
Reaching People 
ooo 

press 
publicalions 
radio 
lelevision 
visual aids 

1 /! 7 Deparlmenl of 

January 30, 1979 

lnformalion and Agricullural 
Journalism 

Agricultural Extension Service University of Minnesota 

******************************************** ~ ~ 

~Please read, check, and circulate ~!! 
! County Extension Director I :;: 
~~ County Extension Agent ;:; 
3'. Associate County Extension Agent :i: 

' .,, 
~' Other '1' 
~~ Secretary for Filing I I ~~ 
i*********************** * ***************~*** 

.9 

--
PUBLIC SERVICE ANNOUNCEMENTS (PSA's)·- ·-Objectives for Agricultural Extension Service 

announcements include: 1) Informing and making viewers more aware of Extension 
educational topics and concerns; 2) Providing county extension agents with 
opportunities to communicate via local and regional television stations; 
and 3) Providing more visibility for Extension programs. 

The plan is to work directly with county agent groups and local TV stations 
in the development of appropriate PSA's in either 30 or 60 second lengths. 
They will be informational and educational. Local county agents will write 
and be on-camera talent. Extension agents who write their own PSA's will 
submit them for review by the electronic media leader and state Extension 
specialists 60 days before they are to be produced. 

Extension TV in St. Paul will develop LOGO intro(duction) and outro(ending) 
and super(titles) for outro. 

The format is as follows: 

Extension logo--4 seconds 
Camera on county extension agent 
Agent has memorized or reads from teleprompter 
Message is supplemented with 3-4 slides. Wipe or fade from one slide 

to another. 
Camera back on extension agent for rap 
LOGO close: for more information contact your county extension office. 

Two new PSA's should be produced each week--8 per month. 

PSA's will be produced at TV stations. They are more likely to air spots 
they have produced. Experience in other states suggests TV stations use the 
PSA's an average of 15 times per week. 

In addition to locally produced PSA's, Extension TV will produce some for 
general statewide use •..• video and audio. 

For more information, contact, Sam Swan, electronic media leader. 
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If you are on campus Friday, February 9, there will be an Extension Radio/ 
Television Open House in Rooms 431 and 490 Coffey Hall from 10 a.m. to 
3 p.m. There will be an exhibit of equipment and the electronic media staff 
will be available to discuss your media needs. 

--Sam Swan 

* * * * 
AG. NEW SPAP ERS ON THE MOVE-- One of the more significant trends in the last few 

years i n rural communications has been the birth and growth of agricultural 
newspapers in Minnesota and adjoining states. The best review I've seen 
of this development was a term paper Ruth Klossner, Sibley County extension 
agent, did for our "Rural Media" class last fall. Ruth studied 14 papers 
in Minnesota, Wisconsin, Iowa, and the Dakotas. Included were these papers 
distributed in Minnesota: Agri-Business (New Ulm), AgriNews (Rochester), 
The Back Forty (Wahpeton, No.Dak.), Country Living (La Crosse, Wis.), The 
Land (Mankato), RuraLife (Mason City, Iowa-- reaches border counties in Iowa 
probably with some spill over into Minnesota). Most of these papers blanket 
several counties and reach most rural boxholders. 

In her study Ruth asked for tips and ideas that might improve Extension's 
contributions to these papers. All regarded Extension, especially agents, 
as good sources . Many depend on them heavily and carry regular columns. 
Mos t feel that agents ' writing is good although at times it could be more 
journalistic. 

Ways in which some Extension staff could improve, however, are these: 

1. Become more news oriented. Sometimes agents overlook good features or 
news stories that could be very useful in these agricultural papers. 
Often merely t ipping off reporters and editors will do the job. 

2. Provide information about meetings earlier so papers can provide coverage. 
3. Beyond coverage, "agents could 'file' things they hear and send a note 

to the editor." They could point out what is most important among the 
many events that are occurring. 

4. Give equal break to all news outlets. 

Our thanks to Ruth Klossner for sharing her study. 
--Harold B. Swanson 

SALES PEOPLE TELL ALL-- A recent survey indicates that agri-marketing professionals 
do depend on Extension to keep up-to-date in their field. When asked, "Have 
you attended a local Extension meeting in your product area in the last six 
months?", 59.5 percent replied yes and 40.5 percent replied no. 

