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Two Big Problems To Occupy Attention of 
Editors at Annual Short Course at "U" Farm 

TWO big problems, on a solution o± 
which in part hangs the prosperity 

of the country weekly newspapers of 
Minnesota, will be discussed exhaustively 
at the annual editors' short course, Uni
versity Farm, St. Paul, May 7-9. 

The first of these problems has to do 
with the employment of a field secretary 
by the editors of Minnesota. Because the 
Minnesota Editorial association requested 
it, and because the problem is most 
pressing, those in charge of the editors' 
short course program decided to give the 
subject as much time and attention as 
possible. H. Z. Mitchell was assigned 
the duty of opening the discussion with 
a statement of certain services which a 
field secretary might give. G. L. Cas
well, managing director of the Iowa 
Press association, was secured to follow 
Mr. Mitchell, with a presentation of the 
success of the field secretary's work in 
Iowa and with a statement of the ex
pense involved in maintaining a man in 
the field. 

Advertising Building 
The other big- problem is that of ad

vertising for the country weekly. With
out any doubt this is a problem of para
mount interest. Those making the pro
gram found themselves attacking the 
problem from four angles: That of 
stimulating advertising in the country 
weekly through enlisting the interest of 
manufacturers and wholesalers; that of 
educating the country merchant in the 
writing of effective advertising copy; 
that of educating the country banker in 
effective advertising, and that of de
veloping the art of soliciting advertising. 

It was felt that the matter of educat
ing the country merchant in effective ad
vertising was a project which would fall 
upon country publishers, and that their 
interest would furnish a sufficient motive. 
Consequently, J. Bryan Bushnell, of the 
Bushnell-Dahlquist Press, Minneapolis, 
an advertising specialist, was asked to 
address the country publishers on the 
preparation of effective adver~ising copv 
and upon other means of solvmg the ad
vertising problem. 

Wholesaler and Local Dealer 
As a means of getting light on the 

relationship hctween wholesaler and local 
dealer advertising, T. C~. Harrison, of 
thC' \i\Tinstou Harper Fisher Co., Minne
apolis, was aske<l to present this subject. 

• Mr. Harrison has very c\cfimte ideas 
which may be in conflict with those of 
some editors. This will give an oppor
tunity for threshing out a subject in 
which President Mitchell of the state 
association is greately interested. 

Miss Minnie- A. Buzbee, who has some 
soundly original ideas as to bank adver-

tising, which have been presented before 
advertising clubs in the Twin Cities and 
elsewhere, and which appear from time 
to time in the advertising of the Minne
apolis Trust Co. and the Hennepin Coun
ty Savings Bank, will read a paper on 
"More and Better Bank Advertising." 
This paper 'will give Minnesota publishers 
some ideas about bank advertising on 
which they should be able to "cash in" 
when they get back "on the job." 

System Needed in Solicitation 
Increasing one's advertising patronage 

is not a thing to 1-e attacked :n a hap
hazard way. Advertising soliciting is 
both a system and an art. The thoro
going way in which city newspapers 

SHORT COURSE COMMITTEE 
A committee on the editors' short 

course was appointed the first day 
of April to co-operate with W. P. 
Kirkwood to make the corning short 
c:mrse one of the most helpful as 
well as the largest attended meeting 
in the history of the organization. 
This committee consists of: 

J. P. Coughlin, Waseca, chair
man; H. J. Haydon, Lakefield; W. 
K. Wilcox, Elysian; W. P. Kirk
wood, St. Paul; H. V. Jones, Min
neapolis; Edward Vandersluis, Sauk 
Rapids; E. E. Howard, Wheaton; 
L. A. Rossman, Grand Rapids; 
Harry Phillips, Mahnomen; Grace 
A. Dunn, Princeton. · 

Each congressional district is rep
resented and the members of the 
committee have been co-operating 
in calling attention to the program 
that has been worked out. 

