitor survey respondents (n=1,363) 

  

Past 12 months Past 5 years 

Mean Median 
Standard 
deviation 

Mean Median 
Standard 
deviation 

Summer 
All county 6.7 3.0 9.6 24.7 10.0 38.5 
Fergus Falls 4.6 3.0 7.2 16.2 6.0 25.1 
Rest of County 7.5 3.0 10.4 28.2 10.0 42.4 

Fall 
All county 10.0 4.0 15.9 41.8 15.0 75.7 
Fergus Falls 8.9 3.0 18.0 42.3 8.0 104.8 
Rest of County 10.5 5.0 15.0 41.6 18.0 61.0 

 

During both seasons and across all geographic areas, the highest percentage of respondents visited 
Otter Tail County two to three times during the past 12 months, ranging from 21.4 percent among 
fall respondents for the rest of the county to 36 percent among fall Fergus Falls respondents (Table 
6). Among summer Fergus Falls respondents, 16.2 percent made no previous visit to the city in the 
past 12 months and 15.7 percent made one visit. Among summer respondents for the rest of the 
county, 22.9 percent made one previous visit to the county in the past 12 months, and 15 percent 
made between 11 and 20 visits. Among fall Fergus Falls respondents, 14 percent made no previous 
visit to the city in the past 12 months and another 14 percent made four or five visits. Among fall 
respondents for the rest of the county, 17.4 percent made between six to ten visits to the county in 
the past 12 months, and 16.4 percent made four or five visits. 

Table 6: Number of visits to Otter Tail County in the past 12 months by visitor survey respondents (n=1,363) 

  
0 time 1 time 

2-3 
times 

4-5 
times 

6-10 
times 

11-20 
times 

21 
times & 
more 

Summer 
All County 9.5% 20.8% 26.4% 12.2% 12.1% 12.4% 6.7% 
Fergus Falls 16.2% 15.7% 31.9% 14.7% 12.6% 6.3% 2.6% 
Rest of County 6.6% 22.9% 24.0% 11.2% 11.9% 15.0% 8.4% 

Fall 
All County 8.7% 9.8% 25.8% 15.7% 15.7% 12.2% 12.2% 
Fergus Falls 14.0% 7.0% 36.0% 14.0% 11.6% 9.3% 8.1% 
Rest of County 6.5% 10.9% 21.4% 16.4% 17.4% 13.4% 13.9% 

 

  



  

 

   Otter Tail Visitor Profile, Final Report 
11  

In terms of visitation in the past five years, the highest percentage of Fergus Falls respondents in 
both summer (29.1 percent) and fall (28.8 percent) made between one and three visits (Table 7). 
Among respondents for the rest of the county, 22.6 percent of summer respondents made four or 
five visits, while 21.4 percent of summer respondents and 30.8 percent of fall respondents made 41 
visits or more. 

Table 7: Number of visits to Otter Tail County in the past 5 years by visitor survey respondents (n=1,363) 

  
0 time 

1-3 
times 

4-5 
times 

6-10 
times 

11-20 
times 

21-40 
times 

41 times 
& more 

Summer 
All County 3.6% 17.0% 18.5% 15.2% 15.6% 12.0% 18.2% 
Fergus Falls 6.4% 29.1% 8.7% 17.4% 18.0% 9.9% 10.5% 
Rest of County 2.4% 11.9% 22.6% 14.3% 14.6% 12.9% 21.4% 

Fall 
All County 3.0% 13.2% 9.8% 17.9% 18.3% 11.1% 26.8% 
Fergus Falls 4.5% 28.8% 10.6% 16.7% 16.7% 6.1% 16.7% 
Rest of County 2.4% 7.1% 9.5% 18.3% 18.9% 13.0% 30.8% 

 

Trip information 

Primary destination 

During both summer and fall, Otter Tail County was less likely to be the primary destination among 
Fergus Falls respondents than among those for the rest of the county (Figure 8). During summer, 
Otter Tail County was the primary destination for 73.1 percent of Fergus Falls respondents and 86.7 
percent of those for the rest of the county. During fall, Otter Tail County was the primary 
destination for 77.4 percent of Fergus Falls respondents and 90.2 percent of those for the rest of the 
county. 

 

Fig. 8: Whether Otter Tail County was survey respondents’ primary destination (n=1,363) 

 

Within Otter Tail County, respondents identified a variety of communities as their primary 
destination. Among all respondents, Fergus Falls was the most frequently identified primary 
destination during both seasons, which is not surprising, given the study collected an independent 
sample for Fergus Falls (Figure 9). During summer, Battle Lake (20.4 percent), Ottertail (19.6 
percent), and Perham (11.8 percent) were the next three most frequently identified primary 
destinations. During fall, they were Ottertail (16.4 percent), Perham (12.5 percent), and Vergas (12.1 
percent). During summer, another three communities were the primary destination for at least four 
percent of the respondents: Dent (5.5 percent), Parkers Prairie (4.7 percent), and Vergas (4.5 percent). 
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In fall, Battle Lake (6.6 percent) and Dent (5.9 percent) were each visited by at least six percent of the 
respondents. 

 

Fig. 9: Survey respondents’ primary destination within Otter Tail County (n=1,363) 
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Among respondents for whom Fergus Falls or Otter Tail County was not the primary destination, the 
most frequently identified final destination was North Dakota in both summer and fall (Table 8). 
During summer, the Twin Cities Metropolitan Area, Canada, Becker County, and Montana were also 
identified by at least three respondents as final destinations. During fall, four other final 
destinations were identified by at least three respondents: Twin Cities Metropolitan Area, Canada, 
Detroit Lakes, and Montana. 

Table 8: Final destinations among survey respondents whose final destination was not Fergus Falls or Otter Tail 
County (n=115) 

Final destination 

Summer (n=73) Count Fall (n=42) Count 
North Dakota (Fargo-8, Grand Forks-4, 
Williston-2) 

16 
North Dakota (Bismark-3, Devils Lake-1, 
Drayton-1, Fargo-4) 

9 

Twin Cities (Minneapolis-6) 8 Twin Cities (Minneapolis-3) 4 
Canada (Saskatchewan-1, Killarney-1, 
Red Deer-1, Saskatoon-1) 

5 Canada (Winnepeg-2) 3 

Becker County 4 Detroit Lakes 3 
Montana (Billings-1, Bozeman-1, Glacier 
National Park-1) 

3 Montana (Missoula-2) 3 

Note: Only final destinations with at least three mentions are listed in this table. 

Alternative destination 

Respondents were asked where they would go if they could not visit Otter Tail County for their 
primary trip purpose. During summer, the most frequently identified alternative destination was 
North Dakota, followed by the Twin Cities Metropolitan Area (Table 9). Summer respondents also 
frequently identified Duluth, the North Shore, Detroit Lakes, and Wisconsin as alternative 
destinations. During fall, Detroit Lakes, North Dakota, Twin Cities Metropolitan Area, and Wisconsin 
were each identified by ten respondents as alternative destinations. Crow Wing County (mainly 
Brainerd) and Duluth were each identified by nine respondents. 

It is worth noting that, during both seasons, more than five percent of respondents either wrote 
down “nowhere” or were not sure where their alternative destination would be. Additionally, 15 fall 
respondents indicated they would stay home. 

