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Abstract
Seeking health informatioonline is a common practice in society today, especially among
young people and women. Due to the increapnegalence of this practice, IVeareviewed
current research on issues of credibility
establie how credibility is conveyed online, and how improvaggesso online resourcesould
decrease the number of barriers betwiadividuals and health information in general
(particularly for those individuals who might not have ready access to heatproarders). |
then selected a list of current health information websites designed for women and analyzed
them according to weknown usability guidelines to determine how well these websites are
designed for their audience and which design aspectd ooplove perceived credibility of or

increase access to these sources of information.
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Introduction

The purpose of this research pajsdo explore andaddresghe implications ofoung
womenusing the internet to access and acquire information on health related topics. Studies
suggest that the vast majoritlyinternet users, seventwo percentFox & Duggan, 2013have
gone online to look for health informan, and this percentage is even larger for women,
especially young women. Seventine percent of female internet users have gone online to look
for health information, and the percentage of online adults ag28 d&eking health information
onlineis seventy-six percentHowever,few research studies currently exast the intersection of
health andnternet resourceMerolli, Gray, & MartinSanchez, 2013Research has established
how individuals use the i nt er geetdestablish how wells s
this information is designed, whether itods
individual health outcomes.

Organizations and researchers have been documenting how individuals access the
internetor how well certan populationsinderstand health informatio@onsidering the
prevalence of the internet amdernetaccessibl@levices in society todag better understanding
of how individualsinteract withhealth information online would lead to a better understanding
of how to write and design this information so that it is both easitgssednd understood.
According to recent data from the Pew Research Ceaxgty-sevenof American adults are
interret usersandsixty-four percennow own a smartphorfewhich further illustrates a need for
technical communicators tonderstand way® improve these sources of health information.

This paper will review current researsh the construction and useafline health

1 Pew Research Center. (2014). Internet User Demographics. Retrieved from
http://www.pewinternet.org/data-trend/internet-use/latest-stats/

2 Smith, A. (2015). U.S. smartphone use in 2015. Pew Research Center. Retrieved from
http://www.pewinternet.org/2015/04/01/us-smartphone-use-in-2015/

he
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information andanalyze theeffectivenes®f a select group afurrent health information
websitesspecifically designed for womefihe research review will fosuwon the issues of
credibility andaccesss they pertain to online health informatibwill thenoutline a brief
evaluation otturrentonline health informatiorresourcespecificallydesigned for womehased
on criteria established klanice Redisf2012)in her book Letting Go of the Words

Research Reviewlssues of Credibility and Access in Online Health Information

According tothe Pew Research Centseventyseven percerdf individuals seeking
health information onlinbegantheir research with a search engine (as opposed to a specific
health resource)andsixty percenbf these users report that the information they found
influenced a healthelated decision (Fox & Jones, 201G)ven the popularity of searching for
healthinformation onlinedesignersieed to be aware of how online resourc@sstruct
credibility for novice usesas well ahow aware users are of the is@ieredibility in and of
itself. A discussion of access cowdtsopotentiallydecrease the number of barriers between
information seekers and topics in health and wellness.
Credibility
Many of us are familiar with the fact that the internet can be a hotbed of scams (including

scams related to health and wellness) and that nailattess are considered equal (for example,
a personal blog vs. a government organizatidwenty-six percenof individuals searching for
health information online state that they were then asked to pay for the information they wished
to view (Pew Researdbenter, 2014), an obvious barrier to access that simultaneously darms
resourceds cr edi kfithle interget useBsrwhoyran inte this igsee agreed to pay

for the information they soughdéind thirteen percent simply quit their seafeétr my research

3 Pew Research Center. (2014). Internet User Demographics. Retrieved from
http://www.pewinternet.org/fact-sheets/health-fact-sheet/



http://www.pewinternet.org/fact-sheets/health-fact-sheet/

YOUNG WOMEN AND ONLINE HEALTH INFORMATION 5

review, | discuss issues of credibility in online health information based orfinéidn

established by Robinklolmes & Stansbury n t heir study, AConsumer h
Web: The relationship of visual design and perceptiofis ¢ r e dviveke itheyidefige, 0
credibility as Athe perception of trustworthi
stimuli shown,g®k). subjectso (2009

A study d college students found that from a listooiteria for health websitabe
students were most I|ikely to rank fAaccuracyo
criteria for health websitgg&scoffery et al.2005) In fact, ninetyfour percent of the participants
ranked accuracy as very important, and seveight percent ranked author credibility as very
important, making these two criteria the most frequently selected.

