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Introduction

Department Directory
(area code 612)

Accounting
645 Management and Economics
624-6506 (M.B.T. Program, 624-7511)

Career Planning and Placement
190 Humphrey Center
624-0011

Executive Development Center
280 Management and Economics
624-2545

Finance and Insurance
735 Management and Economics
624-2888

Industrial Relations
537 Management and Economics
624-2500 (Graduate Programs, 624-5810)

Employer Education Service
430 Management and Economics
624-5525
Labor Education Service
437 Management and Economics
624-5020
Reference Room
365 Blegen Hall
624-7011

Mail and Duplicating Center
330, 332 Management and Economics
625-1340

Management Sciences (Decision Sci
ences, Management Information
Systems, Management Sciences,
Operations Management, and Logistics
Management)

395 Humphrey Center
624-8030

Marketing and Business Law
1235 Management and Economics
624-5055

M.B.A. Communication Skills Center
280 Humphrey Center
624-1525
M.B.A. Program
295 Humphrey Center
624-0006
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Office of the Dean:
Alumni Relations
230 Management and Economics
625-1556
Communications
202 Management and Economics
625-0843
Corporate Relations
230 Management and Economics
625-9538
Facilities
220 Management and Economics
625-3056
International Development
220 Management and Economics
625-9361
Management Conference Center
180-184 Humphrey Center
625-3056

Ph.D. Program
295 Humphrey Center
624-0875

Strategic Management and
Organization (Business, Government,
and Society; Management)
837 Managment and Economics
624-5232

Undergraduate Studies
290 Humphrey Center
624-3313



Policies
Bulletin Use-The contents of this bul
letin and other University bulletins, pub
lications, or announcements are subject to
change without notice. University offices
can provide current information about
possible changes.
Admissions-The Carlson School of
Management is committed to providing
equal opportunity to all who seek access to
its programs, facilities, and services; es
tablishing fair educational standards and
applying them equitably in making deci
sions about admission and academic
standing; and taking affirmative action to
assure that previously under-represented
groups will be fairly represented in its
programs.
Equal Opportunity-The University of
Minnesota is committed to the policy that
all persons shall have equal access to its
programs, facilities, and employment
without regard to race, religion, color, sex,
national origin, handicap, age, veteran
status, or sexual orientation. In adhering
to this policy, the University abides by the
requirements ofTitle IX of the Education
Amendments of 1972; by Sections 503 and
504 of the Rehabilitation act of 1973; by
Executive Order 11246, as amended: 38
U.S.C. 2012; by the Vietnam Era Veter
ans Readjustment Assistance Act of 1972,
as amended; and by other applicable
statutes and regulations relating to equal
ity of opportunity.

Inquiries regarding compliance may
be addressed to Patricia A. Mullen, Direc
tor, Office ofEqual Opportunity and Affir
mative Action, 419 Morrill Hall,
University of Minnesota, 100 Church
Street S.E., Minneapolis, MN 55455 (612/
624-9547); to the Director of the Office of
Civil Rights, Department of Education,
Washington, DC 20202; or to the Director
ofthe Office of Federal Contract Compli
ance Programs, Department of Labor,
Washington, DC 20210.
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Access to Student Educational
Records-In accordance with regents'
policy on access to student records, infor
mation about a student generally may not
be released to a third party without the
student's permission. The policy also per
mits students to review their educational
records and to challenge the contents of
those records.

Some student information-name, ad
dress, telephone number, dates of enroll
ment and enrollment termination, college
and class, major, adviser, academic
awards and honors received, and degrees
earned-is considered public or directory
information. To prevent release of such in
formation outside the University while in
attendance at the University, students
must notify the records office on his or her
campus.

Students are notified annually of their
right to review their educational records.
The regents' policy, including a directory
of student records, is available for review
at the information center in Williamson
Hall, Minneapolis, and at records offices
on other campuses ofthe University.
Questions may be directed to the Office of
the Registrar, 150 Williamson Hall
(612/625-5333).

Postal Statement
Volume 91, Number 8
June 27,1988

University of Minnesota Bulletin
(USPS 651-720)

Published by the University of Minnesota,
Student Support Services, Publications
Center, 150 Williamson Hall, 231 Pills
bury Drive S.E., Minneapolis, MN 55455,
once in January, March, April, May, Sep
tember, and October; twice in February
and July; and five times in June. Second
class postage paid at Minneapolis, Minne
sota. POSTMASTER: Send address
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changes to University of Minnesota Bul·
letin, Student Support Services, 110
Williamson Hall, 231 Pillsbury Drive
S.E., Minneapolis, MN 55455.
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General Information

History
In 1899, William Folwell, then president
of the University of Minnesota, told a
bankers convention that it would be "just
as logical" for the University to have a
school of commerce as to have a profes
sional school oflaw, medicine, or engi
neering. During the next 20 years, courses
in business areas were taught in increas
ing numbers by the economics faculty.
This continued until 1919, when, as a
"logical" next step, the Board of Regents
established the School of Business Admin
istration. The following year the new
school became one of the first in the na
tion to be accredited by the American As
sembly of Collegiate Schools of Business
(AACSB). Initially, a baccalaureate de
gree and a master of science (M.S.) degree,
principally in economics, were offered.
From the start, the undergraduate cur
riculum called for two years ofliberal edu
cation followed by two years of
professional education.

The master ofbusiness administration
(M.B.A.) degree was first authorized in
1935 and the doctor of philosophy (Ph.D.)
degree in 1948. These programs were both
immediately accredited when the AACSB
began evaluating gradu~teprogra~s i.n
1963. A separate master s program m m
dustrial relations was established in 1956
and was followed by a Ph.D. program in
industrial relations less than 10 years
later. In 1960, the evening M.B.A. pro
gram was begun, making it po~siblefor
business professionals to combme a full
time job with advanced study in the field.
In 1978 the college established a master
ofbusin'ess taxation (M.B.T.) program in
conjunction with Continuing Education
and Extension.

In 1961 the Board of Regents recog
nized the ~owthof graduate study in
business by establishing the Graduate
School of Business Administration. The
College of Business Administration thus
became the College and Graduate School
ofBusiness Administration. In 1971 the
name was again changed to the College of
Business Administration and, in May
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1981, the University ofMinnesota Board
of Regents voted to change the name to
the School ofManagement to better re
flect the broader role this institution now
has in the state and nation.

Then in 1985 Dean Preston Townley
proposed enhancing the school's name
through identification with an individual
who embodies the school's values. The log
ical choice was Curtis L. Carlson, 1937
alumnus, successful entrepreneur, and
chairman and CEO of The Carlson Com
panies, Inc. A first-generation Swedish
American, Carlson built a creative idea
into a small business that has grown to a
$3 billion-a-year international conglomer
ate. But even more importantly, Carlson
has made a long, outstanding commit
ment to the University and the school
through committee work and financial
contributions. The school became the
Curtis L. Carlson School of Management
in October 1986.

As part of a large University locat~d in
a major metropolitan area, the school IS
well situated for teaching and research in
business and management. The faculty
and students have ready access to other
University units, a progressive business
community, and the state capital. Busi
nesses and other organizations in the area
provide opportunities for students to ~ain

practical business and research expen
ence. Leaders ofbusiness and other orga
nizations throughout the state are
selected by the dean of the school to sit on
the Board of Overseers and other advisory
committees, thus making their expertise
available to the school.

The Carlson School continues to
provide leaders trained in management to
meet an increasingly complex, global
business environment. Dean Townley
says the school's goal is to be "equal in
quality to the excellent business co~mu
nity where we're located..w,e've bUIlt a .
good school, but we're stnvmg to ~ake It
even better. Our aim is to be a busmess
school that ranks among the nation's best
in the calibre of research, teaching, and
responsiveness to society's needs."
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Objectives
The Carlson School's primary mission is
to understand and improve the process of
management. It seeks a national and in
ternational reputation through the prepa
ration and placement ofits graduates and
the dissemination of its research. More
over, the school recognizes a special rela
tionship with and responsibility to the
region's business firms, labor unions, gov
ernmental units and not-for-profit agen
cies in furthering improved management
study and practice. The school offers edu
cational programs, conducts research, and
provides service activities that focus on is
sues of management and its related pro
fessions, and on associated questions of
public policy.

The bachelor of science in business,
with both general management and ac
counting programs, is the first step in the
continuum of business education offered
by the school. The specific objectives of the
undergraduate programs are:

-to provide a liberal education with a
concentration in management;

-to orient students to the functional
and environmental aspects ofbusi
ness enterprise and to equip them
with basic administrative skills; and

-to prepare graduates to enter careers
in business and administration as
well as the not-for-profit sector: edu
cation, arts and social services, and
government.

The graduate programs offered for the
master ofbusiness administration, master
of arts in industrial relations, and master
ofbusiness taxation degrees are designed
to provide advanced professional training.
The school also offers doctor ofphilosophy
degrees in business administration and in
industrial relations as well as extensive
noncredit programs for managers through
its Executive Development Center.

Professional Education
Programs
The Carlson School of Management offers
a number of nondegree programs designed

Professional Education Programs

to keep practitioners abreast ofnew infor
mation and trends as well as to broaden
their educational experience for assuming
new responsibilities.

Employer Education Service (430
Management and Economics)-A division
ofthe Industrial Relations Center, this
unit provides professional education and
resource center opportunities to employ
ers, focusing on personnel administration,
industrial relations, human resource
management, and supervision topics at
both line and staff levels. For more infor
mation, call 612/624-5525.

Labor Education Service (437 Manage
ment and Economics)-A division of the
Industrial Relations Center, this unit con
ducts conferences, institutes, and short
courses for labor union representatives;
produces videotapes for documentary and
classroom use; and publishes reports. For
more information, call 612/624-5020.

Executive Development Center (280
Humphrey Center)-This center offers a
variety of noncredit professional manage
ment education programs for practi
tioners in both business and nonprofit
organizations. These include:

-Minnesota Executive Program: a resi
dential program dealing with corpo
rate strategy for senior executives.

-Minnesota Management Institute: a
residential management program for
people in operating management po
sitions and focusing on operational,
behavioral, and functional manage
ment skills.

-Minnesota Management Academy: a
residential program for managers in
the early stages of their careers that
focuses on the essentials of manage
ment and interpersonal skills.

-Specialty Programs: a number of
seminars from one to eight days that
present an in-depth study of a
specific functional area of manage
ment (e.g., information systems, fi
nance, manufacturing management,
marketing) or address the profes
sional/skill needs of specialists such
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as controllers, manufacturing man
agers, management information sys
tems executives, and others.

Call 612/624-2545 for more information.

Research Centers
Accounting Research Center (645
Management and Economics)-This cen
ter was established in 1977 to coordinate
the efforts of the Department of Account
ing to contribute to accounting knowledge
through research. It encourages signifi
c~nt research in accounting, acts as a ve
hIcle for funding accounting research by
members ofthe business community, and
also offers continuing professional educa
tion programs to disseminate accounting
knowledge to practitioners.

Industrial Relations Center (537 Man
agement and Economics)-This center es
tablished in 1945, conducts research '
projects on such topics as human re
sources and labor markets, organized
l~bor and collective bargaining, organiza
tIon theory and behavior, and personnel
administration. Reprint and working pa
per series, both available through the cen
ter, report on research projects and
:esults. Service activities include provid
mg spe~kersand consultants; organizing
profeSSIOnal and public service meetings;
~nd planning, participating in, and direct
mg conferences. This center also offers a
full-time day and part-time evening mas
ter of arts in industrial relations and a
Ph.D. degree in industrial relations.

See also the Employer Education Cen
ter, the Labor Education Center, and the
Industrial Relations Reference Room.

The Institute for Financial Studies
Established in 1987, this research center
is a focal point for the intellectual interac
tion of the finance faculty and students
with both academic and industry finance
professionals. Institute faculty are con
ducting research primarily in areas such
as prices in financial markets, optimal fi
nancial contracts, inflation and stock re
turns, and financial intermediation.
Although the institute's orientation is
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academic, recent research in financial eco
nomics is communicated to finance profes
~ion~ls through annual workshops. The
mS~Itute also publishes a working paper
serIes.

Logistics Management Research Cen
ter-This center was founded in 1987 to
sponsor research that will improve the
management oflogistics, distribution and
transportation. Important changes in 'how
products are distributed have been occur
ring as a result ofchanging economics,
technology, and the regulatory environ
ment. This center fosters research into is
sues brought about by these changes.

Management Information Systems Re·
se~rchCenter (355 Humphrey Center)
ThIs center, founded in 1968, is the focus
ofrese~rch efforts in management in
formatIOn systems (MIS). It is supported
c~operativelyby a number oflarge compa
mes headquartered in Minneapolis/St.
Paul, the University of Minnesota, and re
search funds from federal, state, and pri
vate contracts.

The cent~r is committed to educating
and developmg management information
systems professionals and educators' con
d~cting research addressing the ma~age
rIal usage of computers in organizations
today ~nd in the future; and promoting in
teractIOn among MIS professionals aca-
demicians, and students. '

Researc? is conducted in four major ar
eas:-experImental, organizational, appli
catIOns, and technical. Information about
research efforts, working papers, and
technical reports is available upon re
quest from the department.

The center also publishes the MIS
Quarterly, which is distributed interna
tionally to MIS professional and academic
communities.

The Marketing Management Research
Center-Founded in 1988, this center en
hances the understanding and practice of
marketing through research on important
marketing management issues con
fronting practitioners and academics. The
center funds research, publishes a work
ing paper series, sponsors a quarterly



symposium, and holds an annual work
shop for academics and professionals.

I Operations Management Center (382
~ # Humphrey Center)-This center was

founded in 1983 to further accelerate the
interaction between the Twin Cities busi
ness community and the operations man
agement program. The center is one of the
few in the country, and it effectively
brings together senior executives from 10
service and manufacturing companies
with faculty and students. The center
sponsors research programs on leading
edge problems affecting the operations
management profession. These research
programs include studies on quality man
agement, technological innovation, opera
tions strategy, people in operations,
white-collar productivity, and materials
management. The Operations Manage
ment Center also sponsors roundtable dis
cussions and an annual conference on
issues of current interest.

Strategic Management Research Cen
ter (830 Management and Economics)
The Strategic Management Research
Center is a University-wide interdisci
plinary center created as ajoint venture of
the Carlson School ofManagement, the
Humphrey Institute of Public Affairs, and
the Department of Agricultural and Ap
plied Economics. The purpose of the cen
ter is to address strategic managerial
problems faced by the general manager in
public and private organizations, domesti
cally and internationally. Currently 56
researchers from 11 University units are
working on 34 research projects in the ar
eas of managing innovation and change;
international management; strategic
planning and decision making; small
business development and management;
and mergers, acquisitions, and divesti
tures. A new area of research, govern
ment-business relations and global
competition, is currently being developed.

In addition to programmatic research
in these areas, a major thrust of the center
is to create an intellectually stimulating
community that fosters learning and re
search among faculty, students, and man
agers. This is accomplished through (1)

Service Centers

the Strategic Management Colloquium
series in which leading national scholars
as well as University faculty and students
present their latest thinking and re
search; (2) Executive Breakfast
Roundtable Discussions in which small
groups ofexecutives have opportunities
for stimulating discussions with some of
the colloquium speakers; (3) three paper
series in which new theories and research
by faculty and associates ofthe center are
disseminated to a network of other schol
ars and practitioners throughout the
world for review and comment; (4) several
orientation sessions for faculty and stu
dents to meet with general managers in
selected organizations to become aware of
strategic management problems and to
explore common interests and areas of
study; and (5) the provision of"seed
money" to faculty and doctoral students to
initiate novel research on embryonic ideas
that address the key issues of the center's
research agenda.

Service Centers
Career Planning and Placement (190
Humphrey Center)-The college main
tains a Career Planning and Placement
Office for its students and alumni. Career
literature, information on many compa
nies throughout the United States, and
career planning services are available at
the office. As a senior or graduate student,
you may interview with representatives of
several hundred companies that come to
the University during the recruiting sea
son and also have access to job listings of
hundreds of additional companies. You
may seek part-time work, summer em
ployment, and internships through the
Career Planning and Placement Office.

Inquiries about employment should be
addressed to the Director of Placement,
Carlson School of Management, Univer
sity of Minnesota, 27119th Avenue
South, Minneapolis, MN 55455.

Computer and Technical Services
(West Bank Computing Services, 93 Ble
gen Ham-Computers are available for
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use by students, staff, and faculty. Inter
active mainframe computing is available
through dial-up procedures or by using
campus lab facilities. University main
frames include Cyber, VAX, IBM, UNIX,
and CRAY machines. Microcomputer labs
provide access to MS-DOS (IBM) and Ap
ple Macintosh computers and printers,
with a wide variety of available software.
West Bank Computing Services also pro
vides computer consulting, development,
and related training.

Industrial Relations Reference Room
(365 Blegen Hal1)-A division ofthe In
dustrial Relations Center, this specialized
library maintains a unique collection of
resource materials covering all aspects of
the employer/employee work situation,
with special emphasis on collective bar
gaining and human resource manage
ment. The library is open to business,
government, and labor representatives as
well as University students and faculty.

O. Meredith Wilson Library-Books
that are added to the business collection
are interfiled with books on other subjects
in the main collection of Wilson Library.
The card catalog on the first floor of the li
brary can be consulted for a complete list
ing of University-owned books dealing
with business subjects.

All periodicals are kept in the Periodi
cals Room in the basement. Some newspa
per and periodical indexes of interest to
business students can also be found in the
Reference Room on the first floor.

Census publications and publications
by government agencies (e.g., Small Busi
ness Administration, Department of Com
merce, Federal Reserve Board, Securities
and Exchange Commission) are kept in
the Government Publications Library on
the fourth floor. Indexes, bibliographies,
and reference assistance are also avail
able there.

Students beginning research on busi
ness subjects will want to start in the
Business Reference Service on the second
floor of Wilson Library. Its collection in
cludes reference materials, tax and in
vestment advisory services, periodical
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indexes, pamphlets, and a large collection
of corporate annual reports. Many lO-K
reports, which publicly held corporations
are required to file with the Securities and
Exchange Commission, are on microfiche.
Several microfiche readers are available.
Reference help is available, and patrons
will be referred to other collections if ap
propriate.

The Deloitte Haskins and Sells Tax
Research Room is adjacent to the Business
Reference Service. It contains reference
materials on tax services, tax cases, rev
enue rulings, and tax proceedings.

Tours of the business reference collec
tion or of Wilson Library are available
upon request.

Special Programs
Honors Program-Special opportunities
for high ability students are available
through research assistantships, indepen
dent study projects, and through the
school's Honors Association. In addition to
merit scholarships available to students
performing high ability work, the school
recognizes superior achievement through
awards and distinctions announced at
commencement ceremonies each year.
Students interested in honors opportuni
ties should contact the Undergraduate
Studies Office, 290 Humphrey Center.

Study Abroad-The Carlson School of
Management encourages students to
broaden their educational experience by
participating in foreign study programs.
Information about a variety offoreign
study opportunities is available through
the University's International Study and
Travel Center, 44 Coffman Memorial
Union (612/625-1150).

The Carlson School sponsors several
foreign studies programs including pro
grams in Japan, Spain, Denmark, Aus
tria, and Singapore. Students can receive
pre-approved residence credit. These pro
grams are sponsored by the Council on In
ternational Educational Exchange
(CIEE), the Institute of European Studies
(lES), and the Denmark International



Study Program. More information is
listed in this bulletin under Foreign Stud
ies Management (FSMg). Additional in
formation can be obtained from the
Undergraduate Studies Office, 290
Humphrey Center.

