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PUBLIC INFORMATION AWARDS PROGRAM--State, Regional, Nation
al recognition and a chance for some prize money await the winning en
trants in the 1976 County Agent Communications Contest. To enter you 
must be a member of the Minnesota Association AND the National Associa
tion of County Agricultural Agents. 

The Minnesota chairman of the 1976 contest is Dick Herman. He will 
be forwarding complete details of the contest along with entry blanks as soon 
as he returns from study leave the first week of February. Entries are due 
back in Herman's South St. Louis County office by April 1, 1976. There are 
seven classes. You may enter any or all of the classes which include: 
Radio Programs; Photo News Story; Series of Colored Slides; Feature Story; 
Direct Mail Piece; Newsletter; Personal Column. --Eldon E. Fredericks 

IDEAS FOR RADIO PROGRAMS--The printed schedule of topics and guests 
for our KUOM 11 City and Country " radio programs for January, February, 
and March has been mailed. 

In it you'll find a variety of ideas for your radio programs. For exam
ple, the topics include field windbreaks, maple syrup production, income 
tax tips, new DHI program, care of house plants, farm leases, baby pig 
health, forages and small grains for 1 76, safety hints, tree and crop dis -
eases, rations for beef cows, horse care, soil testing, poultry and swine 
tips, and many coming events. 

Make note of the specialists who discuss these topics and have them 
do an interview with you when they are in your county. - -Ray Wolf 



- 2 -

DO HANDSHAKES, FACIAL EXPRESSIONS, BODY MOTIONS 
MA KE A D IF F E R EN C E IN C 0 M MU N IC A TI 0 N S ? - - Yes, they 
definitely do, says Elias Mahigel, communications lecturer in our Law 
School. In fact, 65 percent of the social meaning in our personal inter
action comes out of unspoken or nonverbal communications. We base 
many of our decisions in business, in Extension work, in collegiate teach
ing on nonverbal communication. 

That nonverbal communication can be in our facial expressions, our 
walk, o~r handshakes, our body motions (kinetics is the technical term 
for body language), our dress, our appearance. 

For example, Mahigel points out that gamblers in Las Vegas are 
c l ean shaven and beardless. They don't sport mustaches. Why? Because 
late movies have long portrayed the slick, crooked gambler with beards, 
mustaches, and loud suits. To ally the public's fear of Las Vegas gam
blers they adopt conservative manners and dress. 

"It is easy to lie verbally, but your facial expressions and body lan
guage may give you away, 11 Mahigel says. 

One example that gives some communications clues is found in the 
handshakes we give or receive. 

>:< A limp hand shake may mean that the person is socially withdrawn. 
Here you can help by encouraging the person to speak up, by using 
questions that will draw him or her out. 

>:< A handshake that pushes you backward may mean that the shaker is 
rejecting you. 

':' A handshake pulling you toward the other person may mean that you 
can trust what this person is saying more than the person pushing 
you away. 

':' A firm grip and three or four shakes with a quick drop may mean that 
the shaker is trying to gain control. 

>:< A grip that squeezes so hard it hurts may be a hidden expression of 
hostility or aggression. 

The s e conclusions may have a great deal of validity. They are the 
r esults of research. They can be a guide, yet we need to realize, too, 
that people are individuals and vary a great deal. --Harold B. Swanson 

ADULT ED UCAT IO N WEEK A GOOD COMMUNICATIONS PEG-
G ov e rno r Anderson has proclaimed February 29-March 6 as adult educa
tion week i n Minnesota. Since adult education is a major part of exten
sion educa t ion, the week presents an opportunity for extension to explain 
the sc ope of adult education in our speeches, radio programs, columns, 
newsletters, etc. A couple of points to remember follow: 

* M o r e people in Minnesota are taking part in adult education of some 
k in d than are formally enrolled in all grades from kindergarten to 
graduate school. 

