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AN ELF 

"Phew ! What are you trying to do? 
Smoke me out?" 

The editor (of Among Ourselves) 
jumped; that is, something inside of him 
jumped. He thought he was alone. He 
was sitting in his den, before his port
able, his pipe going, searching his soul 
for some new formula for a New Year's 
greeting to the editors of Minnesota, 
wishing he had Larry Ho's gift ·Of ver
sifying. The more he searched the 
harder he smoked. He cast an eye-or 
both eyes-about the room, but could 
see no one. 

"Well,'' came the voice again, "why 
don't you say something? That's no way 
to treat callers. And you sit there and 
blow smoke in my face I" 

The editor in sheer astonishment had 
for the moment ceased to puff at his 
pipe, and, as the cloud he had blown 
lifted, there on the cover of The Inland 
Printer beside his typewriter stood a 
funnier little elf · than he had ever 
dreamed of, a tiny bit of a face-the 
face· of eternal youth, looking out from 
between the wings of a high-co11ared 
ulster, about big enough to cover one of 
the editor's thumbs, and topped by an 
infinitesimal fuzzy soft hat which was 
just a fraction on the slant, giving an air 
of joyful jauntiness. His right hand 
was thrust deep in an ulster pocket and 
in his left was a suitcase hardly large 
enough to hold a folded postage stamp. 

"I don't know who you are, but I'm 
glad you've come and I hope you'll 
stay," said the editor, his eyes, after tfieir 

GETTING READY FOR 
1924 N. E. A. MEET 

The people of Oklahoma are begin
ning early to prepare for the coming of 
N" a ti on al Editorial association guests 
next May. The committee having charge 
of arrangements has already announced 
an itinerary for the travels of the visit
ing editors through the state. The trip 
will include Ponca City, Tulsa, Bristow, 
Oklahoma City, Guthrie, El Reno, and 
Lawton. A side trip to Medicine Lake 
will be made from Lawton, to give the 
visitors a chance to see the editors' club
house there From Lawton, according to 
plans formed, the editors will depart for 
Mexico on a two weeks' tour. This fea
ture, however, may have to be abandoned 
if the political weather in Mexico does 
not clear. 

The business sessions of the conven
tion will be held in Oklahoma City. 

H. C. Hotaling, secretary of the 
N.E.A., is scheduled to address the an-
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swift survey, resting on the suitcase. 
"Now that's better; that's really very 

nice of you. But I can't stay. I was 
just coming in to call, and wish you a 
Happy New Year and then be off; for 
this is my busy season." 

"What's your line?" asked the editor, 
his eyes again falling on the tiny suit
case. 

"Ideas, ideas," answered the elf swing
ing his suitcase forward and glancing 
pridefully down at it as if it were in his 
suitcase that he carried his ideas. "The 
New Year is the time to put new ideas 
over; that's why this is my busy sea
son." 

"Can't be very 'big' ideas, if you'll 
pardon the observation," replied the edi
tor. 

"Oh, yes they are," said the jaunty bit 
of a fellow, as he set his bag down on 
the date line of The Inland Printer. "It 
doesn't take 'much space for . .an idea. At 
that, though, they're often too big to 
crowd into some heads; ivory's rather 
dense, you know." 

"Well, I'm mighty glad you came in," 
said the editor. "An idea was just what 
I was looking for, and I couldn't seem to 
find one-not of the kind I wanted; was 
beginning to think my dome was ivory 
for sure." 

"I saw your trouble as I passed the 
window," responded the dapper elf. 
"\ii/hen an editor sits down to a type
writer and doesn't do anything- to it
but blow smoke into its face, you may 
know he's searching for an idea. That, 

nual meeting of the Oklahoma Press 
association in Oklahoma City January 4 
and 5. At this meeting arrangements for 
the national meeting in May will be 
completed. 

January Ad Hints 

Garden seed catalogs. Get grocers, 
druggists and other dealers in garden 
seeds to obtain catalogs from seed houses 
and advertise them for free cli~tribution 
among gardeners who may wish to make 
up their seed lists early and place their 
orders. 

Poultry breeding stock for sale. 
Brood sows for sale. 
Rat and mouse traps and poisons. This 

is the time of year to go after these 
pests. 

Insect powders for lice on livestock and 
poultry-at druggists. 
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EDITOR 

for one thing, is why I came in. What 
kind of an idea were you trying to dig 
up?" 

