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Andersen is Called 
a Lincoln of Trade 

Fred W. Andersen, who is to give 
two addresses at the Editors' Short 
Course at University Farm, St. Paul, 
May 6-8, has been called "a kind of 
commercial Abraham Lincoln." As a 
hoy in the country he dreamed a dream 
and then set out to make his dream 
come true, and did make it come true. 

Andersen as a boy, snuggling clown 
in the blankets at night to keep out 
the zero temperatures, often brushing 
the snow from the blankets when he 
got up in the morning, used to keep 
up his courage by telling himself, ''I'll 
lw a storekeeper some clay." 

When he had reached the age of 23 
he had saved out of his $20 and $25 a 
month as a farm laborer a total of 
$800. With this he went to Cozad, 
Nebraska, with the idea of becoming 
a storekeeper in line with his dream. 
He found, however, that $800 woulcl 
not go far and decided to wait. In
stead of opening a store of his own, 
therefore, he secured a place in the 
store of another, getting up at s· in the 
morning to sweep out and open up and 
working· until IO and 1 r every night. 
This, however, was a period of educa
tion for him am! he absorbed merchan
dising knowledge with ever increasing 
eagerness. 

He Started Something 

After two years he left this place, 
took his savings, borrowed $2,200 from 
a local hank, and started a store of his 
own. He started something else at 
the same time. He started to give a 
type of service such as Cozad had 
never seen before. I-Te also began a 
line of advertising which kept the peo
ple of the whole countryside on the 
alert. His first year's bus;11ess in 1906 
ran to the respectable sum of $20,000. 
In 1924 his total business in Cozad, a 
town of r ,300, ·was $Jcio,ooo. 

A Magazine's Comment 

Forbes lVl'agazine not long ago in an 
article about .Andersen said: 

Fred Andersen, miracle merchant 
of Cozad, N ch., is credited with 
doing more liusincss per capita 
than any other known business in
stitutiori. Last vear his business 
ran considerably -over a quarter of 
a million dollars. 

How docs he do it, how does he 
tnrn his stock three and one-half 
times each season, in a v'llagc of 
l,300 people, in a COtlllt.Y which 
liarely boasts 8.ooo inhabitants? 

Here is Fred Andersen's code 
for the merchant: 

"Your face is the mirror of your 
soul: Keep it trirnmccl with ·sun
shine and radiance. Your ston' 
window is the mirror of your store. 

ST. PAUL, MINN., APRIL, 1926 

Keep it trimmed-tied up with 
your advertising. 

"Good will is more than 
en word. It implies the 
Rule theme in business. 
and keep it. 

a spok
Gol<len 
Get it 

"Be a part of your community, 
energetic in its activities. 

"Boost your competitors. Per
haps some day they'll become 
customers. 

"Talk to folks in your aclvertis
iug; not at them. Advertise, not 
only your store, but every local as
sociation and interest that is worth 
while. 

"Keep a mailing list and keep 
mailing to your mailing list; then 

(continued on page 3, column 3) 

Carl Eastwood is 
"For" Short Course 

To Minnesota Editors: 
Perhaps this will be my last oppor

tunity to urge you to attend the an
nual Editors' Short Course, to be held 
at University Farm, May 6-8, 1926. 

I cannot stress too strongly the im
portance, to you, of attending the short 
course. The term "short course" docs 
not imply that the sessions will not be 
Jong on educational value to every 
editor who attends, but it does mean 
that those who do not avail themselves 
of the privilage \viii be short on a lot 
of information pertaining to the news
paper business which they should have 
and could have. 

A wonderful program, a program 
that will mean a whole 'lot to vou and 
to me is in course of preparation. 

We cannot be real factors in the 
editorial profrssion unless we arc a 
part of it, and to be a part of it we 
must be alive and alert to cverv move 
for advancement. That is o~tr best 
hope for success. 

There is just one way to gain a more 
firm editorial footing and that is to 
be "on the job" af! the time. Do 
not dismiss the short course bv sav
ing, "Perhaps next year I will ·attc1~cl 
if things go right." Start :oday, right 
no·w, to make things go right, and be 
on hand at the course this vcar. You 
can not put in two or three clave> that 
will bring you better retLtrPs, o-r more 
satisfaction. 

Let's make this coming session a 
record breaker for attendance; kt us 
get behind Kirkvvood ant! show him 
we can do our part, too, that we ap
preciate his efforts to do something of 
real value for the nevvspapet· profcss'on 
of Minnesota. Fraten1ally, 

Carl Eastwood, 
President Minnesota Editorial 

Association. 