* M a ny groups, agencies, and educational institutions are engaged in 
a du l t or continuing education. These groups include the Agricultural 
Ext ension Service and Continuing Education and Extension at the 
University, churches, political parties, high schools, community 
colleges, private colleges, state colleges, farm organizations, vol
unteer organizations such as scouts, YMCA, YWCA, professional 
organizations, and many others. --Harold B. Swanson 
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THEORY X AND THEORY Y: TWO SETS OF ASSUMPTIONS IN 
MANAGEMENT--A film Theory X and Theory Y: Two sets of Assump
tions in Management was previewed by members of the Ag Journalism 
staff recently in conjunction with a departmental retreat. The 10-minute 
color film 3A0574 rents for $8. 60 from Audio Visual Library Services, 
University of Minnesota, 3300 University Avenue SE. 

Here are a few thoughts paraphrased in the next four paragraphs from 
the leader's guide: It deals with McGregor's theory of management--that 
managers have assumptions about people and that these affect their percep
tions and behavior .•. and therefore the reactions of others. 

Theory X is that the superior's authority is used to control and direct 
the subordinate. A manager operating under Theory X assumptions tends 
to be authoritarian and directive, using threats and coercion to get the job 
done. In contrast, the Theory Y assumptions tend to lead the superior to 
recognize an interdependence with subordinates. 

Theory Y is built on the notions of subordinate self-control, collabora
tion and participation in decision-making. It's important to remember that 
the management philosophy of most managers is neither purely Theory X 
nor purely Theory Y, but a blend of the two with a tendency toward one or 
the other. 

Why is this iinportant? How managers treat their surordinates tends 
to influence how the subordinates react to their superiors. If a manager 
assumes people don't like to work and that they have to be threatened with 
punishment to get them to work hard, they will then perceive people as 
lazy, goofing off, not trying hard, etc. These assumptions and perceptions 
then cause a manager to be directive and punitive toward workers and pos
sibly to make all decisions alone, even when the subordinate has information 
necessary for an effective decision. This kind of behavior produces an 11 I 
don't care" attitude and reaction from workers, an attitude and reaction that 
the manager may then use to validate initial Theory X assumptions in a rein
forcing cycle. The point is that our assumptions affect our perceptions, our 
perceptions influence our behavior, and how we behave toward people influ
ences their reaction to us. 

Theory Y believes that an effective management tactic is to allow peo
ple to direct and control their own efforts and provide them with a good deal 
of freedom, independence and autonomy on the job. The assumption is that 
if people value the rewards they get from work (freedom, independence, and 
autonomy) they will provide their own pers anal control to work effectively. 
People like to exercise increased personal responsibility at work and actu
ally look for it. The increased personal responsibility is a highly valued 
reward for people on the job, a reward that increases their commitment 
to organization objectives. 

In an effort to communicate better with people, we must have a greater 
understanding of our own assumptions about their behavior. --Janet Macy 

NEW PUB IN CLEAN HOUSE SERIES AVAILABLE--One more publica
tion in the "For A Clean House" series--HS-40 How to Clean Your Range 
(gas or electric)- -is now available in the Bulletin Room. This is the fourth 
in the series of federal publications (PA-828 and PA-829) converted to the 
modified HS format. Others in the series available include: HS-37, What 
to Use to Clean Your House; HS-38, Many Hands Make Housework Light; 
HS-39, When to Do House Cleaning Jobs. --Lee Nelson 
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RADIO REMINDERS--

FOUR RULES FOR EVERY PROGRAM 

Get attention. 
Hold attention. 
Get the message across. 
Call for action. 

KNOW YOUR AUDIENCE 

Ask the station manager 11who listens 11 and 11when. 11 

Design your program for your audience. 
Know the coverage area of your station. 
Time your program for the audience you want to reach. 
11 Localize 1

' your program to the coverage area. 
Use names of people, places and things. 
Adapt material to your audience. Try to get everyone interested. 
Use the 11you" and 11I 11 approach. 
Be conversational. 
Be enthusiastic. Believe what you say. 

REPEAT THE IMPORTANT 

Listen to a typical commercial and see how much repetition is used. 
Repeat names, addresses, etc. when write-in requests are involved. 
Be brief. 

MAKE YOUR PROGRAM AUTHENTIC 

Be sure of your facts. 
Quote authorities. 
Use authorities. 
Be prepared. 

RADIO SUPPLEMENTS OTHER MEDIA 

It makes people attend meetings. 
It makes them visit demonstrations. 
It tells them where to find things. 
It tells them what to look at, who to see, and what to read. 
It reminds them when to act. 

