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“Community” means different things to different people. A 
sense of community is made up of the connections, pride, 
shared values, and experiences that shape the character of 
our cities and neighborhoods. Community is a reflection of  
the people who live and work around us and their relation-
ships with one another.

Neighborhoods give us a physical connection to the com-
munity in which we live. Defining and developing the char-
acter and geography of a neighborhood makes the most 
of the interactions between physical space (streets, parks, 
natural resources, buildings) and the people who live there.

Establishing connections and forming relationships 
with the people who live near you helps improve your 
community. 

Community building should start close to home. The key ob-
jective of this toolkit is to support the residents of Brooklyn 
Park in getting to know their neighbors at all levels of com-
munity, from four doors down to across the city. Once neigh-
bors know each other, they can then expand the scope of 
their activities more formally (see “So You Want to Form a 
Neighborhood?” on page 14) .

The City is committed to supporting residents who want 
to expand and improve their sense of community. Many 
residents are already taking action, giving their time and 
resources towards improving the quality of life in the city 
through the Community Engagement Initiative. Through this 
initiative, the group has built support for the development of 
neighborhood groups throughout the city.

This toolkit contains a wide variety of resources that can 
be used to form neighborhood groups focused on positive 
social connections. Best practices for developing strong 
neighborhoods and strong communities include:
• Identifying existing conditions in the community
• Accounting for a diversity of interests, needs, and re-

sources within a neighborhood
• Community members and City staff working together to 

enhance quality of life
• Recognizing neighborhood groups as functional entities 

within a city
• Providing residents with the means to own the neighbor-

hood formation process
• Ensuring that community-building processes are de-

signed to promote the voices and assets of all residents

This toolkit is intended to assist the people of Brooklyn Park 
with providing opportunities for all as the community contin-
ues to change and grow.

INTRODUCTION
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BROOKLYN  PARK  AT  A  GLANCE
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This map depicts the 2010 
Census Tracts in Brooklyn Park. 
Also depicted are the road and 
highway network.

Brooklyn Park covers an area 
of about 26.5 square miles. The 
population density is approxi-
mately 2,900 people per square 
mile.

Brooklyn Park has thirteen 
census tracts ranging in popula-
tion from about 4,200 to 10,000 
residents, and the average tract 
has about 5,600 residents.

Some cities use census tracts to 
help determine the boundaries 
of neighborhoods, as they are 
generally drawn to evenly dis-
tribute the population. See “Step 
9: Identify Boundaries” (page 
28).

Appendix I (page 30) contains 
a map showing Brooklyn Park 
census tract boundaries and 
numbers. This map can help you 
if you are interpreting data from 
the U.S. Census or American 
Community Survey.

Source: MetroGIS, U.S. Census

The City of Brooklyn Park



6

BROOKLYN  PARK  AT  A  GLANCE
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Population.  In 2000, Brooklyn Park had a population of 
rough ly 67,400 people. By 2010, the population had in-
creased to 75,800 people.

Race/Ethnicity.  The racial and ethnic composition of 
Brooklyn Park changed dramatically during that same ten-
year time period. The White population comprised 70% of 
the total population, followed by African Americans (14%), 
and Asians (9%). By 2010, the White population decreased 
to 52% of the total population, while African Americans in-
creased to 24%, and Asians to 15%.

Age.  In 2010, those under the age of 17, the largest age 
group, comprised 29% of the population, followed by 35-
to-55- year-olds, who comprised 28% of the population. 
The me dian age was 33-years-old.

Nativity.  As of 2010, 79% of the population had been born 
in the United States and 21% had been born outside of the 
United States.

29%	  

25%	  

28%	  

10%	  

8%	  

	  2010	  Popula+on	  by	  Age	  

Under	  17	  years	  

18-‐34	  years	  

35	  -‐	  55	  years	  

56-‐65	  years	  

66	  years	  and	  over	  

52%	  

24%	  

15%	  

1%	   1%	  

7%	  

2010	  Popula+on	  by	  Race	  and	  Ethnicity	  

White	  Alone	  

Black	  or	  African	  American	  
Alone	  

Asian	  Alone	  

American	  Indian	  and	  
Alaska	  Na<ve	  Alone	  

Na<ve	  Hawaiian	  and	  
Other	  Pacific	  

Other	  (including	  one	  or	  
more	  races)	  

70%	  

14%	  

9%	  

1%	   1%	  

5%	  

2000	  Popula*on	  by	  Race	  and	  Ethnicity	  

White	  Alone	  

Black	  or	  African	  American	  
Alone	  

Asian	  Alone	  

American	  Indian	  and	  
Alaska	  Na=ve	  Alone	  

Na=ve	  Hawaiian	  and	  Other	  
Pacific	  

Other	  (including	  one	  or	  
more	  races)	  

Source: U.S. Census Bureau, 2000

Source: American Community Survey, 2006-2010 5-Year EstimatesSource: U.S. Census Bureau, 2010
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Education.  Roughly 29% of the population 
aged twenty-five or older had received a 
bachelor’s degree or higher, and 11% had 
less than a high school diploma.

Language.  The proportion of people who 
speak English at home decreased in the 
ten-year period. In 2000, approximately 
52,400 people in Brooklyn Park spoke only 
English at home (85% of the overall popu-
lation), and 3% of the population did not 
speak English well or at all. By 2010, 74% 
of the population spoke English only, and 
5% of the population did not speak English 
well or at all.

Income.  The median income in Brooklyn 
Park was roughly $56,000 in 2000; by 2010 
it had increased to $64,000. Of all individu-
als in Brooklyn Park, 5% were below the 
poverty level in 2000. This number rose to 
11% by 2010.

Homeownership.  Homeownership rates 
stayed consistent from 2000 to 2010, with 
73% of the housing stock being owner-oc-
cupied.

BROOKLYN  PARK  AT  A  GLANCE

A
T

  A
  G

L
A

N
C

E

11%	  

26%	  

34%	  

29%	  

2010	  Popula+on	  by	  Educa+onal	  
A3ainment	  

Less	  than	  High	  School	  
Graduate	  

High	  School	  Graduate	  
(includes	  equivalency)	  

Some	  College	  or	  Associate's	  
Degree	  

Bachelor's	  Degree	  or	  Higher	  

74%	  

21%	  
5%	  

0%	  
20%	  
40%	  
60%	  
80%	  

100%	  

Speaks	  English	  Only	   Speaks	  English	  Well	  or	  
Very	  Well	  

Speaks	  English	  Not	  Well	  
or	  Not	  at	  All	  

2010	  Popula+on	  by	  English	  Usage	  at	  
Home	  

Source: American Community Survey, 2006-2010 5-Year Estimates

Source: American Community Survey, 2006-2010 5-Year Estimates
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IDENTITY
Great cities and neighborhoods give residents a sense of 
belonging. A resident who strongly identifies with his or her 
neighborhood generally has stronger emotional and influen-
tial connections to the greater community. This is why efforts 
to enhance a person’s sense of place within a community is 
important at both the city and neighborhood levels. Cities 
and neighborhoods that prioritize “identity” as one of their 
missions can help individuals feel a stronger sense of place 
and, as a result, a stronger sense of community.

Common Bonds
One way that community members can feel connected to 
one another is by sharing a common yet distinct language, 
symbol system, and/or goals. Since communities are con-
stantly evolving, community member involvement is key 
to making sure that these places evolve in a cohesive and 
genuine way.
• A neighborhood can set itself apart from other neigh-

borhoods by emphasizing its strengths and by reflect-
ing residents’ shared vision in every community-build-
ing effort (see “Asset Mapping” on page 23).

• For example, some neighborhoods might adopt policies 
that preserve their cultural history, while others may find 
a common mission in adopting sustainable landscaping 
practices.

• Neighborhood groups can “brand” their neighborhood 
or neighborhood-wide projects by using a consistent 
set of fonts, colors, or designing logos and t-shirts.

MAKING  GREAT  COMMUNITIES
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This guidebook identifies three general characteristics that make communities great places 
to live: Identity, Livability, and Sociability. A person’s satisfaction with the place where 
they live depends on the degree to which he or she feels an emotional connection to his 
or her community, and also the degree to which the community meets his or her needs.

You and your neighbors can make your neighborhood or city an even better place to live 
by focusing on activities that address Identify, Livability, and Sociability. The recommen-
dations in this section can be carried out at both the neighborhood and city-wide scales to 
enhance the overall community.

Source: City of Brooklyn Park (continued on next page)
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Examples of things you can do to enhance Identity in 
your community:

•	 Writing competition - local students write a story 
about their favorite aspect about Brooklyn Park. Re-
sults are published in local media

•	 Form a tool lending/sharing facility with neighbors 
and share ladders, snow blowers, etc.

•	 Create entrance monuments and signage for your 
neighborhood

•	 Start a tradition centered around a local destination

•	 Shop Local Day - do your shopping as close to your 
home as you can. Learn the store owner/workers’ 
names

•	 With other neighbors, discusss potential names for 
your neighborhood if it does not already have one

•	 Assist with or create your neighborhood newsletter

•	 Get to know neighborhood kids by assisting with 
child-oriented projects, such as a lemonade stand

•	 Apply for grants to assist with clean-up activities, 
purchasing bus shelter, benches, decorations or 
flowers

•	 Organize a block party, holiday party, movie night, or 
garage sale

IDENTITY (continued)

Community Character
Generally speaking, a good way to build and to protect “com-
munity character” is by retaining the integrity of the area’s build-
ings, streets, natural resources, and residents. Taking care of 
the important physical assets of a neighborhood are important to 
developing a neighborhood’s unique character.
• The physical features that make up a community are impor-

tant because they give residents a common way to navigate 
and form attachments to their environment.

• Certain boundaries of a community may be obvious while 
others may seem more arbitrary in nature. However, it is the 
activity occurring within these districts that makes them sig-
nificant to those living within and outside of them.

