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Murphy Reporter __ _ 
Director search doW'n to 3 

The search for a new director at SJMC 
has been narrowed to three candidates 
after finalist Don Gillmor, a professor in 
the school, withdrew his candidacy in 
mid-February. · 

The final list of three includes one can
didate from within the school and two 
from outside. They are Dan Wackman, 
SJMC acting director; former Cleveland 
State University journalism school direc
tor Sidney Kraus; arid Maryann Y odelis 
Smith; associate vice chancellor for aca
demic affairs at the University of 
Wisconsin-Madison. 

In a letter to search committee chairman 
Phillip Tichenor, Gillmor wrote that he 
had invested too much time and effort into 
the SJMC graduate program and his own 
intellectual pursuits to conclude his faculty 
role and assume the directorship. But he 
cited other reasons for his decision, too. 

"I also believe that we are seriously 
understaffed for the mission we attempt 
and that my reassignment, should I be 
successful as a director candidate, would 
result in a serious misallocation of our 
,limited faculty resources. I also have an 
obligation to the future of the Silha Center 
which I cannot take lightly," Gillmor 
wrote. 

He added that he would support Wack
man's candidacy, citing his colleague's 
understanding of the "intricate workings" 
of SJMC, his academic credentials and the 
liklihood that Wackman's appointment 
would "assure continuity in a stressful 
period." 

The committee of faculty and students 
that began searching for a replacement for 
former director F. Gerald Kline last year 
has invited the candidates to make indi
vidual visits to campus. 

Professor Tichenor said the conmiittee 
considered 86 nominations and appli
cations between the time announcements 
were sent out in October and the Jan. 15 
application deadline. Smith was one of 19 
women considered. 

The campus visits will each take about 
48 hours stretched across three days. 

Tichenor said the committee scheduled 
several contacts with members of the pro
fessional community, which is not rep
resented on the search committee, to 
promote discussion and interaction. 

When campus visits are complete, the 
search committee will meet to evaluate the 
candidates and decide if they're ready to 
make a recommendation to the SJMC fac
ulty. Tichenor said the committee will 
probably present a ranked-order list of 
three candidates. 

The faculty will then make its recom
mendation to College of Liberal Arts Dean 
Fred Lukermann, who make a single re
commendation to President Ken Keller 
and the Board of Regents. Lukermann will 
negotiate the terms of employment, in
cluding salary, with the chosen candidate. 

Tichenor said he expects a selection by 
sometime in April. 

"This has been an extremely thorough 
process in the sense of making information 
available," Tichenor said. "The success of 
the effort was indicated by the letters and 
responses from individuals who expressed 
an interest in the process and in the candi
dates." . 

Other members of the search committee 
are Dona Schwar'tz and Theodore Glasser, 
assistant professors; Jean Ward and 
Chin-Chuan Lee, associate professors; 
John Lavine, Cowles professor; Professor 
William Flanigan of the Political Science 
Department; Ann Brill, a doctoral student 
in the school; and Beth Perro, an under
graduate student at S J MC. 

Sidney Kraus 
Professor Kraus is a professor and 

former chairman of the Department of 
Communication at Cleveland State Uni
versity. He is a nationally recognized au
thority on the effects of media on the 
election process and has taken a special 
interest in televised presidential political 
debates. 

Dr. Kraus, 58, completed his Ph.D. in 
radio and television and communication 
research at the University oflowa in 1959. 
He earned bachelor's and master's of fme 
arts degrees from the Art Institute of 
Chicago, Goodman Theatre, in 1953 and 
1954. 

His non-academic professional experi
ence includes three years in advertising 
positions in the late 1940s and five years of 
public relations and political campaign 
work from 1965 to 1970. He has been an 
adviser or manager for several local and 
state campaigns, including a congressional 
campaign in Ohio's 22nd District. 

Professor Kraus' academic career began 
in 1954, when he went to work as a sub
stitute teacher in the Chicago school sys
tem. He joined the faculty at Senn High 
School in Chicago and taught English and 
drama there from 1955 to 1959, After he 
earned his Ph.D. at Iowa, Dr. Kraus 
taught business English at De Paul Uni
versity for a year, then became chairman of 
the Interdisciplinary Ph.D. Program in 
Mass Communications and an assistant 
professor of radio and television at Indiana 
University, where he worked for four 
years. 

He became assistant to the president at 
Roosevelt University in 1964, but left after 
a year to take a position as vice president 
for research and director of the Comm
unicators Research Center for Daniel J. 
Edelman and Associates, a public relations 
firm , Dr. Kraus joined Harshe-Rotman 
and Druck, Inc., another public relations 
firm, as vice president for research and 
educational relations in .1967 and formed 
his own communication and campaign 
firm in 1969. 

He returned to teaching in 1970 when he 
joined the University of Massachusetts 
Department of Communication Studies as 
a professor. He moved on to Cleveland 
State in 1972 as professor and chairman of 
the Department of Communication. Pro
fessor Kraus left the chajrmanship in 1985. 
This year, he has been a distinguished 
visiting professor in the College of Com
munications at Ohio University. · 

Professor Kraus is co-author of a book 
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Maryann Yodelis Smith 
Professor Smith has been associate vice 

chancellor for academic affairs at the Uni
versity of Wisconsin-Madison since 1978. 
She is president of the Journalism Council 
and has been heavily involved in the As
sociation for Education in Journalism. 

Dr. Smith earned her bachelor's degree 
in English, secondary education and the
ology from BriarCliff College in 1963. The 
University of Wisconsin awarded her the 
master's degree in journalism in 1969 and a 
Ph.D. in mass communications with con
centrations in history and law in 1971. 

Her professional experience outside of 
teaching includes work as an editor and 
writer for religious institutions and pub
lications and publicity work for Briar Cliff 
College. 

At Wisconsin, Dr. Smith administers an 
annual budget in excess of$900,000 and 34 
full-time positions. She is responsible for 
faculty and staff development, academic 
and classified personnel, affirmative action 
and compliance, personnel support service 
including employee assistance, develop
ment and training programs, mediation 
and negotiations and fringe benefits. 

Professor Smith began her teaching ca
reer in 1960 at St. Mary High School in 
Remsen, Iowa, where she taught English 
and journalism. She joined the faculty at 
Briar Cliff, a small Catholic college in 
Sioux City, Iowa, in 1962 as assistant di
rector of admissions and lecturer in Eng
lish. She became assistant to the academic 
dean there in 1964, director of the sports 
bureau in 1965 and director of publications 
and publicity the same year. 

Professor Smith moved on to the Uni
versity of Wisconsin-Madison the first 
time in 1967 when she accepted a teaching 
assistantship in the School of Journalism 
and Mass Communications. She lectured 
in public relations during summer 
sessions. 

After she earned her Ph.D., she took a 
position as assistant professor ;it Indiana 
University's Department of Journalism, 
then returned to Wisconsin as an assistant 
professor in 1972. She .became an associate 
professor in 1976 and a full professor in 
1981. 

While at Wisconsin, she has earned sev
eral awards and grants, written more than 
20 articles for journals and magazines and 
mace more than a dozen academic presen
tations at professional conferences around 
the country. 

Her involvement in AEJ includes terms 
as head, vice-head and secretary-treasurer 
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Daniel Wackman 
Professor Wackman was named acting 

director of the School of Journalism and 
Mass .Communication at the University 
this fall after 14 years of teaching and 11 
years of directing the school's communica
tion research division. 

At 44, he is the youngest of the candi
dates. He did all his undergraduate and 
graduate work at the University of 
Wisconsin-Madison, earning his 
bachelor's degree with honors in 1963 and 
his Ph.D . in 1968. He earned master's 
degrees in political science and journalism. 

Professor Wackman.,s academic spe
ciality is research. He is the co-author of 
five published books, most of them con
cerning interpersonal communication. His 
work also has focused on children and TV, 
communication for couples, and adver
tising. 

He first came to Minnesota in 1968 
when he was a Social Science Research 
Council post-doctoral fellow with the Uni
versity Family Study Center. 

A year later, Professor Wackman be
came an assistant professor in the 
Department of Communication at 
Michigan State University. He joined the 
faculty at Minnesota in 1971 as an assistant 
professor and director of the communica
tion research division. He became an asso
ciate professor in 1973 and a full professor 
in 1978. He directed the research division 
untill982, when he was awarded a Bush 
Sabbatical Fellowship. 

Within SJMC, Or. Wacbnan chaired 
the administrative review committee in 
1974-75 and the budget planning and re
view committee in 1976-77. He served as 
head of the theory and methodology divi
sion of the Association for Education in 
Journalism in 1975-76. 

Professor Wackman has been successful 
at attracting substantial ·grants for his re
search work. He and John Lavine won a 
$38,000 grant from the Gannett Foun
dation to write a text on leadership in 
media organizations, which is being used 
as a text for a class on the same subject at 
SJMC. 

His work with children and television, 
and children and advertising, has attracted 
grants from the U.S. Office of Child De
velopment ($87,00()), the John and Mary 
R. Markle Foundation ($92,500) and the 
National Science Foundation ($145,800). 

He has written numerous journal arti
cles and book chapters and delivered sev
eral convention papers on his research 
topics. 
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Careers and placement 

How sharp are your career skills? 
By Pat Gottschalk Concise writing/editing Forecasting/predicting __ _ 

Have you asked yourself recently, "What am I good at?" 
Perceiving nonverbal messages 
Getting/giving appropriate feedback 

Skill Cluster V. Work Survival Skills: the day-to-day skills 
which assist in productivity and effective work relations. 

"What skills can I really claim?" "What am I capable of 
doing?" 

Reprinting information __ _ 
Skill Cluster II. Organization, Management, Leadership: 

the ability to originate plans, organize resources, supervise/ 
coach individuals and groups in the completion of tasks. 

Implementing decisions/policies 
Cooperation/reliability 

It often leads to discovery, ana re-discovery. You 
haven't been asleep like Rip Van Winkle. You haven't 
grown dull just because you've been out of school a few 
years! True, your mind may run smoother in different 
areas now, but don't be easily taken in by the "brilliance of 
young minds" argument as the only measure of promising 
talent. 

Initiating new ideas/plans 
Handling details 
Making decisions 
Coordinating tasks/supervising employees 
Delegating responsibility effectively 
Training/coaching fellow workers/leadership 
Promoting change/managing conflict 
Staying current on new resources and 

· Punctuality 
Time management 
Meeting goals/deadlines 
Ability to assess needs/enlist help 
Accepting responsibility 
Ability to organize materials/activities 

Step II: Go _througlt and rank the skills you classified as 
"Is" from each of the areas. Your skills have probably 
increased significantly in groups I, II, III, and Vas a result of 
work experience, job training, and increased maturity. 

Often people out of school for a number of years are 
intimidated by what they understand the curriculum to be 
now .. They think they have lost out. However, in inter
viewing alumni, I have found their skills to be sharper than 
they perceive. 

methods 
Skill Cluster III. Human Relations Skills: the use of inter

personal skilis for resolving conflict, relating to and mo
tivating people. 

