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ACROSS THE EDIT O R ' S D E S K 

Edgar Dale, a national leader in educa
tion, recently asked the question, 11 What 
does itmean to teach?" Some of his c om
ments, although addressed to t h e fo r mal 
classroom teacher, apply to our activities 
and our communications in Extension. 

Youngsters, he pointed out, s a y they 
like teachers who 11are sympathetic and who 
can explain things well. 11 Webster d efines 
sympathy .as reciprocal liking and under
standing aris'ing from community of inter
est. Thus teaching is a sharing p rocess, 
a two-directionprocess-~nota onewayaf 
fair. It is intercommunication. 

Shift i n Duties 

Phil Tichenor , who has handled the ag
ricultu ral news editor duties so capably 
during the past few years, will take up new 
dutie s within the next few months. H e will 
spend part time teaching in the School of 
Journalism and the remind er of his time in 
this office, concentrating on resource d e
velopment information work. In this p osi
tion he will work closely with you on the 
important information task of getting bet
ter understanding of social, economic, 
and other resource development. 

We are now in the process of seeking a 
person to take over the newswriting and 
other functi ons of the news edito r's p osi
tion. 

- -Harold B. Swanson 

July 28, 1965 

T O H. A .. 1 S AND 4-H AGENTS 

Tapes for August , September 
Tapes to go to home agents in August 

will be interviews with Verna Mikesh on 
canning tomatoes and peaches and freez
ing corn. September tapes will be inter
views with Ron Pitzer on understanding 
the pre-teen, reaction of children to cri
ses, ·howchildrenlearn respect and under
standing between parents and teenagers . 

Let me know if you wantthese --if you
ate not o n the list to get them. 

State Fair Radio and Press Coverage 
With S tate Fair just around the corner, 

it 1 s time to tell you again that we 1ll need 
your suggestions in lining up 4 - H'ers for 
radio and TV and for press features. 

As usual, our office will be near the 
west entrance of the 4-H building. 

L ast fall there were comments from 
many e d itors that agents did a good job of 
local coverage before State Fair, but did
n't follow through by reporting award win
ners (or did it too late). Would it help if 
we sent stories on the results to your pa 
pers two or three times during fair? Your 
reactions, please! 

What is PR ? 
At the recent meeting of the American 

Association of Agricultural College Edi
tors, D r. Herrel DeGraff, president of the 
American Meat Institute, defined public 
relations as "the organized effort of an in
stitution or organization to integrate itself 
effectively into the society in which it must 
operate. 11 

Word Corner: Sharpen Upl 
Don ' t be misled by the ~ ending of 

series: the word is either singular or 
plural, depending on how it's used . So - -
you would say: a series of programs is 
planned, but two series are planned. -

-- -- --Jo Nelson 



OFF THE PRESS 

11 The reception 
given to a new idea is 
not so fortuitous and 
unpredictable as it 
sometimes appears 
to be. The charac-
ter of the idea is itself 

an important determinant." This statement 
by H. G . Barnett in his book Innovation: 
The Basis of Cultural Change, serves to 
refute the dangerous and overs·imp1ified 
v iewpoint of some diffusion researchers 
that all innovations should be considered 
as equivalent units for analysis. 

All innovations are not equivalent, and 
thus do not diffuse among the members of 
the social system at the same rate. One 
research firm reported that 23 of every 26 
new products introduced by industry fail. 
And the U. S. Department of Commerce 
estimates that· 90 percent of all new pro
ducts fail within 4 years of their release. 
New ideas - -like new products - -may have 
s similar mortality rate. 

Jo Nelson, in her column on page 1 to 
Home Agents and 4-HAgents, brings up the 
subject of State Fair radio and press cov
erage. If you haven't read her column yet, 
glance at it now to' see what she has to say 
about some of the criticisms of State Fair 
coverage last year by Minnesota editors. 

This year, like last year, we will be on 
hand at the fair grounds to pr ovi'de c ove:r a:ge 
for the wire services, Twin Cities news 
outlets , and any other media that ask for 
our assistance. 

Now--if itwould help you, we could try 
to arrange to send news releases two or 
three times a week directly to your area 
papers. But before we make any initial 
arrangements along these lines, we'd like 
to at least get some idea of how much value, 
this service would be to you. Why not drop 
us a line to let us know what you're plan-· 
ning in the line of post-fair coverage. At 
the same time, let us know what you think 
of this direct mail idea. 

--Vern Keel 

ACROSS THE MIKE 

Last month in this col 
umn on writing for radio 
we urged you to write the 
way you talk, use short 
sentences, and to get and 
hold at!ention early in the 
program. 

Here are more pointers: 

I. Sell Your Idea 
A. Be sincere. Believe in what you 

recommend. 
B. Leave your audience with "some

thing to do.'' 
C. Tell them "what," "where,""who, 11 

11w hen, 11 and "how. " 
D. Be brief. Long programs are not 

popular with radio stations. 

II. Paint Word Pictures 
A. Radio is heard by the ear but your 

words create mental images. Try 
these two sentences: (1) "The 
lawn area was 600 square feet. 11 

(2) "The 20- x 30-foot lawn was 
green and level. 11 Which gave you 
the best picture? 