• For instance, a neighborhood cafe or park (a landmark), a 
river (a boundary), or an area with several businesses (a 
district) are features of a neighborhood that might make that 
community meaningful for a person who lives there (see 
page 21 for the Cognitive Mapping exercise).

Public Spaces
Communities should contain destinations and other public 
spaces that people can use in their everyday lives. Public 
spaces are not only important for reinforcing a resident’s sense 
of belonging in a community, they are also places where inter-
actions with other community members occur. The more these 
public spaces are used, the more meaningful they become, and 
the more invested residents feel towards the well-being of their 
neighborhoods and neighbors.

MAKING  GREAT  COMMUNITIES
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MAKING  GREAT  COMMUNITIES
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LIVABILITY
A livable neighborhood (or city) is one that provides a high 
quality of life for all current and future residents. Livability is 
a broad concept, but it typically includes the following quali-
ties:

Opportunity
• The community should offer residents many types of 

educational, housing, economic, and recreation oppor-
tunities.

• A resident’s satisfaction as a member of the community 
is directly connected to how capable the community 
is of fulfilling a person’s basic functional and emotional 
needs.

Wellness
• Livable communities promote healthy, active lifestyles. 

This means that residents of all ages and income levels 
should have the opportunity to engage in indoor and/or 
outdoor recreation activities.

• The more incentives there are for residents to reduce 
their use of personal automobiles, the more they may be 
compelled to adopt active lifestyles.

• Another aspect of a healthy lifestyle is food consump-
tion; livable communities provide residents with easy 
access to affordable, healthy food options.

Accessibility
• People of all ages and abilities should have access to 

adequate transportation services. Community members 
who do not drive should be able to access other trans-
portation options within a five-minute walk from their 
homes.

• For others, having the option to carpool for daily activi-
ties might make a big difference in their quality of life.

• Community amenities, parks, and businesses that are 
not easy to access often end up unused.

Safety
• A community that works together to protect residents 

from crime, traffic-related accidents, or other vulnerabili-
ties is one that is livable. Neighborhood watch pro-
grams, bike lanes, benches, and friend networks are all 
important strategies for helping residents feel protected 
by their communities.

Comfort
• Residents should feel comfortable and content in their 

community.
• A clean and attractive environment is a key aspect of 

livability. Pathways and other outdoor spaces should be 
free of clutter and nuisances.

• Maintained landscaping and adequate lighting are 
examples of things that improve both the character of 
a neighborhood and the quality of life for community 
members.

• Shared outdoor spaces should be designed in a way 
that encourages people to sit, walk, and congregate.

(continued on next page)
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LIVABILITY (continued)

Health
• Residents should work together to keep their neighbor-

hoods free of toxins and other pollutants that put air and 
water quality at risk.

• Neighborhoods should go beyond just avoiding environ-
mental hazards, and should also consider initiating edu-
cational or project-based programs that enhance the en-
vironmental health of the community over the long-term.

Examples of things you can do to enhance Livability in your 
community:

•	 Play disc golf at Central Park

•	 Go to the farmers market at Zane Sports Park

•	 Work with your neighbors to coordinate home services (tree 
trimming,	roofing,	painting).	By	planning	ahead,	you	may	save	
money

•	 Keep your lawn clean and your snow plowed - demonstrate 
pride in your home

•	 Volunteer to deliver Meals-on-Wheels in your neighborhood or 
give to a local food bank

•	 Visit or work at Eidem Homestead or at Southbrook Community 
garden

•	 Start a neighborhood community garden

•	 Be active in your Crime Watch group

•	 Improve amenities (gazebos, picnic benches, grills, and 
play equipment) at all parks

•	 Take public transit

•	 Work with the City to get bike lanes on residential streets, 
or to increase connections to the river

•	 Spend a day cleaning up the river bank or local park

•	 Be committed to recycling

•	 Start a block-level compost bin/pile in your backyard

•	 Plan a walking tour (of a local historic area or other desti-
nation)

•	 Start or join a carpool

MAKING  GREAT  COMMUNITIES
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Source: City of Brooklyn Park
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SOCIABILITY
Great communities foster social interaction and community 
engagement among the people who live there.
• These interactions can occur in both formal and infor-

mal settings.
• A community can formally support a diverse set of 

interests by supporting activities in which community 
members would want to participate, or by investing in 
the places which foster social interactions.

• Community members can dramatically improve social 
connections by making small, informal changes in their 
day-to-day lives.

Social Capital
Individuals feel a sense of community when they are en-
gaged with one another and feel they can contribute to their 
community as much as they can benefit from being a part of 
the community. This feeling of trust and reciprocity within a 
community is referred to as “social capital.”

There are emotional as well as practical benefits that occur 
when community members make an effort to focus on build-
ing social capital.
• People who live within a community are less isolated 

from one another when they feel a bond with others in 
the community. Interactions that add value to individu-
als’ lives, and that help people meet one another, help 
residents transition from “me” to “we.”

• Sharing resources increases neighbors’ reliance on one 
another.

• Neighborhoods with strong social capital inspire resi-
dents to protect the community that they have built 
together.

Robert Putnam has identified nearly 150 activities that 
help build community and social capital on his website, 
bettertogether.org. These suggestions, among others, 
are listed in the Sociability table in Appendix II (page 32). 
Examples are on the opposite side of the page.

MAKING  GREAT  COMMUNITIES
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Examples of things you can do to enhance Sociability 
in your community:

•	 Join or start a babysitting cooperative

•	 Surprise a neighbor by making a favorite dish, and 
include the recipe

•	 Offer to rake/shovel a neighbor’s yard or walkway

•	 Create a neighborhood walking group

•	 Volunteer in your community

(continued on next page)
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SOCIABILITY (continued)

Community Capacity
Communities should promote opportunities for residents to 
address issues that are important to them. Being an engaged 
member of the community does not just mean voting or at-
tending community meetings.

“Community capacity” can be understood as a community’s 
ability to take advantage of its strengths to improve the quality 
of life for its residents.

• Members of a neighborhood or community group 
should have capacity at both the individual and organi-
zational levels.

• Individuals should be able to voice their opinions and 
concerns. In this way, members of a community are 
both leaders and participants.

• Group efforts should effectively address the concerns 
of community members.

• When an issue does arise, a community should have 
the capacity to mobilize its residents and resources to 
resolve the issue.

• Community capacity has a high level of interdepen-
dence social capital and sense of identity.

Community Engagement
If a community member is trying to get other residents in-
volved, they must consider the fact that not every resident 
has the same access to technology, the same schedule, the 
same language abilities, or the same priorities.

It is important to remember that everyone has the ability to 
contribute something meaningful to the greater community.

In order to give every community member the same chance 
to participate in a community engagement activity, use a 
variety of outreach methods (face-to-face, phone calls, e-
mails) and offer a variety of times and settings in which resi-
dents can participate.

For additional information and resources on community en-
gagement, please refer to “So You Want to Form a Neigh-
borhood?” Steps 4 and 5 (pages 17-18) and Appendix III 
(page 36).

   

Some cities, such as Minneapolis and Se-
attle, use indicators to track their prog-
ress in building sustainable communities. 
Looking at these indicators can help your 
neighborhood identify specific goals in its 
community-building efforts (see Appendix 
II, page 31).

MAKING  GREAT  COMMUNITIES
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So, you want to form a neigh-
borhood? That’s great. A good 
neighborhood can help commu-
nity members form bonds to the 
places where they live, improve 
their quality of life, and provide 
opportunities for social interac-
tions.

Forming a neighborhood encour-
ages you and your neighbors to 
learn about your different cultural 
backgrounds and different ways 
of understanding what “com-
munity” means. Neighborhood 
groups help you stay organized 
and on track if you want to en-
hance your neighborhood. Main-
taining strong connections wtihin 
your neighborhood make it easier 
for you to help your neighbors 
out, and for them to help you.

On the following pages you will 
find the steps you can take to 
form and to run a neighborhood 
group. The steps are sorted into 
three phases: Getting Started, 
Planning a Meeting, and Ongo-
ing Activities. These phases of 
tasks are meant to be followed in 
order, while the individual steps 
within each category can be fol-
lowed in any order that makes 
sense for you and your group.

The staff at the City of Brooklyn 
Park are there to assist commu-
nity members in neighborhood 
events and beautification proj-
ects. Please see page 15 to see 
who to contact at the City.

Step 1 Learn About Your Community  

Step 2 Develop a Core Group of Interested Neighbors

Step 3 Contact the City For Assistance

Step 1 Think About Meeting Logistics

Step 2 Write An Agenda

Step 3 Divide Up Tasks

Step 4 Promote Your Meeting

Step 5 Ensure That Your Meeting Includes Everyone

Step 6 Learn About Meeting Facilitation

Step 7 Think About Group Activities

Step 8 Follow Up on the Meeting

Step 1 Identify Neighborhood Goals

Step 2 Create a Website

Step 3 Create a Neighborhood Contact Network

Step 4 Seek Out Neighborhood Partnerships

Step 5 Choose an Organizational Structure

Step 6 Identify Leaders

Step 7 Recruit and Retain Participants

Step 8 Choose a Name

Step 9 Identify Boundaries

SO  YOU  WANT  TO  FORM  A  NEIGHBORHOOD?
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Getting Started

Planning a Meeting

Ongoing Activities
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GETTING  STARTED

STEP 1 (OF 3). LEARN ABOUT YOUR COMMUNITY

The first step in neighborhood-building is gaining back-
ground knowledge about your community (refer to “Brook-
lyn Park At a Glance” on pages 5-7).

Learning about your community also includes meeting your 
neighbors. Face-to-face contact is the best approach to get-
ting to know your neighbors. This shows them that you care 
and would like their support in the formation of a neighbor-
hood group. People will feel more included in the process 
if they hear about it in person rather than on a flyer or in an 
e-mail.

After talking with your neighbors, find out if your community 
has a Crime Watch Captain. If so, ask if they would like to 
be involved.