"A new idea for a New Year's greet
ing," answered the editor. 

"H'm; that is something of a poser," 
said the bit of a man, stroking his kewpie 
chin with a kewpie hand, with all the 
gravity of a judge of the supreme court. 
"New years have been coming albng with 
great regularity-for 'quite a spell,' as 
the saying goes. But how'd 
this do? 

"Here's wishing you success and 
service for 1924; you can't have one 
without the other!" 
"Bully!" declared the editor, who was 

once a member of the Bull Moose party. 
But-but it's not altogether new, is it?" 

"Everlastingly new!" exclaimed the 
elf, with hand uplifted in a Websterian 
gesture. "Everlastingly new; full of 
richset, golden discoveries for him who 
puts it to the test. It may be as old as 
thought but it comes clean and sparkling
ly bright with every fresh application. 

"There, I didn't mean to preach-but 
that's one of life's great big ideas, and 
it isn't always easy to 'sell,' you know." 

"Well, you've sold me; I'm going to 
pass it along. May I do so-present it, 
I mean-as an interview with-" 

"\\Tith the Spirit of the New Year." 
The editor turned to reach for a 

match. \Vhen he looked for his guest 
again, he was rising on a cloud of smoke, 
floating toward an open window, stand
ing erect, waving a hand and calling: 

"Success-service-1924." 

NORTHERN EDITORS 
MEET THIS MONTH 

The Northern Minnesota Editorial as
sr>ciation will hold its annual meeting in 
\;l,T adena January 24-26, the sessions be
ginning Thursday evening and continu
ing until Saturday noon. A .G. Rutledge. 
the long-time, efficient, and highly prized 
secretary of the association, as Among 
Ourselves is sent to the press, is at work 
on the program, which he says, will be 
largely a discussion of practical prob
lems. As for entertainment features
well, when 'Vadena entertains, why 
worry? 

It takes something in addition to the 
quality nf excellence to make a success 
of a newspaper. Having a paper of high 
quality, sell it. Don't wait for buvers 
to come to the office to subscribe;" go 
after them. But be sure you have a 
high quality commodity first. 
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HOME PAPER WEEK 

The state press association of New 
York, with the state college of agricul
ture, is getting ready for New York's 
annual "Home Paper Week," February 
3-9, and the plans being laid are worthy 
of consideration as a basis for some
thing of the kind in Minnesota. 

The idea behind such a "VI/ eek" is not 
to gather up a lot of subscriptions by a 
"drive," but rather to bring to the atten
tion of the public the place of the home 
paper in community, state, and national 
life. :Most folks do not know yvhat a 
tremendous industry or what a tremen
dous force their home paper is a part of. 
They think of it as something apart, not 
as an important part of a great power 
for good in the world. Home paper 
week should be made a means of giving 
them a correct understanding of the sit
uation. \II/hen they get that, as they 
may through a properly directed cam
paign, they will form a new estimate of 
the paper that reaches their homes ev
ery week. 

The Service Sheet, put out by the 
New York State College of Agriculture, 
has the following to say of the way to 
conduct a home paper week campaign: 

"The ideal wav to conduct the cam
paign is to devote an increasing amount 
of space in each issue to home paper 
week, beginning four to six weeks in ad
vance, and thus build up toward a special 
home paper week issue the week of Feb
ruary 3. By planning a large edition to 
reach all residents of your territory, 
whether subscribers or not, it should be 
possible to obtain a large amount of ex
tra advertising. 

"If some outstanding event could be 
staged during the week it would serve as 
a climax to the campaign. Such an 
event might be a supper or dinner given 
by the puhlisher to the business and pro
fessional men of his town. This would 
cost money, hut publishers who have 
tried this plan-and there have been sev
eral of them-have felt that it paid. 

"Another climax might be the showing 
of a special movie, as suggested in an
other place in this prospectus. In con
nection with the showing, a short talk 
on communty life might be given by 
some person who is appreciative of the 
place of the home newspaper." 

The field secretary's office of the press 
association and the college of agriculture 
offer to provide speakers in limited num
bers for dinners or entertainments, but 
it is suggested .that local speakers are 
best. 

It is suggested, furthermore, that the 
local paper should not depend on its own 
influence alone to create interest in the 
week. It should enlist the aid of the 
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church, the school, the library, the farm 
bureau, and similar forces. Essay con
tests in the public schools have been used 
with good effect by some publishers. 

