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Washington Post's Broder takes aim at media 
dishonesty, 'punditocracy' in Premack lecture 
BY MICHAEL FIBISON & CHRISTOPHER BUSH 
SJMC GRADUATE STUDENTS 

N
ationally syndicated Washing
ton Post columnist David 
Broder has spent the better part 
of his journalistic career telling 
the nation what is wrong with 

its political life. In April, he told an audi
ence of University of Minnesota educa
tors and members of the working media 
what is wrong with journalism. 

From the overuse of anonymous 
sources to public journalism to the 
growth of the "punditocracy," the politi
cal insider offered his critique on the 
'i.tate of public affairs reporting. 

He echoed concerns of fellow Wash
ington Post media critic Howard Kurtz 
and James Fallows, whose recent book 
"Breaking the News: How the Media 
Undermine American Democracy," has 
stirred a renewed call for media reform. 

"You can't tell the 
journalists from the 

politicians, the watch dog 
from the running dog. 

It's not just that they're 
in ,bed with each 

other, it's that they 
have become one 

e." 

civic journalism too far. 
''I'm somewhat nervous 

about some of the experi 
ments that I see being con
ducted in the civic or public 
journalism when it reaches 
the point of trying to orga
nize the public agenda and 
engineer through the news
paper, agreement on what 
should be done," he said. 

Small-paper editors have 
traditionally worked closely 
with the community, he said, 
but a clear distinction 
between journalists and civic 
leaders exists and should be 
maintained. Society works 

best, he contends, when people play their 
roles and respect others rather than trying 
to take them over. 

Broder said media criticism is 
healthy- whether it be from an internal 
critic such as the ombudsman or from 
external critics- and comes at a pivotal 
time for the media. 

'~Public affairs reporting is in a fair 
amount of trouble these days," Broder 
said. He cited President Clinton's health 
care reform push and the fact that as 
media coverage increased, the public's 
awareness of the proposed reforms con
tinued to drop. Consultants had more 

Political journalists need to get closer to the audience and away from Washington insiders, said Washington 
Post columnist David Broder at the 19th annual Premack Awards in April. 

"It's all happening at a time when 
newspaper circulations are declining, 
when the audiences for network televi-

impact on influencing the public than journalists did on 
informing the public, Broder claimed. 

The speech at the Hubert H. Humphrey Center was 
the keynote address at an annual awards presentation 
that serves as a tribute to the late Frank Premack, who 
joined the Minneapolis Tribune in January 1958 as a 
copy editor. In February 1960, he became a reporter and 
gained a reputation for an aggressive pursuit of news. 
Dishonesty, sham and pretense in public affairs were his 
targets. On April 7, 1975, while a member of the Tri
bune's special reporting group, Premack died of a heart 
attack at age 42. 

journalists become pseudo-experts on the talk show cir
cuit. 

"On television, the punditocracy has begun to look 
like the last scene from Orwell's 'Animal Farm.' You 
can't tell the journalists from the politicians, the watch 
dog from the running dog. It's not just that they're in 
bed with each other, it's that they have become one and 
the same." 

Broder, who has long advocated that political journal
ists should get away from the inside game and get closer 
to the audience, also warned about taking the concept of 

sion news shows are shrinking, when we 
have in a sense - both economically and institutionally 
and psychologically - a kind of crisis in confidence in 
journalism, with serious people asking whether we have 
lost our way." 

Broder said there is merit to the criticism, especially 
when it comes from working journalists. He specifically 
decried the cynical posturing of the press. For example, 
the columnist said much of the coverage of the Republi
can primary run-offs has been more negative than the 
campaigns themselves. Broder is concerned about the 
impact of that kind of cynicism on the culture. 

Broder said the media's relationship 
with the public also is a concern when 
anonymous or unattributed sources are 
used. He agreed with the criticism leveled 
by Washington Post Ombudsman Geneva 
Overholster, former editor of the Des 

CENTER PULL-OUT SPECIAL REPORT 

"I think the cynicism is a real problem," 
he said, particularly in this time of public 
disbelief and distrust in public institutions. 

"But I'm of the view that cynicism is an 
attitude that is not marginally dangerous 
but entirely out of place in journalism," he 
said. ''I'm not talking about skepticism, the 

Moines Register, about the dependency on 
unnamed sources: Every time you use an 
unattributed source in a story, there is a 
breach of trust with the reader. 

A contributing factor to the reliance on 
unnamed political sources is the cozy rela
tionship between journalists and Washing
ton insiders, Broder claims. He is critical of 
that kind of intermingling as well as what 
he calls "the blurring of the line" when 

Accreditation and 
Restructuring at the SJMC 
Full accreditation was reinstated to the School of Journalism 
and Mass Communication on May 3. Read about the SJMC's 
"growing pains" as the curriculum is restructured and accred
iting standards are accommodated, pages 7- 10. 

" 

instinct to compare one statement with 
another, to check statements against actions 
or versions of events against each other -
that's skepticism; that instinct to 'check it 
out' is very basic to our business. 

"But cynicism is an attitude that you 
should never expect candor or truth or hon
esty or anything else but the pursuit of self
interest narrowly defined. At its extreme, it 

CONTINUED ON PAGE 4 



S
ince coming as an outsider to 
the SJMC, and still being to a 
very real extent an outsider, I 
have been amazed at the sense 
of ownership of the School I 

get when I talk with alumni. The under
lying tone of my school runs deep. 
Although I have at times sensed that in 
talking with other alumni, I was not 
prepared for the fervor I have felt since 
coming to Ill Murphy . 

