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Welcome to the first issue of Source, a magazine for
friends of the University of Minnesota Extension Service!

As an Extension supporter, partner and

stakeholder, you want to know how

Extension is making a difference in

Minnesota. Three times a year, Source will

offer you stories about the positive impact

Extension is having on Minnesota’s families,

youth, communities, environment, food and

agriculture systems. In each issue, you will

also get practical and useful information that

you can use.

I invite you to keep turning the pages. You’ll find stories about

three issues we all care about: helping Minnesotans eat and feel better

through nutrition education, enhancing farm profitability to benefit

agricultural producers and rural communities, and making a differ-

ence in young people’s lives by creating positive out-of-school-time

experiences. You will also find tips and resources for lake home and

cabin owners, information about a great new book for weather enthu-

siasts, a description of a new program for small rural communities,

and updates on interesting research funded by the state’s Rapid

Agricultural Response Funds. 

In addition to this magazine, we also offer an online version of

Source at www.extension.umn.edu/source. From there, you are just a

click away from any of the thousands of helpful articles, publications,

programs and services offered by Extension. 

We want to hear from you! Please take a minute to complete the

online survey at www.extension.umn.edu/source and give us your

feedback about this first issue of Source. We will use your comments to

make sure this magazine provides you with the Extension stories and

information you care about. 

Sincerely, 

Beverly R. Durgan

Dean and Director
University of Minnesota Extension Service 

From the
Dean and Director

Extension offers
drought-related

resources
As this summer’s drought conditions continue to

impact Minnesota, the University of Minnesota

Extension Service’s drought-impacts web-

site (wwwwww..eexxtteennssiioonn..uummnn..eedduu,, search for

“drought”) connects Minnesotans to the most

up-to-date information on drought topics relat-

ed to crops, livestock, horticulture and heat

safety, as well as the most recent U.S. Drought

Monitor map.

Extension’s Farm Information Line (800-232-9077),

staffed Monday through Friday from 8:30 a.m. to

1:30 p.m., continues to be a source for producers

with questions about drought effects on crops

and livestock. Questions at other times of the

day and on weekends can be left on voice mail

and will be returned during staffed hours. 

In addition, questions can be emailed to the

Farm Information Line at fil@umn.edu, and a

written response will be returned.

Tell us what
you think—

Win an Extension prize!

We want to hear from you. Please 
complete the short online survey by
November 30, 2006, and win a chance
at great Extension prizes, such as a
denim shirt or briefcase-style bag. 
www.extension.umn.edu/source
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hen Julie arrived at her nutrition class in St. Cloud, she had a fast-food bag in

one hand and a supersized soda in the other. The evening’s topic, taught by a

University of Minnesota Extension Service nutrition education assistant, was a

comparison of the nutrition of a fast-food restaurant meal to a meal prepared at

home. Julie was surprised. As she continued to attend classes, Julie arrived with smaller

sodas, and even brought a bottle of water one evening. She was drinking more milk after

learning about the risk of osteoporosis. And she began eating breakfast more often. Julie

is on her way to better health, thanks to Extension’s Nutrition Education Programs.

Julie is not alone. Last year the
University of Minnesota Extension Service
reached more than 45,000 low-income
Minnesotans with programs to promote
healthy eating and food budget manage-
ment. For more than 30 years, the
University has partnered with Minnesota

counties to deliver nutrition education for the U.S. Department of
Agriculture Food Stamp Nutrition Education Program and the
Expanded Food and Nutrition Education Program. 

“I’m often asked why the University of Minnesota is involved with
hands-on nutrition education,” says Sue Letourneau, Extension nutri-
tion program director. “The answer is simple. We take the most current
peer-reviewed research, turn it into effective learning tools, and deliver
it in practical ways to the people who need it the most. Extension is in
a unique position to do that.” 

