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THE "MUDDY B 0 0 TS" APP R 0 AC H - -Many advertising agencies, including 
Fletcher/Mayo/Associates at St. Joseph, Missouri, pride themselves on 
what they call the "muddy boots" approach to research to find out what their 
ultimate customers, farmers, want and will buy. All they mean is that their 
staff gets out and talks with farmers, even though this may mean muddy 
boots and inconvenience from time to time. They do not abandon more 
sophisticated studies and research but b e lieve that personal contact is nec
essary to understand the market. Perhaps the y have learned a lesson lha.t 
some of us may have forgotte n from E x t e nsion. 

As Harold Hill so aptly communicate d in the "Music Man," you have "to 
know your territory": that's the muddy boots approach. 

P. S. One staff member at Fletcher/Mayo/Associates ran this ad in the 
company paper: 

FOR SALE: 3 pairs size 1 OD soiled, foul smelling, otherwise like-n ew 
white shoes. Cost $30. 00/pr. new. Will sacrifice. $5 for the lot. 

--Harold B. Swanson 

ACQUAINTING YOUR COUNTY WITH ITS AGRICULTURAL IN
DUSTRY --Many Minnesota Extension agents, ex pecially those who attend 
the agents annual convention, know Warren Meyers, Macon County (Illinois) 
agent. He originated the Extension agent information contest on the nationa l 
level, patterning it on Minnesota's experiences many years ago. Let's s e e 
how Warren tackled a complicated problem with a complicated--but suc c e s s
ful- -solution. 

The problem: To familiarize community leaders and as many other 
Macon County residents as possible with the agriculture and agriculturally 
related industry of Macon County. 

- more -



- 2 -

The solution: A farm tour by caravan--with a combination of live and 
prerecorded broadcasts over WSOY--a major radio station serving the 
county. 

The results: A three-hour broadcast and tour. All cars in the caravan 
had radios. So as community leaders drove from stop to stop, they listened 
to learn the significance of what they saw from their car windows. At vari
ous stops on the tour, they either heard live (but. recorded for WSOY listen
ers) presentations or listened to prerecorded mes sages on their car radios. 

Observation: While the approach is both unique and successful, it took 
a lot of coordination to tie the radio and the tour together. 

Another fine touch was the live noon time radio broadcast by Orion 
Samuelson and his WGN staff right from the Macon County fairgrounds. 
Orion is the Maynard Speece and Chuck Lilligren of Chicago and WGN is 
the WCCO of Chicago. 

:Remember though that Maynard, Chuck, or Jim Borman of WCCO or 
your local station are just as approachable. - -Harold B. Swans on 

RESEARCH REPORT ON FARMER USE OF RADIO--We'lltrytokcep 
you up-to-date on research that might be significant to Extension workers 
in Minnesota. Here 1 s one example: 

Radio Research, Warwick, New York, surveyed farmers' use of radio 
in Illinois. Some of the results follow: 

1. Seventy-three percent of the farmers listened to local stations for 
farm news. Today's better-educated, better-trained business man-farmer 
does not always depend on big radio personalities. To me, who is more 
competent than the local Extension agent to meet this local need? 

2. Seventy-seven percent of farmers depend on their nearby, local 
stations for regular news and other information in Illinois. 

3. There were 2,376 radios on the 400 farms studied, for an average 
of 5. 94 radios per farm. About 1/8 of the farms had 10 or more radios! 

4. Nearly 50 percent of the radios were outside the farmhouse, staying 
with the farmer throughout his entire workday. 

5. Farmers themselves, therefore, have indicated that radio listening 
is BIG on farms--for farm news, for entertainment, for company (on a 
sometimes lonely job), for wea ther, and for market prices. 

- -Harold B. Swanson 

NEW LOW INCOME PUBLICATIONS AVAILABLE--There are now four 
HS (Home Economics Special) publications available on buying used equip
ment and appliances: 

HS-29--Buying A Used Range , HS-30--Buying A Used Refrigerator Or 
Freezer, HS-31--Buying A Used Sewing Machine, and HS --32--Buying A 
Used Washer Or Dryer. --Lee Ne lson 
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WORD CORNER: SHARPEN UP! --Words that are spelled similarly and 
pronounced alike often create confusion. Two pairs of such words are prin
ciple-principal and complementary-complimentary. 

