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Autoreply
Help for e-mail limbo
Have you ever been in this situation?

� You have sent a notice about an important
upcoming event to someone who is not reading
their e-mail, so you are unaware that you should
have contacted them in some other way.

� You have received vital information or an urgent
appeal during a period when you could not or did
not plan to read your e-mail on a regular basis, for
example when you are on vacation or jury duty.

Many of us rely on e-mail so much that we would like to inform
our correspondents when our e-mail reading pattern will change. And,
we would like to know when e-mail that we send cannot reach its intended
audience in a timely manner. Our Enterprise Internet Services group has developed a
solution for some of these problems: Autoreply. It is now a feature of the Central Mail
Servers (email.umn.edu), and you can activate and deactivate it from the Web. (Figure 1)

Accessing Autoreply
Autoreply is one more feature that you can manage from your Internet Account
Options page. To access this Web page (Figure 2) you just need to know your Univer-
sity of Minnesota InternetID and its related password: http://www.umn.edu/validate
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B. Select how long you want Autoreply to be in
place. After the feature is deactivated, no
subsequent Autoreply messages are sent. The
three options are useful for different purposes.

B1. Deactivate Autoreply as soon as you read your
e-mail. This option is useful for short activation
periods.

B2. Deactivate Autoreply at the date and time you
select. This option is useful when you will
access your e-mail periodically or have a firm
ending date.

� B1 and B2 and synchronization
A minor note: it may take a little while for the
Activate/Deactivate information shown on your
Internet Account Options page to reflect the
changes triggered by options B1 and B2 above;

Autoreply activation options
Regardless of which Autoreply options you select,
e-mail does not get returned to the sender; it is stored
for you to access the next time you read your e-mail.
Once you activate Autoreply those who send e-mail to
you will automatically receive a message containing
whatever text you entered into the “message text”
section (Figure 1).

What happens after you activate Autoreply depends on
which options you select. You have three sets of op-
tions; they are labeled A, B and C in the lists below.

Figure 1:
Set Autoreply

options
I will be out of the of fice until February 29 and will read incoming e-mail
when I return. If you have something urgent, please contact our department
of fice.

A. Manually turn the feature on or off.

A1. Autoreply activated.
A2. Autoreply deactivated.

Example
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so even though deactivation has occurred, your
Web page may temporarily show the Autoreply
function is enabled. Wait and the page will get
updated. If you want to “fix” it sooner, you can
disable the feature directly from the Web page.

B3. No automatic deactivation. Use this option when
you don’t know or haven’t decided on an ending
date. This option could go on forever.

C. Select how often you want your Autoreply
message sent: weekly or every time.

C1. Reply only once per week to each sender.
This is the considerate option for most
e-mail; it may be especially important if you
routinely receive copies, using the CC (copy)
field of e-mail sent to others, since Autoreply
is also triggered if your e-mail address is in
the CC field.

C2. Reply to all messages. This may be useful
for e-mail addresses set up for departments
because it lets you immediately send a
standard message to every e-mail that is
received. However, if individuals select this
option, the recipients of the Autoreply may
be inclined to label your messages annoying.

The Autoreply message
The message that is automatically mailed to senders
only includes the text you entered in the “Autoreply
message text” box.

This feature is not like the forward or reply option that
most e-mail programs support; it does not include any
content from the sender’s original message.

Did you know?Did you know?Did you know?Did you know?Did you know?
Departments can apply for
e-mail accounts
University of Minnesota departments can request an
e-mail account for official business by filling out an on-
line form. Organizations at any level (departments, divi-
sions, laboratories, of fices, committees, research
projects) may request accounts.

Requests should come from the organization’s leader
(director, supervisor, administrator, etc). Currently there
are no charges for these accounts, but accounts should
be monitored on a regular basis.

More information and a link to the application is on-line
at: http://www.umn.edu/adcs/help/depts.html

Figure 2:
Internet
Account
Options

http://www.umn.edu/adcs/help/depts.html
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Autoreply Limitations
Some circumstances limit your ability to use Autoreply:
• your e-mail address is not in the To or CC fields
• you are forwarding mail to another account
• you have a Premium account and have set up a

.forward file
• your outgoing mail name follows this very old

format: Firstname.Initial.Lastname-N@tc.umn.edu
• you receive incoming mail marked “bulk” or “low

priority”

These limitations are discussed in more detail below.