That the field secretary problem 
is to be the main topic of discussion 
is reason enough why every editor 
possible should take part in the dis
cussion. A field secretary can be of 
inestimable value in Minnesota and 
this state should have one. 

H. Z. Mitchell, 
President Minnesota Editorial 

Association. 

attack the problem can very easily be 
adapted to the country wccldy field. Carl 
W. Jones of the Minneapolis Journal 
will give light on this interesting subject. 

Keeping Ta.b on the Want Ad 
In response to a request for a dis

cussion of bookkeeping methods as ap
plied to classified advertising, Martin J. 
McGowan of the Appldon Press will 
present a composite of systems in use, 
including in formation as to methods used 
by city dailies. Some simplified method 

seems desirable, and an effort will be 
made to arrive at such a result. 

That the publishers of Minnesota may 
become familiar with the principles un
derlying Minnesota's libel laws,' James 
Paige of the law school of the Univer
sity of Minnesota has been asked to 
give an address on that subject. 

Round-Table as Curtain Raiser 
A score of other problems w ;JI be dis

cussed at the annual round-table with 
which the short course opens Thursday 
afternoon, May 7. C. C. Campbell, El
lendale Eagle, will sit at the head of the 
table and guide the discussion. 

Great Printing Exhibit Promised 
Another striking educational feature 

will be a commercial printing exhibit 
which was brought together by the Amer
ican Institute of Graphic Arts and which 
is being shown in different cities of the 
country. Through the kindness of Ar
nett W. Leslie, John Leslie Paper Co., 
Minneapolis, and several organizations 
which are interested in showing the ex
hibit in the Twin Cities. this exhibit will 
be on display at University Farm 
throughout the editors' short course. 

Sociability and Inspiration 
The close application of those attend

ing the short course to problems will be 
relieved by two social features. The 
first of these will be the complimentary 
dinner given by the Minneapolis Journal 
at University Farm, Thursday, May 7, at 
6 :30 p.m. The menu for this dinner 
sounds ample, but if you do not get 
enough you will have the opportunity to 
ask for more. Here is the menu: 

Consomme 
Fillet of beef lVIushroom sauce 

Browned potatoes Buttered asparagus 
Rolls Currant jelly 

Head lettuce salad with 1000 Island dressing 
Strawberry shoi-tcake 

Coffee 

Frank A. Day, Fairmont Sentinel, 
will be the master of ceremonies. Dean 
W. C. Coffey of the University Depart
ment of Agriculture will extend greet
ings to the editors, and President Mitch
ell will respond. The Hon. Theodore 
Christianson, governor of Minnesota, 
and Roy L. Smith, pastor of Simnson 
M. E. church, Minneapolis, a brilliant 
orator and after-dinner speaker, will de
liver addresses. Clarence E. Carv, a 
member of the staff of the University 
Department of Agriculture, will sing. 

Dutch Treat Dinner-Smoker 
A smoker, which in fact will be a 

dinner and smoker combined-Dutch 

(Continued on page 4, column 2) 
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WORK THAT PAID 

That a<ldress by J. Harold Curtis of 
the St. James Plamdealer, on advertising 
by co-operative organizations, which was 
printed in the April issue of Among 
Ourselves, produced prompt results. It 
was delivered before the Minnesota Co
operative Creameries Association and the 
Minnesota Egg and Poultry Exchange, 
and since its delivery the co-operative 
creameries association has been advertis
ing its achievements through the local 
weeklies, and the egg and poultry ex
change has endorsed the use of news
paper advertising by local units to the 
effect that some of the local units are al
ready placing copy. 

That is good and effective work. 
Mr. Curtis is chairman of a Minnesota 

Editorial Association committee which 
has in hand the development of country 
weekly advertising· by co-operative or
ganizations, and has called a meeting of 
the committee in connection with the 
editor's short course at Univ'ersity Farm, 
May 7-9. 

