
Fundraising underway 
The School of Journalism and Mass Communication 

has undertaken the largest fundraising effort in its 
history. The goal: to raise $500,000 to equip and up
date the School, both in technology and physically. 

AM/FM{fV); Northwest Publications, Inc. (St. Paul 
Dispatch and Pioneer Press); and the Min
neapolis Star and Tribune Company. 

Lingren says the primary goal of the fundraising ef
fort "is to reach those organizations that have been in
-volved with the School and to make clear to them that 
this is a must issue if we are to help journalism and 
communication education in the 80s. 

media. Committee members are: 
Tom Carlin, publisher of the St. Paul Dispatch 

and Pioneer Press; James Fish, of Ad-Ventures 
anc:i former vice-president of General Mills; Stanley 
S. Hubbard, president and general manager of Hub- . 
bard Broadcasting, Inc.; Tom Gagnon, publisher ·of 
the Faribault Daily News; Harold M. 
Johnson, director of development for the Ar
chdiocese of St. Paul and Minneapolis; Don R. Lar
son, president of Larson Publications Inc. and of the 
Osseo-Maple Grove Press; Bert 0. Lund, vice-

Wilfred E. Lingren, president of the Miller 
Publishing Company, is chairing a committee of 
notable media managers who have agreed to help raise 
funds on behalf of the School. 

"We have a first rate School," Lingren added, "and 
we need to keep it that way." 

To kickoff the campaign, four major media organiza
tions in the Twin Cities have donated $50,000 each. 
They are: Hubbard Broadcasting, Inc. (KSTPffV and 
Radio); Midwest Radio-Television, Inc. (WCCO 

To that end, Lingren will have assistance from a 
committee of nine leaders from various sectors of the president of The (continued on page 4) 
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She's ''Sparkle and Spice'' 

by Ellen Mrja 
It's appropriate that she once had a 

television show called "Sparkle and 
Spice," for when you talk to those who 
know her, they also use similar descrip-
tions to portray her. . 

One former student, Tom Weigel, has 
gone on to become advertising manager 
for Dayton's home furnishings and 
storewide promotions. As Weigel 
remembers her, "Virginia Harris was 
easily one of the most stimulating and 
optimistic instructors I ever had. She 
w§s 3 Oerg suj3f;>er.tloe antl enthusiastic 
person ... and her enthusiasm was very 
real." 

Robert L. Jones, who was SJMC 
director when Harris first started 
teaching for the school in 1965, calls her 
"remarkable." As he puts it, "Even in the 
midst of conscientious teachers such as 

we have in the School, and without in 
the least underplaying the rest, Virginia 
was extraordinary- always out ahead." 

When you talk to SJMC associate 
professor Virginia Harris today, she'll tell 
you that any enthusiasm she brought to 
the classroom comes from her desire to 
share the experiences she had on her 
way to Murphy Hall. 

A native of lllinois and double major in 
journalism and theatre at Illinois State at 
Normal, Harris says she "really learned 
public relations" on her first job at 
KELO-TV and Radio in Sioux Falls, 
S.D. . 

Her duties for KELO ("which was a 
biggie- like 'CCO") included everything 
from script and copy writing to covering 

. special news events. But Harris credits 
the president of KELO with teaching her 
about public relations, for he insisted 

that his 'employees get out and meet the 
public. _ 

"He would fly his people all over the 
five-state region," Harris remembers, 
"and it was such fun. He flew me once to 
a 4-H calf auction in Kansas and I got 
to meet Lawrence Welk's accordionist's 
mother and sister!" Her spirit when she 
recounts even this episode is genuine. 

The "Sparkle and Spice" show came 
her way when one of the KELO spon
sors, a gas company, decided it wanted 
a cooking show. They asked Harris to 
be "the star." · 

"Can you imagine it," she laughs. "Me, 
of all people!" But because she had more . 
pluck than culinary skills, Harris agreed. 

She got a favorite recipe from her un
cle, she said, the only problem ·being 
that "he hadn't told me some things ... " 
And so, on the air, Harris prepared a 

;£ 

broiled corned beef-brown sugar-paprika 
melange. But when she opened the oven 
door, "smoke just poured out all over 
the studio." 

Aftt:r.vtm:!s, one of the studio hands 
told Harris the dish had "looked good," 

. and Harris says she learned an impor
tant lesson: "Food always looks better 
undercooked or overcooked on TV." 

When she left Sioux Fails and moved 
to Minneapolis, her first job was with 
Knox-Reeves advertising. There she 
worked on national and local accounts 
and "tried to bring Betty Crocker up to 
date." From Knox-Reeves, she went to 
Educational Materials Center in St. 
Paul, a division of Random House that 
produced supporting materials for text
book and classroom use. Two special 
projects she produced for EMC that she 
was particularly proud of were audio ex-

(continued on page 4) 
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\ ·D-en.n-is 
named 
Dean at 
Oregon 

Prof. Everette E. Dennis will leave the 
SJMC faculty at the close of the current 
school year to become Dean of the 
School of Journalism at the University 
of Oregon in Eugene. · 

A search has already begun for a 
visiting professor for the 1981-82 school 
year while formal efforts proceed to find 
a successor to Dennis. No· announce
ment has yet been made ·as to who will 
replace Dennis as the School's director 
of graduate studies, a position he has 
held for the past three years. 

Dennis enjoys a national reputation in 
the academy for his teaching, research, 
and service activities in a variety of areas 
of journalistic interest. These include 
communication law and history. media 
and society, news writing and reporting, 
public relations and government policy, 
and the "New Journalism." · 

He had previously taught at the 
University of Oregon and at Kansas 

Everette Dennis 

State University, where he served as ac
ting department chairman. He came to 
Minnesota in 1974. 

His interest in journalism began in 
high school and he served as printer's 
devil on the community weekly. During 
his college years at the University of 
Oregon he worked as a general assign
ment reporter and editor with several 
Oregon daily newspapers. After his 
graduation he became associated with 
the New York State Department of 
Mental Hygiene as a writer-editor and 
subsequently became director of public 
information for the Illinois Department 
of Mental Health. He joined the Kansas 
State faculty in 1968. 

He has· been very active in national, 
regional, and local professional 
organizations and· academic groups and 
has served in a variety of consultant
ships. He is a popular speaker and 
resource leader in his areas of interest. 

Two years ago, he was the first jour
nalism educator to be invited to par
ticipate in Harvard University's Liberal 
Arts Scholars in Law program and last 
summer was a visiting Nieman Fellow at 
Harvard. 

He is the author and co-author of 
numerous leading textbooks in the field 
of mass communication. His most re
cent book, co-authored with Melvin 
DeFieur of the University of Miami, is 
Understanding Mass Com
munication, published early this year. 
· He has written, in addition, more than 

a score of major articles on the subjects 
of new journalism, reporting, law, public 
relations, mental health, and joumalisin 
history, including historical studies of 
editorial cartooning. 

Other major SJMC duties in the past 
included directing the weco minorities 
scholarship program and serving as the 
School's Honors representative. 

Kline 
delivers 
lectures 
in China 

SJMC director F. Gerald Kline left at 
the end of winter quarter for a three
week lecture tour of the Far East. 

Under the auspices and invitation of 
the Institute of Journalism of the 
Chinese Academy of Social Sciences, 
Kline visited four cities in the People's 
Republic of China: Beijing, the old Pek
ing; Sian, famous for its archeological 
digs; Shanghai; and Guangzhou, known 
as the old Canton. The Institute invited 
him to discuss the role of communica
tion in culture, and journalism education 
in the United States and the P.R.C. 

Prior to entering the P.R.C., Kline also 
met with three SJMC graduates in 
Seoul, Korea: Tae-Youl Hahn 
(M.A. -69; Ph.D.-72); Chung Woo 
Sub (M.A.-67; Ph.D.-70); and Kisun 
Hong (Ph.D.-78). 

After leaving the P.R.C., Kline travel
ed to the Department of Journalism and 
Communication at the Chinese Univer
sity of Hong Kong. There he conducted 
a seminar, sponsored by the Aspen In
stitute and the Hubert H. Humphrey In
stitute, on "Communication and Culture 
in the Pacific Rim." 