STEP 2 (OF 3). DEVELOP A CORE GROUP OF   
        INTERESTED NEIGHBORS

Next, create a core group of neighbors (at least three) who 
are interested and willing to help form a neighborhood 
group. Start with people and organizations you know, and 
then move to community leaders, business owners, and in-
stitutions. Try to speak with people in person. Also, ask for 
their advice about how to reach out to other neighbors.

After you have developed a core group, hold an informal 
meeting. At the meeting, brainstorm reasons why forming 
a neighborhood is important. Make sure that each member 
has a chance to speak.

STEP 3 (OF 3). CONTACT THE CITY FOR ASSISTANCE

In addition to this toolkit, the City of Brooklyn Park has many 
resources available to help you form your neighborhood 
group:

Resources Team, Community Engagement
bpcetteam@gmail.com or 763-493-8013 for inquiries re-
lated to the neighborhood toolkit project.

Elizabeth Tolzmann
Community Engagement Coordinator
Elizabeth.tolzmann@brooklynpark.org or 763-493-8159 for 
inquiries related to the City of Brooklyn Park’s Community 
Engagement Initiative.

Jason Aarsvold
Director of Community Development
Jason.Aarsvold@brooklynpark.org or 763-493-8087 for 
commercial and neighborhood development inquiries relat-
ed to the City of Brooklyn Park.

TIP: The City of Brooklyn Park has many knowledgeable 
employees and volunteers. Consider inviting a member of 
the Neighborhood Engagement Team or a Civic Engage-
ment Ambassador to the second or third meeting that your 
neighborhood group holds.
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STEP 1 (OF 8). THINK ABOUT MEETING LOGISTICS

Where should the meeting be held?
Consider locations that are:
• Close to home
• Recognizable
• Adequately-sized for the number of attendees
• Accessible to persons with disabilities

Neighborhood buildings such as schools, libraries, com-
munity centers, and faith-based facilities are all good meet-
ing spots. They have ample space, are conveniently lo-
cated, and are likely to have the chairs, tables, and other 
equipment you need. Rotating meeting locations is a good 
practice, as it increases opportunities for involvment.

Faith-based facilities are often important neighborhood in-
stitutions that can provide a convenient space for commu-
nity members to connect with one another. However, it is 
important to consider that not all community members feel 
comfortable attending a meeting in a faith-based facility.

When should the meeting be scheduled?
Think about the time of day and the days of the week when 
most neighbors are available to meet. Consider the follow-
ing factors:
• School and work schedules
• Evenings or weekends may be the best time for families
• Other local events and activities
• Avoid days that overlap with times of worship or religious 

holidays

What will be needed for the meeting?
• Materials: whiteboard, paper, pens, markers, tape
• Technology: projector screen, sound system, television, 

power adapters, extension cords
• Language interpreters
• Child care - recruit older kids in the neighborhood

Provide refreshments
Food helps draw people to meetings. Check with local res-
taurants to cater the meeting. Consider asking if they would 
like to donate food for the meeting.

STEP 2 (OF 8). WRITE AN AGENDA

The agenda lists what will happen at the meeting. Include 
the following:
• Meeting date & location
• Meeting start & end time
• Topics to be covered: include a brief description for 

each topic and the amount of time allotted to the topic.
• Activities: include an ice-breaker to help participants to 

get to know one another. Also think about other exer-
cises to assist in community-building efforts (see “Step 
7: Think About Group Activities,” pages 19-24).

• Include time for evaluation at the end of the meeting.

Appendix III contains sample agendas (page 35) and eval-
uation forms (page 39).
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STEP 3 (OF 8). DIVIDE UP TASKS

Everyone in the core group should help with the meeting. 
With more people involved the meeting might have a better 
turnout and be more productive. Your core group should ad-
dress the following questions:
• Who will facilitate the meeting? Would it be helpful to 

have two facilitators?
• Who will take minutes at the meeting?
• Who will make arrangements for childcare, meeting 

space, and refreshments? (Note, this can be several 
people)

• Who will invite people to participate in the meeting, and 
what methods will be used to contact them?

• Who will help with any cleanup after the meeting?
• Who will distribute the meeting minutes and other 

follow-up tasks?

STEP 4 (OF 8). PROMOTE YOUR MEETING

Who will be invited to the meeting?
• Neighbors
• Religious Leaders
• Business Owners
• Elected Leaders
• Crime Watch Captains
• City Workers (Police, Fire, or others specific to neighbor-

hood concern)
• Other key stakeholders (see “Stakeholder Analysis” on 

page 20).

How to promote the meeting?
Core group members should reach out to the community 
using a variety of formal and informal methods.
• Personal invitations via door-knocking, phone calls, or 

e-mail make people feel included and welcome
• House flyers
• Facebook, television, or other media
• Community billboards - at park buildings, grocery stores, 

public libraries, restaurants, and laundromats
• Provide contact information for the core group

Accommodations
• If needed, have meeting information translated into other 

languages for community members
• The City of Brooklyn Park can help make arrangements 

for American Sign Language (ASL) interpreters or other 
accommodation requests. Suggested sample language 
for meeting announcements: “Attention: If you need ac-
commodations, such as a sign language interpreter, ac-
cessible meeting site, or materials in alternative format, 
please	contact	the	meeting	organizer	at	least	five	days	
prior to the meeting.”

TIP: Consider inviting a representative from other neighbor-
hoods that are already organized to share their insights and 
experiences.

PLANNING  A  MEETING
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STEP 5 (OF 8). ENSURE THAT YOUR MEETING   
      INCLUDES EVERYONE

Your meeting should be open to the public. A process that 
includes everyone will help yield better results. Best prac-
tices include:
• Notify people in advance when and where your meeting 

will be held
• Write an agenda (see “Step 2: Write an Agenda,” page 

16)
• Distribute the agenda prior to the meeting, if possible
• Have copies of the agenda available at the meeting
• Record all votes and decisions made during the meeting

TIP: Your neighborhood may include people for whom Eng-
lish is a second language. Contact the City for help with 
interpreters and other accommodations.

See Appendix II (page 36) for important information on Min-
nesota’s open meeting law.

STEP 6 (OF 8). LEARN ABOUT MEETING FACILITATION

A facilitator’s role is to make the process of community in-
volvement and decision-making easier (see page 36 in Ap-
pendix III for additional information). Be sure to:
• Start and end the meeting on time - stick to the agenda
• Explain the purpose of the meeting and the agenda
• Set ground rules (See Appendix III for information on 

parliamentary procedures, pages 36-37)
• If somebody suggests a change to the agenda, make 

sure that everyone is supportive. Explain possible draw-
backs, such as needing to remove other items due to 
time constraints

• Do not make decisions for the group
• Help the group move forward together
• Facilitate on behalf of the group, not on behalf of indi-

viduals
• Do not let individuals speak on behalf of others or on 

behalf of the group
• Look for points of agreement, even minor ones. Bring 

these points to the surface
• Stay positive and lighthearted
• If you want to participate in a discussion, ask your co-

facilitator to step in until the item has been resolved
• If you think there is consensus, verify it by repeating the 

agreed-upon items back to participants in question form
• After the meeting, ask participants for feedback about 

the process (not the content). Do they feel it was fair?
• If any questions arise during the meeting, make sure 

they are documented and addressed after the meeting
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Source: City of Brooklyn Park

STEP 7 (OF 8). THINK ABOUT GROUP ACTIVITIES

Pages 20 - 24 provide examples of activities that can be 
used with community members. The following exercises can 
help the group identify common interests and goals related 
to neighborhood formation:
• Ice breakers - a great way to introduce people to one an-

other and to create a positive setting (Appendix II, page 
38)

• Stakeholder Analysis (page 20)
• Cognitive Mapping (page 21)
• SWOT Analysis (page 22)
• Asset Mapping (page 23)
• Decision-Making Mapping (page 24)

Appendix III contains resources that may help your group in 
conducting these exercises (page 38). City representatives 
may also be able to assist with training, facilitation, or pro-
viding other additional resources (“Step 3: Contact the City 
for Assistance,” page 15).

STEP 8 (OF 8). FOLLOW UP ON THE MEETING

It is important to document your neighborhood formation 
process. Recruit a member to be the neighborhood secre-
tary, or take turns. Have that person take minutes during the 
meetings. Always distribute the recorded minutes after the 
meeting. Things to include in all minutes:
• The time, date, and location of the meeting
• The people who attended
• A record of decisions
• Include the location and date of the next meeting

See Appendix III (pages 38-39) for information on how to 
evaluate the neighborhood group’s meetings and process-
es.
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Description: A stakeholder is a per-
son or group who would be affected 
by or who would be interested in your 
effort. An early and crucial step in 
neighborhood formation is to identify 
stakeholders and invite them into the 
process.

Objective: A stakeholder analysis 
helps you identify people and groups 
that may influence your project posi-
tively or negatively. Identifying stake-
holders and their interests is important 
for building a broad base of support 
for neighborhood-building efforts and 
for strategizing how to best address 
all stakeholders’ needs.

Materials: markers, large sheets of 
paper or a white board / chalkboard

Summary:
Step 1. Brainstorm stakeholders
Step 2. Identify stakeholder interests
Step 3. Group stakeholders
Step 4. Strategize outreach methods
Step 5. Record and distribute plan

Step 1. (20-30 minutes) As a group, list 
any stakeholder in your community who 
would be affected by neighborhood 
formation (or a neighborhood project) 
or who hold some sort of influential 
role. Be sure to consider stakeholders 
whose interests may be underrepre-
sented. A list of stakeholders is likely to 
be lengthy. 

