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FARMERS ATTUNED--Today's farmer is tuned in to radio and t elevision. 
Doane Agricultural Service, Inc., did a Farm Broadcast Media Study for 
the National Association of Farm Broadcasters. It points out that 93. 5 
percent of all farmers are regular broadcast listeners. The higher the 
farmer's income, the more he depends on broadcast media: 76.4 pe rcent 
of the farm operators either know the farm broadcaster personally or 
recognize his voice and delivery as a broadcaster. 

The survey involved 1, 900 farmers from many states and showed that 
48 percent of the dairymen listened to radio at noon and 30 percent of the 
farmers watched some TV at noon. 

And radio and television are excellent tools to reac h people. For 
example, agents in the Alexandria area appear on KCMT-TV each Tues
day from 5- 7 minutes. The agents reach an average of 21, 000 homes. 
If you now appear on television or radio ask your host how many people 
are watching or listening. The stations can give you a good estimate. 

--Mike Harris and Ray Wolf 

HS PU B LI C A T I 0 N 0 N W E I G H T C 0 N T R 0 L A V A I LA B LE - -At long 
last, HS-33 You and Your Weight is in the Bulletin Room. In addition to 
the regular HS format the re is a worksheet available. It can be torn off, 
leaving the publication intact. HS-16 Pots and Pans is being extensively 
revised and should be available soon. --Lee Nelson 

HOME ECONOMICS RADIO AND TELEVISION--In 1973, the Depart
ment of Information and Agricultural Journalism surveyed the county 
e x tension workers regarding their radio and TV activities. Fifty-two 
extension home economists had regular radio programs and Mike Harris, 
TV specialist, just reported that 7 home economists appear regularly on 
Mankato TV and 6 regularly on Alexandria TV. - -Ray Wolf 
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HOW TO INTRODUCE A SPEAKER PROPERLY--One very ne g lected 
area in the spoken word is the introduction of speakers. Often the a pproach 
is to show the audience how witty and wise the introducer is rather Lhan to 
explain the speaker's thesis. 

According to Time, Inc., the introduction is designed 11 to whet Lhe a p
petite of the audience to hear the speaker talk. 11 The introdu tion should 
answer some of the following questions: Why is the speaker spe aking on 
subject A? Did he/she invent it, develop, it, write a book about it? Doe s 
he/she teach it? Is this subject his/her life's work? If so, how did thi s 
happen? What is subject A to this audience? Is it also their special sub
ject? Or is it their bread and butter? Or does it threaten their bread a nd 
butter, their health, their environment? Or does the audience have the 
interest in subject A that any general audience might have? What can you 
tell them about a speaker that is interesting? 

After these questions are answered, dig out the interesting facts about 
the speaker from re la ti ves, friends, associates. Keep the introduction 
short and in the appropriate tone. Be sure ta give the vital and important 
details and just enough to pique the audience's interest. This information 
was taken from Interim - -American College Public Relations Association. 
(Paul Cashman and I prepared our own publication that gives more details. 
It is Communications Bulletin 26, "Speeches of Introduction and Presen
tation, 11 available from the Bulletin Room, 3 Coffey Hall, St. Paul Campus.) 

--Harold B. Swanson 

>:< * * * 
MEETING COVERAGE--You may be able to get some good coverage stories 

on your Extension meetings in the news media simply by getting your guest 
speakers to stop at the newspaper (or radio station) office afterwards for 
a 11quick.ie 11 interview. 

This worked at the recent Regional Beef Cow-Calf program in the 
Southeast District, according to Earl Bergerud, assistant district director. 

Three specialists--Fred Benson, Bob Jacobs and Jack True stopped 
at the Rochester Post-Bulletin office following the meeting, where they 
were interviewed by staff writer Harold Severson. 

Advantages of this technique: 

--It saves time for a reporter who may not be able to spare an after
noon, evening or even a few hours to cover a meeting. 

--The story is more apt to get used if it's staff written, opposed to 
being submitted by you or someone else. 

- -And, just in case you don 1t dig writing all that much, you 1 re saved 
the chore of writing the story. 

Incidentally, Earl is pleased at the way the district beef and sheep 
programs have drawn in Southeast. - -Jack Sperbeck 
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OUR FACE IS RED LETTERS--Let's face it, everybody makes mistakes 
now and then--campus-based and county faculty members are no excep
tions. This includes us in Information and Agricultural Journalism (may
be more than the rest of you). 

