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SHADE TREE MAINTENANCE 
SHORT COURSE 

SEPTEMBER 20 - Zl, 1965 
NORTH STAR BALLROOM, ST. P AUL CAMPUS 

MONDAY 
A.M. 
Pres1ding. 

8:15 Registration. 

9:00 Welcome . . . 

9: l 0 Common insects 
on shade trees . 

l 0: 15 Coffee 

10:35 Protecting trees 
during construc-

Rober t Mullin 

North Star Ballroom 
FEE: $4. 50 

Leon C . Snyder 

Alex Hodson 

tion. . . . . . Donald White 

11: 10 Value of a trade 
organization . 

11 :45 Lunch. 

P.M. 
Presiding. 

1:00 New approach to 
tree problems 

2:30 Coffee 

Bob Wright 

North Star Ballroom 

John Lofgr en 

Hugh Thompson 

2:45 Questions and 
answers. . . Panel of Speakers 

4:00 Adjournment 

TUESDAY 

A.M. 
""I"re'S1 ding . 

9:00 Common diseases 

Robert Phillips 

of shade trees . . Herbert Johnson 

10:00 Coffee 

10:15 Pruning facts. 

11:00 Safe use of 
pesticides . 

11:20 Question period 

11:45 Lunch. . 

Leon C . Snyder 

Neil Mil es 

Speaker s and Staff 

Nor th Star Ballroom 

September and October, 1965 

P . M. 
Pres1di ng . . . . . . . Donald White 

1:00 Assembly . . . . . . . . . . . 
Break into groups for tree 
maintenance demonstrations: 
Chemical root pruning, stump 
chipping, and equipment. 

CAPITALIZE ON LANDSCAPE SURVEY':< 

Time, Work, And Money 

Is the argument, frequently heard among 
nurserymen, that the biggest drawback to land
scaping is the "time, work, and money involved, " 
a valid one? Of course, any such argument is 
valid to some degree in an economy that stresses 
as much worksaving as possible . But, judging 
from the results of this survey, it appears that 
nurserymen themselves have overemphasized 
the time and work involved . For example, of 
those included in this survey, 76 percent of the 
homeowners with well landscaped property dis
agreed that landscaping maintenance involves 
"too much time . " This compares with 57 per
cent of the homeowners with poorly landscaped 
property who, generally, are of course less 
interested in landscaping. 

Now take the amount of work involved by 
the homeowner . Eighty percent of those with 
well landscaped property responded either 
"disagree" or "strongly disagree" that good 
landscaping involves too much work. This com
pares with only 53 percent of homeowners w1th 
poorly landscaped property . 

If these figures hold true, they indicate 
that the nurseryman who strongly advocates the 
saving of outdoor work with all customers may, 
in some instances, actually be putting into the 
minds of some of his better customers the idea 
that landscaping is too much work. 

Stress Economy 

When it comes to the costs for landscaping, 
it appears that nurserymen could do well by 

>~ Adapted !rom Merchand1smg and Sales Bulletin 
No. 176. American Association of Nurserymen. 
Inc . , August 1965. 



stressing the economy of organized landscape 
planning; and perhaps, at times, have lands cape 
planning "specials , '' especially in off seasons. 
While 64 percent of those with well landscaped 
homes d1sagreed that the cost is too high , a 
significant 32 percent thought 1t was . This fact 
may be capitalized on in promotions . In the 
case of those with poorly landscaped homes , 51 
percent felt landscaping costs were too much, 
while only 43 percent disagreed with this state
ment. 

In relation to costs, it appears that much 
could be done by nurserymen to dispel such 
feelings . Moreover, the tremendous drive 
toward planting and beautification throughout the 
nation should raise the value of landscaping in 
the minds of homeowners so they may not think 
costs are so high . 

The subject of costs deserves sound study 
by eve1·y nurseryman to see what he can do to 
sell the economy of landscaping by promoting a ll 
its values, includ1ng conservation of the l and and 
soil, better living and family enJoyment outdoors , 
and other healthful considerations. The general 
impression people have of those who live in 
well landscaped houses is that they are nice and 
of average or better incomes . 

