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University of Minnesota 

Tourism Center

Greetings,

In 2006 the Tourism Center worked with 

new collegiate leadership, new Advisory 

Committee members and subsequently, new 

ideas. As a result, we find ourselves with a 

new guiding statement: “The Tourism Center 

prepares and supports the tourism industry 

for success and sustainability.”  Related to 

this statement we have, for the first time, 

measures of success related to education, 

research, engagement, and finance. I am 

both humbled and honored to have such 

an outstanding team of staff and Advisory 

Committee members who willingly worked 

through the challenges associated with these 

new ends. Simultaneously, I believe we are 

all excited about this direction and its related 

outgrowths and opportunities. As the Center 

looks toward its 20th year of operation in 

2007, I believe it remains true to its origins 

and is continually improving its ability to be 

accountable to our supporters.

While much of our work is exciting, my 

2006 Center highlights include hosting the 

first Minnesota Conference on Sustainable 

Tourism, partnering with other state organi-

zations to support primary economic impact 

data collection, and intensely engaging our 

Tourism Center Advisory Committee.  Your 

perspective on our work or possible work 

is welcome! Please contact us at www.

tourism.umn.edu, ingridss@umn.edu, or 

612- 624- 4947. 

Sincerely,

Ingrid E. Schneider, Ph.D.

Director

The Tourism Center Team

Tourism Center staff work diligently to stay abreast of 
tourism industry issues and needs, and are supported 
by faculty affiliates and Community Vitality Extension 
Educators.

Dan Erkkila, Ph.D.     
Kent Gustafson, M.P.A.
Jodie Kaden, Administrative Assistant  
Cynthia Messer, M.A.

Graduate Research assistants provide critical support to 
the Center’s research functions. 

Nikki Hinds   Raintry Salk, M.S.  
Tran-tuan-Hung, M.S.  Tony Schoenecker, M.S.
Hyoungkil Kang, M.S.  Steffany Stern, M.P.A.

The Advisory Committee is essential for our success 
as they serve as our advocates and ‘ear to the ground.’ 
Our sincere appreciation goes out to each and every 
one of them.

Mark Anderson, Department of Transportation
Tom Benson, Tour Minnesota Association
Kathy Dummer, Twin Cities Tourism Attractions      
    Association
John Edman, Explore Minnesota Tourism
Steven Frank, AAA Minneapolis
Randy Gutzmann, Minnesota Festivals & Events 
    Association
Doug Killian, Mall of America
Dino LoBaido, Minnesota Association of Convention & 
    Visitor Bureaus
Colin Minehart, Minnesota Licensed Beverage 
    Association
Courtland Nelson, Minnesota State Parks
Tom Ossell, Congress of Minnesota Resorts
JoLynn Reeves, Minnesota American Indian Chamber of 
    Commerce
Maureen Scallen, Minnesota Association of Convention 
    & Visitor Bureaus
David Siegel, Hospitality Minnesota
Linnea Stromberg-Wise, Member-At-Large
Jerrilyn Thompson, Cooperative Ecosystems Studies Unit
Henry “Hank” Todd, Carlson Companies 
Tom Whelan, Nemer-Fieger
Deb Zak, University of Minnesota Extension Service
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SUPPORTING OUR MISSION: 
The Carlson Tourism, Travel & Hospitality Chair

Historically, the Carlson Chair has been used to support a variety of research and edu-

cation efforts across Minnesota. The Center can access up to 4.5% of the fund’s market 

value, which was $1,647,523 in 2006. A total of $660,714 has been used since inception (see 

chart). For every Chair dollar spent, an additional $.87 has been leveraged, for a total of 

$574,142.

Decisions about fund use are made by the director in consideration of established cri-

teria, advice from the Advisory Committee, and approved by the Dean and Director of 

Extension. The second request for proposals resulted in a variety of exciting ideas, of which 

four were recommended for funding by the Advisory Committee review team (see www.

tourism.umn.edu for RFP details). These projects included 1) understanding the Minnesota 

meetings market, 2) identifying the tourism potential of sled-dog powered events and 

races, 3) a northwest Minnesota visitor profile, and 4) Native American tourism develop-

ment project.

Beyond these projects, the Carlson Chair supported other research, education, and per-

sonnel. The primary research focus was the economic impact of tourism in Minnesota.  

In partnership with Explore Minnesota Tourism and the state tourism associations, the 

Chair supported data collection and analysis on tourism economic impact. In addition to 

economics, the second statewide assessment of residents’ attitude toward tourism was 

funded through Chair dollars. Beyond primary data collection, Endowment funds enabled 

dissemination of research information through print and verbal presentations.

The Center relies on the goodwill of its 

friends and supporters to facilitate other-

wise impossible program and research efforts. 