No. 5 

EXTRA! 
National Ads in 

Country Weeklies 
Arrangements have just been com

pleted with Dwight H. Mahan, district 
saks manager of the Kellogg Sales 
company, the man who pushes Kel
logg's corn flakes and other products 
in the north west, for a talk on "Na
tional Advertising in Country News
papers" at the next Editors' Short 
Course. 

Jvir. Mahan has something vitally 
important to tell Minnesota editors 
about building national advertising, and 
what he has to tell will help also to 
build local advertising in a large way. 

In practical value, this is one of the 
best features ever scheduled for an 
Editors' Short Course at University 
Farm, St. Paul. 

A list of mighty good things is in 
prospect for those who attend the tenth 
annual Editors' Short Course at Uni
versity Farm, St. Paul, May 6, 7, and 
8. In some respects the program this 
year, as it is taking shape at this writ
ing, promises to eclipse any of its 
predecessors. 

Among the outstanding features will 
he: 

The dinner given by The Minne
apolis Journal at University Farm 
Thursday, Tvlay 6, at 6:30 p.m., 
with an address on business meth
ods by Fred vV. Anderson, the mer
chant who has made famous the 
little town of Cozad, Nebraska, and 
an address by Lotus D. Coffman, 
president of the University of Min
nesota. 

A second address by Mr. Ander
sen on effective advertising, which 
will he supplemented by an in
structive talk hv T. H. De Wild of 
the Northwest -Commercial Bulle
tin on writing ads that sell things. 
following rvlr. DcvVild's discussion 
of the ad-writing contest, entries 
for which will he one of the ex
hibits of the short course, 

An afternoon, Friday, devoted 
largely to the possibilities of a bet
ter business league made up of 
wholesalers am! manufacturers, re
tailers, and country publishers, for 
the development of sound merchan
dising mcthocls on the part of 
wholesalers and rnanufacturers on 
the one ham! and retailers on the 
other. This is a follow-up of the 
discussion of a year ago, and it is 
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the hope of those shaping the pro
gram to have as the leading speak
ers a man who is at the head of 
one of the most important branches 
of a manufacturing organization 
which sells its products all over 
the world; also a retailer who has 
profited largely by wholesaler co
operation. H. Z. Mitchell will lead 
the discussion, possibly giving 
some valuable data collected by the 
Inland Daily Press association. 

A supper and smoker at Univer
sity Farm Friday at 6 p.m. fol
lowed by an address on commu
nity co-operation by R. S. Vaile 
of the School of Business, Univer
sity of Minnesota. This talk will 
supplement admirably the after
noon's discussion on better busi
ness co-operation. 

A sure way to build circulation, 
discussed by E. W. S'mith, a Min
nesota farmer, who, according to 
the circulation manager of a large 
St. Paul publication, has uncov
ered an original idea which can be 
made to work to the enormous 
advantage of country weekly pub
lishers everywhere. 

Mechanical demonstrations in
cluding the better use of the platen 
press and the use of casting boxes 
of various sorts. 

Exhibitions including ~ntries for 
the ad-writing contest, the papers 
submitted for the front-page make
up contest which was held in con
nection with Farmers' and Home
makers' 'Week in January, and a 
display of commercfal printing ar
ranged hy the Amercan Institute 
of Graphic Arts. This last will be 
discussed by an expert printer, 
which will give it a great educa
tional value. 

Course Opens with Round Table 

The program of the course will open 
with the usual valuable round table 
discussion which will begin Thursday, 
May 6, at 2 :30 p.m. and will be guided 
by J. V. Weber of the Murray county 
Herald, Slayton. 

At The Journal dinner in the eve
ning, H. Z. Mitchell of the Bemidji 
Sentinel and Bemidji Daily Pioneer, will 
preside, by invitation from H. V. Jones, 
publisher of The Minneapolis. Journal, 
seconded by the university. Greetings 
to the visiting editors will be extended 
by W. C. Coffey, dean of the Univer
sity Department of Agriculture, and a 
response will be given hy Carl East
wood, Le Sueur News-Herald, presi
dent of the Minnesota Editorial Asso
ciation. Then will come the addrC'sses 
hy President Coffman and Mr. Ander
sen. 