Step III: Compile your highest ranked items from each 
group into a profile of your skill package. Try this skills inventory to show you your current 

strengths. 
Step 1: Rate Yourself in the following categories: 

Developingrapport 
Perception of feelings, situations 
Expressing feelings 

Step IV: Consider a scenario of introducing yourself at a 
professional lunch table based on these top-ranked skills. 
What would you say about yourself? How would this differ 
from the way you have introduced yourself in the past? 

Rate 1: high 
Rate2: some 
Rate 3: not significant 
Try to think of specific events or situations where your skill 

has been strongly in evidence. 

Motivating people/counseling 
Sharing credit/cooperating 
Representing others effectively/being 

assertive 
Step V: Note which of these top-ranked skills are currently 

used on your job. Which other skills would you like to use 
more? How would your job need to change to make use of 
these other skills? 

Skill Cluster I. Communication: the effective expression, 
transmission, and interpretation of knowledge, ideas, and 
plans. 

Skill Cluster IV. Research and Planning: the ability to 
search for new knowledge, to conceptualize goals and to 
create the process for achieving them. 

Identifying/defining the problem 
Identifying resources/determining 

Effective speaking/listening 
Facilitating group discussion 
Interviewing 
Negotiating 
Expressing ideas/persuading 
De!icribing feelings 

resource problem 
Extracting relevant information 
Initiating ideas, identifying alternatives 
Setting goals 

Step VI: List the additional skills you want/plan to gain in 
the near future. How will they amplify your top skills? Will 
they complete skill clusters? Will they allow you to branch 
into whole new areas of opportunity? 

From the acting director 

School ready for 'Commitment to Focus' 
By Dan Wackman 

All of us at S J MC have just been through 
a most difficult time. Jerry Kline was not 
only our director, he was also our colleague 
and friend. He brought to the school -
and to our lives as individuals - vitality 
and vigor. We loved him and will miss him 
greatly. 

Amid the gloom accompanying Jerry's 
illness and death, there has also been excit
ement as the University community begins 
to discuss implications of President 
Keller's "Commitment to Focus" (CTF) 
plan. As special assistant to President Ke
ller, Jerry Kline wrote some of the docu
ments related to the CTF. 

Perhaps the strongest implication of 
CTF has been its call for a clear emphasis 
on Minnesota's role as a great research 
university. The school fits well within this 
emphasis. 

J oumalism education nationally, and 

indeed in the state, has a three-tier struc
ture. The first tier _involves schools -
vocational-technical institutes, commu
nity colleges and small journalism pro
grams - that concentrate heavily on 
developing entry-level skills for beginning 
journalism. 

The second tier involves undergraduate 
programs which pay attention to develop
ing entry-level skills but have a much 
stronger emphasis on educating students 
to understand the world. Some of these 
programs are accredited by the Ac
crediting Council on Education in Jour
nalism and Mass Communications, 
guaranteei.Q.g a strong emphasis on the lib
eral arts as well as journalism courses. In 
Minnesota, only the University and St. 
Cloud State have accredited programs. 

The third tier involves universities 
which place heavy emphasis on research 
and analysis of mass communication- the 

Faculty notes 
Bob Craig, SJMC assistant professor, 

delivered a paper titled "The Psychology 
of Advertising and the Origin of Con
sumerism in the USA" at a conference in 
Ljubljana, Yugoslavia, in November. The 
theme of the conference was Communica
tion and Lifestyle. 

Sixty participants from Europe, Asia, 
Africa and North America delivered 
papers on topics including: the rise and the 
implications of the computer culture; po
tential feminist uses of the television serial 
"Dallas"; the effect of satellite broad
casting and the de-regulation of broad
casting upon media systems in European 
countries; the effects of media on the cul
tures of Yugoslavia and Austria; the 
meaning of European ethnic rock-and-roll 
to youth subcultures; and the place of 
post-modernism in Music Television 
(MTV). 

Professor Craig's paper was an analysis 
of the infusion of pschological strategies 
into the design of advertisements at the 

beginning of the 20th century. Through a 
discussion and slide presentation, he dem
onstrated how this innovation and others, 
such as the increased use of illustration and 
the inclusion of fine art in advertising, 
changed advertising's informational func
tion to a persuasive one. 

Craig, who taught in Europe before 
coming to Minnesota, said he made 
valuable new contacts with European 
scholars, as well as increasing his under
standing of the range and scope of com
munication and cultural issues. 

"One issue that stood out at the 
conference was the difficulty that small 
countries with relatively weak and under
developed economies and low levels of 
natural resources have maintaining their 
unique cultural identities," he said. "Ac
cording to speakers from these countries, 
cultural forms seem to be imbedded in 
technology. And as new communication 
and industrial technologies necessary for 
economic development are imported, the 

; 

effects, history, law, regulations and con
sequences of the process. Only a dozen or 
so major universities fit into this third tier. 
Some involve separate research units with 
no connection to an undergraduate pro
gram, but others , like Minnesota, are 
linked to a large undergraduate program. 

The University of Minnesota School of 
Journalism and Mass Communication is 
one of a handful of universities in the top 
rank of both the second and third tiers. 
Our undergraduate program is seen as one 
of the best and most innovative in the 
country. Our graduate program and re
search places us at the very top among 
research-oriented schools. 

As the University moves toward em
phasizing upper division (junior, senior) 
and graduate programs, we will maintain a 
parallel emphasis in the school. We intend 
to · maintain strong upper division, pro
fessional journalism education, as well as a 

integrity of local culture is often under
mined." 

Dr. Craig also spent two days before 
returning to the U.S. meeting with jour
nalists in Frankfurt, West Germany. 

*** Chin-Chuan Lee presented two papers 
this year at professional gatherings. "Con
structing Partisan Realities by the Press: A 
Riot in Hong Kong" with Yuet-lin-Lee 
was presented to the Midwest Political 
Science Association in Chicago. "The Par
tisan Press in Hong Kong: Between British 
Colonial Rule and Chinese Politics" was 
presented to the Association for Education 
in Journalism and Mass Communication 
international communication division. 
Lee's paper "Political Ideology and News 
Organizational Control" with Joseph Man 
Chan was the winner of the Top Three 
Papers ·Award given by the AEJMC's 
theory and methodology division. Another 

· paper, "The Partisan Press Coverage of 

solid professional masters program. At the 
same time, we will strengthen our Ph.D. 
and research program. 

The University's support of this dual 
mission is already evident in its approval of 
two new chaired professorships for the 
school - for advertising and for media 
ethics and law. When funds are secured, 
these chairs will join the Cowles chair of 
media management and economics, now 
occupied by John Lavine. Each of these 
chairs will make major contributions to 
both the undergraduate and g~aduate pro
grams. 

The school has begun to make plans to 
implement changes likely to result from 
CFF. Future newsletters will discuss our 
plans for the growth and development of 
the journalism and mass communication 
program at Minnesota. We welcome your 
interest in and your contribution to this 
process. 

Government News in Hong Kong," ap
pears in the Winter 1985 issue of Journal-
ism Quarterly. · 

*** The Fall 1985 issue of "Communica-
tion" includes an article by Theodore 
Glasser and former SJMC faculty member 
James Ettema, who is now at North
western, entitled "On the Epistemology of 
Investigative Journalism." Glasser and Et
tema will also present a paper, "Public 
Relations or Public Accountability? 
Newspaper Ombudsmen Define Their 
Role," to the mass communication divi
sion of the International Communication 
Association this May in Chicago. 

Glasser has completed a chapter on press 
responsibility and First Amendment 
values for a book called "Responsible 
Journalism" scheduled to be released later 
this year by Sage Publishing. 
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More than 500 people gathered in the Great Hall of 
Coffman Union to celebrate the life offormer SJMC 
Director F. Gerald Kline. Friends and colleagues 
offered their impressions of a man all of us will miss. 
Excerpts from some of those speeches appear on this 
page. 

Percey Bysshe Shelly speaks for me and I believe 
many of you when he wrote in one of his fragments: 

My head is wild with weeping for a grief which is the 
shadow of a gentle mind, 

I walk into the air, but no relief to seek or hap' ly if I 
sought to find it, came unsought, 

To wonder that a chief among men's spirit should be 
cold and blind. 

But this is a celebration and I should say, to begin 
with, that I never felt like Jerry's teacher. I didn't even 
feel like a colleague. I felt like an older brother who was 
severe sometimes, but I hope always helpful. Older 
brothers are a drag, I guess. I am an older brother. I do 
not have older brothers myself. But I suppose I stand 
here today, as will those who follow me, as a friend. And 
what a friend he was. 

Just to meet Jerry Kline was to become his friend, it 
was that easy. He told a younger colleague a few weeks 
ago that he loved us all, and he was speaking of our 
faculty, and she said that we loved him too, and that was 
true. His wide spectrum of friends will remember Jerry 
in his many parts, but all will reflect on his uncommon 
vitality and his truly remarkable courage in dealing with 
his illness. 

We have learned from Jerry how to meet the inevitable 
with fortitude and great good humor. We have seen the 
human spirit at its best . Jerry will be remembered as our 
bon vivant, our maitre d', our sommelier and our brew
master in his earlier days and less affluent days. I some
times think we drank his beer mainly because we liked 
him, not because we liked the beer. In fact I can remem
ber some terrifying consequences of some of those 
brews. And there was always somebody on the way to 
Winnipeg to get John Bull Malt, because that's the only 
malt that would do for Jerry's beer. 

HewasalsoourBaedeker. Hewasourdiplomat. He 
was our host and Linda our gracious hostess. He was our 
breadmaker and he was our tireless debater. It is said 
that Jerry Kline never lost an argument. He was our . 
quick wit . He was our Canadian. He was our Irishman. 
He was our student , our colleague, our director, but 
above all our friend. He lit up our lives. He told us 
shortly before his passing that he'd be back. Well, if you 
don' t get back Jerry, some of us will find you someday, 
somewhere, and we will have with us our best bottle of 
Bordeaux. 

- Don Gillmor 

T oday we celebrate the joy of Jerry's life - and what a 
life of daring, adventure and great fun . Being with him 
was like being caught in the eye of a hurricane. Mer
curial, up-beat and contagious. Ideas flew, wit bubbled, 
Even when he was "rattling the cup," as he called his 
fund-raising efforts, he was laced with good humor and 
good sense. I never really saw him angry or out of sorts 
which I know probably wasn't normative - after all, he 
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Jerry Kline in class ~eft) and at a Minnesota Newspaper Association Christmas Party (right) with Ed 
L'Herault of Post Publishing and Bob Shaw, ~ormer MNA manager. 

was Irish and it takes one to know one. 
We clearly enjoyed each other's company: F. Gerald I 

called him. We joked about his roots and, oh, how he ' 
loved to regale me with stories about father so-and-so, 
fish on Friday, fasting during Lent. Irish tendrils run 
deep . 