VIRGINIA IS AFTER YOU 

The Virginia State Chamber of Com
merce is a "tempting" organization. Its 
business is to tempt persons to visit Vir
ginia, and just now it is making a special 
drive on the editors of the country, to 
get them lined up for the National Edi
torial Association meeting in Virginia 
June 1-18, beginning with a three <lays' 
business session at Richmond. 

In that drive the Virginia chamber is 
sending out some most alluring material. 
If all the editors in Minnesota are receiv
ing the same line of material and are not 
striving to find ways and means of at
tending the Virginia meeting, they are 
made of different stuff than the editor 
of Among Ourselves. 

MAKE NATIONAL LOCAL 

When a publisher turn-; national aclvcr
fr,ing into local advertising by getting his 
local merchant<; to demand that space be 
bought in the home paper before he stock> 
the goods, the national ad problem will 
vanish.-The Service Sheet, New York 
State College of Agriculture. 

Invitation To Pay As You Read 
In an article bearing the foregoing heacl

liiw in the News-Mes5cnger, Mar'>hall, J. 
W. Whitney, editor, serve> warning on 
delinquent sub5cribers. This warning 
says: "We have reached a point where 
those few who impo<;e on our leniency 
must crJme acro<;s. We have decided to 
give one more week of grace and then 
we will he compelled to discontinue and 
take means lo collect." 

AMONG OURSELVES 

Mitchell Addresses Another Letter 
To Editorial Association Members 

To Minnesota Editors: 
The letters that l have received from 

the editors of the state since the last 
number of "Among Ourselves" was is
sued is ample proof that the suggest10n of 
Mr. Kirkwood that this pub11cation be 
used as a medium of communication be
tween the officers of the Minnesota Ecl1-
torial association and the fraternity meets 
with approval. Not only does it afford 
a medium through which the members of 
the association can be kept informed as 
to organization activities but it will be of 
great assistance in passing on information 
that could not otherwise be sent out. 

"While al the time of writing this the 
legislative committee still has its fingers 
crossed and is rapping on wood there 
is every hope that none of the 
bills aimed at the newspaper profession 
will become laws. This, however, was 
not accomplished without a great deal of 
effort on the part of Chairman Gunnar 
B. Bjornson and his efficient committee. 
Considerable pressure was brought to 
bear on several of the measurc::.s but they 
lacked merit, and, it is believed, have 
been killed. 

A "Gentle Reminder" 
May I call attention of delinquent 

members of the desirability of paying up 
their back dues. There can be little 
question but that membership in the Min
nesota Editorial Association is worth the 
small amount of clues annually assessed. 
Secretary John E. Casey has in his splen
didly diplomatic manner sent out several 
letters to the delinquents and the re
sponses have been encouraging, breaking 
previous records, so we are in formed, but 
there is little reason why there should be 
any delinquents or why Secretary Casey 
should be obliged to spend so much time 
in getting out letters. 

Opportunity in Diplomacy 
Events of the last few weeks lead me 

to wonder whether perhaps we have not 
prej ucliced the newspapermen too much 
against so-called "free publicity" and 
whether or not our viewpoint has become 
a trifle warped. It mt1st be remembered 
that in the majority of cases where an 
effort is made to secure free space in 
the country press, the company or organi
zation sending out such matter is at least 
sold on the value of the country paper 
as a medium or it would not be wasting 
time and postage in such effort. The 
trouble i!> that 'iome smooth publicity man 
ha> taken advantage of the desire to reach 
the country field and -,old them on the 
wrong idea. In my opinion it would he 
better if, upon receipt of thi'i propaganda, 
we took the pains to sit clown and write 
a letter outlining the correct way to use 
the country pre~'> instead of burning np 
our typewriters with some of the scath
ing epistles that have hcen called to my 
attention. That we arc regarded as "ca>y 
mark'i" i~ in a mea-,11re our own fault 
and we mmt correct the opinion without 
1111srlli11y the manufacturt'rs and large 
corporatiom on the idea of our value as 
a medium. 