Stakeholders may include:
• People in the community (residents, 

renters, home-owners, children, se-
niors citizens, elected officials, minor-
ity groups, people with disabilities)

• Clubs and organizations (Rotary Club, 
Women of Today, Boy Scouts, Girl 
Scouts, cultural or ethnic groups)

• Institutions (religious organizations, 
educational, healthcare, law enforce-
ment, libraries)

• People or groups representing specif-
ic interests, causes, or activities (mass 
transit, the environment, real estate, 
bicycling, gardening, dog-walkers)

Step 2. (10-20 minutes) Produce a grid 
with four columns. List stakeholders 
and identify what each of their interests 
are, especially related to the project.

Stakeholder Interests Impacts Outreach

Step 3. (15-20 minutes) Group the 
stakeholders into categories based on 
their perceived level of interest and lev-
el of power. There are many methods 
for categorizing stakeholders (please 
refer to page 38 in Appendix III for ad-
ditional examples). Consider using a 
scale from 1 to 5 and assess the de-
gree to which your stakeholder will be 
influenced by the project (positively 
or negatively), with 5 representing the 
highest impact. Consider writing out 
the potential impact(s) of the project 
next to the stakeholder’s name and in-
terest.

Step 4. (20-30 minutes) Consider out-
reach techniques for each group of 
stakeholders, and discuss efforts that 
your group will need to make in order 
to gain support and/or reduce opposi-
tion from each stakeholder group.
 
Step 5. The outcomes from the stake-
holder analysis should be recorded 
and distributed as a formal or informal 
plan.
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Source: http://www.stakeholdermap.com/stakeholder-analysis.html
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Description: This exercise asks participants to draw a 
representation of their “community.”

Objective: Participants will reveal the way they experi-
ence and think about their community. Some people might 
strongly relate to their community as a place, such as their 
home, neighborhood, or city, while others may think of 
their community in more abstract terms. Participants can 
learn about each other’s priorities by comparing their cog-
nitive maps.

Materials: each participant should have a pen or pencil 
and a blank sheet of paper

Summary:
Step 1. Participants draw their community
Step 2. Partners compare drawings
Step 3. Large group discussion

Step 1. (10-15 minutes) Ask everyone to draw their “com-
munity.” Some participants may want specific details on 
how to draw their community, but try not to provide details.

Step 2. (5-10 minutes) Ask them to stop drawing and to turn 
to the person sitting next to them. Have each pair compare 
and contrast their drawings.

Step 3. (10 minutes or more) Hold a large group discussion, 
and ask people to talk about what they learned in compar-
ing their maps to their partners’ maps, or to other partici-
pants’ maps.

Discussion questions could include:
• “What are some differences and similarities among the 

maps? Why do you think they are different?”
• “How do the features in our environment or community 

influence the way we relate to each other?”
• “What aspects of the community do we most value?”
• “What can we do to make our community even better?”
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Source: ncccr.unca.edu

Cognitive Mapping

Source: www.pedbikeimages.org / Dan Burden



22

Description: “SWOT” is an acronym that is short for 
Strengths, Weaknesses, Opportunities, and Threats. SWOT 
analysis can be used as a brainstorming or strategic plan-
ning exercise.

Objective: The SWOT analysis will help participants identi-
fy existing conditions in their neighborhood and think about 
ways to enhance these conditions in a realistic way. This 
exercise can be used once or on an ongoing basis. You 
may consider splitting the group into 2 or 3 small teams.

Materials: There should be a board or large piece of pa-
per at the front of the room that everyone can see. It works 
best to use several large sheets of paper so that you have 
a hard copy of the exercise results, and you do not have to 
erase anything as you go along.

Summary:
Step 1. Explain activity
Step 2. Brainstorm Strengths and Weaknesses
Step 3. Brainstorm Opportunities and Threats
Step 4. Create an action plan based on connections in list

 

Strengths Weaknesses

Opportunities Threats

Step 1. (5 minutes) Assign someone to record audience re-
sponses on the board or paper. Explain the purpose and 
directions for the exercise. Explain that Strengths, Weak-
nesses, Opportunities, and Threats could be people, plac-
es, or things. Provide examples, if necessary. “Volunteers”  
could be a strength, and “lack of communication” could be 
a weakness.

Step 2. (10 minutes) The participants should first think of 
“Strengths” (advantages) and “Weaknesses” (limitations) 
that are internal to your neighborhood or organization.

Step 3. (10 minutes) Next, ask the participants to think 
of “Opportunities” and “Threats” that are external to your 
group. These are things beyond your group’s control, such 
as economic conditions or outside funding sources.

Step 4. (15 minutes or more) After the list has been created, 
ask the group to think about the connections between ele-
ments in all four categories.
• Is there anything that is surprising to participants? 
• Discuss how the results of the exercise can relate to your 

group’s visions and future activities.
• Are there areas that require more research?
• Does the group want to create an action plan based on 

the list? When developing an action plan, your group 
should aim to build on Strengths, minimize Weaknesses, 
seize Opportunities, and counteract Threats.
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SWOT Analysis

Source: The Community Tool Box: http://ctb.ku.edu
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Description: Asset mapping is used to seek solutions by 
identifying and documenting a community’s strengths. An 
asset is something that adds value to the quality of life 
within a community. An asset map can be thought of as an 
inventory of community assets.

Objective: Because this planning strategy emphasizes 
ways to leverage the talents of individuals (or groups) as a 
network, it is a positive way to motivate community mem-
bers to get involved in neighborhood-building initiatives. 
This is generally a time-intensive and rigorous process; the 
steps below would take place over three sessions. Please 
refer to the Appendix III (page 38) for specific guidance 
on this method of engagement.

Materials: Depending on the method, your materials could 
range from a pen and paper to computer software

Summary:
Step 1. Pre-Planning
Step 2. Define boundaries for exercise
Step 3. Brainstorm assets
Step 4. Assign tasks to build on existing list
Step 5. Consolidate list, create asset map

Step 1. (Meeting #1) (20-30 minutes) Within a small group, 
discuss the purpose of creating an asset map. How will 
the asset map assist the neighborhood? Will the process 
use methods other than brainstorming to collect data? How 
should the results be recorded, displayed, and distributed?

Step 2. (Meeting #2) (5-15 minutes) Discuss the process 
with the larger group. Decide the boundaries of your neigh-
borhood or community for the purpose of this exercise.

Step 3. (Meeting #2) (30 minutes) Ask the participants to 
name assets in their community. For example: “Name at 
least 5 things that you like about your community.”

Assets may include:
• Community characteristics
• Cultural history
• Services
• Social infrastructure
• Existing plans adopted by the City
• People
• Associations or institutions
• Businesses
• Natural resources or the built environment
• Economic resources

Step 4. (Meeting #2) Assign tasks to take place between 
Meeting #2 and Meeting #3. Tasks may include additional 
data collection (surveys, interviews, observations, reading 
local news sources) or verifying the accuracy of the data 
collected during the brainstorming session. Allow 1 to 4 
weeks for this process.

Step 5. (Meeting #3) (30 minutes) Consolidate all of the 
data. Establish a way to share the asset map, and formulate 
a plan for updating and maintaining it.
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Description: This mapping tool links a mission with 
tasks and outcomes, connected by causality and influ-
ence.

Objective: This tool will help an individual or neighbor-
hood group achieve a mission by visually seeing the 
tasks and outcomes of the mission. This tool can help 
clarify an individual or group’s thinking.

Materials: an large, unlined piece of white paper and 
a pencil

Summary:
Step 1. Draw a line on a piece of paper
Step 2. Write your mission in the center of the page
Step 3. Below the line, write tasks that lead to mission
Step 4. Above the line, write outcomes of the mission

    

Step 1. (1 minute) Place the paper landscape and draw 
a dashed line from left to right about one-third of the way 
down the page.

Step 2. (1 minute) Just below the dashed line and in the 
center of the page, write your mission. For instance your 
mission could be to make the neighborhood cleaner or to 
hold a neighborhood barbeque.

Step 3. (10-15 minutes) Below the dashed line, write the 
tasks that need to be done in order to achieve that mission, 
then draw arrows from those tasks to the mission. You can 
have a chain of tasks connected by arrows that end at the 
mission. Aim for 15 to 20 tasks on your page, but you can 
have as many as you want.

Step 4. (10-15 minutes) Write the outcomes of the mission 
above the dashed line and connect them with arrows com-
ing from the mission and pointing to the outcomes. Aim to 
have 10-15 outcomes, but again, you can have as many as 
you want. These outcomes become the goals of the mission.

Below the line are the actions you have to take to achieve 
the mission, above the line are the outcomes after the mis-
sion has been completed. It is important to note that some-
times what you thought was your mission was actually an 
outcome of your mission. When this exercise is complete, 
you will have a visual map to help you and/or your neighbor-
hood achieve the desired mission.
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ONGOING  ACTIVITIES

STEP 1 (OF 9). IDENTIFY NEIGHBORHOOD GOALS

As part of your ongoing activities, consider identifying goals 
for your neighborhood. Consider writing a vision or mis-
sion statement. Goals can be small and short term, such 
as organizing a neighborhood clean-up day, or goals can 
be large and long term, such as a new neighborhood swim-
ming pool. Goals can also include:
• Increase neighborhood pride
• Decrease litter / crime
• Encourage participation in neighborhood activities
• Increase neighborhood influence on local officials

STEP 2 (OF 9). CREATE A WEBSITE

A website is a useful tool for communicating information 
about your neighborhood group. It can be used to file min-
utes from previous meetings and to post agendas for up-
coming meetings. Here are some tips:
• Ask participants if they know how to build a website, or if 

they know someone who can.
• Consider Facebook, Twitter, and other free social media 
• Consider using Google Sites, a simple and free tool for 

building websites.
• Be mindful of those in your neighborhood who may not 

own a computer or who may have limited access to the 
content on the site due to language or other barriers.

• Contact the City and ask staff to add the website to the 
list of all neighborhood websites on the City’s webpage.

See Appendix III (page 40) for a sample neighborhood web-
site and website resources.