I am delighted. It warms me. It 
assures me that I am engaged in a 
worthwhile cause. 

At times that sense of ownership is 
expressed as disappointment that the 
School is not doing as well as it should. 
Fine. There are downs as well as ups . 
Family members should express nega
tive feelings. 

Often times, however, I get the 
sense that the criticisms are not based 
on solid information . That is one of the 
functions of the Murphy Reporter: to 
inform. We hope you read this issue 
(and all issues) carefully, think hard, 
and let us know what you are think
ing- now that you have some facts! 

Recently (May 1996) 
Minneapolis/St. Paul magazine carried 
a rather tongue-in-cheek article (if I am 
reading it right, that was the tone) sug
gesting a leveraged buy-out of the Uni
versity of Minnesota and slashing 
employees by 30 per cent. 

A buy-out to enable slashing is not 
necessary as far as SJMC is concerned. 
From fall 1983 to this spring, the facul 
ty has fallen in number from 21 to 14. 
That is a 33 per cent decline. And the 
probability of four additional faculty 
departures by 2000 is nearly certain. 
Replacing them is far from certain. 

We recently read about Mike 
Doonesbury caught up in the throes of 
downsizing. It was insightful and 
funny. For many of the situations in 
which journalism professionals are 
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working, downsizing is not funny. 
Guess what. Not funny here, either. 

The downsizing here has been by 
attrition . That is good and bad. From a 
detached, purely objective (and abso
lutely artificial) point of view, any of 
us could do a great job planning- if 
only we had the pieces in place for our 
moves and if real people were not 
involved. Part of Garry Trudeau's bril 
liant depiction is showing through 
Mike Doonesbury that real people are 
involved. 

The School has just this May 
received full accreditation by the 
Accrediting Council for Education in 
Journalism and Mass Communication. 
You will recall that in February 1995 
the School was given provisional 
accreditation. (I must remark for what 
seems to me the thousandth time that 
the School has never been unaccredit
ed. The School did not lose accredita
tion.) The faculty, substantially reduced 
in numbers (the SJMC has hired no 
replacement faculty since 1990), was in 
the midst of struggling to modify its 
curriculum, attempting to do what the 
University is constantly being told to 
do, and finding that the outcry is deaf
ening when it does it, that is to do less 
for fewer. 

For the SJMC, these decisions man
dated by both the 1993 College of Lib
eral Arts/Graduate School review and 
the 1995 ACEJMC review brought 
about both a trimmed program and ter
rible internal tensions as, predictably, 
some found the pain of change difficult 
and others found it excruciating. 

We have just finished the first year 
of implementing the new curriculum. I 
strongly urge you to read the article 
about those changes and the effects 
they will bring. I think you will also 
find the articles about accreditation 
interesting and helpful to understand 
more about that process. 

I am sure the SJMC can do better, 
and we are determined that it will. I am 
also sure that we shall continue to dif
fer on what will make it better. In this 
tough set of circumstances- and tough 
they are- I find a faculty thoroughly 
dedicated to teaching and excellent 
classroom performance. 

I also find a superior student body
the last group of undergraduates admit
ted to the major had an overall academ
ic grade point average of 3.4. That is a 
B+. These are realities and genuine 
assets. 

These quali_ties must be what created 
the incredible sense of ownership that I 
have found in the alumni with whom I 
have had contact. That also is a pre
cious asset. 

" 

BY AMY KAY NELSON 
SJMC GRADUATE STUDENT 

A 
sure sign of success in the 
School of Journalism and Mass 
Communication has been the 
number of students participating 
in local, regional and national 

conferences this year. Students have 
been invited to present papers across the 
nation, but a highlight of events was a 
conference on Feb. 17 right in Murphy 
Hall. The second annual Graduate Stu
dent Conference, co-sponsored by the 
SJMC Graduate Student Organization 
and the Building Bridges Project, fea
tured 17 papers and paper proposals 
organized in five categories. Topics 
ranged from media coverage of elections 
in South Africa to free speech rights on 
abortion issues. 

Participants included Gregg Aamot, 
Phyllis Alsdurf, Pat Bastian, Genelle 
Belmas, Pat Berg, Alan Bjerga, Kim 
Buckingham, Chris Bush, Messeret 
Chekol, Greta Cunningham, Michael 
Fibison, Seounmi Hanyoun, Lew 
Horner, Anne Jett, Jenny Lambe, Regina 
McCombs, Megumi Mochizuki, Jenny 
Ostini, Marguerite Rheinberger, Dhavan 
Shah, Christine Tomlinson, Sooyeon 
Yoo and Xiuyu Wang. 

Students also have been invited to 
present their papers in a number of other 
conferences, many times collaborating 
with other SJMC students. Here's a run
down of their activities: 

• American Academy of Advertising 
conference, March 29-31 in Van
couver, British Columbia- Cheri 
Anderson, Cathy Luther, Nancy 
Nentl and faculty member William 
Wells; 

• Association for Consumer 
Research, Oct. 20-22 in Minneapo
lis- Cheri Anderson and faculty 
member William Wells Association 
for Education in Journalism and 
Mass Communication Midwest 
Regional Journalism History con-

ference, April 19-20 in Urbana
Champaign, 111.-Alan Bjerga, 
Janet Cramer, Cathy Luther and 
faculty member Hazel Dicken-Gar
cia; 

• Association for Education in Jour
nalism and Mass Communication 
Southeast Colloquium, March 14-
16, Roanoke, Va.- Sherrie Wilson, 
John Pribeck and faculty member 
William Babcock; 