Philanthropic support allows the Center to do 

important things we simply cannot do through 

our traditional sources of revenue.  We appre-

ciate each and every contribution someone 

makes to our Center. We pledge to do our 

very best to apply each gift for maximum ben-

efit to further the Center’s important mission. 

There are many ways to give at the University, 

including cash, securities, estates, gifts of 

forestland, farmland, or other real estate or 

property, or individual retirement plan assets. 

Find out the details on how to support the 

Center at www.tourism.umn.edu or contact 

the Foundation at 612-624-3333.

Personnel: 30%Research: 25%

Reinvestment in
Principle: 11%Miscellaneous: 5%

Education: 16%Public Relations:13%
Marketing and
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Greetings,

In 2006 the Tourism Center worked with 

new collegiate leadership, new Advisory 

Committee members and subsequently, new 

ideas. As a result, we find ourselves with a 

new guiding statement: “The Tourism Center 

prepares and supports the tourism industry 

for success and sustainability.”  Related to 

this statement we have, for the first time, 

measures of success related to education, 

research, engagement, and finance. I am 

both humbled and honored to have such 

an outstanding team of staff and Advisory 

Committee members who willingly worked 

through the challenges associated with these 

new ends. Simultaneously, I believe we are 

all excited about this direction and its related 

outgrowths and opportunities. As the Center 

looks toward its 20th year of operation in 

2007, I believe it remains true to its origins 

and is continually improving its ability to be 

accountable to our supporters.

While much of our work is exciting, my 

2006 Center highlights include hosting the 

first Minnesota Conference on Sustainable 

Tourism, partnering with other state organi-

zations to support primary economic impact 

data collection, and intensely engaging our 

Tourism Center Advisory Committee.  Your 

perspective on our work or possible work 

is welcome! Please contact us at www.

tourism.umn.edu, ingridss@umn.edu, or 

612- 624- 4947. 

Sincerely,

Ingrid E. Schneider, Ph.D.

Director

The Tourism Center Team

Tourism Center staff work diligently to stay abreast of 
tourism industry issues and needs, and are supported 
by faculty affiliates and Community Vitality Extension 
Educators.

Dan Erkkila, Ph.D.     
Kent Gustafson, M.P.A.
Jodie Kaden, Administrative Assistant  
Cynthia Messer, M.A.

Graduate Research assistants provide critical support to 
the Center’s research functions. 

Nikki Hinds   Raintry Salk, M.S.  
Tran-tuan-Hung, M.S.  Tony Schoenecker, M.S.
Hyoungkil Kang, M.S.  Steffany Stern, M.P.A.

The Advisory Committee is essential for our success 
as they serve as our advocates and ‘ear to the ground.’ 
Our sincere appreciation goes out to each and every 
one of them.

Mark Anderson, Department of Transportation
Tom Benson, Tour Minnesota Association
Kathy Dummer, Twin Cities Tourism Attractions      
    Association
John Edman, Explore Minnesota Tourism
Steven Frank, AAA Minneapolis
Randy Gutzmann, Minnesota Festivals & Events 
    Association
Doug Killian, Mall of America
Dino LoBaido, Minnesota Association of Convention & 
    Visitor Bureaus
Colin Minehart, Minnesota Licensed Beverage 
    Association
Courtland Nelson, Minnesota State Parks
Tom Ossell, Congress of Minnesota Resorts
JoLynn Reeves, Minnesota American Indian Chamber of 
    Commerce
Maureen Scallen, Minnesota Association of Convention 
    & Visitor Bureaus
David Siegel, Hospitality Minnesota
Linnea Stromberg-Wise, Member-At-Large
Jerrilyn Thompson, Cooperative Ecosystems Studies Unit
Henry “Hank” Todd, Carlson Companies 
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S U P P O R T I N G  O U R  M I S S I O N : 
The Carlson Tourism, Travel & Hospitality Chair

Historically, the Carlson Chair has been used to support a variety of research and edu-

cation efforts across Minnesota. The Center can access up to 4.5% of the fund’s market 

value, which was $1,647,523 in 2006. A total of $660,714 has been used since inception (see 

chart). For every Chair dollar spent, an additional $.87 has been leveraged, for a total of 

$574,142.

Decisions about fund use are made by the director in consideration of established cri-

teria, advice from the Advisory Committee, and approved by the Dean and Director of 

Extension. The second request for proposals resulted in a variety of exciting ideas, of which 

four were recommended for funding by the Advisory Committee review team (see www.

tourism.umn.edu for RFP details). These projects included 1) understanding the Minnesota 

meetings market, 2) identifying the tourism potential of sled-dog powered events and 

races, 3) a northwest Minnesota visitor profile, and 4) Native American tourism develop-

ment project.

