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CLOTHES 
~~~ 
... V} Thousands of years ago a 

prehistoric cave woman punched 
a hole through a fish bone, 
guided an animal sinew through 
it, and laced together animal 
skins to clothe her family. 

Today the family's clothing 
is available by phone order, mail 
order, or a short trip to a big 
store, little store, chain store, 
specialty store, or discount store. 
Some items are available at the 
grocery store and drug store, and 

through door-to-door salesmen. And occasionally one 
is asked to a "party" where items of clothing are shown 
by a saleslady, with the hostess receiving a small com
mission on garments purchased by her guests. 

Today there is an amazing array of clothing to 
choose from. It's more comfortable, more becoming, 
and easier to care for than ever before and is pro
duced at whatever price a family wants to pay-low, 
moderate, high, or very high. 

FIBERS, FABRICS, I I I 

Until World War II only three synthetic fibers 
were utilized in clothing: viscose rayon, first success
fully produced in England in 1893, acetate, intro
duced in 1910, and nylon, introduced in 1940. Since 
World War II the list of manmade fibers has grown, 
and today we have an ever-widening selection of 
fabrics. 

Terms unknown before 1950 are now becoming 
part of our language. There are now over 700 textile 
trademarks. Many modern shoppers find textiles beau
tiful but bewildering. Shopping by the feel of goods 
or the almost sure knowledge that it is either cotton, 
linen, silk, or wool is a thing of the past. Today's 
shopper looks at the label or hang tag and finds a 
strange language. The words may designate a fiber, 
fabric, or finish. 

Fibers are hairlike, threadlike substances that are 
spun into yarn, then made into fabric. Fibers may 
be natural such as cotton, flax (linen), silk, or wool; 
or they may be manmade. The following list includes 
some of the manmade fiber groups found frequently 
in clothing, along with some manufacturers' trade
marks and some characteristics of the fiber. All fibers 
within a generic group have the same general char
acteristics and uses and require the same care. 

Fiber 
(generic Trademark Fiber characteristics 
name) 

Acetate Celaperm Have a pleasing hand and 
Chromspun drape well . Weak when 
Color-sea led wet. 

Acry lic Acrilan Noted for wooll ike hand 
Cres lan (feel) and warmth reten-
Orion tion. Low absorption. 

Nylon Antron Many forms and weights 
Cantrece depending on use. Some 
Caprolan textured for knit goods or 

stretch. Pick up colors 
and soils in laundering 
causing grayness. 

Olefin Herculon Lightweight; resists 
Reevon stains. Used in carpets, 

stockings and some 
clothing. 

Polyester Dacron Exce llent nonwrinkle 
Fortrel qualities; often blended 
Kodel with cotton and rayon. 
Vycron Low absorption. 

Rayon Avril More absorbent than most 
Avron man-made fibers. Wrin-
Zantrel k I es readily un less 

treated. 

Spandex Glospan Used in girdles and 
Lycra stretch fabrics; can be 
Vyrene washed and machine 

dried. Yellows when ch lo-
rine bleach is used. 

Fabrics made from fibers are only as good as the 
way the fiber is spun into yarn and th e way yarn is 
made into fabric. 

The number of new fibers being developed has 
lessened since the 1950's. Textile chemists are now 
turning their efforts to improving those already in 
production by adapting them for a specific end use, 
discovering the best percentage to blend with other 
fibers for optimum effect, and trying to reduce un
desirable characteristics. 

Finishes of some sort are applied to all fabrics 
after they are woven to produce a pleasing feel or 
appearance. Special finishes such as wrinkle resistant, 
colorfast, shrink resistant, soil resistant, water repel.: 
lent,· permanently creased, flame resistant, and moth 
and mildew resistant o'ffer extra value. You can't tell 
by looking at or feeling a fabric what finishes were 
used; only the label will tell you. The information 
most often omitted is whether or not the finish will 
last the life of a garment. 

LABELING 

Better labeling is one means of helping the shopper 
know what she has , how it should perform, and how 
to care for it. 

Three federal labeling acts require that certain 
types of information be shown on the labels of today's 
merchandise. Federal legislation includes the Textile 
Fiber Products Identification Act, the Wool Products 
Labeling Act, and the Fur Products Labeling Act. 

