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HOW CAN WE COMMUNICATE WITH MIN O RITY GROUPS? --The 
annual Minnesota E x tension Conference gave us some important insights on 
this question. Earlier several of us participated in a conference that focused 
on communications with one minority, the India n. Here are some of the 
ideas from that conference. 

The Indian i s our g re a t es t unt apped res ource and he is never listened to, 
accor d ing to Father Maudlin, a North Dakota p riest who has ministered to 
Indians for many years. He pointed to these two major factors that divide 
the minority from the majority in comm uni cations. They are: 

1. Language- - Words mean different t h i n gs to different people. For 
ex ample, whites familiar with the old radi o se ries, "The Lone Ranger, 11 

don't realize the meaning of the words that are used. Kimosabi in Indian 
means "knows all the answers." This is the n ame whites gave to the Lone 
Ranger. Tonto, on the other hand, mean s "the dumb one" in Indian, indica
ting a stereotype- -and an insult .to a minority group. 

Maudlin also contrasted whites and India ns by pointing out that whites 
are an analytical bunch priding themselves in straight talk. Indians and 
blacks often want to take the circuitous r oute bec ause they think of the world 
as a cosmos. An Indian must give his ans w e r in terms of the world. To 
him, there may be no simple answer. Isn ' t he right in the final analysis? 

2. Culture - -Obviously the cultures of the whites and Indians and blacks 
are different. For example, Indians now are saying we are coming their way 
by trying to escape the big cities. We're trying to clear up pollution in our 
streams so we can swim in them just as the Indian has wanted to for years. 

Maudlin also pointed out that we were con s tantly looking for success. 
We do not have the problem of survival-- Indians do. We are so secure that 
we don't have to give a " damn" for the commun i ty. He contrasted our com
munications reactions or statements by using contrasting words expressing 
communications behavior of .whites and Indians. Here is his contrast: 
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White 

dishonest, evasive 
distrust 

up-tight 
individual 
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Indian 

honest, straightforward 
emotional trust--necessary for survival 

hang-loose--be adaptable 
community 

A white may give what amounts to untruthful but socially acceptable 
answers, for example. Or he may react and communicate in individual, not 
community terms. 

"Open the lines of communication, 11 said Mrs. Maryann Cavanaugh, a 
nutrition aide and program assistant in North Dakota. 11 Before you can do 
this, 11 she said, "we must analyze ourselves and ask the question: do we 
have faith, tolerance, love? We must also have a purpose or goal set up 
for the person we 1re communicating with; knowing people isn't enough. 11 

"Shut up and listen" if you want to communicate, advised Mrs. Geraldine 
German, an Ojibway Indian working with the Lutheran Social Services. And 
what's more, various government agencies and other agencies shouldn 1 t brag 
and point out all they are doing for those poor people. She also struck a blow 
at specialists and administrators as 11big boys on top" who don 1t listen to 
those below. To communicate effectively with the minority group you need 
personal contact, she emphasized. 

Several pitfalls in communicating about programs with the disadvan
taged were pointed out by Glen Bloom, a former Extension worker and now 
an industrial consultant from Chicago. These are: 

1. Playing the numbers game- - We get money for the number of partici
pants, the number of calls, the number of visits, the number of publications 
we distribute. This isn 1t always successful communications. 

2. The special project approach--Here we make special efforts, but 
what happens when the money runs out? Do we drop the program? 

3. The other guy approach- -This is merely pas sing the buck, asking 
somebody else to make the program work. Thus the president or secretary 
tells the dean, tells the director, tells the specialist or county agent, tells 
the assistant to take on this new program and make it work. The person in
volved in carrying out the program isn't involved in planning it, Bloom said. 

4. Problem of motivation--How do you motivate people? Perhaps their 
motivations are different from ours! 

5. The man from Mars ap~roach in which we say, "Oh those strange 
people, who are they, this har -core, the disadvantaged? 11 

--Harold B. Swanson 

>:< * * * 
DON 1 T WRITE LIKE YOU TALK FOR RADIO--Sure, one should use 

common words and common sentence structures which are basically loose, 
friendly and short. But the correct writing style for radio is not the loose 
and tacky organization, the disjointed delivery or the extra words of casual 
conversation. --Ray Wolf 
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NEW PUBLICATIONS SERVICE SURVEYED--The recent postcard survey 
we did on the 11 New Publications 11 column shows that papers in about 25 coun
ties use the column to some extent. Another nine counties said the column 
is used as part of the agent's colurnn, for preparing direct mail or for radio 
programs. There were 35 counties that indicated no use for the column. 
Since over 30 counties use the service to some extent, we'll keep it coming. 
Thanks for your help in completing the survey. --Jack Sperbeck 

ABOUT WRITING LETT ERS--An issue of the Royal Bank of Canada Monthly 
Letter has an excellent discussion on writing business and personal letters. 
Here are a few quotations that should be helpful: 

11Keep in mind that most business letters are written to tell a reader 
something he wants to know, but not everything about a subject. A visitor 
to the Swiss pavilion at Expo asked an attendant the time, and was told how 
a watch is made. 