From the foregoing it may be seen 
that a home paper week may be very 
useful as a means of giving the public 
a better appreciation of the home paper. 

Why not try the plan in Minnesota, 
with the state press association, working 
throngh a live committee, behind it? 

AMERICAN PEACE PLAN 

A peace plan for the world, the ont
come of a great contest proposed by Ed
ward Bok to the American people, for 
which more than $roo,ooo in prizes is 
being offered, will be annonnced to the 
public with the opening of the new year. 

The committee in charge of the award 
wishes to find out what the people of 
America think about the plan which re
ceives the prize. For that reason, the 
committee has planned a nation-wide 
referendum to be taken through the 
press and a host of organizations and 
agencies of national scope. 

If it can be shown that the winning 
plan has the hacking of the people, as a 
plan which will accomplish its purpose 
and at the same time entail no risk of 
involving America in European or other 
wars, the committee will have a· mighty 
argument to place before congress to 
induce the government to put the plan 
into execution. 

The whole plan is a worthy one, and 
should receive every help that individuals 
or organizations or enterprises of any 
sort can give it. That is, all should help 
in finding out the sentiment of the peo
ple. The newspapers can be of assist
ance in, perhaps, a larger way than any 
other agency, by printing at least a 
digest of the winning plan, and along 
with that a coupon for a popular vote. 

Copy of a suggested coupon is printed 
herewith. 

Its reproduction in every paper would 
be a good thing, as a means of finding 
out Minnesota's sentiment as a whole 
and of each community's views. 

Here is the suggested coupon, some
what reduced in size, although it might 
be given double column space in news
papers: 

s .................................... . 
(Name of paper printed here 

includnig name of city ( 
Do you approve the win- Yes ( ) 

ning plan in substance? No ( ) 
Name ........................... . 
Address ......................... . 
City. . . . . . . . . . . . . State ........... . 
Are you a voter? ................. . 

Mail promptly to 
The American Peace Award 

342 Madison Avenue, 
New York City 

If you wish to express a fuller 
opinion also, please write to the 

American Peace A ward. . . ·············· ........................ . 
Postscript : Every editor ought to cast 

a personal vote. The call for a fuller 
opinion than can appear in a "yes" or 
"no" vote suggests, also, possibilities for 
an editorial. 

PRINTER'S INK IN 
MITCHELL'S VEINS 

H. Z. Mitchell told the members of 
Sigma Delta Chi, at their recent con
vention in Minneapolis, that if there was. 
anything in heredity he felt there must 
be a strain of printer's ink in his veins. 
Good newspaper making does seem, from 
what he told the budding editors, an in
heritance. This is best told in his own 
words. 

These claims are based not alone 
on the 18 years that I have spent in 
the small town field, nor on the fa
vorable comments that our paper has 
received, but, if there is anything in 
heredity, I feel that there must be .a 
strain of printer's ink in my veins. 
My great aunt, Jane Grey Swisshelm, 
was, I believe, the first woman edi
tor in Minnesota, establishing a paper 
in St. Cloud in 1856. My father was 
a devil in her office and followed 
this profession-that of editor-for 
many years. My uncle, the late C. 
S. Mitchell, editor of The Washing
ton Herald at the time of his death, 
was for years in the country weekly 
game. My father tells me that I 
was kind enough to be born on the 
morning of press day so that The 
Journal Press could score a scoop 
over its competitor on the arrival of 
a son and heir. I feel sure that the 
Castoria that soothed my infant ail
ments, was paid for in advertising 
and that the malted milk that built 
up my manly frame was sent com
plimentary to the editor, as was then 
the custom. 

It's That Man Brown 

J. L. Frazier, in his "Review of News
papers" in The Inland Printer for De
cember, has this to say of a copy of the 
Owatonna Journal-Chronicle recently 
coming to his attention: 

"Wliile every detail of the paper is 
well handled, the most praiseworthy fea
ture is the excellent print. A good body 
of ink is carried without the least evi
dence of smear or offset, which indicates, 
first, a good grade of ink, then a good 
press, but most of all a proficient fore
man. The advertisements are excellent 
examples of the simple style we have 
long recommended, and with the display 
set in either Caslon Bold or Cheltenham 
Bold a very good effect is obtained. We 
compliment you upon the neatness of the 
inside pages, resulting from pyramiding 
the advertisements, though make-up there 
is no better than on the first page." 