A more recenstudy found that users claim to judge the credibility of a website resource
based on fAthe sour ce dthededige, and fadtoosrsunlaas thenumbert h e
ofexternal I i nks o0, &Gteer2008 d.126).| Haveeyer, this saraesresaeatch
revealed a startling trend of users not checking the website for factors that greatly determine how
credible the saweisf or exampl e checking either the fAabo
the cited source for specific informatiorhis is an alarming trend considering teaventy
sevenpercentof individuals who check for health information online start widearch engine,
as opposed to thbirteenpercentof individuals who begin their research on a hesfibcific
website (FoxS., & Duggan, M2013). Search engine results do not discriminate between which
sources are reliable and credible and which are not, so these search results can include personal
blogs, pages advertising a product or treatment, brief dictionary definitions of the search terms,
and advice from anonymous forum usdiisis suggests that users perceive credibility based

solely on the design of the website and the way the information is prederfet, a research
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study with over 2,500 participants foufadty-six percent ofespadentsranked the
Adesign/ 1l ooko of websi ta@esibilidy®ofaaebkitdFpgg,f2608)t or i n
Researctby Robins and HolmeR008)in their study AeSthetics and credibility in Web
site desigro found that regardless of how crediblev@bsite actually was, once it was given a
more aestheticallpleasingdesignt he per cepti on of t hennstyteds cr
percentbf the websites included in their projelet.this study, respondents judged the credibility
of a selected wesite in an average @t4-3.2 secondédepending on whether outliers were
included) First impressions are directly related to whether an informai@ker decides to
remain on a website or return to their search, so creating a website that seems credible to users
will improve the length of time they are willing to stay on a websiteni fine information
t heyor e [The drawbaclgto thioresearch study is that they failed to establish which
aspects of design aesthetics improved the perception of websites.
Intheirfollowu p study, fAConsumer healrdlabonshipdfor mat i
visual design and perceptions of credibjlitRobins,Holmes and Stansbur§2010)researched
the topic of website design and perceptions of credibility within their previously established
Afirst i mpressi ons o0 wigofdealthinformationbrgsouicéstoi28i ng t h
secondsAgain, their results showed a strong correlation between the ability of a website to elicit
a positive response from a user for the visual design of the website and its ability to elicit
similarly positve credibility judgments. A correlation between organizaticdentity and online
credibility was also notedifter viewing each othirty-onewebsites and ranking them for
standards of visual design and credibility, the participants were then askeyiio ghat
caused them to rank a site either high or low on the credibility index. These responses were then

coded accor (003)fgur types oFcoedilglity:ssurface, earned, presumed, and
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reputedParticipants frequently mentioned ranking a grebas more credible if they had either
used it before (earned credibility) or if they were familiar with the name but had not yeheased t
site (presumed credibility). Conversetyenty-nine percent of the participantsacted
negatively when showahealth informationwebsitet h &dntaified advertisements, any
indication of drug company or insurance company sponsorghifpthe site appeared to be a
aconmdsite 0
Access

While sixty-four percent of American adults own a smartphone, a larger portion of the
population owns a cell phone (eighityee percent) and of thsgctionof the population, thirty
one percent have used their mobile phone to go online for health if@nr{feox & Duggan,
2013) Much like the demographics for users seeking health information online, the amount of
women and young people seeking this information with a cell phone is statistically higher.
Thirty-three percent of adult women use their chbhpes to look for health information, and
forty-two percent of individuals ages-P® do so as well. Fortfve percent of women who own
smartphones and used it to look up health information, andskfyercent of individuals ages
18-29 do so with theismartphones as wellne way to use the broader availability of mobile
devices to improve access to health information online is through social media.

Social media greatly improves the level of interaction between health information
resources and consumseand allows ussto set their own level of interaction and acc&sgr
to health information websites branching out to social media, users could only subscribe for
updates through email. This could be problematic, as the organization then hastinddiew
much information to include in each email and how often to send such emails out to subscribers.