• Association for Practical and Pro
fessional Ethics annual meeting, 
Feb. 29-March 2 in St. Louis, 
Mo.-Genelle Belmas, Sherrie 
Wilson and faculty member 
William Babcock; 

• Central States Communication 
Association conference, April 17-
21 in St. Paul-Joan Conners; 
Conference on Media, Culture and 
Religion, Jan 11 - 14 in Boulder, 
Colo.- Phyllis Alsdurf; 

• Fourth National Communications 
Ethics conference, May 9- 12 in 
Hickory Corners, Mich.- Sherrie 
Wilson and faculty member 
William Babcock; 

• International Communicatio'n Asso
ciation conference, May 24-27 in 
Chicago- Joan Conners, Jenny 
Ostini and Anthony Y. H. Fung; 

• Midwest Graduate Mini-Confer
ence, April 26-28 in Madison, 
Wis.-Cheri Anderson, Genel\e 
Belmas, Messeret Chekol, Jennifer 
Ostini and faculty members 
William Wells and Ken Doyle; 

• Midwest Political Science Associa
tion Conference, April 18-20 in 
Chicago- Joan Conners; 

• National Conference on Ethics and 
Popular Culture, April 18- 19 in St. 
Petersburg, Fla.- Pat Bastian, 
Genelle Belmas, Anne Jett, Jenny 
Lambe and Sherrie Wilson; 

• "Protest in East Asia" East Asian 
conference, March 1-2, Minnea
polis- Anthony Y. H. Fung 

The School of Journalism and 

Mass Communication will hold an 

OPEN HOUSE 
in 111 Murphy Hall 

on Friday, Oct. 18, 1996, 

from 9 a.m. to 4 p.m. 

for all alumni on campus for 

HOMECOMING. 
Please stop by and visit with 
faculty, staff and students. 

See you there! 



Star Tribune's Klobuchar 
'roasted' in Alumni Society event 
BY AMY KAY NELSON 
SJMC GRADUATE STUDENT 

T
he University that Jim Klobuchar said he ideal
ized as a boy returned the favor recently when it 
honored the 1950 School of Journalism and 
Mass Communication alumnus and retired Star 
Tribune columnist for his years of outstanding 

service in journalism. 
The SJMC Alumni Society celebrated Klobuchar's 

decades of dedication at a roast of distinction April 29 at 
the Ted Mann Concert Hall. Klobuchar was a columnist 
at the Star Tribune for more than 30 years, covering 
everything from politics to personal tragedies, from 
sports to space travel-often effortlessly finding a way 
to combine several of the topics at once. 

A self-proclaimed minstrel, Klobuchar is quick to 
share a pertinent story with others. It is a skill that 
requires a kind of preliminary patience in order to 
understand a topic and a sharp wit to make it under
standable. He lacks neither. 

But he also realizes exactly where those abilities 
come from. "One of the virtues with my career was 
being diverse," he said. "I had a lot of appetites. I've 
always had a lot of energy." 

That energy led Klobuchar to trek the Himalayas, ski 
Yellowstone, bicycle through the former Yugoslavia 
and explore the Serengeti in Africa. It also led him to 
interview sports celebrities, powerful politicians and, 
quite possibly, your next-door neighbor. He has shared 
all of these experiences in his more than 8,400 columns 
and I 0 books. 

Klobuchar, 67, is an Ely, Minn., native who often 
wrote of \ife on the Iron Range. His inspiration to 
become a journalist came after watching George 
Sanders in "Foreign Correspondent." He said he never 
considered any other career. 

Klobuchar entered the University of Minnesota in 
1948 after two years at a community college and instant
ly found success in the journalism school. At the roast 
he explained the impact the School had on him. 

"It matters to me that we're gathered at the Universi
ty of Minnesota, at the invitation of its journalism 
school," he acknowledged. ''I'm a child of that school. . 
.. I idealized it as a boy growing up in northern Min
nesota. My growth and discoveries were nurtured in its 
classrooms." 

Among the contemporaries with whom Klobuchar 
shared the classroom were Joe Kane, Ed Magneson, Ray 
Doherty, Rhoda Green Lewin and Mike Softin. They 
were led by professors George Hage, Ed Gerald, Ralph 
Casey, Ed Emery, Charlie Duncan and Mitch Charnley. 

Klobuchar said he learned the importance of speed, 
accuracy and, most difficult, brevity from his SJMC 
training. 

Following graduation, Klobuchar worked at the Bis
marck (N.D.) Tribune, spent time in the military and 
joined the Associated Press. He wrote about sports for 
the Minneapolis Tribune for several years before team
ing up with columnist Barbara Flanagan in 1965. They 
were billed as the "twin columnists for the Twin Cities." 

Guest speakers at the roast included, among others, 
Amy Klobuchar, his daughter; Dick Klobuchar, his 
brother; and Lutheran Bishop Mark Hanson, his pastor. 
Former Star Tribune Managing Editor David Nimmer 
spoke of Klobuchar's advocating spirit. 

"He is a champion, my friends, of those on the out
side," Nimmer said. 

Mary Ann Feldman of the Minnesota Orchestra 
spoke of Klobuchar's appreciation of classical music 
and opera and of his diverse interests. "Jim Klobuchar is 
what America needs more of," she concluded. 

Judge Jack Mason, a member of the Jim Klobuchar 
Adventure Club, described the role of that organization 

Jim Klobuchar, a 1950 alumnus of the SJMC, said he learned speed, 
accuracy and brevity as a student at the School. 

in bringing people together. 
"By having a club like this, Jim has really turned a lot 

of people on to being participants, not just spectators," 
he said. 

