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Aquaponics home hobbyists may rely on garden centers as an important source of materials and information. Our study evaluated garden center staff
knowledge about aguaponics in order to help the staff close their own information and fraining gaps, and strengthen their exchanges with home
hobbyists. Over time this will sfrengthen the aguaponics network of garden centers and home hobbyists and enhance the diffusion of aguaponic systems.
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What aguaponics information and assistance Is Minimal aquaponics information available at small or big box garden

available at garden center market sites for home center nodes. On average the level of personal and employee comfort
hobbyists in Minneapolis? explaining home aquaponics systems was low, 2/5 and 1.4/5 respectively.
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Figure 3. Average rank of manager familiarity and employee comfort at big box stores versus small
independent garden centers, Minneapolis, 2015.