That "proficient foreman,'' whose 
handiwork Mr. Frazier sees in the 
.1 ournal-Chronicle, is one Brown, who 
deserves all the praise implied in Mr. 
Frazier's comment-and E. K. Whiting, 
his chief, does not have to stand over 
him with a big stick, either. 

World's Press Congress 
Dean Walter Williams, School of 

Journalism, University of Missouri, 
nresident of the Press Congress of the 
'11/nrld, has announced that King Alfonso 
will open the next meeting of the con
gress, which will be held in Seville, 
Spain, beginning May 23, 1925. 



PRAISE BY PATRONS 
IS BEST ADVERTISING 

A middle \vestern printer, according to 
Frank H. Williams in The Inland Prin
ter, sought to find out the reasons why 
new customers came to his shop, and 
made some surprising discoveries, includ
ing these: 

" ( r) Seventy-five per cent of all the 
new patrons coming to the print shop of 
their own volition picked it out because 
they had heard it praised by regular 
patrons. ( 2) Fifteen per cent were led · 
there by the advertising matter issued
blotters placed on the counters of the 
town's financial institutions, folders sent 
around to local business houses from time 
to time, advertisements in the newspa
pers, and monthly calendars d.istributed in 
the business section. (3) Ten per cent 
were unable to tell just why they had 
picked out that particular shop, but ad
mitted it was because they had gained a 
favorable impression through hearino
their friends talk about it, through see~ 
ing some of its work or in some other 
way 

"The percentages discovered by this 
printer would probably hold true in other 
print shops. It is evident then, that a 
printer's customers are his best adver
tisement and that the better pleased they 
are the more new patrons there will he, 
the more the shop will grow and the 
more money the owner will make. 

"It is also plain that it is important 
for the print shop to advertise. Any ad
vertising will be a help, but some kinds 
are, of course, more profitable than 
others. This middle western printer made 
some inquiries into this angle. He asked 
new customers who had been gained hy 
the concern's advertising matter, just 
what in the advertising had made the 
strongest impressions upon them. Some 
very interesting and worth while answers 
were received and a resume of the an
swers will undouhtedly offer ideas and 
suggestions which will be of a real help 
to other printers in framing advertising. 
The advertising matter which made tli 
deepest impression and which had the 
greatest effect in bringing customers to 
the shop was, in the order of its effec
tiveness, as follows: 

" ( r) Printed advertising matter that 
was really useful. Several new patrons 
commented on the calendars distributed 
each month and said they usi;d them reg
ularly and that after seeing the printer's 
name time after time they just naturallv 
~bought of him when they needed print-
mg. Others commented on the blotters 
and stated they always found them use
ful and that seeing the printer's name 
a1:d address on these blotters, together 
with some snappy advertising matter, was 
1 he reason for their patronizing the shop. 
Others of the new customers said the 
time' tables of local trains had made a 
big hit with them and had finally brought 
1 h('m to the shop. 
. "(2) Printed advertising matter show
,,~g samples of new styles in letterheads, 
i>1 llheads, etc. l\fany of the new cus
tomers mentioned particularly a folder 
in which were shown samples of some 
of the latest things in business stationerv 
and in which were given suggestions fo; 
letter heads that might be used ·hy local 
concerns to boost their own business and 
also boost their home town. Several 
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had read this folder very carefully and 
had used some of the ideas contained in 
it. This folder had impressed many with 
the thought that the printer had excellent 
ideas and so would be able to help them 
greatly in getting out effective printed 
matter. 

"(3) Exhibitions of printed advertising 
matter which had been neatly placed in 
frames and exhibited in downtown show 
windows. Several of the new customers 
had been attracted by these displays and 
hacl stopped . and looked at them, and 
from the pnnted samples they had se
cured ideas which they could use to good 
ad vantage. Also these new customers 
said it was because they had gained from 
these exhibitions the idea that the printer 
was a live wire that they finally went to 
his shop with their orders. 

"(4) Newspaper advertising. Not 
enough of the new customers were 
brought to the print shop by reason of 
newspaper advertising- to make it seem 
as if that kind of advertising was worth 
while. But, on the other hand, when 
tl!ey were asked whether they had seen 
his newspaper advertising, most of the 
new customers said they had noticed it 
and had read it and that it was good. 
So it was clear that while no patronag;e 
could be traced directly to newspaper 
advertising, still the advertising was do
ing its bit toward bringing in business." 