And Bishop Mark Hanson recognized Klobuchar for 
his powerful stories. "He reminded us again and again 
of the power of the word," Hanson recalled. 

After three decades of writing, Klobuchar said he 
will miss most the opportunity to enter thousands of 
people's homes each morning as they read their newspa
pers. Since his retirement, he has heard from many read
ers. 

"It's a wonderful elixir to hear people saying, 'I miss 
you,'" he said. "I answer, 'So do I."' 

Proceeds from the event benefited SJMC's Joe Kane 
Memorial Scholarship Fund, established in 1982 by 
Klobuchar and Mike Soffin to honor their former class
mate and 1951 SJMC alumnus. 

SJMC student selected for CLA graduation address 
BY AMY KAY NELSON 
SJMC GRADUATE STUDENT 

S
chool of Journalism and Mass 
Communication graduating 
senior Chad Thomas shared his 
final day at the University of 
Minnesota with family, friends 

and thousands of others June 9. Thomas 
was selected as the student speaker for 
the 6 p.m. College of Liberal Arts com
mencement ceremony in Northrop 
Memorial Auditorium. 

A Siren, Wis., native, Thomas 
focused on the importance of finding bal
ance in life, serving the community and 
pursuing goals in his speech, "Finding 
Your Ithaka." The title is a reference to 
the ancient city of lthaka from Greek 
mythology. Thomas said he was honored 
to have the opportunity to speak to other 
students and their guests. 

This was hardly the first time he had 
touched the lives of others through his 
words, however. A broadcast major with 
minors in history and political science, 
Thomas has held a variety of positions in 
the media. He worked for WCCO-Chan
nel 4 as both an intern and an employee 
and later completed a summer internship 
at CNN in Atlanta. This school year he 

In his commencement address, SJMC student Chad 
Thomas thanked those "who have encouraged me 
to seek my own lthakas. Thank you Journalism Pro
fessor Kathleen Hansen for your guidance and 
integrity. Thank you to educator and reporter Chris 
I son for teaching me a sense of skepticism and a 
strong commitment to my chosen profession and 
the responsibilities that go with it A heartfelt 
thanks to former Minnesota Daily Editor -in-Chief 
Michele Ames for being a true mentor." 

~ 

"As you set out for lthaka, hope the voyage is a long one, full of 
adventure, full of discovery . ... Keep lthaka always in your mind. 
Arriving there is what you are destined for. But do not hurry the 

journey at all. Better if it lasts for years . ... " 

moved into a writing position for The 
Minnesota Daily covering national poli
tics and project pieces in the fall and the 
campus administration, including the 
University President's office and the 
Board of Regents, during winter quarter. 
And, finally, this spring Thomas was 
awarded the Hage/Greeley internship at 
the St. Paul Pioneer Press. 

His work for the Daily earned 
Thomas recognition and awards, 
including a second-place regional 
award for college reporting on a series 
from the Society of Professional 
Journalists. A series of stories he wrote 
on turnover of the University deans, 
called "Revolving Ranks," also received 
special attention from the Alumni 
Association of The Minnesota Daily. 
It was because of these hard-hitting 
investigative pieces that, Thomas jokes, 
he was surprised to be allowed to speak 

at the commencement ceremony. 
"Despite the fact I worked for the 

Daily, I was chosen anyway," he said. 
Thomas's interests extend beyond the 

media and into politics and languages. 
He spent his fourth year at the University 
studying abroad in Tampere, Finland, 
and plans to return to the country this 
summer. He also will travel to Germany 
in the fall of 1997 on a Rotary Scholar
ship acting as a cultural ambassador. 

Beyond traveling, Thomas said he 
will continue to look for work in the 
media and hopes to eventually return to 
school for a master's degree. 

This year the CLA commencement 
for winter and spring quarters was sepa
rated into two ceremonies, one at 2 p.m. 
and another at 6 p.m., to allow students 
to invite an unrestricted number of 
guests. All journalism students were 
included in the 6 p.m. ceremony. 



Charnley 
Projects 
students head 
to Iowa for 

• • pr1mar1es 

S 
ix School of Journalism 
and Mass Communica
tion students did more 
than just read about the 
1996 Iowa presidential 

caucuses in the newspaper or 
watch them being covered on 
TV. 

Under the direction of SJMC 
Professor William Babcock, the 
students went to Des Moines 
for I 0 days during winter quar
ter and used the presidential 
caucuses on Feb. 12 as a labo
ratory for first-hand learning 
about political reporting. Each 
student filed at least seven dif
ferent stories to his or her news 
outlet as part of the course 
requirements. 

A Charnley Projects Course, 
"Political Reporting: The Iowa 
Class" combined a high level of 
individualized instruction with 
demanding professional stan
dards. Students competed with 
3,000 national and international 
journalists for news stories. 

Jim 

Puma rio 
Editor 

Bird's-eye view 
of presidential kickoff 

Republican Eagle readers will get 
a firsthand look at the Iowa presiden
tial caucuses, courtesy of a partner
ship with the University of Minneso
ta School of Journalism. 

Michelle Kibiger, a student, will be 
our personal correspondent. The 
opportunity is a win-win situation. 
She is able to get experience in the 
professional press, and we are able to 
offer readers coverage from a differ
ent angle than that offered by the 
Associated Press. 