This meant that every subscriber automatically received every single update that got sent out,
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which could lead to them getting more emails than thayted, emails about topics that were
uninteresting to them or diabt pertain to them, or even seeing these emails go directly into a
junk folder (meaning the user | ikely wouldnot
moot). There is a vast fifrence between feeling that arbitrary and generic information is
consistently showing up in your email inbox, and actively seeking out which health organizations
or topics you respect and/or relate to.

The Pew Research Centeocial MedidJpdate (2015jound that many social media
users log in and use these websites and apps on a regutaidjasdl social media users, seventy
percentbf those on Facebook cheitldaily, thirty-six percenopf Twitter uses check it daily, and
seventeen peentof Pinterest users check it daily. Weekly visits are nearly as common, with the
range for these three sites being2BPs. All of the saial media sources mentioned have
mobile app versics) thereby improving access to online health information by allowing users to
either browse the health information website itself or using a mobile app to interact with health
information resources from their phone or tablet. All of these social media mobile apps also have
a means for users to comment or ask questions in replypec#ic post or topic of
conversation. Each of these social media apps have comment, reply, and share features in which
users can reply directly to a post or to each other, which creates an opportunity for further
discussion and development of healthi¢ep

Social media also has created a way for individuals to share health information with each
o t h e Baocial media &nd online health services: A health empowerment perspective to online
health informatiod0 Man o ( 2 0 1 Bow ingividuals withsiimilas lealth concerns
Aparticipate to seek and find health informat

a treatment or a medication, seeking additional as well as alternative health solutions regimes
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and treatments and improve thieie al t h  and [Shefthen goee andoistggest that. 0
social media can be used specifically to increase health information access for individuals
experiencing a language barrier, stating:
Finding practical and affordable ways to support the use@al media and encourage
access to online health information and use of online health services can increase health
wellbeing for the general public, as well as healthcare conditions for those facing a health
condition and in need of medical follewps aul health related moral support. All this
could result in longerm improvement in health literacy, health empowerment and

effective sefmanagement of healt{p. 410).

This study also found a direct |l ink betwee

likelihood that they will seek health information online. That is to say, individuals who already
use social media are more likeo be online health information seekers. This suggests that an
immediate step toward improving health information accessldte increasing the use of
social media by health information resources, to bridge the gap between the social media user
and the resource itself.
Usability Analysis of Current Health Information Websites

Methods

According to the National Action Plantompr ove Heal th Literacy,
adults have difficulty using the everyday health information that is routinely available in our
health care facilities, retailtThetrstl et s, medi
recommendation in the 20MNational Action Planto Improve Health Literacy igiAdopting

UserCentered Design.Analyzing current health resources for women online offers insight into

4 U.S. Department of Health and Human Services. (2010). National Action Plan to Improve Health
Literacy.

a

7
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how these resources are designed for theers and what aspects of their design either help or
hurt the usability of the website and its information.

For this study selected a list of websites based on site traffic and popularity, including
l inks specifically recommended on Oprahos
Way Back to HealthWWhat the Web's Health Sites Can Off2016). | included these websites
due to the large audience of the Oprah website, magazine, and television sl fact that
the target audience for these media is female. According to The Alliance for Audited ®gedia,
the Oprah Magazines one of the top 25 consumer magazines, with a readership of 2,385,199
individuals as of June 2094According toTIME Magazire, O, the Oprah Magazinkas a
readership that is 72.8% female, making her website a credible resource for topics relating to
women (Under the Influence of OprahTIME Magazine 2007).The full list of websites |
included in my analysiss as follows:

Gir | 6 s [IHte:/aviwnww.dirlshealth.goy

Healthy Womenl{ttp://www.healthywomen.or)y

MedlinePluss Wo me n 6 s htpelaviwtnlm.nib.gov/medlineplus/womenshealth.Html

National Institute of Heath(tp://www.nih.goy

Resolve: The National Fertility Associatiomif://www.resolve.org#

WebMDT Wo me n 6 s hthdlavlwtwbbm(.com/women/default.hfm

Womenods Healt h: Of fice on Womenods HSemites h,

(http://womenshealth.go)#/

Young Wo eakhrhiips/yotthgwomenshealth.ojt/

5 http://www.oprah.com/health/The-Most-Reliable-Health-Websites
6 http://auditedmedia.com/news/blog/2014/august/top-25-us-consumer-magazines-for-june-2014.aspx

web


http://www.girlshealth.gov/
http://www.healthywomen.org/
http://www.nlm.nih.gov/medlineplus/womenshealth.html
http://www.nih.gov/
http://www.resolve.org/
http://www.webmd.com/women/default.htm
http://womenshealth.gov/
http://youngwomenshealth.org/
http://www.oprah.com/health/The-Most-Reliable-Health-Websites
http://auditedmedia.com/news/blog/2014/august/top-25-us-consumer-magazines-for-june-2014.aspx
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(* - recommended in Googling Your Way Back to Health: What the Web's HaitdthCan
Offer)

Usability is frequently defined by a fAprod
intended to use it can do so in a way that is effective for them, efficient in their terms, and
satisfying them i n Quesenbars2009 Usatility and accessibitity ageo a | s 0
defined in terms of peopkection, para.)2 Much of the usability of websites is closely related to
issues of credibility and access. | will analyze the home pages of these online health information
resources forwomn usi ng Redishés guidelines for desig
t hat good home pamgiech swiotuh df dw Wecohs@nand mus:!
six basic functions:

1. Be findable through search engines.

2. ldentify the site.

3.Sett he siteds tone and personality. l nspire co
4. Help people get a sense of what the site is all about.

5. Continue the conversation quickly.

6. Send each person on the right way.

Analysis

Be findable through search enginesHome page kayords need to match the keywords
a health information seeker would enter into a search engine. Considering the prevalence of
beginning a health information search with a search engine, it stands to reason that users should
be able to find the informatiohéy need by searching in their own words. Redish summarizes:

People type¢heir keywords into the search engine. If you want people to find you, you

must havaheirk ey wor ds i n your site. I f your words
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come up for them (pr4).
TheCemtr f or Young d3Moanamvinsing bite thdt seéms to have done well
creating a personality for their homepage to inspire confidence and trust. They use a
conversational writing style, the graphics and use of color are appbbactiee home page in
general is welkuited to the target user, but the only way to locate this website th@agh g | e 6 s
searchengines by searching specifically for fAyoung

language young women use.

@ Boston Children's Hospital O ——

Center for Young Women's Health The Center for Young Women's Hesith (CYWH) is a collsboration between the Division of Adolescent/Young Adult

Medicine and the Division of Gynecology af Boston Children's Hospital

_ The CYWH is an education center for tnen gids and young women, thalr fsmilea and healih care providess. The Cants
peovides

03 at YoungWomensHealth.org

- carefully researched heaith information and resouw

Center for Young Women's Health { - special heslth educatior

and for teens conducted al he Center and in the communily

Overvew s « links to information about the expesnt medica available 3t Boston Children's Hospita
Meet o Toam

o's Heo M) bs & colabamil
P, Medicion and the Division of Gynecslogy #1 Baston C5ME Our missior
e et Our mission is 0 help teer gvis parents_teachers and health care providers improve theer understanding of normal
waUs heaith and development a ondiions
2 w AN Tt
CONMROR Mg Tromeecs wedt ## YoungomensHesth.ory

s v

Figure 1. Boston Chidren's Hospital overview of the Center for Young Women's Health program.

If you search fofly o un g wo meéin Birgg thh tepaskarch result is for the Boston
Chil drenbds Hospital overeinédéw dfealt hdr Qe mtge mamf o
thenhave to visit this web page and | ocate the
website in a paragraph of text.

Identify the site. Websites should be immediately identifiable to those individuals who
do find threm through search results. People make snap judgements regarding the credibility of a

source and whether or nottheywi be abl e to find the i nformat.i
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need to be able to utilize multiple aspects of design and languaggute &ealth information
seekers that theyo6ve f ou mdtionaregavding the topiethéeydgmat h ol
interested in.

