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If there’s a belief that’s held by every person in Murphy 
Hall, it’s the importance of handing down something of 
value to the next generation. Yes, we teach the intellectual 
and practical skills needed for careers in journalism, stra-
tegic communication and mass communication. But what 
we really do is prepare young people for the world, with 
the hope that they make an impact and then give back to 
those who come next.
 
Our cover story on the birth of Hubbard Broadcasting 
(page 8) is a perfect example of how professional and phil-
anthropic legacies can complement each other. Starting 
with a single radio station, the Hubbard family has taken 
risks and pioneered breakthrough technologies that have 
changed the course of broadcasting. And they’ve shared 
their success with their community, including the School of 
Journalism & Mass Communication.
 
Research is another legacy that is crucial to our mission. Ellen 
Wartella, who received her Ph.D. from SJMC in 1977, has been 
examining the impact of media and advertising on children for 
decades. Today she is a researcher of media effects and child 
psychology and Department Chair of the School of Commu-
nication at Northwestern University. This spring, the University 
of Minnesota will recognize her work with its Outstanding 
Achievement Award. You can read about Wartella’s career and 
the enormous influence she’s had on her field in a profile on 

page 14, written by our own Ph.D. student Chelsea Reynolds.
Marking another important milestone, the Silha Center 
for the Study of Media Ethics and Law celebrates its 
30th anniversary this year. The center exists because 
of the extraordinary generosity of the late Otto Silha 
and his wife Helen. An SJMC graduate who went on to 
become the publisher of The Minneapolis Star and the 
Minneapolis Tribune, the Silhas’ legacy has expanded as 
the center takes on new issues, from media accountabil-
ity to privacy concerns. Many of the Center’s highlights 
appear in the story on page 18.
 
The lion’s share of the work that goes on every day in 
Murphy Hall is teaching, and we are extremely proud of 
the work our faculty, instructors and graduate students do 
to embolden our students to think critically. Whether it’s 
a video profile of an ordinary citizen doing extraordinary 
work or a case study of a Fortune 100 company, our stu-
dents learn how to tell compelling stories. That’s work we 
believe will last for years to come. 

Best,

Albert R. Tims 
Director, School of Journalism &  
Mass Communication

Legacies
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IN AN AGE where college students are constantly warned that photos of their 
extracurricular antics will remain forever on social media, School of Jour-
nalism & Mass Communication Professor Kathleen Hansen and Minnesota 
Journalism Center Director Nora Paul have made a startling discovery: when 
it comes to preserving the news, “forever” isn’t so long after all.  

 “Everyone thinks that everything is on the internet,” said Hansen. 
“But it’s not. The early days of web publishing are, in fact, gone.”

To bring attention to this little-known problem, Hansen and Paul are 
guest-editing an issue of Newspaper Research Journal, a publication of the 
Newspaper and Online News Division of the Association for Education in 
Journalism and Mass Communication. The issue, which will be published 
in Summer 2015, will include the perspectives of news organizations, his-
torians, archivists and journalism scholars and will examine what is in 
danger of being lost now that newsgathering has gone online.

“We are interested in the questions you one day won’t be able to answer 
because you can’t find the local coverage,” said Paul. “Today, a historian 
who wants to look at a particular time period can usually find newspaper 
back files on microfilm or a scanned database of newsprint.  But ‘born 

digital’ news is often more ephemeral—what will a historian, fifty years 
from now, be able to find?”

When researching an article they co-authored for the journal, Hansen 
and Paul—who both have backgrounds in library science—interviewed ten 
major news organizations, including The Christian Science Monitor and the 
St. Louis Post Dispatch. They found that even well-financed national news 
companies have gaps in their digital archives.

What’s driving this development? Each time a new generation of pub-
lishing technology comes along there is often a loss in content published 
on the earlier platform. Economics and the shrinking of American news-
rooms have certainly contributed to there being fewer archivists and li-
brarians at news organizations, which is a predicament that concerns both 
Hansen and Paul. “We were curious who is minding the store now that 
people responsible for managing the information resources aren’t there,” 
said Paul.

The answer to that question could be “no one,” and this worries both 
researchers. “You won’t miss this information,” said Paul, “until you go 
look for it and it’s not there.” –Elizabeth Foy Larsen 

Digital Disappearance
When it comes to preserving the news, two SJMC faculty find that online stories aren’t eternal 

THIS WINTER, SJMC students participated in 
a local event that gave new meaning to the word 
cool. In 2013, FOX Sports North, a regional affiliate 
of FOX Sports, asked students in SJMC’s Account 
Planning course to come up with a campaign to 
raise awareness for Hockey Day Minnesota, an all-
day celebration of the state’s iconic sport.

Students took the concept and worked with 
FOX Sports North to make it a reality. They con-
ducted research, communicated with FOX Sports 
and Minnesota Wild Executives, cultivated rela-
tionships and assisted with the creation of a new 
commercial. The winning campaign was called 
“Celebrate the State of Hockey.”

“It really put our skills to the test,” said Anjelica 
Bailey, an SJMC senior studying strategic commu-
nication. “No one held our hand. We worked as a 
team and carried out our plan from start to finish.”

Working in conjunction with FOX Sports 
University—the educational outreach arm of FOX 
Sports Network, which has worked with SJMC for 

the past three years on several different assign-
ments—students also pitched a promotional spon-
sorship idea, which was to sell Dairy Queen Dilly 
Bars (chosen because they look like hockey pucks) 
to spectators at the 2015 Hockey Day. All proceeds 
for the sales benefited Serving Our Troops, a non-
profit organization that sends steak dinners to sol-
diers serving across the globe.

Class experiences like working on Hockey 
Day Minnesota give SJMC students the chance 
not only to use their skills in developing 
campaigns but also create material for their 
portfolios. “It was a great opportunity to work 
with a real client who has a real business issue and 
then produce a solution,” said Steve Wehrenberg, 
teaching professor and program director of the 
Professional M.A. in Strategic Communication. 
“The work that gets done is terrific and shows 
what our students can do.” –E.F.L. To view the 
commercial online, go to:   
z.umn.edu/svl  

Skating to Success
SJMC students create a promotional campaign for Hockey Day Minnesota

SJMC Students (from left) Lauren Nelson, Anjelica Bailey, 
Ehren Minkema, Laura Anderson, Matt Abdo P
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THERE’S A NEW Feather in the School of Jour-
nalism & Mass Communication’s cap. Starting in 
the summer of 2016, SJMC will admit students 
to its latest program: an innovative dual-degree 
that allows students to obtain a bachelor’s degree 
in journalism (in the strategic communication 
track) and a master’s degree in health communi-
cation in five years.

The dual degree is a natural for SJMC, build-
ing on its reputation as a leader in health commu-
nication research. In addition to being a powerful 
recruitment tool, the program will have the advan-
tage of its location in a state that’s not only known 
for quality healthcare but also has a strong history 
of health advocacy and policy.

 These synergies will benefit students, as will 
the fact that SJMC’s location in the heart of the 
Twin Cities provides access to a thriving media 
market that’s also home to some of the nation’s 
top hospitals, corporate healthcare innovators and 
award-winning health marketing firms.

 “The list is almost endless for how people 
can make a difference with health communica-
tion skills,” said Marco Yzer, an associate profes-
sor at SJMC who also teaches at the University’s 
School of Public Health. “Local employers draw 
upon the region’s standing as a medical innovator 
and include the Minnesota Department of Health, 
Health Partners, StoneArch Creative and many 
other community partners who desire employees 
whose skills extends beyond the basic training of-
fered in a strategic communication B.A.” 

The demand for health communication pro-
fessionals who understand the issues in health 
care and the needs of their customers is growing 
exponentially. In the Twin Cities, healthcare em-
ployment increased by almost 39% between 2000 
and 2010, and is currently estimated to represent 
11% of total employment. There is wide consensus 
that health care now requires communication ex-
pertise, especially when you consider the massive 
changes in how the U.S. health care system oper-
ates and the need for professional communicators 
to translate how the Affordable Care Act works for 
the public at large.

Students will develop many high-level skills, 
including how to design health promotion ma-
terials, inform research and policy experts and 
communicate with patient and non-patients who 
interact with the health care system.

Those opportunities appealed to SJMC stu-
dent Chloe Gansen, who attended one of the in-
formation sessions. “I’m hoping to gain a better 
understanding as to why some health messages 
succeed while others fail,” she said. “I also want 
to expand my understanding of communication 
theories that I have studied during my time as an 
undergraduate and be able to apply them to real-
world scenarios in order to create effective health 
messages and campaigns.”

As an example of other opportunities for stu-
dent involvement, Yzer cited a project he works on 
with researchers from the School of Public Health 
and William Mitchell College of Law. The project 
team designed a smoking cessation communica-
tion intervention aimed at unionized blue collar 
employees, the majority of whom don’t know that 
there are benefits they are able to take part in, in-
cluding smoking cessation programs.

In addition to gaining a professional advan-
tage, students in the dual degree program will 
also be able to save on tuition costs by complet-
ing up to 9 credits in the M.A. while they are still 
undergraduates. By building a Master’s program 
on knowledge gained in the undergraduate pro-
grams, students can earn this M.A. in one year, 
rather than the two years required for most Mas-
ter’s programs.

“The program is a great opportunity for stu-
dents interested in health who want to use the 
tools of strategic communication to improve peo-
ple’s wellbeing,” said Rebecca Rassier, SJMC Coor-
dinator of Student Services in the Undergraduate 
Student Services office. 

SJMC Director Al Tims agrees: “We’re 
thrilled that we can offer an innovative option 
for our students that will give them an extraor-
dinary opportunity for specialization in an im-
portant and expanding field of strategic health 
communication.” –E.F.L. 

SJMC Launches New B.A./M.A. in Health Communication
Innovative combined degree allows students to receive a B.A. in Journalism and an M.A. in Health  
Communication in 5 years

HOW IT WORKS

FIRST Apply to SJMC

YEARS 1–4

Take coursework in strategic communication 
track of the major.

B.A. Component

YEAR 3
Apply to M.A. Program

YEAR 4
M.A. Coursework

YEAR 5
M.A. Coursework

Students placed in a health or media  
organization for a course. Complete  
capstone course.

LAST Earn your M.A.

Take credits at the graduate level. Upon 
acceptance into the graduate program, these 
courses will count toward the M.A. degree. 
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Alumni Spotlight: Stephen Bergerson

WHEN DID YOU DEVELOP YOUR LOVE FOR JOURNALISM  
AND ADVERTISING?
When I started college in 1963 at Northern State in Aberdeen, South Da-
kota, I joined a band that played local bars. I soon said: “Hey guys, we can do 
a lot better than this and can make a lot more money by playing ballrooms.” 
I started booking the band into bigger and bigger venues. I quickly realized 
that I had a knack for taking a product, in this case a band, and marketing 
and promoting it. The band eventually started performing with leading rock 
stars of the day and was one of the first bands inducted into the South Da-
kota Rock and Roll Hall of Fame when it was created in 2009. 

WHILE YOU WERE AT LAW SCHOOL, YOU WERE THE EDITOR-IN-
CHIEF OF THE LAW SCHOOL’S NEWSPAPER, THE OPINION. WHAT 
DID YOU DRAW FROM YOUR EXPERIENCES AT THE UNIVERSITY  
OF MINNESOTA TO REVITALIZE THE PAPER?
Had it not been for my journalism major at the U, I would not have even 
written for the paper, much less become its editor. I thought the newspaper 
was fairly pathetic and I wanted to change that. I took over as Editor-in-
Chief and recruited other students with journalism experience. We had 
to sell enough advertising to sustain the newspaper, so I also became its 
advertising manager. I was wearing both hats, which is unusual in journal-
ism. But we published a 32-page newspaper every month for three years, 
submitted entries each year to the American Bar Association’s national 
student newspaper competition and won first place for law schools of our 
size all three years.

YOU ARE LAUDED FOR BEING THE FIRST PERSON TO PRACTICE 
ADVERTISING LAW IN MINNEAPOLIS. DID YOU SENSE THAT 
THERE WAS A LACK OF THAT PRACTICE THEN, OR WERE YOU IN 
THE RIGHT PLACE AT THE RIGHT TIME?
Both, actually. I was going to law school in the evenings while working 
at Campbell Mithun as an account executive. I graduated law school but 
I realized I didn’t want a corporate career. I wanted to build my own law 
practice. I had discovered by then that there weren’t any other lawyers in 
the Twin Cities who were practicing advertising law.

YOU’VE REGISTERED ALMOST 3,000 TRADEMARKS IN MORE THAN 
80 COUNTRIES, AND SOME OF THOSE ARE HOUSEHOLD NAMES 
LIKE BUFFALO WILD WINGS; EXPECT MORE. PAY LESS; SAM AD-
AMS AND BREATHE RIGHT. DID THAT PORTFOLIO OF WORK TAKE 
OFF WHEN YOU WENT TO FREDRIKSON & BYRON?
Yes it did. When I was at a previous firm—an intellectual property law 
boutique—clients would call me for trademark services, and I didn’t know 
much about trademark law. I hadn’t included it in my definition of ad-
vertising law, but my clients redefined it for me by constantly asking for 
trademark services. So I taught myself, which was both interesting and 
challenging. When I went to Fredrikson & Byron in 1990, my entire prac-
tice—including trademarks—just boomed.

FOR 21 CONSECUTIVE YEARS, YOU WERE NAMED A  
SUPER LAWYER. ONLY FIVE PERCENT OF LAWYERS IN MINNE-
SOTA RECEIVE THAT DESIGNATION EVERY YEAR. HOW DID THAT 
AFFECT THE PERCEPTION OF THE WORK YOU WERE DOING?
Hugely, in two ways. One, it was a wonderful personal affirmation. Sec-
ondly, it had the same effect on my clients. Every year, I would get con-
gratulatory notes from clients. It gave them more confidence in me and 
affirmed their decision to work with me. There was a real synergistic ben-
efit.  –Sean Lyons  

AFTER MAJORING IN the journalism–advertising track at the University of Minnesota, Stephen Bergerson (B.A., ’70) took his interest in advertising to 
law school at William Mitchell College of Law in St. Paul. Upon graduation, he created the Twin Cities’ first advertising law practice in 1974. He went on to 
found the Advertising, Marketing and Trademark Law group at Minneapolis-based Fredrikson & Byron, where, before retiring, he enjoyed a 40-year career 
with an eclectic roster of clients. 
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THE PIONEERS
Starting with a tiny radio station launched by Stanley E. Hubbard 

nearly a century ago, the Hubbard family went on to build a 
powerful group of television and radio stations nationwide.  

