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EDITORS TAKE "TIME 
OFF" AT ALEXANDRIA 

Fishing, boating, automobile touring, 
golfing, and good fellowship character
ized thr annual outing of MinnC'sota 
editors and publishers under the aus
pices of the Northern Minnesota Ed
itorial association at Alexandria, June 
26-29. The attendance was large, and 
everyone had a glorious time, in spite 
of the fact that the weatherman 
showed something of a grouch on June 
28 when it rained nearly all day. The 
rain, however, did not stop the fisher
men, several of whom came in with 
fine catches. 

The visiting editors were received, 
registered, and badged by Secretary 
J\. G. l~utledge on Thursday. In the 
evening they were entertained at an 
informal smoker at the commercial 
club rooms. For the women a special 
welcome was exte1irkd by an Alex
andria committee headed by Mrs. ]. 
/\. Kinney, wife of ]. J\. Kinney of 
the Alexandria Citizen-N cws. 

Friday morning was devoted to busi
ness matters 011 the part of the officers 
of the association, and individual pleas
ure seeking on the part of the visitors. 
L 11 the afternoon the guests of Alex
andria were taken on a tour of Doug
las county lakes and for a visit to the 
famous Ona! Holstein stock farm 
owned by A. A. McDowell of St. Paul. 
I 11 the evening a fried pike dinner was 
served at Hotel Blake, Three 1-lavens. 

Owing to the rain on Saturday, the 
sports program, which had been 
scheduled to take place at the city 
park in Alcvandria, was transferred 
to the armory, where a program under 
the direction of J\. W. Leslie aud P. J\. 
Bechjord was carried out in detail. 
Creat excitement was provided in the 
kiHenball game between the publishers 
and the printers supply men, which 
\Vas won by the publishers. 

A short business meeting under the 
direction of C. \/'/. Carlson of Melrose, 
president of th<1 Northern association, 
was held in the armory Saturday eve
ning. This was followed by singing 
and in formal addresses. 

Altogether the outing was wholly 
enjoyable and the equal of any in the 
historv of the association. Too much 
can n~1t be said in praise of the hos
pitality of Alexandria under the direc
t ion of A. C. Schultz, chairman of the 
convention committ<·c; C. l'. Hanke, 
secretary, and L. D. Smith, president 
of the Alexandria Commercial club, 
and J. l'. and J. A. Kinney, publishers 
of the Alexandria Citizcn-N ews, and 
C. L. Coy, publisher of the Park Re
gion Echv. 
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A Surprise for Day 
The fiftieth anniversary of the Fair

mont Sentinel, which came along with 
the march of time recently, brought 
Frank A. Day a pleasant surprise. 
When th~ editoi--publishcr arrived at 
his office on the morning of the an
niversary he was greeted with the 
opening number of a series of old
time songs by the Fairmont octet. 
Newspaper men and citizens of Fair
mont were present to extend congrat
ulations, and letters and telegrams and 
telephone calls in great number indi
cated that the editor's many friends 
wished him many years of service in 
the profession which he has so 
honored. 

CREATIVE WORK IN 
EDITORIAL COLUMN 

Two more of the papers submitted 
in the editors' short course contest for 
the best statement of reasons for main
taining an editorial column in the 
country weekly arc printed below. 
One says the editorial department is 
the place in which the editor puts his 
creative work, the work in which he 
ought to find his greatest joy. That 
idea is good. The other paper refers 
to the editorial column as the steering 
wheel of the paper, or likens the edi
torial column to that. And that is a 
good hunch, also. 

The first paper is by H. M. Wheel
ock of the Fergus Falls Tribune, and 
the second by J. l" Coughlin of the 
\l\lascra Herald. 

Chance for Creative Work 
1\ countrv weekly that has no edi

torials may· he likc1~cd to ·a fully fash
ioned bodv with no conscious brain 
in its skuli. \Vhcn one thinks of the 
plight of such an empty shell and 
draws the analogy between that and 
the worthless husk that the wecklv 
newspaper is without the editor's "own 
column" in it. he will sec the aptness 
of the illustration. The body will "go." 
It will function, after a fashion, but 
thC' mainspring of intelligent action is 
gone. 1 t is a usE'kss body. 