--Ray Wolf 

HOME ECONOMICS RADIO TAPES--Three minute radio tapes are avail
able for every radio station and/or county office in Minnesota. I send 
eight tapes twice a month (total of 16 tapes). Topics follow: Clean Carpet 
Methods, Home Stain Removal, Care of Leather and Velvet Upholstery, 
Kathy Mangum, assistant extension specialist, consumer information; 
Profile of the Family, Family Income Levels, What Rural Families Spend, 
Employment Price Prospects, Edna Jordahl, extension specialist, home 
management -- Outlook Information; Buying and Storing Avocados, Yvonne 
Martin, California Advisory Board. --Janet Macy 



Publi cations and Direct Mail 

NEW PUBLICATIONS 
/ 

Using Wood Stoves and Fireplaces Safely. Extension Folder :32'3. 
Offers detailed information on stove and chimney instal}{tion, 
chimneys, maintenance, and safety. 6 pages. Available. 

January 1976 

Clifton Halsey. 
factory-built 

Property Valuation Short Course. Extension Program Report 61. Information on 
well attended courses for property assessors held through_Qut the state. 2 pages. 
Available late January. 

How to Clean Your Range. Home Economics Special~~. Wanda W. Olson and Leona 
S. Nelson. Outlines steps in cleaning gas and J 'rectric burners, broiler pan, and 
oven. 4 pages. Available. 

The esota Rural Real Estate Market in 1975. Minnesota Agricultural Economist 
Rodney Christianson and Philip M. Raup. Reports findings of a 1975 state

. e survey, showing price and other marketing trends. 8 pages. Available. 

Soil Landscapes and Geomorphic Regions /Twin Cities Metropolitan Area Sheet. 
Miscellaneous Report 13,0. Lowell D. Hanson. With map. Provides detailed 
analysis of region. 3 typages. Available. 

Factors Influencing Participq.t'on in Minnesota's Food Stamp Program. Minnesota 
Agricultural Economist ·576 Analyzes the food stamp program in the state. 8 
pages. Available mid-Feoruary. 

Feeding Silage to Bred Sows and Gilts. Animal Science Fact Sheet 31. J. D. Haw
ton. Discus~es corn, grass-legume feeding and the economics concerned. 
Table offers examples of protein supplements for silage feeding. 2 pages. 
Available. 

Control of Lice on Humans. Entomology Fact Sheet 46. David Noetzel. 2 pages. 
Available. 

Fertilizing Soybeans. Soils Fact Sheet 26. C. J. Overdahl and G. E. Ham. Dis
cus ses phosphorus or potassium vesponses, micro-nutrient needs, liming, and 
nitrogen fertilization. 2 pages. Available. 

REVISED PUBLICATIONS 

Home Fruit S p ray Guide. Extension Folder ye( L. B. Hertz, J. A. Lofgren, 
H . G. Johnson. Gives 1976 spray information. 8 pages. Available early 
February. 

H ow to Run a Percolation Test. Extension Folder .... ,{ Roger E. Machmeier. 
Tells how to use this method to determine wh~e

1

; the soil is suitable for an 
onsite sewage treatment system. 8 pages. Available. 

*Publications in this series are written for audiences with limited experiences, 
finances, and education. 
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Land Use Controls by Minnesota Counties. Extension Folder 2.>fl. Robe rt Snyder. 
Describes statewide required control measures and meth6ds of compliance of 
land use among Minnesota counties. 8 pages. Available. 

Tax Benefits for Animal Pollution Control. Agricultural Engineering Fact Sheet 20. 
Philip R. Goodrich. 2 pages. Available. 

Insect Control on Forage Crops. Entomology Fact Sheet 4. John Lofgren. Note 
changes in chemical treatment of insect pests causing economic loss in forage 
crops and pastures. 2 pages. Available. 

Armyworms. Entomology Fact Sheet 1,2. John Lofgren. Updates control treatments 
while worms are small and before severe damage to crops results. 2 pages. 
Available. 

RE PRINTED PUBLICATIONS 

Controlling Household Humidity. Agricultural Engineering Fact Sheet 19. D. Bates 
and H. Cloud. 

Are They Really Termites? Entomology Fact Sheet h. J. Lofgren. 

Controlling Corn Rootworms. Entomology Fact Sheet 7. J. Lofgren. 

