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EDITORS' SHORT 
COURSE, MAY 8, TO 10 

The next editors' short course offered 
by the Department of Agriculture of the 
University of Minnesota, wiJJ begin 
Thursday afternoon, May 8, and con
tinue until Saturday noon, May IO. 

Emphasis at this course will be placed 
on job-printing. 

Norman T. A. Munder of Baltimore, 
regarded by many as the country's mas
ter printer, has indicated a willingness to 
be present as one of the speakers. It is 
hoped that arrangements can be made 
with Mr. Munder to give two addresses, 
one following the get-together dinner on 
Thursday evening to impart enthusiasm 
for printing as an art, to stir up the 
printer-editor's joy in his job, and the 
other to be coupled with practical dem
onstrations to show how to get the best 
results with the average country print
shop equipment. Mr. Munder is a print
ing enthusiast. He believes there is a 
tremendous sense of satisfaction to be 
derived' from the ability to turn out ar
tistic work A part, at least, of his great 
success has come from the fact that he 
is so greatly interested in his art. Buy
ers of printing go to him simply because 
thev know that what he does for them 
wifl be the best of its kind. The country 
printer can win a place, in the esteem o-f 
local buyers of printing, of exactly the 
same kind, 

Another feature of the course will be 
a contest. · The contest this year will be 
for the best statement in not more than 
six hundred words of reasons why the 
country weekly should maintain an edi
torial column. 

The value of the editorial column of a 
country weekly has been questioned. 
Some doubt seems to exist as to whether 
such a column really has any value. 
\Vell, it is hoped by this contest to de
velop sound reasons for an editorial col
umn. 

Now is the time to begin working your 
brain cells on this problem. 

The prizes to he given will be an
nounced later. 

SECOND DISTRICT 
EDITORS TOGETHER 

The editors of the Second District as
sociation at their annual meeting in Man
kato recently elected R Vlf, Stewart, 
Ceylon Herald, president; vV. D. Hin
chon, !vfadelia Times-Messenger, first 
vice president; Mrs. D. L H. Lord, 
Vv' ells For11111-Advocate, second vice 
president; H.J. Hayden, Lakefield Stand
ard, secretary; F. I-I. Griffin, Good Thun
der Herald, treasurer. 

PROTEIN IN NEWS; 
'IT'S ORIGINALITY 

Protein in the human diet-as well as 
in that of the dairy cow-is that food 
clement which goes to the building up of 
muscle and tissue. Protein in news, for 
any sort of newspaper, is that element 
which makes for the growth of circula
tion, and, consequently, of advertising. 
Protein is absolutely essential in the diet. 
and something corresponding to it is 
essential in the news of the countrv 
weekly. -

Protein in news may be defined as 
originality or personality, because these 
two things-which are really one, backed 
by sound sense, promote growth arnl de
velopment. 

The foregoing reflections have been 
suggested by an article in The Inland 
Printer for February, "Why the Ideal 
Country \Veekly Should Be a Mirror of 
the Community," by J. L Simpson. In 
this article Mr. Simpson points out 
things which have contributed to the suc
cess of three outstanding country week
lies in Kansas-The Republic, Manhattan, 
published by Fay Seaton; The Times, 
Clay Center, D. A. Valentine, and The 
Brown County \Vorld, Ewing Herbert. 
Each of these papers, says Mr. Simpson, 
"has achieved the ideal of the 'flawless 
mirror;' each covers its territory like a 
blanket" But each discloses the per
sonality of the publisher in some original 
way, Here is what Mr. Simpson has to 
say about The Manhattan Republic : 

One thing which has built prestige 
and popularity for The Manhattan 
Republic is the feature story. This 
may be no more pretentious than a 
stick of type, or it may run to a 
column or more. But here's the idea: 
l\fr. Seaton can take an item which 
the average editor would sidetrack 
into a "local," and convert it into an 
attractive little feature story, clev
erly told, creating much greater in
terest than a brief local item possi
bly could. And, naturally, the person 
mentioned in the feature story is 
pleased and complimented. 

Sport in Hunting the Germ 

.'\ wealth of material for such stories 
comes into every newspaper office, but it 
takes time; it takes a mulling-over of a 
local item sometimes to find the feature 
g«:'rrn. Rut mulling-over items to find 
such a germ is an interesting sport and 
it pays. However, a word of caution is 
needed: Be sure you have found a germ, 
ancl a germ that is worth working up: 
don't "force" a feature out of a local 
that does not contain one. If you do, 
it wilJ fall flat. 