During our long friendsip I wore three hats: pro
fessional colleague, personal friend and priest. As Jerry's 
death drew near it was, finally, priest. On Monday, I sat 
with Jerry, Linda and Bonnie and said the prayers for 
the dying. As I finished, Jerry completed his pilgrimage 
on earth. One of the psalms says, "Enter the Lord's 
presence singing fofjoy." If it's true, then, that there are 
joy and singing after death, as I know there are, perhaps 
now there is the addition of a happily-tuned Irish tenor. 
Red of hair, full of zest and in love with those around 
him. F. Gerald I called him. 

- Father Jim Whalen 

A major lesson for all of his students was that life can 
be a lot of fun. Jerry instinctively understood, long 
before the usage became common, that the word, 
"party" is a verb. His enthusiasm permeated all of his 
activities. We observed the consummate ease with which 
he juggled his responsibilities, though I doubt that any 
of us has been able to copy him. 

This Kline student learned much from Jerry's 
uniquely generous heart. He had an uncanny ability to 
make strangers into friends and to be there when it 

counted. His students were his children, and his greatest 
. gift to us was his love. 

- Peter Miller 

He brought an irreverence to our project. We are 
serious people and feel ourselves to be dealing with life 
and death issues . Without denegrating the seriousness of 
our work he allowed us to not take ourselves too seri
ously, an important distinction. I'll always remember 
the look in his eye when he would take an extra scoop of 
ice cream on his apple pie and would add "is this one 
going to get me?" It was easy to give him permission to 
have that extra cholesterol because we liked to believe 
that nothing would ever stop him. 

For us in Public Health he has left a legacy of students 
and junior faculty members who while not Jerry will 
carry on the work that he started with us. For a teacher 
that is probably the most important thing one can give. 

We will all miss Jerry Kline. Clearly we can't replace 
him and wouldn't even try but he has left us a little 
smarter, a little more knowledgeable and considerably 
better off than we would have been without him. 

-Russ Luepker 

A memorial for Dr. Kline has been established at 
the School of Journalism and Mass Communication. 

Friends, colleagues and students of Jerry Kline filled the Great Hall at Coffman Memorial Union for 
his memorial service. 

; 



Briefly 
Former director 
F. Gerald Kline 
dies of cancer 

More than 500 people attended a mem
orial service in the Great Hall of Coffman 
Memorial Union Feb. 7 to mark the pass
ing of F. Gerald Kline, SJMC's third di
rector. Dr. Kline died of lymphatic cancer 
Feb. 3, his 49th birthday. 

Representatives of the University and 
SJMC, neighbors and life-long friends, 
and professional colleagues delivered 
short, impressionistic speeches about Pro
fessor Kline and their experiences with 
him in a celebration of his life. 

The service was followed by receptions 
in the Campus Club and at the Kline 
home. 

Rage will direct 
Journalism Center 

George Hage, who retired from the fac
ulty in 1983 after 37 years ofteaching, has 
been named interim director of the Minne
sota Journalism Center. 

Hage will be active in implementing the 
center's program of outreach and service to 
the mass media in the state, according to 
SJMC Acting pirector D~n Wackman. 
The center was established under terms of 
a gift to the school by the late John and 
Elizabeth Bates Cowles. 

Since retiring from the University, Hage 
has served as executive secretary of the 
State Conference of the American As
sociation of University Professors and as 
president and chairman of the board of 
Actors Theater in St. Paul. 

He is working on a history of Minnesota 
media for publication by the Minnesota 
Historical Society. 

SJMC student 
wins Sears 
internship 

Ellen Marie Smith, a journalism student 
at the U niversicy, is spending winter quar
ter in Washington, D.C., as part of the 
Sears Congressional Internship Program 
for Journalism Students. 

Smith, of Grand Forks, N.D., will 
receive a $2,500 stipend to cover living 
expenses, plus a travel allowance: Sears, 
Roebuck and Co. bears the cost of the 
program as part of its continuing commit
ment to higher education. 

Smith is working in the office of J. Roy 
Rowland, congressman from Georgia's 8th 
District. 

Applicants for the internship are evalu
ated by a panel of journalists, academicians 
and former interns and are judged on aca
demic performance, writing ability and 
interest in legislative affairs reporting. The 
interns are then matched with a con
gressional office. 

•Rural Storm' 
_copies available 
fromSJMC 

"Rural Storm," the magazine about the 
Minnesota farm crisis, has been produced 
by advanced undergraduate and graduate 
students in a course on magazine editing 
and production. 

The magazine analyzes the effects of the 
farm crisis on the lives of thousands of 
Minnesotans who are losing not only their 
land, but their way of life. 

It documents both the economic, cui-
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Angela Dodson, a copy editor at the New York Times, (left), met with students at the end of January as part of the 
American Society of Newspaper Editors "Minority Professionals in Residence" program. Students Joy Powell and 
Laurie Fink (right) attended a discussion session in the Heggen Room. 

tural and personal aspects of the crisis, as 
well as the measures farmers, their organ
izations, government and concemed citi
zens are taking to solve this problem. 

The magazine was funded by a gift to 
SJMC in the name of cartoonist 
Milt Kaplan. 

Copies can be purchased by sending 
$2.50to: 

RuralStonn 
SJMC 

University of Minnesota 
206 Church Street SE 

Minneapolis, MN 55455 

3M gives U of M 
photo collection 

One of the most extensive libraries of 
research materials on photography, 
photo-mechanics and photographic repro
duction anywhere has been given to the 
University by the 3M Company. 

The Mertle Collection, named for a 
photo-mechanics scientist who worked at 
the company for many years, also includes 
rare prints, lithographs, printing stones 
and an antique camera, all of which will be 
kept together in the collection. 

The gift, valued at $800,000, .includes 
more than 6,000 volumes, including rare 
19th century books and dozens of com
plete sets of journals from the 19th and 
20th centuries. It also includes a 1718 edi
tion of Sir Isaac Newton's "Treatise on 
Optics," an original edition of the "Penicl 
of Nature," the 1844 publication of the 
first negative-process photographs ever 
taken and an original copy of the first 
photograph ever published in a newspaper 
by the half-tone process - "Shantytown" , 
in the New York Daily Graphic of March 
4,1880. 

SJMC faculty members Robert Craig, 
Dona Schwartz, and Kathy Hansen were 
members of ·the committee, chaired by 
former adjunct faculty member Michael 
Griffm, that made the proposal to 3M to 
bring the collection to the University. 

It will be housed in the University Li
braries Special Collections. 

; 

Fund-raising hits 
half-way point for 
Kane memorial 

Contributions toward establishing a 
scholarship endowment in the name of 
SJMC grad and former Associated Press 
newsman Joe Kane have surpassed $2,500, 
half the goal set_ by memorial organizers 
Michael Soffin and Jim Klobuchar. 

Kane, who died of cancer in 1982, 
joined the AP in 1951 two months before 
he graduated from journalism school. He 
transferred to the wire service's · 
Washington bureau six years later and the 
AP'sgeneraldeskin 1967 . . 

The scholarship fund was established in 
late 1982. SJMC classes of 1950 and '51 
were asked for contributions to establish a 
permanent endowment from which schol
arships would be granted to outstanding 
writing and editing students. 

Soffm ·said last month that the fund
raising effort has been broadened to in
clude more graduating classes. He has. set 
1987 as a goal for reaching the $5,000 fund 
level, which would guarantee the Joe Kane 

· Memorial a place as a permanent scholar
ship endowment. 

Scholarships of $100 have been awarded 
from the fund since 1983. 

Professionals 
offer tips to 
SJMC students 

Twin Cities journalism and communica
tions professionals met with SJMC 
students in a series of forums this quarter 
to discuss careers. 

The Thursday morning meetings in 
Murphy Auditorium have included 
speakers from Minneapolis and St. Paul 
daily newspapers, the wire services, maga
zines, TV and radio stations and local cor
porations. 

Pat Gottschalk, the school's new 
advising. and placement coordinator, set 
up the visits. 

The scheduled speakers were: Doug 
Hennes from the St. Paul Pioneer Press 

and John Ullman from the Minneapolis 
Star and Tribune; TV reporter Linda 
Olson and public radio reporter Dan 
Olson; Mary Hoffman from Dorn Com
munications; Judy Kirk from the Univer
sity and Robbi Miller from 3M to talk 
about advertising; Mark Caine from Co
operative Power, George Bowman from 
Cray Research and David Fantle to talk 
about corporate communications and 
technical writing; Karen Angst of Golden 
Valley Health Center and Katheryn War
drop of Control Data to discuss public 
relations careers; Les Metz from Univer
sity Printing and Graphics and Stormi 
Greener from the Star and Tribune to talk 
about photography and graphics; and 
Joanne Byrne of UPI and Charles Hill of 
AP to talk about press services. 

SJMC student 
places in Hearst 
competition · 

Michael Norton, a senior at SJMC, 
placed 11th in the December Editorial 
Writing Competition of the William Ran
dolph Hearst Foundation's journalism 
awards program. 

Norton received an award scroll for an 
editorial about Accuracy in Academia that 
appeared in the Minnesota Daily, where he 
was managing editor until this quarter. 

Eighty-five schools participate in the 
journalism awards program which is com
prised of six monthly writing competitions 
and one photojournalism contest, with 
championship fmals for schools in both 
divisions. The Hearst Fo'undation awards 
scholarship money to writers who fmish in 
the first 10 places of each writing com
petition and matches those prizes with 
grants to the winners' schools. 

Correction 
Tan Soon-Har was incorrectly described 

as a "he" in last quarter's edition of the 
Murphy Reporter. We regret the error. 
She promises an update on her re~idential 
and employment status for the next issue 

. of the paper. 
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Carol Kerner did public relations work for Univac, General Mills, a few colleges and a bank before she went to work for IDS/American Express in 1983. 

Earned her master's deg:ree in 1967 

Grad 'grazes' way to top IDS post 
By Laura Van Son 

Although success manifests itself for 
each individual in a different way, its defi
nition is common to all. It is a favorable 
outcome; the result that was hoped for. 

For SJMC graduate Carol Kerner, suc
ess has presented itself after 25 years of 
persistance and determination - making 
her the vice president of communications 
for IDS/ American Express. 

Kerner graduated from Hamline Uni
versity in 1960withaB.A. in English. She 
held writing jobs with Univac and General 
Mills and spent a year as head of the Spe
cial Projects Department at the University 
of Minnesota before enrolling in graduate 
school. She earned her M.A. from SJMC 
in 1967, emphasizing public relations. 

Coming back to an academic setting was 
frustrating for Kerner because she had 
several years experience behind her 
already. Her classes supported the work 
she had done, however, and reaffirmed her 
desire to remain in the field. The Univer
sity also exposed her to broadcasting, for 
which she gained great interest. 