Chemical Control of Soil Insect Pests of Corn. Entomology Fact Sheet 14'. J. Lof
gren. 

Carpenter Ants. Entomology Fact Sheet 3kt. J. Lofgren. 

Fruit for the Home. Extension Bulletin _?SS. L. Hertz. 

Landscaping the Home. Extension Bulletin 283. C. G. Hard. 

Finishing and Refinishing Wood Furniture. Extension Bulletin 332. M. Zabel. 

Pork for You. Extension Bulletin 376. ~. Epley. 

Fertilizer for Potatoes in Minnesota's and North Dakota's Red River Basin. Exten
sion Folder 296. C. Simkins, W. Dahnke, and E. Plissey. 

Cleaning Products. Home Economics Fac't Sheet 20. S. Gilsrud and M. F. Lami
son. 

Wild Rice Diseases. Miscellaneous Report 12)>. Kernkamp and Kroll. 
/ 

Nonparasitic Disorders of Tomatoes. Plant Pathology Fact Sheet 14. H. Johnson 
and J. Froyd. 

Reducing Mechanical Damage to Potato Tubers. Potato Fa.ct Sheef 7. E. Plissey. 
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Ml NNESOTA MASS MEDI A TODAY 

by Harold B. Swanson and Raymond Wolf 
Extension Connnunications Specialists 

No. 25 

Mass media today, more than ever before, are in the public spotlight. As we 
start a new year, it's especially appropriate to look at these media in Minne
sota. And since we're broadcasting, let's look at radio first. 

Every year there are more and more stations licensed to broadcast in Minnesota. 
The latest count shows that there are 96 AM and 76 FM stations, or a total of 
172 stations in the state. Nationwide, according to the 1975 Broadcasting Year
book, there were nearly 7800 stations, a gain of nearly 5000 in the past 25 years. 
New, small, local stations give us the benefit from more local progranuning and 
news. With more local stations and with so many radios being bought, listener
ship could be up. 

Interesting enough, about three-fourths of our stations are located outside of 
our large metropolitan areas (Minneapolis-St. Paul, Duluth, Fargo-Moorhead). 
This emphasizes the importance of radio stations to our smaller home towns and 
cities. There aren't too many small cities or larger towns without their own 
radio stations. For example, Albany, Fosston, Preston, and Walker, which are 
supporting stations, have populations of less than 2000. All, however, have 
strong agricultural or tourist and business areas around them giving them a 
sound economic base. 

Turning to newspapers, we look first at the weeklies. Here the trend is opposite 
of that in radio. Around 1900 there were twice as many weeklies as there are 
now. In 1976, we have about 325 weekly newspapers whose publishers belong to 
the Minnesota Newspaper Association. Most of these are outside the Twin Cities 
or metropolitan area, where we find many new weeklies starting in suburban areas. 
In spite of these new suburban papers, the total number of weeklies has dropped 
around 20 in the last few years. This trend toward fewer weeklies, however, is 
leveling off. What's more, circulation of weekly papers is going up. 

There are many to~vns with populations of 400 or less that still support a paper. 
This is considerably smaller than towns able to support radio stations. An ex
ample is Williams, with over some 200 people, where the Northern Headlight serves 
nearly 1000 subscribers. Other smaller towns with newspapers include Nevis, 
Emmons, Maynard, Gonvick, Grey Eagle, to mention only a few. 

-over-
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We don't anticipate that the number of newspapers will decline much more. The 
reason is found in the technological revolution in the printing business. A 
new printing process called offset has become popular. This process means that 
several newspapers can use a single centralized printing press. Publishers 
don't have to buy and own their own large equipment. These new presses can 
print a small paper in about 15 minutes or half hour. Thus, the editor doesn't 
have to tie up so much of his capital and his time in the printing. He can 
spend more time covering local news and soliciting advertising. A few years 
ago, editors were printers and advertisers first. Then their editorial jobs 
had to come in a poor second. Now they can spend more time in coverage of 
local events and we, as a result, see more in-depth stories about taxes, schools, 
government, and public events. 

The trend has been different, however, for daily newspapers. In 1971 there were 
23 dailies in Minnesota outside the Twin Cities. Now there are 25. However, 
circulation of many large dailies is dropping, probably due to subscription price 
increases. 