Once a user has made the decision to stay on a website to explore further, best practices
would be making surethditey r el ate to the Abrando of the w
to the website in the future. More importantly, having a clear brand will make it easier for
individuals to remember the website. Elements that can be used to identify the site irelude th

logo, name, and tag line

A

WOITICI]

Figure 2. Healthy Women website name and tagline.

These taglines immediately make it clear that these websites are about improving
communication of health topics to women and helping girls be hapgpyealthyrespectively
Note that the graphical elements used also convey meaning about the audience of the website.
The Healthy Women website uses a serif font to make it seem more educational and

sophisticated, whereas the font for Girls Health semore relaxed and cartodike, and the star

=]

dotting the i 0 in Agirlsodo adds a touch of wh

gitlshealth¥sov

Be[HealthyYBe[HapeyviBelouBeautiful)

[ R = [ SN P e ——— ™ 1]

Figure 3. Girls Health website name and tagline.
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Of the websites | analyzed only three did not utilizetaglis t o communi cat e t
identity to health information seekers. These
We b MD. I nterestingly, each of these has a dif
respectively) suggesting that the use ofiteag or the lack thereof is not necessarily related to

organizational or corporate structures.

WebMD = {

€3 Symptoms | E§ Doctors | [§ Health Care Reform

HEALTH A-Z DRUGS & SUPPLEMENTS LIVING HEALTHY FAMILY & PREGN,

WebMD Home * Women's Health

Women's Health Home Womenls Healt

News

Quizzes
Slideshows
Videos Depression

Assessment

Get personalized tips on
treatment.

Reference

Find a Doctor

Women's Health Guide

Screening & Vaccines

Diet & Exercise TAT v : - — _
Women's News & Features
Rest & Relaxation " Women's Heart Health: Lower Stress, BP Important

Ob-Gyn Issues Managing stress as important as lowering blood pressure to

. prevent heart attack, expert says

Head to Toe {
& Read More

Figure 4. Contradictory messages on WebMD's website.

Further more, WebMD seems to contradict 1its
home page. Theyrecentlyfesdud a fA Depr es s i ohutthdpictsre s s ment 0 | i n
accompanyingf is of a man. If an individual were searching the internet for topics related to
either womends health or depr esgiaghininthehey mi gh
context of all the many | o ¢ealh (foverlgcationsinthih e page
small section alone)t sends a contradictory message that may hinder the communication of the
websiteds identity.

Set the sit eiabty. Ihspire eonfenck am éustsOne excellent
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example of a website setting a tone to inspire confidence and trust is the home page for The
Center for Young Womends Health. The website
and language that aspecifically directed to their target users. The mission statement for the
website is relatively concise, and placed off to the side so that egeitsIsut it is nbin the

main navigational areas of the site.

Ask Us Health Guides Guiasdela Salud  Quizzes |  Parents Clinicians ~ AboutUs  Donate Search Q
D)

A
(&

oJ]Genefa\ Health VFSexual Health Q@ Gynecology &\ Medical Conditions RyNutiton & Fitness 5 Emotional Health
1 ]

Center for Young Women's Health

Welcome to the Center for Young Women's Health
an award-winning health website for young women
Here, you can find answers to your questions, health
guides, chats, & more!

Geosmn Children's Hospital mmmn hildren'shospltalicogue

Center on Media
N\ and Child Health

| just saw the movie Fifty Shades of Grey — is the kind of relationship the two main characters have healthy?

Young Men's Health site
Do you have a health question that you're too embarrassed to ask? Submit your question here! & g

Tweets ¥ Follow

21800 o

Figure 5. The Center for Young Women's Health website home page.

A couple of ways websites can harm the formation of the trust is through advertisements
or domain names. The Center for Young Womenos
advertisements placed on it. Hever, d the links included in the Oprah article, 6 of the 10 have
aorgdor agowdomain names. This is noteworthgcausenost websites ending as such are
considered by users who understand the difference between different web address endings to be
much more credible and trustworthy th@aronmdsites (like WebMD)As previously mentioned,

users have a negative reactiomtmmdwebsites, but four of the websites recommended in the
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Oprah article ar@comdsites includingWebMD. Although, the physician who decided to
include this website in the Oprah article as a mental health resiated the following
regarding the crehblility of WebMD:
A lot of mental health sites focus solely on depression\\lmiiMD.comgives good
background on everything from stress management to ADHD. The site, however, could
do a slightly better jo of making it clear that in many instances the best treatment for
mental health disorders may be talk therapy, by itself or combined with medication.
WebMD was the only site | analiyizasaonaodfithet had a
three siteshat had advertisements or{ah advertisement sponsored by Monsan@ither sites
had advertisements from pharmaceutical companies, a proven cause of digisessbhealth

magazines, and the retaileed® Bath andBeyond.