Since leaving the University, Kerner has 
lead an exciting and varied career. Her first 
position was at Normandale Community 
College where she was hired as the com
munity relations director. She is also credi
ted with setting up the college's first mass 
communications curriculum. 

Kerner's interest in sports was put to use 
at Normandale where she was responsible 
for covering tournaments and publicizing 
sports events. It was through this contact 
with weco radio that she was hired to 
cover high school tournaments, and after 
hinting around a bit was put on the Viking 

"I am more of a 
corporate person than I 
am an academician. My 
comfort level is much 
higher in the corporate 
area." 

pre-game show. 
Kerner hosted four of her five years on 

the show with WCCO announcer Dick 
Chapman. "The show was a difficult one 
to do, but we had a good time with it." 

Kerner speaks fondly of her years on the 
pre-game show. "I love it, I miss it. 
There's been nothing like it ever before 
and there's nothing to replace it," she said. 

Covering sports may also have been the 
biggest challenge in Kerner's career. A 
woman in this field was still controversial 
in the '70s. She had to gairi acceptance 
from both the coaches and the media. This 
put pressure on Kerner to be exceptionally 
professional and knowledgeable. 

In 1980 Kerner took a job at Hamline 
University as vice president for public re
lations. A year later, she went to First 
Bank of Minneapolis as director of public 
relations and assistant vice presideJ1t. 

But Kerner's biggest opportunity came 
in 1983, when she received a call from IDS/ 
American Express which led to a company 
vice presidency. 

Kerner directs a staff of about 35 people. 
They are responsible for everything from 
providing information to financial plan-

" 

ners, shareholders, clients and the media 
to guiding internal information through 
the 2,900 Minneapolis-based employees. 

"IDS has an ideal communications cli
mate," says Kerner. This is exemplified by 
the fact that Kerner is on the board of 
directors and is also part of a senior man
agement group. "The communications 
effort is recognized as a vital part of the 
corporate mission," Kerner said. 

Is there anything Kerner would have 
done differently in the academic prep
aration of her career? "I would have 
stressed management preparation," she 
said. Kerner recommends this to students 
pursuing a career such as hers. 

"If you are going to go into manage
ment, you must look at it as being more of 
an attitude, mindset or talent," she said. 
Kerner says she has learned first-hand that 
an effective manager has people working 
for them in technical areas who are better 
at that particular skill than they would be 
themselves. The manager's job is then to 
motivate employees to work up to their 
capacity and beyond. 

"Much of that is not as much skill
oriented as it is attitude-oriented," Kerner 
explained. "Training for management 
should be an assessment of yourself. You 
must be able to motivate people to stretch 
individually but also work together as a 
team." 

"Good managers" is also a term Kerner 
uses to describe her parents, to whom she 
attributes much of her success. They dem
onstrated pride, recognized achievement 
and rewarded it accordingly: They pro
vided her with reinforcement and a posi
tive environment. "My parents never told 

me I wasn't capable of doing something," 
said Kerner. "They made me stretch." 

Encouragement from employers and 
strong performance from her employees 
has also given Kerner confidence in her 
abilities . "At times you are only as good as 
the people who work for you make you 
look," she said. 

In retrospect, Kerner likes to call her 
career "the grazing." When she was per
fectly content doing one thing, her atten
tion would be diverted somewhere else and 
she consequently would "graze" over to 
another area. 

There was no master plan, no set goals 
- just a will to succeed. It wasn't uri til the 
late '70s that she envisioned a specific area 
of the field for herself. "I am more of a 
corporate person than I am an academi
cian," she exlained. "My comfort level is 
much higher in the corporate area." 

A self~described "people oriented" per
son, Kerner enjoys the human contact in
volved with her job. She carries this 
appreciation into her personal life as well, 
spending much of her free time with 
friends and relatives. "I've had a lot of 
advantages in my life and it's fun for me to 
share my good fortune with other people." 

"IDS has an ideal com
munications climate. The 
communications effort is 
recognized as a vital part 
of the corporate 
mission." 
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-:... Jon Gordon and Sue Klemond work on a· story on the Minnesota Daily's new front-end computer system. 

'Daily' logs on to the computer age 

-. 

By Jeff Litvak 

One of the mainstays of the Minnesota 
Daily has always been a sense of tradition. 
A bagel party signals the beginning of each 
year, a weather imp can always be found on 
page two and a Humor Issue (which occa
sionally causes more trouble than it may be 
worth) appears each Aprill. 

Tht; Daily recently abandoQed one tra
dition - the use of rickety Royal 440s to 
pound out each day's copy. 

Last September, the Daily's editorial 
offices 'were formally introduced to the 
computer age with the delivery of a 
$350,000 Atex newsroom system. 

Plans for a newsroom computer were, in 
a sense, a tradition themselves, with ru
mors of incoming techl}ology being kicked 
around the office for nearly a decade. 

The paper's production office, located 
about three blocks away from the Murphy 
Hall editorial offices, had been com
puterized since 1916. Money had been 
scarce, however, between the years when 
the production office received its system 
and the newsroom took delivery of its 
computer. 

Before the delivery of the newsroom 
computer, sheets of typewritten copy were 
glued together with rubber cement. Edi
tors perused the copy, making changes 
with pencils. After it had been edited, a 
runner hooved the stories to the pro
duction office where they were typed into 
the Hendrix composition system. Stories 
were edited again by the copy editors at 
production, and the final galleys were 
looked over one fmal time by night editors. 

In the summer of 1983, a study group 
made up of several Daily staffers was 
formed to assess the feasibility of bringing 
the newsroom operations up-to-date. In 
addition, Pam Coyle, the paper's editor 
during the 1984-85 school year, John 
Slothower, the paper's production man
ager, John Fung, the paper's data pro
cessing manager and I journeyed to 
Atlanta to the ANPA Operations Man
agement Conference to size up the various 
systems available for the paper. 

After our return from Atlanta, it was 
clear that battle lines among the com
petitors were going to be drawn based on 
the vendors' ability to compete sue-

cessfully with Hastech, formerly Hendrix. 
In the fall of 1984, the paper acquired a 
state-of-the-art Hendrix production sys
tem, including pagination terminals which 
allowed entire pages of text to be typeset at 
one time, rather than typesetting indi
vidual stories which were later pasted up. 

We narrowed the field of Has tech con
tenders to two: Atex, which supplied the 
computer system in use at the Minneapolis 
Star and Tribune, as well as numerous 
other large newspapers, and CSI, which 
impressed us with its speed. 

The arguments for simply expanding 
the Hastech system to include the news
room were compelling: Slothower, Fung 
and their staffs knew the Hastech system 
better than the people who built it (the 
computer science department provides a 
steady stream of technicians to the Daily, a 
luxury few newspapers enjoy); Hastech's 
composition software is some of the most 
powerful, yet easy to use, programming 
available; and the paper afready had a close 

plenty of space on already-crowded desks. 
It had to be fast, not only in terms of time 
the computer spent carrying out functions, 
but physically as well - the keyboard had 
to be designed for quick typists and the 
layout of the keys had to be efficient. We 
wanted to have a spelling checker we could 
call upon to reduce the number of typos 
appearing in the paper. We also wanted an 
edit-checking function, a way to preserve 
editing additions and deletions so re
porters could see exactly what their editors 
had changed. 

After months of deliberation, the study 
group settled on Atex as the system for the 
newsroom. CSI has been eliminat~d for 
two reasons. First, there was its cost -
about $400,000 for a system fittrng our 
needs. Second, CSI supplied only the pro
gramming for its systems, not the actual 
computer equipment. The hardware 
would have to come through Digital 
Equipment Corp. Although DEC-based 
equipment is used in many newspaper 

Ofparamount importance were the needs of the 
reporters and editors who were going to be using 
the system day after day. We needed a system 
that was designed for the way reporters and 
editors work. 

relationship with the vendor, having sup
plied Hastech with useful programming 
information. 

With any other system, the paper would 
be treading new territory and, clearly, was 
going to have to accept some limitations: 
no pagination for the foreseeable future, 
two different programming languages, 
clumsy composition commands and the 
necessity of having to have two different 
staffs to work with two different sets of 
computers. 
. Of paramount importance, however, 
were the needs of the reporters and editors 
who were going to be using the system day 
after day. 

We needed a system that was designed 
for the way reporters and editors work. It 
had to have compact terminals, leaving. 

; 

computer systems, Atex and Hastech in
cluded, we weren't excited about actually 
having to deal with DEC directly - we 
wanted a vendor that supported every
thing it sold. 

The fmal go-ahead for the Atex system 
was granted in late 1984 by the Student 
Board of Publications, which controls the 
paper's budget. New furniture for the 
newsroom was installed during fmals week 
of spring quarter and an air-conditioned 
computer room was completed during the 
summer to accommodate the new equip
ment . In preparation for the day-to-day 
operations of the system, Slothower and I 
spent about three-and-a-half weeks at 
Atex's headquarters in Bedford, Mass., 
during June and July learning the basics of 
the system's operations, composition and 

formatting commands as well as ways to 
make sure the Hendrix and Atex systems 
were always on speaking terms with one 
another. 

During our training, we wrote all the 
formats we would later need for the paper 
so when, in early August, we went back to 
Bedford to test our system prior to its 
shipment, we were able to enter and test 
our own formats . 

Despite repeated delays in the shipping 
and installation of the system, it arrived 
just in time to be used for the 1985 
Welcome Week issue. The training of the 
news staff went very smoothly - 10 or 15 
minutes of instruction and reporters, some 
of whom had never used a computer be
fore, were tapping in stories and sending 
obscene electronic messages to one another 
with glee. 

Nearly all the commands novice users 
need are available through a "menu" sys
tem. All they have to do is select the func
tion they want the computer to carry out, 
enter a word or two, then press an "ex
ecute" key. Other commonly-used oper
ations are activated simply by pressing 
function-specific keys. 

There are, needless to say, problems 
that we've had to deal with that aren't 
apparent to the newsroom users. The big
gest headache has been in keeping the 
communications link between the pro
duction and news offices up and running 
properly. 

Other problems have been caused be
cause of the nature of the Minnesota Daily. 
There is a great deal of turnover in the staff 
and keeping the documentation of the sys
tem's operations current for future system 
operators is a constant struggle. · 

Was the decision to choose a computer 
different from the paper's production sys, 
tern correct? Having had the computer up 
and running for only six months, it's diffi
cult to say. There's much more work that 
needs to be done to keep things running 
smoothly, but judging from the response 
from reporters and editors to the new 
computer, the tradition of the Royal 440s 
was one which the Daily's staff was happy 
to see die. 
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Historian chosen 1985-86 Silha fellow 
By Ann Kochendorfer 

The historical path of journalists is an 
important guide for those working in the 
field of modern-day journalism, according 
to historian and SJMC Ph.D. candidate 
Pat Dooley. 