Turning to television, we find that there are 19 stations in the state, and some 
950 in the United States. Twenty-five years ago, there were less than 100 TV 
stations nationwide. In Minnesota, CAT~ too, is growing, especially in some of 
the larger outstate cities and towns, but it's not available on farms or in the 
largest cities to any extent. In Minnesota, about 100 communities now are being 
served by about 45 CATV systems. 

With all these changes and with changing times there are both concerns and oppor
tunities for editors and broadcasters as well. 

Newspaper editors are concerned with the increased postal rates and with sharp 
increases in news print costs. They're concerned, too, that the public is doing 
less reading and watching TV more. Increased costs present problems for broad
cast media also. And there's more competition for the advertising dollar between 
the media. 

On the other hand, new technology has made it easier to start a newspaper today, 
and we're seeing many started, especially in the cities and suburbs. In radio, 
a local station can be operated with a small staff, opening opportunities in this 
area. 

Most people, too, have noticed the spirited fight the press and the broadcast 
media have made to open meetings of all kinds to the media and to the public. 
This will certainly mean a freer flow of information and knowledge to the public 
about government's operation. 

All in all the mass media do play an important part in keeping Minnesotans well 
informed. We in the Agricultural Extension Service of the University appreciate 
the help and cooperation the media gives us in local communities and on a state
wide basis. They do make a major contribution to our educational efforts. 

January 1976 



1'HE 

COMMUNICATIONS 
Department of Information and Agricultural Journalism ~~~~~· .. .~~ -... SCENE 

' ... : ... , . . . . .. . . . . ~ ... Agricultural Extension Service 
University of Minnesota 
St. Paul, Minnesota 55108 

···~···· ·.::~~~:~ . . . . .. · .. : ~ ... 
.. • 4!.. 

FARMER - SPORTSMAN COMMUNICATION 

by Harold B. Swanson, Professor and Extension 
Connnunications Specialist 

No. 26 

Lawrence Mans is a husky, bronzed fanner who operates his fann near Hinckley, 
Minnesota from a wheelchair. His dramatic story has been told in Readers' Digest 
and Farm Journal. Several years ago Larry was crushed by a falling tree in his 
woodlot, an accident that left his back broken and Larry permanently crippled. 
Yet Larry wasn't deterred or defeated. He farms, he conserves natural resources, 
he hunts, and he welcomes sportsmen friends to his farm. He runs his farm under 
a conservation plan, he plants trees every year, he sets aside large acreages 
for wildlife habitat, and he takes part in many connnunity activities such as 
conducting snowmobile safety classes for young people. 

Three years ago Larry was awarded the National Corrective Therapy Association 
Achievement Award as the individual who had done the most for his own rehabilitation. 

I've told the story of Larry Mans because we seldom fully recognize the contribu
tions farmers make to conservation, to saving our wildlife, and to improving re
lationships with sportsmen. Sometimes there may even be a breakdown in communica
tions and understanding between farmers and conservationists. 

For the past several years I've had the privilege of serving as chairman of a 
committee which selects Minnesota's outstanding farmer-sportsman. Our committee 
includes sports writers, farm editors, broadcasters, and representatives of govern
ment agencies, conservation groups, FFA, 4-H, farm organizations, and the Univer
sity. One of our goals is to draw attention--to connnunicate--to the people of 
Minnesota the contributions of outstanding farmers. We want to communicate the 
real impact they have on vitally important conservation measures and the contri
butions they make to enhancing our environment and to improving hunting and fish
ing for the public. 

This year, for the 28th consecutive year, we're again honoring leading farmers. 
We do need suggestions from our listeners now for Minnesota's 1976 Farmer-Sportsman. 

Larry Mans is only one of the 27 farmers we've honored as farmer-sportsman of the 
year, In addition we've recognized hundreds of others as county and regional winners. 

-over-
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Among recent state winners is Betty Rantanen, Middle River, the first woman 
farmer chosen. Betty's husband was killed in an accident over 15 years ago. 
Since that she has run the farm and raised five young children. She served 
about 30 years as a 4-H leader, and she and her family have logged 100 years 
of conservation activities. Betty raises registered cattle, has a conserva
tion plan for her farm, sets aside land for wildlife, provides wildlife feed 
in the winter when needed, to mention only a few of her conservation activities. 

