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ROADSIDE MARKETS 
A roadside market is a stand alongside 

a highway where a farmer offers his farm 
products for sale. This stand may lie 
a temporary or a permanent building or 
merely composed of racks, tables or 
benches upon which to display the prod
ucts. I t is usually desi rable to make a 

T his inexpensive portable "Display and Sales 
Rack" is six feet wide and seven f eet high. 
Four shelves and a row of baskets across the 
front provide adequate display space. T his dis
play rack can still be used, even though the 
business may increase and a permanent bu ilding 
is later used. 

start in a small way, with a smal! out
lay of cash, and later expand and im
prove as the business warrants it. 

The sell ing of farm products thru 
roadside markets has greatly increased 
during the past five years but it is not 
a new undertaking. T here are records of 
roadside markets in the East sell ing farm 
products, fo r the most part, as far back 
as the year 1850. Hard sur faced roads 
and the automobile have greatly in
creased the possibilities fo r this type of 
marketing, un til today the farmer finds 
it a ready means for the disposal of 
many of his products. I t is opening up 
a valuable opportunity to both the pro
ducer and the consumer because the 
products are sold di rect. 

Many farmers located close to our 
larger cities and towns are taking ad
vantage of roadside marketing. T he 
possibilities of development in this field 
depend largely on being able to provide 
the type of service the motoring public 
demands. 

Type of Stand 
T he type of stand should depend upon 

the amount of products the fa rmer ex
pects to · sell and the length of season 

c. L. BERGGREN 

that he will operate it. In a survey con
ducted in New Hampshire, it was found 
that over half of the year's business, 
of roadside markets, was done during 
the months oJ July and August and over 
85 per cent of it from June to Septem
ber -inclusive. Approximately 50 per 
cent of the weekly business was trans
acted during Saturday and Sunday. 
Keeping these facts in mind aids in the 
selection of the type of roadside market. 
The fo llowing points should be consid
ered : ( 1) Attractive appearance, ( 2) pos
sibi lities of display, (3) convenience to 
operate, ( 4) cost of construction. 

Location 
One of the most important factors to 

consider in the planning of a roadside 
market is the location of the stand. The 
concentration of traffic on the hi ghway 
upon which the market is located quite 
largely determines its success. The mar
ket should be visible for a considerable 
distance when approaching it from either 
direction. In view of the fact that most 
people do their buying on the way home 
from a trip or ride in the country, a 
location on the r ight hand side of the 
road as you approach the city is prefer
able. The stand should never be located 
between the foot and top of a hill or 
at a curve because of the traffic hazards 
which might result from cars stopping 
or leaving the market. I t should be lo
cated a reasonable distance back from 
the highway so that adequate parking 
fac il ities may be provided. The parking 
area and approach to the stand may be 
covered with crushed rock or other suit
able material to eliminate the annoyance 
from dust and to add to the attractive
ness of the market. 

A great deal can be learned by study
ing the more successful gasoline filling 
stations. Observe the locations they have 
secured and how they have provided fa
cilities for parking. Note how they have 
secured attractiveness about the place by 
the use of paint, pleasing color schemes 
and attractive land scaping. In th is con
nection it might be said, that a very prof
itable combination could easily be worked 
out between the owner of an attractive 
fi lling station and the man desiring to 
start a good roadside market. The sale 
of gasoline and oil helps induce motor
ists to stop and when once stopped an 
attractive display of farm products is 
quite likely to receive their attention. On 
the other band, it may be the attractive 
display of farm products which induces 
them to stop and when stopped it is cus
tomary to want to know how their gas 
and oil supply is holding out. It seems 

that stands tha t succeed best carry a wide 
variety of products. 

A ttractiveness 

Next to location, the most important 
consideration should be attractiveness or 
attention getting abi lity. .T his can be ac
complished quite largely by a good dis
play of the products fo r sale. They 
should be graded carefull y and only good 
fresh merchandise should be sold. T he 
amount or quantity is important. Shal
low trays in which apples, potatoes, eggs, 
etc., can be arranged, make fo r a large 
display, and in the mind of a passing 
motorist quantity seems to be associated 
with quali ty. It appears that there is 
more possibi lity of choice in their selec-

A permanent "Roadside Market" which pro
vides protection fo r the prod ucts from sun and 
rain. This building is twelve feet square with 
7~ foot studding. A concrete Aoor, which can 
eas ily be Rushed with water, promotes clean· 
liness. T he products do not have to be car
ried out in the morning and back agai n nt 
night. 

tion. Attractive packages in which the 
products are both displayed and sold are 
essential. Anything that can be done 
that will attract attention aids in getting 
motorists to stop. This provides an op
portunity fo r them to examine the goods 
and ask questions as to prices, from which 
sales usually result. 

Signs 
Neat signs giving the prices of the vari

ous products are helpful and save answer
ing a great number of unnecessary ques
tions. It must constantly be kept in mind 
that the price is the greatest factor of all 
in governing the number of sales. Signs 
located 500 feet or more in either direc
tion from the stand give the motoris t 
time enough to make a decision as to 
whether or not to stop. The market 
should also have a name and this should 
be neatly and attractively displayed. It 
must be kept in mind tha t the state law 
prohibits the placing of adver tising signs 
on the highway right-of-way. 

Published in furtherance of Agricultural E xtension Act of May 8, 19 14, F . W. Peck, D irector, Agricultural E ictension D ivision, Department of 
Agriculture, University of Minnesota, cooperating with U . S. Department of Agriculture. 


	016