Extension’s Nutrition Education Programs serve many 
audiences, from preschoolers to senior citizens, and take

many shapes: classes, social marketing campaigns, 

seminars for professionals and service providers, news-
letters, and one-on-one coaching. Visual activities

are often the most effective—for example, using
sugar cubes to show the amount of sugar in 

a bottle of pop or paraffin-filled test tubes 
to demonstrate the amount of fat in 

various foods.

Nutrition programs may be found in
a wide variety of community settings

across Minnesota, including food

shelves, WIC clinics, senior centers,
child-care centers, charter schools,
summer camps, low-income housing
and grocery stores. 

2 S O U R C E
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Extension’s nutrition educators
help Minnesotans eat better 
and feel better

Fat grams are more than a number on a
label when represented by wax models.
These wax props help children learn 
about fat content in different kinds of milk.

Just how big isJust how big is
one serving?
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The heart and soul of Extension’s  pro-
grams are the nutrition education assistants

(NEAs) who deliver the services. These are
not your typical academics. Rather, they are
Minnesotans—neighbors helping neigh-
bors—dedicated to teaching people in their
communities about healthy eating and food
budget management. Although their back-

grounds and experiences may be different,
their stories are very similar. Marilyn
Boettcher, a recently retired NEA in Nicollet

County, ran into the very first person she
taught when she started working for
Extension in 1994. The woman had been in
an abusive marriage, had had little money,
and had lived in a trailer in an isolated area.
Today, the woman has turned her life
around. She is remarried, has a good job and

is no longer using food stamps. The woman
told Boettcher that she still follows the 
practices for shopping on a budget and 
cooking healthy meals that Boettcher taught
her 12 years ago. Boettcher is proud that the

nutrition education she provided had a life-
long impact. 

The importance of nutrition education

is also reflected in the story of Annette

Shepardson, a new NEA in Winona County
(pictured on the cover). Shepardson remem-

bers when she was 18, a new mom and very
overweight. Struggling to make ends meet,

she received nutrition education that helped
change her eating habits and her life. She
learned how to eat healthier foods, lost

Rita Colchin, nutrition education assistant, 
uses food samples and the food pyramid to
teach Hispanic seniors about healthy portions. 

Extension’s nutrition education assistants, like
Nicollet County’s Marilyn Boettcher, counsel
families on shopping habits and healthy cooking.

Meet Rita Colchin, NEA, 
Dakota County

Rita Colchin came to the United States 28

years ago from Ecuador. She was a stay-at-

home mom until 1998, when she answered

an Extension ad for a person who spoke

Spanish and was familiar with Hispanic cul-

tures. Colchin works hard to help clients of

many cultures eat and live healthfully. She is

especially aware of the challenges for immi-

grants when it comes to different foods

offered in the United States and other coun-

tries. For example, most Hispanic, Somali

and Hmong refugees have never eaten

peanut butter and do not know of its value

as a protein. Elsewhere, chocolate, pop and

candy are expensive and hard to come by,

but they’re inexpensive and far more 

common in the United States. Easy access

creates unhealthy weight gain. Colchin 

says her mission is to “encourage folks of

Hispanic cultures to fry less, drink less soda

and walk more.”

F A L L  2 0 0 6 3

weight and kept it off. Now, as an NEA, she
can help low-income families make similar
changes. “Nutrition really did make a differ-
ence in my life, so I am passionate about
doing the same for others,” says Shepardson.

“I’m thrilled to be in this job.”
Extension’s Nutrition Education Programs

also have economic impact. A 2003 Centers
for Disease Control study showed that 23

percent of adult Minnesotans are obese and
an additional 38 percent are overweight.
The burden due to obesity is estimated at
$31 billion annually. The good news,
according to the U.S. Department of

Agriculture, is that for every $1 spent on
nutrition education, $10.64 in healthcare
costs is saved. Families save $2.68 for every
$1 spent—money that can be put back in

the local economy to buy clothes, durable

goods and other necessities. 

For more information on Extension’s Nutrition

Education Programs, call 612-625-8260 or see

www.extension.umn.edu/nutrition.