Here’s how they did it.

BY ERIN PETERSON
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A remote broadcast unit 
from the late 1920s, mount-
ed with what S.E. Hubbard 
called a “Rube Goldberg” 
antenna.



Murphy Reporter SPRING 2015     9

Stanley E. Hubbard loved radio. The young 
entrepreneur spent countless hours tinkering 
with radio equipment in the early 1920s, and 
he believed the relatively new medium had 
enormous promise. But at that time in the 
Twin Cities, opera singers belting out tunes to 
piano accompaniment was just about the only 
entertainment on the local station, owned by 
Washburn Crosby Company. To Hubbard’s 
ears, it was dreadful.

Hubbard—then 26—had no money and no 
media connections, but he did have an idea. He 
headed over to the popular Marigold Ballroom 
in Minneapolis and proposed a deal: if they 
let him have a little studio in the building, he 
would build a transmitter and broadcast the 
live music that the ballroom played nearly ev-
ery night. The owners of the ballroom agreed, 
and in 1923, the radio station Where All Min-
neapolis Dances (WAMD) was born.

Hubbard hustled to sell the ads to support 
his station. “We used to hear about how he had 
to sleep under the ballroom’s piano and eat do-
nuts,” said his son, Stanley S. Hub-
bard. The Twin Cities newspapers 
told advertisers if they spent any 
money on Hubbard’s radio sta-
tion, they would have to pay cash 
in advance to get their ads in the 
newspapers; they wouldn’t give 
them any credit. Yet the fledgling 
station succeeded. His son believes WAMD was 
the first-ever radio station supported solely 
from advertising.

The success of WAMD alone was an enor-
mous accomplishment, but for the hard-work-
ing, laser-focused Hubbard, the station was 
not an ending point. It was a launching pad for 
new ventures and innovations.

As the company expanded to include KSTP-
TV, NBC’s first non-owned television affiliate, 
and KS-95 FM, Hubbard and his wife, Didrikke 
Stub, and their family remained tied to the Twin 
Cities community not only through the stations 
themselves, but through key links to the Uni-
versity of Minnesota and local organizations. 
That generosity and connection to the commu-
nity does not come from an interest in self-pro-
motion, but rather a philosophy about the right 
way to run a business. “My dad put it this way,” 
said Stanley S. Hubbard, “if you serve the public, 
the profits will take care of themselves.”

The history of the Hubbards and their com-
pany is one of great ambition, calculated risks 
and a commitment to the communities it serves.

RADIO TO TELEVISION
Stanley S. Hubbard loves a good story. Sitting in 
the modest conference room in his office at KSTP, 
the 81-year-old CEO peppers the answers of in-
terview questions about Hubbard Broadcast-
ing’s creation and growth with accounts of dar-
ing investigative reporting and against-all-odds 
gambits. “Here’s a pretty good story,” he’ll say 
with authentic Minnesota understatement as he 
launches into another tale. “Our news philosophy 
has always been to tell the truth, the whole truth 
and nothing but the truth, whether we like that 
truth or not,” he said.

But first things first. In 1928, the elder 
Hubbard merged WAMD with a St. Paul sta-
tion, KFOY, to create KSTP. The station grew to 
become a 50,000-watt powerhouse; Hubbard 
eventually bought out the other partners to 
own the station outright.

At KSTP, Hubbard began to pursue one of 
his major passions: news reporting. Hubbard 
loved going out into the field to gather the in-

formation, which was written up by his staff. 
“There’s a phrase called ‘rip and read,’” said the 
younger Hubbard. “A lot of stations would just 
take the news from the UP (now United Press 
International), and later, the AP  printout, rip 
it off and read it as it was.” The elder Hubbard 
wanted the news to be relevant to the Twin 
Cities, to cover how the national news affected 
local listeners.  When Hubbard started his ra-
dio news, there was no radio wire service.  So, 
he and WWJ in Detroit and KFI in Los Angeles 
leased a wire, at night, which ran from the east 
to the west coast, and started their own wire 
news service.  That decision convinced UP to 
provide wire news service to radio stations.

As the station began to flourish, Hub-
bard continued to look ahead to the ways that 
emerging technology would allow him to ex-
pand his vision of serving the community with 
news and entertainment. Early on, Hubbard 
became a great believer in television, and in 
1939, he purchased the first TV camera ever 
sold from RCA, which Hubbard bought on 
the spot despite jeers that it was an expensive 

waste. “People said that TV would never work 
because you wouldn’t be able to get program-
ming,” said the younger Hubbard. “[Warner 
Bros.’ co-founder] Jack Warner said it wouldn’t 
work, because it wasn’t possible to produce 
a new movie for every night of the week. He 
could only visualize that medium for movies.”

World War II stymied Hubbard’s plans to 
pursue an entrance into television broadcast-
ing, but in 1948 he launched an ambitious 
television station. “We were the world’s first 
full-color TV station, and the world’s first 
TV station that had regularly scheduled daily 
newscasts, right from the start,” his son said.

 
ACADEMIC INSPIRATION
Stanley S. Hubbard, meanwhile, was growing 
up and learning the business from the inside. 
Stanley and his brother Richard—who died in 
an automobile accident in 1972—tagged along 
with their father while he worked on investiga-
tive reports and traveled to broadcasting con-
ventions. (Their older sister Alice was married 

and raising a family.)
In high school, the young Hub-

bard worked in the newsroom as 
a photographer. He spent his eve-
nings driving around with a police 
radio in his car, heading to the 
scenes of accidents and crimes, 
snapping images and developing 

them for broadcast.
Hubbard and his sons often did the report-

ing legwork together. The young Hubbard re-
calls heading to a Northwest Orient Airlines 
crash site with his father and brother in the 
early 1950s to investigate a series of fatal crash-
es involving Martin 2-0-2s. The elder Hubbard 
persuaded a mechanic working for the airline to 
take photos of the planes’ cracking wing spars, 
which were critical structural problems and 
evidence that suggested they were unsafe to 
fly. Hubbard says the story helped lead to safer 
planes. “It’s a pretty good story,” he said. “I saw 
the place a business can play in the life of a com-
munity, trying to right wrongs.”

The young Hubbard could have easily con-
tinued on this trajectory with his father, but he 
also had a dream of playing college-level hock-
ey. Hubbard enrolled at the University of Min-
nesota and poured his heart into the sport. He 
readily admits that his drive outstripped his 
talent, but for coach John Mariucci, Hubbard’s 
tireless efforts were enough. “Mariucci said to 
me once, ‘Hubbard, as long as you’re the hard-

The history of the Hubbards and 
their company is one of great ambition, 

calculated risks and a commitment to the 
communities it serves.
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est-working guy here, I’ll always have a place 
for you,’” he said.

Hubbard loved college hockey, but college 
academics were another matter entirely. In the 
midst of one particularly challenging semester, 
the dean of the College of Science, Literature 
and the Arts (now CLA) recommended that 
Hubbard consider trade school instead of try-
ing to succeed at four-year college.

That offhand remark was all the motiva-
tion Hubbard needed. “It got to me,” he said. “I 
went to night school, and I actually opened my 
books and studied. I got straight As, got back 
into the U and graduated just one quarter late,” 
he said, which earned him a degree in sociol-
ogy in 1955. His professors were convinced he 
had a future in academia, and one urged him to 
consider getting a master’s degree.

Hubbard was intrigued, but his father was 
less enthusiastic. “Do you want to be a student, 
or do you want to be in business?” he asked his 
son. For the young Hubbard, the choice was ob-
vious. He would follow in his father’s footsteps.

A GRANDER VISION
With his son at his side, Stanley E. Hubbard 
pursued growth at a national scale. Though the 
young Hubbard’s duties started out small (“My 
first real responsibility was to buy a flagpole,” 
he said), they quickly escalated. In 1957, Hub-
bard Broadcasting bought its first television 
station outside the Twin Cities market, in Al-
buquerque, New Mexico.  “ I had this idea of 
building an independent television station in 
Tampa/St. Petersburg,” he said.  “I was able to 
convince the board to approve it and, there-

fore, built the first successful independent 
UHF station in a VHF market—WTOG.

In the 1960s and early 1970s, Stanley S. 
Hubbard proposed that the company buy tele-
vision stations in Kansas City, Palm Beach and 
San Diego—stations that Hubbard Broadcast-
ing could have purchased for a (relative) song, 
but the board balked. Over time, the elder 
Hubbard began handing off more responsi-
bilities to his son; meanwhile, his son rein-
vigorated the company with the kind of bold 
initiatives that had so long been the hallmark 
of his father. “I don’t believe we ever lost on a 
story for lack of resources or commitment, and 
I believe that goes right back to the founder of 
the company,” said Scott Libin, who was news 
director at KSTP-TV from 1998 to 2003 and is 
now a Hubbard Senior Fellow at the School of 

Stanley E. Hubbard (left) and Stanley S. Hubbard look at a video tape from a KK-42 RCA color camera, which was brand new at the time.
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Journalism & Mass Communication. “Their de-
cisions go beyond what an accountant’s ledger 
says. When I was news director there, for ex-
ample, we paid our interns. This was unheard 
of at the time. That happened because Stanley 
S. Hubbard felt we should. It’s because some-
body who is deeply invested in the community 
just thinks it’s the right thing to do.”

By the early 1980s, the young Hubbard 
saw the next big opportunity on the horizon: 
satellite television. He knew it could help the 
company move beyond a market-by-market 
approach to growth because it opened up the 
entire country at once. In 1981, the Federal 
Communications Commission (FCC) granted 
Hubbard Broadcasting the first successful per-
mit for direct broadcast satellite. HUBTV—
which later became U.S. Satellite Broadcasting 
(USSB)—was born.

Just like his father decades earlier, the 
young Hubbard encountered enormous resis-
tance. “Everybody said it wouldn’t work,” he 
said. “They said we were crazy.” But, also like 
his father, Stanley S. Hubbard found fuel in 
his critics’ dismissals. Hubbard explained that 
successful technology is actually almost never 
about the technology itself. It is about whether 
or not it helps others tell better stories, deliver 
news faster and provide better service. “People 
watch programming,” he told an interviewer 
for The Archive of American Television in 
2002, “not pictures.”

(Clockwise from left): S.E. Hubbard at his desk at 
KSTP Radio; A promotional shot from the early 1960s 
of news photographers and staff. Minnesota Broad-
casting Hall of Fame photojournalist Skip Nelson is 
pictured in front; A 1929 KSTP Radio promotion shot 
taken at a Gopher football game. 
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Despite Hubbard’s convictions, it was a risky 
move. “We really bet the business,” Hubbard said. 
“If it hadn’t worked, we would’ve been broke. We 
did it because we had this vision of a national 
broadcast service. That’s what it was about.” 
Hubbard’s wife Karen, who he says has been a 
constant source of strength and inspiration, and 
their whole family, grasped the vi-
sion and accepted the risk.

As Hubbard Broadcasting 
worked to get its large-scale satel-
lite broadcasting technology aloft, 
it invented satellite news gather-
ing. In 1984, the company rolled 
out CONUS, a small-dish satellite 
national news gathering service 
which meant that, in the words of 
Stan S. Hubbard’s son, Stan E., “a local television 
could then write its own headlines” instead of re-
lying on the networks’ evening news for stories 
of national or international significance.  

The USSB satellite lifted off on December 
17, 1993, just short of one year after the elder 
Stanley E. Hubbard passed away. In 1999, Hub-
bard Broadcasting sold its stake in the business 
to what is now DirecTV. He told Twin Cities 
Business in 2011 that the sale netted a profit 
of “a billion, in round numbers.”

LASTING LEGACY
In recent years, Hubbard has ceded much of the 
company’s decision-making power to four of the 
next generation: Virginia Morris (Chair and CEO of 
Hubbard Radio Group); Stan E. (Chair and CEO of 
Hubbard Media Group, which includes ReelzChan-
nel and F&F Productions in Tampa/St. Petersburg, 

and controlling interest in Ovation TV); Robert 
(President of Hubbard Television Group); and 
Kathryn Rominski (Executive Director of Hubbard 
Broadcasting Foundation). Part of that decision 
stemmed from the experiences he had with his 
own father, which was common among successful 
entrepreneurs as they got older. He wanted their 
children to be able to run the company with the 
boldness that has marked Hubbard Broadcasting’s 
history. (Daughter Julia H. Coyte is raising a family 
and not currently working for the company.)

That transfer of power from one generation 
to another means change, especially in an age 
where television and radio is streamed, pack-
aged into apps and bundled with a year of free 
shipping from Amazon. But that change also 
offers opportunities to carry forward the phi-
losophies that made the Hubbards successful 

in the first place. Those philoso-
phies include understanding the 
importance of hard work. “Karen 
and I didn’t want spoiled, rich 
kids,” said Hubbard, noting that 
in high school, their children 
held jobs mowing lawns, work-
ing in restaurants and cleaning 
hotel rooms. It also includes a 
long-term vision, which prizes 

big leaps that can transform the company over 
modest tweaks that turn quarterly profits.

It’s a legacy that has impacted each genera-
tion of the Hubbard family. “I know from the 
stories that my great-grandfather was a man 
who persevered, who was willing to try new 
things,” said Rob Rominski, the grandson of 
Stanley S. Hubbard, who graduated from SJMC 
and the Carlson School of Management and 
is now an associate at the law firm of Stinson 
Leonard Street. “Even when things didn’t work, 

In a photo taken for Television magazine, Stanley S. Hubbard holds a model of the first high-powered Direct Broadcast Satellite. 
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“We were the world’s first full-color 
TV station, and the world’s first TV 

station that had regularly scheduled daily 
newscasts, right from the start.”  

—Stanley S. Hubbard



Murphy Reporter SPRING 2015     13

it wouldn’t keep him down. He’d pick himself up 
and go on to the next thing. He was willing to be 
on the cutting edge. My grandfather obviously 
inherited that trait from him as well.”

The legacy also includes upholding a com-
mitment to the community that has supported 
the Hubbards’ company for nearly a century. 
That’s part of the reason the University of 
Minnesota has figured so prominently into 
their philanthropy, according to Hubbard. In 
addition to generous gifts to the University’s 
medical and astronomy programs, the Hub-
bard Family Foundation pledged a $10 million 
gift to SJMC in 2000. It’s in the company’s 
best interests to support an institution that 
will educate many of the journalists who will 
propel Hubbard Broadcasting into the future. 
“There are other good schools, of course, but 
the University of Minnesota is the most im-
portant educational institution in Minnesota, 
bar none, in terms of its effect on everyone,” 
Hubbard said. “They do a tremendous job.”