"There's no doubt in my mind that if we 
don't have an accurately documented and 
interpreted past in journalism, work that 
people are doing now in the field can, to a 
certain extent, be misguided," said 
Dooley, who is on leave from her job at the 
Minnesota Historical Society. She is this 
year's Silha Center Fell ow. 

For example, work focusing on the eth
ics of journalism today can be better analy
zed if the history of journalism ethics is 
well documented, she said. 

One of Dooley's goals is to document 
that history. Her other areas of doctoral 
study include social institutions and media 
law. 

"Right now what I'm doing is broad
ening my whole area of inquiry, trying to 
get a better sense of what the pro
fessionalization process has been for jour
nalists and how ethics has been a part of 
that process," she said. 

Every profession has a strain of ethics 
running through it. Some people say that 
codes of ethics are only for hanging on 
people's walls, serving more as a public 
relations tool than anything else. I want to 
fmd out what js true." 

Dooley's historical research is funded by 
a Silha Center Fellowship. SJMC's Silha 
Center, founded in 1984 for the study of 
media ethics and law, is directed by Pro
(essor Donald M. Gillmor, a leading 
scholar in the media law field. Theodore 
L. Glasser, who works in the areas of 
privacy and broadcast regulation, is asso
ciate director. 

Initially, Dooley enrolled in SJMC's 
masters program in print journalism in 
order to sharpen journalistic skills she 
needed to edit a newsletter at the Historical 
Society, where she coordinates the site 
.manager program from her Fort Snelling 
office. Site managers oversee more than 20 
historical sites existing throughout Minne
sota. · 

It wasn't long before the history of jour
nalism caught her attention. After her 
second history seminar, Journalism 8601, 
she was hooked. She switched from print 
to the general M.A. program. 

This year's Silha Center Fellow, Pat Dooley, wants to document the history of joumalism ethics. 

"I felt like I found my niche again. I 
really like history." 

Her M.A. thesis examined the political 
involvement of journalists in the 1920s and 
1930s. She found a surprising number of 
Minnesota journalists holding political of
fices back then. According to present-day 
journalistic standards, this would con
stinite a conflict of interest. 

Dooley explained how journalism evol
ved from that early stage. "Following 
yellow journalism, there was a real reaction 
against journalists. But as the 20th century 
wore on, professional (journalism) as
sociations became bigger and more impor
tant. Codes of ethics were published, 

schools of journalism were founded, and 
teaching in those schools was stressing 
ethics, standards and objectivity more and 
more." 

As for the present-day journalist, 
Dooley believes he or she "is an ethical, 
hardworking person who really tries to do 
the best job possible." 

"I have a lot more respect (for journal
ists) since I took reporting classes. Now I 
really get angry when I hear people talk 
negatively about them." 

Journalists have pressures that most 
people don't realize, she said. The trend to 
sue for libel is just one example. Dooley 
believes that this trend has a substantial 

and inhibiting effect on both journalists 
and media owners. 

Besides media history, Dooley enjoys 
studying social history, World War II, 
women's history, and local and state his
tory. She said it's important that history 
include both famous and ordinary people 
forming a realistic picture of the whole 
past. 

As far as her own history is concerned, 
Dooley wants to look back 20 years from 

· now and see herself as a university pro
fessor teaching communication history, 
conducting research and publishing her 
results. 

New magazine is SJMC grad's brain-child 
By David Price 

What does a journalism graduate 
student do when she wants to experience 
life in the "real world"? 

She could go out and publish her own 
magazine. 

That's exactly what Barbara Haugen, 
29, did. Haugen is the publisher/editor of 
the newborn.Minnesota Parent, a monthly 
parenting and child care magazine which 
released its first issue this month. 

The magazine is distributed free at over 
200 locations across the Twin Cities in
cluding hospitals, day-care centers, chil
dren's specialty stores, grocery stores and 
the like. 

"I noticed a lot of similar papers in other 
towns . . . but there was nothing like it 
here. People there seemed to enjoy reading 
them," Haugen said. "I knew I could do it 
here." 

Minnesota Parent was 18 months in the 
making, twice as long as most babies. 
Haugen spent the first six months ex
ploring the mechanics of printing a 
monthly newspaper - production costs, 
distribution, advertising, etc. - and an
other six months doing market research. 
All the preparatory work came together 
last October, she said. She said her im-

"The things you learn in journalism classes really 
prepare you for the real world. " 

mediate plans for Minnesota Parent will be 
to expand reader and advertiser interest. 
She already has had to increase its pro
duction run from 25,000 copies this month 
to 28,000 in March, and she said that many 
of her outlet points have called asking for 
more copies in the future. 

She added that publishing is enjoyable 
but time consuming work. "Like most 
small businesses, this turned out to be 
more work than you expect. There are 

. about 6,000 forms to be filled out. There 
are taxes, everything. You could really use 
about three people to do my job.,. 

Haugen said reaction to Minnesota Par
ent has been "wonderful. We've had a lot 
of phone calls and cards from delighted 
parents saying 'Where have you been all of 
our lives?' It's been really great." The 
magazine also helps sponsor three chil
dren's shows on public television. 

Haugen, who was a journalism graduate 

" 

Barbara Haugen 

student last year, said, "The things you 
learn in journalism classes really prepare 
you for the real world." She said her 
courses in press law and mass media re
search and her experience "catching com
mas on the copy desk" at the Minnesota 
Daily in 1983 were particularly helpful in 
getting her ready to publish the monthly 
magazme. 

The articles in the first issue highlighted 
services and personalities of interest to 
parents and families . Included this month 
were features on three Minnesota mothers 
who recently wrote books ori parenting. 

Another article examined how local 
hospitals· are starting to provide oppor
tunities for fathers, older siblings and 
other family members to participate in 
childbirth. There's also news on travel, 
food and clothing and a calendar of family 
events and activities. 

Next month, there will be a review of 

award-winning children's literature, re
ports on support groups for parents, sum
mer camps and information on how 
parents can keep their kids entertained and 
happy during the dog days between winter 
and spring. 

The sense of family extends into the 
operations of the magazine too, Haugen 
reports. Her father is the advertising sales 
manager. "He's got over 30 years in sales 
and has been a great help," she said. Dis
tribution and delivery is her brother's jur-
isdiction. ' 

Haugen's husband of five years, Dr. 
Charles Horowitz, currently a neurology 
resident with the Hennepin County Medi
cal Center, also helps out as his time 
allows. He is the associate publisher and 
performs many other duties for the maga
zine such as research, helping with the 
books and contacting hospitals as potential 
advertising clients and distribution points. 

"Between his residency, our little girl 
and the paper, he's putting in nine thou
sand hours a week," Haugen said. 

Even their 30-month old daughter, 
Alexandra, has gotten into the act, ap
pearing as the magazine's first cover girl. 

Reported with permission from the Min
nesota Daily. 
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Paul Harmon's warehouse employees filled 1.5 million orders last year from his company's headquarte_rs in Bloomington. 
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Catalog·career started with nuts 'n' bolts 
By Joyce Johnston 

"Happenstance," Paul Harmon said, 
sitting behind a desk in the huge concrete 
warehouse he owns in Bloomington. "I 
never planned any of this." 

Three small chests of drawers filled with 
nuts and bolts sit atop pedestals outside 
Harmon's office door. A plaque on one 
commemorates the sale of 3 million plastic 
versions of the cabinets to carpenters 
across the country. 

Harmon, 42, began selling the "nut and 
bolt shops," as he calls the drawers of 
fasteners, through the mails in 1975, be
fore many other hardware stores were 
selling such workbench organizers. Since 
then, the company has moved to larger 
quarters and has added plumbing repair 
shops and frame hanging shops, cabinets 
and brackets, drills, saws and screwdrivers 
to the catalogue. 

When he sold the company, D.R.I. In
dustries, Inc., last November, Harmo_n 
said, it was grossing $50 million in sales 
every year. Warehouse employees filled 
1.5 million orders in 1985. A fleet of six 
UPS tractor trailers hauled tools and shops 
to the company's 3 million customers. · 

But Harmon said he never planned a 
mail-order career. He began his under
graduate studies as a chemistry major. One 

A new mail-order company will fail if its 
customers can find the same product for the same 
price at Target. 

quarter, when registering for classes, he 
found himself in line behind a pretty 
woman who had a journalism course listed 
on her registration form . Harmon signed 
up for the same class. 

"I never saw her again," he said. But he 
switched his major an<;l earned an adver
tising degree from the journalism school in 
1969. 

After he grad\lated from the University, 
Harmon joined Fingerhut, a mail order 
supply house in Minneapolis that sells 
everything from pots and pans to sporting 
goods, as an ad copywritt;r. It was there, he 
said, that he learned the mail-order busi
ness. 

But Harmon said he still wanted to be a 
copywriter when he left Fingerhut over a 
year later. He free-lanced for several years 
and began Direct Response Industries in 
1973. 

. Then, frustrated at his inability to se
cure hardware for an old car he was 

; 

restoring, Harmon decided to launch his 
mail-order hardware business. He bought 
nuts and bolts from local suppliers, 
ordered the cabinets from Denmark and 
took out an ad in Popular Science. Later, 
he paid Shell Oil to slip his ads in with its 
bills. 

His venture was an immediate success, 
he said. 

Harmon said his ideas for new products 
come largely through his own experiences. 
If he fmds he needs something, he said, 
"it's likely a lot of other people do too." 

But there is no guarantee a gadget will 
sell through the mail. Harmon said he'll 
usually market a new product only if it's 
unique or if he can undercut competitors' 
prices. A new mail-order company will 
fail, he said, if its customers can find the 
same product for the same price at Target. 

Regardless of the product's utility or low 
price, not everyone will buy it through the 
mail. Eighty percent of the people who get 

ads from mail-order companies throw 
them in the trash, Harmon said. The other 
20 percent are "mail-order people" who 

. enjoy sending their money off and getting 
packages days later in return. 

Harmon said he's been a mail-order per
son since he was a kid. He once sent 59 
cents to a company that advertised in 
Popular Science. The mail carrier brought 
him the six-foot -high red balloon he 
ordered. 

After he sold D.R.I. Industries, Har
mon began work on a new mail-order ven
ture. He and his engineers have designed a 
gasoline can that works like Coleman lan
tern. After the built-in pump is pumped a 
few times, gas spurts from the nozzle when 
a lever tucked under the nozzle's handle is 
compressed. It saves lifting the can off the 
floor to fill a gas tank, Harmon said. So far 
he's sold about 40,000 cans. 

Harmon said he likes the quick, direct 
customer response he gets as a mail-order 
promoter. As a copywriter, he had to con
centrate on selling an ad to his client. He 
never knew how well his ads worked once 
they reached the marketplace. 