STEP 3 (OF 9). CREATE A CONTACT NETWORK

Create a list of people who are involved in your neighbor-
hood and establish a method of contacting them.
• Phone tree
• Google Groups / Sites
• Social media - Facebook, Twitter, etc.
• E-mail listserv

STEP 4 (OF 9). SEEK OUT NEIGHBORHOOD   
      PARTNERSHIPS

Exchange ideas with members of other neighborhood 
groups in Brooklyn Park or in other cities. Many city web-
sites contain lists of neighborhood organization websites 
and their contact information. Find out how other groups 
achieved their goals.
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STEP 5 (OF 9). CHOOSE AN ORGANIZATIONAL   
      STRUCTURE

As more people join your neighborhood group establishing 
an organizational structure may be useful because it can:
• Help your group with the coordination of tasks and proj-

ects
• Help your group decide (and keep track of) who will do 

what, and when they will do it
• Help provide accountability and oversight

Some Brooklyn Park communities already contain home-
owners’ association (HOA) model. Many HOAs have a core 
group of leaders including a president, treasurer, and sec-
retary. It is important to define the role and duties of each 
person.

Look to other organizations and neighborhood groups for 
ideas about structure. In large neighborhood groups you 
may find it useful to form subcommittees to carry out cer-
tain tasks. For example, a subcommittee may be formed to 
organize a neighborhood celebration or service project. Re-
cruit a volunteer and appoint or elect them chair of the sub-
committee, and have them report back at the large group 
meeting.

Your neighborhood group may also consider a cooperative 
model, or “round table” approach. Some groups may be 
most effective and cohesive when all members discuss an 
issue and reach consensus on a topic. Remember, one-size 
does not fit all.

STEP 6 (OF 9). IDENTIFY LEADERS

Neighborhood leadership can be formal or informal, or a 
combination of both. People may volunteer for a formal 
leadership role, but oftentimes leaders will emerge through 
the formation process or other events. An effective leader 
has the ability to:
• Build strong relationships: Making people feel impor-

tant and inspires them to take action. Taking the time to 
get to know others and letting them share their thoughts 
and experiences are valuable relationship-building tools.

• Create an environment of trust: Meaningful relation-
ships are based on trust.

• Solve problems: Leaders look at problems from a num-
ber of directions and develop creative and practical so-
lutions.

• Manage themselves and others: Good leaders are mo-
tivated and have a plan. They meet their own commit-
ments and hold others accountable.

• Adapt to change: A good leader guides others through 
the process of change, stays positive, and inspires oth-
ers to support their efforts.

• Communicate: Good leaders foster honest dialogue 
and listen to others.

• Accept differences: A good leader will identify com-
mon interests and values, accept differences, and work 
to reach consensus for the common good.

• Be honest: It may take longer to develop your neighbor-
hood, but maintaining honesty and integrity are key to its 
success.
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STEP 7 (OF 9). RECRUIT AND RETAIN PARTICIPANTS

A neighborhood group will require the commitment and 
support of neighbors. Volunteering allows people to share 
their talents. Requesting involvement helps instill a sense of 
ownership and shared responsibility. Here are some tips for 
recruiting and retaining active participants:

• Ask everyone what they would like to do, and make a 
commitment to using their skills to improve the neighbor-
hood.

• Reach out to neighbors at schools, at sports  events, at 
the dog park, at the grocery store, or at the coffee shop.

• Ask your neighbors if they know anyone with specific 
skills needed for group functions (book-keeping, mar-
keting, etc.)

• Follow up with every person who attends a meeting by 
making personal contact – a phone call, email, or hand-
written note.

• Identify additional tasks that will help get everyone in-
volved and feel included.

• When recruiting volunteers, be clear about what you are 
asking them to commit to.

• Acknowledge when someone does something extraordi-
nary, or goes above and beyond.

• Thank people and let them know that they are appreci-
ated.

• Create a database with the names, contact information, 
interests, and skills for people interested in volunteering.

STEP 8 (OF 9). CHOOSE A NAME

There are numerous ways that neighborhoods get their 
names. Some names are a result of an organic or informal 
process, while other names are chosen according to more 
deliberate processes. No process is “better” or “worse” than 
another. However, the name itself should not offend or alien-
ate members of the community.

Here are strategies for deciding on a name for the neighbor-
hood:
• Residents in the community may already refer to the 

neighborhood by a certain name. It may not be obvious 
what the origins of the name are, especially if this area 
has been referred to by this name for many years.

• Often neighborhoods are named for something con-
crete. Examples include:

- A prominent historic or present-day individual
- A natural resource (a river, lake, or park)
- The name of the housing development in which - 
most or all residents of the neighborhood live
- A neighborhood school (often an elementary 
school)
- Geographical features (street names, or something 
that describes the location or characteristics of the 
neighborhood, i.e. “Northeast”)

- A word(s) that has meaning to community mem-
bers

ONGOING  ACTIVITIES
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STEP 9 (OF 9). IDENTIFY BOUNDARIES

There are many factors to consider when defining the size and boundaries of your neighborhood. It is important to coordi-
nate this step with the City so that your neighborhood’s preferred boundaries do not overlap with those of other established 
neighborhoods.
• If your group completed a Cognitive Mapping exercise (Step 10), look at the results. They can help identify boundar-

ies that are already in people’s minds.
• Consider a human scale when thinking about boundaries. A neighborhood should probably not be so large that an 

average person would have difficulty walking across the neighborhood in under 20 minutes.
• Consider the population density of the area in which you live. Neighborhoods can be found in a range of sizes.
• Consider how other neighborhoods have drawn their boundaries. In Appendix III (pages 40-45), a survey of three 

other cities with official neighborhoods demonstrates how other communities distribute themselves in terms of popu-
lation and area. There is no right or wrong answer, as each neighborhood is different. However, these might be use-
ful guidelines to reference if your neighborhood is trying to determine how many people and square miles to include 
within your neighborhood boundaries.

• Consider natural features: rivers, lakes, open space
• Consider political boundaries: City limits, City Council districts, school / legislative districts
• Consider census measurements: Tract
• Consider the built environment: roads, trails, bridges, buildings

ONGOING  ACTIVITIES

N
E

IG
H

B
O

R
H

O
O

D
  

F
O

R
M

A
T

IO
N

Source: http://2.bp.blogspot.com/Amy Schimler
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APPENDIX  I.  BROOKLYN  PARK  AT  A  GLANCE
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Methodology
The data for the “At a Glance Section” was downloaded 
from the American Community Survey 2006-2010 5-Year 
Estimates and 2010 United States Census Bureau. The 
data was compiled from the American Community Survey 
files B02001, B16001, B16010. And the U.S. Census files 
P12, P13, P3, QT-P14, P148A, PCT012.

Each of the categories represented in the pie charts and 
bar graphs were taken directly from the categories of the 
American Community Survey and U.S. Census Bureau, 
except for educational attainment and age, which we com-
piled into a smaller number of categories in order to pres-
ent the data more clearly.

Sources
Brooklyn Park City website - http://www.brooklynpark.org/
sitepages/pid23.php
All demographic, social and economic data from Ameri-
can Community Survey 2006-2010 5-Year Estimates, files 
B02001, B16001, B16010, and 2010 United States Census 
Bureau, files P12, P13, P3, QT-P14, P148A, PCT012

Census Tracts are relatively stable geographic areas de-
fined by the U.S. Census. Typically, a Census Tract con-
tains between 2,500 and 4,000 people.

The City of Brooklyn Park includes Census Tracts 268.07, 
268.09, 268.10, 268.11, 268.12, 268.14, 268.15, 268.16, 
268.18, 268.19, 268.20, 268.22, and 268.23

Source: Planners and the Census, APA Planning Advisory Service, 
Report Number 553

Census Tract Numbers in Brooklyn Park, MN

Source: U.S. Census Bureau
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Additional resources to enhance Identity, Livability, and 
Sociability:

5 Tips for Starting a Neighborhood Tool Sharing Program
http://www.apartmenttherapy.com/start-a-neighborhood-tool-
shar-143790

B-Sustainable (Indicators for the Seattle region)
http://www.b-sustainable.org/

BetterTogether
http://bettertogether.org/

Community Character: How arts and cultural strategies cre-
ate, reinforce, and enhance sense of place
http://www.planning.org/research/arts/briefingpapers/character.
htm

How to Make Friends in Your Neighborhood
http://www.wikihow.com/Make-Friends-in-Your-New-Neighbor-
hood

Minneapolis Sustainability Indicators
http://www.ci.minneapolis.mn.us/sustainability/indicators/index.
htm

Minnesota Idea Open
http://www.mnideaopen.org/

Open Green Map
http://www.opengreenmap.org/home

Partners for Livable Communities
http://livable.org/index.php

Pedestrian and Bicycle Information Center
http://www.walkinginfo.org/
http://www.bicyclinginfo.org/ 

Project for Public Spaces
http://www.pps.org/

Public Space Recycling Best Practices Report 
http://www.eurekarecycling.org/
pagecfm?ContentID=110#community

Tool-Sharing: A Sensible Way to Get the Right Tool for the 
Job
http://www.brighthub.com/environment/green-living/arti-
cles/54244.aspx

Twelve Ways to Improve Your Neighborhood Right Now
http://www.ci.green-bay.wi.us/neighborhoods/forms/12Ways
ImproveYourNeighborhood.pdf

United States Department of Transportation - Livability
http://www.dot.gov/livability/

University of Minnesota Extension - Community
http://www.extension.umn.edu/Community/

APPENDIX  II.  MAKING  GREAT  COMMUNITIES
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There are 4 scales at which you can help build social capital in your community:
1. Individual- These are things you can do on your own or with your family.
2. Four Doors Down - These are things you do for neighbors who might live on the same block or on the same street as you. It is 

important to know the people who live “four doors down” from you so that you can look out for one another and ensure that your 
community is a safe and welcoming place to be.