Professional Development Seminars
Recognizing that personal and career suc
cess often depends upon skills and
awareness not specifically covered in the
academic curriculum, the Carlson School
offers seminars for undergraduates on
topics ranging from interpersonal commu
nication to understanding corporate cul
ture. The seminars are taught by leaders
from the local business community.

Student Organizations
As a student in the Carlson School, you
may find opportunity for valuable experi
ence and personal growth through partici
pation in University activities outside the
classroom. Within the school a variety of
student groups may appeal to your profes
sional interests. You are encouraged to
take an active part in these group activi
ties. Meeting times and contact informa
tion are available in the Undergraduate
Studies Office, 290 Humphrey Center.

Business Board-This group represents
the undergraduate student body in the
Carlson School of Management. The Busi
ness Board channels student opinion into
administrative and faculty decisions. Its
members serve on various school commit
tees and plan activities to foster interac
tion among students and faculty.

, Representatives from student organi-
zations as well as "at large" representa
tives from the student body in general are
elected each spring as representatives to
the Business Board. Carlson student sen
ate representatives serve as ad hoc mem
bers of the board. All interested students
are urged to run as candidates for the
Business Board.

AIESEC-The International Association
ofStudents in Economics and Manage
ment is one of the largest nonprofit stu-

Student Organizations

dent organizations in the world. AlESEC
specializes in the international exchange
of students for internships in business.
Students develop their communication,
marketing, and management skills while
interacting with the business community
and are eligible for internships with cor
porations in foreign countries.

Alpha Kappa Psi-A national profes
sional business fraternity, this coeduca
tional group brings together students
with a common interest in business for
scholastic and social activities. This chap
ter has been active on campus since 1922.
Prominent men and women in business
are featured at the meetings throughout
the year. Tours, seminars, and opportuni
ties for participation in community ser
vice projects are available. Meetings are
held on Monday nights at the chapter
house, 1116 5th Street S.E., Minneapolis.
Visitors are always welcome.

Beta Alpha Psi-This national, profes
sional, honorary organization is com
prised of accounting majors with grade
point averages of3.20 in accounting and
3.00 overall. Beta Alpha Psi strives to in
troduce the aspiring accountant to the
business world by encouraging interac
tion among students, faculty, alumni, and
area business people; sponsoring speakers
from all areas of accounting; touring CPA
firms, industry, and government; provid
ing recreational sports teams and tutors
for students in accounting; and participat
ing in a Volunteer Income Tax Assistance
program.

Business Association of Minorities
This multi-ethnic organization is de
signed to foster a sharing of ideas and
concerns among people interested in busi
ness administration. While emphasizing
the minority perspective and seeking to
objectively view the corporate world at
large, members are actively involved in
various campus and community activities.

The Business Quarterly-The Business
Quarterly magazine is published by stu
dents in the Carlson School of Manage
ment. It serves as a source of information
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on the requirements, activities, and peo
ple in the school, and also provides per
spectives on issues that affect business
and nonprofit organizations. Students
who participate gain practical experience
that strengthens their communication,
marketing, and organizational skills. The
Business Quarterly welcomes the involve
ment of students who wish to share their
ideas and time.

Delta Sigma Pi-All students majoring
in the fields of business administration
and economics may share their similar in
terests by joining this professional coedu
cational business fraternity. The group
sponsors professional dinners and tours,
community service projects, and many
athletic, scholastic, and social activities.
Meetings are held on Monday nights in
the Management and Economics building.

Honors Association-Designed to
provide recognition and opportunities for
high-achieving students, the Honors As
sociation sponsors programs and activities
to foster the interaction of students with
faculty, prominent community leaders,
and fellow high-ability students. Students
with grade point averages of3.50 and
above are encouraged to apply for mem
bership by contacting the Undergraduate
Studies Office, 290 Humphrey Center.

Iota Rho Chi-Graduate students in in
dustrial relations are represented by this
professional organization. The purpose of
the group is to promote advanced study,
active research, and exchange of know1
edge in the field. Regularly scheduled
meetings are held at which various practi
tioners discuss industrial relations con
cerns. Iota Rho Chi also sponsors an active
internship program for its members.

MBA Association-Serving primarily
graduate students and graduate alumni,
the MBA Association provides informal
learning experiences for the developing
business professional and promotes inter
action on a regular basis between the
graduate students and faculty members in
the School of Management and the busi
ness community.
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Phi Delta-Minnesota Women in Man
agement-Students interested in busi
ness administration, business education,
or economics, or pursuing a business se
quence in University College are invited
to join this professional business organiza
tion. Each quarter the group sponsors
varied activities with a professional focus
and members collaborate on service
projects and social events as well.

Society for the Advancement of Man
agement-A student chapter at the Uni
versity is affiliated with this inter
national professional management orga
nization. The chapter brings together stu
dents with common broad-based interests
in all phases ofbusiness. The chapter
holds weekly meetings that include
speakers from business and academia, as
well as self-development workshops.

Student Accounting and Finance As
sociation-This association provides an
opportunity for students to become ac
quainted with accounting faculty mem
bers and area business representatives.
Speakers inform students of opportunities
in public and private accounting and fi
nance. Career fairs and tours of CPA
firms give students the opportunity to
meet professionals and ask questions on
an informal basis.

University of Minnesota Marketing
Association-This professional, coeduca
tional organization caters to all business
and pre-business students who have a spe
cial interest in marketing. The organiza
tion helps students increase their working
knowledge of marketing through speak
ers, seminars, and corporate tours. Other
benefits include interaction among fellow
students, faculty, and local corporate lead
ers on social and professional levels.

Expenses
For information on current tuition, fees,
and estimated total expenses, consult the
quarterly Class Schedule.



Financial Aid
In general, application forms for financial
aid are available from the Office of Stu
dent Financial Aid, 210 Fraser Hall, Uni
versity of Minnesota, 106 Pleasant Street
S.E., Minneapolis, MN 55455. Applica
tions must be submitted early in the cal
endaryear.

Loans-The loan funds described below
are designed for Carlson School of Man
agement students and the application pro
cess is initiated in the Office ofStudent
Financial Aid.
Paul R. Doelz Emergency Loan Fund- A short·term

loan for undergraduate and graduate Carlson
School students with emergency needs.

F. D. Lindquist Loan Fund- For Carlson School stu
dents needing financial assistance.

Undergraduate Scholarships-A vari
ety of scholarships are available for Carl
son School students. Some are designated
as need-based and are administered
through the Office of Student Financial
Aid; those designated as merit-based are
available through the Undergraduate
Studies Office, 290 Humphrey Center, or
through various departments.

The following scholarships require
verification of financial need and is ad
ministered through the Office of Student
Financial Aid:
Evar T. CedarleafMemorial Scholarship in Business

Administration-For a Carlson School student,
preferably interested in insurance and surety
bond underwriting.

Jeannette Winter Tilly Fund- For a promising stu
dent (preferably female) who has financial need
but may fall short of a 4.00 GPA. This scholarship
covers approximately half the cost of tuition and
books. Offered alternate years.

Information and application forms for
the following scholarships may be ob
tained in the Undergraduate Studies Of
fice, 290 Humphrey Center. Applications
are accepted February 15 through March
31 each year. Preference is given to stu
dents with a grade point average of at
least 3.00. The amount of these awards is
$300-$1,000.
Merrill and Donna Anderson Scholarship-For an un

dergraduate in the Carlson &hool awarded on the
basis of academic credentials and leadership po-

Financial Aid

tential. Preference given to students who have had
employment experience in the restaurant indus
try.

The Jack Collins Memorial Scholarship in Manage
ment-For a full-time student in the Carlson
School who, by choice or necessity, interrupted
traditional educational years with career, family,
or military service.

Carl H. Fritze Scholarship in Transportation- For an
undergraduate student in the Carlson School
whose primary area of study and/or career interest
is in transportation.

Holden Graphic Arts Scholarship- For a Carlson
School student whose interest is in business man
agement in a manufacturing industry and,
whenever possible, whose interest is in printing
and graphic arts.

Maurice L. Rothschild Scholarship- For a Carlson
School student with a strong interest in merchan
dising or for other School of Management students
regardless ofprogram.

Minnesota Industrial Distributers' Scholarship-For a
junior or senior who shows an interest in the field
of industrial distribution.

Traveler's Express Scholarship-For senior minority
students.

The following scholarships are offered
by academic departments in the Carlson
School ofManagement:
Accounting Scholarships- The Department of Ac

counting, 645 Management and Economics, annu
ally awards numerous scholarships to
undergraduate accounting majors. Awards are
based on scholarship, merit, and letters of recom
mendation from senior accounting faculty mem
bers. Sponsoring firms and individuals are: Grant
Thornton; ArthurAndersen and Co.; Cargill, Inc.;
John B. Clark; Coopers and Lybrand; Deloitte
Haskins and Sells; Robert HalfPersonnel Agen
cies ofMinnesota, Inc.; Honeywell, Inc.; Larson,
Allen, Weishairand Co.; Laventhol and Horwath;
Main Hurdman. McGladrey, Hendrickson and
Pullen; Peat, Marwick, Mitchell and Co.; C. E.
Tranter; Arthur Young and Company.

Sander D. Genis A ward- Awarded to a student whose
focus is preferably in collective bargaining and
labor relations. Contact the Department oflndus
trial Relations, 537 Management and Economics,
for more information.

To provide financial support for tal.
ented minority students seeking bac
calaureate degrees in business and
accounting, the Carlson School of Man
agement has established the Carlson Ad
vantage Scholarship. Scholarships
covering the cost of tuition are awarded to
talented minority and educationally or
economically disadvantaged pre-manage
ment and management students. Applica-
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General Information

tions can be obtained from the Martin
Luther King Advising Office, 19 Johnston
Hall (612/625-9898); University learning
resource centers, or the Carlson School of
Management Undergraduate Studies Of
fice, 290 Humphrey Center (612/624
3313).

In addition to the above scholarships,
the Carlson School Undergraduate Stud
ies Office occasionally announces one
time-only scholarships. Such scholarships
are advertised in 290 Humphrey Center,
where information and application forms
may be obtained.

Graduate Fellowships and Scholar
ships-The Application for Financial Aid
form for graduate student financial aid in
the M.A.I.R. and Ph.D. programs may be
obtained from the Graduate School, 307
Johnston Hall, University of Minnesota,
101 Pleasant Street S.E., Minneapolis,
MN 55455. In the M.B.A. program, re
quest for financial aid is made on the ap
plication form available from the M.B.A.
program, 295 Humphrey Center. Unless
otherwise noted, the application deadline
for the fellowships and scholarships listed
below is February 15.
American Assembly ofCollegiate Schools ofBusiness

Graduate Management Admission Council Na
tional Doctoral Fellowship Program in Business
and Management (NDFP) -$10,000 fellowship to
be awarded to the applicant and $5,000 grant to
the school to cover student's first-year tuition and
fees.

Carlson School ofManagement Associates Fellow
ships-For new graduate students in Carlson
School of Management. Amount varies.

Carlson School ofManagement Alumni Fellowships
For new graduate students in the Carlson School
of Management. Funded by annual gifts from
alumni and friends. Amount varies.

Chrysler Corporation Scholarship in Industrial Rela
tions-Awarded to a master's student in indus
trial relations.

Elwell Foundation-Awarded to several Ph.D. stu
dents in finance. Amount varies.

Paul Goldsborough, Jr. Fellowship-Awarded to grad
uate students in the Carlson School of Manage
ment. Amount varies.

Ernest Heilman A ward-An outstanding teacher
award for a Ph.D. student in accounting. $1,000.

Honeywell, Inc. Fellowships-Awarded to several two
year, full-time M.B.A. students with undergradu.
ate degrees in engineering and technology.
Amount varies.
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Honeywell, Inc. Fellowships-Awarded to two-year,
full-time minority/disadvantaged M.B.A. stu
dents. $4,000 per year for two years with summer
internship option at Honeywell, Inc.

Honeywell Scholarship-Awarded to an outstanding
graduate student in accounting. Amount varies.

Minnesota Mining and Manufacturing Scholarship
Awarded to an outstanding graduate student in
accounting. Amount varies.

Carl Nelson Doctoral A ward- Awarded to a Ph. D. stu
dent in accounting. $1,000.

Price Waterhouse Scholarship- Awarded to an out
standing graduate student in accounting. Amount
varies.

MinoritylDisaduantaged Fellowship-Awarded to two
graduate minority/disadvantaged students annu
ally. Variable up to $5,000.

Rosenberg Real Estate Equity Funds (RREEF) Minor
itylDisadvantaged Fellowship-Awarded to new
full-time minority/disadvantaged M.B.A. stu
dents pursuing a career in real estate. $5,000.

J. Mearl Sweitzer (Wausau Insurance Companies)
Scholarship-For an M.B.A. student concentrat
ing in risk management and insurance. $5,000.

C.E. Tranter Scholarship- Awarded to an outstand
ing graduate student in accounting. $1,500.

Roland S. Vaile Fellowship in Business-Awarded to
a graduate student interested primarily in mar
keting. Amount varies.
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Degree Programs

Baccalaureate Programs
The Carlson School of Management

offers two programs of study leading to
the bachelor of science in business (B.S.B.)
degree: the General Management Pro
gram (with seven "areas of emphasis" de
scribed below) and the Accounting
Program.
Note: The undergraduate program has
been extensively revised. Students admit
ted to the Carlson School of Management
before fall 1988 are responsible for the re
quirements published in the Management
bulletin current at the time of their ad
mission. Contact the Undergraduate
Studies Office, 290 Humphrey Center
(612/624-3313) for more information.

Admission Requirements

Students are considered for admission to
the undergraduate curricula of the Carl
son School of Management after satisfac
tory completion of a pre-management
program. Pre-management coursework
(completed in the freshman and sopho
more years) may be taken at the Univer
sity of Minnesota, Twin Cities; at the
University of Minnesota, Morris; at the
University of Minnesota, Duluth; at any
state community college; or at any region
ally accredited institution offering a com
parable program.

Undergraduates are admitted to the
Carlson School of Management twice a
year. Application deadlines are June 15
for fall quarter and January 15 for spring
quarter. Because of resource constraints,
the Carlson School establishes enrollment
limits. Although grade point averages (as
described below) are the primary determi
nants of admission, applicants are re
quired to provide additional information
about their background and achievements
to allow a broader view of their qualifica
tions for admission.

Recent enrollment reductions have
made admission to the Carlson School
very competitive. To be considered for
admission, you must have met the follow
ing requirements:
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1. Completed or have in progress course
work to total 90 credits by the time of
admission.

2. Completed the following management
"tool" courses on an A-F grading basis
by the time you enter the Carlson
School (with no more than two tool
courses in progress when you apply):
Principles of Financial Accounting I
and II (Acct 1024 and 1025); Principles
of Macroeconomics, Microeconomics
(Econ 1001 and 1002); Fundamentals
of Computers and Information Tech
nology in Organizations (MSci 1010);
Data Analysis and Statistical Infer
ence for Managers (MSci 1020) and
Calculus (Math 1142 or 1211).

3. Earned a minimum grade point aver
age (GPA) of2.80 in all transferable
credits and in the tool courses. Note:
Once a passing grade (D or better) has
been earned, students may not receive
credit for repeating the course. The
original grade ofD or better will be
used in calculating the GPA. In addi
tion, Ns and Fs earned fall 1987 or
later in transferable coursework are
counted as zero grade points in the stu
dent's GPA. As space permits, students
with strong credentials (e.g. signifi
cant leadership experience, particu
larly rigorous coursework), but
slightly lower GPAs may be considered
for admission.

4. Completed the Pre-Management Re
quirements as listed below. Equiva
lent courses taken at other institutions
may be substituted (upon evaluation)
for required University courses. You
may apply lacking a total of five pre
management courses. Tool courses in
progress at the time of application are
included in this total.

The pre-management program in
cludes prerequisites for Carlson School
courses as well as coursework required to
fulfill the liberal education distribution
requirements established by the Univer
sity. Generally, all credits earned in lib
eral education courses may be applied
toward the B.S.B. degree, except that the
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GROUP B: PHYSICAL AND BIOLOGICAL SCI·
ENCES-9 credits

1. Psychology 1001-5 credits (A·F grading re
quired)

2. Two additional courses (as indicated below)
a. At least one course must be from the following

list of international courses:
Afro-American Studies

1021 1441 3001 3002 3013 3418
3421 3876 5145

American Indian Studies
3026 3036 3111 3112 3161 3211

Ancient Near Eastern and Jewish Studies
3501 3502 3505

Anthropology
1102 3222 3223 3241 3251 3261
3281 3003 3221 3293 3512 3521
3533 3541

Chicano Studies
1105 3427

Chinese
1201 1202

1042 and 1046
1104 and 1107
1271 and 1275

1041 and 1045
1071 and 1075
1106 and 1109
1291 and 1295

1. One laboratory science course-5 credits
Astronomy

1011 and 1015 1021 and 1025
Biochemistry

1301
Biology

1009 1011 1103 1106 3011 3012
Chemistry

1001 1002 1003 1004 1005 1031 1032
Geology

1001 and 1021 1002 1111
Microbiology

3103
Physics

1001 and 1005
1061 and 1065
1105 and 1108
1281 and 1285
3801 5091

2. History or application of science-4 credits
Biology

1008 1101 1102 1301 3051 3112 5041
Botany

1012
Ecology and Behavioral Biology

3001
Genetics and Cell Biology

3002 3022
Geology and Geophysics

1005 1007
History of Science and Technology

1711 1712 1713 1811 1812 1813
3201 3202 3711 3712 3713 3811
3812 3813 3825 5924 5925

Interdepartmental Studies
5402 5403

Mechanical Engineering
5402 5403

GROUP C: THE INDIVIDUAL AND SOCIETY
13 credits

Carlson School accepts a maximum of 12
credits of physical education toward the
degree. You are advised to consult the Un
dergraduate Studies Office, 290
Humphrey Center, about acceptance of
such courses.

Pre·Management Requirements

Second Language Requirement-Stu
dents who graduate from high school after
June 1986 and who graduate with their
B.S.B. from the University after June
1991 will be required to have two years of
high school or two quarters of college
work in a single foreign language.

Note: The following course titles and num
bers represent specific University courses,
but equivalent courses taken at other in
stitutions (upon evaluation) may be sub
stituted. Courses in italics also fulfill the
University's College of Liberal Arts (CLA)
group distribution requirements. The
courses may fulfill a CLA group other
than the Carlson School of Management
group in which they are listed. Please
refer to the current CLA Bulletin for fur
ther information. One course cannot be
used to fulfill more than one requirement.
GROUP A: COMMUNICATION, LANGUAGE,
AND SYMBOLIC SYSTEMS-14·19 credits

1. Composition-5-9 credits
Comp lOll-Writing Practice I or exemption from

requirement (A·F grading required)
Comp 1027-Intermediate Composition is required

ifyou are applying for admission to the RS.B.
Accounting Program. (S·N grading allowed; A·F
grading recommended)

2. Mathematics--5 credits (A·F grading required)
Select one of the following options:

Math 1142-Short Calculus
(OR)

Math 1211-Calculus I
NOTE: Math 1111 is a prerequisite for Math
1142 and 1211.