The original thing about the Clay Cen
ter Times, is in its way of serving up 
the news. Mr. Valentine believes that 
the mcv;t interesting happenings or events 

(Continued on page 3, col. 3) 

M. E. A. MEMBERSHIP 
NOW MORE THAN 400 

The membership ·of the Minnesota 
Editorial association has passed the 
four-hundred mark John E. Casey, 
secretary, in his annual report at the 
meeting of the association in Minne
apolis, February 15 and 16, reported a 
membership of 392. With new mem
bers recommended and voted in at the 
meeting, however, the total is now well 
over four hundred, The mark is the 
highest reached in the history of the 
organization. \Vallace Odell, presi
dent of the National Editorial associa
tion, who addressed the Minnesota ed
itors, urging support of the national 
organization, took occasion to com
pliment Minnesota. He said the ed
itors of this state had clone better-
much better-in the way of getting to
gether than those of his own state, 
New York 

The 1924 meeting of the Minne
sota association-the fifty-eighth-was 
highly satisfactory in good-fellowship, 
in educational features, in professional 
impetus, and in entertainment and in
spiration. 

The outstanding feature in enter
tainment and inspiration was the din
ner given by Herschel V. Jones, ed
itor and puhlisher of The Minneapolis 
Tournal. Between four hund'red and 
five hundred guests partook of Mr. 
Jones' generous hospitality. They 
were C:'ntertainec\ during the dinner 
with vocal and instrumental music bv 
Miss Eleanor Poehler, director of th~ 
'Minneapolis radio station, and Mrs. 
VVitlifrcd Von Wald Williams, vocal 
soloist, and by Maurice Piche, violin
ist. The accompanists were Mrs. 
Eleanore Fremantel and Miss Sylvia 
Sullivan. Mrs, \Villi ams also led the 
crowd in some spirited "community" 
singing. 

The after-dinner addresses were 
highly instructive and inspirational. 

Praises A. P.'s Service 

Melville E. Stone, for 2s vcars head 
of the Associated Press, "0{1tlined the 
history of the Associated Press, dwell
ing especially on the service it had 
rendered in rescuing the news service 
of the world for the United States 
from private promotion for gain. This 
he regarded as a great contribution to 
the freedom of the press. There was 
much in what Mr. Stone said. also, to 
encourage devotion to accuracv and 
impartiality in the printing of news. 

Mrs. Thomas G. vVintcr, prc-sident 
of the General Federation of Women's 
Clubs, touching on world policies, 
made an effective pka for the brother
hood as the onlv solution of interna
tional relations. -

Rev. Thomas E. Cullen, president of 

(Con tinned on page 3, col. r) 
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WHAT IS NEWS? 

Adolf S. Ochs, publisher of The New 
York Times, says that news is "every
thing that gives information," according 
to an interviewer writing for Editor & 
Publisher. 

As The New York Times when Mr. 
Ochs took control had an annual income 
of $soo,ooo and now has an income of 
about $18,000,000, its publisher's view as 
to what constitutes news is worthy of 
consideration. 

The problem, however, is not altogether 
"What is news?" It is, in part, what 
news to print. The problem is one of 
printing that information most likely to 
meet the desires of a paper's readers. An 
editor cannot just slam together a lot of 
informing material, and then think he 
has produced a newspaper. Printing the 
news for a community is a matter of 
selection, of printing that information for 
which there is a demand. On an edi
tor's ability to select such information 
depends, in large part, his success. 

An analysis of one's subscription list 
ought to be of some help in meeting local 
demand and of holding the readers one 
already has. An analysis of the inter
ests and activities of one's community, 
town and rural, ought to be of assistance 
in building on to one's subscription list. 
One ought now and then to take an in
ventory, not only of his equipment and 
stock, but of the possibilities of his field. 
Taking stock of possibilities is a busi
ness to which one ought to devote qot a 
little time now and then.' 