The family’s philanthropy is felt every day 
at SJMC. “The Hubbards have given generously 
to the University, and they have always trusted 
us to make appropriate and meaningful uses 
of these resources, whether that’s scholarship 
support or state-of-the-art technology infra-
structure,” said Al Tims, the director of SJMC. 
“They gave in the spirit of wanting to ensure 
that the school was successful, and they’ve had 
faith in the institution to make the right deci-
sions to support that vision.”

No matter what the future holds for Hub-
bard Broadcasting Inc. as it moves into its sec-
ond century—technological innovations, stra-
tegic growth, or new markets—its pursuits will 
surely be infused with the visionary ideas that 
have powered its growth since the beginning. 

As Hubbard might say, it will be a pretty 
good story. 

In 2000, The Hubbard Broadcasting Founda-
tion pledged a $10 million gift to the University’s 
School of Journalism & Mass Communication. The 
next issue of the Murphy Reporter will explore 
how this gift changed the trajectory of the school.

 
Erin Peterson lives in Minneapolis. She writes for 
colleges and universities across the country. A
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HUBBARD RADIO AND TELEVISION STATIONS REACH 
FROM COAST TO COAST.  

MN
Alexandria
Austin-Rochester
Duluth
Hibbing
Redwood Falls
St. Paul-Minneapolis

NM
Albuquerque-Santa Fe
Farmington
Las Cruces - El Paso 
Roswell

NY
Albany-Schenectady-Troy
Rochester

MA
Pittsfield

TV STATIONS

RADIO STATIONS PHOENIX, AZ

WASHINGTON, D.C.

CHICAGO, IL

ALEXANDRIA, MN

BEMIDJI, MN

BRAINERD, MN

WADENA, MN

ST. PAUL-MPLS., MN

ST. LOUIS, MO

CINCINNATI, OH

SEATTLE, WA
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SJMC alumna Ellen Wartella, Ph.D. ’77, receives University’s highest honorary award
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IT WAS SEPTEMBER 1971 and in New York 
City, real-life Mad Men strategized the TV ad-
vertising boom while radio audiences across 
the country crooned along to Crosby, Stills, 
Nash & Young’s “Ohio.” At the University of 
Minnesota, Northrop Mall buzzed with stu-
dents wearing bellbottoms and mini skirts, and 
a new graduate student named Ellen Wartella 
was making her way toward Murphy Hall. She 
was there to earn a master’s degree in mass 
communication and had just arrived by way of 
the University of Pittsburgh. 

Unfortunately, Wartella’s introduction to 
Minneapolis was off to a rocky start. The re-
search fellow who she was set to replace had 
failed to pick her up at the airport. And while 
another graduate student stepped in to help, 
Wartella spent the previous night in a mobile 
home in an edgy part of town. 

Fortunately for both Wartella and the com-
munication field, her situation turned around 
as soon as classes started. A young feminist 
who earned her activist stripes in curriculum 
reform, student rights and the women’s move-
ment, Wartella was eager to use her education 
to help improve people’s lives. “I had a double 
major in economics and a self-designed ma-
jor in communication,” she said. 
“But I wanted to gain more skills 
to learn how to use journalism to 
promote social causes.”

To say Wartella accomplished 
that goal is an understatement. 
Today, she is a researcher of media 
effects and child psychology and 
Department Chair of the School of 
Communication at Northwestern 
University. She’s also Sheikh Hamad bin Khal-
ifa Al-Thani Professor of Communication, 
Professor of Psychology, Professor of Medi-
cal Social Sciences and Professor of Human 
Development and Social Policy at Northwest-
ern. This spring, the University of Minnesota 
will recognize her work with its Outstanding 
Achievement Award. A rare and exemplary 
honor, the award is presented to nominated 
alumni who demonstrate “unusual distinction” 
in their fields and a commitment to commu-
nity building.

“This is the highest honor the university 
gives next to an honorary degree,” said School 
of Journalism & Mass Communication Direc-
tor Albert Tims. “It is very important for us to 
acknowledge when we have superstars come 

through our department, and Ellen is un-
doubtedly one of the most prolific researchers 
in our field in the 20th century—not only as a 
scholar but as an academic leader.”

SOCIALLY CONSCIOUS SCHOLARSHIP
Like many of her classmates at SJMC, Wartel-
la’s passion for social change was catalyzed by 
the times. Not two years before she started her 
graduate studies, Seymour Hirsch blew the 
military’s cover in his wire stories about the 
Mai Lai Massacre. Helen Gurley Brown was 
making headlines as the flagship feminist edi-
tor of Cosmopolitan magazine. The Akron Bea-
con Journal’s staff won a Pulitzer for its cover-
age of the Kent State tragedy; The Washington 
Post’s Jimmie Lee Hoagland won another for 
reporting on Apartheid in South Africa.

“We were very conscious of social change 
and the turmoil across the country involving 
feminism, racism and radical cultural shifts,” 
said Everette Dennis, Ph.D. ’74, Wartella’s for-
mer classmate who is now Dean of Northwest-
ern University in Qatar.  “We thought of our-
selves as part of that and were all quite keenly 
aware and passionate about political upheaval 
as evidenced by Watergate and Vietnam.”

Communication researchers were im-
pacting media behind the scenes, especially 
by examining the effects of television mes-
sages on the public. A Stanford psychologist 
named Albert Bandura published two papers 
about aggression in children. The Bobo Doll 
Experiments, as Bandura’s studies became 
known, showed that televised violence may 
incite violent behavior among young view-
ers. George Gerbner, Dean of the University 
of Pennsylvania’s Annenberg School of Com-
munication, published his cultivation theory 
to demonstrate that heavy TV viewers exhibit 
stronger media effects, especially where vio-
lence is concerned. 

And in Murphy Hall, a 30-year-old assis-
tant professor named Dan Wackman was start-

ing to research TV advertisements’ impacts on 
children’s cognitive development.

Wartella was Wackman’s first doctoral 
advisee. As such, he was attentive to her aca-
demic progress and mindful of her humani-
tarian agenda. “Ellen was my student in Re-
search Methods,” he remembered of their first 
meeting. “I said to myself: ‘Wow, that’s a sharp 
mind!’ She’s a very strong advocate for looking 
at advertising in a way that will not take advan-
tage of children.”

Wackman and Wartella worked on a series 
of studies investigating television’s effects on 
kids from 1972—just a year into her gradu-
ate program—until 1979. They co-authored a 
handful of journal articles, research reports and 
even a book, How Children Learn to Buy, during 
her graduate career and the two years following.

The pair also testified in front of the Federal 
Trade Commission in hearings held in March 
of ’79. “We wanted to do that because we were 
known as creating some of the most interesting 
work on how kids process television ads,” said 
Wackman. “That was her first direct experience 
getting involved with policy work.”

Since then, Wartella has testified in front 
of three judicial panels regarding children 

and TV consumption. Her audi-
ences have included Hillary Clinton 
(2004), the U.S. House of Represen-
tatives (1988) and the U.S. House 
Subcommittee on Telecommuni-
cations on Children’s Education 
(1985). Wartella has also written 
several Congressional Briefings on 
childhood obesity issues, includ-
ing one on front-of-package nutri-

tion ratings (2006) and another on improving 
childhood obesity prevention for the Institute 
for Medicine (2013).

“I have found over the years that while 
specific public questions about media and chil-
dren may change, the overarching concerns do 
not,” Wartella said. “I have been very fortunate 
to keep working in an area where there is al-
ways something new to learn.”

A PASSIONATE SCHOLAR
A lot has happened since Ellen Wartella first 
stepped foot in Murphy Hall. The Vietnam 
War ended, Nixon resigned, the AIDS cri-
sis escalated then dissipated and the Internet 
overhauled the very nature of human commu-
nication. Wartella’s life, too, changed dramati-

Ellen is undoubtedly one of the most 
prolific researchers in our field in the 

20th century—not only as a scholar but 
as an academic leader. 

— Al Tims, Director, School of 
Journalism & Mass Communication
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cally. In 1976, she married D. Charles (Chuck) 
Whitney, Ph.D. ’78, the graduate student who 
picked her up at the airport when the research 
fellow was a no-show on her first day in Min-
nesota. He’s now a professor and Associate 
Dean for Academic Affairs at Northwestern 
University’s School of Communication. They 
have two sons.

Wartella credits SJMC for 
spearheading both her per-
sonal and professional develop-
ment. “My time at Minnesota 
in the Research Division got 
me on my trajectory and I’ve 
never wavered from that,” she 
said. “I’ve been in the same area 
looking at how children use, in-
teract with and relate to media.”

Wartella has also been a mentor to young 
women in research and university administra-
tion. Among the first female doctoral gradu-
ates of SJMC, Wartella herself has blazed trails 
in a male-dominated field. Now she guides 
young female scholars who work in her labs, 
helping them achieve academic success.

“She has been a leader by example,” said 
Whitney. “She has been a very consistent men-
tor for women and a good practical feminist. She 
has laser focus—if she’s talking to you, she’s really 

talking to you. Ellen is a very caring individual.”
Tims agrees. “Ellen was an influential men-

tor for women even early on,” he said. “She was a 
public intellectual before we had that buzzword.”

Wartella’s accomplishments are vast. 
Alongside her academic positions, she is a 
past president of the International Com-
munication Association, a former executive 
committee member of the Association for 
Education in Journalism and Mass Commu-
nication and a former Research Board chair 
of the National Communication Association. 
She has received research funding from the 
Food and Drug Administration, the National 
Science Foundation, the Pew Research Center 
and the Walt Disney Company, among others. 
She has held service appointments with the 
Society for Research in Child Development, 
the National Academies of Science and the 
U.S. Surgeon General’s office. Her curriculum 
vitae spans 25 pages. 

Although Wartella is among our field’s top 
academics, friends and colleagues recall her 
compassion and strong sense of ethics when 
they look back on her career. “She has been 
a passionate scholar, always dissecting new 
knowledge and contributing it herself while 
also taking on leadership roles that for others 
would be all consuming,” said Dennis. “For 
years Ellen has traversed the globe like no oth-
er scholar I know, always helping others.”

Today, Wartella’s name is canonical 

among scholars of media and children. 
(“She’s known not just within mass comm., 
but within child development, psychology 
and medical circles,” said Whitney). Both are 
professors at Northwestern and have enjoyed 
decades of intellectual partnership, holding 
joint academic appointments at The Ohio 
State University, the University of Illinois, 
The University of Texas and the University of 
California–Riverside.

A warm person and a humble academic, 

Wartella is quick to say her marriage and two 
children are her biggest accomplishments. She 
boasts about David, 31, a Los Angeles movie 
producer, and Stephen, 26, a “genius” at an 
Apple store in San Francisco, as enthusiasti-
cally as she details her countless professorial 
appointments, research fellowships, grants or 
service positions. She is genuinely grateful for 
their success. 

LIFELONG CONNECTIONS
Across the years, Wartella has never lost 
sight of her activist beginnings. Although 
her career has transitioned from social jus-
tice journalism to media effects research, her 
scholarship adheres to a strong social ethic. 
By following a research line in media policy, 
her work has impacted the very media chil-
dren consume. Her current projects examine 
how media characters affect food marketing 
to preschool children and how parents teach 
science, technology and math education to 
their pre-K children.

“It’s not just parents who are concerned about 
new technologies and kids,” Wartella said. “These 
issues have become the topics of public policy. So 
when I think about my work, I try to do studies 
of children and media that would provide some 
evidence for these policy discussions.”

And the connections Wartella and Whit-
ney made at SJMC persist as well. They talk 
with Dennis regularly, despite the distance 

between Chicago and Qatar. 
“In graduate school, you make 
deep friendships,” Whitney 
said. “Ev (Dennis) is one of 
our closest friends still.”

And as for Wackman, 
Wartella’s advisor?

“We keep track of the kids 
and how their life is going,” 
Wackman said. “There’s still a 

wonderful fondness that we have mutually.” Even 
if Wartella and Whitney aren’t quite kids anymore.

“I still have friends from those days who 
were fellow graduate students and faculty,” 
Wartella said. “I had a wonderful time at Min-
nesota. I was there for five years. I look very 
fondly on every one of them.” 

Chelsea Reynolds is a Ph.D. student at the Uni-
versity of Minnesota School of Journalism & 
Mass Communication. 

Student Days: Chuck Whitney, Ellen Wartella and Ev 
Dennis

“I have found over the years that while specific 
public questions about media and children may 

change, the overarching concerns do not.”
–Ellen Wartella
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ON OCT. 21, 2014, School of Journalism & Mass 
Communication director Al Tims presented 
Gregg Jones, co-publisher of the Greeneville Sun 
in Greeneville, Tenn. and president and CEO of 
Jones Media, Inc., with the 68th annual Ralph D. 
Casey/Minnesota Award at the Inland Press As-
sociation’s annual convention.

The award, named after SJMC’s first direc-
tor, honors a person in the newspaper industry 
who is a leader in the field and has shown out-
standing community service. 

Jones is part of a fourth-generation family 
business that began when his grandmother, Edith 
O’Keefe Susong, expanded the Greeneville Dem-
ocrat in the early 1900s. She served as publisher 
of the paper from 1916 until her death in 1974. 

Jones took part in the family business from 
a young age and joined the paper in earnest in 
1972. In 1985, he was named co-publisher with 
his father John M. Jones III. 

Today, Jones heads the parent company of 
the Sun as well as 13 other community news-
papers in East Tennessee and western North 
Carolina, many of which were acquired under 
his leadership. 

“Gregg is probably one of the smartest ex-
ecutives in the newspaper industry today,” said 
William Dean Singleton, retired chairman and 
publisher of The Denver Post. Jones Media is 
well-known in the industry in part because the 
company has developed new products and ser-
vices to meet the needs of readers and advertis-
ers in the digital age. 

Jones has a strong track-record of lead-
ership in the publishing and newspaper in-
dustry, including three decades of leadership 
within organizations such as the Newspapers 
of America Association (NAA), the board of 
the Associated Press, the Regional Advisory 
Board for the American Press Institute in 
Northern Virginia, the Southern Newspaper 
Publishers Association and the Tennessee 
Press Association.

“Gregg has a reputation that he shows up to 
everything,” said John Sturm, former president 
and CEO of NAA. “He was always present and 

willing to go on the road, even though he didn’t 
live next to the airport. He had to make the ef-
fort. He was famous for being there.” 

