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PU B LI C RE LAT I 0 NS D 0 E SN ' T C 0 ME F IRS T - - That's right ! And 
most public relations men agree. For example, John J. Verstraete, Jr., 
executive director, public relations, Minnesota Mining and Manufacturing 
Company points out that successful public relations involves: 

1. The quality of the service or product you provide. This is the most im
portant single determinant of public opinion. 

2. The manner in which you provide your services. You can't make y our 
services difficult to accept or "insult" the receiver, no matter how im
portant or good the service. 

3. And then your public relations or information program. 

Verstraete went on to make another important distinction, saying: 

Character is what you are. 

Reputation is what people ~hink you are. 

In the long run the two cannot remain different and public relations can't 
rescue a poor program. --Harold B. Swanson 

* * * * 
JUNE RAD I 0 TAPES F 0 R H 0 ME AGENTS - - Short tapes include an 

interview with Glenda Humphries, extension household equipment specialist, 
on suggestions for selecting portable electrical appliances, 3 min. 45 sec.; 
and two interviews for June Dairy Month with Verna Mikesh, extension nu
tritionist. One interview with Verna is on cottage cheese, 5 min., 25 sec . ; 
the other is on yogurt, 4 min., 7 sec. 

The long tape is the seventh in the series of interviews with Ron Pitzer, 
extension family life education specialist, on "A Child's World" -- this one 
on the influence of television on a child's development. Time is 14 min. 

--Jo Nelson 

* * * * 
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W 0 RD C 0 RN ER - - In this month of graduations and alumni reunions, a com
ment on the misuse of alumni is appropriate. A message came to my desk 
recently about a reception to which 11 every alumni is invited. 11 The mes
sage should, of course, have said 11 every alumnus. 11 Alumnus (from the 
Latin) is the singular form, alumni is plural. If, however, you want to 
use the feminine form, speaking only of women graduates, the singular is 
alumna, the plural alumnae. Sometimes it is useful to have taken batin ! 

--Jo Nelson 

* * * * 
THE TV REP 0 RT* - - Most of Extension's television presentations today are 

in the form of visualized reports. Film clips and color slides of current 
events and new developments are used extensively. However, there is 
much to be said for the imaginative use of the real thing. 

It so happens that in our communication with people we achieve great 
impact when we visualize change. This is not limited to the 11before and 
after 11 picture. Your own inventiveness will pay additional dividends if 
you devise ways to illustrate growth with products that are well known and 
recognized by your audience. If you're talking about the wheat outlook, 
visualize it with wheat. If you're talking about potato production, visual
ize it with potatoes. A loaf of bread makes a good bar chart. So does an 
apple pie. And you can eat it after the show. 

*Selected from Extension 11 Handbook for Color TV 11 

* * ;~ * 
H 0 W T 0 GET THE M 0 ST 0 UT 0 F A C 0 NF ERE NC E - - Each of us 

is frequenpy involved ip. conferences, training sessions, workshops, and 
other learning experiences. How well we do and how much we learn is, in 
large part, dependent on our actions and not that of the leader or teacher. 
The GM Dealer Manpower Development Program places this card before 
dealers taking part in its training programs. Perhaps it will be useful to 
you in some of your programs. 

HOW TO GET THE MOST OUT OF THIS CONFERENCE 

1. This conference belongs to YOU and its success rests largely with you. 

2. Enter into the discussion ENTHUSIASTICALLY. 

3. GIVE FREELY of your experience. 

4. CONFINE your discussion to the problem. 

5. Say what you THINK. 

6. Only ONE PERSON should talk at a time. Avoid private conversations 
while someone else is speaking. 

7. LISTEN ALERTLY to the discussion. 

8. BE PATIENT with other members. 

9. APPRECIATE the other fellow's point of view. 

10. BE PROMPT and REGULAR in attendance. 

--Harold B. Swanson 

* * * * 



3 

ADVICE ON HOW TO MAKE BAD RADIO COMMERCIALS - - Load 
commercial copy with too many sales points (if they were limited to one or 
two, they might get through); be dull (fresh copy, ideas run the risk of get
ting attention); avoid involving listeners emotionally (emotional involvement 
might lead to sales); shout at your customers (radio is a personal medium 
and a low-key approach might be listened to and heeded); and use dialogue 
that sounds as if it were written for a newspaper ad (good dialogue is apt to 
be believed). 

You may modify the above material to fit your educational radio spots. 