Linking Local-National Ads 
T am delighted to sec that at the Ecl

ditor's Short Course the subject of co-

operation with national advertising cam
paigns is to be discussed, though I do not 
like the word "dangerous" that has been 
appended to it. The future of the coun
try weekly's advertising patronage de
pends in a great measure on its ability 
to link itself in with these advertising 
campaigns. The growth of the fifty
fi fty campaigns shows the anxiety of the 
manufacturer to include the country paper 
and it may be necessary to devote a little 
time to assisting in these campaigns even 
though nq portion of the expense is borne 
by anyone except the local dealer. The 
value of having intelligent, well written 
copy to run in the space sold the local 
dealer is not to be sneezed at. It will be 
interesting to hear this matter discussed 
at the short course. 

I cannot too strongly urge a large at
temlance at the short course. Mr. Kirk- ' 
wood has kindly co-operated in every 
way with the state association in allowing 
us to indicate what problems we believe 
important to the organization and his 
program has been arranged with that in 
mind. 

Your president is always glad to re
ceive suggestions as to work that can be 
clone during the months before the annual 
meeting. VY e have endeavored to acknowl
edge every letter and to answer every 
inquiry. v.r e shall continue to do so. 

Fraternally yours, 
H: Z. Mitchell, Bemidji, Minn. 

President Minnesota Editorial Association 

The committee of the Minnesota Edi
torial Association to co-operate with the 
farm bureau and co-operating market
ing organizations and to work out plans 
that may further cement the association 
and these important agricultural move
ments has been appointed and is as fol
lows: 

Chairman, ]. Harold Curtis, St. James 
C. L. Franks, St. Charles 
P. E. Avery, Hutchinson 
E. M. Lawless, St. Paul 
C. J. Collison, Minneapolis 
Hudolph Lee, Long Prairie 
J. W. Whitney, Marshall 
V\T. H. Hassing, Carlton 
George W. Christie, Reel Lake Falls 
T. P. Junkin, Buffalo. 
This committee has already shown 

splendid results through the efforts of 
it'i chairman, one of the younger mem
ber'> of tl1e associatic-m but a real worker. 
Many of the papers in the state received, 
as a rc-;ult of his talk before the Minne
-,ota Co-operative Creameries Association, 
a paid adverti>cment regarding the St. 
Paul meeting. am! the committee is now 
at w01·k preparing a constructive series 
of advertisements to he submitted to 
A. J. McGuire, general manager, with 
the suggestion that thC'y be sent to the 
local crC'americs with the recommenda
tion that they be run in the papen,, This 
can he an all the year around committee 
arranging for its members to attend dis
trict meetings of the farm bureau and 
co-operative organizations, working out 
co-operative methods between the news
papers and these organizations and as
~i'iting in getting to the papers the right 
kind of material. 



WEBER'S READERS 
PROVE FRIENDSHIP 

]. V. Weber, publisher of the Murray 
County Herald, no longer pays rent on 
the building occupied by the Herald. 
Or, if he does, he pays it to himself
and that's different. 

And thereby hangs a tale., unique in 
the lore of newspaper makmg-a ~ale 
which shows that the local weekly, w1s~
ly administered, holds a secure place 111 
the hearts of its readers. 

Mr. Weber was up against the prob
lem of buying the building or of mov
ing. Moving a printshop is a ha':"d and 
expensive job. He did not wish to 
move. So he decided to buy. He paid 
over what cash he could assemble for a 
con tract for deed, and then cast about 
for means to complete his purchase. He 
had just about a month in which to get 
together the money needed. 

What did he do? He put the problem 
up to the Herald's subscribers in a .four
column, 15-inch ad; and a very b~smess
like ad it was, too. It was not JUst an 
appeal for "help." It was a. salesma1~
ship ad. It asked for somethmg, but 1t 
offered something as well. But if ~fr. 
Weber had deliberately set about testmg 
the regard of the people of his territory 
for his paper he could hardly have de
vised a better statement. If there had 
been any considerable spirit of unfriend
liness in the Herald's territory, it would 
have been disclosed; the ad would not 
have brought results. Instead, however, 
it brought unexpected results. 