B. Use active voice. For example, 
"Spray your apple trees this week" 
is preferred to "Apple trees should 
be sprayed this week. 11 

III. Use Round Numbers 
A. There is little significant differ 

ence between 11 1 million" and 
11 1, 002, 024." Use the round num 
ber. 

B. When rounding out numbers, it's 
perfectly permissible to say 
"about, 11 "almost, 11 1'rnore than, 11 

or "a shade under. " 

IV. Write for Easy Reading 
A. Type your program whenever pos

sible. 
B. Use large type for easy reading. 
C. Double space or triple space and 

use wide margins. 
D. Use fairly heavy paper, nev er on

ionskin--it rattles. 
E. End each page with the end of a 

sentence, or, preferably with a 
paragraph. 

F. Don't staple the pages together. 
With thanks to N. C. --Ray Wolf 
Agricultural Extension Service. 
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Publications and Direct Mail 

NEW PUBLICATIONS 

For Parents of Young Children. "Par
ental Influence and the Child. " Ext. Bull. 
321-2. Sue Fisher, Ron Pitzer, Caroline 
Fredrickson, and Celia Sudia. Suggests 
the numerous ways parents can influence 
their children- - both as parents and as 
marriage partners . Develops points on 
the philosophy of child rearing. Available 
early August. 

Outdoor Mosquito Control. Entomology 
Fact Sheet No. 29. L. K. Cutkomp. Pre
sents information for a chemical control 
p rogram of pest mosquitoes. Recommends 
a community program for most efficient 
control. 2 pages. Available. 

Row Width for Corn and Soybeans. · 
Agronomy Fact Sheet No. 1 5. Harley J. 
Otto and Paul R. Hasbargen. Discus
sion of factors a corn or soybean grower 
should consider in choosing row width. 
In press; do not order until you receive 
notification copies. 

REVISED PUBLICATIONS 

Insulated Pumphouse. Minnesota Plan 
Sheet 116. Prepared jointly by the Minne
s o ta Department of Health, Minneapolis 
Health Department, Duluth Health Depart
ment, St. Paul Bureau of Health, Agricul
tural Extension Service, and the Minnesota 
Department of Agriculture. Presents spec
ifications for building a pumphouse for use 
where a year-round water system is re
quired, 2 pages , Now available. 

Pollen Substitutes. Entomology Fact 
Sheet No. 24. M . H. Haydak. Tells how 
to prepare and feed a pollen substitute to 
bees. 2 pages. Available early August. 

REPRINTED P UBLICATIONS 

Telling Your Story With A Booth. In
formation Service Series No. 6. Gerald 
R. McKay . Hints on how to prepare an 

attractive booth that will tell the story 
quickly and effectively. 2 pages. Now 
available. 

REGIONAL PUBLICATIONS 

NCR Extension Pub. 18 (NCRS-5 
Leadership Series No. 1) Committees ... 
a key to group leadership . Sheldon G . 
Lowry. ''Designed to provide leaders of 
organizations with the best available in
formation on the nature and operation of 
committees. 11 Nontechnical. First in a 
series of regional publications of the sub
committee on leadership of the North Cen
tral Rural Sociology Committee. 16 pages. 
Quantities available. 

NCR Research Bulletin 157. Spatial 
Structure of the Livestock Economy--1. 
Spatial Analyses of the Meat Marketing 
Sector in 19 55 and 1960. Another in a 
series of publications resulting from a 
regional research project titled "Adjust
ments in Livestock Marketing in the 
North Central States to Changing Patterns 
in Production and Consumption. 11 D. F . 
Fienup represents Minnesota on the com
mittee. 32 pages. 

NCR Research Bulletin 164 . Farm
house Requirements and Their Applica
tion in the Improvement of Far m Hous ~ 

ing . A summary of research studies 
under regional project NC-9, including 
the revised program, "Utilization of Ma 
terials to Meet Housing Needs of Rural 
Families." 118 pages . A single copy 
will be sent to each county; limi ted supply 
available only at cost, $1. 50 each. 

MINNESOTA TOURIST 
TRAVEL NOTES 

July edition in press includes the fol
lowing: Nature trails, popular tourist 
attractions, a report on the 1965 legis 
lative session, a digest of MORRC report 
No. 4, telling your story with pictures, 
notes from the Department of Business 
Development, and notes on the care and 
feeding of guests . Hope to have it to you 
by the end of the month. 
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SELECTED TITLES OF LAKE STATES FOREST EXPERIMENT STATION PUBLICATIONS 

For single copies of the following write directly to the Lake States Forest E xperiment 
Station, University of Minnesota, St. Paul, Minnesota 55101. 

Relationships Between Night Breezes and Blister Rust Spread on Lake States White P ines. 
Research Note LS-60 . 

The Importance of Fishing as an Attraction and Activity in the Quetico-Superior Area. 
Research Note LS-61. 

Botanical and Commercial Range of Red Pine in the Lake States . Research Note LS-62 . 

Botanical and Commercial Range of Eastern White Pine in the Lake States . R esearch 
Note LS-63. 

A Test of Seeding Depth for Jack Pine and Red Pine. Research Note LS-64. 

Lake States Pulpwood Production Levels Off- -1964. Research .Note LS-65 . 

- -Harlan Stoehr 
Shelly Elliott 
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