Throughout his leadership roles, Jones was 
famous for advocating for journalists, even 
though he chaired an association whose pri-
mary missions were the marketing of the in-
dustry to advertisers. “He was always willing to 
be the NAA liaison to reporters’ and editors’ 
organizations in the mainstream of journal-
ism,” said Sturm. 

“You can’t brainstorm, seek new ideas to learn 
and grow, or deal with the big challenges alone,” 
said Jones. “In our organizations, you rub shoul-
ders with people who share your values and in-
terests who have something to say and you take it 
all back and apply it in your own shop. It’s not just 
the programming; it’s the people, the networking 
and the friends you make.” 

In addition to his contributions to the news-

paper industry, Jones has made an impact in his 
home community of Greeneville. An active sup-
porter of The Open Spaces Conservancy in 
Northeast Tennessee and the United Way of 
Greene County, he’s also helped to revitalize 
downtown Greeneville as president of Morgan 
Square, Inc., a nonproft public-benefit corpora-
tion, which raised $15 million for the restora-
tion. 

Tennessee Newspaperman Honored with 
Casey Award

Above: Gregg Jones (left) and SJMC director Al 
Tims. Below: Tims presents Jones with the Ralph D. 
Casey/Minnesota Award.
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IN 1984, OTTO SILHA, former president and publisher of The Minneapo-
lis Star and the Minneapolis Tribune and a 1940 alumnus of the School of 
Journalism & Mass Communication (SJMC), had a profound realization 
that would have a lasting impact on his alma mater. Media ethics and me-
dia law, he said, “have occupied more and more of my time and thoughts. 
. . .  They go to the heart and core of both the profession of journalism and 
the media business.” 

That insight inspired Silha, together with his wife, Helen, to provide the 
school with approximately half a million dollars to establish the Silha Center 
for the Study of Media Ethics and Law. In 1990, a second gift of one million 

dollars created an endowed chair, the Silha Professor of Media Ethics and 
Law.  In 1999, the couple gave an additional million dollars to further support 
and sustain the work of the Silha Center.

Since its founding, the Silha Center’s focus has evolved and expanded 
as new issues appear. Early on, libel suits posed a major threat to press 
freedom, but also raised serious questions about media accountability.  
Later, privacy issues challenged news organizations to balance the public’s 
right to know against the individual’s right to autonomy and dignity.  Pros-
ecutors’ attempts to force journalists to reveal confidential sources posed 
both legal and ethical dilemmas for news organizations. The September 
11, 2001 attacks on the United States raised new security concerns, yet the 
need to maintain rights of access to information to ensure government 
transparency became more important than ever.

Other laws affecting the media—protection of political speech, copy-
right, advertising and regulation of the broadcast industry—are constantly 
changing.  The Silha Center continues to explore all these topics through 
articles in the Silha Bulletin, by filing amicus briefs in the U.S. Supreme 
Court and other federal and state courts, and submitting comments on 
proposed state, federal and international laws and regulations to a variety 
of legislative and administrative bodies. Dozens of graduate and law stu-
dent fellows and research assistants have assisted in this work even as the 
Center has supported their own developing scholarship.  Many of these 
students can now be found teaching and conducting research at leading 
universities and practicing at premier law firms across the country and 
overseas.  

Current and past Silha Center Directors and Silha Professors have met 
regularly with broadcast and print editors, reporters, managers and pub-
lishers from around the world, and offer commentary and insight on legal 
and ethical issues to news organizations ranging from the Minneapolis 
Star Tribune to the BBC.  

In its 30 years, the Silha Center has become more than an academic 
research center, important as that mission has been.  It is now an interna-
tionally-recognized source of information and analysis on all matters related 
to the ethical responsibilities and legal rights of the media in a democratic 
society. None of this work would have been possible without the vision and 
generosity of Otto and Helen Silha. Here are some of the Silha Center’s ac-
complishments:

BY ELAINE HARGROVE AND JANE E. KIRTLEY

The Silha Center for the Study of Media Ethics and Law celebrates its 
30th anniversary

THE

OF THEHEART
PROFESSION

Thirty years after the Silha Center for the Study of Media Ethics and Law 
was founded, Otto and Helen Silha’s generosity continues to have a lasting 
impact.
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The Silha Center is established with an endowment from Otto 
Silha and his wife, Helen. 

1984 
1984 

Donald M. Gillmor, an expert on 
First Amendment law, becomes 
the Silha Center’s Founding 
Director.  He believes the new 
center should focus on media 
responsibility, accountability 
and criticism. In 1990, Gillmor 
becomes the first Silha Profes-
sor of Media Ethics and Law, 
an endowed chair. He retired 
in 1998.  

1984 

Theodore Glasser is appointed as the 
Silha Center’s first associate director, 
a position he holds until 1989.  He is 
currently a professor at the Depart-
ment of Communication at Stanford 
University.

1985 

Randall P. Bezanson, Gilbert Cranberg and John Soloski 
(University of Iowa) deliver the first Silha Lecture, “Libel 
and the Press: Setting the Record Straight.”  As the 
Center’s signature event, the Silha Lecture provides a 
platform for distinguished and innovative thinkers to 
present cutting-edge observations about the latest issues 
in media ethics and law. 

1987 

Formal dedication of 
the Silha Center with 
Ted Koppel (third 
from left), moderator 
of ABC’s program 
“Viewpoint.” A 
segment of Koppel’s 
program is broadcast 
from Northrop 
Auditorium.

1989—1990 

Professor Emerita Hazel Dicken-
Garcia serves as the Silha Center’s 
interim director. Professor Dicken-
Garcia retired from the University of 
Minnesota in 2008.

The first Silha Center forum, “The Right to Privacy” is held. 
The forums, often co-sponsored by organizations such as 
the Society of Professional Journalists, bring together media 
professionals, media critics, educators and concerned citi-
zens to discuss current and controversial issues.

1990

1994

Jacqueline Adams (CBS News) 
and Gerald M. Boyd (The New 
York Times) deliver the Silha 
Lecture, “The Role of News in 
a World of Infotainment.”1994

The Silha Center publishes 
the first issue of the Silha 
Bulletin, a newsletter written 
by Silha Center research as-
sistants under the guidance 
of the director.  The Bulletin 
is widely used in law offices 
and college classrooms in the 

United States, the United Kingdom and Canada. Current 
Bulletin staff includes research assistants Sarah Wiley, Alex 
Vlisides and Casey Carmody, who is the Bulletin’s editor.  

1995

William A. Babcock is named Silha 
Center Director.  He served as the 
Center’s director until 2000 and 
is now affiliated with the School 
of Journalism at Southern Illinois 
University.
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1995

1999

2003

2005

1998

2000

Nadine Strossen (American Civil 
Liberties Union President) delivers the 
Silha Lecture, “Should Media Sex and 
Violence be Censored or Censured?”

The Silha Center convenes a National Conference for the 
Study of Media Ethics and Law, publishing an accompanying 
Conference book with the full text of the papers presented 
by scholars and media law practitioners.

Jane E. Kirtley is named Silha Profes-
sor of Media Ethics and Law, and in 
2000, Silha Center Director.  Before 
coming to SJMC, she was the Execu-
tive Director of the Reporters Com-
mittee for Freedom of the Press.  She 
is also an affiliated faculty member 
at the University of Minnesota Law 
School. Professor Kirtley speaks fre-
quently on media law and ethics in the 

United States and abroad, and is a regular commentator for 
a wide variety of local, national and international media.

Chip Bok (political cartoonist, Akron 
Beacon Journal) delivers the Silha 
Lecture, “Drawing under the Influ-
ence: An Irreverent Look at the Law 
and Ethics of Political Cartooning.”

2003

2001
2002

The Silha Center files an amicus brief in National Archives 
and Records Administration v. Favish, an important Free-
dom of Information Act case before the U.S. Supreme Court. 
The Silha Center also files comments with the Council of 
Europe Media Division regarding “Draft Recommendation 
of the right of reply in the on-line media.”

Former Independent Counsel 
Kenneth Starr delivers the 
Silha Lecture, “Political Liberty, 
Campaign Finance and the 
Freedoms of Speech and 
Association.”

Former Paramount Studios 
executive Barry Allen delivers 
the Silha Center Spring Forum, 
“Lost and Found (The Law and 
Ethics of Film Restoration and 
Preservation).”

Attorney Floyd Abrams (Cahill Gordon & Reindel; William 
J. Brennan Visiting Professor of First Amendment Law at 
the Columbia Graduate School of Journalism) delivers the 
Silha Lecture, “Confidential Sources of Journalists: Protec-
tion or Prohibition?” 

Pulitzer Prize Winner and New 
York Times columnist Anthony 
Lewis (right, with local attorney John 
Borger) delivers the Silha Lecture 
“Terrorism and Freedom.”

2004

The Silha Center files comments with the Minnesota Supreme 
Court on the Proposed Rules of Public Access to Records of the 
Judicial Branch.  Silha Professor Jane Kirtley also testifies before 
the high court in support of transparency.



Murphy Reporter SPRING 2015     21

2011

2010

2013

Attorney Mark Stephens (former 
counsel for WikiLeaks Founder Julian 
Assange) delivers the Silha Lecture, 
“Free Speech and the Digital Chal-
lenge around the Globe: A Conver-
sation with Mark Stephens.”

Silha Center Director and Silha Professor Jane Kirtley’s Me-
dia Law Handbook is published by the U.S. State Depart-
ment.  The initial press run of 30,000 copies was distributed 
by U.S. Embassies around the world and the book has been 
translated into nine languages.

2012

2014

NPR host Lynne Rossetto Kasper and restaurant critics Mi-
chael Stern (Roadfood) and Rick Nelson (Minneapolis Star 
Tribune)—pictured protecting his anonymity—deliver the 
Silha Lecture, “A Question of Taste: The Ethics and Craft of 
Restaurant Reviewing.”

James C. Goodale 
(former counsel, The 
New York Times) delivers 
the Silha Lecture, “The 
Lessons of the Pentagon 
Papers: Has Obama 
Learned Them?”

Together with the School 
of Journalism & Mass Com-
munication, the Silha Center 
organizes a symposium, “How 
Far From Near? Fifty Years of 
New York Times v. Sullivan in 
Minnesota and Beyond,” to 
honor the legacy of the late 

Silha Professor Emeritus Donald M. Gillmor. Presentations 
by prominent alumni are moderated by Everette E. Dennis 
(dean and CEO, Northwestern University – Qatar) and 
Minneapolis attorney Marshall Tanick. Robert D. Sack (pic-
tured), Senior Judge of the United States Court of Appeals 
for the Second Circuit, delivers the keynote address.

FOR MORE INFORMATION
The Silha Lectures and the Silha Center’s symposiums 
and forums attract wide interest, with venues often filled 
to capacity. Videos, photos and other information about 
the lectures are available online at silha.umn.edu.

Current and past issues of the Silha Bulletin are also avail-
able online at silha.umn.edu.

2007

A Silha Forum, “When Tragedy 
Strikes, What is the Media’s Role?”, 
brings together panelists including: 
Linda Walker (pictured), mother of 
the late Dru Sjodin; Nancy Sabin, 
executive director of the Jacob 
Wetterling Foundation; and jour-
nalists Amy Forliti (the Associated Press), Molly Miron (The 
Bemidji Pioneer) and Sue Turner (WCCO-TV). They discuss 
the ethics of reporting on crime and victims of crime.

2006

Geoffrey Stone (Harry Kalven, 
Jr. Distinguished Service Profes-
sor of Law, University of Chi-
cago) delivers the Silha Lecture, 
“The Freedom of the Press v. 
The National Security.”
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SJMC Hosts 14 European Journalists 
Reporters learn about journalism in a democratic society as well as regional issues

LAST OCTOBER, the University of Minnesota 
School of Journalism & Mass Communication 
(SJMC) and Minnesota Journalism Center, in 
partnership with the Minnesota International 
Center, welcomed 14 European journalists as 
part of the U.S. Department of State’s Edward R. 
Murrow Program for Journalists. 

The goal of the program is to allow English-
speaking international journalists the opportunity 
to gain insights about free press in a democracy and 
see media from an American perspective. 

The program began at the source of commerce 
for Minneapolis: the Mill District of the Mississippi 
River. At the Mill City Museum, the Fellows learned 
about the city’s early history and the opportunities 
the Mississippi River brought to the region. 

With a historical context in place, the Fellows 
moved onto a more serious issue: school safety 
in America. Given recent headlines about school 
shootings, a visit to Ridgeview Elementary School 
in Bloomington, Minn. allowed the Fellows to ful-
ly understand the issues surrounding school safety 
in America. Bloomington’s Superintendent of 
Schools Les Fujitake and Ridgeview Elementary’s 
Principal Steve Abrahamson welcomed the group. 

After visiting with students, the Fellows 
learned about school safety initiatives from Rick 
Kaufman, executive director of community re-
lations for the Bloomington School District. 
Kaufman shared new initiatives by the Blooming-
ton district regarding school security and crisis 
planning, which surprised many of the Fellows. 
“In my country, schools are a safe place,” said one.  
“Why are schools not safe here?” 

Fellows spent Saturday exploring on their 
own, including visits to the Mall of America. They 
met up on Sunday to watch the Minnesota Vi-
kings play the Washington Redskins at TCF Bank 
Stadium. In addition to being the first American 
football game for many Fellows, the event sparked 
discussions about race relations in the United 
States—an issue made real by protests about the 
Redskins’ name.

After spending Sunday night with host fami-
lies, the group gathered on Monday in Murphy 
Hall to learn about industry issues from local 
professionals and SJMC faculty members. The 
day began with a panel, moderated by SJMC fac-
ulty member Seth Lewis, which discussed changes 
and innovations in newsrooms and featured Kaeti 
Hinck of the Investigative News Network, Regina 
McCombs of Minnesota Public Radio and SJMC 
Hubbard Fellow and former television executive 
Scott Libin. Next, the international journalists were 
invited to an introductory journalism class taught 
by Minnesota Journalism Center director and 
SJMC faculty member Nora Paul. 

The class visit was followed by a talk by SJMC 
faculty member Giovanna Dell’Orto, whose re-
search centers around immigration reporting on 
borders. The Fellows talked with Dell’Orto about 
political issues affecting immigration reporting 
and reform. 

Following Dell’Orto’s talk, the group spoke 
with SJMC faculty member and former CNN ex-
ecutive Sid Bedingfield and Mark Porubcansky, 
former foreign editor for the Los Angeles Times, 
about foreign affairs reporting in the United States.  
The Fellows provided insights into how foreign 
news is covered in their home countries. 