There should he no debate ahout 
s11d1 an obvious fact as the need and 
\'alne of an editorial page. It is ·worth 
whik, and every practical editor 
knows it. It can ll<' proved from a 
dozC'n points of departure. The edi
tors \vho have 110 cclitoria. column 
know it. lfsuallv thev will admit it. 

There arc exZcuses - enough, heaven 
knows. 'I'hc diversity of work that a 
country 11C'wspapcr man docs leaves 
him little t imt' for anything but hack
work in his editorial spacC': but if he 
"lies down on the job" he is a quitter, 
who is delilll'rately abandoning the 

(Continued on page 3, col. 1) 

ADVERTISING YOUR 
ADVERTISING PAYS 

)\'Jore and more Minnesota newspa
pers are advertising the value of news
paper advertising. "\Vhy shouldn't I 
advertise one of my p1·incipal com
modities if I believe in advertising" 
asked a J\.finncsota editor recently·. 
"If I believe in advertising for the 
other man, I ought to believe in it for 
myself." 

The Spring Valley Mercury recently 
carried an advertisement of the kind 
indicated. This was a three-column 
ten-inch ad, the substance of which 
was as follows: 

Fred P. Mann Tells His 
Story in the Home 

Newspapers 
"'I would feel I was tied 

hand and foot, if I failed to 
tell the pu.blic .through the 
home papers what I have to 
sell. The best time to adver
tise is when times arc hard 
or business is bad and your 
competitor either curtails his 
advertising or is not advertis
ing at all.· I believe the news
papers of this country are the 
greatest business builders the 
world has ever known. I have 
tried to clo business without 
printer's ink as wel! as with it, 
and mv conclusion is that the 
merchant who thinks he can 
prosper without advertising 
his gootls, is foolish. Fo1-
merely making a living is no 
longer considered as bt•ing 
successful 111 the business 
\\'Orld.'" 

The ali"vc statement is from 
an address delivered by the 
Devib Lake, North Dakota, 
mcrehant who has .the distinc
tion of selling more merchan
dise than is sold in any store 
of equal siez in the world. 

This was a good ad. J t might have 
lice11 improvc<L. ho\vcvn, if in the 
pyramid at the top had been included 
after M.ann's name the words, "a suc
rcssfol small town merchant." as an 
aid in helping to get the attention of 
Spring Valley merchants. 

The quotation from M.ann's addrt·ss 
n1ight be used d"fcctively in any such 
advertising and in pressing the claims 
oi local unvspaper advertising on local 
mere han ts. 

The problem of selling advertising is 
one worthy of very careful studv. Not 
infrequently the -JH!blishcrs of local 
papers comment in private on the 
character of the advertising of their 
patrons, yd they themselves fall into 
the same errors when thev come to 
ad n'rtise ad vcrtising. A.dvertising 
must be made interesting. Display 
type arc not interesting in themselves. 
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GOOD MAN AVAILABLE 

Among Ourselves has a letter from 
the former editor of a Minnesota 
country weekly. who is looking for a 
place as a printer-editor. He is not 
a linotype operator. Write for further 
information. 

SEND US NEWS 

With this issue of Among Ourselves 
is enclosed a card for news about your 
paper or your business to be used in 
Among Ourselves. 

Please make use of· it. 
Among Ourselves will do the rest. 

EFFECTIVE ADVERTISING 

Effective advertising must be
Seen 
Read 
Understood 
Believed. 

Arthur Brisbane says that he first 
formulated that outline. Well, pos
sibly. But that is not the question. 

The question is-
Do your advc:>rtiscrs frame up 

that kind of advertising? 
If not, can you do it for them? 

ANALYSIS OF FIELD 

How many publishers have maclc a 
careful analysis of their immediate 
territory, the territory which they wish 
to serve and which they profess to 
serve. 

Such an analysis ought to prove 
profitable. 

The editor of Among Ourselves 
knows a paper of state-wide circula
tion-a very successful publication, 
too-which keeps close tab on its cir
culation in every county. lt has an 
established !ow-water mark for each 
county. When there is a sign that the 
circulation in any county is slipping 
toward that minimum, into the county 
goes a field man, whose instructions 
are never to let up until the field has 
been thoroughly worked. 

A knowledge of a local wcekly's 
field, township by township-a know
ledge of the kind indicated-should 
enable a publisher to build up circula
tion and keep it up. 