Table 9: Alternative destinations identified by Otter Tail County visitor survey respondents (n=534) 

Alternative destination 
Summer (n=382) Count Fall (n=152) Count 

North Dakota (Bismark-2, Devils Lake-5, 
Medora-4, Fargo-14, Grand Forks-1, Hankinson 
Casino-1, Icelandic State Park-1, Jamestown-1, 
Lake Sakakawea-1, Minot-1) 

37 
Don't know-3/N/A-1/Nowhere-7/Not 
sure-4 

15 

Don't know-6/N/A-7/Nowhere-13/Not sure-7 33 Stay home 15 

Twin Cities (Minneapolis-13, St. Paul-3) 28 Detroit Lakes 10 

Duluth 22 North Dakota (Fargo-9) 10 

North Shore (Grand Marais-2, Prairie Lake-1, 
Two Harbors-2) 

20 Twin Cities (Minneapolis-4, St. Paul-3) 10 

Detroit Lakes 19 
Wisconsin (Bayfield-1, Wisconsin Dells-4, 
Hayward-1, Madison-1) 

10 

Wisconsin (Bayfield-2, Wisconsin Dells-7, Door 
County-3, LaCrosse-1, Madison-1, Milwaukee-1) 

19 
Crow Wing County (Brainerd-8, Breezy 
Point-1) 

9 

 Duluth 9 
Note: Only alternative destinations mentioned by at least five percent of respondents in each season are listed in 
this table. 
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Trip duration 

Trip duration, including both the number of nights spent on the entire trip and those specifically in 
Otter Tail County, was longer in summer than in fall for both Fergus Falls respondents and those 
from the rest of the county (Table 10). 

During summer, Fergus Falls respondents spent an average of 5.5 nights during their entire trip, 
while those for the rest of the county spent an average of 7.1 nights. During fall, Fergus Falls 
respondents spent an average of 4.1 nights during their entire trip, while those for the rest of the 
county spent an average of 4.7 nights. 

The average number of nights spent in Otter Tail County was 4.8 among summer Fergus Falls 
respondents and 6.4 among those for the rest of the county. During fall, the average number of 
nights spent in Otter Tail County was 4.3 among Fergus Falls respondents and 4.9 among those for 
the rest of the county. 

Table 10: Descriptive statistics of length of stay by Otter Tail County visitor survey respondents (n=1,363) 

  

Number of nights on the 
entire trip 

Number of nights in Otter Tail 
County 

Mean Median 
Standard 
deviation 

Mean Median 
Standard 
deviation 

Summer 
All county 6.5 3.0 14.5 5.9 3.0 13.6 
Fergus Falls 5.5 3.0 12.4 4.8 2.0 12.2 
Rest of County 7.1 3.0 15.6 6.4 3.0 14.3 

Fall 
All county 4.5 2.0 13.0 4.6 2.0 12.4 
Fergus Falls 4.1 2.0 11.8 4.3 2.0 12.6 
Rest of County 4.7 2.0 13.7 4.9 2.0 12.4 

 

During summer, both Fergus Falls respondents and those for the rest of the county were most likely 
to spend three to five nights during the entire trip, followed by spending two nights during the trip 
(Table 11). Fergus Falls respondents were more likely than those for the rest of the county to spend 
one night on the trip or to take a day trip (i.e., no overnight). Meanwhile, Fergus Falls respondents 
were less likely than those for the rest of the county to spend two or more nights during the trip. 

During fall, both Fergus Falls respondents and those for the rest of the county were most likely to 
spend two nights during their entire trip, followed by spending one night among Fergus Falls 
respondents and no overnights among those for the rest of the county. Fergus Falls respondents 
were more likely than those for the rest of the county to spend one night or three to five nights 
during their entire trip, but less likely to spend no overnights or only two nights during their trip. 

Table 11: Number of nights spent on the entire trip by Otter Tail County visitor survey respondents (n=1,363) 

  
0 night 1 night 2 nights 

3-5 
nights 

6-10 
nights 

11 nights 
or more 

Summer 
All County 6.5% 12.8% 24.7% 30.9% 14.6% 10.5% 
Fergus Falls 9.6% 18.5% 21.5% 27.8% 12.2% 10.4% 
Rest of County 4.9% 9.7% 26.4% 32.6% 15.9% 10.5% 

Fall 
All County 19.1% 18.6% 30.6% 19.6% 5.8% 6.3% 
Fergus Falls 15.0% 24.3% 28.6% 21.4% 5.0% 5.7% 
Rest of County 21.5% 15.3% 31.8% 18.6% 6.2% 6.6% 
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In terms of number of nights spent in Otter Tail County, 28.5 percent of summer Fergus Falls 
respondents spent one night in Fergus Falls, 23.3 percent spent three to five nights, and 22.6 
percent spent two nights (Table 12). Among respondents for the rest of the county, 32.4 percent 
spent three to five nights in the destination, while 29.4 percent spent two nights. 

During fall, both Fergus Falls respondents (31.7 percent) and those for the rest of the county (36.7 
percent) were most likely to spend two nights in the destination, and Fergus Falls respondents were 
equally likely to spend one night (31.7 percent) in the destination. Among Fergus Falls respondents, 
21.7 percent spent three to five nights in Fergus Falls, 7.5 percent took a day trip, and 5.8 percent 
spent 11 nights or more in Fergus Falls. Among respondents for the rest of the county, 23.4 percent 
three to five nights in the destination and 20.2 percent spent one night.  

Table 12: Number of nights spent in Otter Tail County by Otter Tail County visitor survey respondents (n=1,363) 

  
0 night 1 night 2 nights 

3-5 
nights 

6-10 
nights 

11 nights 
or more 

Summer 
All County 4.0% 17.5% 27.0% 29.3% 13.5% 8.6% 
Fergus Falls 7.2% 28.5% 22.6% 23.3% 9.8% 8.5% 
Rest of County 2.4% 11.8% 29.4% 32.4% 15.4% 8.7% 

Fall 
All County 6.8% 24.7% 34.7% 22.7% 4.5% 6.5% 
Fergus Falls 7.5% 31.7% 31.7% 21.7% 1.7% 5.8% 
Rest of County 6.4% 20.2% 36.7% 23.4% 6.4% 6.9% 

 

Lodging 

During both summer and fall, lodging choices were more varied among respondents for the rest of 
the county than for Fergus Falls respondents. During both seasons, Fergus Falls respondents were 
most likely to stay at a hotel or motel followed by the home or cabin of a friend or relative, while 
respondents for the rest of the county were most likely to stay at the home or cabin of a friend or 
relative (Table 13). 

Among summer Fergus Falls respondents, 45.2 percent stayed at a hotel or motel, while 24.9 percent 
stayed at the home or cabin of a friend or relative. Among summer respondents for the rest of the 
county, 30.6 percent stayed at the home or cabin of a friend or relative, 18.2 percent in a hotel or 
motel, 16.2 percent at a campground/RV park, 13.2 percent at their own vacation home or cabin, 
and 11.3 percent at a resort.  

Among fall Fergus Falls respondents, 39.7 percent stayed at a hotel or motel, and 13 percent stayed 
at the home or cabin of a friend or relative. Among fall respondents for the rest of the county, 27 
percent stayed in the home or cabin of a friend or relative, 11.3 percent at their own vacation home 
or cabin, and 7.7 percent in a hotel or motel. 
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Table 13: Choice of lodging by Otter Tail County visitor survey respondents (n=1,363) 

  

Home / 
cabin of 
friend / 
relative 

Hotel/ 
motel 

Camp-
ground 

/ RV 
park 

Your 
own 

vacation 
home / 
cabin 

Resort 
State 
Park 

Airbnb 
VRBO, 

etc. 