Pitney Bowles released a publication on letter writing for busin ess peo
ple. We are unabashedly stealing some of Pitney Bowl es ideas b ecause 
we, too, are in the people business, and the material is worth sharing . 

So on with it. To err is human, to ask for forgiveness is good c ustom
er, student, clientele relations. Remember, a soft answer turneth away 
customer wrath ... or helpeth to. 

When you make a mistake and someone complains, don't try to cove r 
up. Come right out and admit your error ..• explain what you are doing 
to correct it ... and say you are sorry. You're right. We goofed . 

Or a carefully us e d, a disarming touch of humor at your own expense 
can take the curse off an unfortunate blunder. 

Fact is, with neat handling, you can turn an error into a n oppo rtunity 
to build good will. Prompt courteous acknowledgement of your error by 
letter (or other communication), coupled with fast action correcting it, 
can go a long way toward transforming irritated customers or clientele 
into contented ones. 

William Nunn, former director of University Relations, Univer s ity 
of Minnesota, used to say that mistakes can be a big opportunity for a 
good public relations effort. Of course, we don't want to go around 
m aking mistakes just to apologize. That, too, can be come a source of 
irrita tion. --Harold B. Swanson 

ERVEN SKAAR REPORTS ON RADIO ACTIVITIES - -"Mary Belau , 
a c ting Isanti County extension home economist, and I did a series wi th 
B ob Warren over KABG, Cambridge, on the Extension Service on their 
east central farmers program. 

"This has given us an opportunity to t ell about the extension services, 
and the programs in agriculture, production and marketing, plus 4 -H and 
family living phases of the extension program. 

"The program is on in the morning and again rn the evening. 

"Bob Warren, the station 1 s news director, told us how 
ciated receiving the tapes from Ray Wolf and Janet Macy. 
re a l good use of them. 

much he appre 
They make 

"I expect to do another east central forum with Bob Warren on the re
source development and public or community affairs phase of the exten 
sion programs in the near future. 

"Just thought you might like to know how much KABG and we rn the 
extension office appreciate your help. 11 

Thanks for the nice report. - -Ray Wolf 
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WORD CORNER: SHARPEN UP !--Despite the late Amy Vanderbilt's opin
ion, the use of Ms. is now commonly accepted. I've checked many diction
aries and have found it in every one published during the past 2 years. 

The need for such a title grew with the desires of women to be treated 
on an equal plane with men. Why, they reasoned, should women be denoted 
by their marital status (through the use of Miss and Mrs. ) when men are 
not. 

Although most people are now accustomed to seeing Ms., many continue 
to mispronounce it and misuse it. Pronounce it Miz, a s you would say Liz. 
Use it as a title of courtesy before a woman's last name or before her given 
(firs t) name and last name (Ms . Jones; Ms. Mary Jones). It is nonsensical, 
of course, to say Ms. John Jones, since Ms. denotes a w oman . In short, 
use Ms. just as you use Mr. for a man: a s a title of re s pec t to denote 
gender, not marital status. - - Ka thy Wolter 

HOME ECONOMICS TAPES--Pa rt !--What's Happenin g To Meat In 197 5 , 
Dick Epley, extension specialist, meats; Use Of Varnish Remover On Fur
niture, Kare l Strandne ss, assistant extension specialist, consumer infor
mation; Refinishin g Furniture--Sand And Stain, Karel Strandness; Energy 
Savers, Edna Jordahl, extension specialist home management; Retail Price 
Outlook, Edna Jordahl. 

Part II-- World Food Situation, Edna Jordahl; Adult Education Month, 
Ha r lan Copeland, Head, Adult Education, Graduate Program Area, Unive r
sity of Minnesota; All American Ve ge table Varieties, 0. C. Turnquist , ex 
tension horticulturist; New Vegetable Varieties, O. C. Turnquist; Patient's 
Rights, Bla nche Erkel, Consumer Affairs Officer, Food and Drug Admin
istration. 