Ad-Writing to be Discussed 

The program on Friday will open 
with some discussion of the scoring by 
the judges in the front-page make-up 
rnntest. This will be followed with a 
discussion of the lay-outs entered in 
the ad-writing contest and with a gen
eral talk on the principles of sales-ad 
writing. Then will come Mr. Ander
sen's talk on his me.thods of advertis
ing. 

As stated. the afternoon of Friday 
will he given to a discussion of co
operation liclwcen wholesalers and 

AMONG OURSELVES 

manufacturers, retailers and country 
publishers for better merchandising. 
This discussion will be followed by the 
mechanical demonstrations alreadv re-
ferred to. -

Mr. Smith's talk on circulation build
ing will begin the program of Satur
day morning, May 8. The other fea
tures of Saturday morning have not 
been definitely arranged for. 

M. E. A. Committee to Meet 
A meeting of the executive commit

tee of the Minnesota Editorial associa
tion will be held at noon Saturday fol
lowing the close of the short course. 
This will be in one of the private din
ing rooms at the University Farm cafe. 

SAM S. HAISLET IS 
FIELD SECRET ARY 

Sam S. Haislet, for several vears 
with the Western Newspaper Union, 
Minneapolis, and widely known to the 
newspaper men of Minnesota, was 
elected field secretary of the Minnesota 
Editorial association at a meeting of 
the executive committee at the St. Paul 
hotel, Friday, March 5. 

The members of the committee pres
ent were Carl Eastwood, president; J. 
V. Weber, vice president; John E. 
Casey, secretary; H. C. Hotaling, 
treasurer; L. S. Whitcomb and Will 
C. Mack; also several persons inte1~
estcd in the work of the committee 
and of the editorial association. Mr. 
Haislet's election came after a consid
erable discussion. 

Mr. Haislet is to assume office on 
May r or as soon thereafter as the 
executive committee can be assured of 
sufficient support under the .provisions 
of the constitution of the state asso
ciation adopted at the February meet
ing in Minneapolis. The changes in 
the constitution provide for "business 
memberships" on the basis of the pay
ment of annual dues of $2 for eac11 roo 
names or a major fraction thereof on 
subscription lists. In accordance with 
this provision the committee was to 
begin at once a canvass of the mem
bership of the association to determine 
what funds would be available to 
finance the office of the field secretary. 

Haislet Born to Business 
Mr. Haislet was born into the news

paper and printing game, September 
28, 1878. His father, Sam S'. Haislet, 
and two brothers, George W. and 
Frank M., were pioneers in newspaper 
work in eastern Iowa. His father, and 
his uncle, George W., learned the trade 
as apprentices to the publisher of the 
Dubuque, Iowa, Telegraph, and in 1856 
launched their first newspaper at Mc
(;regor, Iowa. Separating afterwards, 
they owned newspapers in other Iowa 
towns. 

S'am S. Haislet, Sr., moved to Min
nesota in r88o, establishing the first 
newspaper at Heron Lake, the Heron 
Lake Guardian. In 1883 he moved to 
Adrian, where he established the 
Adrian Gtlarclian, which he edited until 
1900, when failing health caused his 
retirement. 

Sam S. Haislct, Jr., learned his trade 
in the office of the Adrian Guardian 
under the direction of his father. At 
the age of rG he left home and traveled 

through the central west, working on 
weeklies, dailies, and in job printing 
houses for two years. At r8 he took 
charge of the Heron Lake Times for 
John S. Woolstencroft, which he di
rected for three years. Then he re
turned to Adrian, where he edited the 
Guardian until the sprinn: of r9or. 

In the fall of 1901 he went to Red 
Lake Falls with John E. King, later 
state librarian under Gov. John A. 
Johnson, taking charge of the Reel Lake 
Courier as mechanical superintendent. 
In 1903 he became editor and manager 
of the Red Lake Falls Gazette, with 
which he remained until 1907, when 
the paper was sold to Mr. King, who 
combined the Gazette and Courier. Mr. 
I-Iaislet was retained as manager for· 
Mr. King, who had then become state 
librarian. 

After a brief service for a large 
printing concern in Lincoln, Nebraska, 
Mr. I-Iaislet answered the call of the 
north and went to North Dakota where 
for eight years he edited and managed 
small town newspapers at Fordville 
and Lankin. In r917 he joined the 
staff of the Western Newspaper Union 
which he has served continuously since, 
having been connected with the Min
neapolis office for the most part since 
!920. 