But in mail-order, there is no inter
mediary client. Harmon knows almost 
immediately whether the ad sells the pro
duct. When it does, he gets orders. 
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1930s 

Lois Hopkins Boock, '31, has returned 
to Minnesota after 25 years in Orleans, 
France and Frankfurt, Wurtzburg and 
Berlin, Germany, where her husband, 
Milton, was principal of high schools for 
Army dependents. The Boock's make 
their home in Lake City. 

Kerwin Hoover, '36, writes from his 
home in Pasedena, Calif., that he does 
occasional free-lance work now that he's 
retired from KNX-CBS Newsradio in 
Hollywood. He keeps up his membership 
in Sigma Delta Chi and the L.A. Press 
Club and recently became a Golden 
Legionnaire in his college fraternity, Phi 
Delta Theta. He also writes that he is 
looking forward to a School of Liberal Arts 
SO-year reunion. . 

Phyllis Dolan Justice, '38, was honored 
with the KcKinney Award, given annually 
to the outstanding woman newspaper edi
tor by the National Newspaper As
sociation, at the group's convention in 
Minneapolis this fall. Mrs. Justice has edi
ted the Grant County Review in Milbank, 
S.D ., since 1957. . 

Jay Richter, '38, is the author of a new 
book, "Where Credit Was Due," the story 
of the struggle to establish and maintain a 
national bank for consumer cooperatives. 
The book, which is available from The 
National Cooperative Business As
sociation in Washington, D.C., was 
fmanced in part by the Cooperative Foun
dation in St. Paul. He has operated the 
Richter News Service, covering 
Washington developments in agriculture, 
environmental and cooperative affairs, for 
25 years. 

1940s 
Robert Amick, '44, has been retired 

since 1963, but finds time to do occasional 
free-lance advertising and promotional 
writing from his home in Mission, Kansas. 

James Blake 

James Blake, '48, has been named vice 
president/sales for Conus Communica
tions where he will concentrate on 
expanding the company's satellite service 
to utilize the system f01:; program develop
ment, advertising sales and distribution to 
television stations·. Blake is a 32-year sales 
management veteran of Hubbard Broad
casting, Inc., managing general partner of 
Conus. 

Eleanor Johnstone Calrow, '44, is 
owner and president of Quality Real Estate 
in Stamford, Conn. 

Nonnan Diamond, '47, is a wine con
sultant and does public relations for 
Griggs, Cooper & Co., St. Paul. He also 
writes a monthly column for Spirits, Wine 
and Beer Marketing magazine. He was in 
executive management with C.G. Rein 
Co., St. Paul 

Katherine "Kappy" Girton Eaton, '44, 
is the new_ editor of Pacific Library As
sociation Quarterly. She lives in Eugene, 
Ore. 

Daniel J. Hafrey, '46, retired from the 
foreign service as public affairs counselor 
at the U.S. mission in Geneva in 1980. He 
worked several years in Business Interna
tional's Vienna office and now writes on 
international affairs from his home in Be
thesda,Md. 

William Hamley, '48, has retired and 
lives in Tucson, Ariz., where he's a mem
ber of the local press club. He's also editing 
newsletters for the Plaza del Sol Tenant's 
Association, Mobile Home Owner's As
sociation of Arizona and his church. He 
writes: "I play a lot of golf and am enjoying 
retirement with my wife, Lorraine." 

Winston Hansen, '49, has semi-retired 
from his position as director of marketing 
after 22 years with Douglas Corp., in Min
neapolis . He is writing a history of the 
company, revamping an employee hand
book, working on the company news
paper, planning right-to -know law 
compliance and handling advertising, but 
writes that he's not involved in the day
to-day operation of the company. He lives 
in Edina, Minn. 

Nonnan Katkov, '40, has written the 
screenplay for a four-hour miniseries 
based on his book, "Blood and Orchids," 
scheduled to air early this year on CBS. 
He's working on another novel. Katkov 
lives in Los Angeles. 

John A. Lundquist, '49, retired in De
cember after 35 years as a newsman with 
the Associated Press. He worked in the 
wire service's Minneapolis bureau for the 
last 25 years. · 

John Robert McLeod, '48, retired as 
vice president of Hill and Knowlton Inc., a 
New-York based public relations coun
seling fum, after 20 years with the com
pany. He lives in Wilton, Conn. 

Lorraine Radtke, M.A~ '46, was 
recently featured in a Milwaukee Sentinel 
story about her work as manager of the 
Milwaukee Press Club. She had been a 
member of the Milwaukee School Board 
for 26 years, stai:e editor of the Sentinal, a 
schoolteacher and has worked in public 
relations and advertising. 

Robert N. Wold, '49, has been elected 
national president of the Society of Sat
ellite Professionals. He is founder, chair
man and president of Wold 
Communications, the world's largest dis
tributor of television programs and pro
gram services via communications 
satellites. Wold lives in Los Angeles. 

1950s 
Warren Agee, M.A. '49, Ph. D. '55, 

conducted research into the post
revolutionary Portuguese mass media last 
fall under his second Fulbright Grant to 
that country. The University of Georgia 
professor also is coauthor or coeditor of 
three texts published by Harper & Row 
this academic year: the silver ·anniversary 
edition of "Introduction to Mass Commu
nications" and a reader, "MainCurrents in 
Mass Communications," both with Edwin 
Emery and Phillip H. Ault-; and "Public 
Relations Strategies and Tactics," with 
Ault and Dennis Wilcox. 

Tomotane Araki, M.A. '58, is director 
of the Department of Sociology at Nippon 
Medical University, serves on the board of 
the Japan Sea-Port Economics Association 
and is a director of the International Sea
Port Affairs Committee. 

Robert A. Becker, '54, is sales manager 
ofNorthwest Graphic Supply Co., a sup
plier of art and screen printing supplies. 
The company and its sales manager are 
both located in Minneapolis. 

Nancy Ann James, '53, has been named 
publications director of the Community 
Services Department of the Metropolitan 
Council. She had served five years as an 
editor-writer in the agency's communica
tions department, which was recently re
named. 

Carolyn De Witt Koenig, '59, is new 
managing editor of Architectural Record, 
a McGraw-Hill magazine for architects 

" 

Carolyn Koenig 

and engineers based in New York. She had 
been managing editor of Graduating Engi

. neer and National Petroleum News and' 
held positions on several fashion maga
zines including Women's Wear Daily. She 
won two Jesse Neal awards from the 
American Business Press in 197 4 and 1979 
while with National Petroleum News. 

Kenneth McDougall, 'SO, will retire in 
July from Meredith Corp. after 31 years 
with the company. He joined Meredith in 
1955 as a news writer and employee maga
zine editor, moved up to public relations 
director in 1966 and became community 
relations director in 1980. 

Ed Magnuson, 'SO, set a career record 
for cover stories at Time magazine last 
year, knocking out the top story of the 

. week for the 1 04th time on Dec. 14. Now a 
senior writer, he joined Time in 1960 after 
10 years at the Minneapolis Tribune. 

John A. Maher, '56, retired last year 
after a newspaper career that included edi
ting and reporting work at the Fargo 
Forum, three Long Island weeklies and 
Newsday. He had worked nine years as 
night editor at Newsday prior to his re
tirement. Maher and his wife have moved 
back to the Midwest. He is teaching jour
nalism at the University ofWisconsin-Eau 
Claire. 

Anne Oriel-Petersen, '56, works for 
Bradley, Woods & Co., a Washington, 
D.C., public policy research firm . She is 
also co-chair of the River Road Unitarian 
Church's Peace and Conflict Management 
Committee which focuses on the pre
vention of nuclear war. 

Emil "Sam" Schneider, 'SO, took early 
retirement from his post as director of 
public relatiions for Castle & Cooke, Inc., 
in Honolulu to organize his own public 
relations agency, Sam Schneider's PR 
Works. He had been at Castle & Cooke for 
18 years, 1 S as head of public relations. 

Joy Winkie Viola, B.A. '57, M.A. '58, 
has a new book coming out, "Human Re
sources Development in Saudi Arabia: 
Multinationals and Saudization" from 
IHRDC Press, Boston. She has been dean 
of the Office of International Affairs at 
Northeastern University in Boston since 
1981. 

1960s 
Richard Chamberlin, '67, owns and op

erates his own creative writing service, 
The Write Touch. He provides news
letters, speeches, brochures, public re
lations and advertising copy. Chamberlin 
lives in Edina, Minn. 

Roy Conradi, '64, is editor and pub
lisher of Southern Jeweler, a trade maga
zine published by E.H. Abernathy 
Publishing, a division of ASM Communi
cations. He lives in Duluth, Ga. 

Patricia Goodwin, B.A. '69, has been 
promoted from director of corporate 
communications at First Bank Min
n~apolis to vice president of corporate 
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communications. She has been with First 
Bank since 1981, a year after she earned 
her M.A. from the University in speech
communications. 

David HohDberg, '60, is a reporter for 
Newsday. His newspaper career has in
cluded work at the Chicago Tribune, the 
Hartford Currant, the Miami News, the 
Washington Star and the Philadelphia 
Daily News, where he was national corre
spondent. He lives in Swarthmore, Pa. 

Kent Kobersteen, '67, has moved from 
the Minneapolis Tribune to National Geo
graphic Magazine where he is illustrations 
editor. He lives in Arlington, Va. 

Nancy Smiler Levinson, '60, has just 
published her seventh book, "The Ruthie 
Greene Show," a fiction story for young 
adults: Another book, "I Lift My Lamp/ 
Emma Lasarus and the Statue of Liberty" 
is scheduled to be published this spring. 
Levinson lives in Beverly Hills, Calif. 

Karen Syverson Loechler, '61, has 
been appointed assistant commissioner for 
planning and special programs at the Min
nesota Department of Natural Resqurces. 

John S. Nichols, B.A. '67, M.A. '74 
and Ph.D. '79, is one of IS journalists and 
academics awarded fellowships at the 
Gannett Center for Media Studies during 
its inaugural year. He is an associate pro
fessor of journalism at The Pennsylvania 
State University. Nichols is recognized as 
an expert in international communica
tions. 

DavidS. Odegard, '61, owns and oper
ates Odegard Outdoor Advertising with 
branches in Kansas City (where he lives), 
Gary-Hammond, South Bend and Pho
emx. 

Mike Shadic~ 

Michael Shadick, '66, is a print and 
broadcast character model in the Twin 
Cities with credits that include work for 
Blue Cross/Blue Shield, Northwestern 
Bell, Norwest Banks, 3M, Knox Lumber 
and Harold Chevrolet. 

Yung-Kwei Shih, M.A. '67, serves as 
chairman of the Television Academy of 
Arts and Sciences for the Republic of 
Chin!!, president of the ROC Rugby Foot
ball Union and president of the China
Costa ·Rican Cultural and Economic 
Council. He has been president of Taiwan 
Television Enterprise Ltd. (TTV) since 
1981. 

Theodore S. Storck, '63, started radio 
station KRBQ-FM in Red Bluff, Calif., 
and is presdident and owner of KTRF
KSNB radio stations in Thief River Falls, 
Minn. Storck is also a commander in the 
U.S. Naval Reserve. 