Bed & 
Break-

fast 

Summer 
All County 28.6% 27.7% 11.9% 10.0% 7.8% 2.8% 2.2% 0.5% 
Fergus Falls 24.9% 45.2% 3.8% 4.1% 1.5% 2.3% 2.3% 0.6% 
Rest of County 30.6% 18.2% 16.2% 13.2% 11.3% 3.0% 2.1% 0.5% 

Fall 
All County 21.8% 19.5% 2.3% 8.4% 2.5% 1.0% 1.3% 1.3% 
Fergus Falls 13.0% 39.7% 1.4% 3.4% 0.0% 0.7% 1.4% 0.7% 
Rest of County 27.0% 7.7% 2.8% 11.3% 4.0% 1.2% 1.2% 1.6% 

 

During summer, the average travel group size was 3.2 among Fergus Falls respondents and 4.1 
among those for the rest of the county (Table 14). During fall, the average travel group size was 3.2 
among Fergus Falls respondents and 3.4 among those for the rest of the county.  

Table 14: Descriptive statistics of travel party size among Otter Tail County visitor survey respondents (n=1,363) 

  

Summer Fall 

Mean Median 
Standard 
deviation 

Mean Median 
Standard 
deviation 

All county 3.8 2.0 4.1 3.3 2.0 4.8 
Fergus Falls 3.2 2.0 3.1 3.2 2.0 4.7 
Rest of County 4.1 3.0 4.5 3.4 2.0 4.9 

 

During both seasons and across both geographic areas, respondents were most likely to travel in 
groups of two, ranging from 25.8 percent among fall respondents for the rest of the county to 33.8 
percent among summer respondents for the rest of the county and fall Fergus Falls respondents 
(Table 15). The second most frequently identified travel group size was three to five persons, 
ranging from 34.6 percent among summer respondents for the rest of the county to 44.6 percent 
among fall Fergus Falls respondents. 

Table 15: Travel party size among Otter Tail County visitor survey respondents (n=1,363) 

  
1 

person 
2 

persons 
3-5 

persons 
6-10 

persons 
11 persons 

or more 

Summer 
All County 15.9% 35.6% 32.5% 10.9% 5.1% 
Fergus Falls 20.6% 37.3% 30.1% 8.9% 3.2% 
Rest of County 13.6% 34.6% 33.8% 11.9% 6.0% 

Fall 
All County 19.5% 42.7% 28.8% 6.3% 2.6% 
Fergus Falls 15.8% 44.6% 33.8% 3.6% 2.2% 
Rest of County 21.7% 41.7% 25.8% 7.9% 2.9% 
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During both summer and fall, a similar percentage of Fergus Falls respondents traveled either with 
family and friends or with family, followed by traveling as a couple or with a partner (Table 16). 
Among respondents for the rest of the county, the most frequently identified travel group types 
were family and friends during both seasons, followed by family and couple/partner during summer 
and family and solo during fall.  

Table 16: Travel group type among Otter Tail County visitor survey respondents (n=1,363) 

  

Family 
& 

friends 
Family 

Couple/ 
partner 

Solo Friends Colleagues Other 

Summer 
All County 30.4% 25.5% 18.2% 12.1% 9.8% 4.1% 0.1% 
Fergus Falls 25.3% 25.0% 17.9% 13.7% 9.5% 8.3% 0.3% 
Rest of County 33.1% 25.7% 18.4% 11.2% 9.9% 1.8% 0.0% 

Fall 
All County 31.4% 21.7% 15.3% 14.8% 14.0% 2.3% 0.5% 
Fergus Falls 25.5% 26.2% 17.9% 13.8% 13.1% 2.1% 1.4% 
Rest of County 34.8% 19.0% 13.8% 15.4% 14.6% 2.4% 0.0% 

 

During summer, respondents in both geographic locations were most likely to travel with 51-69 year 
olds, followed by 23.4 percent of Fergus Falls respondents traveling with 36-50 year olds and 32.2 
percent of those for the rest of the county traveling with children under 18 (Table 17). 

During fall, 27.4 percent of Fergus Falls respondents traveled with 26-36 year olds and 26.7 percent 
with 51-69 year olds. Among respondents for the rest of the county, 37.4 percent traveled with 51-
69 year olds and 23.1 percent with 36-50 year olds.  

Table 17: Age groups included in Otter Tail County visitor survey respondents’ travel party (n=1,363) 

  
Under 

18 
18-25 

years old 
26-35 

years old 
36-50 

years old 
51-69 

years old 
70 and 
older 

Summer 
All County 28.3% 13.5% 25.8% 26.3% 47.2% 16.0% 
Fergus Falls 21.1% 13.6% 22.6% 23.4% 43.2% 14.0% 
Rest of County 32.2% 13.4% 27.6% 27.8% 49.4% 17.1% 

Fall 
All County 22.6% 9.5% 23.8% 23.5% 33.4% 13.3% 
Fergus Falls 24.1% 6.9% 27.4% 24.1% 26.7% 12.4% 
Rest of County 21.6% 11.0% 21.6% 23.1% 37.4% 13.8% 
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Transportation 

During both seasons and across both geographic areas, the dominant mode of transportation to 
arrive in the county was by car/van/truck, from 86.9 percent of summer Fergus Falls respondents to 
95 percent of fall Fergus Falls respondents (Table 18). During summer, the second most frequently 
used mode of transportation was airplane across both geographic areas. During fall, the second 
most frequently used mode of transportation was RV/camper among Fergus Falls respondents and 
airplane among respondents for the rest of the county. 

Table 18: Primary mode of transportation used by Otter Tail County visitor survey respondents to reach their 
destination (n=1,363) 

  

Car / 
van / 
truck 

Airplane 
RV / 

Camper 
Motor-
cycle 

Boat Bike Other Bus 

Summer 
All County 88.4% 5.2% 3.1% 2.2% 0.3% 0.3% 0.3% 0.1% 
Fergus Falls 86.9% 4.9% 3.3% 3.0% 0.3% 0.3% 0.9% 0.3% 
Rest of County 89.1% 5.4% 3.0% 1.8% 0.3% 0.3% 0.0% 0.0% 

Fall 
All County 93.7% 2.9% 2.9% 0.0% 0.0% 0.0% 0.0% 0.3% 
Fergus Falls 95.0% 0.7% 3.6% 0.0% 0.0% 0.0% 0.0% 0.7% 
Rest of County 93.0% 4.1% 2.5% 0.0% 0.0% 0.0% 0.0% 0.0% 

 

Visitor spending 

During summer, the total amount of average daily personal spending was $113.20 among Fergus 
Falls respondents and $207.90 among those for the rest of the county (Table 19). For both 
geographic areas, the category with the highest spending was lodging. The next two highest 
spending categories were restaurants/bars and transportation (including gas) in Fergus Falls and 
shopping and restaurants/bars for the rest of the county. 

During fall, the total amount of average daily personal spending was $117.10 among Fergus Falls 
respondents and $122.20 among those for the rest of the county. Among fall Fergus Falls 
respondents, the three highest spending categories were lodging, outdoor recreation, and 
restaurants/bars. Among fall respondents for the rest of the county, the three highest spending 
categories were shopping, restaurants/bars, and lodging. 