3. Neighborhood - These are things you can do to build community in the neighborhood where you live.
4. Community - These are things that you can do to build com munity throughout Brooklyn Park.
Examples of things you can do to enhance Sociability at all 4 scales in your community:

Scale
Answer surveys when asked
Say hello to everyone you pass
Go with friends or colleagues to a local high school basketball game
Read the local newspaper
Talk to your elected representatives 
Make it a point to get to know your neighbors
Attend gallery openings
Organize a gathering for a new neighbor (or contact the Brooklyn Park Welcome Wagon)
Surprise a new neighbor by making a favorite dinner - and include the recipe
See if your neighbor needs anything when you run to the store
Offer to watch your neighbor's home or apartment while they are away
Attend home parties when invited
Give your park a weatherproof chess/checkers board
Volunteer at a neighborhood school, or chaperone your child's field trip
Join or start a babysitting cooperative
Form a local outdoor activity group (i.e. dog walking, biking, snowshoeing, hiking)
Plan a walking tour (of a local historic area or other destination)
Organize a special interest interest club (brewing, wine tasting, etc.)
Host a tournament in the local park, such as chess, soccer, or charades
Bake cookies for new neighbors or work colleagues
Sit on your porch/stoop
Add decorative lighting to public spaces
Call or visit your neighbors to ask for their participation in a neighborhood meeting
Build a neighborhood playground
Become a story-reader or baby-rocker at a local childcare center or neighborhood pre-school
Invite your neighbor's dog for a playdate

Individual

4 Doors Down

Neighborhood

(continued on next page)
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Examples of things you can do to enhance Sociability at all 4 scales in your community (continued): 

APPENDIX  II.  MAKING  GREAT  COMMUNITIES

Scale
Attend town meetings - City Council, Zoning / Planning Commission, Etc.
Organize or participate in a sports league
Get involved in Kiwanis, Elks, Knights of Columbus, or Lion's Club
Volunteer with a local group (Girl Scouts, Boy Scouts, Habitat for Humanity, etc)
Join a community band, choir, or orchestra
Employers: encourage emploees to volunteer in the community
Attend Memorial Day parades and express appreciation for others
Volunteer at the library
Help coach Little League or other youth sports - even if you don't have a kid playing
Start a lunch gathering with co-workers
Serve on a town committee
Say "thank you" to public servants - police, firefighters, town clerk.
Join a nonprofit board of directors
Join a book club discussion or get the group to discuss local issues
Join a project that includes people from all walks of life

Community
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Sample Neighborhood Organizing Kits

80 Ways to Activate Self-Organizing Kit
http://www.connectrichmond.org/portals/1/80waystoactivate.pdf

Beaumont, TX - Toolkit
http://www.bmtneighbors.org/pdfdocuments/toolkit.pdf

City of Wichita: Neighborhood Tool Box
http://www.wichita.gov/CityOffices/neighborhoodservices/Tool-
Box.htm

City of Wichita: Key Neighborhood Planning Steps
http://www.wichita.gov/NR/rdonlyres/EFD1E3C8-0BAE-4B76-
9AE9-457BFAE8BA9C/0/Key_Neighborhood_Planning_
Steps_16d.pdf

Clearwater, FL: Strategies for Developing Neighborhood As-
sociations
http://www.clearwater-fl.com/gov/depts/public_comm/
NeighborhoodServices/pdf/Strategies_Developing_NHood_
Assoc.pdf

Minnesota Center for Neighborhood Organizing
http://www.mcno.umn.edu/

Neighborhood Organization Tool Kit
http://www.cedarhilltx.com/DocumentView.aspx?DID=250

Organizing Neighborhood Groups
http://www.twp.woodbridge.nj.us/LinkClick.aspx?fileticket=3x%2
BTKcclPDk%3D&tabid=214&mid=824

Local Resources

Embrace Open Space
http://embraceopenspace.nonprofitoffice.com/

Envision Minnesota
http://www.envisionmn.org/

LandOf.org
http://www.landof.org/index.html

Metropolitan Council Publications Directory
http://www.metrocouncil.org/metroarea/pubcat/pubdirectory.htm

Minnesota Department of Transportation - Public Participa-
tion Opportunities
http://www.dot.state.mn.us/publicinvolvement/index.html
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PLANNING A MEETING  STEP 2. WRITE AN AGENDA
Many standard agenda templates are available for download from the internet.
For example, here is an agenda for the Foster-Powell neighborhood association in Portland:
http://blog.oregonlive.com/foster-powell/2010/05/fopo_neighborhood_association_14.html

Below are two sample agendas.

Sample #1
Neighborhood Meeting Agenda (Initial Meeting)

Tuesday June 26 7:00 PM 

7:00 PM Call to Order
7:05 PM Introductions

• Core Group Members, City Representa-
tives, Other Special Guests

• Ice Breaker Activity/Attendee introductions
7:30 PM Discuss Objectives of the Meeting

• Highs/Lows, Specific Issues
8:00 PM Set Priorities
8:30 PM Next Steps

• Identify actions and assign tasks 
• Set date for next meeting

9:00 PM Adjournment

Sample #2
Regular Neighborhood Meeting Agenda

Date of Meeting
Time of Meeting

 
1. Call to Order / Introductory Comments (Meeting Chair)
2. Roll Call (Meeting Scribe)
3. Reading and Approval of Last Meeting’s Minutes (Meeting 

Scribe)
4. Chairperson’s Report (Meeting Chair)

• Periodic status report
• Update on volunteer activities

5. Treasurer’s Report (Treasurer)
• Budget overview

6. Old Business (Meeting Chair)
• Status update on Autumn Event Planning
• Traffic Issues
• Curfew Challenges

7. New Business (Meeting Chair)
• Phone Book Recycling
• Other new business

8. Calendar Review
9. Adjournment
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PLANNING A MEETING  STEP 4. PROMOTE YOUR MEETING
The following resources can help you to reach out to other 
community members in an effective way.

Community Planning
http://www.communityplanning.net/index.php

Council on Black Minnesotans
http://www.state.mn.us/portal/mn/jsp/home.do?agency=CBM

CPN Manuals and Guides: Community
http://www.cpn.org/tools/manuals/Community/index.html

Everyday-Democracy.org
http://www.everyday-democracy.org/en/index.aspx

Local Government Commission
http://www.lgc.org/about/index.html

Under Construction: Tools and Techniques for Local 
Planning
http://www.gda.state.mn.us/pdf/2002/UnderConstruction.pdf

University of Minnesota - Engaging with the Public
http://www.extension.umn.edu/distribution/citizenship/00018.
html

University of Minnesota Extension - Community
http://www.extension.umn.edu/Community/

Youth Leadership Institute
http://www.yli.org/

PLANNING A MEETING  STEP 5. ENSURE THAT YOUR 
MEETING INCLUDES EVERYONE

In Minnesota, most government meetings are, by law, open 
to the public. The purpose of this is to ensure government is 
accessible and accountable to the people. The law (Minne-
sota Statute 13D) applies widely to local government meet-
ings. The open meeting law does not apply to social gath-
erings, but do not make a practice of routinely discussing 
neighborhood business at social functions.

2011 Minnesota Statutes, Chapter 13D - Open Meeting Law
https://www.revisor.leg.state.mn.us/statutes/?id=13D

PLANNING A MEETING  STEP 6. LEARN ABOUT MEETING 
FACILITATION
The list of facilitation tips in Step 6. has been adapted from:
“Guidelines For Facilitating a Meeting” by the International 
Federation of University Women
http://www.ifuw.org/training/pdf/pdf-facil-meetings.pdf

Mind Tools “The Role of a Facilitator”
http://www.mindtools.com/pages/article/RoleofAFacilitator.htm

Conflict Resolutions Skills
http://www.helpguide.org/mental/eq8_conflict_resolution.htm

APPENDIX  III.  NEIGHBORHOOD  FORMATION
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(Step 6, continued) 

Robert’s Rules of Order
www.robertsrules.org - Copies of Robert’s Rules are available at most public libraries and at bookstores.
Adapted from Robert’s Rules of Order Newly Revised, 11th Edition
Robert’s Rules are widely used in the United States at many levels of government and in organizations where deliberative processes 
occur. Robert’s Rules of Order were devised to organize meetings and conventions. Robert’s Rules may be useful if your meeting is 
attended by a large number of people and if many items will be voted upon. The primary goal of Robert’s Rules is to ensure that all 
who wish to speak are heard, and that important matters are voted upon.

What Is Parliamentary Procedure?
It is a set of rules for conduct at meetings, that allows everyone to be heard and to make decisions without confusion.

Why is Parliamentary Procedure Important?
Because it’s a time tested method of conducting business at meetings and public gatherings. It can be adapted to fit the needs of 
any organization. Today, Robert’s Rules of Order newly revised is the basic handbook of operation for most clubs, organizations and 
other groups. Organizations using parliamentary procedure usually follow a fixed order of business.