Marshall Tanick, '69, will celebrate his 
law firm's tenth year in 1986. Tanick and 
Heins represented the Minnesota Daily in 
its successful five-year legal battle with the 
University over the 1979 "Humor Issue" 
controversy. The firm helped set up the 
First Amendment Fund, which has used 

Please tum to page 10 
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some of the money recovered in the case 
for academic programs and scholarships. 

Judy (Wittmayer) Wade, '60, saw her 
first play produced in Los Angeles last fall. 
"Station WVIP,'' a comedy set in a 1943 
radio station, received excellent reviews. 
The play had an earlier run as a six-episode 
theatrical soap opera aboard Royal Viking 
transatlantic cruises. She writes for a 
number of magazines, including Ladies 
Circle and Americana, and also does work 
for Time/Life books. She lives in Van 
Nuys, Calif. 

1970s 
Judith (Chappie) Allen, '70, is pro

duction manager at Edward Hospital in 
Naperville, Ill., where she is responsible 
for a variety of internal and external pub
lications and marketing. 

Laurie Wichelmann Anderson, '76, 
works as an account executive at 
Schenkein/Associates, a public relations, 
advertising and marketing firm in Denver. 
Her accounts include The Denver Post 
and the Colorado State Lottery. 

Nola Anderson, '76, is a vice 
president-management supervisor at Hill, 
Holliday, Connors, Cosmopulos, Inc., 
Advertising in Boston. She is responsible 
for the Lotus Development Corp., Ocean 
Spray and Polaroid Industrial Division ac
counts. 

Lee Bantle, '77, practices law in New 
York with Debwoise & Plimpton, a firm of 
230 attorneys. He represents the New 
York Times and other media clients in first 
amendmept cases, manufacturers in pro
ducts liability cases and corporations in 
contract disputes. Bantle graduated from 
New York University Law School in 1983 
and lives in New York. 

Sherry Crawford, '77, reports for the 
Mankato Free Press where she's covered 
several beats over the past four years. She 
has also worked for two other Minnesota 
newspapers: the Hutchinson Leader and 
the Dakota County Tribune. She lives in 
St. Peter, Minn. 

Kurt Crocker, '73, moved last March 
from Colle & McVoy Advertising in Min
neapolis to Ogilvy & Mather Direct Adver
tising in Los-Angeles, where he is copy 
chief. 
-Jon Dahl, '70, is operations manager 

and morning announcer for KWEB
KRCH radio in Rochester, Minn. 

Garrett De Mott, '70, recently formed 
De Mott Advertising, a business-to
business, industrial and high technology 
ad agency. His offices are located in 
Rogers, Minn. 

Shelton Gunaratne, Ph.D. '72, joined 
the mass communications faculty at 
Moorhead (Minn.) State University this 
winter after teaching more than nine years 
in Queensland, Austrlia. 

Jeannie Hanson, M.A. '77, started her 
own literary agency last year. "Just nego
tiated a three-book contract at Simon & 
Schuster for former Daily cartoonist Jack 
Ohman. Most of my authors seem to be 
journalists and I take their book proposals 
and manuscripts to New York, in person, 
every month," she writes from her Edina 
home. 

David Henry, '79, plans to graduate 
from Hamline University Law School this 
summer after a newspaper career that has 
included reporting stints at the Miami 
Herald bureau in Naples, Fla., and at the 
St. Petersburg Times. He is currently 
casenotes and comments editor of the 
Hamline Law Review and a law clerk in 
the Minneapolis Star and Tribune legal 
department. Henry will go to work after 
graduation for Meissner, Tierney, 
Ehlinger and Whipp, a Milwaukee law 
firm that does a substantial amount of 
media legal work. 

Harry Jackson, '71, has been a technical 
writer for the State of Minnesota since 
1983. He went to work as an advertising 
copywriter after he graduated from SJMC, 

earned his M.A. in English education from 
the University of Wisconsin in 1978 and 
taught English in the Anoka-Hennepin 
School District from 1977 to 1983. 

Debra Kelley, '78, formed a communi
cations design firm in downtown Min
neapolis last year with Michael Hall and 
the awards are already coming in. 'Hall 
Kelley, Inc., took home three Silver Quill 
awards from the International Assocation 
of Business Communicators District IV 
awards competitions this winter. Before 
forming the firm, Kelley was director of 
public relations and marketing at 
Children's Hospital in St. Paul. 

Herschel Kenner, '74, is an assistant 
news editor at the Miami Herald. 

Jane McCabe, M.A. '77, edits a news
letter and does fundraising for Cystic Fib
rosis Research Inc., an all-volunteer group 
that raised more than $700,000 last year. 
She is married to Mike McCabe, a former 
Minneapolis Star reporter who now works 
at the San Jose Mercury News. She is the 
mother of infant son Nick and preschool 
daughter Claire. 

David G. Mellen, '7 4, is an export grain 
merchandiser with ConAgra, Inc., and 
lives in Minnetonka. He earned his gradu
ate degree in international studies from 
American University in Washington, D.C. 

Ann Miller, '77, is waiting for her 
paperback novel, "Notorious," to hit the 
shelves. It should be released by Warner 
Books sometime this spring. She is 
working on a · follow-up. Miller lives in 
Minneapolis. 

Gary North, '75, is editor of the Aitkin 
(Minn.) Independent Age, a weekly 
county newspaper. He was promoted from 
news editor. 

Steve Olson, '77, has been working as 
an account executive for WUSA-TV in the 
Twin Cities since 1980. He lives in 
Wayzata. 

Kimberly M. Roden, '77, is admin
istrator of community programs for Min
negasco, Inc., where she is responsible for 
community relations activities. She ex
pects to finish her master's degree, a joint 
program. with the University Political 
Science Department and the Hubert H. 
Humphrey Institute of Public Mfairs, this 
fall. 

J. William Snodgrass, '73, is an associ
ate professor of journalism at Florida 
A&M. He is past president and a board 
member of the American Journalism His
torian's Association. Last year, his book 
"Blacks and Media, A Selected Annotated 
Bibliography" was published by Univer
sity Presses of Florida. He lives in Tal
lahassee. 

Hiley H. Ward, Ph.D. '77, is the 
author of a new comprehensive text on 
reporting, "Professional Newswriting," 
published by Harcourt, Brace, 
Jovanovich. The book emphasizes not 
only enterprise reporting, but also writing 
in style. Besides teaching at Temple Uni
versity, Ward is editor of Media History 
Digest, a feature writer for Travel Weekly 
in New York and a movie columnist for 
Religious News Service. 

Dennis Wittkop, '73, is advertising di
rector for the Daily Forry-Niner news
paper at California State University, Long 
Beach. 

1980s 
Bennett Abrahamson, '84, works in 

production at K-TWIN, a video music 
television channel in the Twin Cities. His 
work includes video photography, editing 
and graphics production for commercials, 
local jazz concerts and short documen
taries. 

Ann K. Andersen, '85, covers police 
and courts for KEVN-TV in Rapid City, 
S.D. 

David Ballard, '83, recently left the 
Owatonna People's Press to take a staff 
photographer's job at the Duluth News
Tribune. He lives in Proctor, Minn. 

; 

Mary L. Berg-Downs, '84, is a teaching 
assistant working on her master's degree in 
writing at Mankato State University. 

Susan Bonne,-'81, is a copywriter for 
Charles Webber Advertising in Bloom
ington, Minn. 

Mary Kate Boylan, '85, is a copywriter 
in the advertising department of Super 
Valu Stores, where she did an internship. 
She writes institutional and retail ads and 
writes brochures and trade pieces. Boylan 
lives in Lake Elmo, Minn. 

Kerry Casey, '84, is a copywriter for 
Bozell, Jacobs, Kenyon and Eckhardt ad 
agency in Minneapolis. She writes for 
print and broadcast. 

Evelyn Chapin, '84, is an advertising 
artist for the Minneapolis Star and Tri
bune, where she started as an intern. 
Chapin lives in White Bear Lake. 

Tom Cleland, '83, works at the Lake 
Ridge Health Care Center and lives in 
Roseville, Minn. 

Dawn Cooper, '85, specializes as a pol
itical analyst in 'US-USSR affairs for the 
State Department. In addition to research 
and report writing, she does some written 
translation from Russian into English. She 
writes: "I love my work and the writing I 
get to do." Cooper lives in Falls Church, 
Va.,andworksin Washington, D.C. 

Tom Crain, '81, is communication co
ordinator for the Minnesota Trade Office 
and edits an international trade newsletter 
for Minnesota businesses that export. He 
also produces trade nii.ssion brochures and 
business services publications . Crain 
earned his master's degree in education 
and community services at the College of 
St. Thomas after graduating from the U ni
versity. He lives in Minneapolis. 

Kevin Diaz, '85, covers the police beat 
for the Minneapolis Star and Tribune . 
. , Ellen Eisen, '85, is a communications 

assistant for J.P. Morgan Investment Inc., 
New York, where she edits, researches and 
writes marketing communications mate
rials. 

Beverly Erickson, '85, is a media buyer 
for Pederson, Herzog & Nee ad agency in 
Minneapolis. She purchases radio and TV 
spots, newspapers and magazine space for 
agency clients. 

Mary Frie, '82, was recently promoted 
to vice president of Greve Marketing 
Communications Inc., St. Paul. She has 
been an account supervisor and spearheads 
the agency's public service projects. 

M.E. Kendall Froelich, M.A. '83, 
teaches marketing seminars to small busi
ness owners through a program at Control 
Data in the Twin Cities and is a free-lance 
writer. She married Lloyd Froelich last 
fall. They live in St. Paul. 

Diane Hellekson, '83, lives in St. Paul. 
She writes that she's abandoning journal
ism for art. 

Ann Herzog 

Ann Herzog, '84, has been promoted 
from assistant account executive to ac
count executive at Colle & McVoy Adver
tising Agency in Minneapolis. While in 
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school, she was advertising manager for 
the Minnesota Daily. 

Lori Hilger, '85, is public relations co
ordinator in the public relations-public 
affairs department at Carlson Companies 
in the Twin Cities. She writes , photo
graphs and lays out materials for internal 
and external publications, writes news re
leases and coordinates major announce
ments for clients' including Radisson Hotel 
Corp., Gold Bond and Country Kitchen. 

Kimberly Holman, '83, is a planning 
assistant for Haworth Buying Group, a 
media buying and planning company. She 
lives in Hopkins. 

Mary Hubbeling, '85, is an account 
administrator for Mailhouse Inc., a demo
graphic research firm. She lives in Min
neapolis. 

Bruce Jaegger, '85, is self-employed as 
a technical and magazine wrtier. He writes 
operations and maintenance manuals, per
sonal computer articles and software. Ja
egger lives in St. Paul. 

Sara Jarvis, '85, is a news reporter and 
assignment editor for KCMT-TV in 
Alexandria, Minn. 