The day concluded with a screening of “A Frag-
ile Trust: Plagiarism, Power and Jayson Blair at The 

New York Times,” which told the story of The New 
York Times reporter’s  plagiarism and fabrication of 
news stories in the early 2000s. Following the film, 
SJMC faculty members  Chris Ison, Jane Kirtley 
and Keith Moyer participated in a panel about eth-
ics and legality in American journalism. 

On Tuesday, Nov. 4 the journalists experienced 
Election Day and American politics first-hand 
with a visit to a polling place and a meeting with 
Secretary of State Mark Ritchie, Minneapolis City 
Clerk Casey Carl and Susan Sheridan Tucker of the 
League of Women Voters. Ritchie shared that Min-
nesota has a high voter turnout, with 60 percent of 
eligible residents voting in non-presidential elec-
tions. Many of the Fellows were surprised that 60 
percent is considered above-average. 

Next it was off to Minnesota Public Radio for 
a tour and a discussion about radio news cover-
age in a digital world with news director Chris 
Worthington and Linda Fantin, director of MPR’s 
Public Insight Journalism Network. After lunch, 
the group visited the St. Paul City Hall and Ramsey 
County Court House for a look at governmental 
procedures and affairs.  

The programming closed with a reception at Fire-
Lake in the Radisson Blu in downtown Minneapolis.  
One Fellow observed that while Minnesota is “very 
cold, the warmth of the reception and the people made 
up for it.”  –Sarah Howard 

The group gathers outside the Mill City Museum.
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ALTHOUGH ITS DERIVATION has a political 
context dating back to President Andrew Jackson, 
the term “kitchen cabinet” has come to mean a 
group of trusted advisors. On October 7, 2014, the 
Minnesota Journalism Center (MJC) launched a 
new initiative, called “Kitchen Cabinet Conversa-
tions”  to support its goal of connecting journalists 
with the wide-ranging expertise at the University of 
Minnesota (and vice-versa).

The first Kitchen Cabinet Conversation was 
on the topic of climate change and global warm-
ing and was co-sponsored by Dr. Mark Seeley of 
the Department of Soil, Water and Climate, and 
the University of Minnesota’s Institute on the 
Environment. The timing of the event coincided 
with a visit to campus from Andrew Revkin, The 
New York Times’ Dot Earth columnist, and se-
nior fellow at Pace University’s Pace Academy 
for Applied Environmental Studies who gave a 
public lecture later that day.

Interest in having this as the topic for our 
first event was spurred by a Gallup poll, con-
ducted in March 2014, on the environmental 
concerns of Americans—global warming and 
climate change came in last.  It was clear that 
news organizations, experts and advocates need 
help with framing this critical issue in a way that 
resonates with the public. 

The Kitchen Cabinet Conversation raised 
many questions, including: What are the impacts 
of climate change that experts and academic re-
searchers feel are important parts of the story that 
need to be told? How can each of these groups 
help each other tell the climate change story?

The invitation-only event brought together 
area journalists who cover the environment and 
climatology, experts at the University of Minne-
sota from a range of disciplines who teach about 
or research some aspect of climate change and 
members of non-profits and policy organizations 
focused on environmental issues.  

The goals of this conversation were to:
• Identify new and emerging issues related to 
climate change
• Facilitate a connection between news and 
research agendas  
• Create better linkages between 
environmental experts and the journalists 
reporting on environmental issues

Several of the “advisors” were asked to frame the 
issue of communicating about climate change 
from their perspectives.  Elizabeth Dunbar, 
environmental reporter for Minnesota Public 
Radio, summed up the challenge for reporters: 
news requires novelty, urgency and local rel-
evance and those are sometimes hard to find in 
the ongoing story of climate change.  That, and 
the notion that interest in news items can be in-
dicated by clicks on the website—and the “eat 
your vegetables” type news stories don’t neces-

sarily draw the views—can make it hard to find 
the time or be given the resources to cover this 
kind of story.

The Kitchen Cabinet format was a successful 
way to get a roomful of knowledgeable people 
with different perspectives engaged with each 
other.  As one of the professors who attended 
wrote in his evaluation: “The small group dis-
cussions worked well. Five to six people is about 
the right size for a meaningful discussion—
much larger and it’s too hard to get your voice 
heard, much smaller and you don’t get enough 
diverse viewpoints.” The director of an advocacy 
group wrote that the session inspired her to: 
“use the new contacts I gained and follow up to 
get more communications training.”  MJC plans 
to reconvene the members of this group for an 
informal session in a few months and are ac-
tively seeking ideas for topics for our next Kitch-
en Cabinet session.

Kitchen Cabinet Conversations
Minnesota Journalism Center launches a new initiative to connect journalists with  
University of Minnesota experts

BY NORA PAUL

Midwest Energy News reporter Frank Jossi (left) chats with V.V. Chari, a professor at the University’s Heller-
Hurwicz Economics Institute.
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See Change

1. Aby Wolf. 2. Barry Kudrowitz. 3. (L-R) Francoise 
Kirkland, Mary K. Baumann, Douglas Kirkland, Will 
Hopkins and Annie Griffiths. 4. Wolf leads the crowd 
in a warm-up exercise. 

1

2 3

4

Two-day conference challenges creatives to think fresh and  
seek inspiration

EVERY SPRING, COFFMAN Memorial Union 
Theater is transformed into the home of inno-
vation, creativity and inspiration as designers, 
photographers and visualists from across the 
country gather for See Change: The Power of Vi-
sual Communication. 

The fifth annual conference opened the 
evening of May 13, 2014 with a keynote from 
George Gendron and Patrick Mitchell, founders 
of The Solo Project, a new platform designed for 
the growing population of indie and small-team 
workers. Gendron, who was managing director 
for new ventures at Inc., and Mitchell, who is 
founder and creative director of Modus Operandi 
Design, talked about collaboration in design and 
how shared work spaces can allow for “teams of 
one” to engage with others. 

Day two of the conference began with a 
warm-up from vocalist and composer Aby Wolf. 
The morning’s speakers included famed photog-
rapher Douglas Kirkland; Kevin Gilboe, 3M’s 
head of global design for the consumer business 
group; photographer and women’s activist An-
nie Griffiths; and Paul Trani, senior worldwide 
creative cloud evangelist for Adobe, who spoke 
about the 3D printing revolution. 

The afternoon’s sessions featured Bonnie 
Siegler, who founded multi-disciplinary design 
studio Eight and a Half; John King, chief market-
ing officer at Fallon, who spoke about launching 
The Cosmopolitan Hotel in Las Vegas; Douglas 
Sellers, executive creative director for Future-
Brand; and Barry Kudrowitz, a professor in the 
University of Minnesota College of Design, who 
discussed the importance of creativity in every-
day thinking. 

See Change began with an endowment from 
former SJMC faculty member R. Smith “Smitty” 
Schuneman and his wife, Pat. SJMC alumna and 
former Schuneman student Mary K. Baumann 
and AIGA Minnesota’s Brent Stickels were re-
cruited to act as program directors, along with 
steering committee members Steve Bickel, Joe 
Duffy, Michael Hart, Will Hopkins, Daniel Jasper 
and Steve Niendorf. Support for the event is pro-
vided by SJMC adjunct instructor Jerry Broeckert, 
as well as SJMC, the Minnesota Journalism Cen-
ter, AIGA Minnesota and the University of Min-
nesota College of Design. 

See Change 2015 is scheduled for May 13 at 
Coffman Memorial Union. For more information, 
visit seechangeconference.org –S.H. 
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LAST JULY, SJMC’s Professional M.A. in Stra-
tegic Communication welcomed author John 
Gerzema for its annual Spring Forum event at 
McNamara Alumni Center. 

Gerzema is the the author of The Athena Doc-
trine: How Women (And The Men Who Think Like 
Them) Will Rule the Future, which explores the 
rise of feminine values and its impact on leader-
ship and policy. 

“The essence of a modern leader should be 
more feminine,” said Gerzema, who in his work 
as a consultant uses data to identify social change 
to help companies anticipate and adapt to new 
trends and demands. “There is a new connection 
between empathy and innovation.” 

Gerzema shared global case studies showcas-
ing women’s entrepreneurial insights and social 
business models. “New innovators will use values 
of openness, transparency and collaboration,” he 
said. “These are not going to be soft skills. They 
are going to drive engagement and create value 
for companies of tomorrow.” –S.H. 

Women Rule the Future
Author shares stories of female success and entrepreneurship 
at summer event

1

ON NOV. 20, 2014, the Professional M.A. in 
Strategic Communication hosted its annual Fall 
Forum. More than 100 alumni, current students 
and program supporters gathered at McNamara 
Alumni Center to hear Mark Addicks, the former 
senior vice president and chief marketing officer 
at General Mills, speak about the company’s focus 
on brand champions in marketing. 

Addicks challenged the room to “be the per-
son who stands up for marketing and all it can do 
for a brand.”

“Marketing is not advertising,” said Addicks. “It’s 
first and foremost finding the markets, and finding 
them in human terms.” Addicks emphasized that 
putting brand champions at the center of all efforts 
give the brand a larger purpose and adds a human 
element. “Humanize the brand, not just the prod-
uct,” he said.   –S.H. 

We Are the Champions
General Mills CMO discusses the power of brand champions

1. John Gerzema. 2. Alumna Madeleine Saxler. 3. Student Joan O’Fallon and Gerzema. 

2 3

1. Katy Romer, Danny Nicklin, Sarah Howard, Kelly 
Auxier and Lindsay Grome. 2. Jenna Williams, Sally 
Daly, Reshma Kapadia, Jennifer Veile. 3. Elisa Becker-
Herby. 4. Mark Addicks.

1 2

43
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“DETERMINING THE PROPER level of gov-
ernment transparency is critical to how we 
proceed as a nation,” stated prominent First 
Amendment attorney David A. Schulz at the 
Silha Center for the Study of Media Ethics and 
Law’s 29th annual Silha Lecture. Schulz deliv-
ered the lecture, “See No Evil: Why We Need a 
New Approach to Government Transparency,” 
on Oct. 16, 2014 at the University of Minne-
sota’s Cowles Auditorium with 200 people in 
attendance. Schulz, a partner at Levine Sullivan 
Koch & Schulz LLP and counsel to the Associat-
ed Press, The New York Times and The Guardian, 
discussed how claims of national security and 
personal privacy have diminished the public’s 
ability to access government information and 
have led to more government secrecy. 

Schulz began the lecture by addressing the 
classified National Security Agency (NSA) docu-
ments provided by Edward Snowden to journal-
ist Glenn Greenwald. Snowden’s and Greenwald’s 
June 2013 disclosures in The Guardian revealed 
a massive system of U.S. government surveil-
lance of Americans and foreigners. According to 
Schulz, the Snowden disclosures highlighted two 
major trends driving the government to withhold 
information from the public: privacy and nation-
al security, especially in the aftermath of the Sep-
tember 11 attacks. “Snowden pulled back the veil 
on activities that the government had been doing 
that we knew very little about and which the gov-
ernment worked hard to keep secret,” said Schulz. 

Obtaining access to records is the main way 
the public can determine “what the government 
is up to,” Schulz explained. Schulz provided an 
overview of the legal frameworks where a right to 
access information is found. According to Schulz, 
the two legal foundations for the public’s right to 
government information are a statutory right, 
found in the Freedom of Information Act (FOIA) 
and state open record laws, and a constitutional 
right found in the First Amendment. 

Schulz argued that privacy and national se-

curity concerns have limited the public’s right of 
access found in FOIA and the U.S. Constitution. 
Courts have severely narrowed the scope of the 
access right under FOIA by broadly interpret-
ing the several exemptions found in the statute, 
Schulz explained. In particular, Schulz focused 
on the Supreme Court’s decisions in Department 
of Justice v. Reporters Committee for Freedom of 
the Press, 489 U.S. 749 (1989) and National Ar-
chives and Records Administration v. Favish, 541 
U.S. 157 (2004). In both cases, the Court broadly 
interpreted privacy exemptions under FOIA, 
which state that government information can be 
withheld when its disclosure would create an un-
warranted invasion of personal privacy. 

Courts also often justified nondisclosure citing 
the national security exemption in FOIA. Schulz 
explained that fears of threats to national security 
in the aftermath of September 11 have created 
lasting restrictions on disclosure. Schulz argued 
that courts often lack “institutional confidence” 
because they often defer to the executive branch’s 
arguments that national security would be harmed 
in order to withhold information. “Courts feel like 

2

3

29th Annual Silha Lecture Examines the Right to 
Access Government Information in the Wake of 
National Security and Privacy Concerns
BY SARAH WILEY | PHOTOS BY BILL KELLEY
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they are unable to differentiate between legitimate 
and realistic concerns about national security and 
public safety and thus aren’t able to separate those 
from the speculative, the implausible or the openly 
illogical excuses we too often get from agencies,” 
Schulz said. 

Schulz provided examples when courts have 
struggled to balance the right of access and na-
tional security concerns. He highlighted recent 
legal debates about whether the constitutional 

right of access to criminal proceedings applies to 
the military tribunals taking place in Guantana-
mo Bay.  He said that similar concerns arise when 
classified information is used at trial, limiting the 
public’s right to view the information. 

However, Schulz cited a recent example of a 
court finding a constitutional access right to clas-
sified information in Dhiab v. Obama, 1:05-cv-
01457-GK (D.D.C. 2014), over the government’s 
objections. Abu Wa’el Dhiab, a Guantanamo 
Bay prisoner, was force-fed while attempting a 
hunger strike in 2012. Dhiab claimed the force-
feeding violated international law as well as the 
United States Constitution as it constituted cruel 
and unusual punishment. 

On October 3, 2014, federal District Court 
Judge Gladys Kessler ordered the release of 28 
classified videotapes showing the force-feedings, 
despite the government’s objections on grounds 
of national security. In analyzing whether the 
government’s arguments to restrict access to the 
tapes were compelling enough to overcome the 
established constitutional access right, Kessler 
concluded that “the fact that the Government 
has unilaterally deemed information classified 
is not sufficient to defeat the public’s right [of 
access].” Schulz praised Kessler’s approach in 
balancing the national security concerns and 
the public’s right to access information. 

“I’m not suggesting that there are not legiti-
mate national security concerns, but what I am 
saying is that the reflexive impulse that swept the 
nation after September 11 to withhold any infor-
mation that could possibly be used by terrorists 
is today denying the public basic information it 
needs to function if our democracy is going to 
function,” said Schulz. 

Schulz concluded the lecture with a pertinent 
quote from Ben Franklin. “‘Those who would 
sacrifice liberty in the interests of security will 
have neither,’ and I fear that is where we are to-
day,” Schulz said. 