3. Symbolic Systerns--4.5 credits (A-F grading
required)
Computer Science

3101 3102 3104
Linguistics

3001 3111
Mathematics

1131 1221
Philosophy

1001 3201
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Classics
1001-1006 1023-1025 3023-3025 3071
3073

Dutch
3510

East Asian Studies
1063 1461 1462 1463 3211 3281
3464 3465 3467 3468 3471 3472
3481

Economics
5301 OR 5331 5307 OR 5377 3315 OR 5315
5401 OR 5431 5461-5463

French
3511 3512 3590 3599 3513

Geography
1301, a1l3xxx-5xxx level courses focusing on

non-U.S. geography
German

3501 3502 3511 3512 3513
History

All non-UB. history courses
Humanities

1111 1113 1115 1117 1119 1201 1202
1211 1212 3813 3878

International Relations
3101 3105 3900

Italian
3501 3502 3590
Jewish Studies

3100 3142 3521
Journalism

5801 5825 5826
Latin American Studies

3131 5120
Middle Eastern Studies

3301 3491 3505 3507 3508 3511 3512
3541 3542 3543 3544 3612 5521 5523
5525

Music
1804 3709 3807 3808

Polish
3801

Political Science
1025 1054 3475 3477 3810 3835 5461
5463 5465 5467 5471 5473 5476 5477
5478 5479 5883 5885 5886 5889

Portuguese
3501 3502

Russian
3106 3511 3512

Scandinavian
3271-3273 3457 3501 3614 3615 5118
5173

Sociology
3315 3456 3457 3481 3551 3671 5571
5675

South and Southwest Asian Studies
1506 3501 3502 3506 5531 5532 5535

Spanish
1501 1502 1503 3501 3502 3512

Spanish/Portuguese
3610

Speech
3451
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Women's Studies
1102 3402 5401

b. An additional course either from the interna
tional studies list (above) or from CLA's Individ
ual and Society (Group C) course list.

GROUP D: LITERARY AND ARTISTIC EX
PRESSION-8 credits

Choose one of the following options:
1. Any two of the following:

Hum 1001, Hum 1002, Hum 1003, 1004, 1005
OR

2. One course from each of the following areas (a
andbl:

a. Literature-4 credits
Afro American Studies

3253 3591 3592 3601 5301 5593
5595 5596 5597

American Indian Studies
3116

Comparative Literature
5311 5321 5531 5332

Chicano Studies
3507 3508 3510 3511

Chinese
3161 3162 3163 3165

Classics
1042 3081 3082 3083 3181 3282
5081 5082 5083

Dutch
3610

English-all courses except
3481 3710 3851 3852 3963 3970
3980 5211 5230 5481 5482 5483
5486 5487 5711 5712 5713 5714
5753 5815 5821 5831 5843 5851
5860 5871 AND THOSE LISTED IN
GROUPD2b

French
3601 3602 3603 3606 3607 5607

German
3601 3602 3603 3604 3610 5371
5601 5603 5611

Italian
5601-5603 5609

Japanese
3161 3163 3164

Jewish Studies
3315

Middle Eastern Studies
3211 3212 3213 3601 3602 5601
5602

Polish
3601 3602

Portuguese
3603

Russian
3421 3422 5401 5404 5407 5409
5421 5422 5425

Scandinavian
3505 3601 3602 3604 3605 3611
3612 3613 3614 3615 3618 5201
5202 5501 5502 5512 5602 5611
5613-5619 5631 5632



South and Southwest Asian Studies
3204 5201-5203

Spanish
3601 3602 3605 3610 3614 3615 3620

Women's Studies
3304 3306 3308 5304 5308

b. Artistic Expression and Humanities-4
credits

Afro-American Studies
1301 3105 3108 3301 5201

American Indian Studies
3221 3242 5251

Architecture
1021 1022 1023 5051-5057 5061

Art History-all courses except
3895 3940 3950 3970 3975 5895 5950
5960 5970 5990

Art Studi~allcourses except
3970 3980 5970

Chicano Studies
3213

Classics
3008 3142 3152 3162 5103 5104-5109
5111 5112

Dance-all courses except
3712 3815 5616 5700

Design
1501 1521 1541

East Asian Studies
3001 3013 3808

English
1101 1104 3101 3104 5101-5106
5108 5109

French and Italian
3604 3608

Humanities-all courses except
3910 3944 3970 3980 5910 5930
5970 5990

Jewish Studies
3401 3402 3403

Music- all courses except
3970 3980 5950

Scandinavian
3606 3607 3654 5641 5644 5645

Theatre Arts-all courses except
3412 3950 3980 5718 5728 5910
5950 5970

Women's Studies
3304

MANAGEMENT-RELATED GROUP-22 credits
(A·F grading required)
1. Acct 1024, 1025-Principles of Financial Account

ing I, II

2. Econ 1001, 1002-Principles of Macroeconomics,
Microeconomics

3. MSci 101O-Fundamentals of Computers and In
formation Technology in Organizations

4. MSci 1020--Data Analysis and Statistical Infer-
ence for Managers

Additional transferable credits to total 90 are re
quired by the time you enter the Carlson School
ofManagement. In general, credits from CLA, IT

Baccalaureate Programs

and Ag are acceptable for credit in the Carlson School
with the exception ofpersonal skills/selfdevelopment
courses like efficient reading, how to study, etc.

Application Procedures

Each student receives an Acceptance No
tice when admitted to the Carlson School
ofManagement, which indicates terms of
admission and credits accepted.Uyou ap
ply for admission and are not accepted,
you will receive a notice explaining the
reasons.

When applying to the General Man
agement Program, you must indicate your
intended area ofemphasis: actuarial sci
ence, banking, finance, risk management
and insurance, logistics management,
marketing, small business management
and entrepreneurship, general manage
ment studies, or self-designed. Ifyou wish
to apply to both the Accounting Program
and the General Management Program,
please indicate on your application your
first and second choice.

If you wish to change programs after
admission, you must file a petition. Peti
tions must be filed in 290 Humphrey Cen
ter by the application deadlines for fall
and spring quarters. Students must meet
the minimum overall and tool admission
GPAs currently in place at the time of
their petition.

Change of College Within the Univer·
sity-Ifyou are currently enrolled in an
other unit of the University of Minnesota,
you must apply to transfer to the Carlson
School ofManagement by June 15 for fall
quarter admission and by January 15 for
spring quarter admission. A Change of
College Within the University form and
the Activities Resume are available for
this purpose at the Office ofAdmissions,
240 Williamson Hall, University ofMin
nesota, 231 Pillsbury Drive S.E., Min
neapolis, MN 55455 (612/625-2008).

Transfer From Other Institutions-If
you are transferring from outside the Uni
versity to the Carlson School of Manage
ment, you must submit an Application for
Admission and an Activities Resume,
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available at the Office of Admissions, 240
Williamson Hall. You must request that
an official transcript from each college
you have attended be sent directly from
the college to the Admissions office. In ad
dition, a $20 nonrefundable application
fee must accompany your application.

Credits completed at other institutions
that are acceptable for transfer to the
Carlson School of Management may be
used to meet admission requirements.
Credits in business courses at the lower
division level are accepted for transfer
only if such coursework is available for
credit in the College of Liberal Arts pre
management program. Junior- and se
nior-level business courses completed at
other institutions are usually accepted for
credit only by petition; you should petition
for acceptance of these courses after ad
mission to the Carlson School through the
Undergraduate Studies Office, 290
Humphrey Center. An appropriate faculty
member will make the evaluation.

Foreign Study Credits-Credits earned
at recognized institutions of learning
abroad may be transferred to the Carlson
School of Management if such work meets
specific lower division distribution re
quirements or upper division elective re
quirements, as determined by the
coordinator of admissions. No more than
45 credits offoreign study may be used to
meet degree requirements. Foreign study
credits transferred are accepted on the S
N grading system only, and are applied to
the maximum of 25% of a student's total
program credits that may be completed on
SoN grading. Credits for other study
abroad experiences may be earned only
through special examinations authorized
by the Undergraduate Studies Office.

Adult Special Status-Ifyou wish to
take courses to meet special needs, you
may be admitted under adult special
status. If you desire admission in this cat
egory, you must formally apply at the Of
fice ofAdmissions, 240 Williamson Hall.
Adult special students are not considered
candidates for degrees. Ifyou are admit
ted under adult special status and later
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decide to become a degree candidate, you
must satisfy the admission requirements
and apply for transfer to the school.

Generally, adult special students ad
mitted to the Carlson School of Manage
ment must have a bachelor's degree or
business experience and a strong under
graduate academic record. After admis
sion as an adult special, you will be
allowed to continue on a quarter-by-quar
ter basis for a maximum of three quarters
and must have written approval from the
Undergraduate Studies Office, 290
Humphrey Center, for each quarter of reg
istration. Continued registration will not
be approved if you do not maintain a satis
factory grade record.

Application deadlines for adult special
students in the Carlson School are July 15
for fall quarter and February 15 for spring
quarter.

Continuing Education and Extension
(CEE)--Generally, undergraduate degree
courses offered in the evening through the
Continuing Education and Extension di
vision of the University are accepted for
full credit and grade value by the Carlson
School of Management. The school offers
an extensive selection of credit and non
credit undergraduate courses in the
evening. You must be formally admitted
to the Carlson School ifyou plan to com
plete requirements for the baccalaureate
degree in business administration
through evening classes. As an extension
student, you should complete the pre
management requirements early in your
program and apply to the school after ful
filling the 90 credits required for admis
sion. Carlson School CEE application
forms are available in the Extension
Counseling Office, 314 Nolte Center, Uni
versity of Minnesota, 315 Pillsbury Drive
S.E., Minneapolis, MN 55455 (612/625
2500); and they must be completed ifyou
plan to take all courses through CEE dur
ing your quarter of admission, or if you
wish to complete all of the B.S.B. course
requirements through extension classes.
Ifyou have already been admitted to the
Carlson School as a day school student
and wish to complete the degree program



requirements in evening classes, you
must notify the Undergraduate Studies
Office.

Continuing Education and Extension
offers a number ofnoncredit certificate
programs in various business fields. These
programs are described in the Extension
Classes Bulletin. Certificate credits
earned through evening classes may not
be applied toward degree programs.

Extension Independent Study Cred
its-University of Minnesota independent
study (correspondence) courses carrying
degree credit may be applied toward
course, credit, and grade requirements in
the Carlson School of Management. The
school accepts a maximum of 16 credits of
upper division Carlson School coursework
that has been completed through corre
spondence study toward the E.S.B. degree.

Bachelor of Science in
Business
Degree Requirements

To graduate from the Carlson School of
Management you are required to:

1. Complete a minimum of 180 cred
its. These credits include the required pre
management coursework and the specific
degree requirements listed below.

2. Complete no less than 40% and no
more than 60% of all credits in business
and economics coursework.

3. Complete a minimum of40 credits
of upper division courses taught by de
partments in the Carlson School after offi
cial admission to the school.

4. Complete the final 45 credits of the
degree program at the University of Min
nesota. (With prior approval, students
may apply credits earned at an institution
participating in the National Student Ex
change Program and through foreign
studies programs toward these 45 credits.)
In addition, accounting students must
complete 50% of their total number of ac
counting classes at the University of Min
nesota.

Baccalaureate Programs

5. Be in good academic standing with
a minimum grade point average of2.00 in
all work taken after admission to the
Carlson School and in all upper division
courses offered by departments in the
Carlson School.

Second Language Requirement: Students who gradu
ate from high school after June 1986 and who gradu
ate with their B.S.B. from the University after June
1991 will be required to have two years of high school
or two quarters ofcollege work in a single foreign lan
guage.

***
Ifyou take a course without fulfilling a prerequisite,
you may not take the prerequisite course later for
credit except by permission from the Undergraduate
Studies Office.

***
Noncredit seminars for your personal and professional
development are strongly recommended. Refer to your
quarterly registration instructions for further infor
mation.

General Requirements

Note: Students admitted to the Carlson School ofMan
agement before fall 1988 are responsible for the re
quirements published in the Management bulletin
current at the time of their admission. Contact the
Undergraduate Studies Office for more information.

Core-28 credits (A-F required):
Acct 3001-Managerial Accounting
BFin 3000-Finance Fundamentals
IR 3002-Personnel and Industrial Relations
Mgrnt 300l-Fundamentals ofManagement
MSci-3030 (formerly MIS 3300)-Information

Systems and Information Management
Mktg 3000-Principles of Marketing
OM 3000-Introduction to Operations Managrnent

Economic&--4 credit course selected from the follow
ing (A-F required):

Econ 3101
Econ 3102
Econ 3105
Econ 3701

Senior Policy Course (A-F required):
Mgrnt3004

Communications--8 credits
Comp 3002-Pre-professional Writing for Business
One course from the following (the Speech and
Rhetoric departments expect students to have had
an introductory speech or rhetoric course):

Rhet 3254-Advanced Public Speaking
Rhet 3266--Discussion Methods
Spch 3605--Public Speaking (Instructor

approval required)
Spch 3411-Small Group Communication

Processes
Th 3950-Topics: Platform Performance
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International-4 credits (A-F required) selected from
the following:

AgEc3070, 3080, 5720, 5750
BGS3004
BGS 3019 (depending on the topic offered, this

course may fulfill the requirement; consult the
Undergraduate Studies Office for further
information)

Econ 3041, 3315, 5041, 5301 or 5331,5307 or 5337,
5311 or 5341,5313,5315,5401 or 5431

FSMg 3460, 3490, 3820, 3910, 3920
Geog 5145,5181,5191,3321,3331,3341,3315,

3378
IntR 5145,5802,5831
PolS 3477, 3810, 5889
PA 5404, 5820 (formerly 5301)

Additional General Management
Program Requirements

Emphasis-20-24 credits in one ofthe fol
lowing areas of emphasis (A-F required):
Note: Students pursuing more than one
area of emphasis should expect to spend
more than two years completing their de
grees in the Carlson School.

Actuarial Science (20 credits)
Ins 3100-Risk Management and Insurance
Ins 5230/Math 5057-Life Contingencies I
Ins 52311Math 5058-Life Contingencies II
Math 5473-Analysis of Numerical Methods
Math 5056-Theory ofInterest

Banking (20 credits)
BFin 3601-Bank Financial Management

Spring Quarter
BFin 3602-Regulation ofDepository Institu

tions---Fall Quarter
BFin 3603--Selected Problems in Bank Manage

ment-Winter Quarter
Two of the following:

Acct 3160-Financial Statement Analysis
BFin 3100-Financial Management
BFin 3300-lnvestment Management and Finan

cial Markets

Finance (20 credits)
BFin 3100-Financial Management
BFin 3300-Investment Management and Finan-

cial Markets
Ins 3100-Risk Managment and Insurance
Acct 3160-Financial Statement Analysis
Acct 3255-Managerial Cost Accounting

Small Business Management and Entrepreneur
ship (20 credits)

Mgmt 3002-Psychology and Management
Mgmt 3008-Entrepreneurship and the Smaller

Enterprise
One of the following:

Mgmt 5101-Advanced Topics: Entrepreneurship
Project

Mgmt 5101-Advanced Topics: Small Business
Management
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Two of the following:
Acct 3160-Financial Statement Analysis
BFin 3100-Financial Management
Mktg 3010-Buyer Behavior and Marketing

Analysis
OM 3041-Project Management

Marketing (20 credits)
Mktg 3010-Buyer Behavior and Marketing

Analysis
Mktg 3020-Marketing Operations Management

One of the following:
Mktg 3030-Sales and Distribution Management
Mktg 3050-Marketing Communications
Mktg 3065-Retail Management
Mktg 3090-Marketing Topics

Two additional upper division Carlson School of Man
agement courses other than additional marketing
courses.

Logistics Management (20 credits)
LM 3000-Introduction to Logistics Management
LM 3010-Principles ofTransportation
LM 3020-Advanced Logistics Management
LM 50l0-Topics in Logistics Management

Two advanced courses (8 credits) selected from Fi
nance, Management Information Systems, Market
ing, or Operations Management

Risk Management and Insurance (20 credits)
Ins 3100-Risk Management and Insurance
BFin 3100-Financial Management
BLaw 3058-Introduction to Law, and the Law of

Contracts and Agency
Two of the following:

Ins 3200-Personal Financial Management
Ins 3210-Economic and Social Security
Ins 3220-Property and Liability Insurance

General Management Studies (20 credits)
Two of the following:

BGS 3004 BLaw 3058
DSci 3055 Ins 3100
LM 3000 Mgmt 3002

Three additional courses within the Carlson School.
These may be selected from the list above. No more
than two of these courses may be taken from the same
department or functional area.

Self-Designed Emphasis
20 credits of upper division courses with no more than
12 credits in one designator area. Credits may be from
other units within the University. Approval of the di
rector of undergraduate studies is required. At least
12 ofthe 20 credits must be completed after approval.

Additional transferable electives (upper or lower
division) from the Carlson School, College of Liberal
Arts, Institute ofTechnology, or College of Agricul
ture to complete the 180 credits needed for gradua
tion. Consult an adviser in the Undergraduate Studies
Office before taking courses in colleges other than
those listed above.

Additional Accounting
Program Requirements
Core (A-F required)

Acct 3101-Financial Accounting Theory and
Practice I



Acct 3102-Financial Accounting Theory and
Practice II

Acct 3201-Cost Accounting
Acct 5125-Auditing Principles and Procedures
Acct 5135-Income Tax Accounting
BLaw 3058--Introduction to Law and the Law of

Contracts and Sales Contracts
Accounting Electives-8 credits ofAccounting elec
tives (A-F required; Acct 3199 and 3299 do not apply.)
Acct 5180 is recommended for students planning to
take the CPA exam.
Additional Electives-Additional transferable elec
tives (upper or lower division) from the Carlson
School, College of Liberal Arts, Institute of Technol
ogy, or College of Agriculture to complete the 180
credits required for graduation. Consult an adviser in
the Undergraduate Studies Office before taking
courses in colleges other than those listed above.

You may seek advice from accounting faculty on up
per division electives. It is recommended, but not re
quired, that you choose one of the following options:

1. Economics: Econ 3102 and one additional Eco
nomics course

2. Legal and Political Environment: BLaw 3078
and BLaw 3088

3. Management Information Systems: MIS 5102
and MIS 5103

Accounting Internships-Two intern
ship opportunities are available in the ac
counting program: Acct 3199-Internship
in Public Accounting and Acct 3299-In
ternship in Industrial Accounting. These
courses require full-time work for one
quarter and give students an opportunity
to apply accounting concepts and methods
and to obtain experience that is helpful in
making career decisions. The public ac
counting internship, usually taken during
winter quarter, emphasizes auditing and
taxation. The industrial accounting in
ternship, usually taken during the sum
mer, involves such areas as development
of cost data for specific projects, account
ing procedures review, and evaluation
and operation of some phase of an ac
counting system.

Advising
The Carlson School of Management offers
centralized student personnel and advis
ing services for undergraduate students
currently enrolled in or interested in its
day school or evening programs. In addi
tion, the school works closely with the
College of Liberal Arts' pre-management
advisers in B-18 Johnston Hall. CLA pre-
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management majors may schedule ap
pointments in B-18 Johnston Hall (612/
624-9585) or in 290 Humphrey Center
(612/624-3313). Other students can call
612/624-3313 or stop into the Manage
ment Undergraduate Studies Office lo
cated in 290 Humphrey Center to
schedule appointments.

Scholastic Standards and Policies

Grading Options-University regula
tions allow students the choice of two
grading system options: A-F or SoN. You
indicate the option you have chosen at the
time of registration. Changes in a course
registration from A-F to SoN grading or
vice versa are not allowed after the second
week of a quarter (first week of a summer
term).

There are five permanent grades that
are acceptable for the completion of a
course: A (highest), B, C, D (lowest), and S
(satisfactory). The grade ofN (no credit) is
assigned when a student does not success
fully complete the work of a course. F rep
resents performance that fails to meet
basic course requirements and is unwor
thy of credit. In calculating grade point
averages, F and N are assigned zero
points.

