
BACKGROUND RESEARCH QUESTION: 

How are other health clinics effectively 
communicating with college students?

screenshots from: instagram @iuhealthcenter 

Student Health Center at Indiana University Bloomington

STRENGTHS:

TONE: Written conversationally, uses clear language (no health jargon), friendly, speaks directly to students

IMAGERY: Shows faces of doctors, modern technology, students, consistent use of color and fonts

CONTENT: Takes a stance on social issues

WEBSITE: Features a health library of educational topics, dedicated LGBTQ+ section

INSTAGRAM: Benefits explained in permanent stories, separate story for testimonials, consistent style of posts



BACKGROUND RESEARCH QUESTION: 

How are other health clinics effectively 
communicating with college students?

screenshots from: instagram @mckinleyhealthcenter
wellness app: mhcwellness.illinois.edu

clinic website: mckinley.illinois.edu

McKinley Health Center at University of Illinois at Urbana-Champaign

STRENGTHS:

WEBSITE: Navigational tab for parents

CONTENT: Features a section on health education, doctors as spokespeople

INSTAGRAM: Benefits explained in permanent stories, separate story for FAQs, consistent style of posts

APP: Comprehensive, interactive wellness app with important information in one location

YOUTUBE: Consistent style of original videos



BACKGROUND RESEARCH QUESTION: 

How are other health clinics effectively 
communicating with college students?

screenshots from: instagram @plannedparenthood
facebook @plannedparenthood  |  plannedparenthood.org

Planned Parenthood
STRENGTHS:

CONTENT: Takes a stance, educates, encourages action, communicates how issues affect its audience specifically

WEBSITE: Written conversationally, no health jargon, very approachable, easy to navigate, chat help function

INSTAGRAM: Consistent design and brand voice, answers groups of FAQs in branded stories

FACEBOOK: Inspires engagement by clearly demonstrating values

YOUTUBE: Extensive and relatable content channels around FAQs

IMAGERY: Recognizable illustration style, frequent patient testimonials and pictures



INTERVIEW TRANSCRIPT 
Purpose of Research: To learn how students want to communicate with Boynton Health. 
Method: Four graduating seniors interviewed by email in April 2020  

Interview Guide: 

Q1: When you want to find reliable health information, where do you look first? What sources or 
platforms do you trust, and why?

Q2: How would you describe Boynton’s reputation on campus?

Q3: Would you recommend Boynton to a friend? Why or why not?

Q4: What services does Boynton provide that you are aware of?

Q5: If Boynton wanted you to know about a new service or event, where would be the best 
place to reach you? What would catch your attention?

Q6: What kind of content would make you want to follow (or unfollow) Boynton on social media?

Q7: Would you be more willing to schedule a doctor’s appointment by phone, on a website, by 
text, in person, or through an app? Why? 

Q8: If you had questions about what to expect at an upcoming appointment at Boynton Health, 
by which of the following ways would you prefer to get answers?

Q9: Has the current pandemic changed what types of online content you want to see and 
engage with? Why or why not?

Q10: Please name one opportunity for effectively communicating with students that you think 
Boynton may not have considered.



 

Q1: When you want to find reliable health information, where do you look first? What 
sources or platforms do you trust, and why? 
 
P1: I usually ask my parents, or if it’s something I don’t think they’ll know, I check the internet 
typically looking for reliable websites such as WebMD or any organization website I recognize 
as reliable. 
 
P2: I may look online, such as WebMD, but if I want to make sure it’s reliable I’d talk to my 
doctor. 
 
P3: I typically google whatever im looking for and use the first link. I trust WHO, CCD, Etc. 
 
P4: I typically look online for articles or resources that might help with whatever is going on. In 
terms of “trust,” I don’t often believe medical information I find online, so if I think something is 
wrong, I would rather make an appointment with a medical professional to get more information. 
 
--- 
 
INSIGHT: When students experience a health concern, they often turn to the Internet first in 
hopes of finding a trusted source. However, they admit that it’s difficult to find reliable health 
information online, and that the most trustworthy information comes directly from a doctor. 
 
 
  

 



 

Q2: How would you describe Boynton’s reputation on campus?  
 
P1: I know many fellow students have used Boynton at one point or another, I have myself. I 
trust that it is a reliable place to get medical attention, although my perception is that sometimes 
it may take a while to get an appointment. Other than that, people have a generally positive view 
of Boynton and consider it a valuable campus resource. 
 
P2: I think Boynton has a positive reputation, however a reputation for being over-booked. From 
what I’ve heard, students really appreciate having free services available, and are quick to 
recommend Boyton to their friends. 
 
P3: I think Boyton has a relitively positive reputation on campus! 
 
P4: Boynton is known for being somewhat of a hassle in terms of setting up appointments, but 
once there, the medical professionals are very helpful. 
 
-- 
 
INSIGHT: Among graduating seniors, Boynton has a positive reputation on campus overall. 
However, setting up an appointment is thought to be a hassle due to a perception of being 
overbooked. 
 
 
  

 



 

Q3: Would you recommend Boynton to a friend? Why or why not? 
 
P1: Yes, I would. Mostly because it is very convenient for students and I have had good 
experiences with it. 
 
P2: Yes, because I know many college students don’t have the time/resources/desire to go to 
an outside healthcare provider, and Boynton is a good option. 
 
P3: Yes! Convinently located 
 
P4: I would tell a friend that Boynton It is conveniently located on campus, the staff is nice, and 
they are always willing to help; just make sure you make an appointment before you’re literally 
dying because it might take a little bit to get you in. 
 