Starting February 1, tapes will be 3-3-! minute s in length. This new 
l e ngth is a more ac ce ptable format for most stations. The number of 
selections will also be increased. --Janet Macy 

MET RICS TAPE IS FUN AND INFORMATIVE--Adis cussionofmetrics 
- -The history and legislation of metrics - -is available on reel to reel or 
cassette for your information or use with groups and individuals. The 30 
minute tape was made by Edna Jordahl, extension specialist home manage
ment, and Janet Macy for the Metrics Telelecture. The quality of the tape 
is excellent (even though the telelecture quality was questionable). Order 
from Janet Macy, 464 Coffey Hall, University of Minnesota, St. Paul, 
Minnesota 55108. --Janet Macy 

TV SERIES DELAYED--Due to some unfortunate ci r cums tance s- - studio con
flicts and cancelled production times--the TV series on World Food Needs 
and Agriculture had to be pos tponed. Originally s lated for January 16, the 
serie s will be set back to a F ebruary 20 starting date and may have some 
revisions in the schedule. At some point an announcement should have gone 
to the s ta ti on to announce the postponement. Some good publicity efforts 
by several agents were negated. We're sorry this happened . --Norm Engle 
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NEW FILMS ADDED TO THE AGRICULTURAL EXTENSION LIBRARY 

BICYCLES ARE BEAUTIFUL--27 min., Color, McDonald's Corporation. (TV-
$6. 00) Four out of five bicycle accidents could be avoided if bicycle drivers 
observed the rules of the road. This excellent film narrated by Bill Cosby 
illustrates these rules and uses a National Safety Council test to measure 
viewer knowledge. Recommended for 4-H and youth groups. 1974 

CODE 1001--20 min., Color, F.I.R.E. Center, University of Minnesota. (TV-
$3. 00) For use as a hospital staff training program in fire emergency pro
cedures. Cove rs evacuation and relocation of patients, pre -fire planning, 
shows actual emergency procedures. Shows various types of emergency pa
tient carriers. ND 

HIGH-RISE BUILDING PROBLEMS- - 17 min., Color, F. I. R. E. Center, Univer
sity of Minnesota. (TV--$3. 00) This film translates the lessons of high-rise 
fire into practical guidance on prevention, pre-fire planning, and solutions to 
problems in this type of structure, and is of major importance to anyone re
sponsible for safety in high-rise buildings. Good for fire department training 
or high-rise occupant training. ND 

HIGH-RISE PRE-FIRE PLANNING--25 min., Color, F. I. R. E. Center, Univer
sity of Minnesota, NFPA. (TV--$3. 00) Advanced planning procedures and 
instructions on the handling of fires and other emergencies in high-rise struc 
tures, including rescue, fire fighting, and inspection. A good training film 
for fire departments with a high-rise. ND 

ROCHESTER STORY, THE--16 min., Color, Rochester Silo, Inc. (not TV--$3. 00) 
Buildin g a farm storage structure? Dec is ions have to be made on where and 
how to construct it. This film, although quite commercial, discusses these 
problems and details the manufacture and erection of a concrete stare silo. 
Recommended for an adult farm audience. 1974 

YOUR JOB--20 min., Color, F. I. R. E. Center, University of Minnesota. (TV-
$3. 00) Primarily for teaching industrial people fire safety, gives emphasis 
to employees responsibility in fire prevention. In addition, the followin g 
topics are touched upon: automatic sprinkle rs, fire extinguishers, and build
ing evacuation. ND 

NEW SLIDE SETS ADDED TO LIBRARY 

#964 ASPEN SYMPOSIUM SUMMARY --93 slides, Color, df., audio cassette or 
reel recording, U. S. Fore st Service. ($1. 75) The ecology, economic value, 
and management of an aspen forest are discussed in this summary of the 1972 
Aspen Symposium. Recommended for adult audiences interested in forest 
management. 1972 
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# 959 GIVE YOUR CLOTHES A LITTLE TLC--30 slides, Color, df., cassette tape, 
Iowa State University. ($1. 75) These slides are intended for use with older e 
4-H boys or high school boys who are getting ready to go to college or mov e 11

' 

away from home to start working. Included is information on selection of cloth-
ing, considering care, sorting clothing, laundering, use of detergents and 
soaps, use of the dryer, pressing, and storage of clothing. Attached to the 
script are suggested references which may be used with the slide set. 1974 

#962 METRIC AWARENESS THROUGH TEXTILES AND CLOTHING--59 slides, 
Color, df., Whirlpool Corporation (recommended by Lois Ingels). ($1. 75) 
Are you aware of the metric system and the effect it will have on our te x tiles 
and clothing? This slide set describes the places metric measurements are 
currently being used in sewing and ways the metric system might eventually 
affect clothing we purchase, clothing care directions, and equipment for mak
ing and caring for clothing. The slide set is usable with adults and high school 
audience s • 1 9 7 4 