Resolve: The National

Fertility Association AU T
(org) S
* Monsanto * Merck * Pfizer
* Ferring * Prevention
Pharmaceuticals Magazine
* Various Fertility » Bed Bath and
Centers/Clinics Beyond

Figure 6. Advertisements found on women's health information websites in my analysis.

More recently, WebMD featured a banner ad acr
Credibility hels users understand that theyédound a trusvorthy source of information, but
advertisementt e speci ally those that act Jilleagtbeml vy on

to look elsewhere.


http://www.webmd.com/
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-|9) Foods To Never Eat

Here are 5 foods you should never eat if You want to lose belly fat.

WebMD = -{

d Symptoms | E§ Doctors | kw Health Care Reform

HEALTHA-Z DRUGS & SUPPLEMENTS LIVING HEALTHY FAMILY & PREGMNAMNCY

& Signin |

MNEWS & EXPERTS

Sign Ug

Subscribe

000

WebMD Home * Women's Health

Wouzen's Health Home Women|s Health

New

Email a Friend

Figure 7. Banner advertisement on WebMD's Women's Health web page.
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Help people get a sense of what the site is all aboWebsites should be designed with

a careful balance of being useful and helping the user understand what the site is for and what

actions they can accomplish on it. Redish points out that the trigidiad this balance is to

Asatisfy Goldilocks. o Off

er i

ng

t

(OJN0)

mu c h

right

but not offering enough could prevent the user from understanding what information they might

be able to find.

The website for Resolvs one of thewebsites | looked at that did nleave a tagline to

help users understand the

mo st noti ceabl e of t hese

Afget

of

dDhehsite

nvéehevedo a

user should volunteer either their time or money to the cause of infertility, but without knowing

precisely what the

should click on those links.

websiteods

goal

S

It

Most individuals would prefetio have information about the organization and infertility in

wo ul

general before being asked to donate. Furthermore, most users who come to this website might

actually need information on topidgectlyr el at e d

involvedd and fAdonate nowo | i

t o

nks

i nfert.i

ar

e

n

t

I ty.

he

Unf c

exact

located, suggesting to the user that searching the website might not be an option. The search
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option is in a much more subt lues d olciantki so natn etalre

edge of the page.

Q SEARCH.. | ABOUTUS | CALENDAR @ CONTACTUS | f # 3 P ee Insplre [FSHARE)

GET INVOLVED v = DONATE TODAY v

ABOUTINFERTILITY ~ FAMILY BUILDING OPTIONS SUPPORT  RESOURCES FUNDRAISING & PARTNERSHIPS

—_

IS A SUPPORT
GROUP RIGHT

FOR ME?
|
Free support groups are held every \ )
month in local communities. No one
should face infertility alone.

LEARN MORE

FIND A SUPPORT GROUP  Enter Zip Code FIND A PROFESSIONAL  Any :m

Figure 8. Resolve home page, "above the fold."

The main home page should not only make it clear what the site is about, but it should
offer users a glimpse of the features and functionsitaéas to offer. With the Resolve website
much of this information is hidden fAbeneath t
to find it. In this specific instance, a user might not even realize that there is more content lower
on the page,drause the home page is designed in a such a way that it looks like the bottom edge
is the end of the content.
Continue the conversation quickly.Health information websites should be designed
with the primary user in mind and the main tasks they wilbb&ihg to accomplish by visiting a
website. Redish points out that planning for

try to give equal emphasis to all things for
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no one. 0 T hesshedldallow ysersie dbad tagks right on the home page, instead of
requiring them to click through multiple pagesdainnecessary content should be on the

home page of the website as they will detract from the more important actions.