As a result, today Mr. Weber has title 
to his building, and a deed reposes safely 
in a vault thereof. 

Reduced from display to body type, 
the ad was as follows : 

HELP THE HERALD 
BUILDING FUND 

I have bought the building in which 
the Herald has been located for the 
last 10 years, on a contract for deed. 
Under my agreement 

I must raise $s,ooo 
by March 15 to complete the pur
chase and secure warranty deed. 
That is a big sum for these trying 
times-but I have to do it. 

LISTEN! 2571 subscribers are 
now taking the Herald. If every 
one sent me a check for one year's 
subscription, I would have more than 
enough to meet the agreement. 

But I am willing to sacrifice, 
too 

To get the sum means something 
to me. It means that the Herald can 
continue to be a good paper. It 
means that we do not have to move. 
Therefore, if you'll help me, I'll'help 
yon. 

Here is my proposition 
On all advance subscriptions until 

March 15, I will allow the following 
rates: 

Pay I year in advance at. .. $r.75 
Pay 2 years in advance at .. $3.50 
Pay .3 years in advance at. .$5.00 
Pay 5 years in advance at. .$8.oo 
These rates apply only on advance 

subscriptions. If yon arc in arrears 
one year, send us $2.00, and then 
take advantage of the above rate. 
For example, if you arc in arrear~ 
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for 1 year and wish to pay a year in 
advance, send us $J.75, or if you 
owe 1 year and wish to take advan
tage of the $2.00 saving on 5 years, 
send us $10.00. 

Can I count on you? 
I am hoping I can. 

J. V. Weber, Editor, Herald 
The foregoing advertisement, after 

two or three insertions, was followed by 
a full-page ad which contained much the 
same material, but cmphasizt;d the fact 
that time was passing; also the oppor
tunity to help and take advantage of 
the temporary subscription rates. 

Then two days before the close ap
peared another. This restated the offer 
of special rates, and announced that after 
March 15 the subscription rate would be 
$z.oo a year, regardless of the number of 
years. It also said that. o~ April I ":11 
subscribers whose subscnptlons were m 
arrears would be dropped from the Her
ald's mailing list. 

In the month during which Mr. Weber 
kept thi> project before the people of 
Murray county, he received $1498, and 
checks coming in later increased the 
amount to somewhat more than $1,500. 

Back of this proposal and its success 
lay years of effort on the part of the 
Herald's publisher to give the people a 
good newspaper, a newspaper philosophy 
well expressed in this paragraph from 
the April 9 issue of the Herald:. 

It is impossible to have friends 
with out being a friend. 
If this is true, the results of Mr. 

· Weber's unique "campaign" indicate that 
he has been a friend, the kind of a 
friend • who gives unstinted service. 
Among Ourselves takes the liberty of 
printing in part a lett~r ~rom ~fr. 
Weber, in answer to an mqmry, which 
is illuminating as to the methods by 
which Mr. Weber has built up a fine 
paper and a fine good will in his com
munity: 

