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SHORT COURSE WILL 
STRESS ADVERTISING 

Advertising will be the subject of · 
uppermost importance discussed at th ~ 
Editors' Short Course, University Farm, 
St. PauL May 3-5. 

Bert Skinner, a merchant of Albert 
Lea, in an address before tlw Minne

. sota Editorial association in St. Paul 
in February, emphasized the !Peel the 
merchant felt of practical assistanre on 
the part of publishers in the preparation 
of retail advertising copy. From ~ome 
of the questions which followed :Mr. 
Skinner's talk, it seemed to those in 
charge of the Editors' Short Course 
that editors would like to have some 
assistance in equipping themselves for 
giving to merchants such aid as Mr. 
Skinner suggested. For this , reason, it 
was decided to concentrate at the Ed
itors' Short Course, in part, at least, 
on the preparation of advertising copy. 

Getting Down to Grass Roots 
As a means to this end, the entire 

morning of Friday, May 4, will be given 
to a discussion of subjects. related to 
advertising. The first address will have 

. to do with the "Psychology of Adver
tising" by Donald G. Paterson of the 
department of psychology, University 
of Minnesota. This subject is funda
mental, and should be of great assist
ance in arriving at an understanding of 
the principles underlying successful ad
vertising. The next address will be a 
discussion of "The Local Mcrchaut as 
an Advertiser'· by C. R. Hoffer of the 
d~partment of sociology of the Univer
sity. Mr. Hoffer last snmm<:r made a 
~tudy of this subj cct in th<' t1eld, so 
that he should be able to g·ive some 
interesting information as to the atti
tude of the merchant toward the whole 
subject, and thus enable editors to ar
rive at some satisfactory scheme of 
approach. Then will come a study of 
the actual business of writing adver
tisements that will sell things. This 
will be the climax of the morning's 
work, and will be by Mrs. M. T. Hills, 
advertising department, the Dayton Co .. 
Minneapolis, who will usc lantern slide 
illustrations. The publisher who writes, 
or helps the merchant to write, a<lver
tising which actually increases a mer
chant's sales, is not going to have much 
trouble in securing copy from a mer
chant so helped. Further11nore, once 
having convinced himself that he can 
prepare such copy, the publisher will not 
he long in arriving at the conclusion 
that the· way to sell space to hesitant 
nwrchants is to show them that adver
tising will increase their sales, and that 
can he dont' by giving him a sample of 
the kind of advertising that produces 
results. 

Ad Booklet Is Plan 
l t is the hope of those in charge of 

the short course that they may be able 
to place in the hands of those at
tending the course a small pamphlet 
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dc11ling with the one subject, "How 
to Write for the Country Merchant a 
Retail Ad That Will Produce Re
sults.'' It is the plan to furnish 
editors attending the course enough 
copies of this bulletin for distribution 
among their advertising patrons, so that 
the merchant by a little study may pro
duce his own business-getting ads. 

Another feature of the course will 
be a study of headline writii1g. This 
is a subject which warrants extended 
study. Headlines are the show-window 
display of the thing the newspaper 
has to sell. Moreover, there is a close 
alliance between news headline writing 
and successful advertising writing, so 
that this feature of the course will be 
of added value to the student of adver
tising. 

. . 
REMEMBER 

the 

Editors' Short Course 
May 3-5 

University Farm 

St. Paul, Minn. 

. .. .. .. . . . . . . . . . . . . . . . . . . . . . •' 
Print Shop Problems, Too 

Em,phasis, again, will be .placed upon 
the practical problems of the print shop. 
The successful operation of the back 
shop is one of the effective ways of 
building a country publisher's business. 
Good printing is an art. A paper at
tractively printed sells itself much more 
easily than a paper of inferior appear
ance even though the content of the 
latter may be better than that of the 
former. 

Moreover~ advertising attractively 
presented is far more effective than ad
vertising of indifferent typography. It 
has been decided, therefore to devote 
Thursday afternoon, May 3, to a roun(l
table discussion as to what is the best 
make-up for the country weekly, includ
ing the presentation of news. :of feat
ures, and of advertising. Seth Thorn
ton, director of th~ School of Printing· 
of South Dakota State College, Brook
ings. an enthusiast, and yet a very 
practical man in the field af printing. 
will have charge of this feature. 