Principle is always and only a noun. It refers to basic truths, rules of 
human conduct, or fundamenta l laws. (The principle behind his actions 
bothered her most.) Principal can be either a noun, most often pertaining 
to a person who is in charge or, in finance, to capital (She had been lhc 
school principal for years. We finally were paying off the principal.), or 
an adjective meaning leading or chief (McGovern was the principal speaker). 

Complementary and complimentary are the adjectival forms of complc:
ment and compliment. A good way to keep them straight is to remember 
that a compl~ment is something that compl~tes. A compliment is an cxpre:i -
sion of praise or admiration. --Kathy Wolter 

SAFETY PLANNING ON THE F ARM--This is the theme for November's 
safety emphasis. Each county received a practical 36-page "Farm anrl 
Ranch Safety Guide" about a year ago from the National Safety Council. 
This guide will give you many ideas for radio (or TV) programs. 

The safety theme for December--''Home and Holiday Safely"--should 
a l so spark ideas for talks or radio programs. 

Since 1975 will soon be here and since safety is a year long obligation, 
the monthly safety emphasis for the new year follows: 

Month 

JANUARY 
FEBRUARY 
MARCH 
APRIL 
MAY 
JUNE 
JULY 
AUGUST 
SEPTEMBER 
OCTOBER 
NOVEMBER 
DECEMBER 

Safety Emphases 

Weather Hazards 
Hand And Power Tool Safety 
Farm And Home Ch emical Safety 
Tractor Safety For Young And Old 
Bike Safety 
Farm Machinery Safety 
Planning Prevents Accidents 
Roadway Safety 
Harvest Safety 
Fire Prevention And Electrical Safety 
Animal Safety 
Home And Holiday Safety 

These topics were p i cked at the October meetings of the Farm Council 
of the National Safety Council in cooperation with the U. S. Department of 
Agriculture. --Ray Wolf 



- 4 -

NEW TV SERIES ON HEALTH FOR ADULTS AND YOUTH--"Feel
ing Good, " a weekly hour-long TV program on adults' health will start 
November 20 at 7 p. m. on Public Broadcasting Stations (PBS). The Chil
dren 1 s Television Workshop (producers of Sesame Street and the Electric 
Company) is developing the series. The theme is prevention and the objec
tive is increased public awareness of good health practices and personal 
responsibility for one's own well being. 

"Feeling Good" will have a variety magazine format of drama, song, 
comedy, satire, animation, and documentaries. The production technique s 
should make it appealing to youth as well as adults. It sounds as if the pro 
grams are something to recommend to 4-H members and leaders. 

In addition to the 7 p. m. Wednesday time, stations on Minnesota Edu
cational Television (MET) will also air the program at 1:45 starting Novem 
ber 25. Stations scheduled to air the series: KWCM (10) Appleton; KAVT 
(15) Austin; WDSE (8) Duluth; KTCA (2), KTCI (17) Twin Cities; and KFME 
( 13) Fargo-Moorhead. Request information from your local station on exact 
broadcast times. 

I am requesting promotion and support materials for the programs and 
will inform you later on .their availability. --Norm Engle 

INF LAT ION TIPS OFFERED--A series of 14 minute radio shows on inflation 
will be made available for your use in the county. These are the KUOM 
regularly scheduled Monday "Highlights in Homemakings, 11 October through 
December. From the program listing, these include: 

Topic 

Inflation 

Decis ionmaking 

Costs Of Feeding 
A Family 

Clothing Prices 

Extending Life Of 
Appliances 

Extending Furniture 
Dollar 

Planning For Food 
Buying 

Better Buys During 
Inflation 

Buying New And 
Used Appliances 

Low Cost Decorating 
Ideas 

Guest 

Edna Jordahl, extension specialist, home man 
agement 

Mary Frances Lamison, extension specialist, 
home management 

Muriel Brink, extension nutritionist 

Lois Ingels, extension specialist, textiles a nd 
clothing 

Wanda Olson, extension specialist, household 
equipment 

Linda Reece, extension specialist, interior 
design-furnishings 

Murie l Brink 

I s ab e l Wolf, ex tension specialist, foods and 
nutrition 

Wanda Olson 

Linda Reece 

- more -
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Topic (Cont. ) Guest (Cont. ) 