J faculty involved in meetings 
• Willard Thompson, chairman 

of the advertising sequence, was in 
Gainesville, Fla., in early April to preside 
over the annual conference of the 
American Academy of Advertising; 
Thompson is that group's president. 
Earlier, he was in Washington, D.C. to 
help with the selection of faculty 
members from colleges and universities 
throughout the nation who will par
ticipate in a Visiting Professors Pro
gram, jointly sponsored by the Academy 
and the Adverti,sing Education Founda
tion. The program will make it possible 
for faculty members to spend eight 
weeks in the summer with a major ad 
agency, advertiser, or publication. 

payetwo 

• Arnold lsmach and Ph.D. can
didate Chuck Salmon each presented 
papers at a December meeting of the 
Midwest Association for Public Opinion 
Researc;h in Chicago. Ismach's topic 
was "A Social Indicators' Approach to 
Welln.ess." In addition, an introductory 
reporting text entitled Reporting Pro
cesses and Practices, written by 
Ismach and Everette Dennis, was 
published in March by Wadsworth. 

• Robert Lindsay addressed 
the Media Day program at St. Cloud 
University recently. He will be in Mexico 
in June and expects to be in Spain and 
Portugal later in June and in July. Lind
say will conduct research in Sweden in 
August, and then visit with colleagues in 
Copenhagen, Oslo and London. He has 
been asked to chair a program on 
UNESCO at the IV World Media Con
ference in New York, and is chair of the 
worldwide project on Third World im
pact of research, sponsored by the Inter
national Association for Mass Com
munication Research. In addition, Lind
say has published an ·article on the im
plications of the MacBride Commission 
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Report, and contributed several articles 
to the forthcoming World Encyclopedia 
of the Press. 

• Edwin Emery has been invited 
to moderate a session of the AEJ 
midwest history division conference at 
Central Michigan University April 
11-12, where Ph.D. candidate Melva 
Moline will report on her recently 
published history of the Fargo 
Forum. Emery has recovered from re
cent routine surgery. 

Apn1198! 



90 notables to participate 

Symposium to celebrate 
golden anniversary of 
Near vs. Minnesota ruling 

by Mark Leitner 

On the first day of June, 1931, the 
United States Supreme Court handed 
down a decision even then hailed as a 
landmark. Not only did Near v. Min
nesota assert a general doctrine of no 
prior restraints on the press; it was also 
the first application to the states of the 
First Amendment's guarantee of 
freedom of the press. 

Almost 50 years to the date after 
Near was handed down, the anniver
sary of the case will be commemorated 
in a three-day symposium jointly spon· 
sored by the School of Journalism and 
Mass Communication and the Min
nesota Historical Society. Distinguished 
Firs.t Amendment scholars from across 
the nation will convene from Thursday, 
May 28 through Saturday, May 30 to 
explore the implications and impact of 
the historic 1931 ruling. 

The final session Saturday will feature 
a public lecture by Fred Friendly, pro
fessor ofjoumalism at Columbia Univer
sity and former director of CBS News. 
The lecture, to be held in the Coffman 
Union Theater, will be delivered in con
junction with the publication by Random 
House of Friendly's book on the Near 
case, Minnesota Ragtime: The 
Scandal Sheet that Sh~ped the 
Constitution. Jn addition, Floyd 
Abrams, a distinguished First Amend
ment attorney who has argued 
numerous key cases before the Supreme 
Court, will summarize for the public th_e 

gen~ral themes and points of contention 
brought out in the academic sym
posium. 

The Thursday and Friday sessions 
will be devoted to the academic sym
posium itself, to be held at the Spring 
Hill Conference Center with admission 
by invitation only. 

Five papers will serve as the focal 
points of the academic discussion. Ma
jor papers will be presented by: Vincent 
Blasi, professor of law at the University 
of Michigan; Paul Murphy, professor of 
history at the University of Minnesota; 
and Garry Wills, author, critic and pro
fessor of American culture at Nor
thwestern University. Shorter papers of
fering perspectives on the Near case 
from the fields of journalism and law 
will be presented by Erwin Knoll, editor 
of The Progressive magazine, and 
Judge Hans Linde of the Oregon 
Supreme Court. 

About 90 people are expected to par
ticipate in discussing the papers. Among 
them will be an impressive array of First 
Amendment scholars, drawn from law, 
journalism, history, political science and 

· philosophy faculties of major American 
universities. Thomas Emerson of Yale 
Law School, John Hart Ely of Harvard 
Law School, Anthony Lewis of The 
New York Times, Thomas Scanlon 
of Yale's Department of Philosophy and 
Jerome Barron of the National Law 
Center at George Washington Universi
ty are some of the members of this 
group. 

Prominent editors. and professional 

journalists from the Twin Cities area, as 
· well as local and regional media at
torneys and graduate students and 
faculty from the University of 
Minnesota's library science, political 
science, philosophy, journalism and 
mass communication, · and history 
departments will round out the list of 
participants in the academic syro
posium. Pierce Butler, namesake and 
grandson of the author of the dissenting 
opinion in Near, will represent the Min
nesota Historical Society, and Floyd 
Abrams will serve as coordinator and 
chief discussant. 

The idea for the symposium 
originated primarily with Carl Auerbach, 
immediate past dean of the University of 
Minnesota Law School, and F. Gerald 
Kline, director of the School of Jour
nalism and Mass Communication. The 
planning · committee, comprised of 
representatives from the Minnesota 
Historical Society, and the University of 
Minnesota's Law School, Department of 
History, and School of Journalism and 
Mass Communication, has been work
ing on the development of the sym
posium for approximately one and one
half years. 

Funding for the symposium is to be 
provided by the National Endowment 
for the Humanities, the Minnesota Jour
nalism Center, the Robert R. McCor
mick Foundation of Chicago, and the 
West Publishing Company of St. Paul. 
The Minnesota Law Review will 
publish the five symposium papers in its 
October 1981 issue. 

Key case grew from ''scandal'' 
by Mark Leitner 

It is highly unlikely that the publishers 
of The Saturday Press had anything 
truly earthshaking in mind when they 
began to practice their peculiar brand of 
investigative journalism. Certainly, they 
didn't envision that their publication 
would become the centerpiece of a land
mark decision in constitutional law. 

Their aim was much more limited in 
scope, but still rather ambitious-to ex
pose what they saw as the complicity of · 

· Minneapolis city officials and law en
forcement agencies in bootlegging, 
racketeering and gambling enterprises. 
The Saturday Press alleged that the 
city officials were acquiescing in these il
licit practices at the behest of the 
"gangster" who ran them. 

These allegations did not please the 
County Attorney of Hennepin County, 
who turned to a recently-enacted Min
Apn11981 

nesota state statute providing for the 
abatement as a public nuisance of 
"malicious, scandalous, and 
defamatory" publications. The statute 
further provided that all persons found 
guilty of the offense could be permanent
ly enjoined from further publication_ 

In the state trial court, The Satur
day Press was ruled to have violated 
the statute, and the punishment was . 
harsh. The court "perpetually enjoined" 
the publishers from continuing "said 
nuisance under the title of The Satur
day Press or any other name or title." 

After the Minnesota Supreme Court 
affirmed the trial ruling, the situation ap
peared to be bleak for the paper. There 
was simply not enough money to con
tinue the appeaL But Robert R. McCor
mick, publisher of the Chicago 
Tribune, recognized that you don't 
have to a9ree with a scandal sheet to de-

fend its right to publish. McCormick 
paid for the appeal to the United States 
Supreme Court. The case: Near v. 
Minnesota. 

In a 5-4 decision written by Chief 
Justice Charles Evans Hughes, the 
Supreme Court overturned the lower 
court decision and struck down the Min
nesota law. For the first time, the con
stitutional guarantee against abridge
ment of the press had been applied to 
the states, through the Fourteenth 
Amendment's Due Process Clause. 
And, the Near decision firmly enun
ciated the principle that prior restraints 
on the press would not be tolerated, 
save for "exceptional cases." 

Under the Minnesota law, Hughes 
argued, a publisher could be enjoined 
from further publication unless he were 
able to prove to a court ·that his work 
was true, and was published with good 
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motives directed toward justifiable ends. 
This, he said, was of the essence of cen
sorship. 

Though this instance of prior restraint 
was clearly violative of the First Amend
ment, Hughes did not go so far as to say 
no such restraint could ever be justified. 

In matters of national security, 
obscenity, and the safety of community 
life, government might legitimately 
restrqin publication. Hughes did not 
elaborate on these exceptions. 

