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ACROSS THE EDITOR'S DESK 

There 1 s a new angle to the old saying 
amply supported by research, that "You're 
never too old to learn. 11 It merely adds, 
two words making the statement read, 
"You're never too old ' to want' to learn: 11 

The motivation to learn exists regardless 
of age. 

Tha t 1 s one of the conclusions I reached 
in my recently completed study, "Factors 
Associated with the Motivation Toward 
Pro.fessional . Development of Minnesota 
Agricultural Extension Agents . 11 Profes
sional development refers to two things- -
professional improvement through confer
ences, reading, etc'. , q.nd to gr~duate ·work. 

The finding on the relationships between 
age and motivation is only one of many. 
I'll report on others to you later. And lest 
I be misunderstood on this age business, 
the study did show, as you would expect, 
that older agents are not as motivated 
toward:. graduate work, but that they are 
just as anxious to improve themselves ana 
learn through reading, conferences, short 
courses, etc. as younger agents. 

Let me extend to all Minnesota county 
agents a sincere thank you for your coop~ 
eration in my study- -for filling out the mail 
questionnaire last November and for taking 
part in the somewhat frustrating exercise 
during annual conference. Seldom does a 
person get the 100-percent cooperation I 
did, and I'm sincerely grafeful. 

--Harold B. Swanson 

<Ji June 28, 1965 

TO H. A. 'S AND 4-H AGENTS 

Tapes For July: Stain Removal 
The next series of four tape recordings 

to be sent to home agents about July lOwill 
be on stain removal: ( 1) preventing and.re
moving mildew; (2) fruit stains; (3) grass 
stains; and ( 4) keeping blouses and shirts 
white . I interview Thelma Baierl, exten
sion clothing specialist . Tapes are 2 min
utes, 20 seconds to 4 minutes long . 

Let me know immediately if you want 
these- -if you're not on the list to get them. 

Suggestions or comments always appre
ciated! 

_Need Radio Training? 
Remember the self-instructional unit on 

radio we told you about in April- -Make 
Radio Work For You? Norman Haugen, 
Roseau County , was the first agent to re
quest this programmed learning device. 
Here is his comment: "Excellent ' train"
ing . Hope more agents make use of it." 

If you feel the need of some radio train
ing- -or a little refresher- -this unit is a 
quick way to get it. We'll send you a copy 
of the unit on a loan basis for a month. 
Each unit (we have six copies) consists of 
text, answer sheets, and 60 minutes o'f 
tape-recorded program excerpts. 

If you're new on the job and have to do 
radio, Make Radio Work For You will help 
you over many a rough spot! 

Word Corner 
Overheard the other day: "One of my 

pet peeves are ... 11 And: 11Anotbe·:r featured 
item are peanuts and peanut products. " 

In both cases the subject is singular (one 
and item) so the verb should be singular--is. 
A plural noun in an intervening phrase or in 
the predicate nominative does not change 
the form of the verb. If the s·econd example 
given above seems awkward, change it to 
read: "Among featured items are peanuts 
and peanut products . " --J o Nelson 



OFF THE PRESS 

Most of us involved 
in public information 
work are constantly 
on the lookout for new 
ways to increase the 
mileage (or usage) of 
our news and info r -

mation materials. In other words, we~re 

always try i"ng to reach more people with our 
message . 

Most of you over the years have estab
lished good working relations with your 
area newspapers and radio and television 
stations . They have come to recognize you 
as a source for agricultural and related 
information, and you have come to recog;..· 
nize them as effectiv e information chan'
nels. 

While these are , no doubt, the most ef-' 
f ective channels open to you, they may not 
be the only ones. The fact is you may be 
overlooking one or a number of possible 
news outlets in your area. 