# 960 METRIC SONG, THE--33 slides, Color, sf., cassette tape, the J. C. Penney 
Company . ($1. 75) These slides and cassette tape prepared by the J. C. Penney 
Company help people learn the metric language. The metric system is easy to 
learn and use, since the units bear a decimal relationship to one another while 
customary units do not. Metric is based on ten, like the U. S. monetary sys
tem. Our customary measurements system involves units that are not deci
mally related to each other. Thus, they require a great deal of memorization. 
But that's where the Metric Song begins. ND 

# 958 SAGA OF SORRY SIGHT SAM, THE--18 slides, Color, df., cassette tape, -
Iowa State University. ($1. 75) These slides and tapes are intended for young 
4-H boys - -no older than junior high age. They point out basic grooming infor-
mation and clothing selection information for boys. Program ideas and discus-
sion questions are attached to the script. 1973 

#9 57 WATEROUS CM SERIES: FIRE PUMPS AND RELIEF VALVES--50 slides, 
Color, df., Waterous Company. ($1.75) Slides cover some of the firstWater
ous Fire Pumps, progressing to the two-stage series/parallel model CM Pump. 
B asic construction and operation of the CM Pump and accessories including the 
relief valve are covered in detail. Instructors guide included. 1971 

# 9 65 WINTER SURVIVAL--79 slides, Color, df., audio cassette or reel tape, Mon
tana State University Cooperative Extension Service. ($1. 75) Knowledge of 
survival techniques can avert potential disaster when stranded in a blizzard. 
This set illustrates situations of being stranded in a car or when snowmobiling 
and how temporary shelter and emergency supplies can be used. 1974 

OVERHEADS ADDED TO THE LIBRARY 

# 0-30 CHEMICAL SAFETY KIT--30 overheads, Agri-Education, Inc. ($3. 00) Eac h 
kit contains 30 transparencies and a set of notes to assist you in teaching the 
following concepts. (1) Define and identify the agricultural chemicals used on 
America 1 s farms . (2) Improve the understanding of pesticide labels. (3) Know 
how to properly store chemicals, clean up accidental chemical spills, and to A 
handle leftover chemicals. (4) Develop a safe attitude and desire to use c hem- -
icals correctly. 1974 

. Don Breneman 
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NEW PUBLICATIONS 

Minnesota's Lodging Industry: Statistics and Characteristics. Extension Bulletin 386. Uel Blank. 
Comprehens ive report describes the scope and background of Minnesota's lodging industry, dis
cusses the industry's dynamic transition, and provides regional perspectives. 44 pages. Avail
able mid-February. 

An Analysis of Selected Production Alt~rnatives for the Utilization of Minnesota Aspen. Technical 
Bulletin 299. James L. Bowyer. The study reported in this publication examined four wood 
products manufacturing operations and several integrated combinations of them from the stand
point of investment requirements for efficient mill setup, costs of operation, product output, 
and, ultimately, return on invested capital. 24 pages. Available early February. 

Plan for Retirement. Extension Folder 304. Edna K. Jordahl. Discusses the psychological, social, 
and economic realities of retirement. 16 pages. Available. 

Scouting Homes for Ruffed Grouse. Environmental Education Activity Sheet 13. Clifton Halsey and 
Gordon Gullion. Teaches the life history of ruffed grouse from courting to death. Participants 
in this activity visit a wooded area and consider its suitability for ruffed grouse habitat. 4 pages. 
Available early February. 

You and Your Weight. HS-33. ~' Mary E. Darling and Leona S. Nelson. Discusses body requirements 
and calorie needs for various activities. Gives guides to desirable weight and includes a tear
out type worksheet to record progress. 10 pages. Available. 

Bog Plants. Arboretum Review 23. Leon C. Snyder. Lists and describes the bog plants growing at 
the University of Minnesota Landscape Arboretum. 4 pages. Available early February. 

Radio Programs For City and Country. January-March 1975. Lists programs featured on "Highlights 
in Homemaking" and "Scope: Extension Hour" aired on KUOM at 11 a. m. and noon, respectively. 
8 pages. Available. 

REVISED PUBLICATIONS 

Note: The six bulletins (Extension Bulletins 387 through 392) which follow replace Extension Bulletin 
263, Insecticides and Their Uses in Minnesota. 