Table 19: Average daily personal spending in various categories by Otter Tail County visitor survey respondents 
(n=1,363) 

  

Summer Fall 

All 
county 

Fergus 
Falls 

Rest of 
County 

All 
county 

Fergus 
Falls 

Rest of 
County 

Lodging $46.60 $44.60 $47.70 $17.80 $35.90 $17.70 
Restaurants / Bars $29.40 $22.50 $33.00 $23.90 $18.50 $23.90 
Transportation (incl. gas) $23.00 $18.00 $25.70 $14.10 $11.40 $14.10 
Shopping $17.00 $8.00 $43.40 $40.70 $7.20 $40.70 
Grocery $17.00 $7.80 $22.00 $9.00 $9.80 $9.00 
Misc. $12.80 $6.90 $16.00 $3.40 $2.00 $4.20 
Entertainment $7.00 $4.00 $8.70 $3.40 $2.30 $3.40 
Outdoor recreation $7.00 $1.40 $10.00 $4.60 $29.50 $4.60 
Indoor recreation $1.00 $0.10 $1.40 $0.20 $0.40 $0.20 
Total $174.90 $113.20 $207.90 $120.40 $117.10 $122.20 
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Trip activities 

Respondents participated in a variety of activities during their trip to Otter Tail County (Table 20).  
The most frequently participated in activity during both seasons and across both geographic areas 
was dining out. Among Fergus Falls respondents during both seasons, the next two most frequently 
participated in activities were visiting friends/relatives and shopping. Among respondents for the 
rest of the county, the next two most frequently participated in activities were shopping and fishing 
in summer, and shopping and visiting friends/relatives in fall. 

Among summer Fergus Falls respondents, 22 percent went sightseeing, 19.6 percent attended 
festivals/events, 19.1 percent drove on scenic routes, and 17.6 percent visited parks. Among 
summer respondents for the rest of the county, 40.6 percent visited friends/relatives, 40.3 percent 
attended festivals/events, 33.4 percent went boating/sailing, and 29.9 percent went sightseeing. 

Among fall Fergus Falls respondents, 15.8 percent went sightseeing, 11.6 percent visited parks, and 
10.3 percent drove on scenic routes. Among fall respondents for the rest of the county, 28.2 percent 
drove on scenic routes, 26.2 percent went sightseeing, and 23.8 percent attended festivals/events. 

Table 20: Activities participated in among Otter Tail County area visitor survey respondents (n=1,363) 

  

Summer Fall 

All 
county 

Fergus 
Falls 

Rest of 
County 

All 
County 

Fergus 
Falls 

Rest of 
County 

Dining out 57.8% 55.4% 59.1% 57.6% 46.6% 64.1% 
Shopping 38.2% 29.0% 43.2% 37.8% 24.7% 45.6% 
Visit friends/relatives 37.9% 32.8% 40.6% 30.7% 26.0% 33.5% 
Fishing 33.2% 15.5% 42.8% 12.2% 7.5% 14.9% 
Attend festivals/events 33.0% 19.6% 40.3% 18.3% 8.9% 23.8% 
Sightseeing 27.1% 22.0% 29.9% 22.3% 15.8% 26.2% 
Boating/sailing 26.2% 12.9% 33.4% 9.4% 4.1% 12.5% 
Visit parks 23.5% 17.6% 26.8% 15.2% 11.6% 17.3% 
Driving on scenic routes 20.0% 19.1% 20.5% 21.6% 10.3% 28.2% 
Canoeing/kayaking 19.5% 14.4% 22.3% 7.6% 3.4% 10.1% 
Running/jogging/walking 18.1% 13.5% 20.5% 9.4% 4.8% 12.1% 
Use trails 15.0% 14.4% 15.3% 11.2% 6.2% 14.1% 
Attend wedding/family 13.6% 15.0% 12.9% 12.4% 8.2% 14.9% 
Hiking 12.6% 10.6% 13.7% 9.4% 5.5% 11.7% 
Golfing 11.1% 8.5% 12.6% 4.8% 1.4% 6.9% 
Bicycling 10.6% 5.6% 13.4% 3.8% 1.4% 5.2% 
Birding/wildlife watching 10.6% 8.5% 11.8% 7.9% 5.5% 9.3% 
Paddle boarding 9.5% 6.2% 11.3% 2.0% 1.4% 2.4% 
Visit a farmers market 9.2% 6.5% 10.7% 5.6% 5.5% 5.6% 
Visit historic sites 8.2% 9.7% 7.3% 4.3% 6.2% 3.2% 
Nightlife/evening 8.0% 8.2% 8.0% 5.6% 3.4% 6.9% 
Attend shows/music 5.7% 5.0% 6.1% 4.8% 2.1% 6.5% 
Take a brewery tour 5.7% 2.9% 7.2% 6.9% 2.7% 9.3% 
Visit museums 5.3% 5.3% 5.3% 6.6% 8.9% 5.2% 
Attend performing art 
events (e.g., theater, dance) 
t )  

4.9% 4.4% 5.1% 4.6% 1.4% 6.5% 

Visit art galleries 3.9% 4.4% 3.7% 4.3% 6.2% 3.2% 
Attend sporting events 2.8% 2.9% 2.7% 2.8% 4.8% 1.6% 
ATV/Off-road riding 2.4% 1.5% 2.9% 5.1% 4.1% 5.6% 
Disc golfing 2.4% 1.8% 2.7% 0.8% 0.7% 0.8% 
Auto racing 0.8% 1.5% 0.5% 5.1% 12.3% 0.8% 
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Respondents were asked about their favorite tourism activities, events, and attractions in Otter Tail 
County. During both summer and fall, lake/water/water activity was the most frequently identified 
favorite tourism activity, followed by fishing (Table 21). During summer, restaurant/dining out, 
boating, and shopping rounded out the top 5. In fall, shopping, restaurant/dining out, and 
sightseeing completed the top five. 

During summer, at least 30 respondents identified local festivals and events, family time, swimming, 
golfing, and sightseeing/scenery as their favorite tourism activities or attractions. At least 20 
respondents identified relaxing, biking, and camping as their favorite tourism activities. 

During fall, at least 15 respondents identified boating, golfing, local festivals/events, racing, 
bars/brewery, hunting, art-related venues or activities, and hunting as their favorite tourism 
activities. At least nine respondents identified state parks, music, and family time as their favorite 
tourism activities. 