Although they are in the sales business and we're in education, some of the 
answers agri-marketing people gave to the survey by Purdue's W. David Downey 
and reported in Agri-Marketing have relevance to our jobs. Here are some 
of the results of Downey's sales questionnaire: 

Have you attended at least one self-improvement seminar 
in the last year? 

Have you read at least one self improvement book in the 
last six months? 

Do you regularly use visual aids in sales presentations 
and interviews? 

-more-

yes 
75.9 

48.0 

65.5 

no 
24.1 

52.0 

34.5 

. ' 
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Are you actively involved in at least two community 
organizations? 

Do you let someone knov where you can be reached at 
least 75 percent 9f the time? 

Do you generally refer t;o your cqmpany as "we" rather 
than "they"? 

Do you have a specifi~, measurable sales call 
objective with eacp cuqtomer at least 66 percent 
of the time? 

yes 
48.7 

87.7 

96.9 

68.2 

Could we change a few words and ask ourselves the same questions? 

no 
51. 3 

12.3 

4. 1 

31. 8 

My guess is that we'd have an even higher yes reply on most items. 
--Harold B. Swanson 

* * ~~ * 
NACAA BUBLIC INFORMATION CONTEST SCHEDULED--The National Association of 

County Agricultural Agent~ again is sponsoring its annual public information 
awards contest. Dick Herman, So. St. Louis County, is Minnesota chairman 
and has sent every member a copy of th~ rules and the entry blanks. Again 
this year, Dick has asked the Department of Information and Agricultural 
Jpurnalism to do the judging so you can send your entries directly to me 
and not through Dick. We'd like the entries by March 1 not March 15 as 
indicated in the blanks you received. 

Dick has indicated that this is a fine opportunity for agents to qualify for 
important prizes and tQ have their efforts evaluated. We hope that many 
of you will enter and thus further Minnesota's position of prominence in 
NACAA. --Harold B. Swanson 

* * * * 
FARMER-SPORTSMAN AGAIN WILL BE HONORED--As usual this year we're counting on 

county extension agents' leadership in getting nominations for Minnesota's 
Farmer-Sportsman of the year award. In addition, of course, we need your 
nominations for the Frank Blair youth conservation award. Details of both 
awards were included in the letter Rob~rt Rupp, editor of The Farmer, and I 
sent you a few days ago. Thanks for your continued help. 

--Harold B. Swanson 

* * * * 
HOMEMAKER NEWSLETTERS CAN BE EFFECTIVE--Even though we are facing mailing 

I 

restrictions, newsletters coptinue to be an effective way of reaching many 
Extension audiences. That's the conclusion reached by a University of 
Wisconsin study recently. 

The study itself was done in an interesting way. Leadership was provided 
by a committee of the Wisconsin Association of Extension Home Economists. 
They called on the Department of Agricultural Journalism for counsel, but 
they did the interv~ewi~g , coilected the data, and interpreted the results 
themselves. 

-over-
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The committee tested two home economics and two young married newsletters 
from agents in four counties. Here's what they found: 

*76-88% 0£ the people receiving the newsletters find them useful. 
*90-98% find a new and timely idea frequently or in every issue. 
*an average of 77% save past issues. 
*67-77% discuss the content with friends. 
*44-66% tried an idea or made a change because of something read 

in the newsletters. 

What Do Homemqkers Like to Read?--Here 1s what Wisconsin homemakers indicated: 

82% recipes--For Extension this presents the recipe dilemma. The 
Wisconsin study suggested that home economists ask themselves these 
questions: "D9es the recipe support a program or idea? Has it been 
tested for accuracy? Is it appropriate for today's life style?" 

79.5%--listing of coming events. Fewer wanted complete details. 

67%--household hints. 

67%--information on canning tips, best food buys, new legislations, etc. 

64.5%--stories about upcoming events. 

62.5%--reports on activities or homemakers clubs. 

The county extension home economists gave a few hints on how to improve 
the format asking .•.• 

--Does the n~wsletter appear spacious and easy to read? 
--If long, does it use signals to guide the reader through the letter? 
--Is the line length short enough to be easily read? Experts recommend 

2 1/3 to 4 2/3 inches. · (Note--another Wisconsin study, however, 
indicated that you can use longer lines the whole width of the page 
with ample margin, of course, and with judicious spacing between 
paragraphs, items, etc. This is especially true if your newsletter 
is short, perhaps three or four pages long.) Shorter lines, though, 
are easier to read. 