Good nutrition makes a difference—years of
research say it does. Children who eat breakfast are better learners;
adults who eat well are more productive at work; good nutrition keeps seniors in their homes
longer and reduces medical bills. In short, the better we eat, the better we feel and live.
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s senior financial services team leader for AgStar, a farm credit company in Mankato,
Dennis Kelly helps his clients with production, marketing and risk management issues.
Six years ago, AgStar began sponsoring Winning the Game, a University of Minnesota
Extension Service program to help farmers market corn, soybeans and wheat more

effectively. “We need unbiased information where we are not trying to manage a client’s busi-
ness,” Kelly said. “The fact that it comes from the University goes over well with the clients.”

Helping farmers increase their prof-
itability is an important priority for
Extension. Winning the Game is an
effective tool. Since it was introduced
in 2000, Winning the Game has
reached close to 5,000 producers
across Minnesota. At half-day sessions
taught by Extension educators, farm-
ers learn how to secure better average
prices for their crops by sharpening

their marketing skills and implementing a
plan. Just teaching farmers to avoid common
mistakes can really enhance their income.
The lessons are delivered through a lifelike
game in which participants make a year’s
worth of grain-marketing decisions. The
feedback is immediate, and it’s compared
with 15 years’ worth of actual market prices.

The impact of Winning the Game has
been significant. Follow-up surveys reveal a
remarkable pattern of behavior change. In
2004–05, for example, nearly 700 producers
around the state attended Winning the Game
programs. More than 94 percent of those who
responded to the survey said they followed
through and developed a pre-harvest market-
ing plan for their 2005 crop. Within that
group, 89 percent implemented their plans.

“Without a doubt, attending a workshop
has made a big difference for me,” said Dan
Erickson, who along with his father, farms
1,800 acres of corn, soybeans and alfalfa in
Freeborn County near Alden. “I have seen
the results. I’ve learned that you need to think
about this stuff early, maybe even a year

ahead of time. The 2008 crop is already trad-
ing. The point of the program is that we need
to think about these things ahead of time.”

The game concept came from the
University of Nebraska, but the University
of Minnesota’s Center for Farm Financial
Management, Extension economists Bob
Craven and Wynn Richardson, and
University grain marketing specialist Ed
Usset, took the game to a new level.
Funding from the Minnesota Soybean
Growers Association bolstered the effort. 

“There was clearly a need for a process to
help people arrive at their decisions,” said
Craven, who in addition to teaching
Winning the Game concepts, farms 1,600
acres near Jackson. “It had to be simple,
straightforward and easy to act on, without
getting too complicated. We decided to step
back and focus on some key basics. Plus, we
had a fun game to play. It was a fairly simple
message with some key take-home points for
the producers to grasp.”

The series has grown to three parts: 
1) Gain the Pre-harvest Marketing Advantage;
2) Launch Your Pre-harvest Marketing Plan;
and 3) The Post-harvest Marketing Challenge.
Craven and Usset have plans to roll out 
a fourth component, Launch Your Post-
harvest Marketing Plan, this winter.
“Winning the Game: The Dairy Edition”
was introduced last winter.

The courses are hosted in Minnesota
communities by local sponsors, such as banks,
insurance companies and grain elevators. The

Extension teaches farmers about
“Winning the Game”

Real-life simulations enhance real-life marketing skills
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Dennis Kelly
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sponsor pays a fee to the University, secures
the facility, sets the date and solicits attendees.

“The sponsorship model was a tremen-
dous breakthrough for us,” said Usset, who
developed the curriculum for the Minnesota
program. “The sponsor is paying us to do
what we do best—educate people. The
sponsors have incentive. They take the job
that we at the University were never that
good at—getting people in the seats.” 

Through sponsors, the workshops reach
audiences that might not otherwise attend
Extension events. No matter where they
come from, however, attendees have the
same goal in mind. They want to learn more
about marketing. And they want to leave
with clear ideas about how to put new prac-
tices in place.