Below is a typical example:
1. Call to Order
2. Roll call of members present
3. Reading of minutes of last meeting
4. Officers Reports
5. Committee Reports
6. Special Orders: Business designated for consideration at the meeting
7. Unfinished business
8. New business
9. Announcements

10.   Adjournment

The method used by members to express themselves is in the form of moving motions. A motion is a proposal that the entire member-
ship take action or a stand on an issue. Individual members can:
• Call to order
• Second motions
• Debate motions
• Vote on motions
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PLANNING A MEETING  STEP 7. THINK 
ABOUT GROUP ACTIVITIES

Ice Breakers

Mind Tools “Ice Breakers: Easy group 
Contribution”
http://www.mindtools.com/pages/article/
newLDR_76.htm

Washington Activity Coordinators 
Association “Ice Breaker Ideas”
http://www.wacaonline.org/resources_
icebreakers.html

Cognitive Mapping

Bostonography “Kevin Lynch & The 
Imageable Boston”
http://bostonography.com/2010/kevin-
lynch-the-imageable-boston/

Stakeholder Analysis

Corporation for National and Commu-
nity Service “Stakeholder Analysis”
http://www.blueprintforchangeonline.net/
pages/stakeholders/stakeholder.php

John Bryson “What to Do When 
Stakeholders Matter”
http://www.accenture.com/
SiteCollectionDocuments/PDF/bryson
StakeholderIDandAnalysis
PMRArticle.pdf

Management Sciences for Health and 
the United Nations Children’s Fund
http://erc.msh.org/quality/ittools/itstkan.
cfm

Mind Tools “Stakeholder Analysis: 
Winning Support For Your Projects”
http://www.mindtools.com/pages/article/
newPPM_07.htm

Stakeholdermap.com
http://www.stakeholdermap.com/stake-
holder-analysis.html

SWOT Analysis

The Community Toolbox “Section 14 
- SWOT Analysis: Strengths, Weak-
nesses, Opportunities, and Threats”
http://ctb.ku.edu/en/tablecontents/sec-
tion_1049.aspx

CPS HR Consulting “SWOT Analysis 
Examples”
http://www.cps.ca.gov/
workforceplanning/documents/
SampleCompletedSWOTAnalysis.pdf

Asset Mapping

Center for Applied Rural Innovation 
“Vitalizing Communities: Building on 
Assets and Mobilizing for Collective 
Action Facilitator Guide”
http://nlc1.nlc.state.ne.us/epubs/U2031/
H003-2004.pdf

Community Asset Mapping Workbook
http://ouvcommunityoutreach.org/docs/
tool_packets/Asset_Mapping_Workbook

PLANNING A MEETING  STEP 8. FOL-
LOW UP ON THE MEETING

Evaluation is a good way to continually im-
prove the quality of your group’s meetings.

First, identify the group’s goals and ob-
jectives – Example: Establish a neighbor-
hood group to enhance quality of life and 
to build a sense of community

Create a plan for action that answers the 
5 “W” questions: 
• What will be done?
• When will it happen?
• Where will it be held?
• Why are we holding a meeting?
• Who will be included?

(continued on next page)
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(Step 8, continued)

Schedule 5-10 minutes at the end of meetings to ask a few 
simple questions:
• When was the meeting most productive? When did you feel 

we were bogged down during the meeting?
• What can we do to make the next meeting better?
• How were the meeting facilities?
• Other comments?

Evaluate the process:
• Periodically ask participants to complete an evaluation of the 

process. 
• Transparency throughout the entire process is essential to re-

ceiving open and honest feedback. Share consolidated feed-
back. An attachment to the minutes is a way to make these 
accessible to everyone.

• Neighbors will be more engaged and involved with the pro-
cess when they see acknowledgment of their ideas, thoughts, 
and opinions.

• Identify new objectives and reinforce goals 
• Following these steps will improve your meeting process and 

help your neighborhood group be more successful.

For additional information: “Low Hanging Fruit Communications”
http://lowhangingfruit.us/2009/12/03/want-better-meetings-do-
evaluations/
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ONGOING ACTIVITIES  STEP 2. CREATE A WEBSITE
The following websites are web-based tools that your 
neighboorhood may consider using to communicate and to 
coordinate your efforts.

An example of a neighborhood page - Galewood/Montclare in 
Chicago
http://galewood.net/

CityCamp: Gov 2.0
http://citycamp.govfresh.com/

E-democracy.org
http://forums.e-democracy.org/

Give a Minute!
http://giveaminute.info/

Google Groups
https://groups.google.com/forum/?fromgroups&hl=en#!overview

Google Sites
http://www.google.com/sites/help/intl/en/overview.html

i-Neighbors
http://www.i-neighbors.org/

Nextdoor
https://nextdoor.com/

Twin Cities Neighbors Forum
http://forums.e-democracy.org/twincities

ONGOING ACTIVITIES  STEP 6. IDENTIFY LEADERS
The leadership competencies are adapted from:
Leadership Competencies - Harvard Business Review

http://leadershipcompetencies.org/leadership-
competencies-harvard-business-review/

Training materials for neighborhood leaders:
 Minnesota Center for Neighborhood Organizing:
 Developing Leaders

 http://www.mcno.umn.edu/training/DevelopingLeaders.
html

    

(continued on next page)
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ONGOING ACTIVITIES   STEP 9. IDENTIFY BOUNDARIES

Report: Neighborhood Boundaries (1960)
http://www.planning.org/pas/at60/report141.htm

Neighborhood Size Study
Tables 1 - 4 provide the results of a sample survey of cities with 
official neighborhoods: Minneapolis, Minnesota, St. Louis Park, 
Minnesota, and Overland Park, Kansas. The tables show the 
variation in population size and geographic area for these cities’ 
neighborhoods.

The population and neighborhood data are only representative 
of the neighborhoods for which we had sufficient information, 
and should not be interpreted as city-wide totals, nor should 
they be considered “ideal” examples of neighborhood sizes.

• Average neighborhood size: For each city, we looked at 
the total population of the neighborhoods and divided this 
total by the number of neighborhoods. The average size 
of a Minneapolis neighborhood is 4,537 people. This is 
greater than the average neighborhood size in Overland 
Park and St. Louis Park, which are 2,472 and 1,322 people 
per neighborhood, respectively.

• Minimum neighborhood size (population): The smallest 
neighborhood in each city, from largest to smallest, is 672 
people (Minneapolis), 380 (St. Louis Park), and 59 (Over-
land Park).

• Minimum neighborhood size (area): The smallest neigh-
borhood in each city, from largest to smallest, is 0.19 
square miles (Minneapolis), 0.14 square miles (St. Louis 
Park), and 0.08 square miles (Overland Park). 

• Maximum neighborhood size (population): The small-
est neighborhood in each city, from largest to smallest, is 
13,689 people (Minneapolis), 29,436 (Overland Park), and 
2,783 (St. Louis Park).

• Maximum neighborhood size (area): The largest neigh-
borhood in each city, from largest to smallest, is 0.71 
square miles (Overland Park), 8.31 square miles (Minne-
apolis), and 0.81 square miles (St. Louis Park).
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City Descriptive 
Statistic Population Area (square 

miles)
Density 

(persons per 
square mile)

Median 4,360 0.70 6,206.0
Average 4,537 0.80 7,031.6
Min 672 0.19 679.5
Max 13,689 8.31 20,173.7
Median 1,067 0.30 4,713.3
Average 1,322 0.32 4,390.1
Min 380 0.14 551.9
Max 2,783 0.81 9,117.7
Median 1,485 0.47 3,215.5
Average 2,472 0.85 3,223.2
Min 59 0.08 88.0
Max 29,436 10.71 7,057.0

Minneapolis

St. Louis Park

Overland Park

Table 1. Summary of Neighborhood Size by City
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City Neighborhood Population Area (square 
miles)

Density 
(persons per 
square mile)

Minneapolis, MN Armatage 4,895 0.77 6,357.1
Minneapolis, MN Audubon Park 4,962 0.67 7,406.0
Minneapolis, MN Bancroft 3,371 0.37 9,110.8
Minneapolis, MN Beltrami 1,248 0.23 5,426.1
Minneapolis, MN Bottineau 1,656 0.28 5,914.3
Minneapolis, MN Bryant 2,833 0.30 9,443.3
Minneapolis, MN Bryn Mawr 2,651 1.28 2,071.1
Minneapolis, MN CARAG 5,647 8.31 679.5
Minneapolis, MN Cedar-Isles-Dean 2,925 0.57 5,131.6
Minneapolis, MN Cedar Riverside 8,094 0.55 14,716.4
Minneapolis, MN Central 8,307 0.58 14,322.4
Minneapolis, MN Cleveland 3,025 0.37 8,175.7
Minneapolis, MN Columbia Park 1,563 1.52 1,028.3
Minneapolis, MN Como 6,288 1.03 6,104.9
Minneapolis, MN Cooper 3,503 0.66 5,307.6
Minneapolis, MN Corcoran 3,942 0.50 7,884.0
Minneapolis, MN Diamond Lake 5,480 1.16 4,724.1
Minneapolis, MN Downtown East 1,254 0.37 3,389.2
Minneapolis, MN Downtown West 5,781 0.73 7,919.2
Minneapolis, MN East Calhoun 2,457 0.50 4,914.0
Minneapolis, MN East Harriet 3,604 1.14 3,161.4
Minneapolis, MN East Isles 3,169 0.28 11,317.9
Minneapolis, MN Ericsson 3,192 0.95 3,360.0
Minneapolis, MN Field 2,366 0.35 6,760.0
Minneapolis, MN Folwell 5,344 0.55 9,716.4
Minneapolis, MN Fulton 5,860 0.88 6,659.1
Minneapolis, MN Hale 3,176 0.55 5,774.5
Minneapolis, MN Harrison 3,211 0.58 5,536.2
Minneapolis, MN Hawthorne 4,567 0.95 4,807.4
Minneapolis, MN Hiawatha 5,461 1.19 4,589.1
Minneapolis, MN Holland 4,507 0.53 8,503.8
Minneapolis, MN Howe 6,608 1.02 6,478.4
Minneapolis, MN Jordan 7,360 0.80 9,200.0
Minneapolis, MN Keewaydin 3,096 0.88 3,518.2
Minneapolis, MN Kenny 3,523 0.61 5,775.4
Minneapolis, MN Kenwood 1,414 0.78 1,812.8
Minneapolis, MN King Field 7,473 0.83 9,003.6
Minneapolis, MN Lind-Bohanon 4,569 0.81 5,640.7
Minneapolis, MN Linden Hills 7,564 1.35 5,603.0
Minneapolis, MN Logan Park 2,179 0.31 7,029.0
Omitted due to lack of sufficient data:
Elliot Park, Phillips, Ventura Village
Source: MetroGIS, City of Minneapolis, and the U.S. Census
Retrieved: March 2012