Last year our winner was Roy Boman who farms at Twin Valley. Roy, too, is a 
conservation farmer, a leader active in 4-H and other conununity affairs. One 
activity deserves special mention. During the past several years Roy and his 
family have developed a wildlife sanctuary in Norman County on about 160 acres 
of rolling land with three water body areas. The project also includes a deer 
yard and three darns that make possible a wetland area. Their first project 
was a lake started several years ago and recently stocked with 5,000 fish. 
Roy also has been active in soil conservation districts and many other environ
mental projects. 

I could go on and list many more recent winners including Richard Clark of 
Elysian and James Zinnnerman of Waseca. The Zinnnerman story is one of tragedy 
and outstanding recovery and achievement. Jim made a tremendous comeback after 
a tragic car-train accident taking the life of his wife and six children in 
1959. He remarried a widow with six children and now this fine couple have 
three children of their own. His list of accomplishments include a well-run 
conservation-oriented farm, chairmanship of a watershed steering connnittee, 
and presidency of the Waseca sportsman club. Jim and his wife provide feed 
for wildlife, have constructed wildlife shelters, and have taken the lead in 
many other conservation and conununity activities. 

Fortunately not all of our winners have been struck by tragedy like Lawrence 
Mans, Betty Rantanen and James Zinnnerrnan. They all have done much to conserve 
our resources, to improve relationships and to give community leadership. They 
all have lived truly outstanding stories of conservation. They all dramatically 
communicate the contributions so many farmers make to preserving our land, for
ests, lakes, and wildlife. 

Every Minnesota county agent, or county extension director as they are called 
now, has directions and will help anyone interested in nominating worthy farmers. 
The winning farmer and his wife will receive an expense paid trip to the North
west Sports Show, March 26-April 4, and they will be recognized in special cere
monies the last day of the show. 

Recognizing farmers for their conservation efforts in this way, we feel, brings 
about better understanding and communications and can only lead to an improved 
living and environment for all of us. 

January 1976 
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NEW FILMS IN AGRICULTURAL EXTENSION LIBRARY 

#3107 UNFINISHED MIRACLES--28i min., Color, Calvin Company. (TV--$3. 00) 
Although America 1 s farmers are producing more than ever before, rising 
populations and greater worldwide demands for food pose a continuing chal
lenge to agricultural scientist. These scientists must find ways to increase 
agricultural productivity and improve the stability of our food supply without 
increasing the demand for energy or harming the environment. UNFINISHED 
MIRACLES illustrates the work of the scientists at the nation 1 s Agricultural 
Experiment Stations who are working to achieve these goals. 1975 

#3375 QUESTION OF HUNTING--27i min., Color, Remington Arms Company, Inc. 
(TV--$3. 50) Does sport hunting have a place in modern America? This film 
discusses the ethical question of hunting and illustrates the value of hunting 
as a game management tool as well as an important form of recreation. Ex
cellent wildlife photography. Recommended for youth groups and general 
audiences. 1975 

#3414 JARS FULL OF IDEAS--8 min., Color, Closure Committee of the Glass 
Container Manufacturers Institute in cooperation with 4-H. (TV --$3. 00) 
This film is about constructive creative activities and the role a leader can 
play in them. All illustrated projects are based on reuse and recycling. 
They require ecological and economical thinking. All make use of glass con
tainers and their caps or closures and other things people tend to have on 
hand. Excellent for creative arts, camp crafts, and home environment proj
ects. The film could be used effectively to analyze leadership. 1975 

#3704 OF PEOPLE, LAND AND PLANNING--26 min., Color, USDA. (TV--$3. 00) 
The problems of land use and planning in Wisconsin are varied. Several 
major issues are presented: land use planning and economic development, 
recreation pressure, urban land use conflicts, urban sprawl, the loss of 
farm land, the role of wetlands, and planning around transportation facili
ties. Intended for high school and adult audiences. 1975 