On the other hand, he did not limit the 
concept of freedom of the press to liber
ty from prior restraints. If every person 
was free to publish any desired sen
timents or opinions, Hughes contended 
(quoting Thomas Cooley), but remained 
open to subsequent punishments at the 
whim of the government, "the liberty of 
the press might be rendered a mockery 
and a delusion." 

page three 
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Charnley urges 
·alumni to join· 
in Interplay '81 

Professor emeritus Mitchell Charnley 
!las a suggestion on how Murphy 
Reporter· readers can enhance their 
understanding of how "the world got the 
way it is" ... by enrolling in this year's IN
TERPLAY program. Charnley, who is 
serving as INTERPLAY coordinator, 
E:alls the program "a truly enriching adult 
education effort." · 

During the three-week program, 
students of all ages will examine the 
E:ultural and social currents that 
prepared the United States for the 
1980s. This year, INTERPLAY's em
phasis will be on "The World Between 
the Wars," 1919 to 1939- the Jazz 
Age, the Depression, Freud, the birth of 
the bomb, the rise of Fascism. Qne-
. week mini-courses on these and related 
topics will be supported by plays, con
certs and exhibits. Students will choose 
three courses from a group of nine, 
drawing from fields such as political · 
science, history, anthropology, music 
ar:~d art. The courses will run weekday 
mornings from June 15 to July 2. 

. INTERPLAY '81 is· the third such 
concentrated study of recent_ history 
sponsored by the University. In the past, 
students in the program have ranged in 
age from 16 to 82; some have taken the 
program for credit, and others without. 
Senior citizens will receive reduced tui
tion costs. 

Information about registration can be 
obtained by calling 373-2925, or by 
stopping in at 135 Johnston Hall. For
mal registration will begin in early June: 
page four 

Funds help 
modernize 

J School 

Photo by Sal Skog 
Some of tho people helping In tho SJMC fundraising effort are seen at a working breakfast mooting above. They are, from 
loft to right: Tom Gagnon, Diane Greonswoig, Bert Lund, Wilfred Lingron, Gerald Kline, Bruce Flessner, Tom Carlin, 
Harold Johnson·, and Linda Vlemoistor. 

(continued from page 1) 
Webb Company; Jack 

Nichols, director of communication for 
Sperry-Univac; and Raymond Sachs, 
vice-president of Campbell-Mithun. 

The funds raised by the committee 
will be used to purchase the modem 
technology that is a reality in the media 
marketplace, but currently lacking in 
Murphy Hall. As a result, there is some 
concern that SJMC graduates might be 
leaving school without having been ex
posed to the equipment and experiences 
they will encounter after graduation. 

For example, some of the funds will 
be used to purchase electronic editing 
and more modernized graphics equip, 

ment. Other dollars will be utilized in up
dating the School's photojournalism lab, 
as well as upgrading and centralizing its 
television and radio journalism facilities. 

The funds will also be used to enlarge 
the School's research capabilities; com
puter facilities would provide the oppor
tunities· for advanced advertising media 
analysis and communications research, 
as well as aiding administrative needs. 

In addition, a parcel of the funds will 
be set aside for maintenance of the 
equipment. Because of. ·the tight 
budgetary situation at the University, 
such an endowment is a necessity. As 
SJMC director F. Gerald Kline explain
ed, "We must develop a capacity to keep 
this modem technology working. As 

· things now stand, whenever we get 
equipment support from the State or 
private sources we do not get th.e addi
tional monies to keep it running." 

The support demonstrated for the fun
draising effort thus far has been en
couraging. Among professional groups 
with which the campaign has already 
been discussed are the Associated Press 
Managing Editors, the Minnesota 
Newspaper Association Board of Direc
tors, the Northwest' Broadc~sters 
Association and the Twin Cities' adver
tising community. 

In commenting on the committee's 
success in raising $200,000 of the 
overall goal, Kline said, "The gifts to 
date and the composition and dedica
tion of the committee assembled by Bill 
Lingren are clear indications of the 
broad support the School has among its 
many constituencies in the State." 

Harris joined faculty in '65 
(continued-from page 1) 

cerpts of Guthrie Theatre renditions of 
Shakespeare and a program for 
kindergarten and first grade children 
teaching them to listen. 

It was in 1965, when Harris was the 
public relations director at the American 
Rehabilitation Foundation and Sister 
Kenny Institute, that the head of ·the 
SJMC ad sequence, Bill Mindak, finally 
convinced Harris to come to the SJMC 
to teach part-time. _In 1968, Harris was 
made a fulltime assistant professor of 

The Murphy Reporter 
is a publication of the 
University of Minnesota 
School of Journalism and 
Mass Communication. 

Managing Editor- Walter 
H. Brovald. 

Editor- Ellen M. Mrja. 
All correspondence should 

be addressed to: Murphy 
Reporter; Ill Murphy 
Hall; 206 Church St. SE; 
University of Minnesota; 
Minneapolis, MN 55455. 

advertising and copywriting. 
Her rapport with her students is recall

ed by Jones, who says, "Students would 
'vote with their feet,' standing outside 
her office door in a line that went down 
the hall." Jones says student evaluations 
of her more often than not included such 
comments as, "She teaches as much in 
her office as she does in her labs." 

By the late 60s, Jones says, . it had 
become clear that so many students 
were taking a second course in advertis
ing copywriting from Harris informally, 
through independent study or office 
visits, without it being credited, that the 
curriculum committee created the 5272 
course in advertising copygraphics. 

Also during this time, Harris was 
teaching a course in broadcast script 
writing and, as Jones recalls, "When 
she, George Hage and Mitch Charnley 
stood shoulder to shoulder, there was a 
phalanx of instructional writing that 
nobody could beat." 

Harris modestly downplays this 
.evaluation. "I don't feel I've done 
anything more than encourage my 
students," she maintains. ~I'm not some 
artistic goddess sitting up there on their 
shoulders. The ideas come to them and 
we work together to develop them. But 
the ideas are theirs." . 

Murphy Repcrter 
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But former student Weigel says Harris 
"was a real developer. .. she got the work 
out of you. She was able to criticize your 
work, but still encourage you," he say.s. · 
"Whether you were right or wrong, you 
always left her office feeling you had 
learned something." 

Harris is now on a leave of absence 
from the School, and says she's glad she 
has taken the time off because she need
ed the rest. However, she is far from in
active. She and SJMC professor Harold 
Wilson ("who ought to get more ap
preciation than he does") are currently 
working . on a filmic history of advertis
ing. Harris and her husband, Paul "Mac" 
Harris, a well-known th~atre director in 
the Twin Cities, have combined their 
theatrical skills into a community ser
vice. In February, the Harrises went to 
the Veterans' Hospital in St. Cloud and 
performed an excerpted dialogue on fac
ing death for the nurses and orderlies 
there. 

What Harris does miss this year is 
"the stimulation the students give a 
teacher. They don't hesitate to tell you if 
you're wrong, and I think that's right! 

"They're so open in class, you can't 
help but laugh," she says. 

"And," she adds, "that's always great 
fun ." 
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Alumni to meet May 21 

Student numbers 
continue high; 
census at 1188 

The number of undergraduates enroll
ed in the SJMC remains at record high 
figures, with enrollment up over 100 
students from a year ago. 

March census figures indicate that a 
total of 1,188 students were formally 
enrolled either as SJMC pre-majors or 
majors, compared to 1,087 students in 
March 1980. 

The 1981 census figures include 772 
pre-majors, up from 664 one year ago; 
and 416 majors, compared with 423 
majors in 1980. 

The total breakdown of pre-majors 
and majors by sequence is: 

News-editorial, 454; advertising, 445; 
photojournalism, 143; and broad
casting, 146. 

Eight students 
earn awards 
in MNA event 

Eight SJMC students were selected as 
winners in the 1980 College Better 
Newspaper Contest sponsored by the 
Minnesota Newspaper Association. 

Five undergraduates and~ three 
graduate students, all members of the 
Minnesota Daily staff, were among 
the 40 first- or second-place recipients 
selected from a total of 409 entries. 
· Undergraduate winners, their areas of 
concentration, and their awards are: 
Dave Thomas, news-editorial, first place 
in sports reporting; Jerry Zgoda, news
editorial pre-major, second place in 
sports reporting; Tom Johnson, news
editorial, second place in column 
writing; Jeff Wheeler, photocommunica
tion pre-major, first places in news 
photography and sports photography 
and second places in feature 
photography and in best student 
photographer's portfolio; and D. Hayne 
Bayless, news-editorial, first place in 
portrait and personality photography. 