--From April 14, 1969 issue of Broadcasting. 

TODD COUNTY EXPANDS RADIO PROGRAMING 
(Todd) agricultural agent writes: 

Richard Brand, 

"Thought you might be interested in the progress of our new radio pro-
gram. Started - Saturday, March 1 

Day - each Saturday 
Length - i hour 
Station - KEYL 
Time - 12:35 to 1:05 p.m. 
Subject material - taped interviews - - specialists or county leaders 
Information Spots - - Agriculture - - Ag. Agent; Home - - Home Agent 
Live interviews - County agency people, farmers, 4-H leaders and 

memb~rs 
Music - Interspersed among above -- about three musical selections 

. per 1?rogram 
Feedback - good - - both vocal and written requ-ests for information 
Fun - Having much fun with program. 11 

* * * 4\: 

TV EDGES OUT RADIO AND PAPERS -- MoreU. S. adults now watch 
television during the average weekday than read newspapers or listen to 
radio, according to interviews conducted by Singlinger Company, Norwood, 
Pennsylvania, during the first quarter of 1969 and reported in the April 21 
issue of Broadcasting. 

The company's results showed that 85. 3 percent of those interviewed 
had watched television at some time during the preceding day (subjected to 
110. 3 million adults) while 84. 2 percent said they had read a newspaper 
(subjected to 108. 9 million adults) and that 77. 9 percent had listened to ra
dio some time during the day prior to interviewing (projected to 110. 7 mil
lion adults). The latest survey by Roper Research Associates, conducted 
for the Television Information Office, shows that television has increased 
its ranking as the most believable news medium and maintains its lead as 
the primary source of news. 

According to Singling er 1 s tabulation, most radio listening occurs in the 
morning, with 67. 6 percent listening during this period, compared with 
44. 6 percent in the afternoon and 29. 5 percent in the evening. - -Ray Wolf 

* '~ * * 
11 His words leap across rivers and mountains, but his thoughts are still only six 

inches long. 11 --E. B. White 

* * * * 



Publications and Direct Mail 

NEW PUB LI CAT IONS 

Regional Development Systems in Minnesota. John S. Hoyt, Jr. Discusses the 
economic regions of Minnesota considering both the theory and the application 
of regional data to today's world and today's problems. Appendices contain 
relevant information supporting the res ear ch and analysis. 308 pages. For 
sale only ($1. 46 plus 4 cents Minnesota sales tax). 

Minnesota Science. Volume 25, No. 2. This issue contains articles on environ
mental pollution, fungicides and disease resistance in plants, aortic rupture 
in turkeys, and a study of controversy vs. consensus in community newspapers. 
Also contains research information on livestock diseases, crownvetch, produc
tion ecology in trout streams, wood floor finishes for homes, and silvertop, a 
disease of bluegrass. 24 pages. Available soon. 

REVISED PUBLICATIONS 

Publications List of the Agricultural Experiment Station and Agricultural Extension 
Service. Lists all generally distributed bulletins, reports, pamphlets, folders, 
and fact sheets presently available from the Bulletin Room. Please discard all 
old copies upon receiving these new brown and white ones. 40 pages. Available. 

Pests and Parasites of Hogs. Extension Folder 208. L. K. Cutkomp and R. B. 
Solac. Pictures and describes external and internal parasites of hogs and sug
gests chemical treatment for their control. 8-page railroad folder. Available. 

REPRINTED PUBLICATIONS 

Perennials. Extension Bulletin 295. C. Gustav Hard. 

The Apple Maggot. Entomology Fact Sheet 20. J. A. Lofgren and A. C. Hodson. 

Making Cucumber Pickles. Home Economics Fact Sheet 8. Verna Mikesh. 

Fresh Water Fish -- Care and Cooking. Extension Bulletin 356. Verna Mikesh and 
Grace Brill. 

Home Canning Fruits and Vegetables. Extension Folder 100. Grace Brill. 

Popular Ways to Serve Vegetables. Extension Bulletin 294. Grace Brill. 

Daily Food Guide. HS-9. Grace D. Brill and Leona S. Nelson. 

Meat and Meat Foods. HS-12. Verna A. Mikesh and Leona S. Nelson. 

Planning Visuals for Television. Information Service Series 16. Gerald McKay, 
Ray Wolf, and John Fuchs. 

You Don't Know How to Listen. Communications Bulletin 6. Ralph G. Nichols. 
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