There is no power like a thorough 
knowledge of one's field-and every 
department of one's field. It is worth 
much sacrifice to get. 

AMONG OURSELVES 

THE MAIL ORDER HOUSE 

A Roseau mercantile concern is 
out to compete with the mail order 
houses. In its fight for local business 
it advertises in the local papers. 

In a recent issue of the Roseau 
Times-Region this concern pttblishecl 
a~1 effective advertisement of three 
columns, r2-inch. The first column 
was taken up with comment 011 the 
methods employed by mail order 
houses in their catalog aclveirtising. 
The other two columns listed prices 
for various commodities from the mail 
order house catalogs and from the 
local stock in parallel columns, show
ing a distinct advantage to the buyer 
011 the part of the Rouseau concern. 
The page of the mail order house cata
log on ·which each item was listed 
was given in every case. 

PYRAMIDING THE ADS 

'vVe recently received a letter from 
one of our good fric:>nds in which he 
took exception to the recommendation 
rep ea tcdly made in the N cwspaper Re
view department, that newspaper ad
vertisements be pyramided. Our corre
spondent's contenLon was to the ef
fect that the advertiser is the principal· 
one to be considered in connection with 
the publishing of a newspaper, and 
mixed in with reading matter so the 
reader will be more likely to sec them. 

With all clue consideration of the 
important part the advertiser plays in 
the support fo a newspaper-or any 
other publication, for that matter-we 
can not help but feel that it is a mis
taken policy to consider that the inter
ests of the advertiser transcend those 
of the reader. W c. believe that all far
seeing advertisers will agree that the 
newspaper publisher is serving the best 
interests of his advertisers by studying 
the reader and placing the reader's in
terests first. A real valuable advertis
ing medium is built up wholly through 
the confidence of the reader, and every 
effort should he put forth by the pub
lisher to gain and maintain that confi
dence, otherwise his paper will be 
worthless from the standpoint of dis
tributing the a(lvertiscr's message 
where it will do the most good. 

Pyramiding the advertisements in a 
newspaper makes for easy rea(ling of 
the news or other matter, and does not 
the continuity of thought by causing 
the reader to jump from palcc to place 
as is the case whc11 items arc broken 
up by the scattering of advertisements 
over the page. With the advcrtisc
ments properly pyramided, or SC'grc
gated, they do not Jose any of their 
prominence; in fact, it is easier for 
the reader to see them, and he is more 
likely to tnrn to them when fi11ished 
with the news matter. 

W c believe this subject offers op
portu11ity for considerable stucly and 
discussion. It shoulcl have a plact· in 
more of the programs of meetings of 
newspaper publishers, and it would be 
interesting to have advertisers brought 
into the discussion so as to receive the 
benefit of their views. Incidentally, 
we have scheduled as a leading article 
for our August issue an excellent com
pilation ancl summing up of the results 

of a rather extensive investigation 
b~secl on special work in connection 
\'v'lth. the country newspap·er as well as 
spec1.al stu~\y at the University of Wis
consm, which should offer considerable 
food for thought on the subject-The 
Inland Pr:riter for July. 

NEWSPAPER TRUST 

. One Missouri editor asserts that the 
biggest trust on earth is the country 
newspaper. It tr~1sts ev~rybocly, gets 
cuss~d for trustmg, mistrusted for 
cnss111g, and if it busts for trusting 
gets cussed for busting.-The Quill. ' 

Getting On in Years 
The Wabasha County Herald re

~~ntly entered upon its 67th years. 
.1 h~ Rochester Daily Bulletin is now 
Ill its 34th year, and the Leader of 
Murdock and the Sentinel-Blaze of 
Pinc River are both 25. 

PROOF OF AD VALUE 
IN QUICK RESULTS 

I~vcr;y country ~eekly publisher who 
rnamtams a classified want ad depart
ment gets frequent proofs of the value· 
of want ads .in quick returns by the 
patrons of his want ad department. 
One of the best ways to stimulate in
tere~t in such a department is to print 
stones of such results. Stories of the 
kind arc not only good arguments in 
favor of using want ads, but they have 
often a real news value; they contain, 
frequently, an element of human in
terest. 