Pégina inicial en espafiol

call the OWH HELPLINE: 800-994-9662
9:00 a.m. — 6:00 p.m. Monday through Friday ET
omenshealth.gov @LH

Office on Women's Health, U.S. Department of Health and Human Services OFFICE ON WOMEN'S HEALTH l ‘ k

m‘ A-Z Health Topics | ePublications ‘ News ‘ About Us Contact Us

+/- Text size | () Print|

Blog

Save
the
Date!

National Women'’s Health
Week kicks off on Mother’s

Day, May 10. Prescription Painkillers:
Know the Risks

) April 22, 2015 | Babette Couser
P Learn how you can participate.

Prescription drug overdoses are on
the rise among women... Read

more
,@ Making Progress on Health
£ A Disparities

April 18, 2015 | Sylvia Mathews Burwell
Save the Date! Breastfeeding tips Minority Health Month An interview about sexual

assault Half a century ago, our nation was

fm thn enideb PAand ceaen

Figure 9. Wo me n 6 s Hhdreegphge.h

Womends Health is a good example of a stre
in mind. This particular website not only has clear menu options for users to explore health
topics, but they make otheavigational options very clear. The majority of the home page is
dedicated to current topics that might be of interest to a female browser, and the top right corner
of the page is dedicated to giving users other options for accessing specific topisdss
browse through the fAAbout Uso0o or AContact Usbo
search box, and they can even click to actessf or mat i on i .govoSgbstali s h . Eve

analyzed offers a Spanish translation, which is a good statbmmunicating health topics to
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populations that might not be proficiently health literate in English. WebMD does not offer a
Spanishopton, and nei t.digbsitesdanalyzedvo of t he 0

Another method for adding further browsing options is bkitig to social mediaDue to
the evefincreasing numbers of individuals using the internet to access health information either
through computers or cell phones, social media is an increasingly recommended way to increase
the quantity of and improve the ditya of conversations between health information seekers and
health information websites.

The implications of linking to social media for health resources show that websites
understand that one way of increasing communication with your audience is to be readily
accessible. Being able to follow a health resource website on Twitter or Facebgektsuhat
the organization will frequently update their information with the latest news in medicine and/or
wellness. This gives the organization a profile that is informative and readily available from any
internetaccessible device.

Of the eighthealth information websites | analyzed, all of them include links to some sort
of social media, and all except one (MedlineRIWo men6s Heal th) |l ink to t
of social media. In fact, the majority of them (75%) link to three or four socidiansées, with
an average number of links across the board of 2.88. These links include Facebtiek, T
Pinterest, and YouTube.

Three of the websites listed have Pinterest accounts, a website and mobile application
that functions as a platform for shreg and saving pictures, information, and links. A quick visit
to the APopul ardo page on Pinterest wild.l revea
and easing the symptoms of the common cold, so Pinterest has becom&reowalkpot to fid

health information. Pinterest is also wikown for being popular among the female
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demographic. According to the P&esearch Center, fortyo percenbf women otine use
Pinterest while only thirteen percesftmen online do. Estimates for the demagidpias of
Pinterest users place the percentage of Pinterest users who are female at anywher8@f6m 72

Furthermore, onén-five Pinterest uses check the website at least once daily.

Facebook Twitter Pinterest YouTube
Girl’s Health X X
Healthy Women X X
MedlinePlus — Women’s X X
Health
National Institute of X X X X
Heath
Resolve: The National X X X X
Fertility Association
WebMD - Women’s X X X
Health
Women'’s Health: Office X X X X
on Women’s Health, U.S.
Department of Health and
Human Services
Young Women’s Health X X X

Min: 2, Max: 4, Mean: 3.0

Figure 10. Links to social media found on women's health information websites in my analysis.

Send each person on the right waysending each person on the right way means
helping users find the means to move ahead in their search for health information in an efficient
manner. Once users have skipththe home page and determined that the site is credible and is
written for individuals like themselves, they need to quickly and efficiently find routes to the
information they need. One way to do this is by having the search bar up near the top of the

home page, another is by having clearly labeled links.
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National Institutes of Health

Turning Discovery Into Health

NIHY

Health Information

Grants & Funding News & Events

Health Infiy . dres Search Health Topics
Health Services Locator &
' [ Go |
HealthCare.gov &
Talking to Your Doctor Quick Links

Clinical Trials and You

'&‘ MedlinePlus Health Info

M NIH News in Health

Community Resources

Science Education
| Resources

Figure 11. National Institutes of Health home page.