NEW SLIDE SETS IN LIBRARY 

#22 INFLATION AND RECESSION--THE HORNS OF A DILEMMA--79 slides, 
Color, df., Michigan State University. ($1. 75) This slide set defines and 
discusses the problem of inflation. It includes: 1) a review of the factors 
causing the large inflation rates of 1973-75; 2) a discussion of the causes 
of inflation; 3) a discussion of actions that can be taken to combat each of 
the causative factors; and 4) an explanation of how the government controls 
the supply of money. The slides are mostly cartoon drawings and word 
outlines. 1975 
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SHARPEN YOUR SHOPPING TOOLS--40 slides, Color, df., Edna Jordahl, 
extension specialist, home management, University of Minnesota. ($1. 75) 
This is a presentation devised from advertisements to help the customer 
shop wisely in the marketplace. Simple helps, colorful examples, and 
conscientious decision making are included. Useful for preceding a consum
er education activity. Appropriate for teens and young adults. 1975 

TORNADO ... WHAT TO D0--72 slides, Color, df., USDA. ($1.75) The set 
describes and illustrates tornadoes and the hazards involved. Also describes 
the actions people can take to protect themselves along with cleanup proce 
dures. 1975 

JOINING THE 4-H DOG CARE AND TRAINING PROGRAM--73 slides, Color, 
df., National 4-H Service Committee, Inc. ($1. 75) Explains the responsi
bilities of dog ownership and gives an insight on the 4-H Dog Care al'l.d Train
ing Program. 1975 

A SEASON OF REVOLUTION: BOOKS FROM THE JAMES FORD BELL 
LIBRARY, 1750-1800--79 slides, Color, df., Dale D. Buffington, Assist
ant Professor and Director, Continuing Education in the Arts, University 
of Minnesota and John Parker, Professor and Curator, Bell Library, 
University of Minnesota. ($1. 75) A 45-minute slide and tape presentation 
of a conversation with John Parker, curator of the James Ford Bell Library 
at the University of Minnesota. Rare books from the period of 1750 to 1800 
are illustrated and their link to the American Revolution is discussed. Ap
propriate for Bicentennial use. 1975 

. . . Don Breneman and Gail Tischler 
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farm land, the role of wetlands, and planning around transportation facili
ties . Intended for high school and adult audiences. 1975 

NEW SLIDE SETS IN LIBRARY 

#22 INFLATION AND RECESSION--THE HORNS OF A DILEMMA--79 slides, 
Color, df., Michigan State University. ($1. 75) This slide set defines and 
discusses the problem of inflation . It includes: 1) a review of the factors 
causing the large inflation rates of 1973-75; 2) a discussion of the causes 
of inflation; 3) a discussion of actions that can be taken to combat each of 
the causative factors; and 4) an explanation of how the government controls 
the supply of money. The slides are mostly cartoon drawings and word 
outlines. 1975 
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SHARPEN YOUR SHOPPING TOOLS--40 slides, Color, df., Edna Jordahl, 
extension specialist, home management, University of Minnesota. ($1. 75) 
This is a presentation devised from advertisements to help the customer 
shop w i sely in the marketplace. Simple helps, colorful examples, and 
conscientious decision making are included. Useful for preceding a consum
er education activity . Appropriate for teens and young adults. 1975 

TORNADO . .. WHAT TO D0--72 slides, Color, df., USDA. ($1. 75) The set 
describes and illustrates tornadoes and the hazards involved. Also describes 
the actions people can take to protect themselves along with cleanup proce
dures. 1975 

JOINING THE 4 - H DOG CARE AND TRAINING PROGRAM--73 slides, Color, 
df., National 4 - H Service Committee, Inc. ($1. 75) Explains the responsi
bilities of dog ownership and gives an insight on the 4-H Dog Care and Train
ing Program. 1975 

A SEAS ON OF REVOLUTION: BOOKS FROM THE JAMES FORD BELL 
LIBRARY, 1750 - 1800--79 slides, Color, df., Dale D. Buffington, Assist
ant Professor and Director, Continuing Education in the Arts, University 
of Minnesot a and John Parker, Profess or and Cura tor, Bell Library, 
University of Minnesota . ($1. 75) A 45-minute slide and tape presentation 
of a conve rsation with John Parker, curator of the James Ford Bell Library 
at the University of Minnesota . Rare books from the period of 1750 to 1800 
are illustra ted a n d their link to the American Revolution is discussed. Ap
propr iate for Bicentennial use. 1975 

. . . . Don Breneman and Gail Tischler 
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