The following rules and policies govern
grading in the Carlson School ofManage
ment:

1. Carlson School departmental fac
ulty designate courses in which students
may register for SoN grading. Information
on these courses is available in 290
Humphrey Center.

2. Non-Carlson School students may
register for SoN grading in any Carlson
School course that offers SoN grading.

3. Carlson School students must
present a minimum of75% (135 credits) of
their total program requirements on A-F
grading. .

4. Students must complete all upper
division degree requirements on A-F
grading, except for upper division commu
nications.

5. The following pre-management
courses must be taken on A-F grading:
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Comp 1011, mathematics and symbolic
systems requirements, Econ 1001 and
1002, Psy 1001, Acct 1024 and 1025, and
MSci 1010/1020. High academic perfor
mance in these areas may enhance
chances for admission to the school.

Dean's List Policy-The Dean's List is a
method by which the Carlson School rec
ognizes superior academic performance. A
notation appears on the records of Carlson
School of Management day school or com
bined day/CEE students who complete 12
or more credits on an A-F basis during a
quarter and obtain a 3.50 or greater GPA.
The student must submit documentation
of credits completed through extension or
independent study to be considered with
the day school calculation.

Transcript Symbols-The following
grade or symbol may be assigned in lieu of
a permanent grade:

The temporary grade of! (incomplete)
indicates there was not sufficient informa
tion immediately available to permit the
assignment of a permanent grade. In all
cases, the incomplete must be made up
during the next quarter ofregistration
(summer session is not considered a regu
lar quarter). The instructor decides
whether or not sufficient work has been
completed to warrant the assignment of
an I. To simply stop attending class does
not guarantee you will be assigned an I.

The symbol W (withdrawal) indicates
official cancellation of a course after the
second week and through the first six
weeks of a quarter, irrespective of your
standing at that time. Cancellation must
be official; you will not be assigned a W if
you simply stop attending a class. With
drawal from a class after the sixth week of
a quarter is not allowed without scholastic
committee approval.

GPA-Your grade point average (GPA) is
defined as the sum ofyour grade points di
vided by the sum of credits for which you
have earned grades of A, B, C, D, For N.
For purposes ofdefining academic
achievement, grade points are assigned to
the five permanent grades as follows: each
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credit ofA carries 4 grade points; each
credit ofB, 3 grade points; each credit of
C, 2 grade points; each credit ofD, 1 grade
point; each credit ofF, 0 grade points; each
credit ofN earned after admission to the
Carlson School ofManagement, effective
fall quarter 1982, 0 grade points. Credits
ofS are not computed in the GPA.

The grade point average on your
University of Minnesota transcript is
computed on work completed at the Uni
versity ofMinnesota only. Grade points
for work completed at other institutions
are computed by the Carlson School of
Management into an overall average even
though they are not reflected in the GPA
on your University transcript.

Repeating Courses-The first passing
grade (D or higher) earned in any course
is counted for purposes of GPA and total
credit. No credit is granted for a grade re
sulting from repeating a course in which a
passing grade (D or higher) has already
been earned, nor does the second grade af
fect your GPA.

You may repeat courses in which you
receive a grade ofF or N. Both the old and
new grades will remain on your record
and count toward your GPA. No degree
credit is granted for grades ofF or N. You
need not repeat a course for which an F or
N was received unless it is required for
graduation.

Ifyou take a course without fulfilling a
prerequisite, you may not later take the
prerequisite course for credit except by
permission from the Undergraduate Stud
ies Office.

Satisfactory Progress and Scholastic
Probation-All students are expected to
make satisfactory progress toward the
bachelor's degree. Academic standing is
defined by honor point accumulation
which is calculated as follows:

A = + 2 per credit
B = + 1 per credit
C = 0 per credit
S = 0 per credit
D = - 1 per credit
N = - 2 per credit
F = - 2 per credit



To remain in good academic standing, stu
dents must accumulate positive honor
points in each of two areas: (1) all courses
taken after admission to the Carlson
School and (2) all upper division courses
offered by Carlson School departments,
plus the first course of Econ 3101, 3102,
3105,3701 if taken after admission to the
Carlson School. An accumulation of Ds,
Fs, and Ns without offsetting As and Bs in
either ofthese two areas will result in a
grade point deficiency.

Students are placed on probation when
their accumulated honor points are from
-1 to -10. Students are placed on "Final
Quarter Notice" when their accumulated
grade points fall below -10. Failure to
meet the terms of the "Final Quarter No
tice" can result in suspension from the
school according to terms set by the Un
dergraduate Studies Office.

Probationary action is based on Uni
versity coursework only. Thus, grade
point deficiencies accumulated at the Uni
versity of Minnesota cannot be offset by
high grades earned at other academic
institutions.

Students suspended for academic rea
sons are normally not allowed to register
in the school for a period ofone year. Any
credits earned during the period ofsuspen
sion are not counted toward the degree un
less prior approval has been granted.

Cancel-Adding-Cancellations are al
lowed through the sixth week of the quar
ter (third week of summer terms). No
signature or approvals are required. In
structor permission is required to add ac
counting courses on or after the first day
of the quarter. Instructor permission is re
quired to add all other courses after the
first week of the quarter. After the second
week, Scholastic Committee approval is
required to add any class.

Special Examination for Credit-In
some instances, a student who has mas
tered the subject matter of a specific
course outside of class may take a special
examination in order to receive credit for
the course. Ifyou believe you know the
subject matter as well as students success-
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fully completing a course, you may apply
first to the Undergraduate Studies Office
and then to the instructor of the course for
permission to take a special examination.
A fee of $30 per examination is charged.

Petitions-Petition forms, available in
the Undergraduate Studies Office, are re
quired to change from the E.S.E.-General
Management to B.S.E.-Accounting Pro
gram or vice versa; to evaluate whether
certain courses completed at other institu
tions are equivalent to University of Min
nesota courses for transfer purposes; and
to request exceptions to rules and re
quirements.

Petition forms are filled out in tripli
cate and may require the written recom
mendation of the department or
instructors involved. Completed forms
should be turned in to the Undergraduate
Studies Office. After official action has
been taken on the petition, a copy of the
form, indicating the decision made, will be
available in 290 Humphrey Center.

Academic Misconduct-The school de
fines academic dishonesty broadly as any
act that violates the rights of another stu
dent in academic work or that involves
misrepresentation of your own work. Aca
demic dishonesty includes, but is not
necessarily limited to, cheating on assign
ments or examinations; plagiarizing,
which means misrepresenting as your
own work any part of work done by an
other; submitting the same paper, or sub
stantially similar papers, to meet the
requirements of more than one course
without the approval and consent of all in
structors concerned; depriving another
student of necessary course materials; or
interfering with another student's work.

A committee composed of students and
faculty members investigates charges of
academic dishonesty referred to it by
Carlson School of Management faculty
members or students. When charges are
upheld, the committee may place a stu
dent on disciplinary probation, fail the
student in a course, suspend the student
from the school, or take other action.
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Carlson School ofManagement faculty
members may act on cases involving Carl
son School students in their classes, but
such action may not exceed modification
of a course grade. Instructors must report
any action to the director ofundergradu
ate studies, and the student will be in
formed of the right to ask for a committee
hearing. The advising staff can provide
specific information about reporting and
appeal procedures.

Disciplinary or conduct cases that are
nonacademic in nature or that involve two
or more colleges are referred to the Cam
pus Committee on Student Behavior (624
6073).

Attendance-Each Carlson School of
Management student is expected to at
tend classes regularly. Instructors an
nounce their own policies regarding class
attendance and are responsible for deter
mining whether a student may make up
work missed because of absence from
class. Carlson School faculty members are
required to allow make-up of missed ex
aminations or other required coursework
only under the following circumstances:
1. Participation in a formally approved
and scheduled University activity such as
intercollegiate competition in academic or
athletic events. This does not include ac
tivities of student organizations of any
type.
2. Performance of military or civil duty
(such as jury duty) that could not be
scheduled at another time.
3. Having a conflict of three or more ex
aminations scheduled in one calendar
day.
4. Having an illness or a family emer
gency that is attested to by a doctor's note
or other acceptable evidence.

Grievance-If you have a complaint
against a faculty member, you should first
discuss the matter with that faculty mem
ber. If the matter cannot be resolved
through this discussion, you should then
present the complaint to the appropriate
department chair. If a solution cannot be
reached at that level, or if the grievance is
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directed specifically against the depart
ment chair, you should request a meeting
with the director ofundergraduate stud
ies. If this meeting fails to yield a satisfac
tory solution, the director will instruct
you to submit a written explanation of the
grievance to the dean. The dean refers the
grievance to the appropriate school com
mittee, which, under the guidance ofits
chair, reviews the complaint and attempts
to resolve it through mediational meth
ods. If necessary, the committee may con
duct hearings on the matter and submit
recommendations to the dean. Ifeither
party involved in the complaint is dissat
isfied with the recommendations, it
may submit an appeal to the school's
Grievance Committee. Students serve as
members ofboth the initial hearing com
mittee and the school's Grievance Com
mittee.

Ifyou have a complaint against a staff
member, you should first attempt to re
solve the difference with that staff mem
ber. Ifthis meeting proves unproductive,
you may bring the matter to the staff
member's supervisor. If you and the su
pervisor cannot resolve the complaint, you
may request a hearing by presenting a
written explanation of the grievance to
the dean. Beyond this point, the grievance
procedure is the same as that outlined
above for a complaint against a faculty
member.

Graduation

Applying to Graduate-The quarter be
fore your intended quarter of graduation
you must complete an Application for De
gree in 150 Williamson Hall. Before you
file the Application for Degree you should
schedule an appointment to verify your
degree progress with an adviser in the
Undergraduate Studies Office. Ifyou are
enrolled in extension or independent
study classes during the final quarter of
your undergraduate program, you must
notify the Undergraduate Studies Office
of any classes in which you are currently
enrolled (including quarter or semester,
course number, and section number); your
graduation may be delayed ifsuch notifi-
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cation is not received. A final check of
graduation requirements is made by an
adviser after you have completed all
coursework. Ifyou do not meet the gradu
ation requirements at that time, you will
be notified by the Undergaduate Studies
Office.

Graduation With Honors-The B.S.B.
degree may be awarded "with distinction"
or "with high distinction" upon final re
view of coursework. Honors listed in the
commencement program are not final un
til all grades have been received. To be eli
gible for graduation with honors, you
must:
1. Complete a minimum of44 upper divi
sion Carlson School of Management cred
its on an A-F grading basis after
admission, and
2. Meet the following specific require
ment for one of the two honors:
With Distinction-Rank in the upper 4 to
10% of your graduating class based on all
coursework completed while enrolled in
the Carlson School of Management.
With High Distinction-Rank in the upper
3% ofyour graduating class based on all
coursework completed while enrolled in
the Carlson School of Management.

Graduation honors are calculated us
ing the Carlson School of Management
GPAs of the students who have graduated
fall quarter through summer session II of
the preceding year.

Honors and Awards-The following
honors and awards are presented annu
ally and are announced at the Carlson
School of Management spring commence
ment or other event.
Alpha Kappa Psi Scholarship Medal
Awarded by Alpha Kappa Psi to the grad
uating senior in the school who has
maintained the highest scholastic average
in the upper division Carlson School of
Management courses. In the case of a tie,
the student who has completed the most
upper division Carlson School credits on
an A-F grading basis will be awarded the
medal.
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Alpha Kappa Psi Tablet- Awarded to the
four seniors in the school "who in scholar
ship and service to the school have been
most outstanding." The Student Awards
Committee, composed of representatives
from the Business Board, selects the recip
ients. The first tablet was presented by
Alpha Kappa Psi in 1926, and the second
was given in 1947.
Beta Alpha Psi-Membership in this na
tional honorary accounting society is
awarded to accounting majors on the basis
ofperformance in specific accounting
courses and overall grade point average.
Beta Gamma Sigma-This national hon
orary business society is recognized by the
American Assembly of Collegiate Schools
of Business as the official honorary society
in the business field. Membership is of
fered to the upper 5 % of the juniors and
upper 10% of the seniors enrolled in the
school, and to the upper 20% ofthose re
ceiving master's degrees during the year.
Business Association ofMinorities Out
standing Achievement A ward-Awarded
by the Business Association of Minorities
to one or two multiethnic (Hispanic, Asian
American, Native American, or Black)
graduating business seniors who have
contributed to the political, social, and
academic development of multiethnic stu
dents, and who have worked in developing
and implementing minority programs
within the Carlson School of Manage
ment.
Delta Sigma Pi Scholarship Key
Awarded by Delta Sigma Pi to the gradu
ating senior in the school who has the
highest scholastic average for work com
pleted in the prescribed pre-management
areas and in the Carlson School of Man
agement.
Phi Beta Kappa- Students are selected for
this national liberal arts honorary society
on the basis ofscholarship by members of
the society. Students who have completed
the College of Liberal Arts distribution re
quirements, have earned 150 or more
credits, and have achieved a grade point
average of3.50 or higher may apply.
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Study of a foreign language is also re
quired. Annual elections are held during
spring quarter. Questions concerning the
society should be addressed to Student Re
lations, 150 Williamson Hall.
Phi Delta Junior Scholarship A ward
Awarded by Phi Delta to the junior in the
school who has maintained the highest
scholastic average during the first two
quarters (24 credits minimum) of her or
his junior year.
The Pillsbury Scholastic Achievement
A ward-The Pillsbury Scholastic
Achievement Award is sponsored by the
Pillsbury Company to recognize the senior
who ranks highest academically among
those students who have pursued ad
vanced marketing coursework as well as
overall scholastic achievement in the
Carlson School of Management.
The 3M Marketing Leadership Award
The 3M Marketing Leadership Award rec
ognizes a graduating senior who has
demonstrated leadership service and
scholastic achievement while pursuing
the study of marketing. The award is
sponsored by the 3M Company and is pre
sented to the outstanding senior as se
lected by the marketing faculty.
Tomato Can Loving Cup A ward
Awarded annually to the person the dean
deems to have performed the most distinc
tive service to the school. A plaque was do
nated several years ago by the local
chapter of Delta Sigma Pi to make possi
ble a more permanent record of this very
distinctive and highly valued award.
Wall Street Journal AchievementA ward
Awarded annually to a graduating under
graduate student and to a graduating
graduate student and sponsored by the
Wall Street Journal. Presented to the stu
dent in each area, as selected by the fi
nance faculty, who ranks highest
scholastically among those who have ex
pressed a special interest in finance and
have pursued advanced coursework in
that area.
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Graduate Programs
The Carlson School of Management, in
conjunction with the Graduate School, of
fers programs leading to the degrees of
master ofbusiness administration
(M.B.A.), master of business taxation
(M.B.T,), and doctor of philosophy (Ph.D.).
The Department oflndustrial Relations,
in conjunction with the Graduate School,
offers programs in industrial relations
leading to the degrees of master of arts
(M.A.I.R.) and doctor ofphilosophy
(Ph.D.). Complete desciptions of these pro
grams and of graduate-level courses in
these areas are presented in the Graduate
School Bulletin.

Eligibility Examination-All applicants
seeking admission to graduate programs
in business administration, except those
interested in industrial relations, are re
quired to present a report of their perfor
mance on the Graduate Management
Admission Test (GMAT-formerly Ad
mission Test for Graduate Study in Busi
ness) as part oftheir application for
admission. A report ofperformance on the
Law School Admission Test (LSAT) may
be submitted in lieu of the GMAT score for
M.B.T. program applicants. Test scores on
the Graduate Record Examination (GRE)
may be submitted in lieu of the GMAT
score for Ph.D. in Business Administra
tion applicants. All applicants seeking ad
mission to graduate programs in
industrial relations must present a report
oftheir performance on the Graduate
Record Examination (GRE) and the Miller
Analogies Test (MAT) as part of their ap
plication for admission. Applications can
not be processed without the reports.
Since the GMAT and GRE are given at
limited times and places during the year,
you are advised to register early to take
the examinations. For information con
cerning registration for the examinations,
write to the Educational Testing Service,
P.O. Box 966, Princeton, New Jersey
08540. For information concerning the
MAT, contact the University Counseling
Services, 301 Eddy Hall, University of
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Minnesota, 192 Pillsbury Drive S.E., Min
neapolis, MN 55455 (612/624-9853).

Master of Business Administration
(M.B.A.)

Two programs are offered for the M.B.A.
The Minnesota M.B.A., consisting of78
credits, is designed for students without
prior education in business administra
tion. The accelerated M.B.A. option, con
sisting of 54 credits, is designed for
students with an undergraduate degree in
business administration. These programs
are offered through both full-time day and
part-time evening study.

A part-time evening program leading
to the master ofbusiness administration
degree is also offered by the Carlson
School of Management and the Graduate
School for persons who are employed full
time.

To be admitted to the M.B.A. program,
you must have completed an undergradu
ate degree in any field plus introductory
courses in microeconomics and calculus or
finite mathematics. You must take the
Graduate Management Admission Test
(GMAT). Ifyour native language is not
English, you are required to score 550 or
higher on the Test of English as a Foreign
Language (TOEFL).

Selection for admission is based pri
marily on five factors: the applicant's apti
tude for graduate work in business
administration, the quality ofthe appli
cant's prior academic experience, a state
ment of the applicant's career goals,
managerial or administrative work expe
rience, and two letters of recommendation
are taken into consideration.

Full-time day students may enter the
regular program in the fall; they may
start the accelerated program in the sum
mer. Part-time evening students in either
program may begin fall or spring.

You are encouraged to apply six
months in advance of the quarter you
wish to enter.

The Minnesota M.B.A. Program (two
year program) consists of a carefully
structured group of core courses to be com-
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pleted in the first year followed by course
work in an area of concentration, a se
quence of three required courses, and
three elective courses. Included in the sec
ond year is a field project in which stu
dents work with Twin Cities business
firms and other organizations to solve cur
rent problems. The program requires com
pletion ofthe following courses:
MBA 8005-Computer Access and Programming for

Business Analysis (first five weeks)
Communications Skills Program (second five weeks)
MBA 8010-Management and Organizational Behav

ior
MBA 8015-Human Resources Management
MBA 8020-Business Statistics: Sources, Presenta

tion, and Analysis
MBA 8025-Decision Sciences and Information Sys-

tems
MBA 8030-Financial Accounting
MBA 8035-Managerial Accounting
MBA 8040-Financial Management
MBA 8045-Marketing Management
MBA 8050-0perations Management
MBA 8055-Business, Government, and Macroeco-

nomics
MBA 8060-Strategy and Policy
MBA 8065-Field Project
Plus four concentration and three elective courses

In the full-time day school program,
these courses will take two years to com
plete. The core courses must be taken in
sequence with at least three courses each
quarter, and must be completed in three
quarters.

Part-time evening students must take
the courses in sequence but are not re
quired to take a minimum number of
courses per quarter. In this program MBA
8070, Problem Formulation and Decision
Making, is taken instead of MBA 8065,
Field Project. Ifyou take two courses per
quarter, the program may be completed in
approximately ten quarters.

The Accelerated M.B.A. Option (one
year program) consists of an introductory
quarter ofcoursework that complements
the student's background followed by
coursework in an area of concentration
and a sequence of three required courses.
The program requires completion of the
following 14 courses:
Four of the following eight:
MBA 8015-Human Resources Management
MBA 8025-Decision Sciences and Information Sys

tems
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MBA 8035-Managerial Accounting
MBA 8040-Financial Management
MBA 8045-Marketing Management
MBA 8050-0perations Management
MBA 8005-Computer Access and Programming for

Business Analysis
Communications Skills Program
MBA S055-Business, Government, and Macroeco-

nomics
MBA 8060-Strategy and Policy
MBA 8065-Field Project
Plus four concentration and one elective courses

In the full-time day school program,
this program requires four quarters to
complete (summer-fall-winter-spring).