The website for the National Institutes of HedMHiH)

this manner, but it runs intoultiple usability issues. The se

birth control

Research & Traini

i '@ = ‘ﬁl

En Espariol

Staff Directory

NIH Employee Intranet

ng Institutes at NIH About NIH

IN THE NEWS

LabTV

Learning about how habits and
memories are formed.

Posted on Apr 23, 2015

-

el |

Breast and Ovarian Cancers
Developing individualized plans to
prevent inherited cancer.

Posted on Apr 21, 2015

Allergies and Asthma

Preventive strategies to decrease
symptoms.

Posted on Apr 16, 2015

@
QL)
D,
e

seems to be laid out in precisely

arch bar is in the proper location, but

if a user prefers navigating through tabs, they might be confused to discover a second search bar

under the AHealth I nfor mat

a separate website, fAMedl:]

ionodo tabisabhktoondl vy,

nePl us Hectofind | nf oo

the information theyra looking for on this website, not a link to an external source. If that link

is meant as the main source of health inforomator the average user, then it should be featured

at the top of the list on the left side of that drop down menu. In fact, that whole right side of the

drop down menu should be removed, to integrate those links in with the other health information

links, and remove the second search bar.

The NIH website also uses language that is difficul

t for most adult Americans to

understand. Websites should focus on using language familiar to their users, but the NIH website

shows up in many search results relateldetalth topics, and seems reputable and credible, so
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users will come to the website seeking answers to their questions. Unfortunately, the NIH
website is written at around a grade 16 reading level, according to the-Riekeid Grade

Level readability sindards, putting the website far beyond the language used by most American

adults.

Health & Research Grants & Funding Training, Education & Career Development

Home = Health & Research = A-Z Topics = Confraception and Birth Control = Overview

Overview . . .
Contraception and Birth Control: Overview
Condition Information share this: [[1E1 < E BRI E
::Iﬁl:rgar:ii?amh Conftraception allows for the prevention of pregnancy and for planning the timing of pregnancy. Modern
methods of contraception include oral contraceptives (such as birth control pills), contraceptive vaginal
. . rings, condoms, intrauterine (pronounced in-truh-YOO-ter-in) devices (also called 1UDs), injectable and
Clinical Trials implantable products, and sterilization. The NMICHD supports and conducts research on the
development of new contraceptive methods, including male contraceptives, and to identify new
Resources and strategies for improving the use of contraceptives.

Publications

For more information about this topic, select the Condition Information, Research
Information, Clinical Trials, or Resources and Publications link in the menu on the left.

Last Updated Date: 04/03/2013
Last Reviewed Date: 04/03/2013

Figure 12. National Institutes of Health overview of Contraception and Birth Control.

Users that click through the NIH website to MedlinePlus fivitl topics that are written
in more accessible language (with a FleKahkaid Grade Level around 8.6). However, the
MedlinePlus website does not make it apparent what the site has to offer its users or how they
may take action on the site. Userswhoth on t he Womenés Health page
of the page is related to the entire Medline
complicates navigation for novice users, because they watilchow if the search bar, which
states thait will search the website, will search the whole website or if there is a way to search
within womenés health topics. The same can be
individuals seeking information on health topics for women, this sectidred¥ledlinePlus

website would not seem useful at all. Health information seekers who come to this page are
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probably looking for more specific health information than a brief outline of health issues that

affect men and women differently.

Figure 13. Women's Health section of MedlinePlus.

Conclusion andSuggestions for Future Research
Research has shown that young women have low expectations of providers, consider in
depth conversations wi t hatnoktgoongtvamerbsearchfornnec e s s
health information online because theymbbwant to have these conversations or be seen
having them(McCloskey, 2011)These conversations and this information is so personal that the
internet has simply become theggores our ce f or many young wWomen,

need to change that. What we do need to do is make sure that they can find the information they