While the survey brought out that home 
owners generally did not expect to get back all 
they spent for landscaping, the landscaped home 
Wi:l.s considered 11 nice," ' 1neat," or "clean" by 
97 percent, as compared to only 25 percent for 
the unlandscaped home. 

Home Values 

In relation to estimated values of land
scaped homes and unlandscaped homes, homes 
m the higher brackets are generally better land
scaped . - For houses under $15, 000 , 24 percent 
we1·e well landscaped as compared t o 58 percent 
poorly landscaped. In the $15, 000 to $19,999 
bra eke L, the figure was 42 percent as against 
34 percent, and in the $20, 000 to $30, 000 
bracket, 27 perc.ent were well landscaped as 
against 7 perc.ent poorly landscaped. 

Strangely, education seems to have little 
effect on whether homes are or are not well 
landscaped. Survey figures indicate that for 
owners with a high school or better educat1on, 
the well and poorly landscaped homes were well 
balanced. 

As gcne1·ally known, owners with well land
scaped homes are older than those with poorly 
landscaped homes, ranging from 30 to 60 years 
and above . The oldsters should not be neglect 
ed, as they do considerable planting. 

More owners of poorly landscaped homes 
had three or more children than owners of well 
landscaped home:> . 

Social Pressures To Landscape 

Various aspects of social pressure in r e 
lation to lands~..aping were l.Jrought out l.Jy the 
survey. Here the national drive for natural 
beauty should have vast effect in promoting more 
sales of landscaping, as it may in time become 
almost anti- social not to plant and beautify one's 

land. Your AAN sales promotion has subtly 
brought this out in many ways for many years . 

Since people usually resent implications 
that they are being forced into landscaping by 
social pressures, the nurseryman will have to 
be careful in promot10ns along such lines . 
While almost nobody agreed with the statement, 
11 lt is necessary to do landscaping because peo
ple expect you to, 11 almost no one disagreed with 
the statement that "one has to keep up h1s yard 
at least to the average of the neighborhood. " 
Only 17 percent disagreed with the statement 
that "people have no business living in a nice 
residential area if they are not willing to main
tain proper landscaping. " 

Eighty-three percent of the homeowners 
with welllandscaped .property ''agreed" or else 
"strongly agreed" with the statement that "one 
poorly landscaped home can almost ruin a -
whol e neighborhood . 1' Versions of such state
ments might be used in nursery advertising and 
promotions without antagonizing homeowners. 

People Notice Good Landscaping 

Survey results indicate that owners of 
both well landscaped and poorly landscaped 
homes notice a home because of the landscaping. 
As expected, the owners of well landscaped 
homes (71 percent) "nearly always" as well as 
''usui:l.lly" noticed such a home as compared to 
40 percent for poorly landscaped homes . 

Eighty - eight percent of those with well land
scaped home:> noticed other homes in terms of 
their landscaping as compared to 82 percent for 
those with poorly landscaped homes . It is sig
nificant that the latter are aware of other land
scaping. This may mean that they are not hope 
less from a sales viewpoint for the future . 

Many inferences can be d r awn from Uus 
survey in relation to promotion of landscape 
sales . Some were generally known from pre
vious surveys, others we1·e not. At any rate, 
Penn State and author Bylund are to be con
gratulated for the survey. 

Sales -and- promotion-conscious nurserymen 
can capitalize on this survey to increase both 
volume and profits through improved sales and 
advertising approaches . 

EDITOR'S COM~lENTS 

C . Gustav Hard 
Extension Horticulturist 

The Shade Tree Maintenance program this 
year is geared to answer some of the most com 
mon questions concerning tree health and main
tenance . You will notice that considerable time 
has been left open in the program for discussion 
of problems you have encountered in your com 
munity this year . Why not write your problems 
down now? 

Remember , those dates are September 20-21. 
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