Afternoon in a Print Shop 
Again, Friday afternoon will be spent 

at the Dunwoody Institute print shop. 
Minneapolis, in discussing such sub
jects as "Ink," "Possibilities in the Use 
of the Linotyp<"," "Filing Systems," 
"The Proper Adjustment of the Tym
pan," "The Care of Paper Stock," "The 
Handling of Linotype Metal," and so 
on. The discussion of these subjects 

(Continued on page 3 col. r) 
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''AD" POSSIBILITIES 
FOR MONTH OF APRIL 

Here are some special lines of ad
vertising which it will pay to give spe
cial attention to through Ap.ril. In 
January, Among Ourselves printed a 
calendar of advertising posibilities for 
the year. Among others who saw the 
calendar was Paul·W. Kieser of the pub
lications department, South Dakota 
State College, Brookings. Mr. Kieser 
paid the scheme the compliment of re
vising and adding to it and sending out 
an improved calendar to the editors of 
South Dakota. That the Minnesota 
editors may have the benefit of Mr. 
Kieser's amendments, below will be 
found the schedule for April. It con
tains hints which should add to the 
sale of advertising space throughout 
the month. Here it is: 

April 
Garden seeds and lawn mowers, 

rakes and garden tools. 
Formaldehyde and corrosive subli-

mate for seed potato treatment. 
Chicks for sale. 
Purebred bulls and boars for sale. 
Drain tile for farm drainage (best 

sale in spring). See your lum
ber_ dealers. 

Insecticides and fungicides for the 
garden. At druggists. 

Feed for chicks . 
Materials for household repairs

lumber, hardware, lime, cement, 
etc. 

Screen doors and windows, fly poi
sons, etc. 

Kerosene for fighting mites in poul
try houses. 

Linseed oil and varnishes for shin
ing up or refinishing furniture in 
spring housecleaning'. 

Soybean seed for sale. Grain ele
' vators and stores. 
Dairy utensils-milk pails, cans, 

strainers and cooling tanks. 

NAT'L ADVERTISERS 
TURN TO NEWSPAPERS 

Manufacturers of textiles, some of 
whom in recent years have spent very 
large sums in advertising their products 
in women's magazines and other gen
eral mediums, are finding out that such 
advertising does not sell goods to the 
consumer over the counter. The· rea
son is. according to a writer in Editor 
& Publisher. March 10, that "not half 
the retail stores can stock hi~~;h class 
goods, even in the large cities." Wom
en's magazines and other general me
dinms will have to be abandoned, there
fore, and advertising done through 
trade papers in order to reach mer
chants and through newspapers in order 
to reach the consumer. When a manu
facturer through a trade paper has in
terested a merchant in carrying his 
line, he can then advertise in the local 
newspaper and "spot" his advertising 
on consumers who can get his goods. 
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ANALYZING YOUR JOB 
Have vou as an editor ever sat down 

and met;tally taken your job apart to 
see just how it might be reconstructed 
in order to enable you to put out a 
better product in newspaper form? If 
you have not, we believe that at such 
a task you might very profitably spend 
several hours. 

It is to encourage that kind of think
ing that, in connection with the Ed
itors' Short Course at University Farm, 
May 3-5, will be held a country week
ly editorial policy contest with first 
and second prizes of $25 and $r 5, as 
an incentive to enter. Several years 
ago a lecturer at University Farm 
took more than an hour to urge upon 
students the advisability of laying out 
a clear-cut plan for arriving at a 
definite goal. That lecture has stuck 
in the minds of the editors of Among 
Ourselves ever since. The thing ad
vised bv the lecturer is something too 
seldom- undertaken hy those entering 
upon business or professional enter
prises. The problem is: Can we, a,; 
editors, do that sort of thing? If we 
can, we shall be greatly benefited. 
Those who make no attempt a-; well 
as those who do in this contest will 
get the benefit of a composite of the 
various .policies outlined. 

] ust by way of starting the thing 
we may say that the country weekly 
editor, like the editor of the big daily. 
has a four-fold job as follows: 

That of informing the public-
By printing the news . 
By printing other instructtvt: ma-

terial 
That of entertaining the public 
That of serving the community 
Tl1at of developing a profitable en-

terprise-
By selling one's paper at a fair 

price . 
By selling one's advertising space 

at dividend-earning rates. 
If the foregoing is a fair statement 

of the objective of a country weekly 
publisher, how is . such a goal to . be 
.attained? To answer that question 
is to formulate a country weekly ed-
itorial policy. . 