"In answer to your reference to the 
cordial relations between myself and sub
scribers, can say only that, if such e..y 
ists, it is because I have endeavored 111 
my 15 years to build up an honest. rep
resentative paper. When the Herald 
first came into my hands, we had 386 
sub;cribers. That was in lQIO. At that 
time I had bitter competition, my com
petitor being a man who had been in 
the business 25 years and who had had 
the extra advantage of bring postmaster 
u of the 25 years. As a result of .this 
side revenue, he was able to cut prices. 
My motto was: 'Build up to a standard, 
not clown to a price,' and my first ob
jective was to win the patronage of the 
public by doing better work both in j~b 
printing and in new;l?aper: work. Bus1-
nes; grew. Profits likewise grew, and. 
once the job department was up, I start
ed' after new subscribers. Advertisers 
liked our service, the get-up of our ads, 
etc. and were interested in seeing the 
IIc;ald grow. I gave a pair of pliers as 
a premium to the_ men and a nice rug to 
the women. Subscriptions came in. In 
l9L.J. I gave away a Ford, and this cam
paign, together with the premiums, shot 
the list up to 1400, eclipsing ~hat of my 
competitor. Advertising increased, and. 
instead of a four-page with four-page 
ready print, I went to a six-page, homc
print, and finally to an eight-page, all 
home-print. In 1918 l bought out the 
Gazette, the combination giving me 1900 
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subscribers. I was not satisfied. I ~nt
ed 2500 and pu~ on a!1other campaign, 
which resulted 111 a llst of 2600 sub-
scribers. . 

"That was five years ago. Smee that 
time the Herald has continually in
creased its subscriptions at $2 a year, 
and during the last two years we have 
never printed Jess than 12 pages, all 
home-print. 

"Much of the success that has come 
to me is through my correspondents' 
pages. The Herald, I believe, carries as 
much rural correspondence as any other 
weekly'paper in the state; possibly more 
than any other weekly paper in the state. 
It is not uncommon to have ten or twelve 
columns of correspondence. I am se_nd
ing you this week's issue to substantiate 
this claim and this week the country 
news was a little short, as it always is at 
this time of year when seeding is on and 
the farmers busy. I have been very care
ful in the selection of correspondents. 
All are trained to verify all news, and, 
as a result, we never yet have had one 
complaint because of errors. I pay all 
correspondents $1 per column and fur
nish stationery and envelopes. 

"News is also our hobby and we never 
go to press until the forms are filled 
with live news. I have often been told 
that for a town of 1000 the Herald has 
the liveliest front page in the country. 
I know that this is not so, but I feel that 
the Herald does carry all the news of 
importance that it can secure. We try 
to keep the paper clean, and a rule is 
that no items that children cannot read 
appear in the paper. I have often been 
complimented by our ministers upon the 
cleanness of the paper. 

"The Herald, however, has always 
taken a firm stand politically and locally. 
We opposed the Non-partisan league and 
were boycotted. We promoted paved 
streets for Slayton and made enemies. 
We have been strictly a Republican pa
per in a Farmer-Labor field, yet I find 
that our attitude is respected, for people 
know that our convictions are sincere 
and are not swayed by patronage. 

"In a word, the Herald has tried to 
be a booster for all good things. It has 
tried to learn and to practice the lessons 
of co-operation, the precepts of brother
hood; to conquer petty jealousies; to 
think of the public rather than class or 
group; to recognize the fact that we are 
all so closely related that the success of 
one means the success of all; to create 
the atmosphere of tolerance and good 
will-that in a word is what we have 
tried to do, and, if any success has come 
in the way of cordial relations between 
subscriber and publisher, that is the 
reason." 

The outcome of Mr. Weber's efforts 
to obtain co-operation from his readers 
in securing a permanent home for the 
Herald is rather convincing evidence that 
his newspaper policy, as outlined in his 
letter, is sound and sane. 

H. J. Haydon, editor, has put the 
Lakefield Standard on a paid-in-advance 
has is. 

George S. Graham, who recently pur
chased an interest in the Foley Inde
pendent, has enlarged the paper to 12 
pages. 
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MEETING COMPETITION 
OF BIG ENTERPRISES 

The local merchant must meet the com
petition of mail order houses and chain 
stores. How is he to do it? 

The answer seems almost as obvious as 
the facts on which the question is based. 
The mail order houses and chain stores 
are building business through advertising. 
The local merchant, assuming that he 
gives good goods and good service, must 
meet the competition of mail order houses 
and chain stores by advertising. He can
not do this better than through his local 
newspaper. 