Her first article appeared today. 
Coverage of issues specific to our 

readers is the crux of Kibiger's 
assignment. We've already passed 
along a few ideas which we think are 
important to local readers: 

Where do candidates stand on 
energy policy? The future of nuclear 
power- is an obvious local interest. 

What's in store for welfare reform? 
Pierce County is one of the pilot par
ticipants in Wisconsin's Work Not 
Welfare program. 

What can be done to save money in 
Medicare and Medicaid but still pro
vide needed services? Bill Clinton 

vetoed a measure earlier this year 
that might have cost St. John's 
Regional Health Center nearly $5 
million in reimbursements by 2002. 

Kibiger has considerable experi
ence in reporting of local government 
and election issues. Since 1992 she 
has been a freelance reporter for the 
Osseo-Maple Grove Press, a Twin 
Cities suburban weekly. One of her 
tasks was coordination of special edi
tions on upcoming elections. 

She was recognized last month at 
the Minnesota Newspaper Associa
tion's Better Newspaper Contest for 
some of her work at the Osseo-Maple 
Grove Press. 

Kibiger is among several students 
who will be in Iowa under the pro
gram coordinated by University of 
Minnesota Prof. William Babcock. 
They'll be on the front line, armed 
with credentials to get them access to 
candidates right alongside the 
national press corps. 

Red Wing (Minn.) Republican 
Eagle, February 8, 1996. Used by 
permission. 

The Charnley course was established 
in memory of Mitchell V. Charnley, a 
nationally recognized author, editor and 
educator and central figure in the SJMC 

for more than 50 years. Each year the 
emphasis of the course is different, but 
the commitment to creative content and 
teaching methods remains the same. 

In the following editorial, Jim 

Pumarlo, '76, editor of the Red Wing 
(Minn.) Republican Eagle, introduces 
readers to Michelle Kibiger, the paper's 
personal correspondent to the Iowa resi
dential caucuses. 

June 19, 1996 

To: Karen Stohl d _ 
From: R. L. scov~ 
Subject: Inventory 
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TO: Dr. Daniel Wackman, Director, School of Journalism & Mass Communication 

FROM: Luke Madsen, Manager, Inventory Services 

RE: Capital Equipment Inventory Report 

Inventory Services has recently completed a physical inventory of all capital items assigned 
to the School of Journalism & Mass Communication on CUFS area 477. We were able to 
locate all of the 426 items listed with the department representing a value of$73 1,835.00. 
This computes to a missing dollar and missing item percentage ofO.OO%, and compares 
favorably to the final missing dollar percentages for I. T. and the Academic Health Center of 0. 61% and 0. 81%, respectively. 

We would like to thank Ms. Karen Stohl for her cooperation and assistance during the 
inventory, and we commend the staff and faculty for their efforts in equipment control. We look forward to serving you in the future. 

cc: Karen Stohl, School of Journalism & Mass Communication 
Allen Willie, Department of Audits 

I just saw the memo from L. Madsen, Manager of Inventory 
Services. Unbelievable. Everything present and accounted 
for! Magic. Beyond human conception; well, beyond my 
conception. I lose things on top of my desk. 

In Murphy Hall, if you can'tfind· 
something, someone will inevitably 
suggest that you "just ask Karen." 
Karen, of course, is Karen Stohl, 
head of administrative services. 

At any rate, I commend you. I'm also grateful to you . 
The trouble that doesn't occur be cause someone is skilled 
and cons c ientious is the best sort. Unfortunately, it is 
too oft en invisible. But I'm happy this came to my at 
tention. 

Maybe I'll design a medal for you. 

, 

As these memos indicate, it is no 
exaggeration to say that Karen 
knows where things are in the 
School. Congratulations, Karen, 
for accounting for 100 percent of 
the SJMC's physical inventory! 

Broder 
CONTINUED FROM PAGE 1 

finds nothing shocking about dishonesty 
or wrongdoing because, as the cynical 
saying goes, 'Everybody does it.' Well, in 
fact, everybody doesn't do it - not in 
journalism and not in public life." 

Negativity slants news coverage and 
promotes cynicism in the public, and too 
often, Broder said, other stories are not 
covered because of the fear of being 
labeled as a "soft journalist" who throws 
softball questions. A journalist shouldn't 
be worried about a positive story, he said. 

"In journalism, we have an obligation 
to hold up the good example as high as 
we silhouette those whose behavior caus
es people to distrust politics and govern
ment. Doing that requires that we act as if 
we expect everyone we cover to adhere to 
the highest standards and then call them 
on it when they don't adhere to them." 

Broder used the example of the recent 
death of Commerce Secretary Ron Brown 
to compare the 
positive coverage 
after his death with 
the critical cover
age prior to the 
death. He said it 
wouldn't hurt to 
have positive cov
erage while a pub
lic figure is still 
alive. 

The speech and 
awards ceremony 

"Cynicism 
is an attitude 

that is ... 
entirely out of 

place in 
journalism." 

marks the program's 19th anniversary 
honoring Premack's professional life and 
character. The awards comprise three cat
egories: the Graven award and two cate
gories of the Hage awards. 

The Graven award, whose namesake 
was one of the founders of the Premack 
Memorial Board and secretary of the 
board for many years, recognizes an indi
vidual or organization whose contribution 
to Minnesota journalism is deemed in the 
best traditions of Premack. This year's 
Graven award went to Minneapolis Star 
Tribune photojournalist Stormi Greener; 
whose photographs have had consider
able impact on the paper and the readers. 