Those who have been for a consH1-
erablc time in the business of country 
newspaper-making .have either con
sciously or unconsctou:;ly dcyeloped a 
policy. It ought not to be cltfficult for 
them to set down on paper a statement 
of that policy. Those who are youn~er 
in the game have clevelopecl a J!oltcy 
by aspiration rather than by expenence, 
probably. Such a policy may be some
what vague and nebulous. It may be 
more difficult for those younger in the 
business to put their ideas into concrete 
form. Nevertheless, ·it will help to 
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clarify their thought if they will make 
the effort .. 

Certainly the bringing together of the 
experience of the older men on the 
one hand and the aspirations of the 
younger men on the other, ought to be 
of immense service to the profession. 
For this reason, we believe that this 
contest is one of the most important 
that has been. suggested for such meet
ings as this Editors' Short Course at 
the University of l:Vlinnesota. 

May we urge, therefore, that the 
readers of Among Ourselves tackle this 
job in a whole-hearted way, both for 
their own and for their fellow erlitors' 
benefit? 

WHAT PEOPLE READ 

Many are the critics of the newspa
pers, whose criticism is based on in
sufficient consideration of the evidence 
available in the newpapers themselves. 
How often have you heard some one 
complain t>f the amount of space de
voted by the press to reports of crime. 
as if newspapers were mostly reports 
of the activities of criminals. ·what 
are the facts? 

Bristow Adams, editor of the Col
lege of Agriculture, Cornell Univer
sity. in a recent survey of the New 
York City dailies, found that more 
than 25 per cent of the text contents 
of the morning papers was given to 
business and finance and more than 8 
per cent to government and .politics 
Crime received less than 5 per cent of 
the space and the conrts less than 4 
per cent. 

The next time you hear a critic spout
ing his views, ask him for exact figures. 
In all probability. he will not be able 
to give them. 

THE BEST WAY 

The best way to get circulation ts 
to get out a good newspaper and se-ll 
it at a fair price. 

That is the time-tried and fire-tested 
way. 

When you are sure you are doing 
that, then you may start on your house
to-house, in-town-and-country cam
paigns and feel sure that you will get 
results, and you won't be tempted to 
resort to premiums and contests which 
cost more than they come to in money, 
time, and disappointment. 

An Ad Sold His Spuds 
''If you want some good potatoes, T 

\vill put whatever you want in your 
cell<u- and leave them there for a week. 
Then. if you are not satisfied that 
they are the best you ever had, I will 
take them out again. My price de
livered is 6o cents a bushel." 

This is what W. A. Watson, of Riv
erview farm, St. Louis county, grower 
of certified Green Mountain seed, told 
the folks in his neighboring towns. 
"One order," he says, "would lead to 
another, till I got the crop down to 
where my cellar would hold it. They 
have heen peddling potatoes around 
here at from 30 cents to so cents a 
bushel." 

In .other words, marketing is a mat
ter not only of quality, but of sales
manship also.-Northwcst Fannstead. 

DON'T BE A BARNACLE 

No doubt many Minnesota publishers 
have received a letter<. from the organi
zation department of the Porte Pub
lishing Co., a little letter sent out just 
to stimulate interest in the press or
ganizations to which the recipients of 
the letter are assumed to belong. On 
the chance that some may not have re
cei vee! a copy of the letter, however, 
one paragraph is reprinted here; it ·is 
worth pondering: -

Unless your organization is one 
of the few among many, your of
ficers are not paid in money for 
tht>ir services.' They get their only 
reward in the pleasant conscious
ness of having· clone something to 
further the interests of their pro
fession. Help them ',along-don't 
block their path. And remember 
that a "do-nothing" attitude is as 
harmful, if not more so, than active 
opposition. The best ships afloat 
can be ruined by barnacles. 

SHOW THIS ITEM 
TO YOUR BANKER 

In the last six weeks of the old year 
the Scanlan-Habberstad State Bank of 
Lanesboro used its advertising space in 
this newspaper to preach the gospel of 
thrift. 