1 Autoreply only works if your e-mail address or
InternetID is in the To or CC fields; it does not
work if the sender puts your e-mail address in the
BCC (blind copy) field.

This feature prevents the Autoreply message from
being sent to most listservs and mailing lists, since
those lists usually put the mailing list’s name in the
To field. This is a good thing; it means that
hundreds or thousands of people on the mailing
list won’t get your Autoreply message.

2 You cannot set Autoreply if you are forwarding
mail to another e-mail address, such as a coordi-
nate campus central mail account or an account
that your department has set up on its own Mail
Server. (These kinds of department accounts were
discussed briefly in the IMAP article in last
month’s newsletter.)

When e-mail forwarding is turned on, the Set
E-mail Autoreply section will include this warning:
“To use this feature, you must first set your
preferred mailbox to be your Twin Cities central
e-mail account.”

So, if you turn off the mail forwarding option, you
can set the Autoreply feature.

3 If you have a Premium Service account and have
set up a .forward file, you will “break” the .for-
ward instructions when you set up Autoreply.

Note: the “warning” shown in Figure 1 cautions
you about .forward file behavior; and it reassures
you that when Autoreply is deactivated, the
.forward file will begin working again.

Background: people who have Premium accounts
can create a .forward file to do a number of things,
such as send an autoreply message, filter e-mail and
forward e-mail to other accounts. If a Premium
account activates the Autoreply feature and has a
.forward file, Autoreply takes over.

Those who have a standard Client/Server Internet
account cannot use a .forward file; the process that
handles these files is not enabled on the Client
/Server machines.

4 When people receive e-mail from you, your
outgoing e-mail address will appear as one of these
formats (to actually see this work, you can send
e-mail to yourself):

smith987@tc.umn.edu
smith987@umn.edu
Firstname.Initial.Lastname-N@tc.umn.edu
smith987@maroon.umn.edu
smit9870@gold.tc.umn.edu

If your outgoing e-mail is set to the
“Firstname.Initial.Lastname-N” format, you won’t
be able to set Autoreply until you take some
additional steps, discussed in the section called
“Who’s this e-mail from?” That section also
contains more information about where the
outgoing e-mail address fits in.

5 Incoming messages that are marked “bulk” or
“low priority” do not get sent an autoreply; these
features are commonly paired with mailing lists.

Specialized Autoreply messages
We plan to set up an Autoreply message for two special
situations.

1. Accounts that have been created but not activated,
that is, no password has been set.

E-mail sent to these accounts will automatically
receive a message informing them that, although
their message has been received, the account
holder cannot read the mail until the account is
activated.
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2. Accounts with an e-mail inbox that has not been
read in over three months.

Those who send e-mail to an account where the
recipient has not read e-mail in 100+ days will
automatically receive a message informing them
of this inactivity. As we determine how useful this
feature is, we may use a different cutoff period.

In both cases the Autoreply message will be set up
with the “Deactivate Autoreply next time you read
your e-mail” option selected.

Why do it?
E-mail senders may need to know there is a reason they
do not receive a timely response. If an e-mail sender
needs to reach the person sooner, they can try another
means.

� Technology Helplines, Philip Kachelmyer, Simin Hickman

W e are still working on proce-
dures that will allow us to

assign one InternetID to those
who are both students and employ-
ees. Currently, people who take
classes and are employed by the
University are assigned separate
InternetIDs and must manage the
e-mail that is sent to both their
faculty/staff and student e-mail
addresses.

One hurdle we must overcome is
different directory entry suppres-
sion options for students, faculty
and staff. Due to Federal privacy
guidelines students have more
options than staff and faculty.

Onestop versus validate
Like faculty and staff, students can
set directory entry suppression
options from their Internet

Once you activate

Autoreply, those who

send you e-mail will

automatically get a

message from you

containing whatever text

you entered into the

“message” section.