The second two awards honor outstand
ing public affairs reporting. The award for 
the published work in a non-metro news
paper is named in honor of the late profes
sor George Hage, a respected member of 
the faculty at the School of Journalism and 
Mass Communication. The second catego
ry is for public affairs reporting by a 
metropolitan daily newspaper. 

This year's winners for the non-metro 
daily were Jill Burcum and Bob Freund, 
who wrote a three-part series detailing the 
economy of Rochester, Mirin., following 
large-scale layoffs by the IBM corpora
tion. Burcum, who now works as an edi
tor and writer for a Mayo Clinic publica
tion, and Freund, a veteran Rochester 
reporter, wrote the piece for the Rochester 
Post-Bulletin. 

Twelve members of the St. Paul Pio
neer Press won the metro award for their 
major undertaking, the 10-week "Safer 
Cities" series, a foray into civic journal
ism that examined crime in the state's 
capital while offering solutions. 

In addition, organizers announced that 
next year will be the first year a Premack 
award will be given for community jour
nalism. The Premack Lecture is spon
sored by the Minnesota Center for Jour
nalism and the SJMC. 



Professor emeritus Willard Thompson, 1914-1996 
BY CHRISTOPHER BUSH 
SJMC GRADUATE STUDENT 

W
illard L. "Tommy" Thomp
son, retired University of 
Minnesota dean, administra
tor and professor in the 
School of Journalism and 

Mass Communication, died of heart fail 
ure on February 5 at Bethesda Lutheran 
Hospital in St. Paul, Minn. 

Thompson came to Minnesota in 
1960 with 0. Meredith Wilson, the Uni
versity of Minnesota president from 
1960 to 1967. Thompson has previously 
worked under Wilson at the University 
of Oregon, where Thompson was direc
tor of public services and development. 

During his 23-year tenure at the Uni
versity of Minnesota Thompson held a 
variety of administrative positions. From 
1960 to 1963 he served as assistant to the 
president. In 1963 he became dean of the 
General Extension Division and Summer 
Session, a position he held for a decade. 
Thompson continued to direct summer 
session from 1973 until his retirement in 
1984. During this period he divided his 
time between these duties and the SJMC. 

Thompson's academic background 
was in journalism. An Illinois native, he 
received his bachelor of science ( 1937), 
master of science ( 1949) and Ph.D. ( 1956) 
degrees in the field of journalism and 
mass communication from the University 
of Illinois. Prior to coming to Minnesota, 
Thompson held journalism faculty posi
tions at the University of Oklahoma from 
1949 to 1952, and at the University of 
Oregon from 1952 until 1956, when he 
became director of public services. 

Thompson also had extensive profes
sional journalism experience. From 1937 
to 1939 he worked as a reporter for the 
Peoria Journal-Transcript. He then took a 
position as an advertising representative at 
the Pekin (Ill.) Daily Times. In 1946 he 
became president of the Effingham (Ill.) 
Broadc'asting Company and general man
ager of Effingham's WCRA radio station. 

As a faculty member of the SJMC, 
Thompson chaired the advertising and 

Mae and Tommy Thompson at his retirement party in 1983. 

public relations sequences. Professor 
Daniel B. Wackman credited Thompson 
with important contributions to both 
areas. For many years Thompson taught 
and refined the Advertising in Society 
course, which remains an important part 

· of the SJMC advertising sequence today. 
But according to Wackman, Thompson's 
most important contributions were in 
public relations. "He was fundamentally 
significant in broadening our public rela
tions program," Wackman said. "I think 
he had more influence on that part of the 
program than on advertising." 

Wackman added that Thompson 
expanded the public relations curriculum 
by introducing the Case Studies in Public 
Relations course. He also got the School 
involved with public relations profes
sionals, "so he really expanded both the 
curriculum and opportunities for stu
dents," Wackman said. 

SJMC Professor Donald M. Gillmor 
also stressed Thompson's contributions 
to public relations at the University. 
"Tommy put the department on the map 
for public relations," Gillmor said. "He 
got great recognition for that part of the 
department." 

Thompson was also respected for his 
teaching skills. He received Alpha Delta 
Sigma's Golden Fifty Award for Contri
butions to Teaching of Advertising. His 
contributions to the student chapter of 

the Public Relations Society of America 
were honored by the chapter naming 
itself after him. He also advised the stu
dent chapter of the American Advertis
ing Federation. In fall of 1983 he was 
honored by the Minnesota chapter of the 
Public Relations Society of America, 
which established the Dr. Willard 
Thompson PRSA Scholarship Fund. The 
Advertising Federations of Minnesota 
also established a scholarship fund in his 
name that year. 

In addition, Thompson was active in 
numerous professional and educational 
associations. Over the course of his 
career he was president of the National 
Adult Education Action Council ( 1971 
to 1974), the Association of University 
Summer Sessions (1973-1974), the 
North Central Association of Summer 
Sessions (1975-1976), and the American 
Academy of Advertising ( 1980-1981 ). 
He was also chairman of the Academic 
Division of the American Advertising 
Federations (1982-1983) and the Council 
on Extension of the National Association 
of State Universities and Land Grant 
Colleges ( 1969-1970), and was a mem
ber of the American Association of Uni
versity Professors and the Association 
for Education in Journalism and Mass 
Communication. 

Thompson was involved in many 
University of Minnesota organizations as 

well, including the University Commit
tee on Summer Session, the Council of 
Academic Officers, the University Cal
endar Committee, and the Campus Club, 
over which he presided from 1971 -1972. 