Table 21: Visitor survey respondents’ favorite tourism activities, events, and attractions in Otter Tail County 
(n=728) 

Summer (n=760) Count Fall (n=343) Count 
Lake/water activity-17/lake activity-
5/water/water sports-3 

178 Lake/water activity-4 67 

Fishing 133 Fishing/ice fishing-1 39 

Restaurant/eat out-11/dine out-16/food-
1/Granny's Pantry-2/ice cream-2 

82 
Shopping/boutique-1/downtown shops-
1/garage sale-1/Cupkie village-1/antique 
shop-1 

38 

Boating/Pontooning-3 77 Restaurant/dine out-10/eat out-6/food-1 29 
Shopping/antique shop-6/local shop-2/flea 
market-1/garage sale-1/Mabel Murphys-3 

61 Sightseeing/scenery/scenic drive 23 

Local festivals and events 41 Boating/Pontooning-1 19 
Family time/visit family/relatives-3 38 Golfing 19 
Swimming 34 Local festivals/events 18 
Golfing/Balmoral-1/Thumper Pond golf-1 33 Racing 18 
Sightseeing/scenery/scenic 
drive/Inspiration Peak 

30 Bars/brewery-10/drinking-1/wineries-2 17 

Relaxing/peace and quiet-2/slower pace-1 25 Hunting 17 

Biking 21 
Art/art galleries/NYM cultural center-
1/performing arts / sculpture / plays / 
theater 

16 

Camping-10/Campfire-2/bonfire-4 21 
Don’t know/passing through-4/not sure-
2/none-4 

15 

 

Hiking 15 
State park/Maplewood-4/Glendalough-2 13 
Music/concert-2/live music-1 10 
Family time 9 

Note: Only activities mentioned by at least three percent of respondents who answered the question are listed in 
this table. 
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Respondents were asked what tourism activities, events, or attractions they would like to experience 
in Otter Tail County but were currently not available. During both summer and fall, respondents 
indicated “nothing,” “not sure,” or the equivalent, followed by mall and other shopping-related 
suggestions (Table 22). During summer, respondents also identified water parks and kids activities. 
During both seasons, at least 3 percent of respondents thought things were fine as is. 

Table 22: Tourism activities or attractions that visitor survey respondents would like to have in Otter Tail County 
but are currently not available (n=637) 

Summer (n=481) Count Fall (n=156) Count 
N/A/no/none/not 
sure/nothing/unknown/unsure/can't 
think of any/don't know 

157 
N/A/no/none/not 
sure/nothing/unknown/unsure/d
on't know 

50 

Mall/better shopping-2/more shopping-
16/big store-1/big box store-2/Costco-
2/antique shop-1/downtown boutiques-
1/flea market-3/sporting goods-1 

35 

Mall/more boutiques-1/flea 
market-1/local shops-1/clothing 
stores-1/more shopping-2/big 
box-2/stores-1 

10 

Water park (indoor-1,splash pad-5) 29 
It's fine/it's good/leave it as 
is/like what we have 

4 

Kids activities (indoor playground-1,kids 
park-2,water fun for kids-1,trampoline 
center-1)/teen activities-2 

17 
 

All good/everything good/has it all/it's 
fine/it's perfect/enjoy everything 

13 

Note: Only activities or attractions mentioned by at least five percent of respondents who answered the question 
are listed in the table. 

 

Aquatic Invasive Species  

During summer, 27.9 percent of respondents for the rest of the county brought or rented a 
watercraft on their trip to Otter Tail County, while only 7.7 percent of Fergus Falls respondents did 
so (Figure 10). During fall, 5.7 percent of respondents for the rest of the county brought or rented a 
watercraft on their trip to Otter Tail County, and 2.7 percent of Fergus Falls respondents did so. 

 

Fig. 10: Whether respondents to Otter Tail County visitor survey brought or rented a watercraft during the trip 
(n=1,363) 
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Respondents who brought or rented a watercraft on their trip to Otter Tail County answered a 
question about their self-perceived knowledge regarding aquatic invasive species (AIS). Among 
summer Fergus Falls respondents, 29.6 percent considered themselves very knowledgeable 
regarding AIS, and another 29.6 percent considered themselves moderately knowledgeable (Table 
23). Among summer respondents for the rest of the county, 34.9 percent considered themselves 
very knowledgeable regarding AIS, and 31.4 percent considered themselves extremely 
knowledgeable. 

Among fall Fergus Falls respondents, 50 percent considered themselves moderately knowledgeable, 
25 percent very knowledgeable, and another 25 percent extremely knowledgeable. Among fall 
respondents for the rest of the county, 37.5 percent considered themselves moderately 
knowledgeable and 31.3 percent very knowledgeable. 

Table 23: How knowledgeable about aquatic invasive species Otter Tail County visitor survey respondents 
considered themselves, among those who brought or rented a watercraft during the trip (n=202) 

  Not at all Slightly Moderate Very Extremely 

Summer 
All County 4.0% 8.9% 22.8% 34.2% 30.2% 
Fergus Falls 11.1% 7.4% 29.6% 29.6% 22.2% 
Rest of County 2.9% 9.1% 21.7% 34.9% 31.4% 

Fall 
All County 0.0% 15.0% 40.0% 30.0% 15.0% 
Fergus Falls 0.0% 0.0% 50.0% 25.0% 25.0% 
Rest of County 0.0% 18.8% 37.5% 31.3% 12.5% 

 

Respondents who brought or rented a watercraft on their trip to Otter Tail County also answered a 
question about their belief regarding AIS in Otter Tail County. Among summer Fergus Falls 
respondents, 37.5 percent believed AIS is currently a sizable problem in Otter Tail County, 29.2 
percent believed it was a serious problem, and another 29.2 percent believed it was a very serious 
problem (Table 24). Among summer respondents for the rest of the county, 30.4 percent believed it 
was a serious problem, 29.2 percent believed it was a very serious problem, and 26.3 percent 
believed it was a sizable problem. 

Among fall Fergus Falls respondents, 75 percent believed it was a sizable problem, and 25 percent 
believed it was a small problem. Among fall respondents for the rest of the county, 50 percent 
believed it was a sizable problem, and 18.8 percent believed it was a serious problem. 

Table 24: The extent to which visitor survey respondents believed aquatic invasive species is currently a problem 
in Otter Tail County, among those who brought or rented a watercraft during the trip (n=202) 

  

Not a 
problem 

A small 
problem 

A sizable 
problem 

A 
serious 
problem 

A very 
serious 
problem 

Summer 
All County 2.1% 10.8% 27.7% 30.3% 29.2% 
Fergus Falls 0.0% 4.2% 37.5% 29.2% 29.2% 
Rest of County 2.3% 11.7% 26.3% 30.4% 29.2% 

Fall 
All County 5.0% 15.0% 55.0% 15.0% 10.0% 
Fergus Falls 0.0% 25.0% 75.0% 0.0% 0.0% 
Rest of County 6.3% 12.5% 50.0% 18.8% 12.5% 
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Trip purpose and planning 

Primary reason for making trip 

Respondents most frequently identified visiting family/friends as the primary reason to make the 
trip to Otter Tail County, ranging from 21.5 percent among fall respondents for the rest of the 
county to 32.2 percent among fall Fergus Falls respondents (Table 25). 

Among summer Fergus Falls respondents, 13.3 percent were stopping over or passing through, 12.4 
percent identified work as the primary reason, and 10.3 percent identified lake activities. Among 
summer respondents for the rest of the county, 29.7 percent identified lake activities as the primary 
reason, 10.5 percent identified a festival/event, and nine percent identified a second home. 

Among fall Fergus Falls respondents, 13.3 percent identified sporting events as the primary reason 
for visiting Otter Tail County, and 8.4 percent identified stopping over/passing through. 
Festival/event, personal reason, and work were each identified by seven percent. Among fall 
respondents for the rest of the county, 14.2 percent identified a second home as the primary reason, 
12.1 percent identified outdoor recreation other than lake activities, 11.7 percent identified a 
festival/event, and 10.5 percent identified a personal reason.  