Mr. Haislet's connection with the 
various newspapers and his service for 
the Western Newspaper Union have 
probably given him a wider acquain
tance with newspaper publishers and 
printers in the northwest than that of 
any other one man. He was born into 
the work and has grown up with it and 
his study and experience should be in
valuable to the Minnesota Editorial 
association. 

Banquet to Be "Dutch" 
Another interesting step taken by 

the committee was that, to make the 
banquet at the annual meeting in St. 
Paul next February a "Dutch treat." 
T n other words, the committee voted 
that members attending the banquet 
should pay their own way at so much 
per plate rather than impose upon the 
hospital'ty of 01·ganizations such as 
have provided banquets at previous 
association meetings. 

TWO FARM TALES 
WITH REAL MORAL 

Why One Boy Left the Farm 
left my pa, his farm, his plow 

Because my calf became his cow; 
I left my pa-'twas wrong, of course, 
Because my colt became his horse. 
T left my pa to sow and reap 
Because my lamh became his sheep; 
I dropped my hoc and stuck my fork 
Because my pig became his pork; 
The garden truck T made to grow 
Was his to sell and mine to hoc. 

Why Another Stayed at Home 
With pa and me its half and half
The cow I own was once his calf; 
No town for mine, I will not bolt, 
Becatls(' my horse was once his colt. 
I'm going t0 stick right where I 'am, 
Because my sheep was once his lamh. 
I'll stay with pa-he gets my vote
Becausc my hog was once his shoat. 
It's fifty-fifty with pa and mc-
A profit-sharing company. 

-S'elcc(ccl. 
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ADVERTISING DID lT 

One of the finest bits 'of evidence as 
to the value of advertising that has 
come to our notice recently was pre
sented to an aud1~nce of several hun
dred Minnesota dairy farmers at the 
recent annual mect~ng of the Minne
sota Co-operative Creameries associa
tion, now Land o' Lakes, Inc., at its 
new building in Minneapolis. 

The sales manager of the creameries 
association was telling members how 
he had introduced Land o' Lakes but
ter to Cleveland, Ohio. He had in
duced Fisher Bros., owners of a chain 
of groceries in Cleveland, to include 
Land o' Lakes butter in their stocks. 
The firm believed in advertising. It 
announced to its patrons of Cleveland 
in full page ads on a certain Sunday 
morning that it would place a full car
load-30,000 pounds-of Land o' Lakes 
butter on sale the following morning. 

What happened? 
That carload of butter was sold to 

the last pound before ro o'clock Mon
day morning. 

NEW LOCAL MAGAZINE 

The Community Builder, "a maga
zine devoted to the service of farmer 
tnd merchant," has been established 
by J. C. McGowan, publisher of the 
Swift county Monitor. The first two 
11umbers are fine examples of local 
magazine work and indicate that the 
business men of Benson arc enthusi
astically behind the project. 

The title is admirably chosen. It 
was the product of a contest announced 
in the first issue which appeared under 
another name, and ought to appeal to 
the imagination of every loyal citizen 
of the Benson community. 

The growth of the Community 
Builder will he watched with interest. 
The publication of such a magazine, 
which, by the way, has a 12x17 inch 
page, 5 columns to the page, ought to 
help solve the problem of the mer
chant who wishes to extend his trade 
territory into fields beyond those cov
ered by the local weekly newspaper's 
circulation. 1 t furnishes an advertis
ing medium wh'ch can readily he dis
tributed on special mailing lists in any 
particula1· territory which advertisers 
wish to cover. Caref11l attention to the 
publication of a large amount of local 
material, pertaining to hoth town and 
farm, in such a magazine is sure to 
make it a welcome visitor, especially 
in rural homes, and ought to make it a 
highly useful advertis:ng medium. 
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Real Chance to Sell an Ad 
and to Win a Good Cash Prize 

A contest in which everyone may 
win a substantial prize is unusual. 
That, however, is just what is offered 
in the ad-writing contest to be held in 
connection with the Editors' Short 
Course at University Farm, St. Paul, 
May 6, 7, and 8. 

Two prizes are offered by the Muns
ingwear Corporation of Minneapolis, a 
first prize of $ 1 S and a second prize of 
$ro. These, however, are really of the 
nature of bonuses. 

Every contestant who can write a 
good ad of the kind set forth in the 
specifications of the contest ought to be 
able to sell the product of his brain to 
the local dealer who handles Munsing
wear and thereby make sure of a 
substantial return for h's time. 