He belonged to the Urban Action 
Committee of the Upper Midwest 
Research and Development Council 
( 1962-1970), the St. Paul-Minneapolis 
Committee on Foreign Relations ( 1963-
1973) and the University YMCA. 

Among Thompson's other interests 
was an involvement with accreditation 
issues. He chaired the North Central 
Association accreditation teams and also 
worked for the North Central Associa
tion's Commission on Higher Education 
by assisting its conference for institu
tions seeking accreditation. 

Despite his distinguished career and 
active participation in so many organiza
tions, Thompson is best remembered by 
his friends, students and colleagues for 
his kindness. Gillmor said that Thomp
son was "a joyful man. When you spent 
time with Tommy on a dark and cloudy 
day, you felt better." As a colleague, 
Gillmor recalled, Thompson was great to 
work with. Perpetually optimistic, he 
never felt the need to blame others, Gill
mar said. 

In addition to his busy professional 
and academic life, Thompson found time 
to pursue a variety of outside interests as 
well. He loved art and classical music, 
and he was also a good athlete, Gillmor 
said. He played golf and softball, and at 
one time played on a curling team with 
Gillmor and three University deans. 

Thompson was also very close to his 
family . Gillmor said that the loss of his 
daughter, Julia Linn Erickson, in 1994 
was a devastating blow for Thompson. 

Thompson is survived by his wife of 
53 years, Mabel; his daughter, Susan 
Thompson; two granddaughters, Sydney 
Aakhus and Inge Erickson; and three 
brothers. 

A memorial service was held to cele
brate Thompson's life on February I 0, 
1996, at the First Congregational Church 
of Minnesota. 

SJMC researchers find keys to consumer behavior in TV sit-coms 
BY CHRISTOPHER BUSH 
SJMC GRADUATE STUDENT 

H 
ow does Murphy Brown use the telephone in 
a dating situation? Does Seinfeld drink coffee 
and if so, what role does it play in his inter
personal communication? And what kind of 
gift-giving practices are depicted on Northern 

Exposure or Home Improvement? 

them with some of the fictional characters." 
For the past three years Wells and his research 

assistants have videotaped the top ten Nielsen-rated 
television situation comedies and dramas and used that 
archive as the foundation for highly significant 
research into consumer behavior. 

"We treat the characters in the stories as if they 
were real consumers," Wells said. "We're looking to 

see if we come up with the same 
These kinds of questions have been 

the focus of attention for several 
School of Journalism and Mass Com
munication graduate students working 
under the direction of Mithun Profes
sor of Advertising William Wells. 
And examining popular TV sit-coms 
for keys to consumer behavior has 
turned out to be a research gold mine. 

"We treat the 
thing in these stories as investigators 
have found in other research with 

characters 
in the stories 

as if they were 
real consumers." 

real people. We use data from the TV 
programs to supplement and comple
ment data obtained in other ways. In 
every case so far we have been able 
to confirm things found by other 
methods of research and to extend 
them in ways that the original studies 
were not able to do." "Basically, we're looking at the 

people in the programs as though 
they were real people, and doing consumer research 
on their behavior," Wells said. "One of our 
general procedures has been to take a published 
study done with real consumers and compare 

But that's just the tip of the ice
berg when it comes to research that's being conducted 
under Wells' guidance. Another important resource has 
been the Lifestyles Database, a large national survey 

CONTINUED ON PAGE 6 
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Mithun Professor of Advertising William Wells used videotaped inter
views with consumers to accompany the text on consumer behavior he 
co-authored with D. Prenjky. SJMC graduate student Lara Carls-Ussick 
(background) is editing a web page and teacher's guide for the book. 



Wackman coordinates CLA's change to semesters 
BY CHRISTOPHER E. BUSH 
SJMC GRADUATE STUDENT 

I 
f Dan Wackman has his way when 
the University of Minnesota 
switches from the quarter system 
to semesters in fall 1999, every 
conceivable kink in the process 

will be worked out in advance. The 
change requires curriculum restructur
ing leading to adjustments for faculty 
and students in such areas as class pac
ing, scheduling tuition payments, and 
resource allocation. · 

tern. ·"The staggering of work across a 
semester is different than it is under a 
quarter system," he said. 

"I liken the quarter system to the 
quarter-mile race, where you're not 
exactly sprinting, but you're running 
pretty fast the whole way, all 10 weeks, 
whereas the semester system is proba
bly a little more like a half-mile, where 
you're probably running a little bit 
slower, but you run for a longer period 
of time." 

He noted that under the semester sys
tem there may not be a lot more breadth 
in a course, but greater depth. One of 
the biggest challenges for the SJMC, he 
said, will be "to help both faculty and 
students adjust to the different pacing so 
that students will continue to take a full 
course load." 

Since last October, Wackman, for
mer director of the School of Journal
ism and Mass Communication, has 
acted as liaison to the College of Liberal 
Arts (CLA) departments for the transi
tion to the semester system. In addition 
to working half time for CLA, Wack
man continues to teach and conduct 
research as a regular SJMC faculty 
member. 

The number of classes students will 
need to take each term to progress 
toward their degrees will change radi
cally. Instead of the three or four 4-
credit classes that most undergraduates 
currently take, it is likely that students 
will have to take five 3-credit courses a 
term. Semester classes will generally be 

Prof. Dan Wackman confers with Gary Koeling, a senior in advertising, about his independent study project. 

Wackman said that one of the chal
lenges of his new position is to explain 
to faculty and students some of the 
more subtle aspects of the semester sys-

Consumer behavior 
CONTINUED FROM PAGE 5 

conducted annually by DDB 
Needham on the activities, media 
preferences, interests and opin
ions of consumers. Several con
ference papers, book chapters and 
master's and doctoral theses have 
used Lifestyles data as a research 
basis. 