ADVERTISING AS NEWS 

"Advertisements can be news. In fact, 
we try to get our advertisers to present 
the news. Nearly everybody reads the 
advertisements-all are interested in 
knowing where they can purchase certain 
things." In that is something worth 
thought by every newspaper publisher. 
It is the view of Adolph S. Ochs, pub
lisher of The New York Times, taken 
from the Editor & Publisher interview 
quoted in another editorial. 

One of the great faults with adver
tising in country weeklies is its lack of 
the news element. There is no news in 
the advertisement which says merely that 
] ohn Smith has clrygoods for sale-not 
if John Smith has been in the drygoods 
business in the town in which he adver
tises for any length of time. There is 
news, however, in the advertisement 
which announces that John Smith, dry
goods merchant, has just received a fine 
line of new ginghams which he is offer
ing at attractive prices, the prices being 
given. There is news, also, in the an
nouncement that Hugh Grant, the hard
ware merchant, has just added a line of 

AMONG OURSELVES 

up-to-date radio supplies to his stock and 
is putting on a radio demonstration on a 
certain evening. 

If advertising is to produce results it 
must be newsy. A country weekly pub
lisher should not let an advertiser run 
ads that are not news. Local advertis
ing that is newsy will not only get buyers 
for the advertiser but subscribers for the 
newspaper that prints it. 

A GOOD IDE.(\ 

The farmers and editors of Oregon 
held a conference recently at the agricul
tural college at Corvallis. Problems as
sociated with the merchandising of farm 
products were among those considered. 

\V ould not district or county confer
ences of the kind be worth while as a 
means of stimulating farm selling 
through local advertising? 

SOURCES OF IDEAS 

Two publications rich in ideas which 
can be made use of by the country weekly 
publisher are The Country Publisher and 
The Country Merchant, issued by \V. ]. 
Keyes, 45 Furby street, Winnipeg, Can
ada. \Ve do not know of two such val
uable sources of ideas-business building 
ideas-anywhere. 

LOOKING FOR A PAPER 

Among Ourselves has been asked by 
the former editor of a Minnesota coun
try weekly whether it knows of a good 
country weekly for sale in the state. Per
sons interested should write to Among 
Ourselves, University Farm, St. Paul. 

We may visualize each country news
paper as a mirror in which are reflected 
the activities of the community. . . . 
The alert advertiser will pay real money 
to place a reflection of his commercial 
activities in the mirror which shows 
most perfectly the life of the average 
citizen.-]. L. Simpson, in the Inland 
Printer. 

A. R. Buckingham of the News, Austin, 
Minn., in Editor & Publisher tells of a 
Minnesota country weekly which footed 
up the resources of the banks of the 
county and compared the total with that 
of five years before and then went out 
and sold a half-page of booster adver
tising to the local chamber of commerce. 

Harry Hamm is proprietor of a variety 
store in Little Falls, Minnesota. His 
neighbor carried a stock of furniture and 
failed. The furniture man could not or 
did not meet mail-order competition. Mr. 
Hamm leased the building, joined the 
two stores by an archway, put in a stock 
of furniture, met new editions of cata
logs · with newspaper advertising that 
gave comparative prices, and sold for 
cash. He made a success of the furni
ture business in the same stand in which 
his neighbor failed. He made a success 
by meeting existing conditions instead of 
wishing for different conditions.-The 
Country Merchant. 

ADVERTISING FOR 
THE CASH CUSTOMER 

The News, New York's picture news
paper, is advertising to get merchants to 
use advertising which will appeal espe
cially to those customers who pay cash. 
The idea, as expressed in an advertise
ment of the News in a recent issue of 
Editor & Publisher is to get for the 
merchant a quick "turn-over" of his ad·· 
vertising investment. 

Why is there not a possibility here for 
the country merchant? 

Why would it not be good business for 
a merchant to advertise a cash sale, to 
stimulate buying on the part of those 
who pay cash? 

The News says : 
Ask the credit manager of any 

large department store what his chief 
collection problem is today. And 
he'll tell you that it isn't the little 
accounts-the Sweeneys; but the peo
ple who pay surtaxes, enjoy unques
tionable credit, and pay as they please 
-the Stuyvesants. The Stuyvesants 
belong to the Six Percent club. 
Spending ten thousand dollars a year, 
they let the bills lag for six months. 
Six per cent on ten thousand for six 
months is three hundred dollars, the 
discount the Stuyvesants get because 
their credit is good. 