11 When you finish a letter, stop. You are not a novelist, who must round 
things off in the last chapter, disposing of his characters neatly. Don't 
strive for a tuneful hearts and flowers closing. It will only put a hurdle be
tween the real end of your message and your name. 11 

A well written letter, whether business or personal, has 11 three points 
of focus: the writer, the message, and the reader. All you need is to have 
something to say, to know to whom you are going to say it, and then to write 
in such a way as to tell your story in a pleasing manner. 11 --Jo Nelson 

N 0 VE MB ER T APES F 0 R EXT ENS I 0 N H 0 ME E C 0 N 0 MIS T S - -The 
long tape ( 14 minutes) for November is an interview with Gerald McKay, 
extension visual aids specialist, on making photographic Christmas cards. 
The short tapes, approximately 4 minutes, include an interview on cooking 
pheasant with Mrs. Beverly Lundgren, assistant extension specialist in 
home economics; one on apples, varieties and uses (and tips on apple pie) 
with Mrs. Shirley Munson, food scientists; and one with Roberta Ehrlich, 
Midwest dairy food publicist for the American Dairy Association, on cheese. 

--Jo Nelson 

NEW HS SERIES AVAILABLE--The third in the laundry series Removing 
Spots and Stains (HS- 24) is now available. The other two in the HS (Home 
Economics Special) laundry series are HS-22 Laundry Supplies and HS- 23 
Doing The Wash. Both of these have been revised since the original print
ing. Order all HS publications on the regular A-16 Order Form from Leona 
Nelson, 453 Coffey Hall. HS publications are prepared for those with lim
ited education, finances, and experiences. --Leona Nelson 

* * * * 
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TELELECTURE GOING ONE STEP FURTHER--Extending educational 
efforts to all available outlets can create more efficiency in Extension and 
reach more people. In response to several inquiries, we're setting up an 
experimental project with telelecture. Several t elelecture presentations will 
be videotaped while being presented. If successful, a video tape will be 
available to help avoid scheduling conflicts, to extend a teaching effort to 
other groups, and to allow "instant replay" to clarify points. 

These video tapes can be played back on equipment in vo-tech schools, 
local schools, and even on some of the CATV systems. Many school dis
tricts use video equipment. Agents need to establish a working relationship 
with audio-visual directors in these systems to determine what facilities 
are present and if they could be made available for Extension use. 

The Southwest Vocational School at Jackson prompted this effort. Some 
scheduled telelectures conflict with basketball games and other events. The 
school was interested in getting these programs for an adult education pro
gram. Since the school has video equipment available, this plan was selected. 
Landscaping and drugs--topics having some of the widest audience appeal-
were selected for the experiment. 

One of the biggest problems encountered i s incompatability of equipment 
used. If we record on a Sony machine, it m.ust be played back on a Sony. 
You'll find there are different makes of equipment in use at schools that may 
prevent use of this approach. If you see application of this tool in your coun
ty, check with your A/V director and other outlets and let me know what's 
available. --Norm Engle 

* * * * 
WORD CORNER: SHARPEN UP! --For years people have filled space in 

their business letters with meaningless, artificial words and phrases to give 
their letters an air of importance. Here are a few stilted phrases to avoid: 

As per your request (A barbaric mixture of Latin and English! ) 

Advise (Preferable: tell, say, inform) 

At your earliest convenience (Say soon or immediately, or, better still, 
give the exact time) 

Thank you for your favor of (Don't call a letter a favor. Call it a letter) 

Enclosed herewith (Preferable: enclosed is, or I am enclosing) 

Hoping to hear from you soon, Thanking you in advance, Hoping this will 
be of interest to you, Replying to your letter (Participal openings and 
closings are poor usage in letter writing) 

Self-addressed envelope (There's no such thing! Omit the self) 

Let me say, I wish to say, Permit me to say (Pompous! Go ahead and 
say it! Why waste words?) 