For Kelly, who sees the vast array of 
marketing materials available to farmers
today, it’s an educational formula that
works. “It’s a good mix of teaching and
hands-on learning,” he said. “It’s fun and in
the end there’s some competition involved.
It’s a good classroom situation. You’re not
sitting there listening to someone talk for
five hours.” 

For more information, see

www.extension.umn.edu/AgRisk

At the same time Winning the Game

workshops were enjoying their sixth sea-

son of success, a series of programs for

farm women debuted in Minnesota and

North Dakota.

Annie’s Project, a six-week educational

program to help farm women become better

business partners, was introduced in seven

cities. From February through April 2006, 

140 women attended courses from Grand

Forks, N.D., to Thief River Falls, Minn.

Topics included business and marketing

plans, crop insurance programs, and 

retirement plans.

Debra Johnson, who runs a grain farm with her husband near Alexandria, Minn.,

attended the course in Fergus Falls. “I benefited most from the marketing aspect. 

I am able to understand it a little bit better now; otherwise I was scared of (market-

ing). We studied the basics but because we have crop insurance, it helped us think

through how many bushels we could or should market ahead of time. And I learned

you need to know your cost of production to know where to lock in a good price.

“I encouraged my husband to do more forward marketing this year than in the

past. So we're getting our feet wet.”

Most of the Minnesota and North Dakota participants came from farms of 

2,000 acres or larger, said Extension agribusiness educator Bret Oelke. Two-thirds

of the Minnesota participants had spouses who previously attended Winning the

Game programs.

The series was a collaboration of Extension in North Dakota and Minnesota, the

Minnesota Association of Wheat Growers, and the Minnesota State Colleges and

Universities system. Oelke said the group hopes to expand to a minimum of 10

Minnesota sites in 2006–07. 
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Annie’s Project reaches out to
Minnesota’s farm women

Dan Erickson, who farms in Freeborn County, 
sharpened his marketing skills by attending four
different Winning the Game workshops.  

Changes in Farm Management
Behavior
Winning the Game workshop participants
reported the following behavior changes in
evaluations completed six months after 
attending a program. 

n 90% developed a pre-harvest marketing plan

n 98% used a revenue-based crop insurance to
manage production and price risk

n 76% developed a post-harvest marketing plan
and 90% of those who developed a post- 
harvest plan, implemented the plan

n 68% stored less corn than the previous year 
and 61% stored less soybeans

Debra Johnson
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hen Ethiopian immigrant Shegitu Kebede started her center for single immigrant

mothers in the Franklin Housing Cooperative in Minneapolis, Kebede went to the

University of Minnesota Extension Service’s Urban 4-H to help start an after-school

youth program. Three days per week, kids cram into one of the center’s two rooms to

do artwork, 4-H projects and homework. This program received national recognition in April

from Bridging Refugee Youth and Children’s Services, Washington, D.C.

Out-of-school opportunities for Minnesota young people are 
too important to be left to chance. That’s why University
President Robert Bruininks created the Minnesota Commission
on Out-of-School Time in 2004. Composed of parents,
researchers, business representatives, educators, community lead-
ers and philanthropists, the commission was charged with making
recommendations to expand and improve programs during out-

of-school time. Participation in after-school programs has been
linked to better school attendance, better grades and test scores,
more positive attitude toward school work, higher aspirations for
college, better work habits, better interpersonal skills, and reduced
dropout rates. The University partnered with the McKnight

Foundation and the Minnesota Department of Education to
launch and fund the commission. 

The commission’s vision and recommendations, released a
year ago, have resulted in an explosion of activity. 

“Many people don’t realize that the University is so heavily

involved in this initiative, but this is an issue we know something
about and we can do something about,” said Dale A. Blyth, 
associate dean of Extension’s youth development programs and
director of the Center for 4-H Youth Development.