Table 25: Primary reason for making the trip among Otter Tail County visitor survey respondents (n=1,363) 

  

Summer Fall 

All 
county 

Fergus 
Falls 

Rest of 
County 

All 
county 

Fergus 
Falls 

Rest of 
County 

Visit family/friends 30.0% 31.9% 28.9% 25.4% 32.2% 21.5% 
Lake activities 22.9% 10.3% 29.7% 5.1% 2.1% 6.9% 
Festival/event 9.5% 7.7% 10.5% 10.0% 7.0% 11.7% 
Personal 7.4% 9.1% 6.5% 9.2% 7.0% 10.5% 
Second home 6.6% 2.1% 9.0% 10.5% 4.2% 14.2% 
Work 6.1% 12.4% 2.6% 4.9% 7.0% 3.6% 
Stopping over/passing through 5.9% 13.3% 1.9% 7.2% 8.4% 6.5% 
Outdoor recreation other than lake activities 5.4% 3.2% 6.6% 9.0% 3.5% 12.1% 
Other 3.8% 5.0% 3.1% 3.8% 5.6% 2.8% 
Sporting events 1.3% 2.1% 0.8% 5.6% 13.3% 1.2% 
Attractions 0.6% 1.2% 0.3% 5.1% 6.3% 4.5% 
Conference/convention 0.4% 1.2% 0.0% 2.8% 2.8% 2.8% 
Job interview 0.1% 0.3% 0.0% 0.3% 0.7% 0.0% 

 

Among summer respondents who visited Otter Tail County to attend festivals or events, 14 
identified Watermelon Day and nine identified a wedding. A Center for the Arts event and Battle 
Lake Craft Fair were each identified by seven summer respondents. In fall, the Perham Christmas 
event and Polka Fest were each identified by four respondents, and Wissota racing was identified by 
three. 

Among summer respondents who took the trip for “other” reasons, six identified college or 
education, four reported a family vacation, and another three took the trip for a cabin. During fall, 
four respondents identified shopping as their primary trip reason. 
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Trip planning behavior 

During both seasons and across both geographic areas, respondents were most likely to have 
planned their trip less than one month in advance, ranging from 33.9 percent of summer 
respondents for the rest of the county to 67.8 percent of fall Fergus Falls respondents (Table 26). For 
both geographic areas during summer, the next most frequently identified trip planning timeframe 
was four to six months, followed by one to three months. During fall for both geographic areas, the 
next most frequently identified trip planning timeframe was one to three months, followed by four 
to six months. 

Table 26: Trip planning timeframe among Otter Tail County visitor survey respondents (n=1,363) 

  
Less than 
a month 

1-3 
months 

4-6 
months 

7-9 
months 

10-12 
months 

1 year 
or more 

Summer 
All County 38.2% 17.7% 24.0% 3.7% 8.4% 8.0% 
Fergus Falls 46.2% 21.6% 23.7% 2.1% 3.8% 2.7% 
Rest of County 33.9% 15.6% 24.2% 4.5% 10.8% 11.0% 

Fall 
All County 61.3% 19.0% 11.8% 0.8% 3.6% 3.6% 
Fergus Falls 67.8% 22.6% 6.2% 0.7% 0.7% 2.1% 
Rest of County 57.4% 16.8% 15.2% 0.8% 5.3% 4.5% 

 

In terms of information sources used to plan for their trip, respondents during both seasons and 
across both geographic areas most frequently identified word of mouth, ranging from 42.5 percent 
among summer Fergus Falls respondents to 55.4 percent among summer respondents for the rest of 
the county (Table 27). During both seasons and across both geographic areas, the second most 
frequently used information source was Google or Internet search, ranging from 15.7 percent among 
fall respondents for the rest of the county to 25.5 percent among summer Fergus Falls respondents. 

Table 27: Information sources used by Otter Tail County visitor survey respondents (n=1,363) 

  

Summer Fall 

All 
county 

Fergus 
Falls 

Rest of 
County 

All 
county 

Fergus 
Falls 

Rest of 
County 

Word of mouth 50.9% 42.5% 55.4% 51.8% 45.9% 55.2% 
Google/Internet search 21.3% 25.5% 18.9% 18.8% 24.0% 15.7% 
Destination website 13.3% 15.5% 12.1% 15.2% 17.1% 14.1% 
Facebook 11.7% 12.0% 11.5% 16.2% 17.8% 15.3% 
Other information source 8.6% 7.6% 9.1% 10.9% 11.6% 10.5% 
Exploreminnesota.com 5.8% 3.8% 6.8% 4.8% 6.2% 4.0% 
Trip Advisor 4.4% 6.7% 3.2% 2.3% 3.4% 1.6% 
Destination visitor guide 3.8% 3.8% 3.8% 3.8% 5.5% 2.8% 
Other online travel/review sites 2.5% 2.6% 2.4% 1.3% 2.7% 0.4% 
Instagram 1.8% 1.5% 1.9% 2.8% 4.1% 2.0% 
Resortsandlodges.com 1.2% 0.9% 1.4% 1.3% 0.7% 1.6% 
Newspaper 1.0% 0.3% 1.4% 1.3% 1.4% 1.2% 
Magazine ad 1.0% 0.6% 1.3% 1.8% 2.1% 1.6% 
Other social media 0.6% 1.2% 0.3% 1.3% 1.4% 1.2% 
Travel agent 0.5% 0.6% 0.5% 0.5% 0.0% 0.8% 
Radio 0.5% 0.9% 0.3% 2.3% 5.5% 0.4% 
Digital ad 0.4% 0.6% 0.3% 0.8% 0.7% 0.8% 
TV 0.4% 0.0% 0.6% 0.8% 0.7% 0.8% 
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During summer season, the third and fourth most frequently used information sources were a 
destination website and Facebook across both geographic areas. During fall, the third and fourth 
most frequently used information sources were Facebook and a destination website across both 
geographic areas. 

During summer, Expedia was identified by five respondents as an “other” review/travel site they 
used as information source, and four identified a state park website.  

During both seasons, respondents used “other” information sources, the most frequently identified 
their own past experience, personal knowledge, or the fact they were cabin or second home owners. 
In summer, nine respondents mentioned that someone else had planned their trip, and seven 
identified their work/business as the information source. In fall, nine respondents identified their 
work or business as their information source. 

During both seasons and across both geographic areas, none of the following information sources 
was used by more than five percent of respondents: Instagram, resortsandlodges.com, newspaper, 
magazine ad, travel agent, digital ad, TV, other online travel/review sites, and other social media. 

 

DISCUSSION 

Focusing on the demographics, reported spending, trip characteristics, and behaviors of Otter Tail 
County visitors during summer and fall, the following section discusses the implications of project 
findings. 

Visitor characteristics 

Baby boomers were the largest generation among respondents during both seasons and geographic 
areas. However, baby boomers were not dominant—Gen Xers and Millennials were a close second 
and third. In fact, there was a higher percentage of millennials in Fergus Falls during summer and in 
the rest of the county during fall.  

Respondents’ education level and pre-tax household income correlated with each other. Fergus Falls 
respondents, compared with those from the rest of the county, were more likely to have a high 
school education or less. Correspondingly, Fergus Falls respondents were more likely to have a 
household income of less than $50,000, while respondents from the rest of the county were more 
likely to report a household income of $150,000 or more. These findings also corresponded with the 
finding that respondents from the rest of the county were more likely to be cabin or second 
homeowners. 