And you control

how often they

get the message.

Accounts Options page:
http://www.umn.edu/validate

Students also have directory entry
suppression options they can set
from the “Update personal infor-
mation” section of the Enrollment
section at Onestop: http://
onestop.umn.edu/Enrollment

The Onestop options include
FIRPA suppression, which follows
Federal privacy guidelines and can
result in complete suppression of all
contact information, regardless of
which option has been selected on
the Internet Account “validate”
page.

This issue is being addressed
elsewhere. Until a satisfactory
means of addressing suppression
issues is found, separate accounts
will continue to be created.

Faculty and staff cannot
suppress work information
Faculty and staff can suppress
personal information but cannot
suppress their entire directory
entry since their work information
is considered public.

More refinements
Once the change to one Internet
account is made for all account
holders, we hope to implement a
feature that will let staff, faculty
and students select their own
InternetID, set its initial password
and activate their Internet account
themselves.

� Technology Helplines,
Philip Kachelmyer, Mary Kelleher

Progress  Report
Redundant E-mail Accounts

t

http://www.umn.edu/validate
http://onestop.umn.edu/Enrollment/
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?E-mail’s From or Who field

E -mail software typically lets you select the
name you want to be shown in the From field
of e-mail you send. You can usually type in

any name you want, such as Xena Warrior Princess.
Accompanying that name is a second identifier, the
outgoing e-mail address your Mail Server associates
with your e-mail account. When you send e-mail, both
identifiers are attached to your message.

When you look at the From fields that are visible in
your e-mail inbox, you will usually see the name the
sender typed in, such as Joxer the Mighty, followed by
their outgoing e-mail address. Or, you may just see
Joxer if the display isn’t large enough to show you all
the information. When you read the message, you can
expect to see both identifiers. Here are examples from
some of our recent correspondence. (The names were
changed to obscure the senders’ identities.)

From: David P Evert <dpe@merlin-os.co.uk>
From: ccs <ccsuhn@iserv.net>
From: “Julie Souttars” <ancient@urizen.com>
From: Lily Leed [mailto:lilyleed@GLOBILITY.COM]

Autoreply and outgoing address
You cannot activate the Autoreply option discussed in
this newsletter if you are using this old form of the
outgoing e-mail address:

Firstname.Initial.Lastname-N@tc.umn.edu
for example: Xena.Z.Smith-1@tc.umn.edu

To activate Autoreply, pick a different outgoing e-mail
address from the list that has been customized for you.
The list is presented to you on your Internet Account
Options page in the section called Set Outgoing
(Return) E-mail Address:
http://www.umn.edu/validate

This advice and assurance is part of that section:

This option changes the way your e-mail address
appears to other people when you send e-mail. The
standard form is internetID@umn.edu, but older
accounts may have other forms. You should
unsubscribe from any mailing lists before changing
this value, and resubscribe afterwards.

Note that if other people try to send e-mail to any
of these addresses, it should still be delivered to
you. This only affects outgoing mail that you send.

If you deselect the “Firstname.Initial.Lastname-N”
option — and use the Submit button — you cannot
reselect it. Since we are moving to a standardized
outgoing e-mail address format, most University
Internet account holders won’t even see a Set Outgo-
ing (Return) E-mail Address section.

Mailing lists use outgoing address
When you subscribe to an electronic mailing list, the
list will usually recognize you as a member whose
outgoing e-mail address is the one you used at the
time you subscribed. Changing your outgoing e-mail
address may break some of your member options, such
as permission to post messages to the list, and make it
much more difficult to unsubscribe. Consequently, we
recommend that you unsubscribe from any electronic
mailing lists before you select a different outgoing
e-mail address.