Edna Jordahl Financial Outlook 

Evaluating Conven
ience Mixes Mary Darling, extension nutritionist 

Housing Dollar William Angell, extension specialist, hou sin g 

These programs, dealing with stretching the dollar, will be mad e avail
able on cassette. Reel could also be requested if cassette can't be us ed. I 
forsee that these could be used with leader training, in small meetings or 
on a check-out basis from your office. A set of newspaper stories will he 
made available at the same time. These will be sent to all counties, but 
the cassettes sent only on request. Please write directly to: 

Janet Macy 
Agricultural Extension Service 
University of Minnesota 
464 Coffey Hall 
St. Paul, Minnesota 55108 

- -Janet Macy 

H O ME E C 0 N 0 M IC S RA D I 0 TA P E SE R V I C E - - PA R T II - - 11 Buying Sick 
Of Beef," Dick Epley, extension specialist, meats; "Horticulture Trip To 
England And France," Leon Snyder, director, Landscape Arboretum; 
"Drying Pumpkin, Squash, And Sunflower," Pat Kramm, assistant info r
mation specialist, consumer information; "Daily Food Guide," Muriel 
Brink, extension nutritionist; and "Vitamin Supplements, " Mary Darlin g , 
extension nutritionist. All tapes are about 5 minutes. --Janet Macy 
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NEW PUBLICATIONS 

Minnesota Agricultural Economist. No. 560. October 1974. 
recommends changes in the Federal Milk Markel Orclers. 
Available. 

Explains and 
8pages. 

Minnesota Agricultural E c onomist. No. 561. November 1974. Describes time
proven behavior of Minnesota Farm Prices during the various seasons. (, 
pages. Available. 

Minnesota Tourist Travel Notes. Vol. 12, No. 3. Fall 1974. Provides insights 
into winter resort operation, tells how to control humidity in winter, how lo 
guard against food poisoning, how recreation b11sinesses can work with their 
communities toward better tourism attraclio;1s. and reports research about 
the Minnesota lodging industry. 8 pages. Available early Novembe r. 

Apple-Crabapple -Pear Varieties For Minnesota. 
Hertz. Describes the varieties, their growing 
growing locales. 4 pages. Available. 

Extension Folder 303 . Leonard 
charactc ris tics, and appropriate 
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Studying Soil Texture and Its Influence. Environmental Education Activi ty Sheet 12 . 
Clifton Halsey. Describes activities that will help participants unde r stand what 

~_,. soil texture is, how it varies from place to place, and how it influences the 
~ - suitability of soil for various uses. 4 pages . Available. . " -;- . , • 

Extension Approaches to Communicating Horne Garden Information. Phase II 
Report : The Minnesota-Wisconsin, ES-USDA Home Horticulture Project. 
Communications Research and Paper Seri.es 5. This report of extension 

cribes the projects that grew out of the Phase I analysis of the need for 11. ~ 7 
activities carried out at the Universities of Minnesota and Wisconsin des-

horticulture information by home gardeners. 48 pages. Available. 

Forage Mixtures. Agronomy Fact Sheet 30. H. J. Otto and A. R. Schmid . Dis
cusses alfalfa, red clover, Ladino clover, alsike clover, birdsfoot trefoil, 

~bromegrass, timothy, orchardgrass, and reed canarygrass and con;?binations 
~- for pasture, silag~ , or hay. 2 i;ages. Available. ~ _ 'M- J ,,,. ';I 

Ni.trite i.n Meat. F~~tri.ti.on Fact Sheet 28. Richard J. Epley cl. al. 

t ' 
Explains how nitrite is used in curing meat and cli.scusses the current controversy 
surrounding the safety of nitrite. 2 pages. Available. ,...,, / .~ -~·/ 

"1 ·~·.7 r ,,, ,,,_ )}!)IV 
Heating with Microwaves (2450 MHz): Consumer Ovens. Home Economics-Family 

Living Fact Sheet 35. Wanda Olson and Robert Olson. Explains the microwave 
h eating to serving temperature of cooked or ready-to-eat foods that are frozen , 
refrigerated, or at room temperature. 2 pages. Available. .J 4: 

~ - ._A...,",,...-,,..~ 
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REVISED PUBLICATIONS 

Abortions and Calving Problems. Extension Pamphlet 227. Describes the known 
causes of abortions in cows and explains how to deal wiLh problems associated 

~ith calving, 12 pages. Available early November. 