A video of the lecture is available on the Silha 
Center website at silha.umn.edu. Silha Center ac-
tivities, including the annual lecture, are made 
possible by a generous endowment from the late 
Otto Silha and his wife, Helen. 

1: David Schulz. 2. Silha Professor Jane Kirtley. 3. SILHA faculty fellow Patrick File, associate professor Giovanna Dell’Orto and assistant professor 
Seth Lewis. 4. 200 people fill Cowles Auditorium at the Humphrey School of Public Affairs. 5. (L-R) Kirtley, Stephen Silha, Schulz, Helen Silha, John 
Reimann, Alice Reimann and David Reimann. 
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UNDERGRADUATE STUDENT NEWS

SJMC NOMINATED SEVERAL students while 
they  were  undergraduates  for  the  2014 HEARST 
JOURNALISM AWARDS. Recent graduate  
JUSTIN MILLER placed in the Top 20 in the 
contest. WRITING: MARION RENAULT 
and ERIC BEST. MULTIMEDIA FEATURE: 
LOUIS FINE. RADIO FEATURE: AARON 
BOLTON.
ENTERPRISE REPORTING: JUSTIN MILLER 
and KIA FARHANG. PHOTO NEWS/FEA-
TURE: BRIDGET BENNETT and HOLLY 
PETERSON. SPORTS WRITING: BETSY 
HELFAND and KAITLIN MERKLE.

GRACE BIRNSTENGEL is the editor of The 
Wake and launched an internship program that 
has been very popular and successful, especially 
among underclassmen. The program allows 
students to get more involved in the areas of 
writing, editing, illustrating, photography, pub-
lic relations, advertising and design. 

CATHERINE DAY is majoring in advertising 
with a minor in psychology. She also works as a 
Communications Assistant for the University’s 
PeopleSoft Upgrade. In addition, she is a co-
president for the National Student Advertising 
Competition. She plans to move to California 
and hopes to work in the planning department 
at an advertising agency.

SIM LECOMPTE studies advertising and 
public relations and works as the Digital 
Media Student Worker at SJMC. She is also 
working as a copywriting and marketing in-
tern at the Dakota Jazz Club where she writes 
copy for advertisements that appear weekly in 
Star Tribune,  VitaMN and City Pages. She par-
ticipates in the National Student Advertising 
Competition and wants to work for a global ad 
agency after her Spring 2015 graduation.

SIMGE OKUT is a strategic communications 
and political science student. She interned at 
the Office of Congressman Keith Ellison and 
was the Interactive Marketing and Media As-
sociate at the Brewer Group. She is currently a 
co-president of National Student Advertising 
Competition, program board co-chair at the 
Student Unions and Activities and is a com-

munications intern at the Office of Informa-
tion Technology.

MATT OLESZCZAK studies advertising at 
SJMC and wants to work as a copywriter at an 
advertising agency. He currently works as a com-
munications assistant at the University’s Global 
Program and Strategies Alliance where he cre-
ates videos telling stories about the program and 
participating faculty. He also participates in the 
National Student Advertising Competition and 
Advertising Club.

VALORY SCHOENECKER has been creating 
social media content for healthcare marketing 
firm StoneArch, focused on a pro-bono campaign 
for Project Stealth—a University of Minnesota re-
search project working to develop a treatment for 
cancer that has no side effects. 

AMANDA SNYDER, is studying photojour-
nalism and worked with a team at Minnesota 
Public Radio as part of JOUR 4992, which  won 
the prestigious duPont-Columbia award for the 
series “Betrayed by Silence,” an investigation of 
sexual abuse and cover-up in the Twin Cities 
Catholic Church.

GINA VAN THOMME has an internship 
with MSP Communications. She is also presi-
dent of the SJMC Magazine Club, an affilia-
tion with the Minnesota Magazine and Pub-
lishing Association. 

GRADUATE STUDENT NEWS

Multiple graduate students participated in 
the Minnesota High School Press Associa-
tion’s annual convention in October. BRETT 
JOHNSON and SARAH CAVANAH 
served as Best of Show Judges. CHELSEA 
REYNOLDS presented a session about col-
umn writing and NATE LEDING presented 
on photojournalism ethics. 

RUTH DEFOSTER published “Orientalism for 
a New Millennium: Cable News and the Specter 
of the ‘Ground Zero Mosque’” in the Journal of 
Communication Inquiry’s January 2015 issue. 

BRETT JOHNSON has published “Prejudice 
against Being Prejudiced: Racist Speech and 

the Specter of Seditious Libel in Brazil,” in Com-
munication Law and Policy. 

CHRIS NETTLETON served has emcee for 
the National Multiple Sclerosis Society’s annual 
conference, held in Fort Worth, Tex.–Nov. 6-8, 
2014. This annual leadership conference rec-
ognizes and celebrates volunteers, activists, re-
searchers, healthcare professionals and people 
living with MS. 

RODRIGO ZAMITH, along with SJMC assis-
tant professor Seth Lewis, published “Content 
Analysis and the Algorithmic Coder: What Com-
putational Social Science Means for Traditional 
Modes of Media Analysis,” in ANNALS of the 
American Academy of Political and Social Science. 

SOOJUNG KIM and WOOYEOL SHIN 
published “Understanding American and Ko-
rean Students’ Support for Pro-Environmental 
Tax Policy: The Application of the Value-Bene-
fit-Norm Theory of Environmentalism,” in En-
vironmental Communication. Kim, along with 
SJMC associate professor Jisu Huh, published 
“Message-Culture Congruency Effects in the 
Context of PSAs for Preventative Health Exams 
Targeting Asian Women: Comparison between 
Asian and European Women in the United 
States,” in Korean Health Communication Re-
search. Kim and Joonghwa Lee published “Per-
ceived Norms and Consumer Responses to So-
cial Media Advertising: A Cross-Cultural Study 
of Facebook Sponsored Stories among Koreans 
and Americans,” in The Korean Journal of Ad-
vertising. 

CHELSEA REYNOLDS presented “‘I am 
super straight and I prefer you to be too”’: 
Heterosexual masculinity in Craigslist posts 
made by “straight” men seeking homosexual 
sex online” and “‘Hey ladies, I’m 36 and mar-
ried to a douche’: Cultural identity in wom-
en-seeking-women personal ads by “straight” 
women on Craigslist” at the Society for the 
Scientific Study of Sexuality Annual Confer-
ence in Omaha, Neb. 

Reynolds presented “Diet and exercise 
content in magazines read by African Ameri-
can youth: A case study” at the American Pub-
lic Health Association’s annual meeting in 
New Orleans.  
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GIOVANNA DELL’ORTO spoke in October at 
the National Press Club in Washington, D.C. about 
journalism and stalling immigration reform to an au-
dience of NPC members, Department of State foreign 
officers and academics. She also gave a presentation at 
the United Nations’ headquarters in New York on the 
challenges of covering migration comparatively in the 
United States and the European Union for the key-
note panel “People-centered Urbanisation: Managing 
Social Inclusion in Today’s Cities” to the United Na-
tions’ Economic and Social Council, attended by the 
President of the U.N.’s General Assembly, the ambas-
sadors to the U.N. of China, Italy, Columbia and the 
Holy See, the directors of UN-Habitat and the UN-
Alliance of Civilizations. 

Dell’Orto’s book, If I Wasn’t There, Nobody Would 
Care: How Foreign Correspondents Brought the World 
to America, was released in paperback last summer. 

IRVING FANG (emeritus) re-published his me-
dia history textbook, Alphabet to Internet by his 
new publisher, Routledge in New York. 

PATRICK FILE gave a presentation at the Ameri-
can Journalism Historians Association (AJHA)
conference in St. Paul on October 10 on his dis-
sertation, “Bad News Travels Fast: The Telegraph, 
Syndicated Libel, and Conceptualizing Press Free-
dom, 1890-1910.” The paper was a finalist for the 
AJHA’s Margaret Blanchard Prize for top disserta-
tion in Journalism History. 

KATHLEEN  HANSEN participated in a panel 
presentation titled “Preserving Newspaper Infor-
mation Access: Current Practices and Ongoing 
Concerns” as part of the AJHA national con-
ference in St. Paul on October 11. The paper is 
a preview of the work being highlighted in the 
Summer 2015 special issue of the Newspaper Re-
search Journal focusing on the same topic, engag-
ing in questions about digital and archival prac-
tices for the preservation, use and distribution of 
historical documents.

JISU HUH co-authored a paper entitled “Do 
Korean-Americans View Drug Advertisements 
Differently than Non-Hispanic White Americans? 
Perceptions of Direct-to-Consumer Media: How 
Useful Is the Information They Convey?” that has 
been published in Journal of Advertising Research 
(Vol. 54, No. 3, ppp. 332-345). 

Huh’s work was also included in the Sage En-
cyclopedia of Health Communication (Sage Publica-

tion). This handbook is the first encyclopedic ref-
erence work in the area of health communication.

JANE KIRTLEY hosted a session with two Thai 
visitors from the State Department’s International 
Visitor Leadership program, “Media Literacy” last 
July in the Silha Center. They discussed education 
for young aspiring journalists in ethics and the law. 

Kirtley also took part in three sessions at AE-
JMC’s 97th Annual Conference in Montreal in 
August. She was a panelist for two PF&R panels, 
“Whistleblowing in Government as Free Expres-
sion: Are Government Whistleblowers Traitors, 
Heroes, or Loyal Employees Trying to do the 
Right Thing?”  and “Federal Shield Law: A Wolf in 
Sheep’s Clothing?” She also was the discussant for a 
Refereed Paper Research session, “Issues of Access, 
Privacy and Newsgathering.”

Last September, Kirtley was the moderator for 
“Freedom and Power in the Digital Age,” sponsored 
by the Minnesota International Center in Cowles 
Auditorium. In November, she was the principal 
speaker for a panel titled “Global Privacy and Data 
Protection,” at the 2014 Practising Law Institute’s 
Communications Law in the Digital Age 2014 Con-
ference in New York City. That same month, Kirtley 
was a panelist at the Ad IDEM/Canadian Media 
Lawyers Association annual conference in Montreal 
and appeared on a panel, “Eyes in the Sky: Drones-
Why Should You Care?” at the 2014 Computer & 
Technology Law Institute hosted by Minnesota 
Continuing Legal Education at the CLE Conference 
Center in Minneapolis. 

SETH LEWIS co-authored a number of pub-
lished papers, including: “Agents of Media Inno-
vations: Actors, Actants, and Audiences” in The 
Journal of Media Innovations; “Audience Clicks 
and News Placement: A Study of Time-Lagged 
Influence in Online Journalism” in Communication 
Research; “Code, Collaboration, and the Future of 
Journalism:  A Case Study of the Hacks/Hackers 
Global Network” in Digital Journalism;  “Sourcing 
the Arab Spring:  A Case Study of Andy Carvin’s 
Sources on Twitter During the Tunisian and Egyp-
tian Revolutions” in the Journal of Computer-Medi-
ated Communication. 

With Ph.D. student Rodrigo Zamith, Lewis pub-
lished “Reciprocal Journalism: A Concept of Mu-
tual Exchange Between Journalists and Audiences” 
in Journalism Practice and “From Public Spaces to 
Public Sphere: Rethinking Systems for Reader Com-
ments on Online News Sites” in Digital Journalism.

Lewis won several awards in 2014, including 
Top Faculty Paper, Participatory Journalism Inter-
est Group, from the AEJMC annual convention 
and an Honorable Mention in Outstanding Jour-
nal Article of the Year in Journalism Studies from 
the Journalism Studies Division of the Internation-
al Communication Association (ICA);.

SCOTT LIBIN was named a SJMC Hubbard Se-
nior Fellow for 2014-15, bringing three decades 
of experience as a journalist, including jobs on 
camera and behind the scenes, as a news direc-
tor and an educator. Previously Vice President of 
News and Content since 2011 at Internet Broad-
casting in St. Paul, Libin led a newsroom serving 
top television stations from Boston to Honolulu 
with breaking news and enterprise content that 
engaged audiences. 

REBEKAH NAGLER is the co-investigator of 
a newly funded $764,000 research grant from the 
American Cancer Society for a project on “Effects 
of Media Controversies on Public Attitudes About 
Cancer Prevention.” 

Along with SJMC faculty member Marco 
Yzer and graduate student Susan LoRusso, Nagler 
published a paper on the conceptual ambiguity 
surrounding perceived message effectiveness in 
Health Communication.

In September 2014, Nagler presented “Media 
coverage of women’s health controversies: Trends 
and implications” at the 11th Annual Women’s 
Health Research Conference: Updates on Women’s 
Cancer Research at the University of Minnesota.

Nagler presented “Factors influencing pa-
tient-physician discussion of mammography 
choice: Examining informed decision making 
amidst cancer screening controversy” in Novem-
ber with graduate student Jen Lueck.  She also 
gave a talk about communication inequalities to 
a record number of attendees at Hennepin Coun-
ty’s “The U Comes to You-Research and Policy 
Brown Bag.”

BRENDAN WATSON published his study “As-
sessing ideological, professional, and structural bi-
ases in journalists’ coverage of the 2010 BP oil 
spill,” in Journalism & Mass Communication Quar-
terly.  “Assessing the reporting of reliability in pub-
lished content analyses: 1985-2010”, was co-au-
thored with Jennette Lovejoy, Stephen Lacy, and 
Daniel Riffe and published in Communication 
Methods and Measures. 
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Hyejoon Rim
Assistant Professor
Ph.D. University of Florida
Focus:
Corporate social responsibility, public relations,
crisis communications

What area of public relations does your re-
search focus on?
My research looks at how effectively companies 
can communicate their corporate social respon-
sibility (CSR) practices and how they mitigate 
public skepticism. Effective public relations 
builds public relationships and helps cultivate 
mutually beneficial relationships in corporate 
reputations and public engagement. 

You worked in public relations before moving 
into academia. What did you learn that you 
try to convey to your students?
I always emphasize the managerial role in public 
relations. I do not want my students to simply be 
technicians—just writing the company press re-
leases or holding company events. I want them 
to develop strategic thinking and the skills that 
are needed for strategic management. Recently, 
public relations workers have been more valued 
at companies, thanks to the growing influence of 
social media. I study corporate social responsibil-
ity and crises because it’s at the root of getting en-
gaged in a company’s decision-making process. 