Contest Specifications 
I. Advertisement to be thrce

column, 100-inch. 
2. Advertisement to feature 

men's Munsingwear, using in the 
lay-out proofs of cuts sent out 
through the mails or obtainable 
from W. P. Kirkwood, Univers:ty 
Farm, St. Paul. 

3. Munsingwear feature to be 
followed by or co-ordinated with 
advertisin>' of other goods handled 
by the local merchant who handles 
M unsingwear. 

4. Whole ad to be an effective 
sales ad, designed not to sell 
Munsingi,vear only but other goods 
handled bv merchant. 

s. Lay-outs entered for the con-· 
test to be sent to Mr. Kirkwood 
not later than April 20, 1926. 

A newspaper man seeking to entl'r 
the contest should, of course, consult 
the local dealer who handles men's 
Munsingwear for information with re
gard to the wear and for material with 
which to supplement such information 
in the ad; that is, other items which 
the dealer may wish to include in the 
advertisement. Information with re
gard to Munsingwear may also be 
taken from magazine advertisements, 
hut such advertisements must not 
merely be copied for use in the con test. 

Time Limit April 20 

Emphasis mnst he placed on the fact 
that lay-outs to be submitted in the 
contest should be in the mails not later 
than April 20. 

This provision is includec\ in order 
that all lay-outs may be turned over 
to J .. H. DevVild of the Northwest 
Commercial Bullet'n, who is to be 
judg(' in the contest, in ordu- that Mr. 
DeWild may have time to pass upon 
1 he entries carefully and prepare for 
the'r discussion when the lay-outs are 
exhibited at the short comse at Un:
versitv Farm. 

Mr.' DevVild ;s an expert and com
pdent advertising man who has given 
particular attention to the problem of 
local advertising as an aicl in mer
chandising, and his discussion of the 
ad lay-outs entl'red in the contest, 

which will be mounted in the short 
course assembly room and on exhibi
tion throughout the course, should 
prove highly educative. 

Cuts on Application 
Contestants who succeed in telling 

the ad to their dealers can probably 
obtain cuts for use in their ads from 
the local M unsingwear dealer. In case 
they cannot do this, they can obtain cuts 
by writing directly to the Munsingwear 
Corporation, Minneapolis, .Minnesota. 

Let the Ads Roll In 
Those in charge of the short course 

are hopeful that this contest will prove 
to be one of the most interesting and 
valuable ever held in connecfon with 
the Editors' Short Course. They feel 
that it ought to pave the way to a 
closer study of sales ad-writing and 
closer contacts between publishers and 
local merchants, and that out of such 
study and contacts should develop a 
larger volume of advertising business. 

(continued from page I, column 2) 

your mailing list will soon keep 
you. 

"Advertise! Advertise! If your 
business isn't good enough to ad
vertise, why not advertise it for 
sale?" 

Two Talks by Andersen 
This man will give two addresses at 

the Editors' Short Course. The first 
on methods which build business will 
follo~v The Journal dinner Thursday 
cvemng, May 6, and the second on 
advertising methods will be given Fri
day morning, May 7. If the testimony 
obtained by those in charge of the 
short course from men who have hl'ard 
Mr. Andersen is worth much, those 
who hear Andersen at the short co11rse 
should be able to carrv back to their 
own business and into -the business of 
their merchants something of the fire 
and enthusiasm which drives Andersen 
himself. 

Illinois for License 
The Illinois State Press association, 

at its recent meeti.ng, adopted a reso
lution favoring the licensing of prac
ticing newspaper men under conditions 
to he determined by the association's 
committee on education. 

Lawrence Vv. Murphy of the school 
of journalism oi the University of 
Illinois, cha'rman of the committee, 
says that in general the committee 
purposes to recognize five vears' ex
perience as a prokssional edtication for 
press membership and a combination 
of experience and schooling as a basis 
on wh:ch to recognize young men and 
young women now seeking professional 
standing. 

J\. R. B11tler has bought the Prior 
Lake News from John A. Scott. Mr. 
Scott intends to give his time . to the 
real estate business. 
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ROE IN THE LEAD; 
KEEP HIM THERE! 

"Herman Roe in the Lead." That 
was the headline of an item in the 
March number of the Bulletin of the 
National Editorial association an
nouncing the standing of cont~stants 
in the National Editorial association 
membership campaign. It was "good 
news." It looked as if Minnesota was 
slated for honors at the great conven
tion to be held this summer in Los 
Angeles. 

