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December 23, 1970 

Dear Colleagues 

All of us in the Department of Information and Agricultural Journalism 

join to wish each and every one of you a most festive holiday season. 

We regard it a privilege to work with you on a team that has as its pur-

pose bringing to both adults and youth the opportunities afforded by our Uni-

versity. The continued climate of cooperation and good will we have in our 

relationships with you make our joint efforts pleasant and rewarding. 

We are looking forward to another year of fine cooperation and pleasant 

relationships as we continue our efforts in both collegiate and continuing edu-

cation. Working together on many projects we can accomplish much for the 

University and the state. 

Again, from all of us to all of you, a Merry Christmas and a Happy 

New Yearo 

Sincerely 

~~ 
The Staff 
Department of Information 

and Agricultural Journalism 

HERRY CHf(f5THA5 ~HAPPY NEW YEAR 
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C OMMU NIC AT ION CONFRONTATION WITH YOU T H--There obviously 
are many barriers to effective communications with youth. Many of these 
barriers can be laid at our own doorsteps; others may reside in youth them
selves. We may be reacting too much. - In fact, we are well down the road to 
a too reactive society, says Paul Cashman, University Vice President. He 
sees some of the communications barriers as these: 

1. Rhetorical over-kill--The use of name calling, especially in the extreme, 
hardens and polarizes stands. We all hear such statements as the 
"worst generation of young people, 11 fq.scist, pig, worst nation, immature, 
slobs, etc. Such terms raise the blood pressure and cut off discourse. 

2. Sweeping generalization--Some of the phrases we hear are: "youth has 
lost all morals, 11 "life in the suburbs is unrelieved boredom," "rural 
areas are the bastions of conservatism, 11 "the University is the center of. 
rebellion," etc. You'll find most phrases such as these do not accurately 
portray or communicate a teal situation. 

3. Motivational attack--In considering situations, we often pay less attention 
to the action than "why" we think people do things. We may say "young 
people avoid the draft because they are afraid of war," or youth may say the 
older generation takes its stand on material basis only. Once a person's 
motives are attacked, communication breaks down. 

4. Threat of force--The show of violence or verbal attack cuts communica
tions. 

All this sound familiar? To many it should. because these ideas were dis
cussed by Cashman at the Annual Extension Conference in October. Sorry to 
repeat, but repetition sometimes improves effectiveness of communications. 

--Harold B. Swanson 

* * * * 
DO SOME EDITING ON OUR STORIES--Don'thesitatetoadaptthestories 

which you receive in the weekly packet to your own needs and local situation. 
For example, if you think a story is too long, break it up and use it for your 
column. Often you can take the lead paragraph plus a few more facts from a 
story and shorten it to a good column item. 

Sometimes there's a fair amount of detail in some longer stories. If you 
want to use the story for radio, consider editing out some of the detail, since 
it's hard for listeners to follow detailed instructions. Instead of filling air 
time with this detail, use more short, timely items. --Jack Sperbeck 

* * * * 
JANUARY TAPES FOR COUNTY EXTENSION HOME ECONOMISTS 

--The long tape is an interview with Dr. Richard Hey, professor of family 
social science in the College of Home Economics, on "Bridging the Genera
tion Gap. " The short tapes include an interview on "Freezing Gifts of 
Cheese, Candy and Nuts" with Mrs. Shirley Munson, food scientist (under 3 
minutes); one with A. Russell Barton, coordinator of the U Town/Country 
Art Show, inviting amateur artists to exhibit (4: 15); and one with Sandra 
Brookover, consumer meats specialist for the U.S. Department of Agricul
ture, on "Selecting and Preparing Pork Roasts." This last tape is intended 
especially for use during Minnesota Pork Week, January 19-26. 

These tapes will be sent, as usual, to home economists who have asked to 
be on the mailing list to receive them each month. However, any tape is 
available to other agents upon request. --Jo Nelson 
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PUBLIC OPINION ANALYIST LOOKS AT TV--Louis Harris, public 
opinion analyist, commented on TV surveys from San Diego and Detroit on 
the following: 

11 I think television more than any other medium has opened up new vistas 
of exposure to more levels in the population than was ever dreamed of. This 
exposure in turn has aroused an unquenchable thirst for education and infor
mation. 

11 
••• Perhaps more than anything else, people want television to be some

thing more than a blotter of the contemporary scene and to put some shape 
and form around the substance of what is shown. 