Table 2. Neighborhood Size in Minneapolis, Minnesota

(continued on next page)
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Table 2. Neighborhood Size in Minneapolis, Minnesota (continued)

Median 4,360 0.70 6,206.0
Average 4,537 0.80 7,031.6
Min 672 0.19 679.5
Max 13,689 8.31 20,173.7

City Neighborhood Population Area (square 
miles)

Density 
(persons per 
square mile)

Minneapolis, MN Longfellow 4,895 0.79 6,196.2
Minneapolis, MN Loring Park 7,873 0.45 17,495.6
Minneapolis, MN Lowry Hill 3,760 0.66 5,697.0
Minneapolis, MN Lowry Hill East 6,150 0.41 15,000.0
Minneapolis, MN Lyndale 7,419 0.48 15,456.3
Minneapolis, MN Lynnhurst 5,826 0.99 5,884.8
Minneapolis, MN Marcy-Holmes 10,015 0.70 14,307.1
Minneapolis, MN Marshall Terrace 1,381 0.69 2,001.4
Minneapolis, MN McKinley 3,132 0.37 8,464.9
Minneapolis, MN Minnehaha 3,980 0.59 6,745.8
Minneapolis, MN Morris Park 2,819 0.76 3,709.2
Minneapolis, MN Near North 5,968 1.06 5,630.2
Minneapolis, MN Nicollet Island / East Bank 1,309 0.35 3,740.0
Minneapolis, MN North Loop 4,291 0.86 4,989.5
Minneapolis, MN Northeast Park 672 0.74 908.1
Minneapolis, MN Northrop 4,369 0.70 6,241.4
Minneapolis, MN Page 1,730 0.32 5,406.3
Minneapolis, MN Powderhorn Park 8,655 0.73 11,856.2
Minneapolis, MN Prospect Park 7,457 1.12 6,658.0
Minneapolis, MN Regina 2,292 0.30 7,640.0
Minneapolis, MN Seward 7,308 1.10 6,643.6
Minneapolis, MN Sheridan 2,884 0.39 7,394.9
Minneapolis, MN Shingle Creek 3,031 0.50 6,062.0
Minneapolis, MN St. Anthony East 2,038 0.20 10,190.0
Minneapolis, MN St. Anthony West 2,243 0.49 4,577.6
Minneapolis, MN Standish 6,527 0.86 7,589.5
Minneapolis, MN Steven's Square-Loring Heights 3,833 0.19 20,173.7
Minneapolis, MN Tangletown 4,351 0.70 6,215.7
Minneapolis, MN University of Minnesota 5,421 0.93 5,829.0
Minneapolis, MN Victory 4,580 0.68 6,735.3
Minneapolis, MN Waite Park 5,244 0.88 5,959.1
Minneapolis, MN Webber-Camden 5,097 0.91 5,601.1
Minneapolis, MN Wenonah 4,521 1.21 3,736.4
Minneapolis, MN West Calhoun 1,740 0.81 2,148.1
Minneapolis, MN Whittier 13,689 0.81 16,900.0
Minneapolis, MN Willard Hay 8,611 1.06 8,123.6
Minneapolis, MN Windom 4,980 0.73 6,821.9
Minneapolis, MN Windom Park 5,678 0.60 9,463.3

Total* 78 353,894
*Totals represent neighborhoods included in study
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Table 3. Neighborhood Size in St. Louis Park, Minnesota

City Neighborhood Population Area (square 
miles)

Density 
(persons per 
square mile)

Housing Units or 
Residential Blocks 

within 
Neighborhood

St. Louis Park, MN Amhurst 447 0.81 551.9 276 townhomes
St. Louis Park, MN Aquila 2,783 0.48 5,797.9 23 blocks
St. Louis Park, MN Birchwood 2,213 0.42 5,269.1 26 blocks
St. Louis Park, MN Blackstone 669 0.52 1,286.5 44 blocks
St. Louis Park, MN Bronx Park 2,304 0.38 6,063.2 38 blocks
St. Louis Park, MN Brooklawns 380 0.24 1,583.3 6 blocks
St. Louis Park, MN Brookside 781 0.18 4,338.9 12 blocks
St. Louis Park, MN Browndale 1,385 0.25 5,540.0 22 blocks
St. Louis Park, MN Cedarhurst 707 0.15 4,713.3 4 blocks
St. Louis Park, MN Cobblecrest 856 0.35 2,445.7 18 blocks
St. Louis Park, MN Creekside 419 0.24 1,745.8 96 single-family homes
St. Louis Park, MN Eliot 2,249 0.37 6,078.4 28 blocks
St. Louis Park, MN Eliot View 482 0.15 3,213.3 6 blocks
St. Louis Park, MN Elmwood 1,067 0.36 2,963.9 12 blocks
St. Louis Park, MN Kilmer Pond 593 0.14 4,235.7 9 blocks
St. Louis Park, MN Lenox 2,072 0.45 4,604.4 35 blocks
St. Louis Park, MN Meadowbrook 982 0.27 3,637.0 2 blocks
St. Louis Park, MN Minikahda Vista 1,940 0.38 5,105.3 34 blocks
St. Louis Park, MN Minnehaha 738 0.15 4,920.0 8 blocks
St. Louis Park, MN Oak Hill 2,498 0.43 5,809.3 26 blocks
St. Louis Park, MN Pennsylvania Park 779 0.23 3,387.0 313 housing units
St. Louis Park, MN Shelard Park 1,550 0.17 9,117.7 3 blocks
St. Louis Park, MN Sorenson 1,511 0.32 4,721.9 17 blocks
St. Louis Park, MN South Oak Hill 776 0.30 2,586.7 12 blocks
St. Louis Park, MN Texa Tonka 1,964 0.28 7,014.3 20 blocks
St. Louis Park, MN Triangle 1,633 0.30 5,443.3 992 housing units
St. Louis Park, MN Willow Park 1,908 0.30 6,360.0 12 blocks

Total* 27 35,686
*Totals represent neighborhoods included in study

Median 1,067 0.30 4,713.3 17 blocks
Average 1,322 0.32 4,390.1 18 blocks
Min 380 0.14 551.9 2 blocks
Max 2,783 0.81 9,117.7 44 blocks

Omitted due to lack of sufficient data:
Cedar Manor, Crestview, Fern Hill, Lake Forest, Minikahda Oaks, Westdale, Westwood Hills, Wolfe Park
Source: http://www.stlouispark.org/neighborhoods.html
Retrieved: March 2012
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APPENDIX  III.  NEIGHBORHOOD  FORMATION

Table 4. Neighborhood Size in
Overland Park, Kansas City Neighborhood Population Area (square 

miles)
Density 

(persons per 
square mile)

Overland Park, KS Antioch 2,118 0.52 4,107.0
Overland Park, KS Bel Air 2,559 0.77 3,317.0
Overland Park, KS Broadmoor 922 0.32 2,914.0
Overland Park, KS Brookridge 3,186 1.08 2,954.0
Overland Park, KS Cherokee Hills 2,333 0.65 3,601.0
Overland Park, KS Cherry Hill 847 0.31 2,778.0
Overland Park, KS Congleton 59 0.67 88.0
Overland Park, KS Downtown 971 0.41 2,383.0
Overland Park, KS East Overland Park 7,967 2.48 3,211.0
Overland Park, KS Elmhurst 2,433 0.50 4,868.0
Overland Park, KS Four Winds 1,040 0.15 7,057.0
Overland Park, KS Foxhill 254 0.42 612.0
Overland Park, KS Glenwood Estates 2,946 0.81 3,640.0
Overland Park, KS Good Neighbors 1,817 0.48 3,781.0
Overland Park, KS Grantioch 1,536 0.46 3,374.0
Overland Park, KS Historic Overland Park 1,743 0.53 3,263.0
Overland Park, KS Louisburg Square 331 0.08 4,151.0
Overland Park, KS Maple Crest 839 0.30 2,767.0
Overland Park, KS Maple Hill 1,210 0.55 2,209.0
Overland Park, KS Milburn 1,491 0.85 1,748.0
Overland Park, KS Milburn West 466 0.17 2,683.0
Overland Park, KS Moody Hills 1,566 0.35 4,471.0
Overland Park, KS Morning View 2,796 0.70 3,973.0
Overland Park, KS Nall Hills 7,095 3.02 2,348.0
Overland Park, KS Neighborhood 14A 261 0.11 2,418.0
Overland Park, KS Oak Park 7,670 2.38 3,220.0
Overland Park, KS Pinehurst 1,079 0.47 2,274.0
Overland Park, KS Prairie View 1,167 0.32 3,602.0
Overland Park, KS Regency 1,725 0.30 5,739.0
Overland Park, KS Santa Fe Hills 1,046 0.27 3,891.0
Overland Park, KS South Lake 1,365 0.50 2,757.0
Overland Park, KS South Overland Park 29,436 10.71 2,749.0
Overland Park, KS Southdale 585 0.11 5,123.0
Overland Park, KS Southmoor Garden 1,589 0.62 2,560.0
Overland Park, KS Strang Line 1,478 0.40 3,701.0
Overland Park, KS Sylvan Grove 1,492 0.62 2,408.0
Overland Park, KS Tomahawk Ridge 894 0.33 2,725.0
Overland Park, KS Wellington West 771 0.21 3,725.0
Overland Park, KS Westbrooke 1,555 0.46 3,414.0
Overland Park, KS Wickford Gardens 1,041 0.26 3,983.0
Overland Park, KS Wycliff 1,643 0.62 2,643.0
Overland Park, KS Young's Park 517 0.24 2,143.0

Total* 42 103,839
*Totals represent neighborhoods included in study

Median 1,485 0.47 3215.5
Average 2,472 0.85 3223.2
Min 59 0.08 88.0
Max 29,436 10.71 7057.0

Not all neighborhoods represented due to lack of sufficient data
Source: http://www.city-data.com/neighborhood/idx3.html
Retrieved: March 2012