The Canby News has been making 
tise of 1:esults in the way indicated, and 
a growmg want ad department is proof 
of tl:e value of such advertising. Here 
are Jttst a few samples of the results 
obtained by the Canby News: 

Eel Carstens, who . had lost a 
Lee cord tire and a rim, advertised 
the loss in the Canby News and 
reports that a few days later the 
family, on rettu-ning home from a 
short absence, found the lost ar
ticles at the door. 

E. J. Briggs also advertised a 
lost tire and rim, and J. F. Roemer 
of the Union Public Service Com
pany's office, immediately report
ed that he had found the lost 
articles. 

John A. Anderson of Providcnc~ 
township last week advertised a 
good milk cow for sale a1;cl imme
diately after the appea1'.ancc of the 
ad notified the News to disccm
tinuc', as he had sold the vow at 
once. 

Two lost pnrscs an da hand
some silk scarf were rctnrnecl to 
their owners through the same 
channel. 
Among Ourselves would like to have 

an idea that a consickrablc nnmber of 
reports of this kind. The editor has 
them printed in a small folder to he 
furnished to country publishers might 
be useful. 

Hans P. Bccken of the Hanska Her
ald now has a life partner, formerly 
Miss Ellen Lundgren. 
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best thing and the keenest pleasure 
to be found in newspaper making. 

Creative work is the only kind that 
cme never tires of doing. The routine 
of country 11ewspaper work can scarce
ly be dignified by the title "creative," 
except the editorial function. In that, 
the editor is putting a part of himself 
into the printed page. The rest of the 
paper, the locals and correspondence, 
the ads and the business round, are 
all dictated, supervised, ovcrlorc\ecl hy 
some other person, by necessity or by 
policy. The editorial is the editor's 
own creation. To the limit of his 
ability he can. make it his own, the 
only part of the paper that he shapes 
to suit himself and no other. 

It is not insisted that there 111 ust 
be permanent value in the editorial 
column. It will be better if there is. 
The editor can begin by training him
self as he does the work. He will im
prove,. and in clue time, if he thinks 
straight and writes as he thinks, he 
will be able to give his readers some
thing worth reading. 

The field is a fine, big field. There 
is not one clergyman in a score who 
in his pulpit reaches one-tenth of those 
who read even the smallest newspa
pers. Let us suppose the editor has 
300 honest-to-goodness subscribers. 
That is almost at the lowest limit of 
a "legal publication." It means 300 
families, averaging four or five read
ers, and often a neighbor or two, and 
many, many unknown readers who 
find stray copies somewhere. Why, it 
is a noble congregation! Outside of 
large 'cities, where is the clergyman 
who preaches to from 1600 to 2000 
hearers? What's more, the printed 
page carries thought farther, more 
clearly and more lastingly, than the 
spoken word, even with eloquence to 
back it. The reader can reread until 
.he has got the full strength of the 
argument. He can clip and carry with 
him such points as he desires to study. 
He can show his printed clipping to 
others. A worthy thought, a new 
thought, from the humblest country 
editor, may penetrate to the ends of 
the land and across the water. Isn't 
that worth while? 

There is dignity about an editorial 
column. It carries weight and com
mands respect. "Joe says" means one 
man's opinion. "The Tribune says" 
means a great deal more, even though 
Joe wrote it and everybody knows he 
did. Moreover, that triphammer force 
of repetition comes into play, if the 
editor will but use it. to pound home 
an(\ reinforce the matter ·to be em-
phasized. · 

It all resolves itself into this: Docs 
the editor prefer to he merely a re
tailer of the weekly gossip and small 
doings of his small field? Or does he 
wish to hear a part, a helpful and vital 
part, in the intcllectnal life an<l growth 
of his readers, his town, his county 
and state-yes, perhaps, even of his 
nation? 

Paper Incomplete Without It 
The best reason for maintaining an 

editorial column in the country weekly 
is that the paper is incomplete without. 
it. The editorial column seems just 
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as essential to a newspaper as is the 
steering wheel to an automobile. It 
is the mouthpiece of the man who 
guides the destiny of the paper. And 
in the case of most country papers, 
the editor is also publisher and owner. 