Graduate students who received 
awards are: Mary Pitzer, print jour
nalism, second place in investigative 
reporting; Jeff Goldberg, print jour," 
nalism and Daily editor, first place for 
best editorial; and Cindy Karp, 
photocommunication, first place in 
feature photography. 

Minnesota Daily staff members 
won a total of 21 awards, more than all 
other student papers' combined totals. 
AprU 1981 

The annual SJMC alumni banquet will 
be held May 21 at the new Radisson 
Plaza in downtown St. Paul. The ban
quet is being co-sponsored this year by 
the Journalism Alumni Society of the 
University of Minnesota and the Twin 
Cities' Society of . Professional Jour
nalists (SPJ). 

Highlighting the evening will be an ad
. dress by Hedley Donovan, editor-in
. chief of Time Inc. for 15 years, and 
former senior adviser to President 
Carter. In addition, the SJMC's annual 
scholarship awards will be presented. 

New at this year's banquet will be the 
presentation of the SPJ's "Page One 
Awards." These awards are presented 
annually for outstanding news reporting 
by Minnesota newspaper, television and 

radio journalists. 
In addition, an "Award of Excellence" 

will be presented by the Journalism 
Alumni Society to an SJMC alumnus. 
This will be the first time in a number of 
years that the "Award of Excellence" will 
be presented. Members of the jour
nalism society who wish to nominate an 
outstanding SJMC graduate for the 
award should contact Frank Schneider 
at B.B.D.&O., 1640 Northwestern 
Bank Bldg., Minneapolis, 55402. 
Nominations will be accepted through 
May 1. 

Cocktails will be served at 6 p.m., 
followed by the dinner at 7. For more in
formation or to make reservations, con
tact Dick Haines in the Minnesota Alum
ni Office at 373-2466. 

Hedley Donovan 

Former Time ·editor, 
Carter aide to speak 

Hedley Donovan, editor-in-chief of 
Time Inc. from 1964 to 1979, will be the 
guest speaker for the May 21 SJMC an
nual alumni banquet. 

Donovan was born in Brainerd, Minn., 
and attended Minneapolis public 
schools. He graduated magna cum 
laude from the University of Minnesota 
in 1934 with a B.A. in history. He later 
attended Oxford as a Rhodes Scholar 
for three years, where he received a B.A. 
degree in history. 

Donovan's journalism career began in 
1937 as a reporter for the Washington 
Post. He left the Post in 1942 to join 
the Na\Y where he served as an in
telligence officer. He was discharged in 
1945 with the rank of lieutenant com
mander. 

Donovan began his Time Inc. career 
as a writer for Fortune magazine in 
1945, and was named its associate 

managing editor in 1951 and managing 
editor in 1953 .. 

Donovan became editorial director of 
Time Inc. in 1959, and in 1964 succeed
ed Henry R. Luce as editor-in-chief of all 
Time Inc. publications when Lu~e 
became editorial chairman. 

He was elected a director of Time-Life 
Books in 1976, and in 1978 was elected 
a director of The Washington Star, 
following Time's acquisition of that 
paper. Donovan left the Time Inc. board 
when he retired as ·editor-in-chief in 
1979, but continues on the boards of 
Time-Life Books and The 
Washington Star. 

Last August, Donovan resigned a one
year term as senior adviser to President 
Carter. In previous government 
assignments, Donovan served on Presi
dent Johnson's Task Force on Educa
tion in 1964, and was a member of a 

Murphy Reporter 
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three-man team sent to the Soviet Union 
in 1958 as official American observers 
of the Supreme Soviet election. 

Donovan is an Honorary Fellow of 
Hertford College, Oxford. In addition, 
he holds honorary degrees from nine col
leges and universities. 

page five 



page six Murphy Reporter 

" 

Family 
of the 

Fields 
photos by 

Cindy Korp 

Cindy Karp is completing work on 
her Master's degree in photojour
nalism this spring. She is a staff 
photographer for the Daily and a 
stringer for U.P.I. 
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Beginning in the early 1900s, Min
nesota fariners have- depended upon 
seasonal labor to aid in crop production. 
At first this meant hiring European im
migrants for the work but this situation 
changed as the immigrants aspired to 
ownership of their own farms. Since that 
time, farmers have relied exclusively on 
Mexican-American fannworkers, who 
seasonally migrate north from the Texas 
border regions. Currently, migrant 
workers coming to Minnesota each year 
number between 10,000 and 12,000. 

The Ignacio Castillo family is typical 
of many. Ignacio, his wife Yolanda and 
their six children live simply and work 
hard from Memorial Day weekend to 
Labor Day when they depart Aor their 
homeland. The project documents the 
life of the Castillo family: their work, 
culture, family and social interactions ... 

As · an outsider, "La Fotografia," I 
learned many things from the Castillo 
family. Besides the difficulty of being a 
fieldworker in rural Minnesota, I learned 
about sharing and loving and making do 
with what one has. The Castillos 
welcomed me into their family and I 
learned what families are all about. 

Cindy Karp 
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Star &Tribune donate 
rare Harper's · archive 

Otto Silha (B.A. -40), chairman of the 
board of the Minneapolis Star and 
Tribune Company, has presented the 
School of Journalism and Mass Com
munication a complete collection of 
Harper's magazine, dating back to the 
magazine's founding in 1850. 

SJMC professor George Hage assess
ed ·the historic wealth of the collection 
by noting, "The file is one of the very few 
complete ones in existence. As such, it 
is a rare resource for researchers in
terested in an elite journal's picture of 

American society through 130 years of 
its history." 

The Minneapolis Star and 
Tribune Company owned Harper's 
until last year when the magazine was 
forced to fold due to financial problems. · 
Since then, Harper's has been bought 
by the Atlantic Richfield Corporation 
and the MacArthur Foundation of 
Chicago. 

Silha was joined in a formal presenta
tion ceremony of the collection to the 
SJMC on Feb. 24 by Harper's editor 

Gerald Kline, lewis Lapham, and Otto Silha 

Lewis Lapham. Lapham, editor since 
1975, also writes the magazine's 
celebrated column "The Easy Chair." 

During Lapham's visit, sponsored by 
the Minnesota Journalism Center, he 
met informally with SJMC students and 
fac;ulty in Murphy Hall to discuss the 
state of journalism, culture, and writing 
in the 1980s. That evening, Lapham 
presented a public lecture on 
"Harper's: Showcase of 130 Years of 
American Letters" in Coffman Memorial 
Union. 

Lapham sees loss of morals 
by Kim Lacy Rogers 

Lewis Lapham, editor of Harper's 
magazine, has achieved notoriety for his 
often controversial column, "The Easy 
Chair." 

In the column, Lapham has attacked a 
number of American leaders and in
terest groups for a loss of morality, 
direction, and conviction- for a loss of 
heart that produces a society 
characterized by willful innocence and 
self-love. 

Lapham is himself an individual of 
presence, a slender man with grave and 
thoughtful eyes. Educated at Yale 
University and Cambridge in the 1950s, 
he worked as a newspaper reporter for 
the New York Herald Tribune and 
was a contributing editor of the Satur
day Evening Post before going to 
Harper's in the early 1970s. He spoke 
on the 130-year history of Harper's 
magazine to a general audience in Coff
man Union on Feb. 24. 

Lapham's presentation was a proud 
and bittersweet chronicle of his 
magazine's history, and a spirited 
defense of Harper's journalistic 
bias-a bias "in favor of experience over 
ornate literary expression." 

"The magazine has always published 
writers who concentrated on specifics 
and concrete experience rather than 
abstractions," said Lapham. He finds it 
appropriate that Harper's 
originated-and remains based- in New 
pa!Je _e•ght 

York City, "the most American of 
cities," a m~tropolis "devoted to 
markets." 

Lapham seemed pleased to present 
details of Harper's publishing history. 
It was founded in 1850 by the youngest 
brother of a publishing firm, Harper and 
Brothers. The early Harper's in
vestigated the American scene the same 
way the present monthly does, accor
ding to Lapham. Editors commissioned 
stories on cities, prisons, gold fields, 
technological innovations-and left the 
political news of the Civil War to the 
magazine's back pages. Harper's also 
published now-famous pieces of 
American and English literature, in
cluding a "much reviled" work by Her
man Melville. Moby Dick. 

