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This is what the farmer got out of a consumer's 
dollar spent for food. 

Commodity 1932 

Market basket (all foods) ............ 32 

Beef ............................................................. . 45 

Pork ..... ...................................................... 32 

Butter ............................................................ 57 

Cheese ...................................................... 38 

Milk ............................................................... 38 

Chicken ...................................................... 49 

Eggs .... ....................................................... 72 

Bread 

Margarine ... 

Potatoes ............................... . 

7 

11 

44 

1951 

50 

75 

63 

72 

59 

58 

56 

73 

16 

36 

44 

YOUR LOAF OF BREAD 
The Retail Price and Where It Goe.s 

CENTS PER LB. 

13.0 ............ Rohil prico ............ lb.2 

What Marketing Costs Pay For 

l. Assembling products from farms. 

2. Sorting, standardizing, and grading to 
improve uniformity and quality. 

3. Packaging for protection and convenience of 
handling. 

4. Transportation from farm to distant con
sumer. 

5. Processing into products the consumer wants. 

6. Storing from time of surplus to time when 
needed. 

7. Gathering market information to get the 
right products to the right places, in the right 
amounts, at the right time. 

8. Financing plants, equipment, operation. 

9. Carrying risk due to price changes or shrink
age and quality loss. 

l 0. Selling the products, finding buyers, and ar
riving at prices. 

Cost of Consumer's Market Basket 

Marketing Retail 
Year Farm value charges cost 

1932 ...... $ 90 $195 $285 

1940 ···············•·····················•• 127 192 319 

1951 ......................... 361 361 722 



DO YOU KNOW THAT ••• 
1. Marketing is a way of getting goods to Mrs. 

Consumer and getting her money back to the 
producer-Mr. Farmer in this case. 
A market is a place where goods are bought 
and sold, where buyers and sellers meet. 

2. Marketing serves Mrs. Consumer by making what 
she buys more valuable. 

3. Marketing agencies are necessary because Mr. 
Farmer cannot do all the things it takes to make 
Mrs. Consumer buy his product. 

4. These marketing services cost money-and these 
costs account for the difference between what 
Mr. Farmer gets and what Mrs. Consumer pays. 

5. These marketing costs vary with the product and 
the services done in marketing it. Mr. Farmer 
gets a bigger piece of the meat dollar than he 
does of the bread dollar. 

6. Business conditions affect marketing costs, too. 
Since these costs are more fixed than farm 
prices, Mr. Farmer gets a larger share of Mrs. 
Consumer's dollar when prices rise. And when 
prices fall, he gets a smaller share. 

7. Competition helps improve marketing services 
and keeps charges down. 

8. Labor is the biggest item in marketing costs for 
farm foods. 

9. Profits are necessary to attract the money needed 
in marketing. What the marketing agencies gain 
in good years is balanced by losses in poor 
years. 

10. Mr. and Mrs. Consumer pay the marketing costs. 
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