Wat ch any intelligent reader who 
picks up a country paper with which 
he or she is not familiar. After glanc
ing at the name, and possibly a catchy 
headline or two on the front page, the 
reader invariably turns to the editorial 
page to ascertain the name of the 
editor and then scan the editorial col
umn. In a few minutes the reader 
forms a definite opinion of the value 
and standing of the paper. 

The editorial column gives the editor 
an opportunity to voice approval of 
worthy projects of local, state or na
tional importance. It gives him an 
opportunity to commend public offi
cials or private citizens for good work 
clone; likewise an opportunity to cen
sure the citizen who is unfaithful to 
his duties either in public or private 
life. It is the one part of the paper . 
which is the editor's very own. It is 
his pulpit from which he preaches to 
the community, .and his congregation 
is usually much larger than the con
gregations of all the local churches 
combined. 

It may be argued that the editorial 
expressions may be voiced just as 
effectively in the news columns of the 
paper, but this argument will not stand 
the test o{ close analysis. Every con
sc;entious country editor (and thank 
Goel nearly all are conscientious) will 
publish all printable news as he sees 
it, without either distorting or color
ing it. That is a sacred duty which he 
owes the public. But in his editorial 
columns he may exhort, encourage, 
censure or condemn as he deems the 
occasion requires. 

In short, the editorial column of a 
cotmtry newspaper is such a valuable 
aid to the moral and material better
ment of the community that no worth
while editor can afford to DUb!ish a 
newspaper without it. -

D. C. Lightburn Dead 
D. C. Lightburn, publisher and 

editor of the Norman County Index, 
Ada, Minnesota, died at Ada, Satur
day, July 5. 

l\fr. Lightburu was born in Pine 
Bend. Dakota county, in 1858. Soon 
after his bii-th his parents moved to 
St. Paul. where he was graduated from 
the public schools at the age of 15. 
He gained his first newspaper experi
ence on the St. Paul Pioneer Press; 
first as a carrier, then as a reporter, 
and afterwards as a compositor. From 
St. Pan! he moved 1.o Ada, where he 
fonnded the Index in 1881. For IO 

years he was deputy state insurance 
commissioner. 

Mr. Lighthurn is surviver\ hy his 
wife, three daughters, a brother, and 
six sisters. 

'N. P. Kirkwood, editor of Among 
Ourselves and of the University De
partment of Agriculture, was elected 
vice president of the American Asso
ciation of Agricultural College Editors 
at its annual meeting in Brookings, 
July IO. 
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A. M. WELLES, ORATOR 
CORNERSTONE LAYING 

Albert McClure Welles, publisher 
and editor o.f the Globe, Worthington, 
delivered the alumni address at the· 
laying of the cornerstone of the me
morial stadium of the University of 
Minnesota, Minneapolis, June 17, 1924. 

Mr. Welles was a member of the 
class of '77 of which there were fifteen 
members, seven of whom arc still liv
ing. In his address Mr. 'W clles paid 
h:gh tribute to John S. Pillsbury as 
the "father of the University," to the 
first president, William Watts Fol
well, and to his successors as well as 
to early and present members of its 
faculty. He referred also to the serve 
ices rendered by its distinguished 
graduates, both in peace and war. 

"This stadium," he said, "stands for 
physical training. Yonder buildings 
for men ta! discipline; and neither 
should be exploited at the expense of 
the other. A sound mind in a sound 
body is greatly to be desired, but to 
ensure symmetrical development of 
character, they should be supplemented· 
by a sound soul. 

"Never before has the world so 
needed men as it needs' them today. 
Men of honor, men of wisdom, men of 
culture, men of character, men of un
flinching courage and unimpeachable 
integrity, men whose trust is in God; 
who shall address themselves to the 
arduous task of readjusting unsettled 
economic conditions and stemming the 
tide of unreason . that threatens to 
sweep the republic from the safe 
moorings of constitutional government 
established by our forefathers. And 
the University of Minnesota must fur
nish its quota. 