Cashier Orval U. Habberstad of the 
bank states· that as a result of such 
advertising 85 new savings accounts 
have been added since November 23. 
The total increase of savings on rk· 
posit in that bank the same period 
amounts to nearly $35,000. That's 
some record for a period of less than 
six weeks. 

The growth of this Lanesboro bank 
demonstrates the value ef advertising 
even for a financial institution. Whet-! 
about twenty-five years ago this news
paper was started, that bank did not 
believe in advertising. Year in and 
year out the bank had carried only a 
small "professional" card in the home 
paper, it being considered "unethical" 
for a banking concern to advertise. And 
after thirty years of such "advertising" 
the total resources of the hank were 
less than $30,000. 

Then someone connected with the 
hank got the idea to try out real ad
vertising. The advertising was started 
in a small way, the copy for the ad
vertisements in the home paper being 
changed weekly. Evidently the experi
ment proved satisfactory, because little 
by little the advertising space was in
creased, and more ancf more attention 
was given to these weekly talks to the 
community. Today this bank is one of 
the largest in Fillmore county, and more 
than anything else this is due to effec
tive and systematic advertising in the 
horne paper. 

The next time you are bothering your 
mind with the question: Does adver
tising pay?-just ask the Scanlan-I-Iab
herstad State Bank about; it.-LeVang's 
Weekly, Lanesboro. 

Homer B. Hanson, editor of the En
terpt-isc at Morton. and Miss Clara 
Ewert of the same place were married 
rccen tly. 



SEEING THE JOB 
BEFORE IT'S SET 

If one could just sec what a printinf.{ 
job is go ing to look like, without hav
ing to set it up and pull a proof, what 
a lot of tim e he wou ld save! Well. one 
can now do th at very thing. At k as t, 
one can sec what a joh is going to 
look Iii«· with il'ss work than indicaterl. 
The medium by which he is able to 
do this is "The L inotype Layout Kit.'' 
put onl by the Mergenthaler Linotype 
company. 

The kit is made up of "type and 
border material for use with scissors 
and pastcpot to construct the layout as 
i1 wi ll look in print." It ronsi:;ts of 
72 loose sheets of type and border lay
out material. in a serviceable manila 
portfolio. Each of 32 o f the sheets 
carries the printed start of a layout 
in the form of a built-up border (each 
sheet presenting a different border). 
leaving the whole surrounded space open 
for pa ting in a proof of .illustration 
and type matter. The sheets are in the 
two sizes most used by advertising 
men; namely, the 1 r x 14 size and the 
8,l4xrr size. A IJ of the material. how
ever, is so designed that it may be cut 
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up and past! d a desired for layouts 
of any dim1msion or character. In
clud d in the portfo lio arc 4 sheets 
of decorativ~· headband and tail-piece 
material, 12 ;sheets of linotype borders 
in strip-forrp, 16 sheets of \'arious 
sty les and sizes of type. and 8 sheets 
of decorative initials. A pamphlet. "The 

Layout in dcverti ing Typography," i 
included with the working material. 

A lthough the kit has not been planned 
for general distribution. a limited num
ber of copie are available for advcr
ti ing compositors. agencies, printer . 
and trade compositors, at a nominal 
price of one dollar. 

---------------------------------
( on tinucd from page 1 col. 2) 

wilJ be ilJustratcd with practical dem
onstrations. 

Further instructi0n in practical prob
lems wilJ be given Friday evening with 
a series of motion pictures dealing with 
"The Sick Print Shop," and "The Mak
ing of High Grade Paper." A knowl
edge of papers is desirable if one is 
going to usc printer's ink to the best 
effect. 

Minneapolis journal Dinner 
An ther outstanding feature of the 

cou rse will be the complimentary dinner 
given by the Minneapoli s Journal. on 
Thursday evening, May 3, at 6:30 
o'clock. Following this dinner, for 
wh ich a tempting menu has been ar
ranged, there will be three ad dresseo 
which will let publishers ec themselves 
as others see them. Rev. Dr. John E. 
Bushn II , pastor of Westmin ter church 
in Minneapolis, one of the leading 
churches in the west, wi ll discuss the 
suhj ect, "The Press a Seen from the 
PuLpit." H. J. F letcher, professor in 
the law school of the University of 
Minnesota, will address the editors on. 
"The Press as Seen fr m the Bar." 
H. V. ] ones. editor and publisln· of 
lht M inn eapolis Journal, wi ll lose 
th e program with some comm nts on. 
"O ut ~idc Views as Seen from the In
side." 1 f nothing- happens to prevent. 
Lotus D: off111an, president of th(' 
University, will serve as toastmaster. 