What are some of these outlets and how 
do you locate them? Well, you might 
start by checking out local or countywide 
organizations to see if they publish any 
sort of newsletter or other type of group 
communication. Such organizations might 
include local feeder or breeder groups, 
farm and/ or business organizations, coop
eratives, and the like. Even organizations 
suchas theLeague ofWomenVotersmight, 
on occasion, be possible channels forcer-· 
tain select items from your office . And if 
y our county has any fairly large businesses 
o r ind us tries, you might find a house organ 
or employee publication at your disposal. 

The point is you may be able to increase 
the mileage of 'your pre sent · information 
materials by seeking out publications that 
you 1 re not now aware of. 

We have in our office several different 
publication lists that we can consult to help 
you locate some of the major publications 
in your area. If we can be of any help, just 
drop a line. 

- -Vern Keel 

ACROSS THE MIKE 

National Farm Safety 
Week will be observ e d 
July 25-31 . Be sure to 
include safety material on 
your TV and radio p ro-
grams . 

When writing for radio keep in m ind the 
following pointers gleaned from the Nor th 
Carolina Agricultural Extension Serv ice . 

I. Write the Way You Would Talk 

A. Use contractions, such as 11 can 1t, 11 

11 didn 1t, 11 etc . 
B. Make generous use of wo r ds endi n g 

in 11 ing. 11 

C. Be informal and conv ersational. 

II. Use Sentences ·: That Are Short And 
Simple 

III. 

A . 

B. 

c . 

D . 

A. 

B . 

Many people can 1t understand "big 11 

words . 
Write for "listening 11 rather than 
for 11 reading . /1 

If in doubt , use twos entence s rat h 
er than one . 
Use personal reference s, such a s 
"boy, 11 11 friend 11 or ''sister . 11 

Get Attention 

The first twenty seconds are v ital. 
This is when you will eithe r hold or 
lose your audi ence. 
Make your opening short and to the 
point. Example : "Ev er wonder why 
Smyth County leads the s tate i n 
milk production? Well, it's sim
ple! •1 

C . A good sound e ffect can g e t atten
tion, but don 1 t ov erdo i t . 

D. Convince the people that you have 
something for them. 

IV. Hold Attention 

A . Move quickly from your ope n ing t o 
your mes sage. 

B. Be brief , Don't dwell unne c es sar 
ily on unimportant sentence s . 

C. Repeat the important. 
D . Move at a pace brisk e nough th a t 

your listeners w ill not get ahead of 
you but slowly enough t hat you will 
be understood. 

E . Avoid unneeded detail. - -Ray Wolf 



Publications and Direct Mail 

NEW PUBLICATIONS 

Misc. Rpt. 60. Soil Fertility Investi
gations With Corn on the Fayette Silt Loam 
and Associated Soils of Southeastern Min
nesota. John Grava and Lowell D. Hanson. 
Reports response to different rates of ni
trogen, phosphorus, and potassium; com
parative effectiveness of broadcast and row 
placements of potassium applied directly 
to corn; and effect of fertilization on corn 
yields and chemical composition of corn 
leaf as it relates to soil test values. 

Marketing Minnesota 1 s Dairy Products 
- -Character istics, Problems, and Needs. 
Misc. Rpt . 63. Jerome W. Hammond and 
Martin K. Christiansen. Provides a gen
eral overview of marketing problems con
fronting Minnesota 1s dairy industry. Pur
poses are: 

1 . To review and evaluate factors that 
influence commercial markets for Minne -
sota dairy products. 

2. To evaluate pas sible methods for 
enlarging commercial markets for these 
products. 

3. To suggest additional research 
needs of the industry. 

68 pages. Available early July. 

Ext. P. 208. More, Heavier, Meatier, 
Calves Through Beef Testing. C. J. 
Christians, et al. Handy summary of beef 
testing information. 

Abstracts of New Bulletins of the Uni
versity of Minnesota Agricultural Exper
iment Station. No. 39. Briefly summa
rizes recent station and technical bulle
tins. Oversized pas tcard. Now available. 