"The magazine was fascinated · with 
invention, with railroads, steamships, 
telegraph lines," said Lapham. \'It was 
much more interested in those kinds of 
things- in grain shipping, and innova
tions- than in genteel short stories." 
And Harper's consistently reflected "a 
Republican point of view" -and iden
tified with the early Republican Party of 
the 1850s. This "Republican notion" 
assumed that "the governors were equal 
to those they governed." 

With obvious pleasure, Lapham 
related Harper's achievements in 
American literature. The magazine 
published writers as diverse as Mark 
Twain, George Eliot, Bret Harte, Henry 

Cabot Lodge Sr., and William Faulkner. 
Lapham is fondest of the magazine's ac
complishments between 1919 and 
1931, when Thomas R. Wells served as 
editor. Wells changed Harper's then
genteel format, and shifted its content 
from predominantly fictional work to 
non-fictional, a tradition Lapham main
tains. Prominent essayists like Albert J. 
Nock, I.A. Richards, William Allen 
White, Walter Lippmann, Bertrand 
Russell, and Lewis Mumford wrote for 
Harper's under. Wells' editorship. 
"They were asking the same kinds of 
questions the magazine asks today," 
said Lapham. "Questions like, 'What is 
the United States about?' " Then, as 
now, the magazine searched for ·"a syn
thesis, a way of putting the pieces 
together." 

Lapham sees Harper's journalistic 
thrust as consistent over the last 130 
years. "We are constantly asking, 'What 
is?' not 'What ought to be?'" He quoted, 
with approval, the diplomat Talleyrand's 
statement: "I neither praise nor blame, I 
tell." 

"That's what the magazine has been 
after," Lapham said. "And that's the 
kind <;>f archive you've got." 

Kim Lacy Rogers, a doctoral can
didate In 20th century American 
history, Is a "Wordsworth" editor 
for the Dally and "an aspiring jour
nalist." 
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News 
About Our 

Alumni 

1923 
• Roy Wilkins, retired executive 

director of the National Association for 
the Advancement of Colored People, 
recently presented to the Smithsonian 
Institution in Washington what the In
stitution called "the single most impor
tant civil rights history collection ever 
received." At the presentation, his wife, 
Aminda, said of him, "No man has 
worked harder for the integrity of his 
country. He petitioned, he cajoled, he 
prayed and he threatened, to help make 
the country respect the dignity of each 
person." Wilkins worked with the 
NAACP for 40 years. 

1931 
• Cornelia Dubois has published 

a children's historical fiction book entitl
ed Singing Wheels (Vanilla Press, 
1979). Mrs. Dubois has written for 
several national magazines in the past, 
but this is her first book. 

1932 
• Dorothy Mueller writes from 

Colorado that she is looking forward to 
her 50th wedding anniversary. She and 
her husband, Lincoln, recently returned 
from an extensive trip. 

19 3 7 .~c.~ br, ·-.~ 

• Don Paul Nathanson died in 
December in Los Angeles. He founded 
his own ad agency, North Advertising, 
in 1951. When North was sold to Grey 
Advertising in 1977, Nathanson remain
ed with the firm as executive vice
president until his retirement. Nathan
son won two awards at the Cannes Film 
Festival, in 1978 and 1979, for the best 
public service advertising. 

1938 
• Lillian Christie Johnson, and 

Edmund Johnson have sold their in
terest in the Kanabec County 
Times, Mora, and The Braham 
Journal. They continue to live in 
Mora. 

1939 
• Jim Smutz says he is living the 

"good life in semi-retirement" in San 
Francisco, following advertising and 
redevelopment careers in California. He 
has a small consulting practice in 
municipal affairs , but says "golf gets 
number one priority." 

1942 
• Mary Jane Sokolowski

Gustafson, editor of the · Brooklyn 
Center Post and women's editor at 
Post Publishing, Minneapolis, proves 
"like mother, like daughter." Her 
daughter, Gretchen Mahbubani, is a 
journalist, too, but 9,000 miles away. 
Gretchen writes features for the Straits 
Times in Singapore (eire. 240,000). 
Gretchen says Jean Ward's inter
pretive reporting class is proving very 
worthwhile in her new position. 
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He Waited 23 years • • • 
by Ellen Mrja 

It took SJMC professor Robert Jones 
23 years to work out the details but 
finally he got away on a sabbatical leave. 

Jones, who headed the SJMC for 20 
years as. its director, admits, "It's curious 
that this is my fourth eligibility for a sab
batical, bNt the first time I've taken one. 

"My first eligibility was in 1958, the 
year I was named director. In two other 
sabbatical cycles, there was always 
some pressure or emergency that seem
ed to suggest, 'Not now. Later.' 

"Later became 1981." 
Jones is spending winter and spring 

quarters as guest professor at the 
University of South Carolina in Colum
bia, where he has been handed "a pot
pourri of assignments." He is conducting 
two .graduate-level seminars on the 
"Literature of Journalism" and on "Cur
rent Problems in Mass Communication 
and Advertising." In addition, he is lec
turing on the psychology of advertising 
and media analysis. 

After resigning from the directorship 
of the School in 1978, Jones taught 
courses in the psychology of advertising 
media analysis, and a seminar in adver
tising research for the SJMC. He 
described the transition "as something 
of a scramble," which dramatized the 
need for his "catching up" in both the 
literature of the field and in the practice. 

As he puts it, "The psychology of 
advertising is one area that really cries 
out for the most current of materials. In 
fact, all the courses thirst for the best of 
current examples in the leading edge of 
the practice." 

For that reason, Jones spent time dur
ing his trip to South Carolina, and will 
spend additional time upon his return in 
July on fact-finding missions, stopping 
at leading ad agencies in Atlanta, 
Washington, New York and Chicago. 

Gustafson and Mahbubani 

1946 
• Paul Cunningham, longtime 

major staff member for NBC's "Today 
Show" and NBC News, died in January 
from cancer. He was 63. He was 
associate producer and London cor
respondent for the "Today" show, which 
he joined in 1952. In 1964 he received 
the Albert Lasker award for television 
journalism for a series he de~eloped on 
mental retardation. Before joining NBC 
News in 1949, he worked for the Min
neapolis Star and KSTP-TV. • Geri 
Joseph, former U.S. ambassador to 
the Netherlands, has been nominated to 
the board of directors of Honeywell. 
Aprill981 

The trip East was something of a sen
timental journey for Jones, as he was 
stationed in Svuth Carolina during 
World War II as an intelligence officer, 
which, Jones laughs, "doesn't mean I 
was intelligent." He can remember when 
Myrtie Beach and Lake Murray ("the 
Lake Minnetonka of South Carolina") 
were bombing and gunnery ranges for 
B-25s. 

"One comes back and returns to 
places of long ago," he added wistfully. 

But the trip out East was sentimental 
for another reason- it ended up being a 
honeymoon trip, as well . · 

In December, shortly after Christmas, 
Jones married Barbara Paddock, a real 
estate closer- in the Twin Cities. Jones 
describes her as "small, red-haired, 
energetic." And, Jones adds, because 
she comes from outside the academy, 
"she has a new and fresh view on all 

· those funny rituals of campuse!i." He 
calls that new perspective "refreshing." 

Jones was a bit concerned that "a trip 
with stops to look at ad agencies might 
not be a proper honeymoon," but at last 
account, Barbara was graciously "bear
ing up well." 

So even if it did take some 23 years 
for Jones to take this sabbatical, it ap
pears the wait was worth it. 

He does question if it "was wise to 
stay on the paperwork for two decades." 
But he maintains, "The progress of the 
School over those 20 years was tremen
dous and it was exciting to be a part of 
running the place." 

However, being back on the academic 
side of things seems to have revitalized 
Jones. As he puts it: "None of us come 
to the academy to administer. We come 
to teach, to research. After 20 years, it's 
a relief to be back where we're supposed 
to be. 

"It reawakens the realization that 
teaching and scholarship are what a 
university is all about." 

1949 
• Kathleen Christgau 

Devaney runs the Far West 
Laboratory for the Teachers' · Centers 
Exchange in San Francisco. • Hank 
Kehborn_recently retired after 30 ye<\rS 
as ·outdoor editor of the St. Paul 
Dispatch-Pioneer Press. He now 
lives in Buffalo, MN, where he writes an 
outdoor column called "Conservational
ly Yours" for Minnesota weeklies. 