On this basis, a merchant might adver
tise a sale at a S or 6 per cent discount 
for the cash buyer. 

Of course, those who buy on credit 
might think they were being discriminated 
against, but if the advertisement would 
explain that the credit buyer got his dis
count in the form of credit without in
terest, they should be able to see the point. 

The plan is worth a trial, anyway. 
As an offset for a cash customer drive, 

if a merchant did not care to offer ex
planations he could put on an "old cus
tomer's week" as suggested in Editor & 
Publisher of February 16. This, accord
ing to the author of the suggestion, con
tains contest possibilities, with prizes for 
the oldest continuous patron, and adver
tising possibilities, with th~ use of pic
tures of patrons of long-standing. 

Both features suggested should be ad
vertised in advance of and in the course 
of the event. Some job-printing of 
direct-by-mail material might very well 
be made a by-product for the publisher, 
such material to be used to supplement 
the newspaper advertising. 

Display windows often contain material 
on which to base an advertisement which 
will please a merchant. Do some "win
dow shopping" and then take pencil and 
paper and line-up a few ads. 

Advertising copy of the friendly, inti
mate style of the editorial, in which the 
merchant talks to his customer as he 
might over the counter, is often very 
effective. 

The Swanville News has been sold 
hy L. Jahnke to B. W. Clahaugh of 
Fairmount, N. D. Mr. Jahnke an
nounces he will go to Sauk Center to 
become editor of the News. 
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St. Thomas college, followed with an 
address on "Religion in Journalism," 
in which he urged that "the hope of 
the coming generation is in the as
sumption of responsibility through the 
urge of religion, which shall be heard 
hy the masses." 

Editors Welcomed 

Acting Mayor Theodore E. Jenson 
opened the meeting with a brief ad
dress of welcome to the editors. To 
th:s, M. ]. McGowan, Appleton Press, 
first vice president of the association. 
responded. 

The annual address of the president, 
]. P. Coughlin, Waseca Herald, pre
dicted "better times" for the publishers in 
the immediate future. It argued for the 
development of a code of journalistic 
ethics, for the development of a strong 
department of journalism in the Univer
sity of Minnesota, and for the develop
ment of the exhibit of country pub
lishers' work at the state fair. It also 
contained some severe comment on the 
evils of "free puhl:city." 

Scott Swisher, Le Sueur Center Leader
Democrat, discussing means of building 
up the association, urged the need of a 
field secretary, a possible change of the 
time of meeting from winter to summer, 
and a thorough canvas of the non-mem
ber publishers. 

Mrs. Wilson Offers $uggestions 

Outlining her experiences as a country 
weekly publisher, Mrs. Bess M. Wilson, 
Redwood Falls Gazette, offered some 
suggestions which were based on results 
in her own field. She said ,a first need 
was to put one's shop on a business basis. 
P~tablishing, for one thing, a cost system. 
In line with this, she declared for the 
monthly collection and payment of bills. 
a paid-in-advance subscription list, and 
the ignoring of competition. She said 
she had found rural school news, sent in 
by pupils or teachers, a great aid in 
building up interest and in obtaining sub
scriptions. 

Carlos Avery, Hutchinson Leader, told 
the editors how he had built up his 
classified ad department. He said that 
his paper had begun giving attention to 
this feature more than a score of years 
ago. The department had grown steadily 
until now, every week, it ran to about 
four columns, set in 6-point. It had 
proved of value, not only in the revenues 
produced, hut in its readability as a news 
feature amt subscription !milder. The 
want ad department of the Hutchinson 
Leader is under the direction of one per
son, and it is the hope of Mr. Avery to 
make it yield an annual revenue of $2.ooo. 

Wallace Odell in outlining the work of 
the national association paid tribute to 
the field work done by H. C. Hotaling. 
Blue Earth County Enterprise, particu
larly for the building np of the member
~hip, the development of the halftone 
service, and the advertising cnt service, 
and the bulletin. He gave credit for 
most of the good work nf the association 
in recent years, in fact, to Mr. Hotaling. 
He told, also, of the work of the asso
ciation. through its Washington office, 
sketching some of the things which have 
been done and which remain to be done 
in the interests of publishers. Then he 
urged editors to ally themselves with the 
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association as a means of promoting 
their own prosperity. 