--Is the origin easily identifiable with complete information about 
title, publisher, and date? 

--Does it appear t imely? 
--Does paper color, paper size or type size interfere with reading? 

All capitals are difficQlt to read. 
--Does it have c lear, meaningful illustrations? 

'.!;'his is an interesting study, done by county staffs, giving us many good 
ideas. --Harold B. Swanson 

The University of Y.dnnesota, including the Agricultural Extension Service, is 
committed to the policy that all persons shall have equal access to its programs, 
facilities, and employment without regard to race, creed, color, sex, national 
origin, or handicap. 



Publications and Direct Mail January 1979 

NEW PUBLICATIONS 

GENERAL PUBLIC--Foods, Nutrition, Health--Nutrition and Health (p.19) 

Motivation for Wellness. Extension Bulletin 433. Edna K. Jordahl. Contains comprehen
sive discussion on family health, choosing a doctor, medical and hospital costs, 
eliminating body abuse. 44 pages. 60¢. Available. 

Look Your Best While Losing Weight. Extension Folder 433. Lois Goering. Discusses 
body changes while losing weight, creating illusions with clothing, and important 
appearance extras. 8 pages. 15¢. Available. 

AGRICULTURE AND OTHER BUSINESSES 

Crops--Disease and Pest Control (p. 28) 

Controlling Cutworms. Entomology Fact Sheet 48. John Lofgren. Describes Minnesota 
cutworms; details damage and control measures . 2 pages. 5¢. Available. 

Energy and Environment (p. 30) 

Standby Electrical Power on Farms. Extension Folder 446 (formerly Agricultural Engi
neering Fact Sheet 3). John A. True, Robert A. Aherin, and Harold A. Cloud. 
Describes installation, operation, and maintenance of standby electrical power 
for farms. Includes an operating checklist that can be posted at the source of 
standby power. 6 pages, including insert checklist. 15¢. Available. 

Farm Animals--Health, Production, Marketing and Management--Dairy (p. 32) 

How Cows Reproduce. Dairy Husbandry Fact Sheet 22. B.J. Conlin and H.L. Whitmore. 
Defines the role of all the factors involved in the cow's reproductive process. 
2 pages. 5¢. Available. 

Identifying Problems. Dairy. Unit 1, Dairy Reproductive Correspondence Course. 
Extension Folder 441 and Regional North Central Regional Publication 67. B.J. 
Conlin, H.L. Whitmore, and J.D. Radford. Describes how to inventory the repro
ductive status of each cow and heifer for best calving and milk production. 
Includes return form, 8 pages. 15¢. Available. 

Heat Detection and Pregnancy Rates. Dairy Unit 2, Dairy Reproductive Correspondence 
Course. Extension Folder 442 and North Central Regional Publication 68. B.J. 
Conlin, H.L. Whitmore, and J.D. Radford. Gives practical tips on finding cows 
in heat and getting them pregnant. Includes return form, 8 pages. 15¢. Available. 

Prevention. Dairy Unit 3, Dairy Reproductive Correspondence Course. Extension Folder 
443 and North Central Regional Publication 69. B.J. Conlin, H.L. Whitmore, and 
J.D. Radford. Points out ways to minimize calving problems in cows and heifers. 
Includes return form, 10 pages. 15¢. Available. 

Farm Animals--Health, Production, Marketing and Management--Sheep and Goats. (p. 34) 

Starting or Expanding Your Sheep Flock. Extension Folder 449. Robert Jordan. 
Describes a money management approach to raising sheep. 4 pages. 10¢. Available. 

. AGRICULTURAL EXTENSION SERVICE.• INSTITUTE OF AGRICULTUJlE, FORESTRY 
0

AND HOME ECONOMICS. UNIVERSITY OF MINNESOTA 
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Farm and Business Management (p. 35) 

Consider Mining Leases. Agricultural Economics Fact Sheet 15. Bruce Munson. Discusses points 
to remember when considering prospecting and mining on your land. 2 pages. 5¢. Available. 