1. Unsubscribe from all listservs and electronic
mailing lists to which you are currently subscribed.

2. Change your outgoing e-mail address (also called
address rewriting form).

3. Resubscribe to the electronic mailing lists.

Advanced reading
To learn more about other information that becomes
part of your e-mail as it wends its way to its destina-
tion, become familiar with e-mail headers. Here is a
reading list to get you started:

� How do I get my email program to reveal the full,
unmodified email? • http://spamcop.net
/fom-serve/cache/19.html

� Reading email headers • http://www.stopspam
.org/email/headers/headers.html

� How to interpret email headers • http://help
.mindspring.com/docs/006/emailheaders

� Technology Helplines, Philip Kachelmyer,
Mary Kelleher

Who’s this e-mail from?
Clue: look at the outgoing e-mail address

http://www.umn.edu/validate
http://spamcop.net/fom-serve/cache/19.html
http://www.stopspam.org/email/headers/headers.html
http://www.help.mindspring.com/docs/006/emailheaders/
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Techmart Enhancements
Techmart is a University service that lets Twin Cities faculty, staff and students save money by
making computer related purchases from this onestop, on-line “store.” Currently Techmart’s Web
site features hardware, software and high speed vendors who offer the University additional dis-
counts on the products and services that they offer: http://www.techmart.umn.edu

Sesquicentennial special from Dell

O
ne hundred and fifty years ago we weren’t
even using telephones. (Patent granted to
Alexander Graham Bell in March 1876:
http://www.eb.com) Now everyone

needs access to a computer. In celebration of our
150th anniversary, the University has negotiated with
Dell Computers for $150 off selected computer
bundles. Check the Techmart Web site for more
information about these specials.

Unique Software Corp.
drawing and specials

Last month we an-
nounced that Unique
Software and Computers
is now part of Techmart,
replacing NetDirect as a
source of discounted
software and peripherals
for the University
community.

Unique wants you to
visit them and check out
their prices, even if it’s
just to register for a

drawing; Unique will give away Adobe’s Web Collec-
tion of tools for creating interactive, high-impact Web
sites using Photoshop, Illustrator, GoLive and
LiveMotion. Registration for the drawing ends
March 1, 2001.

Unique also has a special price for Adobe’s Web
Collection package; through February 28, 2001 you
can purchase that collection for $299.00.

Unique Software and Computers is offering other
introductory specials. Once you are at the Techmart
Web site you can select Unique and:

� browse or search their entire collection by clicking
on the Directory button

� at the bottom of the Directory Web page select a
button that lets you view all specials

� at the bottom of the Directory Web page use the
What’s New button to get a list of new products
or packages that were released within the last 1, 7,
14 or 30 days

Unique Categories and Vendors
What vendors will you find on Unique Software and
Computer’s Web site? The list starts with Adobe,
Aladdin and Allaire, ranges through Laplink, Lexmark
and Lucent and more and ends with Wacom and
Webgain. To see a list of all the vendors, click on the
Directory button. Departments can even sign up for
site licenses for some of the products.

The list of categories that Unique Software and
Computers handles is equally broad, ranging from
adapter cards and CD-ROM drives through power
supplies and printer cables.

� Office of Information Technology

Did you miss this Techmart special?

http://www.techmart.umn.edu/
http://www.eb.com
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Using Your Computer to
Keep up with Computers

Nancy K. Herther, University Libraries, http://www.lib.umn.edu

It used to be (in the ‘good old days’) that
technology, especially computers, was the domain of
techies. Today, however, technology is ever present
and no one in academe can avoid computers. They are
in our offices, microwave ovens and even in our cars
and games. And the pace of technological change and
product introduction is staggering, even for those in
the industry.

The Libraries have a source of help. The Computer
Database provides good coverage to current events,
products, issues and applications for computers in
every area of life. It’s a good, full-text database worth
checking out: http://www.lib.umn.edu/articles
/alpha.phtml?id=C

Computers are useless.
They can only give you answers.

� Pablo Picasso

The Computer Database
Computer Database, from the Gale Group, provides
comprehensive information about the computer,
electronics and telecommunications industries. Cover-
age includes detailed information about the evaluation,
purchase, use and support of computers and other
electronic products.

Computer Database is designed to answer the ques-
tions of business and computer professionals about
hardware, software, networks peripherals and services.
Lengthy abstracts are also available for most records.
However, the database covers all types of publications
(from end-user to professional journals like ACM
Computing Surveys). Anyone needing product reviews,
industry status reports, company profiles, latest re-
search or company analysis can find useful information
in this database.