"This day marks the beginning of a 
new epoch in the history of the Uni
versity. The pioneer clays are but a 
memory. The institution has out
grown its infancy, passed the period of 
youth, and en tercel upon the full sta
ture of manhood. In these twentieth 
century clays of keen competition, the 
university cannot lag behind; it must 
lead the nrocession. It must be in the 
van in Hie doing of those things that 
acid to the sum total of human knowl
edge, that make for a great state, that 
contribute to the betterment of hu
manity. Regen ts, faculty, students 
al1d alumni, must realize as never be
fore the importance of their attitude to
ward the great problems that confront 
the world. As the walls of the mag
nificent memorial of which this great 
stadium forms a part assume visible 
form, and as the different structures 
clcvclol) into one artistic and hannoni
ous whole, so, in the fullness of time, 
may the high hopes and ardent ambi
tions of the men and women who go 
forth from this University blossom 
forth into the full fruitage of glorious 
achievement." 

Mr. Welles' address has been pub
lished in attractive form with a dedi
cation to his classmates-"in mei110ry 
of the clays passed at the dear old 'U' 
where on June 7, 1877, we received our 
sheepskins from the hands of our be
loved and honored 'Prexy,' Dr. Wil
liam Watts Folwell." 
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LOCAL NEWS PUT 
SMALL DAILY OVER 

Across the table from us, at a com
mercial club· luncheon, sat the pub
lisher of the small city's daily paper. 
Next to me sat the associate editor of 
a farm journal of national circulation. 
The farm journal man and I were 
among the guests and the publisher 
was one of the hosts of the occasion. 
Conversation turned to the newspapers 
of the state. 

"I can see why your paper has won 
success," sa:d the farm journal man 
to the· publisher. "It plays up local 
news; treats that as of first unport-
ance." "I' 

"Yes," returned the pubfo\her, ve 
followed that rule from the first. I 
have believed that the primary inter
est of the people of a community and 
a state like ours is home stuff. \i\/h~t 
the people wish as to. loc'.11 ne~s is 
details. What they wish 111 nat10nal 
and internat:onal news is essentials 
onlv. So, with our limited space, we've 
given chief attention to local and state 
news, leaving those who vy1sh for m_ore 
details as to world affairs to satisfy 
their needs from the metropolitan 
dailies. That policy has brought us 
at least a 1neasure of success." 

I have been considering this bit of 
conversation since it occurred. With 
it in mine! I have made some study of 
small dailies, and I find an incl:nation 
toward the opposite policy among 
some of them. For example, here is 
an issue of a small town daily, which 
carries a banner head on a shipwreck 
in which four lives were lost, while 
local news of considerable importance 
is limited to a two-column head. T):iis 
is the style of the metropolitan _daily, 
perhaps; but it looks to me as 1£. the 
local news should have received 
''star" position, though it might not 
have merited a seven-column head. 

In the main, I am not friendly to
ward the banner head except for the 
verv exceptional news. The shipwreck 
was "far from home," and, while a 
shipwreck always makes an· appealing 
story, its local interest in this case was 
slight. It seems to me, therefore, that 
this story should have been subordi
nated to' local news. 

But the thing that is important is 
not so much an· individual case of this 
kind, hut a persistent policy of close 
attention to local news. This means 
the gathering of much news as well as 
the giving of details with regard to 
news of local importance. Success for 
the local, small town daily, I believe, 
lies in this direction. It is better to 
increase one's local staff in order to 
cover the local field thoroughly than 
to pay considerable tolls for outside 
wire service.-<W. P. K. 

] . Newton Colver of the Seattle 
Post-Intelligencer in an address be
fore Sigma Delta Chi, the journalistic 
fraternity, declared that the day was 
coming when good reporters might 
command a salary of $5,ooo a year. It 
would be a good thing for the news
papers if they would "put on" a few 
$s,ooo men. 
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Two-Inch Single, One Time 

Much of the fault that is found with 
local advertising can be traced back to 
some fault finder who placed a two
inch ·single column, one-time adver
tisement in the local newspaper-and 
then expected the people to come in 
and take the goods away from him. 

This is like trying to pull off a base
ball game with only one inning. 

Advertising in local newspapers is 
profitable to local business men when 
it is done correctly and run continn
ously-espec:ally when it teamworks 
with national advertising. 

Repetition builds reputation.-Des 
Moines Register. 

Donald C. Brown and Herbert E. 
• s:evert have sold the New Richland 
Star to V. C. •vVass and son of Minne
apolis. Brown and Sievert have been 
owners and publishers of the Star since 
September 1 .• 1919, shortly after they 
were discharged from world war serv
ice. V. C. \i\/ass is a veteran newspa
per man-publisher of a paper at Dell 
Rapids, South Dakota, for several 
years. His son was formerly with the 
Minneapolis Daily News. 