REPRINTED PUBLICATIONS 

Salmonellosis. Extension Bulletin 339. E. A. Zottola. 

Game Animals from Field to Kitchen. Extension Bulletin 345. Verna Mikesh, 
Thomas Kean. 

Game Birds from Field to Kitchen. Extension Bulletin 346. Verna Mikcsh, 
Thomas Kean. 

Selecting Your Horse. E x tension Bulletin 351. Robert Jordan. 

Alter the Pattern to Fit Your Figure. Extension Folder 245. Athelene Scheid. 

New Garments from Old. Extension Folder 262. Athelene Scheid. 

Soils, Soil Management and Fertilizer Monographs. Special Report 24. Curtis 
Overdahl, Lowell Hanson, James Swan. 

Building Layouts for Confined Beef Finishing. M-Sheet 139. Donald Bates. 

Housing and F eeding for Gestating Sows. M-Sheet 143. Donald Bates. 

Milk R eplacers in Raising Dairy Calves. Dairy Husbandry Fact Sheet 10. Robert 
Appleman. 

Controlling Lawn and Turf Insects. Entomology Fact Sheet 22 . John Lofgren. 

Soy Proteins in Your Food. Food Science and Nutrition Fact Sheet No. 18. Isabel 
Wolf, Richard Epley. 

Fruits for Minnesota, 1974. Horticulture Fact Sheet 3 . L e onard Hertz. 

Terrariums. Horticulture Fact Sheet 29. Mervin Eisel. 

The Garden Petunia. H o rticulture F act Sheet 37. Harold Wilkins. 

Raspberry Diseases . Plant Pathology Fact Sheet 8. Herbert Johnson, Thomas King. 

Nonparasitic Disorders of Tomatoes. Plant Pathology Fact Sheet 14. H e rbert 
Johnson, James Froyd. 

Fun Sheet No. 5--Bread and Cereals. Expanded Food and Nutrition Program No . 
56. Evelyn Harne. 
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NEW FILM ADDED TO AGRICULTURAL EXTENSION LIBRARY 

LISTENING BEYOND WORDS- -21 min., Color, Brigham Young University. {T V - -
$6. 00) This very excellent film demonstrates that we should listen not only to 
what is being said verbally but also to what is being said without words. Ideal 
for high school and adult audiences. 1973 

NEW SLIDE SETS IN LIBRARY 

#942 MINNESOTA DAIRYMAN'S TOUR TO CALIFORNIA--78 slides, Color, df., 
University of Minnesota. Extension dairy specialists Joe Conlin and Bob Apple 
man, Houston County extension agent Russ Krech, Gerald Wagner of the Offic e 
of Special Programs and 68 Minnesota dairy farmers are your guides for the 
1974 Minnesota Dairyman's Tour to California. The group visited farmers and 
ranchers with outstanding dairy herds and operations--many that can be adapte d 
for Minnesota dairying, but some that are unique to California alone. 197 4 

#943 COMMUNICATION PRIMER--80 slides, Color, df., University of Wis c on s in . 
This slide-tape set was developed by the 4-H Staff, University of Wisconsin, to 
provide 4-H youth basic information on the communication process. You w ill 
find it useful as an introduction for training meetings in public speaking , demon
strations, news writing, or for teaching interpersonal communications and l ead
ership development. An instruction guide suggesting activities, communication 
games, quizzes, and other resources is included. 1974. 