Patricia A. Jensen, '85, covers eduction 
and social services and writes features and 
a weekly column for the Albert Lea 
(Minn.) Evening Tribune. 

Nancy Keating, '84, is a copywriter for 
Campell-Mithun Advertising. She lives in 
St. Paul. 

Patricia Leaf, '83, is working toward a 
. master's degree in business communica
tions at the College of St. Thomas and 
works for a Twin Cities public relations 
firm. She hopes to start her own communi
cations service business within ti;J.e year. 
Leaf lives in St. Paul. 

Jane Leonard, M.A. '85, is a program 
coordinator with the Minnesota Commu
nity Improvement Program, part of the 
State Planning Agency in St. Paul. 

Trudf Whitson MacDermott, '83, 
works as a promotions coordinator for 
World Travel and Incentives. She had 
been a production coordinator for Essex 
Inc. advertising and promotion. Mac
Dermott lives in Minneapolis. 

Todd H. Marten, '84, sets ad type for 
Great Faces Inc. in Minneapolis. 

Christopher Mattson, '84, is a manag
ing editor for Conus Communications, a 
national satellite newsgathering network 
based in Minneapolis. He started at the 
Hubbard Broadcasting subsidiary after 
working as a general assignment reporter 
and assignment editor for the ABC-TV 
affiliate in LaCrosse, Wis. 

Steven L. Miller, '81, works as a senior 
account executive in the Washington, 
D.C., office of Coleman & Christison Ad
vertising and Public Relations. Before 
joining the agency, he worked three years 
as press secretary to Minnesota Con
gressman Tim Penny. 

Lori Goerner Noel, M.A. '85, produces 
collateral, trade shows, videos, direct mail 
and cooperative advertising for 3M's mag
netic audio/video division. 
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Kerry K. Noyes, '85, finished up her 

degree last March after leaving school in 
1972 to take a job as a producer in 
KSTP-TV's news department. She moved 
on to a marketing position at Twin City 
Federal, and advertising and marketing 
positions with Norwest Corporation. She 
is now vice president and director of inves
tor relations for the corporation, respon
sible for disseminating financial 
information to Norwest shareholders. 

Donna Faustino O'Laughlin, '84, is 
assistant director of major gifts and grants 
for Alzheimer's Dise~se and Related Dis
orders Association. She does development 
and fundraising at the association's 
national headquarters in Chicago. 

Mary Paul, '80, writes software docu
mentation for southern California aero
space companies as a consulting technical 
editor . She married Chris Fewel this 
month. She lives in Brea, Calif. 

Jill Powell, '85, produces "TV Per
sonals" for Lakeland Productions in the 
Twin Cities. She lives in New Brighton. 

Michael Phillips, '85, is the new arts 
editor for City Pages, a Twin Cit:jes weekly 
newspaper. 

Jeanne Redlin, '85, has moved to Seat
tle where she's looking for work as an 
advertising or broadcast copywriter. 
While still at the University, she was ad
vertising manager for the Minnesota 
Student Association store. 

Amy Remington, '84, works for Group 
W Cable, part of Westinghouse Cable & 
Broadcasting Inc. managing the public 
access-community television centers in the 
company's north suburban and Columbia· 
Heights cable systems. 

Caryn Challgren Salmon, M.A. '82, is a 
marketing communications specialist for 
Madison (Wis.) General Hospital where 
she coordinates advertising and marketing 
research and implements public relations 
activities. 

Rekha Saxena, M.A. '83, is an assistant 
account executive at Needham Harper 
Worldwide/Chicago where he works on 
the General Mills "Fruit Bars" account. 

Before joining Needham Harper, Saxena 
won a Silver Anvil Award for his National 
Livestock and Meat Board public relations 
campaign while working for Daniel J. Ed
elman Inc. He lives in Chicago. 

Katrinka Schuele, '84, works for Rich
ard Moriarity & Associates, an 
independent media broker and analyst in 
the Twin Cities. Before joining the com
pany, she was assistant publisher of TV 
Dispatch Magazine. 

Susan Schutz-Przytula, '82, is adver
tising sales manager for "Hawaii Guest 
Informant," a hardbound book placed 
in-room at major hotels. She lives in 
Honolulu. 

Mary Lou Smeaton, '85, started the 
new year with a new job as account as
sistant at Campbell-Mithun advertising. 
She works on the Kimberly-Clarke ac
count . . 

John Sterling, M.A. '83, has been pro
moted from associate editor to managing · 
editor of Genetic Engineering News, a 

_trade publication covering the 
biotechnology industry. He lives and 
works inN ew York. 

Rhea Kaner Sullivan, '80, works. part 
time as a research assistant for the Equal 
Education: Student Achievement De
partment of the Minneapolis school 
system. She's also working on her second 
romance novel. 

Edward Thoma, '82, returned to the 
Mankato (Minn.) Free Press as a copy 
editor. 

Karen Torgerson, '84, is admin
istrative assistant-creative specialist for 
Larson & Burke Inc., a marketing firm in 
the Twin Cities. She lives in Minneapolis. 

Rama Murthy Tunuguntla, Ph.D. '82, 
is a professor of journalism at Osmania 
University in Hyderabad, India. -

Rick Verner, '85, is a staff photographer 
for Press Publications, publisher of weekly 
newspapers in White Bear Lake, Minn. 

Lisa (Hartley) Von Yeast, '81, has been 
promoted to advertising and promotion 
specialist at H.B. Fuller Co., St. Paul. 

Tracy Whartman, '83, is a communica-

tions specialist-promotional writer for 
Metcalf & Eddy, an international civil and 
environmental engineering firm in Boston. 
She had worked for District Heating .De
velopment Co., St. Paul. 

Daniel J. Williams, '84, works in ser
vice and education for the Toro Company 
in Minneapolis. He has also done some 
consulting for local businesses on video 
presentations. 

john C. Williams, '82, is finishing his 
second year at the· Savannah Morning 
News bureau in Beaufort, S.C. He covers 
city politics, costal environmental issues 
and features. He writes: "It never snows 
here and the beach is wide!" 

Barbara Zimmerman, '81, is the train
ing administrator for the Twin Cities ac
counting firm of Peat, Marwick, Mitchell 
& Co. She develops, monitors and presents 
quarterly reports on the training budget 
and coordinates the facilities for all in
house courses. Last July, Suburban 
Wilderness Press published one of Zim
merman's poems in "Poetry Motel." 

Steven Zerby, '84, is a free-lance pho-· 
tographer in Philadelphia doing work for 
the Philadelphia Inquirer, USA Today and 
other publications. 

jerry Zgoda, '84, covers the North Star 
hockey team for the Minneapolis Star and 
Tribune. 

Obituary 
Merrill Cragun, '31, died of a heart 

attack last month at St. Paul-Ramsey 
Medical Center. Cragun, 77 at the time of 
his death, was a professor and acting direc
tor of the Nolte Center for Continuing 
Education at the University from 1949 
until his retirement in 1971. He built 
Cragun's Pine Beach Lodge and Con
ference Center on Gull Lake and was an 
active promoter of state recreation and 
tourism. 
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Smith From page 1 
of the organization's history division. She 
also served on several general committees 
including those conducting a director 
search and overseeing teaching standards. 

She is on the Media-Law Relations 
Committee of the Wisconsin State Bar, the 
UW Chancellor's Administrative Council 
and the board of consultants for · the uni
versity's Women's Studies Research 
Center. Her committee assignments at 
Wisconsin have numbered in the dozens 
and range from search committees to the 
editorial advisory committee for "Wiscon
sin Alumnus," the intramural recreation 
board and the University Lectures Com
mittee. 

Dr. Smith has taken part in a number of 
professional and community service ac
tivities, both in and outside Wisconsin. 
Among them: consultant for Random 
House, West Publishing and the Univer
sity of Wisconsin Press; judge for the In
land Daily Press Newspaper competition; 
public relations consultant for several 
agencies and organizations; and mem
bership on the Madison Government Re
form TaskForce. 

Her non-academic professional 
experience included two-year stints as edi
tor of employee publications and ad.miD.
istrative assistant for the Toy National 
Bank, administrative assistant and writer 
for the St. Francis Novitiate and General
ate, and editor for the Archdiocese of 
Dubuque Secondary Education Office. 
She has also worked as a grade school 
principal, a free-lance writer and colum
nist, and as an advisor and teacher for 
school publications workshops. 

Kraus From page 1 
on the effects of communication on politi
cal behavior and has edited several others 
on communications topics. He has written 
dozens of papers and articles on political 
communication, mass communication and 
the political process, and mass media 
communication. Dr. Kraus has attracted 
several grants for research, the three most 
recent from the John and Mary Markle 
Foundation for his work on the presiden
tial debates and campaign coverage. 

He has made numerous television ap
pearances in Cleveland on panels and as an 
individual expert on campaign issues. He 
has written for, and been quoted by, sev
eral national publications about elections. 

Faculty Frompage2 

The University of Minnesota Graduate 
School. has nominated Irving Fang for a 
Faculty Summer Research Fellowship. He 
will continue work on a survey history of 
the documentary film. 

*** 
Nancy Roberts visited Briar Cliff Col

lege in Sioux City, Iowa, in mid-January as 
a Sister Muriel Ford Lecturer. As a 
scholar-in-residence, she spoke to several 
classes and gave an evening lecture on her 
reseach about Dorothy Day and the 
"Catholic l"\7 orker." Her paper on the 
"Catholic Worker" and the Cold War has 
been accepted by "Peace and Change," the 
principal journal of peace studies. 

Roberts and her father, Professor Ar
thur Roberts of the State University of 
New York, have fmished editing and an
notating a book of letters from Eugene 
O'Neill to George Jean Nathan. It will be 
published by Associated University 
Presses. 

*** 
~ A new journalism text, "Search Stra-
~ tegies in Mass Communication" by Jean 
~ · Ward and Kathleen Hansen has been 
£ published by Longman. Hansen :;md Ward 
f are the authors of a paper, "Information-

"Progressive" editor Irwin Knoll (left) and Michael McDonald, an attorney with the American Legal Foundation, 
debated First Amendment freedoms in the Coffman Theater last spring. 

Age Methods in a New Reporting Model," 
which will be published in "Newspaper 
Research Journal." 

; 
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Let us know What·you're doing 
Help us keep up with what M:urphy Hall alums are doing by filling out this form and 
returning it. We'll use the information in ~the Alumni Notes section of the Mu~phy 
Reporter. · 
Name Degn!e/Y ear graduated __ _ 
Address Phone ---,---------

Home Office 

Your news: 

D Check if you'd like to receive placement information from SJMC. 

SCHOOL OF JOURNALISM 
AND MASS COMMUNICATION 

University of Minnesota 
111 Murphy Hall 
2~ Church St. S.E. 
Minneapolis, MN 55455 

ADDRESS CORRECTION REQUESTED 
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