How do digital channels affect corporate 
communication?
I have looked at how companies use corporate 
blogs and how important it is to respond to cus-
tomer comments. It’s two-way communication. 
I’ve found that when a company has a positive 
reputation, CSR evaluation is not affected by 
whether they respond to their customers’ com-
ments. However, if a company has a negative 
reputation, they can enhance their CSR evalu-
ation if they respond correctly and efficiently to 
customer comments.

How can different sectors work together?
An ongoing research area of mine is to examine 
strategic partnerships with nonprofits for CSR 
campaigns. My research has examined how 
prior company reputation, nonprofit brand fa-
miliarity and the fit between the company and 
the nonprofit influence CSR outcomes. I am 
currently looking at this from the nonprofit’s 
point of view and examining the potential neg-
ative spillover for nonprofit brands after align-
ing with negatively regarded companies.

Faculty Research Spotlight

Sid Bedingfield
Assistant Professor
Ph.D., University of South Carolina

Focus:
Political communication and journalism history,
social movements, frame-building, media history

 

What are your current research topics?
I am interested in how mediated communication 
affects public discourse and political decision-
making. I am primarily a journalism historian, but 
I am interested in our current political communi-
cation and political journalism as well. In my dis-
sertation, I used civil sphere theory to examine the 
role of the press in the struggle over civil rights in 
South Carolina between 1935 and 1965. It’s a new 
theory developed by Yale sociologist Jeffrey Alex-
ander, and I believe it provides a useful framework 
for examining the central role that interpretive 
communication plays in our civic life. In addition 
to my continuing civil sphere research, I am work-
ing on a study that concerns third-person effect, 
social media and public discourse around several 
controversial political and social issues.

 
You developed a course on the media and Af-
rican American history while you were a NEH 
Summer Scholar at Harvard. A course you’ll 
be bringing to SJMC.
The course tries to go beyond the black press to 
look at various forms of mass communication and 
their role in the long African-American freedom 
struggle—not just in the civil rights movement of 
the mid-20th century.  I’m interested in how social 

movements are treated in the media, and I think 
African-American history provides a fascinating 
way to explore this subject across time. How were 
African Americans framed in the public discourse, 
and how did they use mediated communication to 
fight those perceptions and generate mainstream 
support for equality?

 
While you worked at CNN, you oversaw a lot 
of documentary and investigative work. How 
did that shape your perception of the field of 
journalism?
I started as a newspaper and wire service reporter, 
and my documentary and long-form investigative 
work came after years spent doing daily news on 
deadline. I quickly realized that the best documen-
taries and best investigative pieces required a point 
of view. Sometimes journalists don’t want to admit 
that they are making significant decisions about 
selection and emphasis in their reporting. They 
want to downplay those decisions and claim that 
they are simply “following the facts.” I guess I would 
say that I came to believe that the best journalism 
often requires a strong point of view. Not a partisan 
or ideological one, but a transparent and clearly ar-
ticulated point of view about why you are pursuing 
a particular story in a particular way. 
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SJMC ALUMNI SOCIETY 
BOARD UPDATE

TELL US WHAT YOU’RE UP TO
Email sjmc@umn.edu with updates.  

Please include your name and  
graduation year. 

 
New book?  

Win an award?  
Job change? 

 
Keep SJMC and your  

fellow alumni informed. 

REED ANFINSON (B.A., ’77) purchased Grant 
County Herald in Elbow Lake, MN with his wife, 
Shelly. They also own the Swift County Monitor-
News in Benson, MN and are partners in Quinco 
Press, Inc., in Lowry, MN. After serving six years 
as the National Newspaper Association’s Region 
6 director and two years on the executive board, 
he was named president of the 2,400-member 
organization for 2011-2012. Last year he was the 
recipient of the St. Cloud State University First 
Amendment Award.

LACEY BRAUN (B.A., ’14) is the new Com-
munications Specialist for the Department of 
Otolaryngology at the University of Minnesota 
where she will be involved in communications, 
fundraising and event planning. 

ELLEN BURKHARDT  (B.A., ‘10) graduated at 
the peak of the recession, but after a stint at a 
Bible camp in Michigan, she landed a position as 
the assistant editor of Minnesota Monthly maga-
zine. She grew her position from fact checking 
and copy editing to travel writer, theater critic, in-
tern coordinator and also filled in as the style edi-
tor. She is currently Garrison Keillor’s researcher 
for A Prairie Home Companion. The website Sa-
lon.com published her essay, “When Guys Find 
Out I’m a Virgin.” It went viral and culminated in 
follow-up pieces with WCCO-TV and radio, the 
Huffington Post, the Daily Mail UK, Yahoo news, 
and MSN.com. 

JEFFREY B. BURTON (B.A., ‘85) has a mystery/
thriller, The Lynchpin, being published by MP 
Publishing in April 2015.

MIKE DURENBERGER (B.A., ’94) returned 
home to Minnesota in October of 2013 to work 
as a photojournalist/editor/technician at WCCO-
TV after spending the last twenty years working 
at TV stations in North Carolina.

ADAM ELRASHIDI (B.A., ’07) works as an inter-
view producer for Al Jazeera English’s interactive 
TV show The Stream. 

KATHERINE FOSS (M.A., ’04; PH.D., ’08) au-
thored Television and Health Responsibility in an Age 
of Individualism, published by Lexington Books. 
Her book offers insight into how television medical 
dramas influence our views of and responsibility for 

health care. Foss is currently an associate professor 
in the College of Mass Communication at Middle 
Tennessee State University.

RIHAM FESHIR (B.A., ’08) is an online reporter 
at Minnesota Public Radio. 

SHIREEN GANDHI (B.A., ’96) left Weber 
Shandwick in July to start a health law firm, 
JurisHealth.

JUDD GRENIER (B.A., ’51) is the author of a bi-
ography recently published by the Historical So-
ciety of Southern California titled George Carson: 
Los Angeles Pioneer. This book is the fifth on an 
aspect of California history written by Dr. Genier, 
professor emeritus at California State University, 
Dominguez Hills. In 2004 he was inducted into 
the Minnesota Daily Hall of Distinction. 

MIRIAM HERNANDEZ (B.A., ’78) received an 
Emmy for an Informational/Public Affairs Series  
from the Television Academy’s 66th Los Angeles 
Area Emmy Awards on July 26, 2014. 

RICHARD HINKIE (B.A., ‘68) will see his book 
Fast Forward Your Career turned into online 
courses in 2015.  Based upon 10 years research 
with executives from Apple to Xcel Energy, the 
book provides career enhancing strategies and 
has been featured in national webinars. A career 
planning tool is available for complimentary 
download at successfulcareerdecisions.com.  
Hinkie began his journalism career at the Ty-
rone Guthrie Theater while at the U of M and 
retired as President of the Midwest Energy As-
sociation in 2007.

SARAH HOWARD (B.A., ’06; M.A., ’13) is 
now a senior editor at the University of Min-
nesota School of Public Health. Previous roles 
include communications manager at SJMC and 
associate editor at Mpls.St.Paul Magazine.

MUKHTAR IBRAHIM  (B.A., ‘11 ) is a contribut-
ing reporter at Minnesota Public Radio.

JAN AMIS JESSUP (M.A., ‘87) authored the 
book Will  I Be On Television: A Special Needs 
Child Who Wouldn’t Give Up.

JULIE JONES  (PH.D., ‘10) is the 2015 recipient 

As President of this 
year’s SJMC Alumni 
Society Board, I am 
thrilled to be a part of 
a group of folks who 
are so passionate and 
dedicated to their 
alma mater. We start-
ed our 2014-15 board 
meetings in August, 

where it was a nonstop flow of ideas on how 
we as alumni can do more for SJMC, its fac-
ulty and its students.

While we continue our successful mentor 
program—where more than 50 mentors vol-
unteered to share their experiences with stu-
dents this school year—we also have plans to 
do more programming to help give students 
real-world practical advice. We also have 
added a student board member to help give 
board members a better perspective of the 
needs of today’s students.

This year’s board is made up of alumni 
who work in a range of fields, from broadcast 
and print media to creative types from the 
consulting and agency worlds. Members also 
represent government communications, cor-
porate communications and sports marketing 
and public relations. We are always looking 
for more SJMC alumni to assist in our mission 
to give back to the school. We have oppor-
tunities ranging from mentoring students, to 
selecting alumni award winners and partici-
pating on career panels. Our entire board is 
excited about our future endeavors and we 
would love to include you too!

Mary Tan
SJMC, B.A., ‘93
Email: mary@whiskermedia.com
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of the Joseph Costa Award, given by the National 
Press Photographers Association. 
 
KEVIN KEEN (B.A., ‘09) moved to Geneva, after 
working as a reporter in Arizona and Wisconsin. 
In his new position at the Global Fund to Fight 
AIDS, Tuberculosis and Malaria, he produces a 
range of communications, including presenta-
tions, reports and web materials.
. 
LEE KLANCHER (B.A., ’92) authored Red Trac-
tors 1958-2013, which was the Gold Winner of the 
2014 IBPA Benjamin Franklin Award in the His-
tory Category, one of the highest national honors 
for independent publishers. Red Tractors also won 
a Bronze Medal at the 2014 Independent Publisher 
Book Awards in the Transportation Category. 

ALYSSA KROETEN (B.A., ’10) was employee of 
the month for July at her new position as News 
Producer at WEAU 13 News in Eau Claire, WI, 
producing the noon and 5 p.m. shows. Kroeten 
started on April 14th after working at KBJR-TV 
in Duluth as an evening news producer from 
June 2011-February 2012. 

BILL KUYKENDALL (B.A., ’93) was inducted into 
the Missouri Photojournalism Hall of Fame in 
October, 2014. He is a recipient of the Newspa-
per Picture Editor of the Year award and Robin 
F. Garland Teacher of the  Year awards from the 
National Press Photographers Association and 
the Gold Quill award from the International 
Association of Business Communicators. He 
continues to do documentary photography on a 
variety of topics and has conducted new media 
workshops in Maine and West Virginia. 

JENSON MOORE (M.A., ’04) is an assistant 
professor of strategic communications at the 
Louisiana State University Manship School of 
Mass Communication. She was recognized 
as the Southern Public Relations Federation 
(SPRF) Educator of the Year on September 17 
at the SPRF conference in New Orleans. She was 
also recognized as the state of Louisiana Pub-
lic Relations Educator of the Year by the Public 
Relations Association of Louisiana. Moore was 
recognized as one of three Promising Professors 
in her field by the Mass Communication Soci-
ety Division of the Association for Education 
in Journalism and Mass Communication (AE-

JMC) in August at the AEJMC national confer-
ence in Montreal, Canada.

KEVIN MORALES  (B.A., ‘05) won the Carib-
bean Broadcasting Union Television Theme 
Award for Sports. He is the sports producer at 
Cayman 27 News in the Cayman Islands. 

EMMA NELSON  (B.A., ‘14) is a reporter at the 
Star Tribune.

KIM OLSON (B.A., ’88) was named Chief Mar-
keting and Communication Officer by Minne-
sota State Colleges and Universities, where she 
will lead the communications division of the 
MnSCU system office. Previously, she served as 
vice president of corporate communications for 
United Health Group. She also has held leader-
ship positions at Carlson and General Mills and 
served as senior vice president at Weber Shand-
wick Worldwide. 

 
CHELSEY PERKINS (B.A., ’08) joined the Brain-
erd Dispatch as a staff writer covering the Crow 
Wing County Board and coordinating/writing 
for the monthly special section, In Our Prime. 
Perkins moved back to the Brainerd Lakes area in 
February to work as a staff writer for the Pine and 
Lakes Echo Journal.

JASON REED (B.A., ’03) has been director 
of strategy and partnerships for Hunger-Free 
Minnesota since 2010, a CEO-led statewide 
initiative. He builds and scales data-driven so-
lutions to add 60 million meals to Minnesota’s 
hunger-relief system. Previously a consultant 
in the NYC offices of McCann Erickson and 
Ogilvy & Mather advising Fortune 500 compa-
nies, Reed has since guided a statewide Farm-
to-Food Pantry program as well as the creation 
of  Community Close-Up, a micro-targeting 
data tool, with Boston Consulting Group.

SADA REED (B.A., ’03; M.A., ’11) presented two 
papers, “Taking it one game at a time: Prevalence 
of temporary work in North Carolinian sports de-
partments” and “Who is to blame? An examina-
tion of American sports journalists’ Lance Arm-
strong hero narrative and post-doping confession 
paradigm repair” at the Association for Education 
in Journalism in Mass Communication confer-
ence in Montreal. She is a doctoral student in the 

school of Journalism and Mass Communication 
at the University of North Carolina at Chapel Hill.

NINA SCHELLER (B.A., ’03) is currently a pro-
ducer/writer with Committee Films in Minneap-
olis, where she produces various television shows 
for different networks. She is also the owner of 
Phavanna Media, a media brand devoted to hu-
manitarian causes and programming. 

ROBERT SHELDON (B.A., ’70) As public rela-
tions director the last nineteen years for Creative 
Communications Consultants, Inc., Sheldon was 
elected to the prestigious College of Fellows of the 
Public Relations Society of America (PRSA) at the 
2014 PRSA International Conference in Wash-
ington, D.C. Only 350 accredited public relations 
professionals have been inducted since College of 
Fellows was established 25 years ago to honor ex-
emplary career achievements. 

JENNIFER SORENSON (B.A., ‘01) was named 
a “40 Under 40” honoree for 2015 by Minneapo-
lis/St. Paul Business Journal. She is the campus 
president of The Art Institutes International Min-
nesota, part of a system of more than 50 schools 
in North America that serves design, media arts, 
fashion and culinary professionals.

WILLIAM SOUDER (B.A., ’77) released a new 
edition of his book, Under a Wild Sky: John James 
Audobon and the Making of the Birds of America 
published by Milkweed Editions. The book was a 
finalist for the Pulitzer Prize in 2005.

RANDAL SVEA (B.A., ’98) is a former Daily writer 
who wrote under the byline Randel Shard from 
the late eighties to early nineties. He has authored 
a new book, titled Diary of a Wizard Princess; A 
Parody of All You Hold Dear, published by Cre-
ateSpace Independent Publishing Platform. 