With lhe foregoing features and the 
ed itorial policy contes t. m ntion of 
which is made in the editorial columns 
of this number of Among Ourselves, 
it is belicv d that this short course will 
be one of tb most valuable yet offered 
by the University. 

New Kind of Contest 
ln announcin g the ditorial policy 

cont st it may be said that the con te t 
is s mething brand new in the line of 
editorial contests. lt is announced as 
a means of drawing out some construc
tive thought as to the publication of the 
country weekly for the benefit of those 

who participa·te as well as for the bene
fit of those who do not, though the 
former will get the greater good. 

Co ntestants will be all owed to submit 
statements of not to exceed 6oo word . 
in answer to the question: How be. t 
to make a country weekly which will 
achieve two ends; namely, serve its 
community and produce a profit for 
the publisher. first prize of $25 and 
a second prize of $rs wi ll be given 
through the genero, ity of the 1Iinne
sota State Fair's publicity departm~nt 
of which Ray P . Speer is direct r. ,\11 
papers ubmitted must arrive at the of
fice of publi•tation . University Farm. 
St. Paul, not later than Tuesday, Apri l 
24. The pa .)ers shou ld not bear the 
name of the ritcr or any other mark 
of identificati• n, but hould be enc losed 
with a letter from the writer. Papers 
and lt'ttcrs wl lJ then he correspondingly 
numbered. and the pap rs without the 
letters will h<~ sent to judge :probably 
out. ide of th state, who will pass upon 
them without• knowing the author in 
any case. , 

Even if the contestant wins no prize. 
he will profi!; immensely by the solid 
thinking he wi ll have to do in order 
to produce a tatemcnt of hi ileal 
policy for the publi cation of a profitable 
country weekly. 

Lengb Wants Newspaper 

L<' llghy. P\ lk county. 11 inn ., is anx
ious to have a newspapc1· . . o anxiou> 
that it was wi llin g to pay for advertis
ing space in Amo11g Ourselv('s in order 
to main· it wi hes known. Among 
Ourselves does not take paid advertis
ing, hut it is wi llin g to pass the word 
along to any who may b<' interested. 

Lengby is a town of about 200 and 
is trad cc11 tcr for a la rge territory. 
Be -ides, it is surround d by many 
lakes, and th•t' hun ti ng and fishing arc 
good. For furthe1· information .eorge 
Phillipson, L engby, may be adclrcs ·eel . 

ADVERTISERS STUDY 
PAPER'S CHARACTER 

That advertisers-national advertis
c·rs-take into consideration the moral 
character of the mediums through which 
they present their appeal to the public, 
is apparent from an article, giving th<" 
view. of the Salada tea adverti ing man, 
in Editor & Publisher for March 10. 

William H. Walsh, the advertising 
man referred to, i quoted as follows: 

The first thing we do when we 
intend to advertise in a certain fie ld 
is to notify our . alcsmen to make 
a painstaking tudy of the situation; 
even, if ncce sary. a house-to-hous 
canvass of certain districts, to see 
whether the newspaper has a home 
circulation. and whether it is read 
by the women of the household as 
well as the men. 

* * * * * * 
If it meet. Llw c sential require

ments in respect to haracter and 
tanding in a community and cia.· 

of advertisement it carries, we 
would not hcsitat to go into it. 
even though its circulation be some
what smaller than a rival news
paper in that particu lar field, which 
catered rather to a sporting, sensa
tional lemcnt. 
Some one ought to point out to Mr. 

\oVals!~ that tht' country weekly is just 
the kllld of paper that is read by tht• 
women as well a the men and that it is 
othcrwi r of the character he eeks in 
mediums for hi advertising. 