The advertising of mail order houses 
and chain stores has two striking char
acteristics ; it is persistent and it tells 
what the possible purchaser wishes to 
know. Vv'ith an ideal medium of adver
tising in the local newspaper, if a local 
merchant will advertise persistently and 
in his advertising tell what possible pur
chasers would like to know, he cannot 
fail to achieve results. 

The Advance-Press Bulletin, house or
gan of the Springfield (Minn.) Aclvance
Press, states admirably in its issue of 
March 14 the need of persistent advertis
ing. It says: 

Publicity is drawing business away 
from the community. Publicity must 
be used to keep as much of it here as 
possible. Publicity of the right kind 
will do it, providing it is persistent. 
Spasmodic efforts don't count. Put
ting an advertisement in the paper 
one week and passing up the paper 
for three weeks doesn't pay. The city 
storekeepers who are getting the big 
business advertise every clay in the 
week with a double 'dose on Sundays. 
They would no more think of cutting 
out their advertising for a single day 
to save money than they would think 
of closing their store to save clerk 
hire. 
But persistent advertising will not ac

complish much unless the advertising is 
of the right sort-telling potential buyers 
what they would like to know. The mail 
order houses, chain stores, department 
stores in cities, and some country mer
chants have solved this problem, but far 
too many have ignored it. 

A recent issue of a live paper in a 
lively and prosperous southern Minnesota 
town contained evidence of this fact. On 
one page was a 3-column 13-inch ad by 
a chain store. Th is ad played up as a 
special f ea tu re "attractive linen dresses 
smartly tailored in new styles," picturing 
the dresses. naming their attractive quali
ties ancl giving the prices. The advertise
ment mentioner! as another feature cut
out ox for els. These were also pictured, 
described in rnme rlctail, am! priced. 

On an opposite page were the ads of 
two local merchants. One was that of a 
rlepartment store proprietor also advertis
ing oxfords. The oxfords were pictured 
in this case, but with stock cuts whicl1 
plainly meant nothing. No descriptions 
accompanied the cuts and no prices were 
given. The other ad was that of a mer
chant advertising custom-made hats for 
women to meet the Easter demand. "Herc 
again there were stock cuts hut no de
scriptions and no prices. 

Now advertising- is salesmanship. \Vhcn 
a prospective buyer enters a store the 
gnorl salesman secs to it that no question 
which the possible buyer may raise goes 
unanswered. He knows that every buyer 
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wishes to know something about the 
quality and character of the goods he is 
investigating, and at least, almost invari
ably, wishes to know the price. Why 
then should not a merchant through his 
advertising-which is salesmanship-an
swer the same question. The mail order 
houses and chain stores have found that 
this pays. Their advertising alway an
ticipates the questions of possible buyers. 

The great trouble is that the local mer
chant will not take the pains to prepare 
advertising of the right kind. He puts 
off until the last minute preparation of 
his copy and then when the advertising 
man from the newspaper office calls, 
dashes off something on a piece of wrap
ping paper and says, "There, run that." 
Such a merchant would discharge on the 
spot a salesman who would be as indif
ferent in dealing with a customer as he 
is himself in dealing with his advertising. 
Yet in dealing so carelessly with his ad
vertising he is dealing indifferently not 
only with one customer but with per
haps a thousand. 

In fact. by writing his advertising so 
carelessly he is cultivating indifference on 
the part of the readers of the paper to
ward his ads. If an editor does not 
put interesting material in his newspaper, 
people will not read it. No more will 
they read display advertising which does 
not contain the kind of material they are 
looking for-good goods attractively pic
tured, accurately described and rightly 
priced. 

The average country merchant does not 
advertise persistently or in the right way. 
The surest way to get him to advertise 
persistently is to get him to advertise in 
a way that will produce results. He must 
be taught how to advertise. The man 
most interested in getting him to advertise 
persistently is the man who must teach 
him how to advertise effectively. This 
may look like a large order for the 
country publisher but it is based upon 
truth, and the sooner the truth is faced 
the better it will be for the local mer
chant and the local publisher. 