Complete text is fully searchable for many records
since 1997. Our contract for Computer Database
provides coverage for the current year and past three

years. To date there are approximately one million
records in the database, which is updated daily.

Computers can figure
out all kinds of problems,

except the things in the world
that just don’t add up.

� James Magary

What subjects are covered?
Computer Database covers the following computer-
related topics:

• Business and Industry Applications
• Company Names and Information
• Computer Graphics
• Computer Systems and Equipment
• Consumer Information
• Database Management
• Electronics
• Financial Information on Computers
• Hardware Design, Development, Reviews
• Home Computers
• Interfaces
• Microprocessors
• Networks
• New Products
• Operating Systems
• Performance Evaluations
• Programming Languages
• Prototyping
• Secondary Platforms
• Software Design, Development, Reviews
• Telecommunications
• Word Processing

However, you will also find good coverage of the
technical and non-technical aspects of such applica-
tions as distance learning, latest trends in e-commerce
and the potential for electronic voting in the future.

http://www.lib.umn.edu/
http://www.lib.umn.edu/articles/alpha.phtml?id=C%20
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Imagine if every Thursday
your shoes exploded if

you tied them the usual way.
This happens to us all the time

with computers, and
nobody thinks of complaining.

� Jeff Raskin, interviewed
in Doctor Dobb’s Journal

Sources
Computer Database indexes and abstracts over 110 of
the most widely circulated English-language trade
journals and magazines on computers, telecommunica-
tions and electronics. Full text is available for over 65
of the publications. All articles except book reviews,
notes, editorials and event announcements are in-
cluded. Selected publications are indexed cover-to-
cover. Very short items are not abstracted, but still may
appear in full text.

Full text is included for such notable titles as Computer
Shopper, Government Computer News, Home Office
Computing, InfoWorld, LAN Magazine, MacUser,
MacWeek, MacWorld, PC Magazine, PC Week, PC
World, and Windows Sources. A full listing of the titles
included in the database is available at:
http://www.galegroup.com

Currently about one million records are included in
the database, which is updated daily.

Even though the database only indexes English-
language publications, the scope of coverage is interna-
tional.

A very interesting set of Gale Group Editorial Policies
for Computer Database and other Gale products is also
available and may be worth a look. Rarely do we get
the insider’s view of the selection/editorial practices
for major database vendors, as shown here:
http://www.insitepro.com/editart2.htm

Search capabilities
Searching is limited to a few fields; however, you are
able to narrow your search with additional terms, by
type of content (image, full-text, abstract) or author or
date. Help is available on all screens to guide you
through the search process.

When I searched for information on digital cameras,
I found 676 records in the database, which included
product announcements, hands-on product reviews,
technical advice, tutorials, buyers guides and profiles
of some of the major companies in this emerging
consumer industry.

Following the ins-and-outs of MP3 and the future of
music distribution? Computer Database has over 850
articles on the topic and covers this from consumer,
legal, technical and industry perspectives. Spending a
few minutes in the database may help you better
understand some of the acronyms and new applica-
tions that flood our news media.

Concerned about the future of higher education?
Computer Database provides a wealth of technical/
industry information and analysis on distance learning
and other aspects of applying technology to the
learning process. Computer Database can help you
whether you want to learn more about WebCT, Web
streaming or just keep up with how other universities
are using technology in the classroom and in the lab.

Technology is dominated
by two types of people:
those who understand

what they do not manage,
and those who manage

what they do not understand.
� Putt’s Law

A few pesky irritations
The database uses a menu-based interface and the
search options are not as robust (complex) as you
might want. In searching for some topic you are able
to limit and narrow your searches; however, it is easy
to be too limiting and cut off some important cita-
tions. At least at the beginning, it is better to take a
general approach. The records are presented with the
most recent coming up first, and this might be a good
way to do a quick search for information.

Another potential irritant is that the interface assumes,
as the default, that you would want to take your search
term through their index or thesaurus of terminology.
If you know what you want, in a full-text environment
this is rarely a useful first step. To directly search the

http://www.galegroup.com/
http://www.insitepro.com/editart2.htm
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database itself you must choose the “keyword search”
or “advanced search” option (on the left-hand side).