11 Television produces an immediate sense of intimacy which probably 
evokes involvement. 11 

He urged the medium to 11 stick its neck out by being willing to take on ma
jor substantive areas such as overcrowding, high mobility and fluidity, birth 
control, poverty and abundance, medical advances and technical growth- -to 
report them, research them, explain them, and take stands on how the prob
lems should be solved--giving widespread access to all who disagree. 11 

Adapted from Broadcasting, October 12, 1970. --Norm Engle 

HOW ABOUT CATV IN YOUR AREA? --Is there a CATV (community antenna 
or cable television} system in your area? Have you checked on the pas sibil
ity of presenting educational material on it? Can we help? --Norm Engle 

WORD CORNER: SHARPEN UP! --Grammatical boners pop up in letters, in 
newspapers, in speech every day. Here are a few that have come my way 
recently: 

11 Dear Member: Is your application and check in the mail? 11 That was the 
opening of a letter from a reputable organization. The verb, of course, 
should be plural- -are- -to agree with the compound subject: application and 
check. 

Then there 1 s irregardless again--a double negative if ever there was one, 
since both ir and less have negative connotations. Bernstein, in The Careful 
Writer, clas sifieS'Irregardles s as illiterate. So how about being satisfied 
with regardless? 

A, an--You 1d be surprised how often these two articles are misused! 
Most people think the rule is to use a before consonants, an before vowels. 
It 1 s not that simple! The rule is to use a before consonantsounds, an before 
vowel sounds. Hence, you speak of an F--:-B.I. agent, not a F.B.I. agent 
(vowel sound eff}. -

Similarly, you say that someone received an M.A. and an LL. D, not a 
M.A. or a LL. D. M and L are both vowel sounds here: em, el- -hence the 
an. --Jo Nelson 

PLAY 11 2 0 QUEST I ON S 11 
- -How good are you at the game, 11 20 Questions? 11 

Here's an abbreviated version: 

What is it--that has as a goal the teaching 11 of recognition of letters, 
numbers and simple counting ability; beginning reasoning skills, vocabulary 
and an increased awareness of self and the world ... 11 

- more -
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--that reaches 7, 000, 000 every day, five (sometimes six and seven) days 
a week ... 

--has increased cognitive skills by as much as 62 percent. .. 

--and costs $28, 000 an hour but reaches an audience at a cost of about a 
penny per person? 

Score yourself 100 points if you say "Sesame Street,'' the national chil
drens' program. 

It's been labeled by David Frost as "the best children's program I've 
seen." Traditionalists say that the "switched on classroom is aimed at the 
eventual replacement of the teacher by an unsalaried cathode-ray tube." 
Personally, I feel it's a great program. Its success supports proponents 
and refutes the disagreeables. It shows what can be done with TV when goals 
are set, an audience is clearly defined, you devote yourself to the task, and 
have the money to get the job done. --Adapted from TIME, November 23, 
1970. --Norm Engle 

* * * * 
WRITING FOR RADIO--Why don't you make a New Year's resolution to send 

written material to your radio station? This should be done from time to 
time even though you do "live" programs. 

Here are some tips that will help you do a better job. 

1. Use short, simple sentences with short, common words. 

2. Place titles before names unless the titles are extremely long. 
YES: University of Minnesota Extension Agronomist Gerald Miller ... 
NO: Gerald Miller, Extension Agronomist ... 

3. Attributions should be at the beginning of sentences, not in the middle or 
at the end. 
YES: "Lofgren reports the situation is serious." 
NO: "The situation is serious, Lofgren reports." 
EXCEPTION: "Although the situation is serious, Lofgren says ... " 

4. Mention a person's name often in the story--your listeners can't look back 
to see who is saying all of this. 

5. Use dots and dashes freely. There's no rule here--just use them when 
they help the reading of a story. 

6. If something is important and it shouldn't be missed, don't put it in the 
first sentence or at the beginning of other sentences. Build up to it with 
related information. 

7. Use dashes in abbreviations: F-F-A, Y-M-C-A and U-S-D-A. 

8. Round out numbers whenever possible. Write out numbers from one to 
ten. Use numerals from 11 to 999. Write out numbers above one
thousand. 

9. Never abbreviate names of states, cities, countries, days or months. 

10. Add phonetic spelling in parenthesis to names that are difficult to pro
nounce. 

11. Personalize radio copy when possible. 

12. Repeat phone numbers, circular numbers and important addresses you 
want listeners to use. 

--Adapted from "It Says Here" University of Illinois by Ray Wolf 

* * * * 



Publications and Direct Mail 

NEW PUBLICATIONS 

Quarterly Econometric Model of the Turkey Industry in the United States. Technical 
Bulletin 275. M. A. Soliman. In this study, quarterly demand, supply, and end 
of quarter inventory of turkey in cold storage were estimated. The estimated 
model was used in calculating the elasticities of demand, supply, and inventory. 
The estimated equations also were used for prediction. 24 pages. Available. 

Zoning: Principles and Definitions. Extension Folder 251. Robert W. Snyder. 
Discusses the history and purposes of rural zoning and explains zoning responsi
bilities and types of regulations. Defines zoning terms. 6-page railroad folder. 
Available. 