Government Budget Favored 
One of the most effective addresses of 

the session Saturday, and, indeed, of the 
whole meeting, was that of Theodore 
Christianson, Dawson Sentinel, on "The 
Problem of Taxation and Public Indebt
edness." Pointing to the piling up of a 
forty-billion dollar indebtedness in the 
United 'States in national, state, and local 
obligations, against total assets of ahout 
two hundred and fifty billion dollars, Mr. 
Christianson said that the way - out lay 
in the development of a pay-as-we-go 
plan, in the issuing of no bonds without 
definitely fixed provisions for their retire
ment, in the organization of budgeting 
systems, state and national, and continu
ous control of expenditures by some 
properly organized body, and, finally, in 
the development of an aroused public 
opinion. He said that in the elaboration 
nf governmental functions there was be
ing built up a superstructure which the 
human foundation could not safely carry. 

F. vV. Murphy of' Wheaton in a dis
cussion of agricultural relief, pleaded for 
support of the McNary-Haugen bill, and 
in response to his appeal, the association 
passed a resolution favoring the bill. 

C. F. Collisson of The Minneapolis 
Tribune presented figures in support of 
the development of the dairy industry 
and diversified farming throughout the 
state and the northwest, in line with the 
provisions of the N orbeck-Burtness hill, 
known as the Coulter bill, but the asso
ciation took no action. 

A presentation of the railroad prob
lems of the country was given by M. L. 
Countryman, vice president of the Great 
Northern Railway company. 

Officers Elected 
The officers of the association for the 

current year are: 
President, M. J. McGowan, Apple

ton Press. 
First vice president, H. Z. Mitchell, 

Bemidji Sentinel. 
Second vice president, Carl East

wood, Le Sueur Herald. 
Third vice president, J. V. '"'eber, 

Murray County Herald. · ' 
Secretary, John E. Casey, Jordan 

Independent. 
Treasurer, H. C. Hotaling, Blue 

Earth County Enterprise. 
Historian, L. C. Hodgson, St. Paul. 
Executive committee, Gunnar B. 

Bjornson, Minneota Mascot (newly 
elected); L. S.Whitcomb, Albert Lea 
Tribune, and E. E. Carlson, North 
Star, Cambridge. 

Journalism in the University 
The association adopted a resolution 

favoring the enlargement of the work of 
journalism at the University of Minne
sota, and a special committee was ap
pointed to confer with the university au
thorities as to the possibilities. The com
mittee consits of Herman Roe, North
field News: H. Z. Mitchell, Bemidji 
Sentinel; ]. C. Morrison, Morris Trib
une; Victor Portman, Currie Indepen
dent; T. R. Lamlv, Olivia Times. 

The. report of· the resolutions commit
tee, which was adopted unanimously, was 
"'"esented lw A. 1vL ·w elles, Worthington 
Globe. The resolutions congratulated 
country publishers on their increasing 
prosperity, and warned them against the 
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wiles of the "space grafters;" demanded 
reduced taxes and the pruning of state 
and national expenditures ; urged legis
lation by congress for the relief of farm
ers; paid a tribute to Warren G. Hard
ing and Woodrow Wilson; commended 
the teaching of thorough-going Ameri
canism; protested against the bill before 
congress proposing a flat rate of 2)/i 
cents a pound for newspaper postage ; 
extended congratulations to Dr. W. W. 
Folwell on the attainment of his 91st 
birthday, and expressed the appreciation 
of the association for the courtesies ex
tended the association by Mr. Jones of 
The Minneapolis Journal, by the printers' 
supply houses, and by the West hotel. 

Luncheon for the Ladies 
A very delightful feature of the con

vention was a luncheon and theater party 
for the ladies given by the Minneapolis 
Supply Men's association Friday after
noon. 

(Cont:nued from page I, col. 2) 

r,f each week in any rural community are 
the deaths and marriages. Therefore, he 
gives items of the kind the most con
spicuous columns on his front page-in 
column 1, weddings, written with appro
priate detail, and in column six (or 
seven) deaths, with appropriate obitu
aries. 

Readers' Opinions Printed 
l\.Jr. Herbert of the Brown County 

\Vorld has ·arrived at another original 
decision, and that is that readers of 
country weeklies not only like to see their 
activities reflected in their paper, but 
they enjoy the novelty of seeing their 
opinions reflected there. On this basis, 
he publishes a department under the 
heading "\!\That They Say." But he does 
not wait for persons to send in their 
opinions; he sends after them; sends a 
reporter or goes himself. By doing this 
he can get opinions on such subjects as 
will he timely or especially "pat." Per
sonality goes into their preparation for 
publication, too. 

