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The egg is a marvel of nature. A nearly perfect food, it is 
packaged and essentially ready for market when laid. It is high 
in protein, vitamins, and minerals. The quality of its protein is 
tops. In fact, it comes so near to perfection that scientists use 
it to measure the value of protein in other foods. Do consum
ers know these facts? What are you doing to tell them. 

On the other side of the coin, let an incident occur cast
ing a shadow on eggs. The news media give it wide coverage, 
and its significance is often blown badly out of proportion. 
The egg's image suffers irreparable damage. Drops in egg usage 
are observed following such incidents. What does the egg indus
try do about adverse publicity? What do you do? 

Trends in egg usage. Following a peak in the World War 
II period, (403 eggs per person in 1945). egg consumption has 
dropped sharply. Fortunately, the drop has slowed during the 
last few years. The big question is whether current levels of 
consumption can be maintained. The figures below show what 
has happened. 
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Eggs are plentiful this year. They will all be used in 
some way. But direct purchases of them for food in the home 
appear to be down somewhat due to the unfavorable publicity 
they have received. 

Reasons for decline. Many things contribute to the drop 
in egg consumption. Most can be classified under two major 
categories: (1) changing life style and (2) adverse publicity. 
Both have exerted a serious impact on the consumer's image 
of eggs. 

Changing life style. Americans do not live as they once 
did. Late night television viewing (including snacking). the 
coffee break, and working wives with limited time for meal 
preparation have resulted in many people eating hurried, light 

breakfasts or none at all. The growing availability and use of 
convenience foods have further reduced egg usage. And the 
high level of affluence enables people to use more red meats, 
poultry, and fish cutting the use of eggs further . 

Adverse publicity. Over the past several months, eggs 
have been hit with unfavorable publicity . Some of it resulted 
from limited but real problems. Much of it was unearned and 
unjustified. And too much of it was based on highly controver
sial data and questionable correlations regarding the cholesterol 
problem. 

Cholesterol. The argument over cholesterol rages on . 
Does it cause heart trouble? Conclusive proof of connection be
tween dietary cholesterol and heart disease has not been es
tablished. However, eggs are banned from many diets. On the 
other hand, some scientists and physicians hold that eating 
eggs has no effect on blood cholesterol level and may even 
lower it. 

During a period of several months this year when news 
on the dangers of cholesterol was released on a systematic basis, 
egg sales fell 9 to 12 percent over a comparable period last year. 
Yet the average price was 15 to 18 cents a dozen less . Regret
tably. more publicity of this nature is scheduled for release 
during the next several months. With all of these image-lowering 
activities, who is saying, "Eggs are good for you : " 

Contamination. Incidents of egg contamination are hurt
ing the egg industry badly . Chief contaminants are the chlori 
nated hydrocarbons of which DDT is one . Contamination with 
the PCB's (polychlorinated biphenyls) has been rather limited, 
but the scare has been great. Salmonella has been traced to 
eggs in some outbreaks. But eggs have been wrongly blamed in 
far too many cases . 

Some contamination is bound to occur. But egg produc
ers, processors, and handlers need to try to eliminate it . Gov
ernmental surveillance for contaminants is increasing and will 
intensify . 

A challenge. The time has come. Egg people can no 
longer look the other way and hope for a solution . They must 
"accentuate the positive, eliminate the negative," by telling 
consumers about the excellent nutritional qualities of eggs . 

The poultry industry should not wait for bad publicity 
to hit. Counteraction is slow and costly . Moreover, much of 
the damage incurred will already have become permanent 
through lowered egg image . 



Effective promotion of eggs will require apequate re
sources. Meaningful effort goes beyond the individual producer 
to group action. Even one state or a region cannot be as effec
tive as the nation's egg industry working together. 

Money will be needed. Not all will agree on the best way 
to raise and spend it. Presently, enabling legislation is in the 
limelight. Some states have it already. Others are considering it. 
And it is being explored on a national basis. Enabling legisla
tion involves a check off, usually on each case of eggs, for pro
motion of and research on eggs. 

In conclusion. Egg consumption is down. The egg's image e 
is falling, and more adverse publicity is to come. Profit margins 
are narrowing. The egg industry can no longer bury its head in 
the sand. It needs to take action . It must effectively promote 
the use of eggs or face diminishing opportunities. The egg and 
you are your future! 

The article in this issue appeared in Monthly Poultry Suggestions, Octo
ber 1971 of the University of Illinois Cooperative Extension Service . 
The remarks of the guest authors apply to the Minnesota scene as well 
as Illinois. 

PLAN NOW TO ATTEND THE MIDWEST POUL TRY 
FEDERATION CONVENTION FEBRUARY 4-5, 1972, 
HOTEL LEAMINGTON, MINNEAPOLIS-SOMETHING 
FOR EVERYONE INVOLVED IN THE POUL TRY 
AND EGG INDUSTRY. EDUCATIONAL SESSIONS
BUSINESS MEETINGS-EXHIBITS-SOCIAL EVENTS. 
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