1950 
• Maureen Wetch Early won 

The Front Page Award given annually 
by the Newswomen's Club of New 
York. Her feature, written for News
day, was based on six months of 
following a family-living course given in a 
Long Island high school. She writes that 
her "journalism days at the University 
were some of the happiest in my life.". 
• Chris J. Burns (M.A.), professor of 
journalism and advertising at the Univer
sity of Colorado in Boulder, died of car
diac arrest in December. He was 57. 

1952 
• La Vonne Bergstrom is a pro

fessor of surgery at UCLA As such, Dr. 
Bergstrom says she is "more immersed 
in writing medical articles and book 
chapters" but retains "an appreciation of 
good reporting, whether it's political or 
medical." • Mitchell Rukavina has 
joined Abbott Laboratories in North 
Chicago as a medical writer in the 
hospital products division. He was 
formerly news and sports information 
director at Carthage College, Kenosha, 

Robert Jones 

1956 
• Thomas Horton (M.A.) heads a 

family publishing firm called Thomas 
Horton and Daughters, Inc., in Glen 
Ridge, N.J. The firm, which specializes 
in economic and business titles, recently 
published an unusual mystery called 
Murder at the Margin by Marshall 
Jevons. What's unusual about the book 
is that the detective hero is also ari 
economist, who uses economic prin
ciples to solve the murder. Since last 
October, some 450 colleges have 
adopted the book as supplementary 
reading for economics courses. Because 
the book is doing so well, Horton says 
he wants to find someone to writ~ a 
mystery against a macro-economics 
backdrop; he would call the work "The 
Keynesian Double-Cross." Horton is 
also founder of the 38-member 
Publishers' Alliance, composed of small . 
publishers with annual sales between 
$200,000-400,000. • Charles 
Whiting became opinion pages editor 
for the Minneapolis Star's expanded 
"Community" sections for the suburbs in 
February. 

1957 
• Pauline Bjerke Gough _is 

managing editor of the Phi Delta KAP-
PAN. . 

1961 
. • Dewey Berscheid (M .A.) 

recently became an assistant city ·editor 
of the St. Paul Dispatch, after serving 
seven years as Wisconsin editor of the 
Pioneer Press. • Harlan Stoehr 
has been elected president .of the 
Ramsey County Library Board. • Emi
ly Henning Warden recently became 
public relations director for the Alameda 
(Calif.) County Unit of the American 
Cancer Society. She writes that she is 
"particularly glad to see that George 
Hage is still teaching students to 
write .... " 

1962 
• Harvey Hagman is a TV colum

.nist for the Baltimore News
American. 

1963 
• Dennis McGrath has joined the 

. Minneapolis office of Doremus and 
. Company as vice president and 

associate manager. He is directing the 
public relations services for the· Min
neapolis office of Doremus, a national 

·advertising, public relations and graphic 
design agency. In February, McGrath 
also was elected chairman and chief ex
ecutive officer of the Minnesota Press 
Club. He writes a monthly column on 
communications for Corporate 
Report • Ted Storck is president 
and general manager of KUKI-AM and 
KIAH-FM in Ukiah, Calif. He is also 
commander in the Naval Reserve. Wis, for 17 years. 
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Press, conflict explored 
Sensitivity to readers, traditional roles 

of the community press, and lack of 
resources to pursue extensive conflict
reporting were all cited by Minnesota 
editors and publishers as factors in their 
reporting of controversy. 

The opinions came as part of discus
sions included in three seminars on 
"Community Conflict and the Press" 
sponsored recently by the Minnesota 
Journalism Center and the School of 
Journalism and Mass Communication 
at the University of Minnesota. 

About 50 editors and publishers at
tended the meetings, held in Alexandria, 
Sleepy Eye, and Hastings. 

The seminars were based on a book 
written by three University. faculty 
members: SJMC Prof. Phillip Tichenor, 
George Donohue and Clarice Olien. 
Other seminar sessions gave editors and 
publishers an overview of journalism 
education in the state, information 
about the University of Minnesota 
School of Journalism and Mass Com
munication, and research about 

newspaper content and design, drawn 
from the American Newspaper 
Publishers' Association and the 
Newspaper Research Journal. 
Seminar leader Prof. Walter H. Brovald 
also discussed ·several of his applied 
research projects. 

Seminar participants agreed that 
newspapers' handling of conflict tended 
to vary both by size of the community 
involved and by the nature of the con
troversy. Community newspapers are 
handicapped in initiating conflict 
because of typically small staffs, but a 
number of editors and publishers recall
ed cases where, except for their repor
ting, conflict issues might not have 
emerged. 

In discussing reader expectations of 
local newspapers, many editors and 
publishers said the "community booster" 
role was an important one. At the same 
time, there was general agreement that 
readers were supportive of newspapers' 
efforts in controversial situations. 
Several participants referred to cases of 

Management consultant 
to be next MJC spe~ker 

David Cirillo, a management 
psychologist and consultant, will be the 
third speaker in the Minnesota Jour
nalism Center's Economics and Media 
Management lecture series. 

Cirillo, who will speak on Mon., April 
20 in the Murphy Hall Auditorium, will 
discuss how an understanding of better 
management practices can enhance the 
operations of media organizations. 
Although he has not worked extensively 
in the communication industry, "he will 
bring considerable experience in the field 
of practical management issues to bear 
on contemporary problems faced by 
media organizations. 

During his appearance at the SJMC, 
Cirillo will present a number of exercises · 
which will involve the audience in 
hypothetical decision-making and risk
taking situatiors. He will also visit with 
faculty members and make presenta
tions to the graduate seminars in the 
social institutions field. 

Cirillo is a member of the faculty of 
the School of Management at Suffolk 
University in Boston, and has taught 
courses in organizational behavior and 
administrative practice in summer ses
sions at Harvard University. He has con
siderable experience as a consultant to 
industrial and governmental organiza
tions on personnel, organizational and 
management issues. 

His clients have included AT&T, 
General Motors, and the cities of Boston 
and Dayton, Ohio. Cirillo's current ma
jor interest concerns climate analysis in 
organizations . His other areas of 
specialty include reward systems, in
terpersonal relations within organiza
tions, responsibility in decision-making, 
the role of top management, com
munication issues and problems, work 
stress, performance· standards, and 
feedback and review procedures. Cirillo 
received his Ph. D. in psychology from 
Temple University. 

Larsen's New MJC logo 
wins graph~c design prize 

The new logo of the Minnesota Jour
nalism Center, presented to you in the 
last Murphy Reporter, is already an 
award-winner. The logo, created by 
Larsen Design Office of Minneapolis, 
.won an award for graphic design ex
cellence in the "Minnesota Graphic 
Design 81" show. The exhibit, spon
sored by the Minnesota Graphic 
Designers Association, attracted 258 
entries from Minnesota, the Dakotas, 
Iowa and Wisconsin. From that number, 
89 were accepted into the 1981 exhibit, 
which will be displayed throughout the 
midwest in government and banking in
stitutions, art centers, and college cam
puses . 

Of the 89 awards of excellence, five 
went to Larsen Design. That particularly 

Award-winning 
MJC logo 

pleased owner Tim Larsen because, he 
said, "the design quality of this region is 
quite high." 

Larsen, a Bismarck, N.D., native, 
graduated from Moorhead State in 1971 
with an art teaching degree and a con
centration in graphic design. Before star
ting Larsen Design, he worked for four 
years at Design Center in Minneapolis. 

Larsen seemed particularly pleased 
with the award for the MJC logo; which 
represents six pen quills coming together 
to form both a lens aperture and a 
center. He said the idea for the MJC 
logo began as thumb-nail sketches. 
"Some ideas become very obvious," he 
said. "The pen quill idea came fairly 
quickly. Then you try some of the cor
nier ideas," he laughed, "like a pen quill 
on the end of a sword." 

Larsen then considered using initials 
for the logo, but rejected the idea since 
"so many companies today use initials 
that they've become meaningless." Final
ly, Larsen went back to the idea of the 
pictograph, and the MJC logo was on its 
way to being an award winner: 

potential economic reprisals when they 
dealt with conflict. It is necessary, they 
said, to be consistent in dealing with 
controversial issues if newspapers are to 
maintain their integrity and avoid 
reprisals by either advertisers or readers. 

There were numerous comments 
about "big city daily" and television news 
coverage of community conflicts which 
tended to "sensationalize" situations. 
Participants agreed it is extremely dif· 
ficult for "outside media" to walk into a 
community situation and to report on it 
effectively. 