Expanded Food and Nutrition Aids Minnesotans. Extension Program Report 27. De
scribes accomplishments of some of the nearly 100 program assistants working 
with the Agricultural Extension Service 1 s Expanded Food and Nutrition program. 
2 pages. Available. 

REVISED PUBLICATIONS 

Crop Production Guide for Minnesota. Extension Pamphlet 194. Harley J. Otto, 
Curtis J. Overdahl, Gerald R. Miller, Dale R. Hicks, William E. Fenster, 
Oliver E. Strand, Charles A. Simkins, and Ervin A. Oelke. Contains 1971 
recommendations for varieties, seeding dates and rates, weed control, and fer
tilizer needs for major crops. Broadside. Available late December. 

Free-Stall Housing for Dairy Cattle. M-138. Donald W. Bates. Describes con
struction details for warm free- stall and cold free- stall housing units. Includes 
construction plans. 20 pages. Available. 

Minnesota Swine Producers Improve Pork Through Evaluation Stations. Extension 
Program Report 11. Describes the testing procedures used at the New Ulm 
Swine Evaluation Station to identify superior individuals and strains of swine. 
2 pages. Available. 

Telling Your Story with a Booth. Information Service Series 6. Gerald R. McKay. 
Gives tips on planning and setting up a booth. 2 pages. Available. 

Varietal Trials of Farm Crops. Miscellaneous Report 24. R. G. Robinson, et al. 
Reports varietal research and recommends those deemed desirable for 1971 
planting. 24 pages. Available early January. 

Chemical and Cultural Weed Control for 1971. Extension Folder 212. Gerald R. 
Miller, et al. Contains recommendations for the 1971 growing season. 28 
pages. Available early January. 

Minnesota Retail Dealers Conference. Special Report 12. Extension specialists in 
agronomy, entomology, plant pathology, and soils. Gives latest recommenda
tions on seed, fertilizer, agricultural chemicals. 90 pages. Available early 
January. 
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European Corn Borer and Corn Earworm Control on Sweet Corn. Entomology Fact 
Sheet No. 1. L. K. Cutkomp and J. A. Lofgren. Suggests materials and equip
ment needed for control of these corn pests. 2 pages. Available. 

Facts About Minnesota Agriculture. Presents information related to agricultural ac
tivities in the state, including sections on farming, related businesses, topogra
phy, soils, climate, forests, horticulture, the Institute of Agriculture, and the 
Minnesota Department of Agriculture. 20 pages. Available early January. 

Radio for City and Country. January-March 1971. Quarterly list of topics for " High
lights in Homemaking" and 11University Farm Hour 11 on KUOM radio. 10-page 
railroad folder. Available early January. 

Town and Country. January-March 1971. Quarterly list of topics for 11 Town and 
Country 11 on KTCA-TV and several other educational and commercial stations 
throughout the state and in neighboring states. 6-page railroad folder. Avail
able early January. 

Perspective on the 70' s. Gives schedule for half-hour weekly television program that 
focuses on modern issues and problems. 6-page railroad folder. Available. 

REPRINTED PUBLICATIONS 

Carpenter Ants. Entomology Fact Sheet 30. Edmund D. Olson. 

Control of Scale Insects on Trees and Shrubs. Entomology Fact Sheet 34. A. C. 
Hodson and J. A. Lofgren. 

Protecting Trees from Animal Damage. Forestry Fact Sheet 8. William R. Miles. 

Game Birds from Field to Kitchen. Extension Bulletin 346. Verna Mikesh and 
Thomas Kean. 

Buying Mattresses for Comfort. Extension Bulletin 330. Myra Zabel. 

Controlling Lawn and Turf Insects. Entomology Fact Sheet 22. John A. Lofgren. 

Publications List of the Agricultural Extension Service and the Agricultural Experi
ment Station. 

Cleaning and Sanitizing on the Dairy Farm. Food Science and Industries Fact Sheet 
9 (formerly Dairy Industries Fact Sheet 6). V. S. Packard. 

Bacteria in Milk. Food Science and Industries Fact Sheet 10 (formerly Dairy Indus
tries Fact Sheet 7). V. S. Packard. 

Row Width for Corn and Soybeans. Agronomy Fact Sheet 16. Dale R. Hicks, Harley 
J. Otto, and Paul R. Hasbargen. 

Reporting 4-H Club News. Information Service Series 4. Harold B. Swanson. 

Make Your Point with Pictures. Information Service Series 14. Gerald R. McKay. 

Improving Your Press, Radio, and TV Relations. Information Service Series 1 7. 
Harold B. Swans on. 

Writing a News Story. Information Service Series 31. John M. Sperbeck. 
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