G. H. McQuary has advanced the 
advertising rate of the Hanley Falls 
Press. On general principles that is 
a move in the right direction. 

Harold C. Portman, son of C. A. 
Portman, the Independent, Currie, bas 
been made postmaster of Currie·. 

The editor and publisher of the 
Kews, Heron Lake, H. E. Swennes, 
and Miss Arline Wright, Minneapolis, 
were married June r8. 

Vandersluis & Murray, publishers of 
the Sentinel, Sauk Rapids, have just 
moved into new quarters, where they 
have installed new equipment, includ
ing an Optimus cylinder press. 

The Star-Gazette of Moose Lake has 
just installed a new linotype. 

The address of Justin Miller of the 
Law School, University of Minnesota, 
on "The Professional Spirit," is 
printed in the June number o[ The 
Washington N ewspape1·, issued by the 
University of Washington Press. 

H. Z. Mitchell's "The Cinderella of 
Journalism," an address delivered be
fore the national convention of Sigma 
Delta Cl1i, is reprinted in a recent is
sue of The Washington Newspaper. 

Ads for Advertising 
W c are using a series of advertise

ments in our paper advertising news
paper advertising. We obtain the ma
terial while soliciting. Manv of our 
advertisers tell us unusual sto1~ies about 
the success they are having through 
using our columns. We write catchy 
heads and run the bocly in testimonial 
style without using nan1es.· It helps a 
lot to secure the interest of the "hit or 
miss" advertiser who uses space occa
sionally.-Donald 0. Ross, Cedar Falls, 
(Ia.) Record, in Editor & Publisher. 

NATIONAL ADVERTISING 
IS ONE FORM OF LOCAL 

. Rightly considered, national. adver
tising is only local advertising; and 
the sooner publishers 0£ country pa
pers realize this the sooner will they 
get more national advertising. 

If anv reader doubts the truth .0f 
this sta.tement he might ask hin1self. 
why Bingle Buttons should advertise 
in the Hometown News unless there
by the Hometown merchants can sell 
more Bingle Buttons. 

This means that the way to get 
national advertising for Bingle But
tons is to show the local merchant 
that he can increase his sales if Bingle 
Buttons are advertised in the Home
town News. It is not unreasonable to 
expect that after a few night-letters 
have been dispatched from the Home
town merchants insisting that if Bingle 
Buttons are to be sold Bingle Buttons 
must be advertised, a contract will 
soon be forthcoming. 

J. W. Shaw, field secretary of the 
New York Press association, tells how 
a small daily published in the shadow 
of a large c:ty developed its national 
advertising in just this way. The 
manager of the small daily got the 
help of his local merchants, and when 
the salesman tried to .sell them goods, 
the merchants had this to sav, "We 
will buy and sell your goods wfien you 
show us an advertising contract with 
the local paper." 

"It clicl not take long to convince 
the sales manager that advertising in 
the local paper must be bought," con
tinued Field Secretary Shaw. "It did 
not take much persuasion for him to 
convince the advertising; manager, nor 
for the advertising manager to con
vince the 'boss.' The result was, the 
small city daily now carries prnctically 
every piece of aclvertising copy that 
goes into any daily newspaper. 

"The same plan can be followed by 
the country papers. Once sell the local 
merchant the value of advertising, and 
yon'll get his co-operation. The prop
er place to advertise goods is where 
they are sole!. They are sold in the 
villages as well as in the cities, and 
once the country paper can get the vil
lage merchant to sec the light, you'll 
find a big increase in national adver
tising in the country press." 

But there is another side to the 
story: Once a contract has been ob
tained by these methods the national 
advertiser is going to watch sales in 
the territory; and if the advertising 
does not sell the goods, the scheme 
will not work the next time.-The 
Service Sheet, New York State College 
of Agriculture. 

Guilbert 'vV. Jarvis, recently of the 
Long Prairie Leader, has joined the 
staff of the Anstin Herald as field 
agent. 

E. ]. Chilgrcn of the Times, Little
fo1·k, is the father of a daughter, 
Dorothy, born June 14. 

The Second District Editorial asso
ciation is holding its summer outing at 
Luvernc-J uly 25-August I. 
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