Absence of the required labeling on any merchan
dise for sale leaves the retailer or manufacturer open 
to action brought by the Federal Trade Commission. 

TEXTILE FIBER PRODUCT 

The Textile Fiber Products Identification Act be
came effective March 3, 1960. It applies to all ap
parel and household textile products, including ready
mades and fabrics. It requires that every fiber in the 
fabric be identified by generic (family) name, with 
th percent of each fiber in the fabric listed in order 
of its proportion by weight. Example: 65 percent 
poly ster and 35 perc nt cotton. 

WOOL PRODUCTS 

Enacted in 1939, the Wool Products Act provides 
that products containing wool must be labeled as to 
the amount of wool or other fibers used, the kind of 
wool ( reproc ssed, reused, or virgin), and the manu
facturer's name or registered number. An amendment 
effective June 1, 1965, requires identification of the 
country of origin of woolens if the garment bears a 
label referring to the fabric as "imported." 



FUR PRODUCTS 

The Fur Products Labeling Act requires that all 
furs be correctly and clearly labeled with the true 
English name of the animal and the country of origin, 
if imported. Fur that has been dyed must be so la
beled. The label also must state whether the entire 
furpiece or any part of it is made of damaged, used, 
or second hand furs, or from paws, tails, or bellies. 

OTHER LABELING 

Some manufacturers now voluntarily provide care 
information in detail; others do not. Recent attempts 
to develop standardized symbols (Sure Care) to show 
recommended care methods have, thus far, not been 
widely adopted. 

Voluntary labeling of children's garments accoJrd
ing to height and weight of the child is now being 
done by some manufacturers. 

The rayon industry has its own trade practice rules. 

STANDARDS 

Some large department stores and mail order 
houses set their own standards for clothing items. 
Such standards are optional or voluntary; they aid 
the store in providing merchandise acceptable to the 
shopper, thus avoiding complaints and costly retwns 
of unsatisfactory merchandise. 

Some articles bear a label indicating that the item 
has been tested by a laboratory, usually an impartial 
one that has no connection with the manufactur,er. 
Each laboratory may establish its own fixed standard 
of quality. Items that meet this standard often receive 
a "seal of approval," which usually means that the 
promotional claims are valid and that the article has 
been tested, approved, and guaranteed by the testing 
laboratory. 

FASHION 
It isn't enough to have new fibers, fabrics, and 

finishes. To be successful they must have both prac
tical properties and fashion acceptance. The "bread 

and butter" clothes-socks, work pants, tee-shirts
must be comfortable, easy to care for, and durable. 
They are purchased with little regard to fashion de
sign. But dresses, coats, suits, sportswear, bathing 
suits, and sweaters are fashion items and must please 
the customer. 

It is likely that the years ahead will bring more 
new fibers, new finishes , and new fabric construction 
methods. But what will the look of fashion be? 

Fashion is a rather mysterious art. Why will all 
women accept a particular fashion at one time? Do 
famous women set fashion? Do stirring events in his
tory, a book, a movie or ballet, suggest the silhouette 
and details? Do the fashion designers dictate the way 
the female shall look? It is probably a combination of 
all of these. Designers at home and abroad can decree, 
but it is always the customer who accepts or rejects. 

"If you really want to know whether skirts are going 
up or down, don't look for the fiJll story in the fashion 
reports from Paris. For it isn't the designers who dictate 
where the hemline shaU be worn. The business cycle has 
something to do with it. In 1930, when the economy was 
plunging into the depths of depression, skirts, too, took a 
plunge downward, reaching their lowest depth in 1936. 
In 1939 hemlines once again started moving up, and our 
economy was simultaneously moving out of the worst de
pression in its history.'' • 

• "Short Skirts Mean a Business Boom," by Margaret 
Matulis. Reprinted from This Week magazine, September 14, 
1958, © 1958 by the United Newspapers Magazine Corporation, 
and used by permission of the author and Tliis Week magazine. 

Trade names and names of firms are listed for information 
only. Inclusion does not constitute endorsement and exclusion 
does not imply discrimination by the Minnesota Agricultural 
Extension Service. 
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