EXPERIMENT STATION--Farm and Business Management (p.45) 

Speaking of Trade--Its Effect on Agriculture. Special Report 72. A reference text in the agricul
tural trade and trade policy areas . Basic information which can serve as P prerequisite to 
study and understanding of more complex issues . 108 pages . $1 . 50 for sale only. Available. 

Forestry (p. 46) 

For t y Years of Forest Products Research. Miscellaneous Report 164 . Roland Gertjejansen. Bibliog
raphy of publications produced by faculty and graduate students of the College of Forestry, 
1935 t0 1978. 28 pages. 60¢. Available. 

REVISED PUBLICATIQNS 

GENERAL PUBLIC~-

Foods, Nutrition and Health--Food Selection (p. 18) Buying a Forequarter, Hindquarter, or a Side 
of Beef. Extension Folder 352. Richard Epley. Discusses yields, grading and methods of 
deciding when shopping for sides or quarter9 is more economical than buying retail. 4 pages. 
10¢. Available . 

Food Preparation (p. 16)--Cooking Equivalents and Measurements . Home Economics Family Life Fact 
Shee t 22. Patricia B. Kramm and M. Kathleen Mangum. Contains information on cooking equiva
lents when substituting one food for another, U.S. Unit9 of Measurement, Can Sizes, Units per 
Pound. 2 pages . 5¢ . Available . 

Housing- -Pl anning and Purchasing (p. 25) 

Evaluating St ructural and Exterior Components in Older Minnesota Homes. Extension Bulletin 411. 
William Angell, Larry Witte, and Sidney Swanson . Provides a detailed description of the 
components of an older Minnesota home and a method for evaluating the home ' s condition--for 
buyer or remodeler. 16-page fold-out . 30¢ . Availab l e. 

Housing--Safety (p.26) 

Fire Hazards of Stored Pesticides. Agricultural Chemicals Fact Sheet 1 . Phillip Harein, Frank 
Oberg, and Howard Deer. Discusses fire prevention and precautions to observe in case of fire 
in areas where chemicals are stored. 2 pages. 5¢ . Available. 

Housing--Household Pests (p . 25) 

Insecticide Suggestions to Control Household Pests in 1979 . Extension Folder 412. Lists the insect, 
insecticide, dosage and' remarks and limitations of insecticides for household pests. 8 pages. 
15¢. Available. 

AGRICULTURE AND OTHER BUSINESSES--Crops - Disease and Pest Control (p. 28) 

Insecticides . Extension Bulletin 387. Discusses ge~eral precautions, safety precautions, pesticide 
toxicity , forms, dosages and rates of application and descriptions of pesticides. 20 pages. 
30¢ . Available. 

Insecticide Suggestions to Control Insect Pests of Crops in 1979. Extension Bulletin 388. Lists 
the pests of various Minnesota crops, the control measure, and remarks and restrictions about 
each control measure. 12 pages. 30¢. Available. 

Crops--Grai n Crops (p. 29) 

1979 Minnesota Retail Dealer's Cqnference. Extension Bulletin 440 (formerly Special Report 12). 
Contains up-to- date information from St. Paul Campus specialists in soils, agronomy, plant 
pathology, and entomology . 77 pages . $1 . Available . 

Weed Control (p. 30) 

Cultural and Chemical Weed Control in Field Crops . Extension Bulletin 400 . Gerald Miller and others. 
Suggested chemic&l uses and cultural practices based on research by the Minnesota Agricultural 
Experiment Station within clearances established by the U. S. Environmental Protection Agency (EPA). 
30 pages. 60¢. Available. 

Farm Animals--Beef and Poultry (pp. 31 and 33) 

Insecticide Suggestions to Control Livestock and Poultry Pests in 1979 . Extension Folder 413. Lists 
the pest, host, insecticide, dosage and limitations for livestock and poultry pests. 8 pages. 
15¢. Available. 