At the end of each record is a listing of the related
subject headings (in case you would like to view any of
these) and a listing of your e-mail, print and other
options. I’ve heard many complaints about not being
able to cut these off easily when printing a record, but
that’s the way the database has been constructed. You
can e-mail results to your e-mail account here on
campus and use the ASCII version in word processing
software to delete unnecessary information, if this
poses a major problem for you.

Overall, a good resource
If your work involves computer technology, you need
to use this database frequently. However, all of us need
to, at least occasionally, keep up-to-date on something
that has become as common as Kleenex in a Minnesota
winter. Computers are everywhere here on campus.
Computer Database can help you keep up with the
technology, learn better uses for it and perhaps save
you some money the next time you need to buy some
new computer gadget. Give it a try!

All technology should be assumed
guilty until proven innocent.

� David Brower

� Communications about this column should be
addressed to: Nancy K. Herther, Social Sciences
Bibliographer, 170b Wilson Library, West Bank;
612-624-2020, n-hert@umn.edu

information–technology
users,–peruse

the–Computer–Database!

More E-journals
The Libraries are getting more and more elec-
tronic journals almost daily. Here is a listing of
just some of the newer titles.

Not even computers
will replace committees,

because committees
buy computers.

� Edward Shepherd Mead

For a complete listing, check out MNCAT, the
Libraries’ on-line catalog for a listing of all of the
resources owned or accessible through the
Libraries: http://www.lib.umn.edu/books

� Philosophical Transactions: Biological Sciences,
1990-1996, published by the Royal Society

� Philosophical Transactions: Mathematical,
Physical and Engineering Sciences, 1996,
published by the Royal Society

� Proceedings: Biological Sciences, 1990-1996,
published by the Royal Society

� Proceedings: Mathematical, Physical and
Engineering Sciences, 1996

� Proceedings of the National Academy of
Sciences of the United States of America,
1915-1997

� Science, 1895-1994

mailto:n-hert@umn.edu
http://www.lib.umn.edu/books/
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� Add to paper copy mailing list.

(You can also e-mail this information to: oitnsltr@tc.umn.edu)

Name _________________________________________________________________________ .

If University of Minnesota Twin Cities Campus Mail:
� Use your departmental mailing address. Do not use your personal office address.
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.
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to 612-625-6817.
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by the Office of Information
Technology, editor, Mary
Kelleher, <oitnsltr@tc
.umn.edu>.

Paper subscriptions are free
but are mailed only within
the USA. Electronic versions
are available on OIT’s
website as HTML (web) and
PDF (Acrobat) documents:
http://www.umn.edu
/oit/newsletter

For alternate subsciption
information, see:
http://www.umn.edu
/oit/newsletter /
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Secure Campus Infrastructures

T he Corporation for Research and
Education Networking (CREN), with
support from the National Science
Foundation, presented a Designing

Secure Campus Infrastructures Using Directo-
ries and Certificate Authorities workshop on
January 30-31, 2001.

Frank Grewe, an OIT employee who is Manager
of Enterprise Internet Services, addressed this
topic for the workshop: Directories, PKI and
Certificate Authorities.

The workshop was popular; and since its 80+
slots filled quickly, CREN withdrew further
announcements from its Web page:
http://www.cren.net

This technical workshop was designed for IT
professionals on campuses who have responsi-
bility for tracking, monitoring and determining
the design and deployment of institution-wide
secure and flexible systems. In response to
feedback, the workshop was scheduled for two
days, with the first day focused on institution-
wide directories and the second day focused on
authentication, authorization issues and setting
up certificate authorities.