(Continued from page 1, column 3) 

treat-will be given Friday evening at 
6 :30. A special menu at a very modest 
price has been arranged for. The speak
er wiJI be T. A. Sorokin, a comparative
ly recent arrival from Russia, who is 
now a member of the university staff. 
and who wiJI teJI of conditions in Europe 
and especiaJly in /his native country. 
Those who have heard Professor Soro
kin speak highly of his presentation of 
the European situation. Following this 
in formal talk there will he time for meet
ings of several committees of the state 
association ancl for good fellowship 
among the visiting editors. 

State association committees will also 
hav<' an opportunity to meet during the 
lunch hour each day, and special dining 
rooms will he provided for such meet
ings. 

Two Contests-Enter Both 
Two contests will he held. One of 

these will he the usual front-page make
up contest. The other will he a contest 
for the best answer, or not more than 
rnoo words, to the question. what can the 
Minnesota Editorial association do to 
add to the prosperity of Minnesota news
papers? The prizes will he $15 and $10 
in each case, the funds for the prizes 
being furnished by the Minnesota State 

FINE TRIBUTE FOR 
A FRIENDLY RIV AL 

A recent issue of the Owatonna ] our
nal-Chronicle contained an editorial 
headed, "A Community Builder," paying 
tributue to the services of C. C. Campbell 
on the beginning of his 25th year as 
editor of the Ellendale Eagle. 

The success of Mr. Campbell in a small 
community has been of such character 
as to deserve more than passing notice. 
The editorial from the Owatonna Jour
nal-Chronicle, which indicates Mr. Camp
bell's most conspicuous service, is, there
fore, printed in full : 

"Last week C. C. Campbell's Ellendale 
Eagle appeared as Number I of volume 
25, marking the beginning of the twenty
fi fth year of publication of what is with
out question the best newspaper published 
in a community of Ellendale's size in 
Minnesota, if not the northwest. 

"The Eagle was established in the third 
largest town in Steele county only a 
short time after the village of Ellendale 
came into being nearly 25 y,ears ago and 
since that time has been without question 
the greatest factor in the growth of the 
village in population, importance and 
character. lt has done a good job of 
building, one that most newspapers in 
larger towns might well have cause to 
envy, and is still continuing a work that 
will lead its community to greater things 
and increased prosperity. 

"Giving credit to the Eagle as the heart 
and soul of Ellendale's life and progress 
is just another way of paying tribute to 
its editor and publisher, C. C. Campbell, 
who has made the Eagle what it is. Mr. 
Campbell, in spite of what would seem 
to many of us a rather limited field, has 
achieved a high place in Minnesota j our
nalism and has pointed the way to many 
who might appear more fortunately sit
uated. His ideals of service to his com
munity have been faithfully carried out, 
and with unerring vision, in spite of the 
fact that evident shortsightedness on the 
part of a portion of its constituency has 
on a few occasions, at least, found the 
Eagle to a degree unpopular. The good 
of southwestern Steele county has been 
the aim of the Eagle and its constant ef
forts have brought no small results. 

"Check the Eagle as one newspaper that 
lives up to the highest ideal of newspa
perdom, that of unselfish and creative 
service." 

Miss Eileen Ruud, daughter of Mr. and 
Mrs. William lfoud of the Granite Falls 
News, has been obliger! to abandon her 
place as local editor of the News on ac
count of ill health. She will take a com
plete rest for a year. 

Fair publicity department, of which Ray 
P. Speer is chief. 

Both contests will close April 30. 
Papers entered for these contests 
should be plainly marked and addressed 
to W. P. Kirkwood, University Farm, 
St. Paul. 

Expenses while at University Farm 
for the short course neerl not he more 
than trifling. Rooms will he furnished 
at so cents a clay for each person and 
meals at whatever one cares to· pay at 
the camptms caf etcria. Garage space for 
those who come in their cars will be 
furnished without charge. 
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