JOHN TIPTON (B.A., ’12) was nominated in the 
“One-Time Special” category for his work on the 
web series “Pride On Ice” by the National Acad-
emy of Television Arts & Sciences for the Upper 
Midwest Regional Emmy Awards. He also ac-
cepted a job offer with the University of Alabama 
Athletic Department, Crimson Tide Produc-
tions, as their broadcast producer and editor in 
August of 2014.
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Legacies
MICHAEL H. ANDERSON, B.A. ’68; M.A. ’74. Public diplomacy and Asian affairs specialist, U.S. 
Department of State

“Our world has become increasingly inter-connected and complex. New leaders, better com-
munication tools, more useful research and greater cross-cultural sensitivity are needed in crucial 
areas like mass media and international relations.  As a proud U of M alumnus, I want to recognize 
Murphy Hall’s reputation for excellence and in a small way help it continue to attract high-caliber 
MA and PhD students who care about the wider world and want to pursue careers in interna-
tional communication and foreign affairs. These fields are more dynamic and important than 
ever and rely on well-educated professionals, news and information-sharing and bridge-building 
to promote understanding. SJMC is ideally situated to provide improved graduate-level learning 
opportunities to the next generation of journalists, educators and public servants. I want to help 
support that exciting effort.”

How Giving Helps
IN RECOGNITION OF the role that the Murphy Hall played in launching a diplomatic career that has 
spanned almost three decades, Anderson established the Michael H. Anderson Graduate Fellowship to 
support graduate students who are interested in international communication and foreign affairs. Recipi-
ents must be enrolled full-time and studying mass communications or strategic communication.

“Throughout my university years, I was privileged to always have some form of financial assis-
tance,” said Anderson, who was born and grew up in International Falls, Minn.  “ I had a four-year 
WCCO TV scholarship, which paid my University of Minnesota  BA tuition, and later a SJMC 
teaching assistantship.  Now, after a very rewarding and exciting international career, I want to give 
back so that some future Murphy Hall students can be helped to make the most of their university 
experience and become accomplished professionals.  I hope my gift will encourage students to think 
more globally and consider using their skills in a public service career that will make the 21st Cen-
tury world a more peaceful, prosperous place.”

Scott Meyer 
Chief Advancement Officer  
College of Liberal Arts 
612-625-5031 
meye2199@umn.edu

Why I Give

A Life of Service: Michael H. Anderson with former U.S. Secretary of State Hillary Rodham Clinton. 

In the late 1970s and early ‘80s, I had the oppor-
tunity to participate on the Twin Cities Commu-
nications Council. The Council was organized by 
Norm McGrew, who was the general manager 
of the Minneapolis Chamber of Commerce, and 
was made up of a fascinating group of people, 
all of whom were true legends. One member 
of the committee—Stanley E. Hubbard—stood 
apart from the rest. He was most certainly a leg-
end among legends.

 Over a number of lunches with Norm and 
Mr. Hubbard, stories were shared about World 
War I, the launching of WAMD Radio in Min-
neapolis and the many broadcasting firsts that 
became the hallmark of what was to become 
Hubbard Broadcasting.

 Stanley E. Hubbard took enormous pride 
in his community and gave back in equal mea-
sure. His son, Stanley S. Hubbard, and the en-
tire Hubbard family have given generously to 
the University of Minnesota and the School of 
Journalism & Mass Communication. 

 This issue of Murphy Reporter is one 
way of sharing the importance and legacy of 
the role the Hubbard family has played. Their 
investment in SJMC will continue to shine 
through the success of the students who ben-
efit from the Hubbard gifts.

 
We are indeed grateful. 
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THE DIVE BAR Liquor Lyle’s was a perfect spot for 
Minneapolis alt-weekly journalists, musicians and 
drinking buddies to hold an Irish wake for David 
Carr. The church setting for his funeral on Manhat-
tan’s Upper East Side was far different and equally fit-
ting. The large crowd at the Feb. 17 service included 
New York Times Publisher Arthur Sulzberger Jr., 
Comedy Central’s Stephen Colbert, Watergate re-
porter Carl Bernstein and author Gay Talese.

One of Carr’s many gifts was that he was 
comfortable and uncommonly influential in 
both circles. The 1981 SJMC grad rose from 
years of freelancing, waiting tables and fight-
ing drug and alcohol addiction to become a 
must-read columnist for The New York Times 
and a best-selling author. Times Executive Edi-
tor Dean Baquet called him “the finest media 
reporter of his generation.”

Carr died on Feb. 12 after collapsing 
in the Times newsroom at the age of 58. A 
survivor of Hodgkin’s lymphoma, he died of 
complications from lung cancer, with heart 
disease a contributing factor, an autopsy 
showed. Carr’s survivors include his wife, Jill 
Rooney Carr; daughters, Maddie, Erin and 
Meagan; and five siblings.

The national outpouring of grief and grati-
tude that followed Carr’s death was testimony to 
his generosity as much as his journalism. The 
Times obituary ran on the front page, above 
the fold. Ta-Nehisi Coates, a national corre-
spondent for The Atlantic who had just won the 
coveted George Polk Award for Commentary, 
wrote in an article titled “King David” that Carr 
gave him his first break by hiring and mentoring 
him at Washington City Paper. The Polk Award, 
Coates wrote, “has my name on it, but it is the 
property of David Carr.”

Brian Stelter, host of CNN’s “Reliable Sourc-
es,” struggled for words in his on-air praise of his 
mentor, whom he called “the ambassador” of The 
Times. “He taught me to write with every muscle 

in my body, to pour it out onto the page. To write 
with confidence, to live with confidence, and with 
joy, and with passion, and with heart.”

Carr often described himself as a mediocre 
student “on the seven-year plan” in college. But 
even during his SJMC years he was emerging as a 
voracious reader and a confident, gifted writer. He 
was soon freelancing for various small newspapers 
and magazines, drawing from late nights in bars 
and long days in government offices to unearth 
stories hidden from other reporters. His work 
soon landed him the job as editor of the weekly 
Twin Cities Reader.

“He could walk into a bar and interview 
the strippers and the drug dealers, because he 
knew those people. He could find something, 
and it was always a little bit more interesting 
than what other people were writing,” said Jon 

Tevlin, a Minneapolis Star Tribune columnist 
who freelanced for Carr at the Reader in the 
early ‘80s.

Carr’s party reputation likely cost him big-
ger jobs in the Twin Cities, but he made up for 
lost time when he left. He was hired as editor of 
Washington City Paper in 1995, where he became 
known for his unique writing voice and his men-
toring of young reporters who would rise quickly. 
He was hired by the Times in 2002 and wrote The 
Media Equation column, chronicling the fast-
changing media landscape that he critiqued and 
embraced. His range was virtually unparalleled, 
whether interviewing WikiLeaks’ Julian Assange 
or rocker Neil Young, matching wits on “The 
Colbert Report” or covering the Oscars via print, 
video and Twitter.

Carr stole the show when the documentary 
“Page One: Inside the New York Times,” was re-
leased in 2011, cementing his stature as a passion-
ate champion of the Times and good journalism. 
He chronicled his own dark past as a cocaine and 
alcohol abuser in his 2008 memoir, The Night of the 
Gun. It became a Times best-seller.

His journey from rehab to media star clearly 
resonated. But his star power was built on good 
journalism, said friend Burl Gilyard, who worked 
for Carr at the Reader and now writes for Twin 
Cities Business magazine. “Yeah, he had his rough 
edges, but he was a charming, creative guy who 
had a gift to see things that other people didn’t 
see. He had the ability to write like other people 
couldn’t write,” he said. “David was a unique guy.”

And a unique voice not easily replaced.
Chris Ison, a former classmate of David Carr, is a 
SJMC associate professor. Details from Carr’s funeral 
came from The New York Times.

David Carr learned he was the recipient of the 
2015 Award for Excellence from the SJMC Alumni 
Society just days before he died. He will be remem-
bered at SJMC’s Spring Showcase on April 30 at the 
McNamara Alumni Center.  

In Memoriam
From SJMC to The New York Times
Remembering David Carr (B.A., ‘81)
 
BY CHRIS ISON
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ARLENE ROSSEN CARDOZO (B.A., ‘76) passed 
away peacefully at home following a four-year siege 
by a rare form of muscular dystrophy. Preceded in 
death by her parents, Ralph and Bea (Cohen) Ros-
sen and daughter Rachel. Survived by husband of 
55 years Richard, daughters Miriam (Charney) 
and Rebecca (Pfeiffer); and grandchildren Joseph 
Charney, Lerah Pfeiffer and Aurora Pfeiffer and 
sister, Ricky (David Weiss). A graveside service was 
held September 30 at Temple of Aaron Cemetary. 
For more than 20 years, Arlene produced and nar-
rated the nationally-syndicated weekly Minnesota 
Radio Talking Book Network program for children 
and also directed the Rachel Leba Cardozo Chil-
dren’s Foundation to provide scores of scholarships 
and other help to needy Israeli and American chil-
dren and students. She was a Life Member of Ha-
dassah and avid supporter of Israel and particularly 
of her spiritual home, Jerusalem. Arlene authored 
five books, including Sequencing and Jewish Family 
Celebrations, numerous articles, essays and reviews 
and taught a variety of workshops for more than 
25 years. She taught Journalism at the University 
of Minnesota, from which she received a doctor-
ate in 1991. Her family mattered most to her and 
she was ever grateful to be a helping grandparent 
to her three young grandchildren. She dearly loved 
spending time with them and her beloved husband 
and daughters.

BARBARA B. CHAPMAN (B.A., ‘65) of Braden-
ton, FL, passed away at age 70 on January 23, 2014. 
A native of Duluth, MN and a longtime Twin Cit-
ies resident, she had a remarkable career. She was 
Morning News Editor for WCCO Radio. She was 
an author (Fitger’s, the Brewery and Its People.) 
She was a Public Relations Director for the Min-
nesota AFL-CIO, Managing Editor of The St. Paul 
Union Advocate and was appointed to several high 
level positions in Minnesota State Government 
including head of the Economic Security Com-
mission and Chair of the Minnesota Public Utili-
ties Commission. She also served as President of 
the University of Minnesota Women’s Alumni As-
sociation. Survived by her husband, Dick Chap-
man (former WCCO broadcaster); sisters, Joan 
Hatlestad of Duluth, and Susan Soule of Edina; as 
well as four step children: Connie Chapman, Can-
dace Chapman, Timothy Chapman and Michael 
Chapman. 

VICKIE J. ROSS (M.A., ‘93) Phenomenal moth-
er, daughter, sister and friend passed away on 
August 29 2014. A journalist at heart, Vickie 
worked in newspapers, corporations and non-
profits to help people tell their stories. She was 
active in community theater and choirs; she had 
a song for every situation. Most recently, she was 
an enthusiastic volunteer and advocate for Gil-
da’s Club. After living all over the country, Vickie 
was proud to call herself a Minnesotan. She is 
survived by a daughter, Kasey Ross, sister, Judy 
Lambert, and fantastic friends. 

CHARLES B. SWENINGSEN (B.A., ‘47) passed 
away at age 88 on July 8, 2014. He was born in 
Minneapolis to Milton B. And Frances M. Swen-
ingsen and graduated from the University of Min-
nesota School of Journalism where he was editor of 
The Minnesota Daily in his senior year. He took 
graduate courses at the university and then at the 
University of Chicago. His career in newspaper 
work began as a copy boy, out of Washburn High 
School, at the Minneapolis Star and Journal. His 
employment on publications took him to the Wa-
tertown Public Opinion, Down Beat magazine as as-
sistant editor, Toledo Blade, St. Paul Pioneer Press 
and Chicago Sun-Times. He retired from the Sun-
Times after 35 years. In his work he was a copy edi-
tor, telegraph editor, slotman and news editor. An 
avid skier most of his life, Sweningsen skied in the 
United States, Canada, New Zealand and the Alps. 
He skied with Canadian Mountain Holidays, the 
originator of helicopter skiing, in the season the 
resort’s first lodge opened and was an early recipi-
ent of its award for having skied more than one 
million vertical feet at the various locations CMH 
operates. He was a member of the International 
Skiing History Association. As a jazz fan, Swening-
sen belonged to the International Association of 
Jazz Record Collectors, serving as chairman of the 
committee making awards for articles written for 
the IAJRC Journal. Sweningsen served on the pub-
lication boards of the Minnesota Senior Federa-
tion, whose monthly newspaper he redesigned, 
and the quarterly publication of the Cooperative 
Adult Ministry. He belonged to the Wordos, a 
Twin Cities organization devoted to preventing 
misuse of the English language and to Nokomis 
Heights Lutheran Church in Minneapolis.

In Memoriam

In many ways, Arnold Ismach was the profes-
sor from central casting—balding and bearded, 
thoughtful and soft-spoken, with an affinity for 
tweedy sports jackets and fine food. Though I 
never had Arnold as a professor, I know he was 
deeply devoted to his students and maintained a 
lifelong connection with many of them.

Arnold had strong roots in the newspaper 
business, having worked as an editor for several 
West Coast newspapers before earning his ad-
vanced degrees and joining the journalism faculty 
at the University of Minnesota in 1973.

Like several  legendary predecessors—nota-
bly Mitch Charnley and George Hage—Arnold 
considered it important to develop close ties with 
working journalists in the community.  Despite 
his heavy workload as a professor and adviser to 
The Minnesota Daily, he made frequent visits to 
local newsrooms and became a leader in the local 
chapter of the Society of Professional Journalists 
(SPJ), where I first got to know him.

Arnold worked hard to make SPJ more 
relevant to working journalists and involve them 
in our efforts to promote freedom of information 
and higher professional standards.

So how do you get working journalists to 
attend an evening meeting?  Compelling  pro-
grams, for one. Credit this professor with the idea 
of inviting a well-known madam to participate in a 
panel discussion of prostitution and her advocacy 
for its legalization. Suffice it to say, we had a good 
crowd and a lively discussion.

Then a reporter for the Minneapolis Tribune, 
I already had been elected to the national board 
of SPJ and was on my way toward serving as 
national president in 1982-83. Arnold was a 
valuable resource during my years in the society’s 
leadership and encouraged me to use my time as 
president to focus greater attention on the issues 
of ethics and professional responsibility.

Arnold also was strongly supportive of the 
efforts by editor Steve Isaacs in the late 1970s to 
save the Minneapolis Star, the city’s struggling 
afternoon newspaper, by embracing long-form 
journalism and transforming it into something 
of a news magazine.  Arnold provided valuable 
support to Isaacs at a time when there was no 
shortage of skeptics (me included).

Arnold Ismach was a wonderful teacher and 
friend to students and professionals alike. I’ll 
always remember the twinkle in his eyes and his 
gentle yet earnest way of making his point.

Steven Dornfeld, BA ’69, is a former politi-
cal reporter, editor and editorial writer who 
worked for the Minneapolis Tribune and St. 
Paul Pioneer Press.

REMEMBERING ARNOLD ISMACH 
(1930-2015)
BY STEVEN DORNFELD
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