� Jodie K. Berg-Combs, Office of Information
Technology

TEL Seminars: Feb. 15 and March 8
� Thursdays, noon to 1:30 p.m.
Technology Enhanced Learning seminars • locations and details:
http://www.umn.edu/dmc/initiatives/seminar-series/spring01.shtml

� February 15: Making Writing Intensive More Right and Less
Intensive • Linda Brady, Food Science and Nutrition

In an effort to meet the U’s Writing Across the Curriculum mandate,
Brady developed a Web resource that provides links to on-line writing
help currently available for her writing intensive courses. You can visit
her fall 2000 class site at http://www.ardilla.umn.edu/fscn5621 and
the spring 2001 site at http://www.ardilla.umn.edu/fscn5631

� March 8: Cooperative Learning and Electronic On-line • Murray
Jensen, General College

Jensen is currently developing and researching the effectiveness of on-
line quizzes that facilitate non-traditional methods of cooperative
learning, which is often not used due to the large workloads required
to establish and maintain student groups. Jensen developed a program
that enables instructors to construct on-line quizzes. The quizzes can
be automatically scored and the program allows the instructor to
perform some qualitative analysis. The on-line quizzes also incorporate
a chat tool that enables students to communicate with each other.

Jensen’s presentation will focus on the conditions required to facilitate
cooperation between students taking an on-line quiz and will examine
what happens when those conditions are not met.

� Digital Media Center, Office of Information Technology

i

http://www.cren.net/
http://www1.umn.edu/dmc/initiatives/seminar-series/spring01.shtml
http://www.ardilla.umn.edu/fscn5621/
http://www.ardilla.umn.edu/fscn5631/


� Web and Internet Addresses Quick Guide

Information Technology Newsletter
http://www.umn.edu/oit/newsletter

Internet/Email account management/validation
http://www.umn.edu/validate

MNCAT/LUMINA (Library) –  http://www.lib.umn.edu
Office of Information Technology
http://www.umn.edu/oit

Onestop Services – http://onestop.umn.edu
Techmart – http://www.techmart.umn.edu
UM News Server – news.tc.umn.edu

� General Phone: Area Code = 612
Threats, UM Police Department .................. 911 on campus

• off campus................................................... 624-3550
Technology Training Center ................................. 625-1300

• web: http://www.umn.edu/adcs/info/training.html
Computer Accommodation Program – voice/tty ... 626-0365
U Computer Services/Computer Repair Serv ...... 624-4800
Digital Media Center ........................................... 625-5055
Statistical Software Support:

including SAS and SPSS ................................. 624-3330

Associate Vice President and
Chief Information Officer, Steve Cawley ....... 612-625-8855

� Help Phone: Area Code = 612
Computer Misuse or Abuse (also see Procedure 2.8.1.1)

• Emergency Network Help Line ...................... 625-0006
• Non-emergency, e.g., spamming: abuse@tc.umn.edu

1 Help •7/24/365, unless otherwise noted ..... 301-4357
� CCO: central systems, PeopleSoft

• web: http://www.umn.edu/cco
• by email: x-help@cafe.tc.umn.edu

� Internet, Email, Microcomputers,Distributed Systems
• call-in Monday–Thursday • 8 am–11 pm
• call-in Friday • 8 am–5 pm
• call-in Saturday • noon–5 pm
• call-in Sunday • 5 pm–11 pm

• walk-in 8 am–5 pm, M–F:
152 Shepherd Labs; 93 Blegen; 50 Coffey Hall

• web: http://www.umn.edu/adcs
• by email for U of M: help@tc.umn.edu

� Passwords: new and forgotten ones
� NTS-TAC: Technical Assistance Center

• web: http://www.nts.umn.edu

� Dial-in Computer Access
Internet/PPP/SLIP: up to 53kps if v.90 ....... 612-627-4250

(56k K-flex, Flex56, X.2 protocols are unsupported)
Modem Usage (current activity on your account)
www.nts.umn.edu/services/modemusage.html
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� Delete/Cancel
� Change Name
� Change Address
� Change Other
� Add

If you cancel or change,
please tell us the Rec#.
Just tear off the end page
and send the entire mailing
label to us. Or send email to:
oitnsltr@tc.umn.edu

Twin Cities campus address label trivia: the 2nd number after the Rec# is the Campus Mail delivery code, http://umn.edu/lookup

Newsletter subsciption information and archives at http://www.umn.edu/oit/newsletter