Part-time evening students must take
the courses in sequence but are not re
quired to take a minimum number of
courses per quarter. In this program MBA
8070, Problem Formulation and Decision
Making, is taken instead of MBA 8065,
Field Project. Ifyou take two courses per
quarter, the program may be completed in
approximately seven quarters.

Additional Requirements-Each day
and part-time evening M.B.A. student
must select an area of concentration. This
area ofconcentration is selected at the
time of application for admission. Concen
trations available to part-time evening
students are identified with an asterisk.
The available concentrations are:

Accounting*
Business, Government, and Society*
Decision Sciences
Finance*
General Management*
Insurance
Logistics Management
Management Information Systems*
Management Support Systems*
Marketing Management*
Marketing Research*
Operations Management*
Organizational Leadership
Elective courses may be taken in Indus
trial Relations.

Plan B Projects-Two Plan B projects
are required for the M.B.A. degree. One
project is completed as part of MBA 8065,
Field Project (for day students), or MBA
8070, Problem Formulation and Decision
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Making (for part-time evening students).
This project enables you to work on cur
rent problems of an actual organization.
A second project must be completed as
part of a course within your area of
concentration.

Graduation Requirements-A mini
mum grade point average of3.00 must be
earned in the 78 prescribed graduate cred
its for the regular program or in the 54
prescribed graduate credits for the accel
erated program. The degree must be com
pleted within seven years of initial
registration in the program.

Further information about the M.B.A.
day and evening programs is available
from the M.B.A. Program, Carlson School
of Management, 295 Humphrey Center,
University of Minnesota, 27119th Av
enue South, Minneapolis, MN 55455 (612/
624-0006).

Master of Business Taxation (M.B.T.)

This degree program is designed to help
students acquire a conceptual under
standing of taxation and to develop tech
nical competence in the practical
application of the rules of taxation in busi
ness and personal decision making.

The program is offered only in the
evening through Continuing Education
and Extension. It is designed to accommo
date nontraditional students who are em
ployed during the day and enrolled in the
program on a part-time basis during the
evening. Students enrolled on a part-time
basis can expect to complete the program
in approximately two years. Students who
choose to enroll in the program on a full
time basis can complete the program in a
shorter period of time.

Application forms for and additional
information about the M.B.T. program
may be obtained from the Director of
Graduate Studies in Taxation, 645 Man
agement and Economics, University of
Minnesota, 271 19th Avenue South, Min
neapolis, MN 55455 (612/624-7511).

Common Body of Knowledge-All stu
dents are required to possess a common
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body of knowledge in the business areas
listed below. This requirement may be
met through appropriate courses com
pleted in your undergraduate program. If
you are lacking courses in any of these ar
eas, you must make up the deficiencies.
Any deficiencies may be completed while
enrolled in the M.B.T. program. Graduate
credit will not be granted for courses used
to satisfy these requirements. The com
mon body ofknowledge requirement can
be met by completing introductory courses
in the following areas;

Finance
Marketing
Macroeconomics
Microeconomics
Managerial Statistics
Management Information Systems
Financial Accounting
Managerial Accounting
Management
Law of Contracts and Sales Contracts
Operations Management

Graduation Requirements-All stu
dents must complete 46 graduate credits,
excluding credits earned in completing
the required common body of knowledge
coursework in business, and must main
tain a 3.00 grade point average in these
degree credits. The following courses must
be completed:
Required Courses-General
Acct 8150-Financial Accounting, Issues (or equiva

lent)
Econ 5821-Principles of Public Finance (or equiva

lent)
MBA 8055-Business, Government, and Macroeco-

nomics
MBA 8060-Strategy and Policy
Required Courses-Taxation
Acct 5135-Income Tax Accounting (or equivalent)
Acct 8220-Tax Research
Acct 8225-Tax Procedure and Practice
Acct 8230-Taxation ofCorporations I
Elective Courses-Taxation: complete 16 credits se-

lected from the following courses
Acct 8330-Taxation ofCorporations II
Acct 8335-Tax Effects on Business Decision Making
Acct 8340-Taxation of Partners and Partnerships
Acct 8350-Taxation ofEstates, Gifts, and Trusts
Acct8354-Tax Planning for Families and Organiza-

tions
Acct 8356-Taxation ofDeferred Compensation and

Fringe Benefits

Graduate Programs

Acct 8360--State and Local Taxation
Acct 8370-Taxation of Property Transactions
Acct 8380-Tax Aspects ofInternational Business
Acct 8390-Current Topics in Taxation
Plan B Project-Credits must be earned in courses
providing the opportunity to prepare written reports
of the quality, but not the range, ofa master's thesis.
Examination-All candidates are required to take a fi
nal oral or written examination, or both, at the discre
tion of the faculty examining committee.

Doctor of Philosophy in Business
Administration

Details about admission and degree re
quirements for the Ph.D. program in busi
ness administration are explained in the
Graduate School Bulletin and in the Ph.D.
Program brochure, available from 295
Humphrey Center, University of Minne
sota, 27119th Avenue South, Min
neapolis, MN 55455 (612/624-0875).

Master of Arts in Industrial Relations

The M.A. degree program is designed to
prepare students for professional employ
ment in industrial relations in business
government, and labor organizations. The
program also serves as preparation for
further graduate work in industrial rela
tions or in related fields of study. The de
gree is offered through full-time day and
part-time evening programs.

Candidates for this program are se
lected on the basis of demonstrated inter
est and aptitude in industrial relations
and the quality of their undergraduate
work. A social sciences background is de
sirable for students seeking admission to
graduate work in industrial relations.
You will be expected to have completed, or
to subsequently complete, coursework
prerequisite to courses selected for your
graduate program.

Completion of the full-time day mas
ter's program normally requires six quar
ters in residence, or its equivalent in
summer terms. Evening program stu
dents usually take one <;>r two courses per
quarter and thus could finish within eight
quarters. Most students, however, can ex
pect that three to three and one-halfyears
are necessary when work schedules must
be balanced. Ifyou are adequately pre-
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pared and devote full time to graduate
study, you can complete the program in
less than two years. Ifyou are less pre
pared or a part-time student, you should
anticipate a longer period of study.

Application forms for and additional
information about the M.A. degree pro
gram in industrial relations can be ob
tained from the Director of Graduate
Study in Industrial Relations, 537 Man
agement and Economics, University of
Minnesota, 27119th Avenue South, Min
neapolis, MN 55455 (612/624-5810).

Plan A-Thesis Program-A minimum
of 48 course credits, 16 thesis credits, and
an accepted thesis are required. Addi
tional coursework may be required by
your adviser to insure adequate prepara
tion in the major field.

The major coursework consists of a
minimum of 32 credits that include IR
8002, IR 8001, one course in each of at
least three areas in industrial relations,
and one additional industrial relations
course.

A minimum of 12 credits are required
in an approved field of study related to in
dustrial relations. However, more than 12
credits may be required, depending upon
previous preparation. Commonly selected
fields are business administration, psy
chology, sociology, or economics.

A thesis dealing with a specialized
topic in the major field must be approved
for the degree.

There is no language requirement.
A final oral examination is required of

all M.A. students. Candidates will be ad
mitted to the examination only after they
have completed all course requirements
and their Plan A thesis has been ap
proved.

Plan B-Nonthesis Program-A mini
mum of64 credits and completion of three
Plan B projects are required. The major
coursework consists of a minimum of 48
credits that include IR 8001,8002,8003,
8004,8005,8006,8007,8012, and four ad
ditional industrial relations courses.

The remaining coursework consists of
a minimum of 16 credits earned in at least
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two related fields. A minimum of 8 credits
must be earned in one related field. Com
monly selected fields are business admin
istration, psychology, sociology, or
economics. A 12-credit core of manage
ment courses is recommended for students
having limited or no business administra
tion background. The core consists of
MBA 8030, MBA 8025 or MBA 8035, and
MBA 8040 or MBA 8050.

Three papers of the quality, but not the
scope, of a master's thesis must be pre
pared involving independent work under
faculty supervision. Two papers will be
written in conjunction with IR 8001 and
IR 8012 and are expected to require indi
vidual research roughly equivalent to 40
hours beyond normal requirements for a
4-credit course. The third paper can be
written in conjunction with any course ap
pearing on the approved program.

There is no language requirement.
A final oral examination is required of

all M.A. students. Candidates will be ad
mitted to the examination only after they
have completed all course requirements
and their Plan B projects have been ap
proved.

Doctor of Philosophy in Industrial
Relations

Details about admission and degree re
quirements and application forms for the
Ph.D. program in industrial relations can
be obtained from the Director of Graduate
Study in Industrial Relations, 537 Man
agement and Economics, University of
Minnesota, 27119th Avenue South, Min
neapolis, MN 55455 (612/624-5810).





Course Descriptions

Symbols-The following symbols are
used throughout the course descriptions
in lieu ofpage footnotes:
§ Credit will not be granted ifthe equiv

alent course listed after this symbol
has been taken for credit.

~ Concurrent registration is allowed in
the course listed after this symbol.

# Consent of instructor and a Registra
tion Override Permit, completed and
signed by the college office, is required
prior to registration.

6. Registration Override Permit, com
pleted and signed by the college office
is required prior to registration.

Accounting (Acct)
645 Management and Economics

Accounting has been termed "the lan
guage ofbusiness." It is an essential tool
for planning and controlling both profit
seeking and nonprofit organizations. The
growing complexity of American busi
nesses and the need for unconventional
approaches to business problems have in
creased the demand for professional ac
countants within individual firms.
Effective operations planning demands
that relevant data be collected, analyzed
intelligently, and reported coherently.
Management needs assistance in direct
ing activities to meet objectives and in ad
justing operations to fit new conditions.
Providing information for planning and
control is the function of the controller
the chief accounting officer of the firm.'
Employment opportunities for accoun
tants extend to nonprofit organizations
and government units--<lrganizations
that have needs similar to those ofprivate
firms and recognize increasingly the
value of the basic tools of accounting in
managing their development. Profes
sional accountants are also needed in in
dustry, teaching, and public accounting.

Certified public accountant (C.P.A.) is
the professional designation of those who
analyze operations and financial position
in order to provide an independent opin
ion on the financial statements of an orga-
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nization. Certified management accoun
tant (C.M.A.) is the professional designa
tion of those accountants who serve as
internal financial advisers to manage
ment. The certified internal auditor
(C.LA.) serves management and corporate
boards of directors by analyzing and re
porting on the implementation and effects
of~an~g~ment policies. The C.P.A. desig
nation IS Issued by the state ofMinnesota,
the C.M.A. by the Institute of Manage
men.tAccounting, and the C.LA. by the
Institute ofInternal Auditors. Each re
quires practical experience and passing
scores on extensive qualifying examina
tions. Completion of the accounting pro
gram serves as the basic preparation for
these examinations and enables you to
take the examinations in the area ofyour
career interest immediately before or af
ter graduation.

Courses offered are designed to de
velop the analytical abilities of students
as well as to present the usefulness and
limitations of accounting procedures. If
you are interested in becoming a profes
sional accountant, you should refer to the
B.S.B.-Accounting program requirements
described in the second section of this bul
letin.

Ifyou have prior background or train
ing in accounting, you may receive credit
for Acct 1024 and/or 1025 by passing a
~pecial examination. A $30 fee is required
m advance for each examination you wish
to take. The examinations are given in
Au~st,November, and February; contact
Contmuing Education and Extension
Counseling (612/625-2500) for exact
dates. To allow time for processing the
necessary forms, you must contact your
current college office at least one week be
fore the date of the examination.

1024. PRINCIPLES OF FINANCIAL ACCOUNT
ING I. (3 cr; prereq 3rd-qtr fr; not offered SoN)
Introduction to basic concepts and definitions in ac
counting. Transaction analysis. Statement presenta
tion.

1025. PRINCIPLES OF FINANCIAL ACCOUNT
ING II. (3 cr; prereq 1024; not offered SoN)
Valuation and measurement problems. Emphasis on
inventories, marketable securities, property plant and
taxes, leases.
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Accounting

3001. MANAGERIAL ACCOUNTING. (4 cr; pre
req 1025; not offered S-N)
Accounting analysis and reports for managerial deci
sions. Information for planning and controlling of
operations.

3101. FINANCIAL ACCOUNTING THEORY
AND PRACTICE I. (4 cr; prereq 1025)
Development of generally accepted accounting princi
ples. Income determination. Asset valuation. State
ment ofchanges in financial position. Price level
accounting.

3102. FINANCIAL ACCOUNTING THEORY
AND PRACTICE II. (4 cr; prereq 3101)
Accounting for and reporting of current and long term
liabilities. owner's equity. Leases. Pensions. Income
tax accounting.

3160. FINANCIAL STATEMENT ANALYSIS.
(4 cr; not for accounting majors; prereq 1025)
Analysis and interpretation offinancial statements
and schedules for investors and other users.

3199. INTERNSHIP IN PUBLIC ACCOUNTING.
(3 cr; offered SoN only; prereq 5125 and #)
Full-time work for a public accounting firm plus a
written report on the work experience.

3201. COST ACCOUNTING. (4 cr; prereq 3001)
Process and standard costs, behavior ofcosts under
varying conditions, cost allocations, variance
analysis.

3255. MANAGERIAL COST ACCOUNTING.
(4 cr; not for accounting majors; prereq 3001)
Cost concepts and their application from the point of
view of the executive who uses cost information in de
cision making. Management control systems.

3299. INTERNSHIP IN MANAGEMENT AC·
COUNTING. (3 cr; offered SoN only; prereq 3201 and
#)
Full-time work in general accounting, cost account
ing, or internal auditing in an industrial or govern
mental organization plus a written report analyzing
the work experience.

5125. AUDITING PRINCIPLES AND PROCE
DURES. (4 cr; prereq 3102)
The auditor's role and function. Includes audit stan
dards, ethics, procedures, legal responsibilities.

5126. INTERNAL AUDITING. (4 cr; prereq 3102
and 3201)
Financial and operational auditing. Standards. Man
agement of the function.

5127. EDP AUDITING. (4 cr; prereq 5125, MIS 3300
or MSci 3030)
Audits of computerized data processing systems. Com
puter audit tools and techniques. General and applica
tion controls.

5135. INCOME TAX ACCOUNTING. (4 cr; prereq
1025)
An introduction to principles offederal income taxa
tion ofvarious taxpaying entities.

5180. ADVANCED ACCOUNTING. (4 cr; prereq
3102)
Consolidated statements. Partnerships. Fiduciaries.
International operations. Governmental accounting.
Ac counting for not-for-profit entities.

5210. FINANCIAL ACCOUNTING THEOl{Y.
(4 cr; prereq 3102)
History of financial accounting, alternative concepts
of income, measurement theory, presentation of finan
cia1condition.

5230. CORPORATE TAXATION. (4 cr; prereq
5135,#)
The tax consequences of the formation, operation, and
liquidation ofa business corporation.

5236. TAXATION II. (4 cr; prereq 5135)
Income taxation ofcorporations. Partnerships. Tax re
search.

5270. REPORTING FOR MANAGEMENT CON·
TROL. (4 cr; prereq 3201)
Management accounting tools and techniques applied
to medium and large organization problems. Manage
ment control systems.

5271. ACCOUNTING SYSTEMS. (4 cr; prereq 3102
or 3201)
Applications ofelectronic data processing systems in
accounting, including modeling, financial planning,
auditing, and data security. Analysis and design of ac
counting information systems.

5281. ACCOUNTING FOR GOVERNMENTAL
AND NONPROFIT SEEKING ENTITIES. (3 cr;
prereq 3102)
Accounting concepts and practices appropriate for
managing and reporting of activities and positions of
governmental units and not-for-profit organizations.

5290. PERSPECTIVES OF TOP FINANCIAL
EXECUTIVES. (4 cr; prereq 3201 or MBA 8035)
Opportunity to study in depth problems faced by top
financial executives, to better understand the work of
a financial executive, and to interact with executives
in analysis of a problem. Designed to sharpen skills in
library research, written and oral expression, and
ability to raise relevant questions.

5300. CURRENT TOPICS IN MANAGERIAL
ACCOUNTING. (4 cr [may be repeated for cr]; prereq
32011
Selected topic(s) in managerial accounting. Topics
vary from quarter to quarter.

5310. CURRENT TOPICS IN FINANCIAL AC
COUNTING. (4 cr [may be repeated for cr); prereq
3102)
Current topic(s) in financial accounting. Topics vary
from quarter to quarter.

5340. PARTNERSHIP TAXATION. (4 cr; prereq
5135)
The tax consequences of the formation, operation, and
dissolution ofa partnership.
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5390. CURRENT TOPICS IN TAXATION. (Cr ar;
prereq 5135 or equiv, #)
Current tax legislation problems. Topics vary from
quarter to quarter.

For Graduate Students Only
(For descriptions, see the Graduate School Bulletin)

8050. PRINCIPLES OF ACCOUNTING I

8051. PRINCIPLES OF ACCOUNTING II

8101. CORPORATE FINANCIAL REPORTING

8102. CORPORATE FINANCIAL REPORT
lNG-ADVANCED TOPICS

8125. SECURITY. CONTROL. AND AUDIT OF
FINANCIAL INFORMATION SYSTEMS

8128. ANALYTIC REVIEW AND AUDIT SAM·
PLING

8135. MANAGERIAL ISSUES IN TAXATION

8150. FINANCIAL ACCOUNTING ISSUES

8160. FINANCIAL STATEMENT ANALYSIS

8201. ACCOUNTING FOR MANAGERIAL DE·
CISIONS AND CONTROL

8220. TAX RESEARCH

8225. TAX PROCEDURE AND PRACTICE

8230. TAXATION OF CORPORATIONS I

8255. MANAGERIAL COST ACCOUNTING

8330. TAXATION OF CORPORATIONS II

8335. TAX EFFECTS ON BUSINESS DECISION
MAKING

8340. TAXATION OF PARTNERS AND PART
NERSHIPS

8350. TAXATION OF ESTATES, GIFTS, AND
TRUSTS

8354. TAX PLANNING FOR FAMILIES AND
ORGANIZATIONS

8356. TAXATION OF DEFERRED COMPENSA·
TION AND FRINGE BENEFITS

8360. STATE AND LOCAL TAXATION

8370. TAXATION OF PROPERTY TRANSAC
TIONS

8380. TAX ASPECTS OF INTERNATIONAL
BUSINESS

8390. CURRENT TOPICS IN TAXATION

8805. SEMINAR 1

8810. SEMINAR II
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8820. SEMINAR III

8825. AUDITING: SEMINAR

8990. READINGS IN ACCOUNTING

8995. RESEARCH IN ACCOUNTING

Business Administration (BA)
290 Humphrey Center

3998. INDEPENDENT STUDY. (Cr ar [may be reo
peated for cr]; prereq consent offacuity member will
ing to supervise the study)
Student-initiated project and/or independent course of
study.

3998H. HONORS COURSE: INDEPENDENT
STUDY. (Cr ar [may be repeated for cr]; prereq con
sent offaculty member willing to supervise the study;
School of Management honors student or #, and /).)
See BA 3998.