EXPERIMENT STATION CROPS--Crop Management and Marketin~ (p . 42) 

Varietal Trials of Farm Crops. Miscellaneous Report 24. Report of 1978 field trials of various crops 
including soybeans, sunflowers, oats, corn, millet , wheat, etc. 36 pages. 60¢. Available. 
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DO YOU HAVE A TIP to share with other county staf f ? Have you dis covered a 
product, material or method that simplified producing art or visuals? 
Pass on your helpful information through Art Tips, and ask questions or 
suggest topics you'd like to have covered. If you want t o add more 
inf ormation to anything you see in Art Tips, please do. Your inspiration s 
are valuable. For example, Roger Wilkowske , Waseca County, gave me a lead 
on the following, and while investigating i t, I learned more about mimeo 
and stencils that may be helpful to you, too. 

CLIP ART ON MIMEO STENCILS is available for you to s imply cut out and glue 
onto your typed mimeo stencil. No more tracing with a s t ylus for your 
newsletters, fliers, and programs. The a rt i s already i mpr inted on a 
stencil, similar to those you received with t he new extension logo . 

· write to Logos Art, 33 E. Wentworth, West St. Paul, MN 55118 for more 
information, a free catalog, instructions for use , or t o or der . Mos t of 
their art is meant for religious publications, bu t the f ollowing ma t e r ial 
is of more general interest suitable for ex tension use . 

--The General Kit (average size illustration 2~ x 2~ i nches) or Miniature 
General (same art but average size l~ x l~ inches). Each has over 100 
illustrations including holidays, seasons, months and miscellan eous ar t 
of people, animals, and activities. A county office or 4- H newsletter 
that promotes up-coming activities could use most of the art in either of 
these kits, which cost $12.50 each. 

--The All-Purpose Bulle tin Illustra tion Kit, wa s designed for PTA groups 
and e l ementary school use, but mos t of the art could be used for 4-H 
newsletters, programs, etc. It has 141, 2~-inch i llustra tions and costs 
$22.95. 

--The Mini Art Kit ($12.95) contains 70 small pieces of art; some examples : 
an apple, a cat, Chris t mas bells, an a l a rm clock , a t r ain , three children , 
a f lowe r , a cowboy , eggs in a car ton, a fisherman , etc . 

(over) 
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--Tl;le Newsletter Kit ($7.95) has a different heading and appropriate art 
for each mqnt):l. 

--The Border Kit ($8.75) contains four pages of simple and ornate borders 
to dress up covers 0r pox and emphasize information. 

If you print offset, all this art is also available in black and white 
at the same prices. I tried to find other companies selling clip art on 
mimeo stencils, but only found church art. I will report on future 
finqing;:;. 

WHAT ARE YOUR REACTIONS to the pre-embossed mimeo stencils, such as the extension 
logo stencils? Have you used them? Do yoµ find tl;lE;!m easi~r to use than 
tracing with a stylus? If yo4 order and use any of the stencil art kits, 
let me know how you like them. If there is enough interest to justify 
the cost, some custom stencil art could be produced especially for the 
eounty offices, with emphasis on agricultural or homemaking subjects. 
The cost would be about $1.00~$l.50/sheet and art would be about the same 
size as that on this page. Would you be interested? 

CONVERT BLACK AND WHITE CLIP ART to mimeo stencils by using your Thermo~fax 

SEND 
I 

(3M ''Secr~tary" Copier) ' overhead II\aker as a stencil maker. Run a page of 
~rt through the machine inside a Thermal Write-On, Type-On Stencil Master. 
The image wili transfE;!r onto the stencil whieh then can be cut out and 
cementeq onto your newsletter stencil. (This is how the extension logos 
were made.) Or you can type the newsletter right OQto the thermal stencil, 
leaving space for art which is l?~er adde9 by the Thermo-fax. For best 
results, your machine should be in top conditi9n and the belt should be 
recently cleaned. The 3M thermal stencils cost $12/box of 100 and ABDick 
thermal ste~cils are $39/100. Be sure to mention the brand and type of 
your mimeograph e~uipment when ordering. 

COMMENTS, tips~ ideas, questions, etc 1 , tor Art Tips to Karen Lilley, 
440 'coffey Hall, 1420 E~kles Ave., University of Minnesota, St. Paul, 
M:j..nn. 55108. 

The information given in this publication is for educational purposes only. Referenc'1 to commercial products or trade names is made with the 
understanding that no discrimination is intended and no endorsement by the Minnesota Agricultural Ex~ensic;in Service is implied. 
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