The Wakefield (Mass.) I tern has 
stirred up a lot of pre-Christmas inter
est-;md business-in the last two or 
three years by putting on Christmas win
dow decoration contests, offering prizes 
in gold for the three best window dis
plays. 

Items in the Item worked up public 
interest, had the people out studying the 
'.lisp!ays, and incidentally getting sug
gestions for Christmas giving. Of 
course the merchants boosted for their 
several windows, and altogether business 
for the merchants and for the Item 
thrived. 

Tving 11p advertising with current news 
of importance is said to be a useful 
practice. It ought to be. It makes easy 
one of the first requirements of goocl 
advertising-arrest of attention. 

B. F. Clark, Hutchinson, Kansas, in 
Editor & Publisher, asks: "Why not 
turn some of those discarded things 
in your attic into cash?" Then he says 
that the Hutchinson Gazette is building 
a good line of advertisements on th~ 
idea. Good idea. 

Editor Kllled in Auto 
\V S. Swenson, editor of the Hen

dricks Pioneer, died at Luverne the night 
of December 3, as the result of an auto
mobile accident. Mr. Swenson was in a 
car being towed by another. His car 
was overturned and dragged some dis
tance before the driver of the car ahead 
could stop. Mr. Swenson had been a 
resident of Hendricks for five years and 
had won favor with the people of the 
entire community. 

FINDS BUSINESS IN 
LOCAL OPPORTUNITY 

L A. Rossman, publisher of the 
Grand Rapids Herald-Review who last 
year did a business of $60,000 ',is the sub
ject of an interesting sketch in the 
Printer-] ournalist of November. The 
sketch is by N. ]. Radder, formerly in 
charge of the work of journalism in the 
University of Minnesota. 

The most interesting thing in the 
sketch, perhaps, is that which has to do 
witl_1 Mr. Rossman's ability to discoyer 
busmess leads in the opportunities of his 
territory. Of this Mr Radder says: 

"Take, for instance, the idea that re
sulted in the publication of a pamphlet on 
'Opportunities in Itasca County.' Itasca 
county, in the northeastern part of the 
state, is one of the newest of Minnesota 
count_i~s and i_s just now completing the 
trans1twn penod from logging to agri
culture and manufacturing. Mr. Ross
man picked out some of the settlers who 
have been successful, wrote their stories 
got photographs, and sold the idea to th~ 
Grand Rapids Commercial Club. Thirty 
thousand copies were printed. 

"Another illustration of Mr. Rossman's 
creative publicity methods is the pam
phlet 'Fifteen One-Day Auto Trips in 
Itasca County.' Ten thousand copies of 
this booklet were run off b:ir the Herald
Review. They were paid for by the re
sorts and by the Commercial Club. In
numerable folders and booklets have been 
printed for the resorts. A few months 
ago the first issue of a new monthly 
house organ was produced in the Herald
Review plant. This job will probably be 
permanent. The industry for which this 
house organ is printed extends . all over 
the :state. Any printer who thought of 
the idea could probably have landed the 
contract. 

"It is characteristic of Mr. Rossman's 
methods that this idea of getting job work 
1s not to go out and take something away 
from a competitor, but it is to start some
thing new." 

This kind of thing is to capitalize the 
resources of one's territory It means 
!ooking for constrnctive n~\~s, printing 
1t, and then making use of the same ma
terial as the basis for getting job work. 
It is the soundest kind of business for it 
sticks-becomes almost the e;clusive 
property of the publisl1er who develops it. 

Another striking characteristic of the 
subject of the sketch is his ability to 
push back the horizon of his field-to 
widen the field, in other words. He has 
dnne this by reaching out to surroundin a

communities for bus.iness. For. exampl;, 
he has newspapers m three other tribu
tary communities. Two of these are 
printed in the Grand Rapids shop, while 
the other is put out from a plant of its 
own. Rut all three papers draw job work 
to the Herald-Review office. 
. Rut that idea of digging up construc

tive news, such as that included in "Op
portnnities in Itasca Countv" and then 
maki:1g use of. it as the bas·i~ for profit
able ioh work 1s one of those "big ideas" 
you read about. 

Among the antiquities found in Egypt 
are the rnins of a librarv, with the in
scription over the door, "'Medicines for 
the Soul."-The Inland Printer. 
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VETERANS TALK TO 
EDITORS OF STATE 

H. Z. Mitchell of the Bemidji Sentinel, 
and H. C. Hotaling of the Blue Earth 
County Enterprise executive secretary of 
the National Editorial association and 
the Ten Thousand Lakes of Minnesota 
association, in addressing th~ mem?e1:s 
of Sio-ma Delta Chi, national iournalistic 
frate;nity, in Minne~polis in N<;ivember, 
gave expression to ideals and ideas of 
value not only to editors of the future 
but to editors of the present. . 