“In recent years, parents and community leaders have been
increasingly alarmed about the disengagement of youth and the

overall rate of delinquency, pregnancy and drug use across
Minnesota,” Blyth said. “Each year, young people on average have

a minimum of 1,900 hours of discretionary time—the equivalent

of a full-time job for a year—without structure or supervision,
according to a report from the Carnegie Council on Adolescent
Development. In Minnesota, 42 percent of kids ages 10 through
12 are home alone after school.” 

Out-of-School Time: Making a difference 
in young people’s livesExtension leads 

initiative to enrich
opportunities for
Minnesota’s youth

W
Shegitu Kebede
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An important element of the commission’s work was the Youth
Caucus, a two-day session with 18 young people and 6 adults from
across Minnesota. The caucus was asked to tell the commission
what should be done about out-of-school time. Recommendations
included creation of a website supporting out-of-school opportuni-
ties, a biennial survey of youth to learn about their interests in 
out-of-school time, and creation of an independent statewide entity
and regional centers to support out-of-school programming.

Some of these are being implemented with Youth Community

Connections, an independent alliance of public and private partners
hosted by Extension’s Center for 4-H Youth Development. Youth
Community Connections strives to ensure that every Minnesota

community offers developmentally appropriate activities for non-
school hours. 

“We are hosting the October statewide kickoff for the Lights On

Afterschool! event,” explains Laura LaCroix Dalluhn, director of
Youth Community Connections. “We want to raise public awareness
about the importance of having quality out-of-school-time oppor-
tunities for young people, their families and their communities.”

F A L L  2 0 0 6 7

Out-of-School Time Resources
Community Youth Development

wwwwww..ccyydd..uummnn..eedduu
Minnesota 4-H Program

wwwwww..ffoouurrhh..uummnn..eedduu

Urban youth befriend reptiles at a summer 
environmental camp in southeastern Minnesota.

n Urban 4-H director Jennifer Skuza’s research on immigrant 
adolescents has found “appropriate leisure and recreation 
opportunities, services, support and programs are important 
factors that may contribute to the healthy development of 
immigrant youth.” 

n The Center, through its Minnesota Youth Work Institute, 
offers noncredit training to almost 2,000 youth workers each 
year to help them to create better opportunities for young 
people. The institute helps youth workers think about their 
influence in the lives of  young people. It also helps cultural 
communities tell youth workers about their cultural heritage in 
ways that support learning. 

n The University helps parents, leaders and others understand 
why out-of-school opportunities matter and how they can help. 
Extension sponsors six regional forums each spring and fall that 
provide more than 500 individuals with new research-based 
information on topics such as factors influencing participation 
and what quality programs look like. 

n Extension and its partners are offering training and technical 
assistance around the state this fall on how to assess and 
improve quality in local programs.

n Extension’s 4-H youth 
development program is ex-
panding its efforts to provide
rich learning experiences 
through 4-H clubs and 4-H 
adventures to more than 
130,000 youth each year. 

n The new statewide 4-H 
“Grow Green” initiative 

reaches young people through new partnerships, tools and small 
grants that enhance 4-H programs. For example, two new com-
munity grants are designed to engage Native American youth in 
northern Minnesota.

n The University’s applied research collaborative with Wilder 
Research and Search Institute studies issues that matter to young 
people and their families. This fall, with support from the 
University and the McKnight Foundation, researchers will do a 
statewide survey of parents to assess need for quality opportuni-
ties for children and youth. 

Extension supports high-quality out-of-school
time opportunities in many ways. 

At a 4-H spring workshop, children 
tried out their green thumbs.
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esearch-based information doesn’t scream down the highway
like an emergency vehicle headed to an accident. But re-

search answers do get to the site quicker because of the Rapid
Agricultural Response Fund (RARF) managed by the Minnesota
Agricultural Experiment Station. The Minnesota Legislature cre-
ated RARF in 1999 to speed response to urgent issues facing agri-
culture and natural resources. A few of the projects are underway
at the University of Minnesota this summer. 