Insecticides. Extension Bulletin 387. J. A. Lofgren, et al. Publication details use of insecticides, 
telling how to make appropriate choices and how to safely apply the chemicals. 20 pages. Avail
able. 

Insecticide Suggestions To Control Insect Pests Of Field Crops In 1975. Extension Bulletin 388. J. A. 
Lofgren, et al. Gives specific suggestions for field crops (designed as a companion piece to 
E. B. 387). 12 pages. Available. 

Insecticide Suggestions To Control Household Insects in 1975. 
et al. Gives specific suggestions for household insects 
387). 8 pages. Available. 

Extension Bulletin 389. J. A. Lofgren, 
(designed as a companion piece to E. B. 

Insecticide Suggestions To Control Livestock And Poultry Pests In 1975. Extension Bulletin 390. J. 
A. Lofgren, et al. Gives specific suggestions for livestock and poultry pests (designed as a 
companion piece to E, B. 387). 8 pages. Available. 

GRICULTURAL EXTENSION SERVICE • INSTITUTE OF AGRICULTURE '• UNIVERSITY, OF :· MINNESOTA ',_ 
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Insecticide Suggestions To Control Tree, Shrub, Lawn, And Turf Insects In 1975. Extension Bulletin 
391. J. A. Lofgren, et al. Gives specific suggestions to control tree, shrub, lawn, and turf 
insects (designed as a companion piece to E. B. 387). 4 pages. Available. 

Insecticide Suggestions To Control Greenhouse and Floriculture Pests In 1975. 
J. A. Lofgren, et al. Gives specific suggestions to control greenhouse 
(designed as a companion piece to E. B. 387). 8 pages. Available. 

Extension Bulletin 3 92 . 
and floriculture pests 

Cultural and Chemical Weed Control in Field Crops. Extension Folder 212. G. R. Miller, et al. 
Describes 1975 control methods and approved chemicals. 24 pages. Available. 

Crop Production Guide For Minnesota. Extension Pamphlet 194. Harley Otto, et al. Large wall 
chart gives updated details on varieties, dates of seeding, fertilizer needs, seeding rate s , and 
weed control for the major crops in Minnesota. Available. 

Minnesota Retail Dealer's Conference. Special Report 12. Minnesota Extensi0n specialists in agron
omy, entomology, plant pathology, and soils. Details 1975 information in each of these areas. 
82 pages. Available. 

Chemicals for Weed Control in Corn. Agricultural Chemicals Fact Sheet 6. Gerald R. Miller. Gives 
current chemicals in use for 1975. 2 pages. Available. 

Chemicals for Weed Control in Soybean. Agricultural Chemicals Fact Sheet 7. Gerald R. Miller. 
Gives current chemicals in use for 1975. 2 pages. Available. 

Controlling Cattle Lice. Entomology Fact Sheet 5. David M. Noetzel. Provides up-to-date informa
tion on control, deleting some chemicals and adding others. 2 pages. Available. 

Energy Consumption of Refrigerators, Freezers, and Ranges. Home Economics Fact Sheet 31. 
Wanda Olson. Describes what affects electrical consumption of refrigerators and freezers and 
answers energy questions about ranges and portable cooking appliances. 2 pages. Available. 

Potato Variety Demonstration Plots, Minnesota 1974. Horticulture Fact Sheet 4, Orrin C. Turnquist. 
Describes results of experimental plots in seven locations in Minnesota. 2 pages. Available 
early February. 

Potato Varieties. Horticulture Fact Sheet 7. Orrin C. Turnquist. Describes tw"o new varieties, 
Bison and Nooksack, together with 47 previously described varieties, for growing considera tion 
in Minnesota. 2 pages. Available. 

REPRINTED PUBLICATIONS 

Home Storage. HS-7. * Lee Nelson. 

Clean Upholstered Furniture. HS-34. * Lee Nelson. 

How About Oats for Silage? Agronomy Fact Sheet 3. ·Harley Otto. 

Dairy Ration Balancer. Extension Folder 292. Mike Hutjens. 

• ~ . :"'I."'"~,~··' :· 
~ .~: 

Sugar Beet Leaf Spot. Plant Pathology Fact Sheet 18. Howard Bissonnette. 

Controlling Diseases in the Home Vegetable Garden. Plant Pathology Fact Sheet 9. Howard Bis s on
nette. 

*HS brochures (Home Economics Special) are short, elementary publications intended primarily for 
audiences with limited experiences, finances, and education. 

'1 
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