Next time you write or dictate a letter, check it for expressions that 
have grown threadbare and stilted. The modern business letter has an easy, 
natural tone that gives it life and interest. --Jo Nelson 

* * * * 



Publications and Direct Mail 

NEW PUBLICATIONS 

Consumer Information Answering Service Expands. Extension Program Report 24. 
Describes a telephone answering service now staffed by two home economists j • 
on the St. Paul Campus who will answer some 20, 000 questions .annually. 2 ~ 
pages. Available. 

Perspective on the ?O's Discusses the Issues. Extension Program Report 25. De
tails a 30 - week series of live educational television programs discussing to-
day's problems. The current series continues through November 1 7 and may ) \){'V._ 

be extended another 33 weeks. John Hoyt, Jr. moderates. 2 pages. Avail- ", 
able. 

Minne Cards Open Doors to Homemakers. Extension Program Report 26. Ex- \) 
plains the evolvement of Minne Cards (recipe and nutrition helps) and their 1.rt..Y'l..r<-
use for homemakers. 2 pages. Available. 

Special Cleaning Preparations and Methods. Home Economics - -Family Living 
Fact Sheet 19. Beverly Lundgren and Mary Frances Lamison. Offers 35 )1 
household hints on home and appliance care. 2 pages. Available. ~ 

Cleaning Products. Home Economics- -Family Living Fact Sheet 20. Sharon j 
Gilsrud and Mary Frances Lamis on. States facts about ingredients in clean- ~ 
ing products and action that can be expected from them. 2 pages. Available. 

Effect of TIBA on Height, Lodging, and Yield of Soybeans. Agronomy Fact Sheet 
21. D. R. Hicks and V. B. Cardwell. Relates action of TIBA, a growth 
regulator that retards soybean vegetative growth, but should NOT be used on 
soybeans grown for forage. 2 pages. Available. 11~'1 

Consequences of Changing Production Standards for Manufacturing Grade Milk. 
Special Report 37. Jerome W. Hammond and Boyd M. Buxton. Describes the 
consequences likely when higher production standards established by the U. S. 
Department of Agriculture and U. S. Public Health Service go into effect for 
manufacturing grade milk. The program would push the industry to one grade V • _}..__ 
milk for all uses and would either discourage the small dairy farmer or force~ 
him ·to increase herd size for economic reasons. 16 pages. Available. 

Street Trees for Minnesota. Horticulture Fact Sheet 22. M. C. Eisel and L. C. ~ 
Snyder. Discusses considerations in selecting street trees. Lists suitable A,~ 
and unsuitable trees. 2 pages. Available. 

Removing Stains. HS- 21. Thelma Baierl and Leona S. Nels on. Categorizes 
stains by types and explains how to remove each type. (Folders in the HS 
series are not to be placed on racks for general distribution. They are writ
ten for those with limited experiences, finances, and education and should be 
used with this group only. ) 8 pages. Available. 
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Communicatin riculture. to the Nona ricultural Public. Proceedings of a semi-
nar jointly sponsore by Gamma Sigma Delta and the University's Inst~t~~ 'of 
Agriculture and held on June 29, 1970. 24 pages. Available. / 0 7 , :,t 

Herbaceous Ground Covers. Arboretum Review No. 1. Leon C. Snyder. This 
fact sheet describes characteristics and applications for 19 different ground 
covers. 2 pages. Available. 

A Method of Estimating Normative Prices and Supplies in Federal Order Milk Mar
kets. Technical Bulletin 278. Donald G. Stitts and Jerome W. Hammond. 
Reports on a review and evaluation of the efficiency of the federal order milk 
pricing program. 20 pages. Available. 

REVISED PUBLICATIONS 

Welcome to the Twin Cities Campus /St. Paul. 1970- 71 edition of the campus map. V 
Also details offerings of campus units. 5 fold. Limited printing; more to be 
printed later this fall or early 1971. Available. 

REPRINTED PUBLICATIONS 

Glossary of Microbiological Terms. Food Science and Industries F~ct Sheet 8. 
(formerly Food Microbiology Fact Sheet 4) E. A. Zottola. I 

Pruning Fruit Trees. Extension Folder 161. T. S. Weir and L. C. Snyder. 

Harvesting and Storing Garden Vegetables. Extension Folder 1 72. Orrin C. 
Turnquist. 

Selecting a Refrigerator. Home Economics--Family Living Fact Sheet 5, Wanda 
Olson. 

Tuberous Begonias. Horticulture Fact Sheet 5. C. Gustav Hard. 

Test Your Discussion Leadership. Communications Bulletin 14. Paul Cashman. 
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