Sudden Oak Death
Oak trees are dying in California and southern Oregon because of

a fungus-like organism. This killer could hitchhike on plants
being shipped into the state and damage our woodlands, urban
forests and landscape plants. Plant

pathologist Robert Blanchette and
his team are developing a test to
screen plants for this pathogen and
assess the threat to Minnesota.

They’ll share what they learn

through the University of Minnesota
Extension Service and a website,
www.cfans.umn.edu/oak.html, so plant growers and gardeners
will know what to do about this disease.

8 S O U R C E

Feeding our fascination with 
the weather 

Rinnesotans have a fascination with weather. From drought to
floods, humidity to wind chills, weather information is often
the way we start our day. Now, there is a book, Minnesota

Weather Almanac, to feed your weather interest. 
Written by University of Minnesota Extension Service climatol-

ogist and meteorologist Mark Seeley and published by the
Minnesota Historical Society Press, the book is equal parts enter-

tainment and education. References 
to nearly two centuries of weather-
related happenings help Minnesotans
better understand the state’s complex 
weather systems.  

The book is loaded with historical
details, fun facts and scientific les-
sons. For example, did you know
there are three kinds of twilight—-

civil, nautical and astronomical? Do
you know how the term Indian sum-

mer originated? And what is a
turkey tower?

Seeley shares stories from weather
stations around the state and reviews significant

weather-related events from the past, including the great tropi-
cal thunderstorm that struck west-central Minnesota in July 1867,

the Long Winter of 1880–81, and the Twin Cities’ worst-ever flash
flood in July 1987.

“These are the stories that stand out historically,” explains Seeley.

“We like to focus on our own experiences as being extreme, but if we

review them in a historical context, we have a greater understanding
about what other generations of Minnesotans have put up with.”

Seeley also predicts Minnesota’s weather future based on four

trends from the last 30 years: warm winters, higher minimum tem-
peratures, high summer dew points and greater annual precipitation.

A member of the U of M faculty since 1978, Seeley has devel-
oped educational programs related to weather and climate impacts

on agriculture and natural resources. He also operates a network of
automated weather stations, most of which are at University research
and outreach centers. 

Minnesota Weather Almanac retails for $22.95 and can be 
purchased through the Minnesota Historical Society Press website
(www.mhspress.org) and area bookstores.
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Community leadership to
reduce poverty

hen it comes to creating a thriving community, it’s the com-
munity members themselves who are the key to success.
Helping rural communities of 5,000 residents or fewer

develop their human asset is the goal of Horizons, a program of the
Northwest Area Foundation.

Horizons is partnering with the University of Minnesota
Extension Service to deliver local training, organize communities to
develop plans for the future use of local talents, and evaluate the
results. “Leadership needs to come from across the entire community,

from people who don’t currently see themselves as leaders,” says
Monica Herrera, Extension’s program director for Horizons.

In addition to expanding the quantity and quality of leaders, par-
ticipating communities will have honest discussions about poverty
and identify action steps—all with the help of an Extension commu-
nity coordinator. The long-term goal is to change population loss
and economic decline into prosperity.

To kick off the program, five Horizons “Showcase” events will 
be held in October 2006. The program consists of four phases. 

Sweet Corn Protection
Sweet corn is one of the joys of Minnesota summers. Unfortunately,
the corn earworm enjoys chomping on sweet corn plants almost as
much as we enjoy eating the ears. Summer winds blowing from the
south give corn earworm moths a free ride into our state. This year
Extension entomologist Bill Hutchison led a team that tracked the
arrival of the corn earworm moths. These critters are becoming
resistant to traditional control methods, including the pyre-throid
insecticides. Hutchison’s team tracked how many resistant earworms
reached Minnesota and will develop methods for controlling the 
earworm in both organic and traditional production systems. The
data can be found at www.vegedge.umn.edu.