Things like these call for thought in 
planning and in execution, but they are 
worth it. 

Balanced .Rations Needed 
To follow out the metaphor of the diet 

as applied to news, it may be said that 
a newspaper must contain something in 
addition to protein in order to provide 
a balanced ration. In other words it 
must contain a large share of carbohy
drates-starch and sugar-as fuel for 
daily consumption, and these are found 
best in news of local application. Then 
there must be nmghage-general news
to nibble at. There ought also to be 
some mineral matter-ash, which mav be 
found in local material also, thougf1 to 
sume extent in general news. 

Serving up a balanced ration in a 
rnuntrv weekly is something of a prob
lem, hut it pays. By all means, how
ever. don't forget the protein. That is 
absolutely essential. 

The St. Paul Daily News has 
changed the name of its farm edition 
from the Rural Weeklv to the Clover
leaf Weekly. E. M. Lawless, formerly 
of the Shakopee Tribune, has been pro
moted to the position of editor-in-chief 
of the Cloverleaf. 
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MINNESOTA BUSINESS ASSOCIATION 
BRINGS TOGETHER VARIO US INTERESTS 

Great possibilities are seen in a new 
organization, sponsored by the General 
Extension division and the School of 
Business of the University of Minnesota, 
formed at the University last November. 
This organization is the Minnesota Busi
ness association, and its aim is to co
ordinate and make more effective the 
work now being done by individual asso
ciations of retailers and others; and to 
undertake a systematic and comprehen
sive campaign to create a more pro
nounced community consciousness and to 
bring about more effective co-operative 
effort. 

The organization was proposed at a 
meeting of representatives of fifteen 
state-wide business associations,· who as
sembled at the University in May, 1923, 
in response to a call issued by R. R. Price 
and Frank T. \\Tilson of the General Ex
ltension division, and G. VI. Dowrie, clean 
of the School of Business, of the Uni
versity. The men of the various associa
tions were asked whether they believed 
it would be possible for the different as
sociations to co-ordinate their efforts, 
and, through the University as a sort of 
clearing house, work with, through, and 
for the business men of the state in a 
manner somewhat akin to that in which 
the College of Agriculture has worked 
with the farmers and the housewives. 
The answer was a positive ·and unani
mons affirmative. 

A committee of three was thereupon 
appointed to enlist the interest of various 
associations in the movement. This com
mittee consisted of C. H. Casey, secre
tary of the Minnesota Retail Hardware 
association; G. S. Cunningham, president 
of the Commercial Bulletin company, and 
0. M. Thurber, secretary of the Minne
sota Implement Dealers association. 

Officers of Association 
As a result of the work of this com

mittee, the association was formed with 
the following officers : 

President, George S. Cunningham, 
president of the Commercial Bulletin 
company. 

Vice president, C. C. Peterson. 
secretary M i111wsota Retail Dry 
Goods association, Grand Rapids. 

Executive director, 0. M. Thurber, 
secretary Minnesota Implement Deal
ers association, Owatonna. 

Treasurer, E. P. Fellows, vice 
president, Minnesota Bankers asso
ciation, St. Paul. 

Secretary-manager, Frank T. Wil
son, community adviser, General Ex
tension division, University of Min
nesota, Stillwater. 

Directors, J. E. Stiles, president 
M innesnta Retail Jewelers associa
tion; H. L. Hjermstad, president 
l\.finnesota Association of Mutual In
surance Companies; H. S. Mcintyre, 
secretary Northwestern Shoe Retail
ers association; Mr. Thurber; Mr. 
Casey; Mr. Peterson; Gustav Bach
mann, secretarv Minnesota Phar
maceutical association; Arthur Peter
son, vice president Minnesota Retail 

Clothiers association, and Mr. Fel
lows. 
Other organizations having under con

sideration affiliation with the association 
are those of the furniture dealers, the 
editors and publishers, the automobile 
dealers, building and loan association 
men. 