~!any 'Il l innc ~•ota country new ·pa
pC'rs arc getting along well in years. 
The Mercury of Spring Valley ha~ 
bC'gun its forty -fourth volume and thl' 
Enterprise at E lysian is 30 'ears old. 
Thl' o1·th ~entral Prog-res · of t. 
Paul recen tly rounded out 12 years of 
continuou scrvi c. The ~ pring \Tal 
ky paper has be~n t•clited by F . E. 
Langworthy from the beginning. 
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STATE'S BILLION 
DOLLAR INDUSTRY 

Immense possibilities for the printing 
business lie in Minnesota's billion dollar 
industry. Yes, it might be called Min
nesota's fdur billion dollar industry, 
for its total value falls only a little 
short of $4,ooo,ooo,ooo. That industry 
is farming. 

In 1920 the value of the farm lands 
of Minnesota was $2,750,328,432; the 
value of farm buildings, $550839,893; 
the value of implements, $r8r,o87,968; 
the value of livestock, $305,163,825. 
This made a total of $3,787,420,u8. As 
there were at the time 178,478 farms, 
the average value was $21,221. 

The drive of this industry toward 
the use of business materials and meth
ods is increasingly rapid. More and 
more · farmers are acquiring offices, 
desks, letter files, typewriters, and let
terheads. More and more of them are 
using advertising. What is going to be 
the outcome? 

The outcome· is going to be better 
business for the farm and greater pros
perity for the state. The publisher and 
printer is going to benefit thereby, of 
course; as everyone else will benefit. 
But the publisher is going to benefit 
more directly. He is going to print 
letterheads, sales lists, direct-by-mail 
advertising, and more and more news
paper advertising. . 

The thing to do is to push the move
ment toward the use of business mate
rials and methods, and there is no bet
ter way to do that than to get the 
progressive farmer to use the products 
of. your print shop. 

Onward, printer soldier! 

i ... ~;~;~~~· ~·~~~~·~s· ... i 
......................... ~ 

The gardening season opening is al
most here. Why not get a story about 
your town's best gardeners and what 
they get out of gardening in the way 
of fun and profit? 

Spring cleaning time is almost here. 
Begin to line up your merchants for 
ads of all sorts of spring cleaning sup
plies and equipment from soap to 
vacuum cleaners. Then get your sell
ers of wallpapers, wall tints, and your 
other repair men into line for cleaning
time advertising. 

Have you ever stopped to consider 
the possible effect of the proof of a 
joh on the man who has ordered the 
worl<? "A good clean proof will help 
puiJ trade," says The School of Print
ing News of South Dakota State Col
lege, and the News speaks truth in 
that. A fine clean proof creates a 
good impression in the mind of the 
man who has ordered the work and 
prepares him for ready acce,ptance of 
the finished job, and that in turn pre
pare' the way for another order. 
\Vatch your proofs. 

Th<" success or failure of nearlv 
every person living in Minnesota i-s 
dependent upon the prosperity of the 
farmer.-C. W. Pugsley, Assistant 
Secretary of Agriculture. 
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...................... ~<$><® ! PI A LA. MODE . I ..................... ., .... 
E. H. Denu, managing editor of the 

Bemidji Daily Pioneer and secP:tary 
of the Bemidji Pioneer Publishing 
company, has resigned to give his at
tention to the development oi tlw 
business of the Bemidji Book and Sta
tionery company. A. ]. Wiltse, a vet
eran newspaper man who was for a 
while manager of the Overseas Cam 1) 

Dodger. becomes managing editor of 
the Daily Pioneer, G. E. Carson be
comes business manager, and Freel 
Fraser becomes advertising manager. 

D. L Keith, recently of Hot Springs, 
S. D., is now editor and business man
ager of the Sleepy Eye Hera1cl-Di,;. 
patch, having acquired a part intcresr. 
Mr. Keith is an Iowa man, anJ has 
had extensive experience in nevv spa per 
work. He is a graduate of Tarkio 
College, of Tarkio, Mo., and is a vet
eran of the vVorld War, havinf{ served 
overseas. Mr. Keith was for tw0 vears 
the news editor of the Storm ·Lake 
(Tow a) Pilot-Tribune and later ran his 
own paper at Correctionville, Iowa, 
selling this in September. 1922. 

Postal affairs at ] ackson will c:on
tinue to he administered h,· members 
of the editorial family. ] ohr, L. King, 
editor of the Pilot, who was appointed 
postmaster nine years ago under the 
Wilson administration, has turned over 
the affairs of the office to C. F. Malla
ham, editor of the Republic, the Hard
ing administration appointee. 