-- 
 
INSIGHT: Students value Boynton’s convenience above other benefits, and would 
recommend it to a friend primarily for this reason.  
 
 
 
  

 



 

Q4: What services does Boynton provide that you are aware of? 
 
P1: Mental health services, check-ups, flu shot administration, group therapy, STD testing. 
 
P2: I’ve never actually used Boynton, but I think they provide mental health counseling/therapy 
along with other health services, but I’m not sure exactly what. 
 
P3: Pretty much all medical services one could need except surgery. 
 
P4: Medical checkups of all kinds, STD testing, mental health counseling, smaller programs like 
PAWs, etc.  
 
-- 
 
INSIGHT: While graduating seniors commonly associate Boynton with mental healthcare, 
check-ups, and STD testing, they are not specifically aware of the full range of services 
that Boynton offers, even after four years on campus. 
 
 
  

 



 

Q5: If Boynton wanted you to know about a new service or event, where would be the 
best place to reach you? What would catch your attention? 
 
P1: Since I don’t follow it on social media, I would say its best chance at reaching me would be 
an email with a compelling subject line. I typically ignore most updates, so it would have to really 
put forth “what’s in it for me?” in order to break through the email clutter. 
 
P2: Not sure, I don’t read my emails from them. Maybe announcements in class or flyers in 
school buildings. 
 
P3: I would prefer an email, but a text would be the best place to grab my attention 
 
P4: Email or texting.  
 
-- 
 
INSIGHT: Though students say in general that email is the best way to reach them, they admit 
that it can be challenging for “irrelevant” messages to break through the inbox clutter. Students 
would be open to other forms of communication that would find them where they are, like 
texting or in-class announcements, versus something they would have to seek out themselves.  
 
 
 
  

 



 

Q6: What kind of content would make you want to follow (or unfollow) Boynton on social 
media? 
 
P1: I would like to see infographics with information that’s relevant for me and easy to digest 
and remember. I think maybe patient testimonials would be good as well. 
 
P2: Maybe some practical health tips. But, I think it’d be hard to persuade me to follow them. 
 
P3: I would love to see them use humor when updating the public on health matters! 
 
P4: Helpful information regarding hours of operation, how to get in contact with staff to set up 
appointments, new programs it is implementing, etc.  
 
-- 
 
INSIGHT: Students want to see relevant, memorable health information on Boynton’s 
social media channels. It’s important that this information be useful and easy to understand 
— and bonus points if it occasionally uses a little humor. 
 
 
 
  

 



 

Q7: Would you be more willing to schedule a doctor’s appointment by phone, on a 
website, by text, in person, or through an app? Why? 
 
P1: The website is my preferred method, but an app would be ideal. You wouldn’t have to log in 
every time using an app on your phone and it would make it more convenient because you 
wouldn’t need to remember which website to go to or link to click on. 
 
P2: I’d prefer on a website or through an app, because sometimes talking to someone I don’t 
know is nerve wracking, specifically for doctor’s appointments. 
 
P3: Doesn’t make a difference. I could imagine most millennials would prefer text to avoid in 
person communication. 
 
P4: Any of the above items would be good ways to schedule a doctor’s appointment except for 
in person. Most of the time, I am scheduling an appointment because I do not feel well, so 
having to go to Boynton to make an appointment for a later time/date doesn’t make much sense 
in that regard.  
 
-- 
 
INSIGHT: Students would prefer digital methods of making a doctor’s appointment over 
methods that involve personal communication, which can be anxiety-inducing in a health 
care setting. They value the convenience of making an appointment online, and say that an app 
would make this even easier.  
 
 
  

 



 

Q8: If you had questions about what to expect at an upcoming appointment at Boynton 
Health, by which of the following ways would you prefer to get answers?  
 
P1: Visiting the clinic’s information desk, Searching the clinic’s website, Asking a friend 
 
P2: Calling the clinic, Searching the clinic’s website, Asking a friend 
 
P3: Calling the clinic, Searching the clinic’s website, Asking a friend 
 
P4: Calling the clinic, Searching the clinic’s website, Texting a help line, Asking a friend 
 
-- 
 
INSIGHT: Though some would be willing to call the clinic, students would strongly prefer to 
browse online or ask a friend if they have questions about what to expect at an upcoming 
appointment. In other words, they would prefer to learn about what to expect before 
personally interacting with clinic staff.  
 
  

 



 

Q9: Has the current pandemic changed what types of online content you want to see and 
engage with? Why or why not? 
 
P1: Yes, I use the internet to escape and I never want to see or read the word pandemic again. I 
would like to hear about normal things whenever possible. 
 
P2: Not particularly, as long as the content is not insensitive. 
 
P3: Nope. I just like to see the occasional update 
 
P4: No, it has not changed what types of online content I want to see.  
 
-- 
 
INSIGHT: In general, the pandemic has not changed what types of content most students would 
like to see online. In fact, their need for normalcy may be more important now than ever. In the 
midst of calamity, students just want to feel like students.  
 
  

 



 

Q10: Please name one opportunity for effectively communicating with students that you 
think Boynton may not have considered.  
 
P1: I think that it could try having people go into classrooms and give short introductions to 
Boynton services. I know that HECCUA and other groups have done that, but I have never seen 
Boynton reps do that. 
 
P2: Some sort of word of mouth program, where you get something for referring a friend. 
 
P3: MAKING TIKTOKS!!  
 
P4: Texting. The age demographic of most Boynton patients is very responsive when it comes 
to text messaging over other forms of communication. 
 
-- 
 
INSIGHT: Overall, students believe that a more personal approach to communications 
would go farther than mass communications in getting and keeping their attention.  
 
 
  

 