Mr. Mitchell's addres_s, g;!ven ~ne 
afternoon, was on the subiect, The. Cm
derella of the Press," and was highly 
diverting as well as instructive. ~e ca~
turecl the interest of his hearers with this 
near the opening of his talk: 

The country weekly is today the 
Cinderella of the World of Journal
ism. For years we sat in the. ashes 
of public tolerance, _g~rbed _ m the 
rags of unpaid publicity, with the 
smudges of unbusinesslike methods 
concealing our natural beauty. We 
were lorded over by our big sisters, 
the city dailies and the national mag
azines, forced to accept .tl?e scraps 
from their tables, sustammg our
selves by the business they did not 
want or could not get. Vv e were use
ful, just as the Cinderella ~f the 
fairy tale was, handy to have 111 our 
own little community where we 
were called upon to perform the 
most menial tasks, but of the parlor 
we saw little and of the w:irld less. 

The arrival of our fairy god
mother, the war, changed our vie:v
point, for the ii!creased prosp_enty 
in all lines of busmess reflected itself 
in the country newspaper office. \Ve 
adopted better business methods, 
Franklin price lists, proved ourselves 
most valuable in service to our. coun
trv and for the first time 111 ~ur 
liv~s wo're for a while the glass slip
per /,f national advertising. qur ap
pearance improved, and as might _be 
expected we then proved . attractive 
to the fairy prince, the ult11nate co1~
sumcr whose will is law and who IS 

~ven 'now seeking; his Cinderella. 
Cinderella ,,f t11e fairy story s.at de
murely by the hearth, you will re
memht·r, waiting for the heralds of 
the prince to seek her out, but we 
are somewhat more brazen, and to
dav the country weekly, the modern 
Ci;1dcrella, is standing on one foot, 
the other extended through the door
wav asking for the slipper that will 
en;ble her to take her rightful place 
in society. 

Un fortunately for us, however, our 
IJig sisters have assumed the. same 
undignified position and the silvery 
sheen of their silken hose has so 
dazzled the eyes of the heralds of 
the prince, the advertising. agents, 
that they arc fitting the slipper on 
everv foot but that covered by the 
rough homespun sock. 

\Vi th this introduction to his . main 
theme ·Mr. Mitchell passe? to a. discus
sion of the problem of 111terest111g na
tional advertisers in the country weekly 
and emphasized this point: 

That national advertisers advertis
ing in national mediums miss a 
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great follow-up influence by not tell
ing ultimate consumers through the 
local papers, the local dealer who 
handles their goods. Mr. Mitchell 
said however, that national adver
tisei;s are beginning to discover this 
fact. 

A rrain he pointed out the three salient 
elem~nts in effective advertising of a 
national product-the manufacturer, the 
retailer, and the newspaper. These, l!e 
said, had been linked together, but not 111 

the proper order. He urg~d that !nanu
facturers, instead of senchng their ~d
vertising lay-outs and cuts. to the retailer 
in the hope that he would 111 turn call ?n 
the newspaper, should send such material 
to the publisher, feelin~ _ass1~recl that the 
publisher, seeing advertising 111 the offing, 
would call on the retailer. 

Mr. Mitchell furthermore placed gr~at 
emphasis on the importance of service 
to the advertiser on the part of the pub
lisher. 

In all of this talk Ivir. I\Iitchell em
phasized the need <;in. the part. of _sch~ols 
of journalism of givmg effec~ive msti uc
tion in advertismg not only n~ ~he prep
aration of copy, but in aclverhsmg meth
ods and solicitation 

Hotaling on Profess:onal Joys 
The joys and sa.tisfactions of _the pro

fession of journalism were praised elo
quently by H. C. ~o~aling ~t a banquet 
"'iv en the embryomc J ournahsts by The 
Jv[inneapolis Tribune the evening follow
ino· :Mr. Mitchell's address. Among other 
tI{ings, Mr. Hotaling insisted that the 
journalist should be a leader among the 
constructive men and forces of a com
munity. He said that an editor _wI:io pos
sessed individual initiative, a. willingness 
to work, a spirit of leadership,_ and wh.o 
had it in mind to be of service to his 
constituency, would have no difficulty in 
winning for himself a place of. est<~em 
in the hearts of the people of his com
munity or of accumulati_ng ~ufficien~ of 
this world's goods to live m com;or1., 
an<"i enjoy at least some of the world's 
pleasures. He decried, therefore, the ten
dencv among editors to use the prof~~
sion -merely as a stepping-stone to politi
cal or other preferment. He held that 
the man who adopts journalism as a pro
fession should not accept other office. 