Future of Usefulness Predicted 
H. S. Mcintyre, editor of The Com

mercial Bulletin, in a recent issue of his 
paper said of the new organization: 

The movement is assuredly in the 
right direction. It will afford oppor
tunity for united co-ordinated effort 
and should result in benefits to all 
associations and to their individual 
members. vVith the prestige of the 
University of Minnesota behind it, 
the Minnesota Business association 
starts its work with everything in
dicatinp; a long and resultful future. 

Part and parcel of the plans 
adopted at the organization meeting, 
and far from its minor note, are defi
nite decisions to take steps to bring 
all factors in the individual commu
nity to a realization of their interde
pendence. Earnest efforts are to be 
made along purely educational lines 
to eliminate the imaginary line be
t ween town and farm and to demon
strate to farmer and merchant alike 
that the prosperity of the one is de
pendent on the prosperity of the 
other. 

Research Bureau a Feature 
One of the things which is expected to 

contribute much to the success of the 
new organization is the establishment at 
the university of a bureau of business re
search. This will furnish the basis for 
extension work for the retailers of the 
state. In addition field men will be 
trained for community service work, and 
community institutes and study courses 
will be promoted. One of the basic ideas 
is to teach the public the importance of 
the local store as a business institution 
and to preach the gospel of service as tl1e 
foundation of both store and community 
prosperity. 

· Speaking further of the possibilities of 
the association, Mr. Mcintyre says: 

In many respects the organization 
of the Minnesota Business association 
is one of the greatest forward steps 
taken in the commercial, civic, and 
community life of the state in a long
time. 

A (laughter, Gloria Patricia, arrived at 
the home of Mr. and Mrs. Hugh H. 
Soper of the Owatonna Journal-Chron
icle on January 28. 

John L. SnC'l. chief owner aud ed
itor of the New Prague Times since 
1912, has sold his interest to his broth
er, /\.. J. Sue!, who has been in per
sonal charge of the paper for some 
time past. 

J. V. Barstow, publisher of Six Town 
News, Brownsdale, has been appointed 
postmaster. 

J. E. Sweenev succeeds W. H. Mickel
son as manage1: of The Waseca Herald. 

M. L. Rugroden of Park Rapids has 
. purchased The Northome Record from 
Miss Isabella M. Feeney. 

Paul B. Hubbard of The Holland In
dependent has bought The Woodstock 
News from George W. Brown and sold 
a half interest to J. S. Randolph of The 
Edgerton Enterprise, which will do the 
mechanical work for both the Indepen
dent and the News. 

Bovey has a new paper in the Press 
established by Horace L. Barnes. ' 

The Salt Lake City Tribune has added 
a weekly agricultural section. Agricul
tural sections in newspapers are proving 
valuable as business getters. 

N. D. Barker, an experienced news
paper man, has launched The He·rald 
at Onamia and is making it a bright 
and newsy paper. 

L. S. Imm, Jordan, now occupies the 
city desk of The Mankato Free Press 
succeeding Frank Franciscus, who ha~ 
been made telegraph editor. 

H. E. Samuelson, former newspaper 
man and <:xecut've clerk in the gov
ernor's office since the administration 
of Governor Hammond, has been ap
pointed private secretary to Governor 
J. A. 0. Preus to succeed Ch~rles R. 
Adams, resigned. 

Henry 0. Basford, a pioneer Minne
sota newspaper man, died Tuesday, Feb
ruary 19. at the age of 86, in Denver, 
Colo. Mr. Basford came to St. Paul in 
18~6, and :1ere. published The Weekly 
M mnesotan. Later he established The 
Rocky Mountain News in Denver. A 
flood there swept away everything he 
had and he became a prospector for gold. 
Coming east, he worked on The Chicagn 
Tribune for a time, and then settled in 
Austin, Minn., where he became sole 
owner of The Weekly Register, which 
he edited imtil 1899, after which he re
turned to Denver. 

_When father and the ho.v join forces 
th111gs have to move. Editor Lum of 
the Staples W orlcl has taken his son 
E. Donald Lum. into partnership. An~ 
other indication that The Wo!rld is 
ma.king progress is the addition to its 
eq11ip~11ent of a late model linotype 
mach111c. 

/\.. 0. Moreaux of the Luverne Her
ald is being supported bv many brother 
rditnrs over the state for the position 
of d~l<:gate <.it large to this year's re
publican national convention. 
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