Adult Programming for City and Country. 
July-September 1965. Quarterly list of 
topics for 11 Highlights in Homemaking" and 
the 11 University Farm Hour" on KUOM ra
dio and 11 Town and Country" on KTCA-TV. 
10-page folder. Available early July. 

REVISED PUBLICATIONS 

Ext. P. 134. Custom Rates for Farm 
Operations. T . R .. Nodland and Paul Has
bargen. Tables for SW., SE, and NE Min
nesota. Discard any P. 134 1 s that do not 
have the line "lOM--5-6511 in the last line 
of the indicia inside the front cover. 

M-131. Selecting and Constructing Up
b&ht Farm Silos. D. W. Bates and C. K. 
Otis. Revision in table 1. Do not order 
until you receive notification copies. 

Selecting A Camera. Information Ser
vice Series 19. Gerald R. McKay. Dis
cusses the many factors to consider be
fore purchasing a camera. Now avail
able. 

Tips on Tapes. Information Series 8. 
Ray Wolf. Contains information on how to 
make good recordings, how to edit and 
splice tapes, and how to handle and store 
them properly. Available early July. 

REPRINTED PUBLICATIONS 

Sta. Bull. 476 (and NCR Res. Pub. 
158). Factors Affecting Poultry Meat 
Yields. M. H. Swanson, et al. 36 pa
ges. 

Ext. Bull. 321-1. For Parents o f 
Young Children: the Importance of Play. 
Sue Fisher, et al. 2 pages. 
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Ext . Bull. 316. Here's How to Make 
Step-By-Step Slip Covers .. Adapted by 
Myra Zabel. 16 pages. 

Ext. P. 207. Garden Information. 
C. G. Hard, et al. Broadside. 

Let's Build A Window Display. Infor
mation Service Series 5. Gerald R. Mc
Kay. 

Preparing Materials for the Overhead 
Projector. Information Service Series 28. 
Gerald R. McKay. 

Principles of Learning--Make Com
munications Effective in Adult Education. 
Communications Bulletin 25. Harold B. 
Swanson. 

Reporting 4-H Club News. Informa
tion Service Series 4. Harold B. Swan
son and Jo . B. Nelson. 

Speeches of Introduction and Presenta
tion. Communications Bulletin 26. Harold 
B. Swanson and Paul Cashman. 

So You're Going on Television. Infor
mation Service Series 2. Jo .B. Nelson 
and Ray Wolf. 

REGIONAL BULLETINS 

NCR Res. Pub. 162. Coordinated Egg 
Production and Marketing in the North Cen
tral States. IL Characterishcs and Atti-

tudes of Independent and Contract Egg Pro - :, 
duce rs. A contribution of the NCM-31 pro 
ject; C. V . Hess is the Minnesota represen
tative. Limited quantity. 24 pages . 

NCR Res. Pub. 166. Productiv ity of 
Soils in the North Central Region of the 
United States. Prepared by NCR Tech. 
Committee 3 ; R. H . Rust represents Min 
nesota. Supplemental Information to NCR 
Pub. 76, "Soils of the North Central Re 
gion of the United States." Quantities a va il 
able. 28 pages. 

DEPARTMENT OF AGRICULTURAL 
ECONOMICS PUBLICATION 

Rpt. No. 528. Market Organization and 
Competition in the Creamery Indus t ry in 
Freeborn and Steele Counties, Minnesota . 
James W. Gruebele and E . Fred Koller . 
40 pages. Single copies available from 
Bulletin Room. 

MINNESOTA FARM AND HOME 
SCIENCE 

Corning issue will carry articles on n a r 
row vs. wide rows of soybeans and corn, 
and a separate article on the economic ap
praisal of wide vs. narrow rows; nonfarrn 
income generated by Minnesota fa r m p ro 
duction; and several others . 

- - Harlan Stoehr 
Shelly Ellio tt 
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