Mr. Hotaling told the young men pres
ent that the people were looking .to the 
press for inspiration and leadership and 
that because of this fact the ~ress was 
calling for men who cou~d see 111 a gos
pel of service a profession. truly v:orth 
while. Success could be achieved by iden
tifying one's self with the life of any 
given community and asking the people. 
to co-operate in making the paper an 
adequate medium for the advancement 
of the best interests of all. 

It will interest many Minnesota pub
lishers and printers to know that Charles 
W. Kellogg has succeeded Henry Lewis 
Bullen as manager of the efficiency de
partment of the American Ty~e J7m111-
ders company, and will have his head
quarters at the company's central plant 
in Jersey City. Mr. Kellogg w~s ~ 
speaker at one of t!1e a_nnual editors 
short courses at U111vers1ty Farm, St. 
Paul, not long ago. 

Charles R. Adams, formerly secretary 
to Governor J. A. 0. Preus, has b_ought 
an interest in the Duluth N ews-Tnbune. 

Theodore Christianson, Dawson Sen
tinel, and chairman of the house commit
tee on appropriations, _recei:tly acldr~ssed 
the students of the Umversity of Mmne
sota. 

Lloyd S. Belleville advertising man
ager of the Winona Republican, 'A'.as 
married on Thanksgiving Day to Miss 
Grace Schreiner, Correctionville, Iowa. 

The Hibbing Daily Tribune issued a 
24-page edition in cel_ebi:ating the OJ?en
ing of the Aurora-H1bbmg state high-

way. · · " 11" 1 A Staten Island rac\10 firm 1s ptD.1s 1-

ing" a radio "ne>vspaper." Here 1s a 
rhance for some one to invent a word. 
\i\That the firm is doing is publishing news 
by radio. It won't have to worry about 
the high price of print paper. . 

In seeking to find out whether _its book 
customers preferred to get their store 
advertisino- through the newspapers or 
direct thr.';'ugh the mails, the Wanamaker 
store in New York found that 54 per 
cent preferred the newspapers. 

Postmaster General New reports that 
in a single city of less than 500,000 pop
ulation the postoffice handled more than 
200 ooo notices of undelivered copies of 
sec~nd class matter. Are you helping to 
load the postoffice department of the 
c01111trv with this burden? 

J. B. Sprague has sold the Gully Ad
vance to T. A. Cashman. Mr. Sprague 
has purchased the Oslo Tribune. 

Senator Magn11s Johnson in a recent 
address in Washington said: "There. is 
nothing helter than newspaper advertis
ing." 

The Polk County Leader, Crookston, 
is moving into new quarters. 

B. VJ. Clabaugh, with the News of 
Fairmount, N.D., for many years, has 
started another News at Sauk Centre. 

Joseph A. Schneider has sold the 
Adams Review to Lawrence Nelson, for
merlv of the Austin Herald. 

A." J. Anderson is now publisher of 
the Green Lake Breeze of Spicer, having 
purchased the paper from Miss Florence 
Henderson. 

T. I-I. Peterson has sold his interest in 
the Eveleth News, of which Harry Rab
win becomes editor and manager. 

The Freeborn County Holstein asso
ciation, at a meeting in Albert Lea re
cently, announced its intention to carry 
on a newspaper advertising campaign for 
tl1e Holstein breed in Minnesota. 

H. E. Wolf, formerly superintendent 
of schools in Fairmont and later in Deer 
River, has bought the Itasca News of 
Deer River. 

R. R. Wise of Brainerd, veteran 
sportsman and pioneer in development of 
the state as a st1111mer playground, has 
been re-elected president of the Ten 
Thousand Lakes of Minnesota associa
tion. Other officers, also re-elected with
out opposition, are: E. T. Winship of 
Owatonna, vice president; A. D. Darge 
of St. Paul, vice president; H. M. Gard
ner of Minneapolis, treasurer, and H. C. 
Hotaling of St. Paul, executive secre
tary. 
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