Beyond these projects, the Carlson Chair supported other research, education, and per-

sonnel. The primary research focus was the economic impact of tourism in Minnesota.  

In partnership with Explore Minnesota Tourism and the state tourism associations, the 

Chair supported data collection and analysis on tourism economic impact. In addition to 

economics, the second statewide assessment of residents’ attitude toward tourism was 

funded through Chair dollars. Beyond primary data collection, Endowment funds enabled 

dissemination of research information through print and verbal presentations.

The Center relies on the goodwill of its 

friends and supporters to facilitate other-

wise impossible program and research efforts. 

Philanthropic support allows the Center to do 

important things we simply cannot do through 

our traditional sources of revenue.  We appre-

ciate each and every contribution someone 

makes to our Center. We pledge to do our 

very best to apply each gift for maximum ben-

efit to further the Center’s important mission. 

There are many ways to give at the University, 

including cash, securities, estates, gifts of 

forestland, farmland, or other real estate or 

property, or individual retirement plan assets. 

Find out the details on how to support the 

Center at www.tourism.umn.edu or contact 

the Foundation at 612-624-3333.

Personnel:  30% Research:  25%

Reinvestment in
Principle:  11% Miscellaneous: 5%

Education: 16% Public Relations: 13%
Marketing and
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M E E T I N G  O U R  M I S S I O N : 
Educational Accomplishments that are Preparing the Industry for Success & Sustainability in 2006

The Center retained its high quality, research-based educational programs in Minnesota and beyond. University of Minnesota Extension 
significantly expanded our ‘field team’ by hiring several new educators. We enjoyed our initial opportunities to enhance their understand-
ing of tourism as well as work together to bring our programs across Minnesota. Beyond the core educational programs we highlight 
below, we updated our web page to include a section on sustainable tourism.

At Your Service: working with multicultural customers a customer 
service program, is now available in English and Spanish. This year community-wide 
initiatives were a primary focus. These initiatives train local instructors to deliver 
program workshops, include extensive service training for managers and a com-
prehensive evaluation process. The advantage of these efforts is that they create 
partnerships between community and Extension to build sustainable local service 
efforts. Program lead: Cynthia Messer

The Festival & Event Management program continued to educate festival 
and event personnel through in-person and online program offerings. Program mate-
rials were updated and standardized while maintaining the expert-facilitator led pro-
gram. Additional online offerings are planned in 2007. Program lead: Kent Gustafson

Tourism Development is a suite of services and products focused on sus-
tainable tourism development. In addition, the Center hosted the first Minnesota 
Conference on Sustainable Tourism to elevate the understanding of sustainable tour-
ism and provide examples of economic, social and environmental best practices that 
will benefit Minnesota’s tourism industry. Program lead: Cynthia Messer

A Travel Counselor Certification program, sanctioned by the Travel 
Industry Association of America, continued in partnership with Explore Minnesota 
Tourism. The Center offers training for the certification exam and administers both 
in-person and online exam. The program offers anyone who interacts with the 
traveling public the opportunity to enhance, test, and certify their knowledge about 
our state. To become certified, participants must obtain a score of 85 or higher on 
a 100-question exam with questions across twelve categories related to Minnesota 
tourism. Program lead: Kent Gustafson

Degree Program

This year we successfully obtained approval for new courses that broaden the 
Resource-Based Tourism degree options. Specifically, two new courses will be added 
to the curriculum in 2007: International Tourism and Tourism Marketing. The Tourism 
Center supports undergraduate and graduate degree programs in Resource Based 
Tourism (RBT) that are administered by the Department of Forest Resources.

Tom Benson, Associate 
Dean Dick Senese and 
Chad Bolstrom at the 
‘Tourism Works for U’ 
event  (L-R)
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M E E T I N G  O U R  M I S S I O N : 
Research Accomplishments that are Preparing the Industry for 
Success & Sustainability in 2006

The Center embarked on a significant economic impact research project 
while continuing its visitor profile research and information dissemination 
efforts. Our 3rd annual ‘Tourism works for the U’ poster reception, held 
during ‘See America Week’, hosted more than 40 guests interested in tour-
ism research. Beyond these research projects, we supported and coordinated 
research through the Carlson Chair (see next section) and updated our web 
page with an entire section on sustainable tourism: www.tourism.umn.edu.  

Economic Impact of Tourism in Minnesota and Visitor Profile

Personnel: Davidson-Peterson & Associates
Financial support: Carlson Chair for Hospitality, Travel & Tourism, Explore Minnesota Tourism, 
Minnesota Arrowhead Association, Minnesota Heartland Tourism Association, Southern Minnesota 
Tourism Association, Metro Tourism Committee

A 12-month economic impact and traveler profile research study initiated in 2005. The comprehensive primary 
data collection efforts included onsite consumer interviews, resident telephone interviews, as well as interviews 
with lodging managers. Statewide and regional results are available from this timely Minnesota specific data. 
Further, county economic impact reports are available.  