But-it is going to take the co
operation of Minnesota members of 
the N. E. A. and of publishers who 
should become members to bring the 
honors to the North Star state. With 
such co-operation Roe can continue to 
lead and can finish a winner when the 
contest closes on June I. 

The thing to do, then, is, when yon 
remit 1926 dues in the N. E. A., to mail 
them direct to Mr. Roe, Northfield, 
Minn., or to be sure to ask H. C. 
Hotaling to give Herman credit in 
points. 

Herman is the one Minnesota entry 
in the contest and he did not have a 
large margin over several publishers 
from other states. A few new mem
bers from Minnesota vvould help ma
terially in keeping Minnesota in the 
first position-where she ought to be 
from now to the finish. 

It is Minnesota against the field. 
Touch-down, Minnesota!!! 

Governor Has Not Sold 
c;overnor Theodore Christianson has 

not sold the Dav;scin Sentinel. An an
nouncement appearing about the time 
of the annual meeting of the Minne
sota Editorial association, to the effect 
that he had sold, was in error, growing 
out of the fact that J. L. Jacobs had 
purchased the interest of his partner, 
with whom he had been publishing the 
paper for a year under a lease from the 
governor. 

Mercury Advertises 

The Spring Valley Mercury is carry
ing- on a lively advertising campaign. 
Its advertising consists of the publica
tion of a pocket-sized booklet called 
the Ad-route, which contains very 
snappy comments on the value and 
use of advertising, and the use of 
calendar blotters with pointed adver
tising suggestions, slides for the movie 
theaters, sign-boards on main 
thoroughfares, ads in telephone direc
tories, and much newspaper display. 
1\ summary of results should make 
interesting reading. 

Publishers of countrv ·weeklies who 
wish to establish a go-od style in the 
handling of want ads could not do 
h<'tter than to obtain cop:es of the N cw 
York Times Manual of Classified Ad
vertising. The pamphlet is admirably 
printed and bo11nd and contains very 
clear c11t instructions in relation to the 
whole subject of classified advertising. 

C. Robert Norris has purchased the 
intcrcsb of his father. John R. Norris, 
in the VVilliams I'\ortl1crn Light. 
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Mallory Will Sell 
J. Edwin Mallory has announced for 

sale the Dassel Dispateh. His reason 
for selling is an opportunity to buy 
into the daily newspaper field. He 
offers the Dispatch plant, newspaper, 
and good will for $10,000, though he 
says it is worth $15,000. Mr. Mallory 
has developed the Dispatch rapidly 
both in circulation and advertisiing 
during his ownership. 

NOBBS' PLAN FOR 
THE DELINQUENTS 

E. W. ~obbs, formerly of Minnesota, 
now busmess manager of the Siskiyou 
News, Yreka, Calif., has a system of 
letters for prodding delinquent sub
scribers. He believes in the pay-in
advance system, but his paper has not 
yet taken the plunge. In the mean
time he is using a series of letters 
which, he says, works mighty well'. 
The three letters in the order in which 
they are sent out are as follows: 

(name) 

(address) 

Our records show that your subscription to 
T'he Siskiyou News expired ...... , ........ . 
ancl that there is a balance of .......... due. 

If you flesire to remain on our mailing list, 
we shall be pleased to continue sending you 
The Siskiyou News, payable at any time during 
the current year or near the expiration of the 
year. However, if we do not hear from you 
on or before . . . . . . . . . . . . . . we shall take it 
for granted that you do not wish to continue 
yonr snhscription and we shall take your name 
from our list. 

\Ve canuot furnish back copies 0£ The Siski
you News. 

Please let us hear from you. 
Very truly yours, 

THE SISKIYOU NEWS 

(name) 

(address) 

By E. W. Nobbs, 
Business 1\llanager 

\ few \\'eek-; a·~o we wrof(• vou a kller 
calling your attention to the faCt that your 
subscription to The Siskiyou News expired 
on . . . . . . . . . . . . . . and that there was a bal-
ance due us of ............. . 

\\Te arc sorry that we have had no reply to 
our letter and we are compelled to take vour 
name from our mailing Jist and discont-inue 
sending the paper, which we hope will be only 
temp01·ari]y. 

There is now a balance due us of ......... . 
which we trust you will remit at once in order 
that we may close the account. 