For Graduate Students Only
(For descriptions, see the Graduate School Bulletin)

8159. QUANTITATIVE APPROACHES TO AD
MINISTRATIVE PROBLEMS

8200. LIBRARY ACCESS FOR BUSINESS RE
SEARCH

8210. Ph.D TEACHING SEMINAR

8220. Ph.D. RESEARCH SEMINAR

Business, Government,
and Society (BGS)
835 Management and Economics

This curricular area was developed be
cause of the growing concern ofbusiness
about its relationship to other social insti
tutions and issues. Many companies now
have public affairs departments, centrally
responsible for their social efforts. In
other companies, various social relation
ships are handled by relevant depart
ments. If you are anticipating a
management career, you will find these
courses useful, whatever the nature or in
ternal arrangement of the firm in which
you will work.

The basic course, BGS 3002, examines
general topics. Other courses exmnine
specific subjects such as regulation, an
titrust. environment, and international
aspects ofbusiness.
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3001. MANAGERIAL ECONOMICS. (4 cr, §Econ
3101, ~Econ 3105; prereq Econ 1002 or equiv)
Intermediate microeconomics from the perspective of
the business enterprise and ofthe manager. Firm and
industry demand, firm revenues and costs, supply,
pricing practices, market structures, and other rele
vant economic concepts are applied to the individual
business.

300m. HONORS COURSE: MANAGERIAL
ECONOMICS. (4 cr, §3001, §Econ 3101, 3105; prereq
Econ 1002; School ofManagement honors student or
#, and ,0,)

See BGS 3001.

3002. BUSINESS AND SOCIETY. (4 cr; prereqjr or
sr)
Basic economic and social goals and various attempts
to meet them, with emphasis on American society.
Business as an institution; its relationships to other
institutions and to society. Ethical and practical con
flicts in the role of the firm and the manager exam
ined in the context of the puhlic policy process.
Current social issues and their impacts on business.

3002H. HONORS COURSE: BUSINESS AND SO
CIETY. (4 cr, §3002; prereqjr or sr; School of Manage
ment honors student or #, and ,0,)

See BGS 3002.

3003. BUSINESS AND THE NATURAL ENVI
RONMENT. (4 cr; prereqjr or sr)
Business and its relationship to the natural environ
ment. The use by industry of renewable and nonre
newable resources. Environmental deterioration
caused by businesses to air, land, and water. Business
solutions to environmental problems. May emphasize
energy in some quarters.

3004. INTERNATIONAL BUSINESS. (4cr)
World business with emphasis on the global economy,
international concepts, global business structures,
comparative cultures and environments, global busi
ness strategies, multinational corporations and tech
nology, personnel and operations in the host nations.
Resource (including energy) questions in their global
contexts: quantities, demands, distribution ofre
sources.

3005. GOVERNMENT AND BUSINESS. (4 cr,
§Econ 3651; prereq Econ 1001 and 1002 orequivJ
The role of the free enterprise system; structure of
American industry; economic and social consequences
ofbig business; public policies toward private enter
prise; public regulation, public ownership; antitrust
laws and their applications.

3019. TOPICS IN BUSINESS, GOVERNMENT,
AND SOCIETY. (4 cr; prereq 3002 or #)

Selected topics and problems of current interest con
sidered in depth. Class discussions and course
projects. Topics vary from quarter to quarter depend
ing on the instructor.

Business Law

For Graduate Students Only
(For descriptions, see the Graduate School Bulletin)

8009. BUSINESS AND GOVERNMENT I: GOV
ERNMENT ECONOMIC REGULATION OF
BUSINESS

8010. BUSINESS AND GOVERNMENT II: GOV
ERNMENT SOCIAL REGULATION OF BUSI
NESS

8017. ORGANIZATIONAL POLITICS AND
MANAGEMENT

8019. TOPICS IN BUSINESS, GOVERNMENT,
AND SOCIETY

Business Law (BLaw)
1235 Management and Economics

Courses in business law are designed to
provide students with an understanding
oflegal processes and the principles ofle
gal reasoning and decision-making tech
niques. They also aid students in
recognizing legal pitfalls involved in the
specific functions ofbusiness, such as fi
nance, marketing, and personnel manage
ment. The American legal system is
scrutinized within its historical, philo
sophical, and societal contexts via a vari
ety of methods: lectures, readings,
analysis ofjudicial decisions, and class
discussions.

Business law is not offered as a sepa
rate field for specialization in the Carlson
School of Management. Rather, the
courses in this area provide a sequence of
elective offerings for management stu
dents. The first course, BLaw 3058, is a
prerequisite for the other business law
courses.

3058. INTRODUCTION TO LAW, THE LAW OF
CONTRACTS AND SALES CONTRACTS. (4 cr,
§8158; prereq Econ 1002 or equiv)
The origin oflaw, its place in and effect upon society;
the history and development oflaw; the system of
courts; and legal procedure. The law ofcontracts as
the basic law affecting business transactions. Laws af
fecting the sales of goods contracts.
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3078. AGENCY, PARTNERSHIPS, CORPORA·
TIONS, AND COMMERCIAL PAPER. (4 cr,
§8278; prereq 3058)
A study of law affecting the relationship between
principal and agent, master and servant, and em·
ployer and employee. Partnership and corporate forms
of business entities, including the methods ofcreating
the relationships. Law developed to regulate and con·
trol these organizations and their members and con·
tracts referred to as commercial papers (negotiable
instruments), with emphasis on effect of the Uniform
Commercial Code.

3088. LAW OF PERSONAL PROPERTY, REAL
PROPERTY, WILLS AND ESTATES. (4 cr, §8288;
prereq 3058)
Basic concepts ofpersonal property, including rights
of possessors, bailees, finders and holders of security
interests. Real property law. Transfers ofownership,
control ofand encumbering such interests. The law of
wills and estates in passing rights to property in event
ofdeath.

For Graduate Students Only
(For descriptions, see the Graduate School Bulletin)

8158. INTRODUCTION TO LAW, AND THE
LAW OF CONTRACTS AND SALES CON·
TRACTS

Decision Sciences (DSci)
395 Humphrey Center

The decision sciences address a body of
technology that supports management
and administrative decision making over
the entire range of hierarchical and func
tional areas that exist in an organization.
While the principal technologies of the
area are statistics and mathematical mod
eling, both rely heavily on the computer
for gaining access to data and for manipu
lating data.

Decision making is viewed as a process
in which problem formulation, the deci
sion-making technologies, and implemen
tation all play integral parts. Accordingly,
all of the decision-making technologies
statistics, mathematics, and the com
puter-are taught to be used within
structured approaches to the decision
making process including structured ap
proaches to problem formulation and to
the implementation ofdecision science
methods and solutions.

Mathematical modeling techniques
are used to deal with such problems as
warehouse and plant location, vehicle

38

scheduling, production scheduling, per
sonnel utilization, design of service facili
ties, and capital budgeting. Statistical
techniques are used to deal with such
problems as forecasting consumer de
mand, controlling product quality, design
ing production processes, evaluating
investment opportunities, and estimating
unemployment levels.

Decision scientists are employed in
such diverse organizational areas as mar
keting, operations, finance, and informa
tion systems. In addition, there are
rapidly increasing opportunities for deci
sion scientists with M.B.A. degrees to
serve in staffcapacities as either internal
or external consultants to business and
government.

Carlson School of Management under
graduates are required to take courses in
the management science area, MSci 1010,
1020,3030, which include instruction in
decision science and management infor
mation systems. Ifyou want more thor
ough training in decision science methods,
you may elect additional courses from the
following list. Ifyou are planning exten
sive study in this area, either at the un
dergraduate or graduate level, you should
confer with a department faculty member
as early as possible to ensure completion
ofnecessary mathematical preparation.
Coursework in decision sciences focuses
on applications and not theoretical devel
opments.

1050. ELEMENTARY MANAGERIAL STATIS
TICS. (4 cr, §MSci 1010, 1020, §QA 1050; prereq Math
1111 or Math 1131 or equiv)
Introduction to quantitative decision making. Proba
bilistic and other statistical techniques for decision
making and data analysis, e.g., laws ofprobability,
sampling, estimation, hypothesis testing, and regres
sion.

1060. BUSINESS RESEARCH PRACTICE. (4 cr;
prereq 1050 or MSci 1010, 1020; 90 cr)
The design and conduct ofbusiness research from a
management perspective, emphasizing competencies
associated with business research practice within
functional areas. Research aims and expectations, re
search strategies, methods, and managerial require
ments.



5040. EXPERT SYSTEMS. (4 cr; prereqjr, sr, or
grad)
Computer programs capable ofsolving a class ofprob
lems in a narrowly defined domain based on an under
standing of how human beings solve these same
problems. Draws on concepts from artificial intelli
gence, cognitive science, and management to develop
a framework for understanding what expert systems
are and how they can benefit the firm. Methods for de
veloping and evaluating expert systems. Techniques
for managing an expert system development project.
Strategies for choosing application areas so as to en
hance an organization's competitive advantage.

5050. MANAGERIAL STATISTICS. (4 cr; prereq
MSci 1020 or DSci 1050 or MBA 8020 or #)
Simple linear and multiple regression analysis; resid
ual analysis, model building, and the use oftransfor
mations; time series forecasting, exponential
smoothing, and autoregressive models; the use offac
torial and response surface designs in product devel
opment and testing; decision analysis.

5055. STATISTICAL METHODS FOR QUALITY
AND PRODUCTIVITY IMPROVEMENT. (4 cr;
prereq MSci 1020 or DSci 1050 or MBA 8020 or equiv
or#)
Statistical methods for on-line and off-line quality
control. Quality management philosophy, Pareto
analysis, control charts, experimental design, and
sampling inspection. Applications to administrative,
service, and production operations.

5060. DETERMINISTIC MODELING AND OPTI·
MIZATON. (4 cr, §DSci 3055; prereq MSci 1020 or
DSci 1050 or MBA 8020 or equiv or #)
Survey ofdeterministic optimization problems, tech
niques, and applications. Classical optimization, lin
ear programming, transportation and assignment
problems, integer programming, networks, PERTI
CPM, and dynamic programming. Applications in
pricing, vehicle routing, capital budgeting, portfolio
selection, production scheduling, and marketing strat
egy. Computer packages for solution ofoptimization
problems.

5070. STOCHASTIC MODELING AND SIMULA
TION. (4 cr, §DSci 8550; prereq MSci 1020 or DSci
1050 or MBA 8020 or equiv or #)
Survey of probabilistic modeling, with emphasis on
computer simulation of complex systems. Event
scheduling simulation models, process-interaction
simulations using a high-level simulation language,
structural and quantitative simulation modeling,
overview of simulation methodological issues, anima
tion. Use ofcomputers and various languages to carry
out actual simulation studies.

For Graduate Students Only
(For descriptions, see the Graduate School Bulletin)

8600. MODELING AND SCIENTIFIC METHOD·
OLOGY

8610. BAYESIAN INFERENCE AND DECISION
THEORY

Finance

8611. BEHAVIORAL DECISION THEORY

8620. HEURISTIC DECISION MAKING

8630. MANAGERIAL PROBLEM SOLVING

8640. KNOWLEDGE ENGINEERING

8650. REGRESSION ANALYSIS

8651. EXPERIMENTAL DESIGN

8660. LINEAR PROGRAMMING

8861. INTEGER PROGRAMMING

8662. NETWORK FLOW MODELS

8670. STOCHASTIC MODELING, ANALYSIS,
AND APPLICATIONS

8671. SIMULATON METHODOLOGY

8799. SEMINAR: DECISION SCIENCES

8850. TOPICS IN DECISION SCIENCES

8990. READINGS IN DECISION SCIENCES

8995. GRADUATE RESEARCH IN DECISION
SCIENCES

Finance (BFin)
735 Management and Economics

The principles of finance are crucial to fi
nancial decision making. Should an in
vestment in real capital be made, and if
so, how should the purchase be financed?
Applying certain principles of finance
gives answers to these questions. Even in
a risky world, finance offers guidance on
how accumulated wealth and savings
from the past should be managed. The
principles of finance are crucial not only
to the financial decision making ofbusi
ness enterprises, but also to government
and private nonprofit organizations, and
individuals and families.

Since financial decision making is so
common, students trained in the applica
tion of the principles and techniques offi
nance to such decision making have
career opportunities in many different
kinds of companies-manufacturing com
panies; insurance and trust companies
and others which manage accumulated
wealth; and banks and other types of fi
nancial institutions that borrow from and
lend to the public. Since there are many
different financial decisions to be made,
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Course Descriptions

students trained in finance can partici
pate in various activities such as capital
budgeting, security analysis, and com
merciallending.

The courses in finance are intended to
acquaint students with the principles and
techniques which give guidance in finan
cial decision making. In BFin 3000, stu
dents are introduced to many of these
principles and techniques. In BFin 3100
students increase their understanding of
the principles and techniques ofBFin
3000 by applying them to actual problems
in financial decision making faced by
business enterprises. This course makes
significant use of cases and of computer
based financial modeling. In BFin 3300,
students are acquainted with the particu
lar principles and techniques applicable to
portfolio management or, in other words,
to the management of accumulated
wealth.

Ifyou choose a finance emphasis, the
course requirements are: BFin 3100-Fi
nancial Management, BFin 3300-Invest
ment Management, Ins 3100-Risk
Management and Insurance, Acct 3160
Financial Statement Analysis, and Acct
3255-Managerial Cost Accounting.

Ifyou choose a banking emphasis, the
finance course requirements are: BFin
3601-Bank Financial Management,
BFin 3602-Regulation of Depository In
stitutions, BFin 3603-Selected Problems
in Banking Management.

3000. FINANCE FUNDAMENTALS. (4 cr, §MBA
8040; prereq Acct 3001 or 1051)
A comprehensive, analytical introduction to the prin
cipal concepts in finance. The general business envi
ronment, valuation theory, financial management
decisions concerning uses and sources offunds (capital
budgeting), survey of the nation's financial markets.

3100. FINANCIAL MANAGEMENT. (4 cr; prereq
3000)
A broad, case-oriented course building on concepts in
troduced in 3000. The viewpoint of a corporation's
principal financial officer is generally used. Case dis
cussions, augmented by lectures and readings, pre
pare students to apply finance principles in actual
business situations. Experience in problem definition,
specification of alternatives, analysis, aTld decisions.
Effective verbal and written communication stressed.
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3300. INVESTMENT MANAGEMENT AND FI
NANCIAL MARKETS. (4 cr, §8300; prereq 3000)
Introduces decision procedures in a variety offinan
cial markets. The banking system and other financial
intermediaries, risk·return relationships of various
marketable securities, analytical techniques ofportfo
lio management in the context of the nation's chang·
ing financial markets.

3500. REAL ESTATE INVESTMENT ANALY
SIS. (4 cr; prereq 3000 and Econ 1002 or equiv)
Analysis and economic aspects of investments in real
property including cash flows; accounting deprecia
tion vs. market value depreciation or appreciation; fi
nancing methods and cost; sources offunds; measures
of return on investment.

3601. BANK FINANCIAL MANAGEMENT. (4 cr;
prereq 3000 or #)
Comprehensive introduction to the principles ofbank
financial management. Bank risk analysis, lending,
investments, liquidity, asset-liability management.
Lecture augmented with case discussions.

3602. REGULATION OF DEPOSITORY INSTI·
TUTIONS. (4 cr; prereq 3601 or #)
Overview of federal regulation of commercial banks
and thrift institutions. Rationale for and history of
regulation, current regulatory structure and environ
ment, principles guiding future evolution. Heavy em
phasis on student involvement through discussions
and group presentations.

3603. SELECTED PROBLEMS IN BANKING
MANAGEMENT. <4 cr; prereq 3602 or #)
Close-up view ofbank management issues through
lectures by guest speakers drawn from the banking
community. Bank strategic planning, lending issues,
innovative financial instruments, bank risk manage
ment, new bank powers.

For Graduate Students Only
(For descriptions, see the Graduate School Bulletin)

8100. CASES IN FINANCIAL MANAGEMENT

8150. THEORY OF FINANCE

8200. FINANCIAL MARKETS AND INTEREST
RATES

8300. INVESTMENTS AND SECURITY
ANALYSIS

8400. INTERNATIONAL FINANCIAL MAN
AGEMENT

8700. SEMINAR: WORKING CAPITAL MAN
AGEMENT

8701. SEMINAR: CORPORATE INVESTMENT
AND FINANCIAL STRATEGY

8702. SEMINAR: FINANCIAL MANAGEMENT
OF FINANCIAL INSTITUTIONS

8703. SEMINAR: PORTFOLIO THEORY AND
MANAGEMENT
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Industrial Relations

8704. SEMINAR: INTERNATIONAL FINAN
CIAL MANAGEMENT

8705. SEMINAR: FEDERAL RESERVE SYS·
TEM, HISTORY AND CONTROVERSIES

8706. SEMINAR: REGULATION OF FINAN
CIAL INSTITUTIONS AND MARKETS

8800. SEMINAR: SPECIAL TOPICS IN
FINANCE

8801. INTRODUCTION TO THE THEORY OF
CAPITAL MARKETS

8802. MATHEMATICAL METHODS IN THE
THEORY OF CAPITAL MARKETS

8803. ADVANCED THEORY OF CAPITAL
MARKETS

8811. THEORY OF FINANCIAL CONTRACTS

8821. CORPORATE FINANCE

8831. ECONOMETRIC METHODS IN FINANCE

8850. INDEPENDENT STUDY IN FINANCE

8900. RERSEARCH WORKSHOP

Foreign Studies Management
(FSMg)
290 Humphrey Center

Through foreign studies management
courses, students can receive residence
credit for a number of study abroad pro·
grams sponsored by the Council on Inter
national Educational Exchange (CIEE),
the Institute of European Studies (IES),
and the Denmark International Study
Program. Inquiries concerning these pro
grams should be directed to the Under
graduate Studies Office, 290 Humphrey
Center (612/624·3313).

3460. IES BUSINESS PROGRAM IN VIENNA,
AUSTRIA. (Cr ar)
Semester or year study in English at Vienna Center of
Institute ofEuropean Studies. Courses on business
(FSMgJ, economics, East-West studies, humanities,
and required intensive German language instruction.
Advanced students of German may take University of
Vienna courses. Internships available.

3490. IES BUSINESS PROGRAM AT THE UNI
VERSITY OF SINGAPORE. (Cr ar)
Academic year or fall semester study in regular
courses at the National University ofSingapore under
auspices ofInstitute ofEuropean Studies. Instruction
in English. Courses on business (FSMg), economics,
Asian studies, and Chinese, Japanese, and/or Malay
language.

3820. DENMARK'S INTERNATIONAL STUDY
PROGRAM IN COPENHAGEN. (Cr ar)
Semester or year study in Copenhagen. Courses on in
ternational business (FSMg), economics, liberal arts,
and language. Courses taught in English by Danish
faculty, mostly from the University ofCopenhagen.
Students encouraged to study Danish language and
live with Danish families.

3910. CIEE JAPANESE BUSINESS AND SOCI·
ETY PROGRAM. (Cr ar)
Summer or semester ofstudy near Tokyo under super
vision of an on-site CIEE director, with instruction in
English by Japanese faculty. Courses on Japanese
business (FSMg), society, economy, politics, language,
and extensive field study. Students may live with
Japanese families.

3920. CIEE BUSINESS/SOCIETY PROGRAM,
SEVILLE, SPAIN. (Cr ar)
Semester study in off-campus facilities of University
of Seville's business college. Courses taught in
Spanish by Seville faculty. Courses on Spanish busi
ness WSMg), economy, society, language, plus field
visits. Prerequisites include 21/2 years ofSpanish and
some business/economics. Internships available on a
competitive basis.

Industrial Relations (lR)
537 Management and Economics

Industrial relations is an interdisci
plinary field of study that utilizes the
specialized knowledge and methods of
various disciplines for an integrated
approach to problems ofemployment rela
tionships, employment and unemploy
ment, wage levels, collective bargaining,
and the recruitment and maintenance of
employee work teams in industry. These
problems are diverse, and many disci
plines contribute to their understanding
and solution.