S. E. Farnham, editor of the Inde
pendent Press of Madison, has just 
finished his fifty-first year in new~pa
pcr work. Having fought a good fight 
and made a good record in his first 
half century, Brother Farnham has en
tered upon the second half with high 
courage and resolution. He learned 
his trade on the Freeborn County 
Leader at Albert Lea along about 1872. 

The Biwabic Times recently cele
brated its seventeenth birthday. The 
editor says: "Whatever pecuniary 
profits have resulted from our efforts 
have gone back into the plant to make 
a better newspaper and a better print
shop and have stimulated progress to
wards the ideal in which we feel the 
public has a big interest." 

On the date line of the Bowlus Ad
vance, C. 0. Nelson, editor, it now 
reads: "VoL 7, No. 1." "And it was 
thought the kid wouldn't Jive," says 
the editor. 

The Eveleth News has entered upon 
its twenty-fifth year and in an cdi~orial 
announcement of the fact says: "The 
News has had a most successful year. 
Our list of subscribers has grown 
steadilv and Eveleth advertisers hav(· 
hecn n-10rc than fair with us." 

The [owa Editorial association in 
session at Des Moines, February 8-JO, 
recommended that members join Coun
try Newspapers, Inc. 

Wisconsin paid tribute to the power 
and dignity of the country editor on 
February 2 when the president of the 
Uniyersity of Wisconsin "recognized'' 
W. H. Bridgman of the Stanley Re
publican, for distinguished services to 
the state's agriculture. For I 5 years 
\Visconsin has been conferring these 

honorary ''dipJ.omas" upon resideilts 
and non-residents of the state. The 
four men honored with Mr. Bridgman 
brought the list up to 50 names. Mr. 
Bridgman was one of the speakers at 
the Minnesota Editors' Short Course 
two years ago. 

E. G. Robb, formerly of the print
mg department at Dunwoody Indus•
trial Institute, Minneapolis, died on 
March 13 at Joliet, Ill. 

The Union News of Mankato has 
been taken over by McDonnell Broth
ers, publishers of the Telegram who 
will issue both papers. ' 

Work will be started early in the 
spring on a new home for the Enter
prise at Cokato. 

The Herald of Sauk Centre reports 
the purchase of a new Intertype ma
chine. 

C. A. French, whose name has been 
associated with that of the Times at 
Monticello for lo these many years, 
celebrated his 70th birthday anniver
sary a wee]< or so ago. 

George L. Bargen of Mountain Lake 
is the ne\y city editor of the Independ
ent at St. James. 

More Work for Hotaling 
H. C. Hotaling, publisher of the 

Blue Earth County Enterprise and ex
ecutive secretary of the N a tiona! Ed
itorial association, has heen appointed 
executive secretary of the Ten Thou
sand Lakes association, in place of 
1 van Coppe, resigned. Mr. Hotaling 
will continue as secretary of the N a
tiona! Editorial association, but will 
have his office hereafter with the Ten 
Thonsand Lakes association 111. the 
Hyan hotel, St. Paul. 

Have You Ever Seen? 
A sheet from the bed of a river? 
A wink from the eye of a needle? 
A check drawn on a sand bank? 
k nail from the fmger of fate? 
A feather from the wing of an army? 
A hair from the head of a hammer? 
A nut from a holt of lightning? 

-Devil's Pi in the Dunwoody News 
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~ THINGS TO THINK ~ 
-~~ 

"'!"he:e is a thing in the newspaper 
protess1on called a fake. It was in
vented hy a fool. It is used by fools 
and hy fools only. Did you ever think 
of the magnitude of the presumption 
of the reporter who thinks there is 
something in his poor wit that is an 
imp1·ovement on the truth? If you 
w1sh to he dramatic, fascinating, pow
erful, tell the truth. Do you hate 
tinsel, cant, humbug-tell the truth. If 
you seck dishonor and ohscuritv
rleclicate your time, talent and cnci·gy 
to the fake."-Edward Price Bell Lon
don Daily News, speaking at th'c Me
dill School of Journalism, Chicago. 

Find out what features in your pa·· 
per prove most interesting to differ
ent classes of readers-bankers, law
yers, preachers, teachers, phySiicians, 
women and men. The facts would in
terest your readers and would be worth 
knowing in getting out your paper 
from week to week. 
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