#944 HOW TO DRESS FOR SNOWMOBILING--48 slides, Color, df., University of 
Wisconsin. Snowmobiling can be fun, but can be miserable or even dangerous 
if the clothing worn is wrong. This slide set points out features to consider 
when selecting clothing and related equipment for sn·.JWmobiling. In addition t o 
features which help keep snowmobile rs warm and comfortable, dan 5ers fro m 
poorly selected clothing and equipment are pointed out. 1974 

#945 A GLIMPSE OF OUR AGRICULTURAL HERITAGE AND THE OLIVER KELLE \ 
STORY--52 slides, Color., di., University of Minnesota. This set relates the 
early history of American agriculture to the growth of farm organizations w ith 
particular reference to the Grange. It shows the kind of farm implements us ed , 
some of the early housing, and gives some of the highlights of Oliver Kelley's 
life. Kelley and his colleagues founded the Grange, the first farm organization 
in America. His farm is located near Elk River, Minnesota, and this set d e 
scribes the plans for the development and maintenance of this farm as a hi s t or
ical site. The set ends with a few slides showing some of the sensational agri 
cultural changes that have taken place since the days of Oliver Kelley. 



- 2 -

#946 WHAT IS MARRIAGE--71 slides (Part A); 71 slides (Part B), Color, sf., Guid
ance Associates, This two-part slide-tape set with discussion guide is highly 
recommended for use with teen audiences. Part A- -Expectations and Realities - -
examines marriage as a meaningful and fulfilling relationship, yet recognizes 
that many couples find marriage to be a barren and unsatisfying experience. 
The presentation tries to analyze some of the reasons for unhappy marriages 
and to present some methods for improving the marriage experience. Part B-
Possibilities for the Future--presents some alternatives to the traditional mono
gamous marriage. Single people, as well as participants in group marriage, 
living arrangements, and homosexual marriage discuss their reason for choos
ing these alternatives to conventional marriage. These patterns of living sug
gest some elements that may be incorporated into marriage to make it a more 
meaningful experience. 

By examining marriage and the alternatives, this program can generate new 
ideas about preparation for marriage, problems which may be encountered, the 
potential for achieving a rewarding marital relationship. 1974 

Slide Sets #244- -Better Milk Through Improved Practices, #430- - Wood Identification 
and Characteristics, and #558--The 4-H Story have been withdrawn from the 
Visual Aids Library. Please note in your Visual Aids Catalog. 

The flannelgraphs, "4-H Parliamentary Procedure, 11 and 11 4-H Boys And Girls-
And What They Are Like, 11 have been withdrawn from the Visual Aids Library. 
Please make the notation on page 128 of your Visual Aids Catalog. 

TIPS ON TELELECTURE 

----The teleconference operator has had some trouble trying to establish contact 
with counties before the telelecture is scheduled to start. Please have your tele
conference phones plugged in and ready to operate at least half an hour before 
the telelecture is scheduled so the operator has time to reach all counties in time. 

----Please advise people asking questions of specialists to hold the microphone be
tween a foot and eighteen inches from their mouth. If they hold it too close it 
produces an echo that is very hard to understand. If the mike is held too far 
away the sound fades on the receiving end. The volume control on the 50 A tele
conference unit only controls the volume of the incoming call and does not affect 
the volume of your reception at other locations. The only control you have of 
how clearly you are heard at other locations is the distance you are to the micro
phone and how loudly you speak. 

----Please return all telelecture visuals to Visual Aids immediately after the telelec
ture as these are often scheduled again at other locations, and we have to have 
time to check them before we ship them. 

CAMERA NOTES 

You can make pictures of groups of people more interesting if you try and involve 
them in some kind of activity rather than having them line up and stiffly pose for the 
camera. If it is a meeting have them get involved in a discussion of looking at notes 
or a blackboard. If it is your family at Thanksgiving get a picture of someone carv
ing the turkey or serving the dessert rather than standing behind the table looking at 
a cooked turkey. You could also get a picture of the kitchen after the meal has been 
eaten. That could bring back good memories for Mom. You might also try unusual 
camera angles and add a few closeups for variety. 

Try pointing the flash unit up at the ceiling instead of directly at the subject if 
you can remove it from your camera. This will produce a more natural lighting ef
fect and not blind your subject as well. You may have to run a test to determine the 
correct exposure but usually opening the lens up two stops more than you would for 
direct flash is sufficient. If the ceiling is over twelve feet high or dark colored you 
will have to use direct flash. 

. Don Breneman and Karen Annexstad 
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