According to zip code results, between 40 percent and 55.5 percent of respondents were in-state 
visitors, while 11 percent to 24 percent came from North Dakota. The finding is not surprising, given 
the geographic proximity of the county to North Dakota. In terms of core based statistical areas, 
Minneapolis-St. Paul-Bloomington and Fargo (ND) were consistently the top two sources of visitors, 
echoing the finding on visitors’ home state. 

Trip information and travel reason 

Visiting family/friends was the top reason to take a trip for Fergus Falls respondents during both 
seasons and for fall respondents from the rest of the county. Among summer respondents from the 
rest of the county, lake activities was the top reason, with visiting family/friends as a very close 
second. Respondents from the rest of the county were more likely to be cabin or second 
homeowners, while Fergus Falls respondents were more likely to be passing through or stopping 
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over. These  results may partially explain the following three findings: (1) respondents from the rest 
of the county visited the destination more frequently, (2) the county was less likely to be the primary 
destination among Fergus Falls respondents, and (3) respondents from the rest of the county spent 
more nights in the county.  

Among respondents for whom Otter Tail County was not their primary destination, their final 
destination was consistent across the two seasons—North Dakota, Twin Cities, and Canada were the 
top three during both summer and fall. These findings were not surprising, given the county shares 
a border with North Dakota, that the Twin Cities is the largest metropolitan area in the state, and 
that the county is less than four hours of driving distance away from Canada. 

In terms of alternative destinations, respondents indicated considerable destination loyalty or 
attachment, given a sizable number of respondents either wrote down “don’t know” or the 
equivalent or would choose to stay home. Meanwhile, Detroit Lakes, Duluth, and the North Shore 
were popular alternative destinations within the state, and North Dakota and Wisconsin—two 
neighboring states—were also frequently identified.  

Respondents from the rest of the county were more likely than Fergus Falls respondents to stay at 
either their own cabin or the cabin of a friend/relative. This is not surprising, given respondents 
from the rest of the county were more likely to own a cabin and more cabins were available in the 
rest of the county than in Fergus Falls. Respondents from the rest of the county were also more 
likely to utilize campgrounds and resorts, which were more prevalent in the rest of the county than 
in Fergus Falls. Meanwhile, Fergus Falls respondents were more likely to stay at a hotel or motel than 
respondents from the rest of the county. This result may be partially explained by the finding that a 
larger percentage of Fergus Falls respondents, compared with those from the rest of the county, 
took their trip for work. Just over two percent of summer respondents and just over one percent of 
fall respondents used Airbnb. There was no difference between Fergus Falls respondents and those 
from the rest of the county.  

During both seasons and across geographic areas, the most frequently identified travel group types 
were family and friends, and family (no friends). Meanwhile, respondents from the rest of the 
county—compared with Fergus Falls respondents—were even more likely to travel with family and 
friends during both seasons. This finding may partially explain the bigger travel party size among 
respondents from the rest of the county and their greater likelihood to have travel companions of 
various ages. Fergus Falls respondents, compared to those from the rest of the county, were more 
likely to travel with colleagues during summer, which corresponds with the finding that Fergus Falls 
respondents were also more likely to travel for work. The findings may be explained by the fact that 
Fergus Falls is the county seat and a regional economic center. 

Visitor spending and activities 

During summer, the total spending per person per day was higher among respondents from the rest 
of the county than among Fergus Falls respondents. Among individual spending categories, 
respondents from the rest of the county outspent Fergus Falls respondents on dining out, shopping, 
groceries, miscellaneous, entertainment, and outdoor recreation. This finding is not surprising, 
however, given respondents from the rest of the county were more likely to travel for the purposes 
of lake activities, a second home, or outdoor recreation other than lake activities. Additionally, 
respondents from the rest of the county, compared with those from Fergus Falls, were more likely to 
participate in shopping, fishing, boating, visiting parks, canoeing/kayaking, biking, running/jogging, 
hiking, using trails, and bird watching. 
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During fall, the daily personal spending was similar across the two geographic areas. Specifically, 
Fergus Falls respondents outspent those from the rest of the county on lodging. The finding 
corresponds with the result that Fergus Falls respondents were more likely to stay in a hotel or 
motel than those from the rest of the county.  

During both seasons, lake activities, fishing, and boating were among the top five favorite tourism 
activities, which reflects the reputation of Otter Tail County as “Lake Country.” During both seasons, 
dining out, shopping, local festivals and events, golfing, hiking, state parks, and sightseeing were 
among favorite activities. These findings indicate that tourism marketing should highlight these 
particular activities and offerings, especially given the rise of culinary tourism and the increasing 
importance of outdoor recreation economy. Furthermore, biking and camping were popular in 
summer, while hunting, racing, and art-related activities were popular in fall. These activities should 
also be highlighted in seasonal tourism marketing campaigns. 

In terms of tourism activities respondents wished to experience, it is clear they would like more kid-
friendly activities during the summer. Interestingly, respondents frequently wished to have a mall, 
more shopping options, and better shopping. Given shopping was a favorite tourism activity during 
both seasons, it is likely that shopping opportunities available in the county should also be better 
promoted. 

When it comes to aquatic invasive species, respondents from the rest of the county—when 
compared to Fergus Falls respondents—were more likely to be moderately to extremely 
knowledgeable during summer but less so in fall. The finding may be partially explained by the 
higher percentage of respondents from the rest of county bringing or renting a watercraft and their 
greater likelihood to participate in water activities during summer. Interestingly, during summer, 
respondents from the rest of the county were more likely than Fergus Falls respondents to believe 
aquatic invasive species as a small problem or not a problem. 

Trip planning  

Respondents were most likely to plan their trip less than a month in advance, and this finding was 
more prevalent during fall than summer. Less advance planning can be challenging for destination 
marketing organizations, as it is difficult and expensive to influence last-minute decisions. At the 
same time, close to a quarter of summer respondents planned their trip four to six months in 
advance, providing a large enough time window for marketing and promotion.  

Respondents were most likely to receive word-of-mouth travel information. Therefore, high-quality 
customer service is very important, given positive in-person experiences tend to translate into word-
of-mouth recommendations. A Google/Internet search was the second-most frequently used 
information source. Clearly, it is important for destination marketing organizations and tourism 
businesses to maintain an online presence. Considering the prevalence of smartphones and the 
spontaneous nature of visitors when choosing which activities to participate in, it is critical tourism 
businesses are accurately located on map apps. This helps visitors easily identify the location of a 
desired activity. A destination website and Facebook were the third and fourth most frequently used 
information sources during both seasons and across both geographic areas. These findings make 
clear the importance of maintaining an online presence.  
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APPENDIX A: Otter Tail County visitor survey questionnaire 

Otter Tail County visitor profile 2019 
Otter Tail County Visitor Survey     Otter Tail County and the University of 
Minnesota Tourism Center are partnering to understand visitors to Otter Tail County. 
The purpose of this survey is to gather information about your trip experience. Your 
contributions are vital to the project and much appreciated.     The survey takes about 
10 minutes to complete. Survey results will be provided in summary format, and your 
individual responses will remain anonymous. Project results will be made available 
through a report posted on Tourism Center website (www.tourism.umn.edu).     If you 
have any questions, please contact Dr. Xinyi Qian, the Principle Investigator of the 
project: 612-625-5668, qianx@umn.edu. thank you so much for your time and 
contribution! 