Visitor Profiles & Projections

Economic Impact of All-terrain Vehicles in Minnesota
Personnel: Ingrid E. Schneider & Tony Schoenecker
Financial support: All-terrain Vehicle Association of Minnesota

Two components, a consumer questionnaire and manufacturing questionnaire, assessed the participants, their 
economic impact and the industry’s impact in Minnesota. The results have spurred discussions on trail design, 
additional research opportunities, and national ATV media attention.  
 
Green Routes
Personnel: Ingrid E. Schneider, Steffany Stern, & Nikki Hinds
Financial support: Renewing the Countryside, Explore Minnesota Tourism

A market study with two foci: 1) to assess level of awareness of Green Routes and local food importance to 
destination and/or restaurant choice among potential ‘green’ tourists, and 2) level of interest in and willingness to 
travel for Green Routes among patrons of select MN restaurants. Results provide insight for those interested in 
marketing locally grown foods and creating attractions that include them.

St. Paul Festival Association
Personnel: Ingrid E. Schneider, Raintry Salk, & Nikki Hinds
Financial support: St. Paul Festival Association, Center for Urban & Regional Affairs

A profile of St. Paul festival visitors, their expenditures, and visits using an onsite contact administered across 6 
different festivals. Results provided essential information for event planning, sponsorship, and marketing.

Visitor Profiles: Northwestern Minnesota
Personnel: Raintry J. Salk & Ingrid E. Schneider
Financial support: Chambers and Convention Bureaus of Detroit Lakes, Mahnomen, Frazee, Fergus 
Falls, Pelican Rapids, Perham, Fargo/Moorhead, Wahpeton/Breckenridge and Hawley; Explore Minnesota 
Tourism, and UM Tourism Center Carlson Endowment  

A profile of tourists throughout northwestern Minnesota using an onsite contact administered across nine months.  
The final report (expected August 2007) will provide insight on effective marketing as well as destination devel-
opment opportunities.

M E E T I N G  O U R  M I S S I O N : 
Engagement Accomplishments that are Supporting the Industry in 2006
Efforts to engage fellow academicians, colleagues, and communities took us across 
Minnesota and the globe. These experiences allow us to share our work, learn from 
others, as well as highlight the University and the Center. In an effort to engage oth-
ers at the University, we celebrated our 3rd annual ‘Tourism Works for the U’ where 
we showcased our projects in a poster session reception.

A sampling of our presentations

Bringing Global Issues to Local Settings
Personnel: Cynthia Messer   
Location: Burlington, Vermont
Host: National Extension Tourism Conference

Aspects of Sustainable Tourism
Personnel: Cynthia Messer   
Location: Las Vegas, Nevada
Host: International Society of Travel and Tourism Educators

The Reality of Change In Volunteer-Driven 
Organizations
Personnel: Kent Gustafson   
Location: San Antonio, Texas
Host: National Association of Community Development 
Extension Professionals

Building Bridges: Connecting Agriculture and 
Heritage Through Tourism
Personnel: Kent Gustafson   
Location: Sioux Falls, South Dakota
Host: Southeast South Dakota Tourism Association

A sampling of our facilitations

Three Rivers Wine Trail Development
Personnel: Kent Gustafson
Location: Metro/Southeast Minnesota
Sponsor: Six wineries

Regional Growth Impacts on the Brainerd Lakes 
Area Tourism Industry
Personnel: Kent Gustafson   
Location: Brainerd, Minnesota
Sponsor: Brainerd Lakes Area Chamber of Commerce

Boards & committees served

Across the state and globe

Bridging Brown County
Chambers of Commerce-
    Grand Rapids, MN
    Brainerd Lakes Area
Convention & Visitor Bureau
    Grand Rapids, MN
Governor’s Council on Tourism (MN)
Heartland Tourism Association
National Extension Tourism Design Team
Minnesota Festival & Events Association
National Children’s Center for Rural and 
    Agricultural Health and Safety
        -Agri-tourism Health & Safety for Children 
Sustainable Development Partnership Boards
    Northeastern & Central Minnesota
Travel & Tourism Research Association
UN World Tourism Organization
Washburn High School Travel Academy 

Within the University of Minnesota

Center for Urban and Regional Affairs 
    Community Assistance Program 
Epsilon Sigma Phi
North Central Research and Outreach Center
University of Minnesota Extension Service- 
    Community Vitality
        -Regional Educators Search Committees
        -Research & Evaluation Specialist Search 
            Committee

Minnesota photos courtesy of 
© Explore Minnesota Tourism
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