Healthier Bees
The buzz on bees is that they are starting to disappear. About half 
the U.S. honeybees died during the winter of 2004–05 because of a
parasitic mite called Varroa destructor. The loss reduces honey pro-
duction and the pollination of fruits, vegetables and other plants.
Pesticides were the only defense against Varroa destructor before
Extension entomologist Marla Spivak’s research team bred a bee that
can resist diseases and mites. This year Spivak’s team will develop

tools beekeepers can use to evaluate mite
infections, evaluate the use of resistant bees,
and share information through Extension out-
lets and a web course called Healthy Bees.
See www.extension.umn.edu/honeybees.
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Busting Rust
Soybeans are a $1.3 billion crop in Minnesota, and
Asian soybean rust, just starting to enter the United
States, threatens to bust profits and yields. Plant
pathologists Jim Kurle and Dean Malvick are using
a system of sentinel plots to give Minnesota farmers
an early warning if soybean rust does reach us. This
early warning will allow farmers to take preventive
measures early when they are most effective.
Extension experts and the website www.soybeans.umn.edu will pro-
vide timely and helpful information on what to do if soybean rust is
detected in the sentinel plots.

More information on RARF is available at www.rapidresponse.umn.edu.

To learn more and to see a map of eligible communities, go to
www.extension.umn.edu/community/horizons. If your community

meets the demographic criteria, consider attending to hear an
overview of how the program works.

Thirty-six communities participated in the Horizons
program pilot in 2003–04.

More than 80 percent described actions that addressed housing issues,

job skills training, community development, youth programs, business

development and community healing. They reported:
n The program engaged low-income people in program implementation 

and created community structures to continue working on poverty.
n New resources were brought in through grant applications and new 

coalitions.
n More youth, newcomers and culturally diverse residents became 

involved in leadership.
n Participants ran for public office.
n Volunteerism increased.
n Businesses got more involved in public issues.

K
im

 C
ha

pm
an

BigStockPhoto.com

M
in

ne
so

ta
 A

gr
ic

ul
tu

ra
l

E
xp

er
im

en
t 

St
at

io
n

M
in

ne
so

ta
 A

gr
ic

ul
tu

ra
l E

xp
er

im
en

t 
St

at
io

n



Lake home and cabin owners: 
Help is here!
Minnesota, the Land of 10,000 Lakes, is also
home to thousands of lake homes and cabins.
If you are a lake home or cabin owner, you
need to know how to take care of your
increasingly valuable property. You need
practical information to prevent the septic
system from freezing, to stabilize your shore-
line, to protect trees from construction 
damage, and so much more!

The University of Minnesota Extension
Service Lake Home & Cabin Kit, Second
Edition, has just the answers you are looking
for. Conveniently packaged in a three-ring
binder, the kit contains information answering
more than 50 of the most common questions
asked by lake home and cabin owners. 

Extension experts have continued to develop
new information for this popular resource
since it debuted in 2005. The second edition
kit answers even more questions—such as
what you should know about heating your
home or cabin and how to create your own
rain garden—and it directs you to Extension
programs, publications and websites for
more in-depth advice. 

Do you want to solve your current lake home
and cabin problems, pick up some great tips
on increasing the value of your property, and
learn more ways to protect the environment?
Then order the Lake Home & Cabin Kit, Second
Edition. The kit sells for $29.99 plus shipping.
Purchase it online at shop.extension.umn.edu
(search for item number 08241).

Maintaining your lake home or cabin’s
septic system soil treatment area:

n Mow but do not fertilize or water plantings 
in the drain field/mound.

n Avoid planting trees, deep-rooted plants, 
shrubs and vegetables.

n Stop cutting the grass in the area a few 
weeks before the rest of the lawn to 
insulate the area and prevent freezing.

n Keep all foot and vehicle traffic off the 
tank, pipes and soil treatment area.

Want to know more? See
www.extension.umn.edu/OnsiteSewage

UUnniivveerrssiittyy ooff MMiinnnneessoottaa EExxtteennssiioonn SSeerrvviiccee
Office of the Dean and Director
240 Coffey Hall
1420 Eckles Avenue
St. Paul, MN 55108-6070
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