Very truly yours. 
THE SISKIYOU NEWS 

By E. W. Nohbs, 
Business Manager 

--------------
(name) 

(address) 

·v..rc have written you twice during the past 
few weeks regarding the amount of $ ....... . 
rluc us for hack subscription to The Siskiyou 
News. 

We were sorry that it wa.::; necessary for 1.1.:: 

to stop sending you the paper, but did not feel 
justified in sending it unti] you paid what wa<.:: 
due us. We arc also sorry that we havr had 
no reply to our last letter with check to halance 
the account. 

l T11les<> we l·c:1r from yon al once we will 
have to take some other means of coUccting the 
amount due us. We trust it wi11 not be 
npcessar.y for us to place this amount in the 
hands of our coilf'ction agency, but will be 
forccrl to do so unless we hear from you. 

Vrry truly your:.. 
THE SfSKIYOU NEWS 

By E. W. Nol>lis. 
Business Manager 

BIG CROWD GOING TO 
MEETING OF N. E. A. 

H. C. Hotaling, field secretary of the 
National Editorial association, predicts 
a record-breaking attendance at the 
meeting of the National Editorial as
sociation in Los Angeles June 30 to 
July 2. Already registrations have 
been received from 22 states and from 
Alaska. Mr. Hotaling believes that 
not less than 450 will take the trip. 
Consequently he is urging prospects to 
register early, in order that arrange-
111en ts for cars and hotels may be com
pleted. 

Among those from Minnesota who 
have registerca are the following: 

Governor and lV[rs. Theodore Christianson 
S~ Pa~. ' 
M~k°at~1•1d Mrs. I. N. Tompkins, Free Press, 

]\fr. and Mrs. E. K. Whiting, Journal!· 
Chronicle, Owatonna. 

Mr. and Mrs. C. 1. Johnson, Johnson Manu
facturing company, St Paul. 

Mr. and Mrs. Robert Pollock, Pollock's News 
Minneapolis. ' 

Nl.r. and Mrs 1-lennan Roe, News, Northfield. 
Ul~~·· aud Mrs. Phil Leisch, Journal, New 

:Mr. au<l JYlrs. Ji.mil Leicht, Natio11al Week
lies, \V inona. 

lvir. an<l lvlrs. lrvi11g Todd, Gazette, 
Hastings. 

Mrs. H. C. Hotaling and Miss Mary 
Hotali11g 1 Enterprise, Maplieton. 

Mrs. Franchi llodin, ofliciall stenographer 
St. Paul. • 

H. 0. llotaling, executive secretary, !:it. Paul. 
Harold Curtis, Plaindcalc1·, St. James. 
Mr. an<l Mrs. J. A. Kinney, Citizen-News 

Alexau<lria. ' 
LeMS~te~~-~ Mrs. Carl Eastwoo<l, Ncws-licrald, 

Vin Wcucr, Herald, Slayton. 
Mr. and 1\'.lrs. .Ei:. L. DcLcshy Western 

Magazme, St. Paul. 
Mr. and Mrs. N. P. Olson, Daily Eagle 

Red Wing. ' 
E. S Sanford, Northern States Envelope 

Company, St. Paul. 
--------

Utley Writes Poems 

i\mong Ourselves is in receipt of 
"The Zealous Zither," which carries 
the s11h-titlc "Tuneful Philosophy," and 
"The Meddlesome Minstrel" with its 
sub-title. "Tales of a Tinhorn Trouha
clour," both the products of the pen of 
}{. G. Utley of Cass Lake. The Zealous 
Zither is made up of poems in con
ventional form, both grave and gay. 
The Meddlesome Minstrel is rhymes 
in prose form a la Walt Mason. There 
is much by way of diversion in both 
these booklets. We suspect that Mr. 
Utley has had a great deal of fun in 
the preparation of both, fun which may 
be shared by his colleagues in the 
newspaper business. 

The March number of Scribner's 
Magazine contains a very suggestive 
article, "The Small Town Newspaper 
Divorces I ts Party," by Will Rose, 
editor of the Enterprise-News of Cam
bridge Springs, Pennsylvania. 

E. S. Trussell has p11rchased the con
trolling interest in the Canby N cws 
from W cntworth F. Chapman, Minne
apolis, who retires from the Chapman 
Puhlication, Inc., owners of the News. 

R. Forest McConnell, formerly editor 
of the Lake City Leader, has just as
sumed his new duties as director of 
advertising of the Sparta (Wisconsin) 
Herald. 
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