Professional training in industrial re
lations is offered in graduate programs
leading to the following degrees: M.A. in
industrial relations, Ph.D. in industrial
relations.

No undergraduate degree major or spe
cialization is offered. However, various in
dustrial relations courses may be taken
for elective purposes and included in pro
grams for undergraduate degrees in busi·
ness administration, engineering, and the
liberal arts.
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Course Descriptions

3000. TOPICS IN INDUSTRIAL RELATIONS.
(Cr ar [may be repeated for crD
Selected topics and issues of current interest. Topics
vary from quarter to quarter, depending on instructor.

3002. PERSONNEL AND INDUSTRIAL RELA
TIONS. (4 cr, §8002; prereq Econ 1001, 1002, Psy
1001)
An introduction to the human resource management
function in organizations. The labor market, recruit·
ment, selection, training, compensation, and labor reo
lations. Topics include the changing nature of the
world ofwork, emerging legal issues, discrimination
in pay and employment, work performance and its as·
sessment, and the effects of technological change on
jobs and employment. Lecture presentations, discus·
sion, case studies, and simulation exercises.

3007. COLLECTIVE BARGAINING AND
LABOR RELATIONS. (4 cr)
Analysis of the roles of unions and collective bargain
ing in contemporary American society. Negotiations
and related policies and practices of employers, em
ployees, unions, legislative bodies, and the public in
dealing with questions of worker representation in the
private and public sectors. Impact and transference of
collective bargaining principles from the union sector
to the non-union sector. Lecture presentations, discus
sion, case studies, and bargaining simulations.

3010. THE INDIVIDUAL AND THE ORGANIZA·
TION. (4cr)
An introduction to the human side of organizations,
focusing on workers and how they enter and succeed
in the work setting. Theories and techniques ofem
ployment interviewing; training needs analysis; ca
reer planning; management development; turnover,
outplacement, and retirement; understanding leader
ship roles and styles; work motivation; organization
culture and job design; and planning for change. Lec
ture presentations, discussion, case studies, and simu
lation exercises.

5000. TOPICS IN PERSONNEL AND INDUS
TRIAL RELATIONS. (Cr ar [may be repeated for
credit})
Selected topics of current relevance to human resource
management.

5002. SYSTEMS OF CONFLICT AND DISPUTE
RESOLUTION. (4 cr)
Theoretical and practical treatment of the settlement
of conflict in interpersonal, work-related, community,
business, and international settings. Includes lecture
presentations, discussion, observation of actual dis
pute resolution sessions, and laboratory exercises,
with participation in various dispute resolution simu·
lations applied to real world conflicts.

5990. INDEPENDENT STUDY IN PERSONNEL
AND INDUSTRIAL RELATIONS. (Cr ar [may be
repeated for credit])
Individual readings or research topics in human reo
source management.
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For Graduate Students Only
(For descriptions, see the Graduate School Bulletin)

8000. GRADUATE TOPICS IN INDUSTRIAL
RELATIONS

8001. QUANTITATIVE METHODS IN INDUS
TRIAL RELATIONS

8002. AN INTRODUCTION TO INDUSTRIAL
RELATIONS

8003. STAFFING, TRAINING AND DEVELOP
MENT

8004. ORGANIZATIONAL THEORY AND
ANALYSIS

8005. EMPLOYEE COMPENSATION AND RE
WARD

8006. LABOR MARKET ANALYSIS

8007. COLLECTIVE BARGAINING INTHE
PUBLIC AND PRIVATE SECTORS

8612. INDUSTRIAL RELATIONS SYSTEMS

8613. ORGANIZATION AND STAFFING

8614. ORGANIZATION DESIGN AND ADMIN·
ISTRATION

8615. COMPENSATION, REWARD, MOTIVA·
TION, AND PERFORMANCE

8616. MICRO LABOR MARKET ANALYSIS

8017. THEORIES OF LABOR-MANAGEMENT
RELATIONSHIPS AND NEGOTIATIONS

8622. INTERNATIONAL HUMAN RESOURCE
MANAGEMENT

8623. TRAINING AND DEVELOPMENT

8024. ORGANIZATION ANALYSISANDENVI
RONMENTALSYSTEMS

8625. EMPLOYEE BENEFITS AND ADMINIS
TRATION

8626. MACRO LABOR MARKET ANALYSIS

8027. METHODS FOR DISPUTE RESOLUTION

8632. COMPARATIVE AND INTERNATIONAL
LABOR MOVEMENTS

8033. MANAGEMENT DEVELOPMENT

8035. MOTIVATION AND WORK BEHAVIOR

8036. HUMAN RESOURCE PLANNING

8037. THE LABOR MOVEMENT IN THE
UNITED STATES

8801. SEMINAR: INDUSTRIAL RELATIONS
RESEARCH METHODOLOGY



8802. SEMINAR: INDUSTRIAL RELATIONS
SYSTEMS

8803. SEMINAR: STAFFING, TRAINING AND
DEVELOPMENT

8804. SEMINAR: ORGANIZATION THEORY

8805. SEMINAR: COMPENSATION AND RE
WARD

8806. SEMINAR: LABOR MARKET THEORY
AND RESEARCH

8807. SEMINAR: COLLECTIVE BARGAINING
AND LABOR RELATIONS

8~. INDEPENDENT STUDY IN INDUSTRIAL
RELATIONS

Logistics Management (LM)
395 Humphrey Center

Logistics management deals with manag
ing the flow of physical goods in a busi
ness firm or other organization. Logistics
activities are ofvital importance in con
trolling costs and in providing appropriate
service to customers. Logistics activities
include transportation, warehouse opera
tion, inventory management, production
scheduling, materials handling, packag
ing, order processing, plant and ware
house location, and customer service.
Together, the cost of these activities rep
resent 20 to 25% of the cost ofdoing busi
ness for many firms in the United States.
The cost of freight transportation alone is
about 8% of the nation's annual gross na
tional product.

Logistics activities cut across several
management areas in a business firm or
other organization, which results in
unique coordination, jurisdictional, and
management problems. Logistics manage
ment is often referred to as an "interdisci
plinary" activity or field. Its closest
relationships are with operations man
agement, marketing, and finance, al
though there are logistics relationships
with accounting, information systems
management, personnel management,
and other areas ofan organization.

The increase in recognition given to
the logistics function in American busi
ness firms and other organizations over
the past 25 years has led to increasing job

Logistics Management

opportunities and rising incomes for those
engaged in logistics management.

Courses offered in the logistics man
agement field provide a useful back
ground and preparation for a wide variety
ofcareers with business firms, govern
ment agencies, and other organizations
that have logistics systems, and also with
transportation companies and consulting
firms. Research and teaching opportuni
ties in the logistics management field are
available.

The requirements for an undergrad
uate emphasis in logistics management
consist of four courses in logistics manage
ment plus a total of two advanced courses
selected from finance, management infor
mation systems, marketing, or operations
management. The requirements are in
tended to provide you with a basic knowl
edge of and skills in logistics
management, and an awareness of its in
terrelatedness with other areas of an or
ganization.
3000. INTRODUCTION TO LOGISTICS MAN
AGEMENT. (4 cr, [replaces Tran 3054] §Tran 3064,
§Tran 8264; prereq Econ 1002 or equiv)
Management of the flow ofphysical products (physical
supply and physical distribution) of an organization
and the linkages between the process of controlling
the physical flow of products and the major functions
of the organization, i.e., finance, marketing, and oper
ations management. Logistics topics and analysis of
the impact oflogistics topics on other functional areas.

3010. PRINCIPLES OF TRANSPORTATION. (4
cr, §8010, §Tran 3054, §Tran 8154; prereq Econ 1002
orequiv)
Organizational, economic, and service aspects of the
transportation system of the United States including
rail, highway, water, pipeline, and air transportation.
Decision making in transportation companies. Gov
ernment promotional and regulatory policy regarding
transportation.

3020. ADVANCED LOGISTICS MANAGEMENT.
(4 cr, §8020, §Tran 3064, §Tran 8264; prereq 3000 or
3010 or equiv)
Management of the flow of physical products (physical
supply and physical distribution) of an organization.
Transportation alternatives, customer service, inven
tory management, location decisions, warehousing, lo
gistics information systems, international logistics,
and logistics system design. Case problems. Usually
includes logistics simulation exercise.

5010. TOPICS IN LOGISTICS MANAGEMENT.
(4 cr [may be repeated for credit]; prereq 3000 or 3010
or 8010 or 8020 and #)

Specialized topics in the field oflogistics management;
topics change from quarter to quarter.
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For Graduate Students Only
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SOlO. PRINCIPLES OF TRANSPORTATION

S020. ADVANCED LOGISTICS MANAGEMENT

S030. SEMINAR IN LOGISTICS MANAGE
MENT

8990. READINGS IN LOGISTICS MANAGE
MENT

8995. GRADUATE RESEARCH IN LOGISTICS
MANAGEMENT

Management (Mgmt)
835 Management and Economics

Management and organizational princi
ples are involved whenever people are
working toward a common objective. The
functions of management are analyzed
and examined using case examples of or
ganizational situations and research evi
dence and theory to develop insights, skill
in application ofknowledge, and the pro
fessional attitudes which enhance man
agement and leadership performance.
Most of the course content is applicable to
administrative situations in either busi
ness or nonbusiness environments.

Courses such as Mgmt 3001, Mgmt
8001, and MBA 8010 are introductory;
they may be followed by more specialized
and advanced courses. Mgmt 3004 and
MBA 8060 are general policy courses de
signed to help students develop skills in
problem identification, analysis, and solu
tion at the general policy level, and skills
in strategic planning and direction set
ting. These skills require students to ap
ply knowledge of frameworks developed in
the Mgmt 3004 course as well as skills
that require students to draw on knowl
edge acquired in other subject areas such
as accounting, economics, finance, and
marketing. These integrating courses are
recommended only for students who are
about to graduate and who are already ac
quainted with the various business areas.

The undergraduate emphasis in small
business management and entrepreneur
ship includes the following requirements:
Mgmt 3002, Mgmt 3008 and Mgmt 5101;
and two of the following: Acct 3160, BFin
3100, Mktg 3010, OM 3041.
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3001. FUNDAMENTALS OF MANAGEMENT. (4
cr, §8001)
Leadership and management functions such as those
required to establish goals, policies, procedures, and
plans. Motivation, planning and control systems, and
concepts oforganizational structure and behavior.

3002. PSYCHOLOGY IN MANAGEMENT. (4 cr,
§8006)
Behavior principles, methods, and skills fundamental
to managerial competence in preventing and solving
problems within and between individuals and groups
and aid in effective utilization of human resources.
Various laboratory procedures are used to study these
concepts, methods, and skills and furnish practice in
applying them to management problems.

3003. CONFERENCE AND DISCUSSION
METHODS IN MANAGEMENT. (4 cr, §8007; pre
req 3002)
Theory and research relating to the use ofconference
and discussion methods for line managers in organiza
tions. Stresses theory, methods, and skill building in
organizing and conducting problem solving discus
sions and conferences.

3004. BUSINESS POLICY: STRATEGY FORMU
LATION AND IMPLEMENTATION. (5 cr; prereq
sr and completion ofbusiness core courses or ~ final
core course)
Undergraduate-level capstone course designed to de·
velop skill in the management functions of identifying
and analyzing strategic issues and problems, estab
lishing corporate or divisional goals, and designing re
alistic programs ofaction. Case analysis and
discussion in class. Students also meet in small groups
to prepare cases and, occasionally, presentations to be
made to the entire class. These concepts as well as con
cepts, tools, and theories previously presented in other
courses are applied to solve goal selection and strategy
implementation problems. Usually the viewpoint of
the general line manager (department, division, or ex
ecutive level) is taken.

3008. ENTREPRENEURSHIP AND THE
SMALLER ENTERPRISE. (4 cr; prereq completion
ofbusiness core courses or #)
Assessment ofopportunities and constraints in estab
lishing and managing one's own firm; topics include
structuring a new venture, buying into an existing en
terprise, owning an enterprise versus becoming a
principal employee in a new venture. Case method.

5101. ADVANCED TOPICS IN MANAGEMENT.
(Cr ar [may be repeated for cr]; prereq sr or grad stu
dent and #)
Specialized topics in the field ofmanagement; topics
vary from quarter to quarter.

5175. BUSINESS FORECASTING. (4 cr; prereq
3001 or 8001 or MBA 8010 and QA 3055 or #)
Methods ofeconomic, social, and technological fore·
casting and applications to problems of managerial
decision making and planning.

For Graduate Students Only
(For descriptions, see the Graduate School Bulletin)

s001.FUNDAMENTALSOFMANAGEMENT

8004. ADVANCED TOPICS IN MANAGEMENT



8006. PSYCHOLOGY IN MANAGEMENT

8008. ENTREPRENEURSHIP AND THE
SMALLER ENTERPRISE

8009. PLANNING AND CONTROL FOR LINE
MANAGEMENT

8012. ORGANIZATIONAL BEHAVIOR AND
MANAGEMENT ANALYSIS

8021. ORGANIZATIONAL DESIGN AND DE·
VELOPMENT

8022. CAREER MANAGEMENT

8040. INTERNATIONAL BUSINESS

8101. SEMINAR IN STRATEGIC MANAGE·
MENT

8102. HISTORY OF MANAGEMENT THOUGHT

8201. FOUNDATIONS OF BUSINESS-GOVERN·
MENT·SOCIETY

8202. EXTERNAL AFFAIRS MANAGEMENT

8203. RESEARCH TOPICS AND METHODS IN
BUSINESS·GOVERNMENT-SOCIETY

8251. BUSINESS RESEARCH METHODS AND
TECHNIQUES

8301. SEMINAR IN ORGANIZATIONAL BE·
HAVIOR

8302. SEMINAR IN ORGANIZATION THEORY

8303. ORGANIZATIONAL RESEARCH
SEMINAR

8401. SEMINAR IN STRATEGY FORMULA
TION

8402. SEMINAR IN STRATEGY IMPLEMENTA
TION

8403. STRATEGIC MANAGEMENT RE
SEARCH SEMINAR

8801. SEMINAR: INTERPERSONAL RELA
TIONS

8802. SEMINAR: MANAGEMENT

8990. READINGS IN MANAGEMENT THEORY
AND ADMINISTRATION

8995. GRADUATE RESEARCH IN MANAGE
MENT THEORY AND ADMINISTRATION

Management Information
Systems (MIS)
395 Humphrey Center

Management information systems is a
field that recognizes information as a re
source comparable to capital, labor, land,
or other valuable commodities that should
be subject to managerial planning and
control. Study in this field centers on con-

Management Information Systems

cepts and methods necessary to analyze,
design, and manage complex information
decision systems. As preparation for these
tasks, MIS courses integrate elements of
computer processing technology, systems
analysis, statistics, management, opera
tions research, and accounting.

Although a major or specialization in
management information systems is not
offered at the undergraduate level, stu
dents receive instruction in the MIS area
in the required courses MSci 1010, 1020,
and 3030. No more than three credits of
MIS 1070-1074 can be used for a Carlson
School of Management degree. No credit
will be granted if MIS 1070 is taken after
MSci 1010.

1070. ORIENTATION TO COMPUTER SOFT
WARE AND PROGRAMMING. (1 cr, §MIS 3300 or
MSci 1010)
Intended for Carlson School students and persons
seeking to learn to use computer applications for busi·
ness. Software alternatives and how to use software
effectively. Survey of software packages and computer
languages as a gateway to the MIS 1071-1077 series.
Students who can demonstrate mastery of software
and programming may waive this course and proceed
into the MIS 1071-1077 series.

1071. ELECTRONIC SPREADSHETS. (l cr; pre·
req 1070 or proficiency exam based on equiv experi
ence)
Concepts and uses ofelectronic spreadsheets, benefits
and limitations using examples applicable to account
ing, finance, management, and marketing. Lotus 123
used to illustrate spreadsheet practice.

1072. DATA BASE MANAGEMENT SOFT·
WARE. (l cr; prereq 1070 or proficiency exam based
on equiv experience)
A data base software package used to illustrate con
cepts and practice involved in the management ofdata
on computer systems, especially microcomputers.

1073. BUSINESS GRAPHICS SOFTWARE. (l cr;
prereq 1070 or proficiency exam based on equiv expe
rience)
Technical skills and design considerations related to
use ofbusiness and presentation graphics. Selected
graphics software packages used to illustrate applica
tions and visual benefits of computer-generated for
mats.

1074. FINANCIAL MODELS SOFTWARE
PACKAGE. (l cr; prereq 1070 or proficiency exam
based on equiv experience)
Introduction to concepts of higher-level modeling lan
guages. IFPS used to illustrate financial modeling and
linkages to data bases.
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Course Descriptions

1075. ELEMENTARY COBOL. (2 cr, §3098; prereq
1070 or proficiency exam based on equiv experience)
Introduction to programming in COBOL, a widely
used business data processing language. Completion
ofa structured set of COBOL programs and tests in
self-paced units. No regular lectures. Mandatory at
tendance for first class meeting.

1076. INTERMEDIATE COBOL. (2 cr, §5098; pre
req 1075 or proficiency exam based on equiv experi
ence)
Advanced features ofCOBOL. Completion of a struc
tured set ofCOBOL programs and tests on or before a
scheduled date on a self-paced basis. No regular lec
tures. Mandatory attendance for first class meeting.

1077. ELEMENTARY FORTRAN. (2 cr, §3099;
prereq 1070 or proficiency exam based on equiv expe
rience)
Introduction to programming in FORTRAN, a lan
guage used in programming analytic problems in
business contexts for computation, e.g., forecasting,
optimization, and statistical analysis. Self-paced units
used to complete a structured set of FORTRAN pro
grams. No regular lectures. Mandatory attendance for
first class meeting.

3040. ORGANIZATIONAL USE OF COMPUT·
ERS. (4 cr; intended for non-MIS majors)
A nontechnical description ofcomputers and computer
systems used in government and business. The kinds
of people who work with computers and their activi
ties. Current issues such as privacy, data banks, and
point-of-sale systems, and likely future issues such as
communications networks, mini and micro computer
applications, electronic funds transfer. The history,
status, and future of the computer industry.

3100. INTRODUCTION TO COMPUTERS AND
COMPUTER DATA PROCESSING. (4 cr, §5100,
§5300, §8300)
Elements of computer hardware and their functions.
Computer software. Tools and methods for develop
ment of computer applications. Preparing computer
programs. Acquisition, organization, and manage
ment of computer resources. The computer industry.
Future developments.

3101. INTRODUCTION TO MANAGEMENT IN·
FORMATION SYSTEMS. (4 cr, §5101)
An overview ofMIS. Conceptual foundation of MIS in
cluding: concepts of information, humans as informa
tion processors, systems concepts and information
systems, concepts ofmanagement and organizational
concepts relevant to MIS, decision-making concepts
and the value of information for decision making. The
structure of an MIS and its development, organiza
tion, management, and evaluation. Emphasis on the
user/system interface.

3131. DATA BASE MANAGEMENT SYSTEMS.
(4 cr; prereq 5103)
Concepts and methods in the definition, creation, and
management ofdata bases for management informa
tion systems. Topics include objectives of data base
management, design and evaluation ofdata base
management systems, theory offiles, data structures,
storage structures, interrogation, responsibilities of
the data base administrator, data base integrity, secu
rity, and privacy.

46

3132. DATA COMMUNICATIONS SYSTEMS.
(4 cr; prereq 5102)
Characteristics oftransmission facilities and net
works, concentrators and muiplexors, terminals,
modems and front end processors. Control hardware
and software systems. The role ofdata communica
tions in management information systems.

