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Demographic trends 

●  23, 668 people in 8,033 
households 

●  92% White; 2.8% African 
American, 2.4% Asian, 
0.4% American Indian; 
2.4% Latino 

●  About 44% of households 
have children under 18 

Under 18: 28.7% 

18-24: 7.8% 

25-44: 29.4%  

45-64: 27.4% 

65+:  6.7% 
 



Demographic trends 





What is successful in Ramsey? 

●  Furniture and home furnishing stores 
●  Auto sales 
●  Gas stations and convenience stores 

 



What are some retail opportunities? 
●  Clothing and clothing accessories stores, $25.9 million 
●  General merchandise stores, $51.5 million 
●  Foodservice and drinking places, $53.2 million 

○  Full service, $21.7 million 
○  Limited service, $23 million 

●  Motor vehicle and parts dealers, $29.7 million 
●  Motor vehicle dealerships, $32.3 million 
●  Building material and garden supply, $53 million 
●  Food and beverage stores, $49.5 million 
●  Health and personal care stores, $22.5 million 

 



Existing Assets 





Existing Assets 
Node 1 

Bunker Lake and Saint Francis—Liquor store, JJ, 
gas station, dollar tree, Ginger Café, coffee shops—
Dunn Bros an Caribou, Wendy’s, car wash, Papa 
Murphy’s, Riversbend, Family dental, massage, 
salon 

Node 2 

St Francis and 167—Liquor store, shooting range 
and gun shop, accounting firm, Domino’s pizza, 
interior supply 

 

COR 

Fountains of Ramsey Event Center 
The Residence, dental clinic 
County offices, city offices 
Gas stations 
 
Several car/RV/trailer places 
The Northstar Stop 
 
Coburn’s Grocery store 
GiGi’s Salon, nails, State Farm office, Chinese 
restaurant, Mexican restaurant, Caribou Coffee 
Fitness, vaping store, Subway, Totally Tan, gas 
station 
Lunchbox deli 
 



Existing Challenges - Competition 



Existing Challenges - Competition 



Existing Challenges 

Geography: 400 acres 
of land, limited by Hwy 

10 

Competition 
with Anoka 

Lack of existing 
buildings or 
spaces for 

restaurants 

COR has had 
vacancies for 

some time 



Recommendations 
1- Look at niches and attract businesses that pair well together 

Existing niches in Ramsey 
Furniture 
Car sales 
Car repair, auto parts 
 
Potential niches in Ramsey in the COR 
Retiree niche 
Wedding niche 
Restaurant niche 
Northstar Niche 
 

 



Recommendations 
 

Support local 
Look for small, locally-owned 
businesses to create character. If the 
city attempts to recruit chains, consider 
fast-casual places rather than 
traditional fast food 

Ask for input 
Ask residents what they would like to 
see in the COR. They might know 
someone looking to expand, and it’ll 
help generate interest 

Leverage growth 
.A growing community is an asset for 
development, and Ramsey can 
leverage growth to recruit business 

 

Create a destination 
Support festivals and events to 
increase traffic to the City. When 
visitors come to the city for an event, 
they also are spending money at 
restaurants and other local 
establishments 

Encourage housing 
Retail follows rooftops, so the more 
housing that is developed in Ramsey, 
the more attractive the city is for 
retailers 

Again, look at niches 
A series of businesses that pair well 
together  not only keep money in 
Ramsey, but also are more convenient 
for shoppers-- increasing the likelihood 
that they will keep shopping in Ramsey 
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