"There is no way they can understand 
the sensitivities of readers," one editor 
said. "When we report controversial 
events or issues) we are guided by our 
knowledge of the community and its 
citizens. That doesn't mean our repor
ting is less vigorous." 

It is also true, a publisher said, that 
there ·are probably many possible con
troversial stories that community papers 
do not pick up on. "We simply don't 
have enough staff or enough time to in
itiate very much conflict reporting," he 

1968 
• Sam Kuczun (Ph. D.) has been 

named head of broadcast instruction in 
the school of journalism at the Universi
ty of Colorado. He is also director of 

, graduate studies there. 

1969 
• Celine Kludt Graham has 

been working in Bemidji as an indepen
dent consultant in the areas of planning, 
training and communications for both 
government and non-profit agencies. 

1970 
• Tom Britz has joined the staff of 

the Minneapolis-based public relations 
firm Brum and Anderson. • Michele 
O'Kane has been named manager of 
creative services for Calhoun's Collec
tors Society Inc., Minneapolis. 
• David Martinson (Ph.D. 1974) is 
an associate professor in the depart
ment of communications at Florida In
ternational University. • Judith Har
rigan is an assistant Hennepin County 
public defender . 

1971 
• Richard J. Christison (M.A.) 

has been elected president of the Col
eman Goff Advertising agency, suc
ceeding the late Sen. Nicholas Coleman. 
• Mary Lynn Jartz, an editor for 
Wisconsin Power and Light in Madison, 
recently received two awards from na
tional and state professional organiza
tions. update, the monthly employee 
newspaper that Jartz edits, won first 
place in the 1980 Better Communica
tions Contest sponsored by the Public 
Utilities Communicators Association. 
Jartz also received a 
Pacesetter Award of Merit in statewide 
competition for a feature story on a 
WP&L employee who also is an auc
tioneer. 

Jartz McGrath 
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said. "We have to use our judgment and 
be very selective in what we pursue." 

Seminar participants. also discussed 
the exercise of news judgment. General
ly, they thought judgments are condi
tioned by their knowledge of community 
institutions and people. 

Many of the editiors and publishers 
said they were able to iqentify with 
research conclusions presented in the 
resource book. 

And while the seminars seemed to 
lead to no easy answers or clear conclu
sions, many of those attending agreed 
the conferences were useful in enabling 
participants to share experiences and in 
making them more aware of their roles 
in conflict situations. 

Discussion panelists at Alexandria 
were Mark Baker of Alexandria, Reed 
Anfinson of Benson, and Jon and Dana 
Schroeder of Elbow Lake; at Sleepy 
Eye: Mark Beito of Sleepy Eye and Bob 
Rummell of Marshall; and at Hastings: 
Michael O'Connor of Hastings, Mary 
Ziegenhagen of Burnsville, and Jerry 
Ringhofer of Owatonna. 

• Cindy Kinning 
Paslawski has "retired" in White Bear 
Lake to being a fulltime mother to three 
children, but has resolved to "seriously 
attempt freelancing as a ploy to escape 
unnecessary housework." • Randy 
Moody is head of the Missouri River 
Marketing Office, a group which plans 
to market the River as a major artery of 
commerce 'and transportation. 

1972 
• Mary Costello, advertising)sa\es 

promotion administrator for Caraiac 
Pacemakers, Inc., was co-recipient of a 
1980 Award of Excellence from the In
ternational Association of Business 
Communicators for a media program 
designed to introduce a new CPI 
pacemaker line. Costello, who joined 
CPI four years ago, was a Phi Beta Kap
pa advertising graduate. • Jim Trevis 
has been promoted to managing editor 
of Feedstuffs magazine. • Phillip 
Sibinski has been named national 
sales manager for Horizon Industries in 
Eden Prairie. 

1973 
• Kurt Crocker has joined Colle & 

McVoy Advertising, Minneapolis as ad 
copywriter. 

1975 
' 

• John Francis is a copywriter in 
the creatiye department of the Mar
tin/Williams Advertising agency . 
• Barbara Schmidt, marketing of
ficer and division manager at Nor
thwestern National Bank, has been 
chosen the St. Paul Business and Pro
fessional Women's Association "Young 
Careerist." The competition is designed 
to honor women under 30 who are in 
the early years of their careers. Before 
joining Northwestern in 1978, Schmidt 
worked in advertising and as promo
tional coordinator for Augsburg 
Publishing House. 

Francis Costello 
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• Mary L. Small 
(formerly Mary Kiherl) has joined the 
public relations department of Abbott
Northwestern Hospital, Minneapolis, as 
publications manager. She was 
previously employed by the University of 
Minnesota Foundation, where she serv
ed as alumni fund director and later as 
publications/communications director. 
• Michael J. Strauss has been 
assigned by AP-Dow Jones to its 
Geneva office for the next several years. 
Write to him at 8, rue Gutenberg, 1201 
Gerieva, Switzerland. • Jon Fogdall 
recently received a two-year diploma in 
electroniCs from Austin Area Vocational 
Technical Institute. He is now a 
technical writer for fire and security in 
the commercial construction division of 
Honeywell Inc. 

1976 
• Laura Anders (M.A.) is an ac

count executive at Padilla and Speer, 
Inc. • Kathleen Hurley has joined 
Martin/Williams Advertising as traffic 
supervisor. • Perry Ketchum (M.A.) 
is managing editior at Creative 
Associates, a Washington D.C. con
sulting firm. He also writes bOOks and 
articles on the. Middle East. • Eileen 
Levy (M.A.) is assistant city editor of 
the Syracuse (N.Y.) Post-Standard. 
Her husband, Don, who is completing 
his M.A. this spring, is public affairs pro
ducer for WCNY-TV • Sue Ellen 
Yund is sales education assistant at 
American Hardwate Mutual Insurance 
Co. • Daniel Ryland is the advertis
ing coordinator for Ziegler Inc., the· 
Caterpillar dealer in Minnesota. 

1977 
~• _:Betty BeieF is editor of employee 

publications at Piper, Jaffray and Hop
wood. • Jeanne R. Hanson (M.A.) 
is a writer for the University of Min
nesota News Service. She writes social 
science, research, business and educa
tion features . • David Wold is com
munications coordinator for the Anoka 
Cooperative Power Company. 

1978 
• Mark Dienhart (M.A.) has been 

named head football coach at the Col
lege of St. Thomas. He will continue as 
head track and field coach and as an in
structor in the school's physical educa
tion department. • Mary Gardner 
has moved to a city reporter's slot on the 
Winona (Minn.) Daily News. 
• Kathleen Holmay (M.A.) is public 
information officer for the American 
Psychological Association in 
Washington, D.C. • Debra Kelley 
Vaughn has been promoted to director 
of public relations at St. Paul Children's 
Hospital. Her position will include public 
relations planning and consulting, media 
relations, special events and publica
tions. • Margo Ashmore has been 
promoted to general manager of the 
West Side/West St. Paul Voice, an 
award-winning community newspaper. 

1979 
• Charles Hamilton (M.A.) is 

manager of training and development 
services for the Corporation for Public 
Broadcasting in Washington, D.C. In 
this position, he assists in administering 
training grants to public TV and radio 
stations. Before joining the CPB, he 
worked for the Department of Energy. 
• Julie Jensen is the new sports 
editor of the St. Cloud Times. She was 
previously a sports reporter in Amarillo, 
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SJMC alumna has heart 
by Caryn Challgren 

Take a University of Minnesota 
graduate, add five years of volunteer 
work in a hospital and four years of · 
undergraduate work at the university's 
physiological hygiene lab, and what · 
does it all add up to? The answer is Kim 
Roden, director of public relations for 
the Minnesota Heart Association. 

Roden, a 1977 graduate of the School 
of Journalism and Mass Communica
tion, said that she has always had an "in
terest in health" but wasn't sure of what 
to do. Beginning at age 14, she par
ticipated in a program in which youths 
did volunteer work at the V.A. hospital. 
And, naturally, a person assumes that if 
interested in health care, one must 
beome a doctor. "I thought about 
becoming an MD," Roden said, "but I 
soon decided against that." 

In her senior-year at the university, a 
public relations internship at Fairview 
Community Hospital came up. Among 
other activities, Roden was put in charge 
of the employee newsletter, View on 
the River. Five months later, in 
February, 1977, she was offered the 
position of assistant to the director of 
corporate public relations. She stayed 
with Fairview for two years before 
deciding "to set up shop and be my own 
boss." 