3151. ADMINISTRATION AND CONTROL OF
MANAGEMENT INFORMATION SYSTEMS.
(4 cr; prereq 5102 and Mgmt 3001)
Technical tools and management concepts required in
the administration ofthe information systems func
tion. Topics include the structure and management of
computer operations, measurement ofoperating per
formance, budgeting and planning, project manage
ment techniques for systems and programming, the
role of the information processing manager, and per·
sonnel selection, training, and compensation.

5102. INTRODUCTION TO INFORMATION
SYSTEMS ANALYSIS. (4 cr [cr cannot be applied to
MBA programs begun after December 15, 1979]; pre
req 1075, MSci 3030 or equiv)
The phases within the life cycle for development ofan
information system application. Emphasis on the
standards, tools, and techniques required for analysis
of information requirements and in logical design.
Processing alternatives and alternative approaches to
systems design.

5103. DATA STRUCTURES AND FILE PRO·
CESSING. (4 cr [cr cannot be applied to MBA pro
grams begun after December 15, 1979]; prereq 1076,
MSci 30300requiv)
Principles and techniques of data organization, physi
cal representation ofdata in a computer system, and
file processing strategy to meet user information re
quirements and system performance objectives. Topics
include theory offiles, data storage devices, record de
sign, sequential and random processing, linked struc
tures, indexing, hashing, balanced search trees,
multiattribute search, inverted and multilist file or
ganizations, hierarchic, network, and relational struc
tures, sorting, data compression, and data integrity.
Students establish and manipulate data structures at
the University computer facility.

For Graduate Students Only
(For descriptions, see the Graduate School Bulletin)

8279. LEGAL ASPECTS OF COMPUTING

8300. COMPUTERS AND MANAGEMENT IN·
FORMATION SYSTEMS

8301. PROGRAM DESIGN AND PROGRAM·
MING

8302. SYSTEMS ANALYSIS AND DESIGN

8303. DATA STRUCTURES, FILE PROCESS·
lNG, AND RETRIEVAL LANGUAGES

8304. MIS ADMINISTRATION

8312. ADVANCED SYSTEMS DEVELOPMENT
AND ADMINISTRATION

8313. ADVANCED DATA BASE DESIGN, MAN·
AGEMENT SYSTEMS, AND ADMINISTRATION
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Marketing

8315. TELECOMMUNICATIONS

8850. TOPICS IN MANAGEMENT INFORMA·
TION SYSTEMS

8985. MIS RESEARCH SEMINAR

8990. READINGS IN MANAGEMENT INFOR·
MATION SYSTEMS

8995. GRADUATE RESEARCH IN MANAGE·
MENT INFORMATION SYSTEMS

Management Science (MSci)
395 Humphrey Center

These management science courses make
up the Carlson School of Management un
dergraduate core courses and include
integrative material in the areas of man
agement information systems and deci
sion sciences.
1010. FUNDAMENTALS OF COMPUTERS AND
INFORMATION TECHNOLOGY IN ORGANIZA
TIONS. (4 cr, §DSci 1050; prereq, 45 cr, Math 1111 or
§Math 1111)
Computer hardware, software, and data communica
tions. Future technology. Introduction to computer
data processing. Elementary data analysis. Skill de
velopment in computer access and data analysis
software.

1020. DATA ANALYSIS AND STATISTICAL IN
FERENCE FOR MANAGERS. (4 cr, §DSci 1050;
prereq 1010, Math 1111, [Math 1131 recommended])
Introduction to probabilistic and statistical tech
niques for decision making, e.g., data analysis, sam
pling, estimation, and hypothesis testing. Using
computer software and computer-stored data in statis
tical analysis. Introduction to modeling using model
ing software.

3030. INFORMATION SYSTEMS AND INFOR
MATION MANAGEMENT. (4 cr, §MIS 3300; pre
req 1020)
Defining information requirements. Developing infor
mation systems applications. Using information sys
tems. Defining data structures and building and using
databases. Formulating database retrievals. Building
and using models and expert systems to support deci
sion making. Obtaining external data to support
model building and decision making. Evaluating in
formation. Skill development in database software.

Marketing (Mktg)
1235 Management and Economics

The field ofmarketing is concerned with
the flow 0: goods and services through the
economy and the distribution ofboth in
dustrial and consumer goods. Since more
than half of the consumer's dollar goes to

pay for marketing services, marketing is a
very significant part of the economy, and
the efficiency with which marketing ac
tivities are carried out has major social
implications.

Manufacturers, wholesalers, retailers,
and other business firms are faced with
the need to formulate marketing policies
and to implement them through the devel·
opment of marketing strategies and pro
grams. Among the major marketing
decision areas are development ofthe
product and expansion ofthe product line,
selection of distribution channels, mainte
nance and control of a sales organization,
development of a promotional program,
and establishment of service policies and
pricing policies and methods.

Marketing offers a wide range of em
ployment opportunities in sales, advertis
ing, retailing, merchandising, sales
promotion, brand management, interna
tional marketing, and marketing re
search.lfyou are interested in a career in
marketing research, marketing manage
ment, or product management, you should
consider completing an M.B.A. degree.

The undergraduate emphasis in mar
keting includes the following require
ments: Mktg 3010, Mktg 3020; one of the
following courses-Mktg 3030, Mktg
3050, Mktg 3065, Mktg 3090; and two ad
vanced courses from any Carlson School of
Management department.

You may also complete electives in
fields outside of the Carlson School in or
der to form a program that best meets
your needs. Such areas as agricultural
economics, economics, geography, home
economics, journalism, psychology, sociol
ogy, and speech-communication may be of
interest.

3000. PRINCIPLES OF MARKETING. (4 cr,
§8000; prereq Econ 1002 or equiv)
Basic policy and strategy issues in marketing and the
environmental factors that affect these issues. Legal,
behavioral, ethical, competitive, economic, and tech
nological factors that affect product, pricing, promo
tion. and marketing-channel decisions.

3000H. HONORS COURSE: PRINCIPLES OF
MARKETING. (4 cr, §3000, §8000; prereq Econ 1002
or equiv, Carlson School honors student or #, and 6)
See Marketing 3000.
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3010. BUYER BEHAVIOR AND MARKETING
ANALYSIS. (4 cr; prereq 3000 and MSci 1020 or
equiv)
Identifying and applying secondary and primary data
to solve marketing problems. Consideration of con
sumer and organizational buyer behavior. Topics in
clude survey and experimental research techniques,
market segmentation, data analysis, behavior con
cepts and processes. consumer and organizational de
cision-making models, and managerial applications of
these models.

3020. MARKETING OPERATIONS MANAGE·
MENT. (4 cr; prereq 3010)
Development ofmarketing plans, primarily for manu
facturing organizations. Analytical methods for devel
oping and appraising marketing programs, factors
important in shaping marketing plans. Planning for
selling, communication, distribution, pricing, product
development, and marketing research activities.

3030. SALES AND DISTRIBUTION MANAGE·
MENT. (4 cr; prereq 3020)
Design and management of marketing systems for
distributing goods and services to industrial users and
ultimate consumers. Institutional, functional, and so
cial aspects of distribution channels, with emphasis on
the managerial problems of channel design, integra
tion. and control. Managing the personal selling func
tion as an integral part of the overall distribution
system, with emphasis on sales force organization, se
lection, training, motivation, compensation, forecast
ing, budgeting, and control.

3050. MARKETING COMMUNICATIONS. (4cr;
prereq 3020)
The communications aspect ofthe marketing mix and
the communications process. Emphasis on advertis
ing, media alternatives, and research. Integration of
the sales force in communications strategy.

3065. RETAIL MANAGEMENT. (4 cr, §8065; pre
req 3010)
Retailing principles, problems, and trends as they re
late to various types of retailing institutions. Assign
ment of trade journal and supplementary readings for
in-store study (buying and pricing) with a local
retailer.

3090. MARKETING TOPICS. (4 cr [may be re
peated for cr]; prereq 3010 and #)
Selected topics and problems of current interest con
sidered in depth. Class discussion and course projects.
Topics vary from quarter to quarter, depending on the
instructor.

For Graduate Students Only
(For descriptions, see the Graduate School Bulletin)

8051. MARKETING RESEARCH

8053. MARKETING RESEARCH: ADVANCED
ANALYSIS AND FIELDWORK

8055. INTRODUCTION TO CONSUMER
BEHAVIOR

8060. MARKETING SYSTEMS

8072. INTERNATIONAL MARKETING

8074. PRODUCT AND PRICE POLICY
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8076. SALES MANAGEMENT

8078. MARKETING COMMUNICATIONS

8080. INDUSTRIAL MARKETING

8088. STRATEGIC MARKETING

8090. MARKETING TOPICS

8800. SEMINAR: MARKETING THEORY

8810. SEMINAR: CONSUMER BEHAVIOR

8990. READINGS IN MARKETING

8995. GRADUATE RESEARCH IN MARKET
ING

Operations Management (OM)
395 Humphrey Center

Most organizations have operating units
that are responsible for providing the
goods or services needed to carry out their
functions. Managers of these operating
units must analyze and improve their
unit's performance. Courses in operations
management deal with the methods, tech
niques, and general principles that con
tribute to the efficient running of such
departments. Coursework emphasizes two
themes: 1) a management perspective, ex
amining the various operating functions
and related decisions, and 2) the applica
tion of scientific/analytic approaches to
operations management.

While traditionally this area has em
phasized manufacturing, OM also encom
passes service industries or components of
business that require planning and con
trol ofoperating processes.

Since OM functions are basic to all en
terprises and interface with all other busi
ness functions, students expecting to
pursue any type ofbusiness career will
benefit by taking these courses. Graduate
students majoring in OM will find oppor
tunities in both line and staff positions in
business and industry.

3000. INTRODUCTION TO OPERATIONS MAN
AGEMENT. (4 cr)
Concepts and principles related to the management of
operations functions, taught from a managerial per
spective. Examples from service industries, nonprofit
organizations, and manufacturing. Relationships to
the environment and other functional areas, such as
marketing and finance. Topics include operations
strategy, forecasting, process selection, capacity man
agement, scheduling, .quality planning and control,
inventory management, productivity and work
standards.



3041. PROJECT MANAGEMENT (4 cr; prereq
3000 or #)
Principles and methods useful for planning and con·
trolling a project. Topics include developing a project
plan, resource planning and scheduling, and project
monitoring and evaluation. Various computerized
packages, including PERT and CPM. Examples ofdif
ferent types ofprojeets from manufacturing and ser
vice industries.

3056. PRODUCTION AND INVENTORY MAN
AGEMENT. (4 cr; prereq 3000 or #)
The functions offorecasting, inventory control, mate
rials requirements planning, capacity planning, and
scheduling. Taught from a planning and control point
ofview with applications in manufacturing and
service industries. Computer packages used and
evaluated.

3059. QUALITY MANAGEMENT. (4 cr; prereq
3000 or 90 cr)
The quality function within manufacturing and ser
vice organizations. Topics include quality planning,
vendor relations, process control, acceptance sampling
and quality improvement. Taught from a managerial
point of view.

For Graduate Students Only
(For descriptions, see the Graduate School Bulletin)

8041. PROJECT MANAGEMENT

8056. PRODUCTION AND INVENTORY MAN
AGEMENT

8057. PROCESSES, TECHNOLOGY, AND INNO
VATION IN THE OPERATIONS FUNCTION

8058. OPERATIONS STRATEGY

8059. QUALITY MANAGEMENT

8215. OPERATIONS FORECASTING

8220. INVENTORY MANAGEMENT

8221. RESOURCE PLANNING AND SCHEDUL
ING

8850. TOPICS IN OPERATIONS MANAGE
MENT

8900. FOUNDATIONS FOR RESEARCH IN OP
ERATIONS MANAGEMENT I

8901. FOUNDATIONS FOR RESEARCH IN OP.
ERATIONS MANAGEMENT II

8990. READINGS IN OPERATIONS MANAGE
MENT

8995. GRADUATE RESEARCH IN OPERA
TIONS MANAGEMENT

Risk Management and Insurance

Risk Management and
Insurance (Ins)
735 Management and Economics

Risk management deals with the identifi
cation, measurement, and treatment of
the property, liability, and personnel risks
facing businesses, nonprofit organiza
tions, federal, state, and local govern
ments, and individuals or families.
Insurance is the most important and most
complex tool used to handle this class of
risks.

Career opportunities in risk manage
ment and insurance include the following
occupations: (1) underwriters, claims ad
justers, actuaries, investment analysts,
accountants, office managers, pension
consultants, agents, brokers, and other
positions in the private insurance indus
try; (2) risk managers for large firms, non
profit organizations, and government
units that are becoming more aware of the
need for a rational risk management pro
gram; (3) consultants, including consult
ing actuaries, employee benefits
specialists, and risk management consul
tants; (4) employees ofgovernment orga
nizations that regulate the private
insurance industry or administer social
insurance programs; and (5) educators
and research personnel.

Many professionals in areas other than
risk management and insurance may find
that handling insurance matters for their
firm will become a part of their responsi
bility or that their activities affect the op
erations of the risk manager and vice
versa. In their personal lives all individu
als will be risk managers. Finally, as evi
denced by the extent of government
regulation and social insurance programs,
all citizens have reason to be interested in
the public policy aspects of risk manage
ment and insurance. For these reasons,
risk management and insurance courses
can also be useful to students who do not
intend to specialize in this area.

The introductory risk management
and insurance course is consumer ori
ented. The actuarial science courses are
designed for students interested in that
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field. The other courses should interest
both consumers and those students in
tending to enter the insurance business.

Ifyou choose a risk management and
insurance emphasis, the course require
ments are: Ins 3100-Risk Management
and Insurance, BFin 3100-Financial
Management, BLaw 3058-Introduction
to Law, the Law of Contracts, and Sales
Contracts; and two ofthe following: Ins
3200-Life and Health Insurance, Ins
321O-Economic and Social Security, Ins
3220-Property and Liability Insurance.

Ifyou choose an actuarial science em
phasis, you must take the following
courses: Ins 3100-Risk Management and
Insurance, Ins 5230/Math 5051-Life
Contingencies I, Ins 52311Math 5058
Life Contingencies II, Math 5473-Analy
sis ofNumerical Methods and Math
5056-Theory of Interest.

3100. RISK MANAGEMENT AND INSURANCE.
(4 cr, §8100)
How to recognize and evaluate the property,liability,
and personnel risks facing a business, a nonprofit or
ganization, a government unit, or an individual or
family. The tools of risk management-mainly reten
tion, loss control. and insurance-and the conditions
under which they should be used. How to select and
deal with an insurer. Public policy issues such as
availability of insurance, insurance pricing, and social
insurance.

3200. PERSONAL FINANCIAL MANAGE
MENT. (4 cr, §8200; prereq 3100; may not be repeated
for credit)
Personal financial planning process, financial state
ments and cash flow analysis, time value of money
and financial functions. Insurance and risk manage
ment of liability, disabilitY,life, medical, and property
exposures. Investment principles and vehicles, invest
ment companies, portfolio construction and manage
ment. Taxes and tax management. Retirement
planning, employee benefits, and funding vehicles,
and estate planning principles and instruments. Pro
fessional ethics and government regulation of finan
cial planners.

3210. ECONOMIC AND SOCIAL SECURITY.
(4 cr, §8210, §Econ 5534)
Nature and causes of economic insecurity and poverty.
Details and economic and social implications ofpri
vate and public programs, with emphasis on public
programs such as Old Age, Survivors, Disability and
Health Insurance (Social Security), workers' compen
sation insurance, unemployment insurance, and pub
lic assistance programs.
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3220. PROPERTY AND LIABILITY IN
SURANCE. (4 cr, §8220; prereq 3100 or equiv)
Types ofproperty and liability losses and their mea
surement. Legal doctrines and statutes creating li
ability risks for business firms, families, and other
units. Analysis of major property and liability in
surance contracts and self-insurance alternatives.
How property and liability insurance is priced and
marketed. Selection of insurers and service organiza
tions. Public policy issues such as availability of in
surance, insurance pricing, automobile compensation,
and workers' compensation systems.

3230. EMPLOYEE BENEFITS. (4 cr; prereq 3100
orequiv)
Employee benefit plan objectives, development, and
growth. Design issues. Basic features ofplans provid
ing death benefits, disability benefits, medical ex
pense benefits, pension, and other benefits. Recent
developments and trends.

5230. LIFE CONTINGENCIES I. (4 cr, §Math
5057; prereq Math 1211, 1221, plus Math 1231 or 1131
or #, plus one course in probability or statistics)
How to calculate net premiums, gross premiums, re
serves, and nonforfeiture values for major life in
surance contracts. The impact of assumed mortality,
interest, and expense assumptions on these items.

5231. LIFE CONTINGENCIES II. (4 cr, §Math
5058; prereq 5230 or #)
Advanced topics such as compound interest and annu
ities certain, the measurement ofmortality, life in
surance and annuity premiums and reserves.
Multilife functions. Population problems and multi
ple-decrement theory.

For Graduate Students Only
(For descriptions, see the Graduate School Bulletin)

8100. RISK MANAGEMENT AND INSURANCE
I

8101. RISK MANAGEMENT AND INSURANCE
II

8200. PERSONAL FINANCIAL MANAGEMENT

8210. ECONOMIC AND SOCIAL SECURITY

8220. PROPERTY AND LIABILITY IN
SURANCE

8800. SEMINAR: RISK MANAGEMENT AND
INSURANCE

8990. READINGS IN RISK MANAGEMENT
AND INSURANCE

8995. GRADUATE RESEARCH IN RISK MAN·
AGEMENTANDINSURANCE

See also IR 8025. EMPLOYEE BENEFITS AND
ADMINISTRATION
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Richard L. Schall, Consultant-Retired Vice Chair
man and CAO, Dayton Hudson Corporation

John M. Stafford

Gary Stern, President,
Federal Reserve Bank ofMinneapolis

Robert Taylor, President and CEO,
Minnetonka Corporation

John G. Turner, President and COO,
Northwestern National Life Insurance Co.

James Watkins, President,
Golden Valley Microwave Foods

Mervin D. Winston, Vice President
of Professional Practices, First Bank System, Inc.

C. Angus Wurtele, Chairman and CEO,
The Valspar Corporation

Ex Officio Members
Preston Townley, Dean,

Carlson School of Management

Timothy J. Nantell, Associate Dean,
Carlson School ofManagement

Anne M. Benedict, Associate Dean,
External Affairs, Carlson School of Management

Miles Davenport, President, Alumni Council
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Career Planning and Placement 9
Change of Degree Program 19,25
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Computer and Technical Services 9
Continuing Education and Extension

(CEE) 20-21
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CPA Examination 34
Credits, Foreign Study 10,20,41
Credits, Residence 21
Credits, Transfer 19-20, 24

Degree Programs 15-32
Degree Requirements 21-23,29-32
Decision Sciences 38-39, 54
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Business Administration 31
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Employer Education Service 7
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Evening Master of Business 29
Examination for Credit 25
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Executive Development Center 7
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45-47,54
Management Information Systems

Research Center 8
Management Science 47, 54
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Marketing Management Research Center,

The 8
Master ofArts in Industrial
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Master of Business Administration
29-30

Master of Business Taxation 30-31

Operations Management 48-49, 54
Operations Management Center 9
Organizations, Student 11
Overseers, Board of 55-56

Petitions 25
Ph.D. Programs 31,32
Placement, Career Planning 9
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Records, Access to 3
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Repeating Courses 24
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Special Examination 25
Special Programs 10
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