 

Is Otter Tail County your primary destination for this trip? 

o Yes  

o No, final destination is: ________________________________________________ 

 

Skip To:  If Is Otter Tail County your primary destination for this trip? = No, final destination is: 
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My primary destination in Otter Tail County is: 

o Battle Lake  

o Dent  

o Fergus Falls  

o Henning  

o New York Mills  

o Ottertail  

o Parkers Prairie  

o Perham  

o Richville  

o Underwood  

o Vergas  
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What is the primary reason that you made this trip to Otter Tail County? (Check only 
1) 

o Work  

o Conference/convention  

o Job interview  

o Lake activities  

o Outdoor recreation other than lake activities  

o Attractions  

o Festival/event; which one: ________________________________________________ 

o Stopping over/passing through  

o Visit family/friends  

o Second home  

o Sporting events  

o Personal (e.g., wedding, funeral, medical, etc.)  

o Relocation  

o Other, please specify: ________________________________________________ 
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If you could not come to Otter Tail County for this primary reason, where would you 
go: 

________________________________________________________________ 
 

 

Is this your first visit to Otter Tail County? 

o Yes  

o No  

 

Skip To: If Is this your first visit to Otter Tail County? = Yes 

 

 

How frequently have you visited Otter Tail County? 

 Number of visits in past 12 months (enter zero if none): 
________________________________________________ 

 Number of visits in past 5 years (enter zero if none): 
________________________________________________ 
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Which one of the following best categorizes your group? (Check only 1) 

o Solo  

o Couple/partner  

o Family  

o Friends  

o Family & friends  

o Colleagues  

o Other, please specify: ________________________________________________ 

 

 

 
 

How many people (including you) are in your immediate travel party on this trip? 
(Enter a number only) 

________________________________________________________________ 
 

 

 



  

 

   Otter Tail Visitor Profile, Final Report 
33  

How many people (including you) in your travel party are: 

 Under 18 years old ________________________________________________ 

 18-25 years old ________________________________________________ 

 26-35 years old ________________________________________________ 

 36-50 years old ________________________________________________ 

 51-69 years old ________________________________________________ 

 70 or older ________________________________________________ 

 

 

 
 

How many total nights do you plan to spend away from home on this trip (enter zero 
if none)? (Enter a number only) 

________________________________________________________________ 
 

Skip To:  If How many total nights do you plan to spend away from home on this trip (enter zero 
if none)?  

 

 
 

How many of these nights will be spent in Otter Tail County (enter zero if none)? 
(Enter a number only) 

________________________________________________________________ 
 

Skip To: If How many of these nights will be spent in Otter Tail County (enter zero if none)?  
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While in Otter Tail County, how many nights are you staying in each of the following 
types of lodging? (Enter numbers only) 

 Hotel/motel ________________________________________________ 

 Resort ________________________________________________ 

 Campground/RV park ________________________________________________ 

 State Park ________________________________________________ 

 Home/cabin of friend/relative 
________________________________________________ 

 Your own vacation home/cabin 
________________________________________________ 

 Bed & Breakfast ________________________________________________ 

 Private vacation rental (e.g., Airbnb, VRBO) 
________________________________________________ 

 

What was the primary mode of transportation you used for this trip? (Check only 1) 

o Car/van/truck  

o RV/Camper  

o Airplane  

o Motorcycle  

o Bus  
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o Boat  

o Bike  

o Other, please specify: ________________________________________________ 

 

Please estimate your group's spending in Otter Tail County for the previous 24 hours 
of your stay: 

 Lodging: ________________________________________________ 

 Restaurants/bars: ________________________________________________ 

 Transportation (including gas): 
________________________________________________ 

 Shopping: ________________________________________________ 

 Entertainment/attractions: 
________________________________________________ 

 Groceries: ________________________________________________ 

 Outdoor recreation: ________________________________________________ 

 Indoor recreation: ________________________________________________ 

 Miscellaneous: ________________________________________________ 
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How many people (including you) are included in your spending estimate? (enter a 
number only) 

________________________________________________________________ 
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While in Otter Tail County, which of the following activities have you or members of 
your travel party participated in or will participate in? (Check all that apply) 

 Attend festivals/events  

 Attend performing art events  

 Attend shows/music concerts  

 Attend sporting events  

 Attend wedding/family reunion  

 ATV/off-road riding  

 Auto racing  

 Bicycling  

 Birding/wildlife watching  

 Boating/sailing  

 Canoeing/kayaking  

 Dining out  

 Disc golfing  

 Driving on scenic routes  

 Fishing  
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 Golfing  

 Hiking  

 Nightlife/evening entertainment  

 Paddle boarding  

 Running/jogging/walking  

 Shopping  

 Sightseeing  

 Take a brewery tour  

 Use trails  

 Visit art galleries  

 Visit a farmers market  

 Visit friends/relatives  

 Visit historic sites  

 Visit museums  

 Visit parks  
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How far in advance did you plan this trip? (Check only 1) 

o Less than 1 month  

o 1 to 3 months  

o 4 to 6 months  

o 7 to 9 months  

o 10 to 12 months  

o 1 year or more  
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What information sources did you use to plan this trip? (Check all that apply) 

 Destination website  

 Word of mouth  

 Destination visitor guide  

 Google/Internet search  

 Digital ad  

 Magazine ad  

 Travel agent  

 Newspaper  

 Radio  

 TV  

 Facebook  

 Instagram  

 Other, please specify: ________________________________________________ 

 www.exploreminnesota.com  

 TripAdvisor  
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 resortsandlodges.com  

 Other, please specify: ________________________________________________ 

 Other information source, please specify: 
________________________________________________ 

 

 

Did you bring or rent a watercraft on your trip to Otter Tail County? 

o Yes  

o No  

 

Skip To: End of Block If Did you bring or rent a watercraft on your trip to Otter Tail County? = 
No 

 

 

How knowledgeable do you consider yourself regarding aquatic invasive species? 

o Not at all  

o Slightly  

o Moderate  

o Very  

o Extremely  

 

Skip To: End of Block If How knowledgeable do you consider yourself regarding aquatic invasive 
species? = Not at all 
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To what extent do you believe aquatic invasive species are currently a problem in Otter 
Tail County? 

o Not a problem  

o A small problem  

o A sizable problem  

o A serious problem  

o A very serious problem  

 

What are your favorite tourism activities, events, and attractions in Otter Tail County? 

________________________________________________________________ 
 

What tourism activities, events, or attractions would you like to have in Otter Tail 
County but currently not available? 

________________________________________________________________ 
 

Finally, a few questions about you. 

In what year were you born? (Please enter a number only) 

________________________________________________________________ 
 

What is the ZIPCODE of your primary residence? 

________________________________________________________________ 
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What is the highest grade or year of school that you have completed? 

o Less than High School  

o High school graduate (or GED)  

o Some college  

o Associate college degree  

o BA or BS degree  

o Post graduate or professional school  

 

You are: 

o Male  

o Female  

o Prefer not to answer  
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Please give us an estimate of your annual household income (before taxes): 

o Less than $25,000  

o $25,000 to $49,999  

o $50,000 to $99,999  

o $100,000 to $149,999  

o $150,000 to $174,999  

o $175,000 or more  

 

 
This is the end of the survey. Thank you for taking the time to complete this 
questionnaire. Your contribution is greatly appreciated! Project results will be made 
available through a report posted on the Tourism Center Website 
(www.tourism.umn.edu). 

 

 

 