Kimberly Roden 

In 1979 she became the public rela
tions director for the Minnesota affiliate 
of the American Heart Association. 
Roden said her part-time work was in
valuable in helping 1'\er get and perform 
the job at the Heart Association. She 
quickly added that her college education 
was valuable, too, especially in "teaching 
writing style and how to meet 
deadlines." Anothr part of learning hap
pened on the job; Roden said, "You 
learn how to 'respond on your feet and 
answer any question at any time." 

Roden showed her talent and skills by 
winning the 1980 Minnesota Classics 
Award from the Public Relations Society 
of America. The award was given for 
Heart Check '80, a day-long educational 
event centered on the theme of preven-

Tex. • Angelo Gentile has been 
working for the past two years as a staff 
writer with the University of Minnesota 
News Service on the Duluth campus. 
• Jeff Petersen is a reporter for 
KDAL Radio in Duluth. 

1980 
• Stuart Aase is employed by the 

Bemidji Pioneer. • Henry Atwood 
is reporting news and sports for the 
Long Prairie Leader. • Lea Babock 
is freelancing in the area of architectural 
photography. • Patricia Blakely 
(M.A.) is an associate buyer with B. 
Dalton Bookseller. • Monica Moran 
Day is an account executive for Fisch
bein Advertising in Golden Valley. 

• Mark Dougherty is a reporter 
for KKXUKKDQ radio in Grand Forks, 
N.D. • Nancy L. Erickson is a legal 
assistant for James R. Schwebel & 
Associates, Minneapolis. • Joan 
Frey has done freelance work for Cor
porate Report, for the Worker's 
Comp. Ruling Association, and is work- · 
ing part-time for the St. Paul Com
panies. 

Vaughn Hurley 

tion, and involved sessions on weight 
control, exercise, coping with a heart at
tack, stress management, eating "heart 
healthy" foods, and risk factors. Roden 
said the award was significant for two 
reasons: it showed that public relations 
helps insure the success of an organiza
tion's programs; and it shows a non
profit agency can compete equally with 
corporations that have much larger 
budgets. 

One of the more unusual promotional 
efforts, and the one bringing in more 
participants than any other, was a mail
ing to more than 500 pharmacies 
throughout the seven -county 
metropolitan area. Other promotions in
cluded television and radio public ser
vice announcements, flyers posted in 
metro-area hospitals, press releases sent 
to college and community newspapers, 
and interviews on WCCO-TV's "Mid
day" and "PM Magazine," WCCO-AM's 
"Boone and Erickson Show," and 
WAYL-FM's "Kirk Dahl Show." 

Evaluation is a key element of any 

• Robert Geiger is an assistant 
reader's representative at the Min
neapolis Tribune. • Steven Gield 
(M.A.) is a reporter on the Springfield 

·(Mass.) Daily News. 

• Dianne Hodges is ·a retail ad 
sales representative for the Meredith 
Corporation/Sun Newspapers in Califor
nia. • Jane Hosmanek (M.A.) is at
ten.ding the St. Louis University School 
of Law. She has co-authored a legal 
bibliography on the European economic 
community, which will be published this 
spring. • George Jordan is a health 
science writer for the University News 
Service. 

• Tammy Karol is attending 
graduate school in public communica
tion at Boston University. • John 
Kauffman is a group administrator/ac
count executive with Carmichael-Lynch 
Advertising. • Susan Klinger is a 
public relations staff writer for Burl
ington Northern. • Terri Kruse is 
employed by Roth/Graham Marketing. 
• Barb Kucera is an education 
reporter for the Duluth Herald & 
News-Tribune. 

• John Lutter is an ad sales 
representative for The News-Record 
in Gillette, Wyo. • Dawn Madson is 
a publications coordinator for National 
Car Rental. • Lynnett Mcintire is a 
reporter for the Messenger-Inquirer 
in Owensboro, Ky. and is also teaching 
an introduction to journalism course at 
the local college, Kentucky Wesleyan. 

Murphy Reporter 

~ 

public relations promotion, and Roden 
included it in "Heart Check '80." She 
said, "We conducted three mail surveys 
and one telephone follow-up survey of 
the participants and discovered that 
more than 50 percent of those wh0 had 
attended had altered their lifestyles in a 
positive way because of 'Heart Check 
'80', especially . old~ people." This, ac
cording to the Heart Check Fact Sheet, 
"is significant as lifestyle changes are dif
ficult especially in older persons ... " 

Just as Roden began to plan for 
"Heart Check '81" a lifestyle change of 
her own took place. At the end of 
March, she began a new position as 
director of campaign promotions for the 
United Way of the Minneapolis Area. 
Since the Heart Association is a United 
Way agency, Roden said, she is still very 
much "in the fold." 

Caryn Challgren Is working on her 
Master's degree In advertising and 
Is a teaching assistant In the copy 
graphl~s and copywrlting courses. 

• Terry Miller is product and adver
tising manager for Triton Marketing in 
Foster City, Calif. • Mary Millett is 
editor of the West Side/West St. Paul 
Voice. 

• Theresa Monsour is the educa
tion reporter for the St. Paul Pioneer · 
Press. • Nate Morris is an account 
executive with Peterson-Morris Inc., St. 
Paul. • Julie Muehlberg is assistant 
to the editor for Hamilton Associates, a 
health care consulting firm in Min
neapolis. • Jennifer Nelson is a 
marketing services coordinator· for 3M 
Company. 

• Robin Ness is manager of Ness 
Feeder Pigs in Hector. • Lilliam Pan
corbo is a public affairs consultant for 
Control Data Corp. • Gene Pearson 
is a photographer for the Owatonna 
People's Press. • Rick Preiss is a 
sports writer for the Greeley Tribune 
in Greeley, Colo. 

• Susan Sherry is a research 
associate for the Kiplinger magazine 
Changing Times in Washington, 
D.C. A story she wrote for George_ 
Hage's magazine writing class was run 
as a full-page story in the Feb. 6 
Washington Post "Weekend" section. 
Her words of advice for job-hunting 
grads: "It may take them 10 months and 
200 re5umes, too, but it can be done." 
• Peggy Silke is with Campbeii
Mithun Advertising. • Kristen Smith 
is a communications specialist for 
General Mills. • Karin Teder is a pro
duction assistant with Martin
Williams Inc., Minneapolis. 
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Lutheran Brotherhood funds microfilming 
In March, the Lutheran Brotherhood of Minnespolis donated $7,500 to the SJMC library to be used for 

microfilming the Eric Sevareid papers now housed in the Library of Congress. William A. Johnson, 
general agent of the Lutheran Brotherhood, is seen _above formally presenting the check to SJMC director 
F. 'Gerald Kline at a ceremony held at the Library entrance. Looking on is Andrea Hinding, director of 
Walter Library on the U. of M. campus. 

Library security 
system Qperating 

Entering and leaving the Sevareid 
Library is a bit more difficult, but the 
minor inconvenience caused by the in· 
stallation of an electronic security 
system will be more than offset by the 
expected decline in book thefts, accor
ding to librarian Paul Bibbo. 

Over the past several years, Bibbo 
said, "there's been an increase in the 
number of missing books, magazines, 
and even bound volumes. I don't know 
how many times· someone has come in 
and looked up something in the card 
catalog, only to find it wasn't on the 
shelf." ' 

Bibbo said he was unsure exactly how 
many items had been removed, but was 

. certain that it was a substantial number. 
The new system, he said, will not only 
catch thieves in the act but will serve as 
a deterrent merely by its presence. 

The system consists of two metal 
gates and a sensor which locks the gates 
when it detects a sensitized strip. The 
strips are placed in books, magazines, 
and bound volumes, and are desensitiz· 
ed at the desk when the materials are 
checked out. 

According to Bibbo, all the bugs 
haven't yet been removed. "The sensor 
detects Minneapolis Public Library 
books that people bring in, and occa· 
sionally, goes off for no reason," he said. 
"And there are some people who just 
forget that it's there, and walk in the out 
gate or vice versa." 

The be!fefits should be evident im
mediately, "although it may take a while 
to see exactly how 'much thefts drop 
off," Bibbo said. "It will help. keep our 
current collection intact, and will be 
especially important in preserving the 
many new books starting to come in." 
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