"It is a yearly survey that cov
ers a very large range of items on 
a lot of different topics, and vari
ous students have done projects 
by analyzing that information," 
Wells noted. "The questionnaire 
has 400 or 500 items about activi
ties, interests, and opinions
everything from attitudes about 
politics to attitudes about women, 
money, and household chores. 
For just about any issue you can 
think of, there's something about 
it in the database." 

Between the two databases, 
students have done studies on 
PBS audience members, the atti
tudes and behaviors of people 
who exercise, television commer
cials, and the church-going habits 
of consumers. 

When it comes to research, 
Wells knows whereof he speaks. 
For 16 years he worked at the 
Chicago offices of DDB Need
ham, one of the largest advertis
ing agencies in the world. 
Responsible for the agency's 
research operation and the com
puterization of Needham offices 
world-wide, Wells also headed 
the agency's training program on 
advertising strategy. After retiring 
as executive vice president and 
director of marketing services at 
DDB Needham, Wells came to 
the SJMC in 1992 to fill the 

newly established Mithun Chair. 
The chair was set up through 

an endowment from Raymond 
0. Mithun, former chief execu
tive officer of the Campbeii
Mithun advertising agency in 
Minneapolis. 

Internationally recognized in 
academic circles for his scholarly 
research and well-respected with
in the advertising industry for his 
knowledge of the field, Wells has 
over 60 publications to his credit.. . 
Last October his article "Discov
ery-oriented Consumer 
Research," which was published 
in the March 1993 issue of the 
Journal of Consumer Research, 
received the award for the best 
JCR article from 1992 to 1994. 

This year two books co
authored by Wells have been pub
lished. "Measuring Advertising 
Effectiveness," edited with T. 
Jonas, is a compilation of papers 
presented at a conference by the 
same name, held at the University 
of Minnesota in 1994. 

"Consumer Behavior," co
authored by Wells and D. Prenjky 
of Trenton State University, is an 
undergraduate textbook on con
sumer behavior. In Wells' words, 
the book "is really about con
sumers. We videotaped inter
views with consumers, and 
instructors who adopt the text get 
the videotapes so they can bring 
the consumers into the class
room." 

SJMC graduate student Laura 
Carls-Lissick is currently working 
on a web page and teacher's 
guide to accompany "Consumer 
Behavior." 

, 

worth fewer credits- meaning fewer 
hours of work expected in any given 
week, however, because of the longer 
term, there will be an equivalent amount 
of work. 

Silha Forum probes 
arts coverage 
Is media coverage of the arts becoming more 
reader -friendly? Or is the trend toward less elitist 
arts and entertainment features "dumbing down" 
arts coverage? These were among the questions 
introduced by Silha Center Director Bill Babcock 
(right) at a forum on media coverage of the arts, 
co-sponsored by the Silha Center for the Study of 
Media Ethics and Law and the Center for Arts 
Criticism on May 8. 

Panelists were Lou Bellamy, artistic director of 
Penumbra Theatre in Sl PaUl; Beth Friend, former 
arts reporter for Minnesota Public Radio (above, 
right} and former host of KTCA's "Arts on 2"; Peter 
Vaughan, theater critic for the Star Tribune; and 
Will Hermes, arts editor for City Pages (above, left). 
Discussion moderator was former New York Times 
and Los Angeles Times theater critic Dan Sullivan. 

The forum was the second sponsored by the Silha 
Center this year. A February forum focused on the 
ethics of political reporting and featured speakers 
DJ. Leary, DFL political consultant and commenta
tor; Sen. Dean Johnson, Minnesota Republican 
leader; Tim Penny, former U.S. Congressman; and 
Gene Lahammer, former head of the AP state
house reporters and current Star Tribune editorial 
board member. 

Tuition for a school year should be 
about the same as now, but the schedule 
of payments may decrease to two under 
the semester system. 

CONTINUED ON PAGE 11 
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SJMC Survives, Thrives 
BY MICHAEL FIBISON 
SJMC GRADUATE STUDENT 

/t
year and a half after an 
accrediting team recom
mended that the School of 
Journalism and Mass Com
munication be placed on pro

visional accreditation, much has 
changed in Murphy Hall. 

A new director leads the department. 
The graduate school is under new direc
tion. No students were admitted to the 
professional master's program in fall 
1995, marking the program's end. The 
photography curriculum was cut. 

And the school's accreditation has 
been reinstated to its full status. 

The changes, although seemingly 
drastic to those outside the School, 
reflect the adjustments a program must 
make in order to keep up with techno
logical advances, curriculum evolution 
and industry needs as much as anything 
else. In addition to those realities, the 
communication field is struggling nation
wide to survive university retrenchment 
and wary budget hawks. 

Growing pains might best describe 
Minnesota in the past two years in the 
wake of the accreditation team's site 
'Visit. for years, Minnesota has sailed 
through the accrediting process by the 
Accrediting Council on Education in 
Journalism and Mass Communications. 
But 1995 was different. 

Accreditation confusion 
Many rumors and a few published 

comments to the contrary, the SJMC 
never lost its accreditation; rather, it 
was placed on provisional accreditation. 
That meant the School did not measure 
up on some important points that the 
committee felt the School could remedy 
in a short amount of time. 

ACEJMC uses 12 standards on 
which to base its accreditation; Min
nesota was put on provisional accredita
tion because it fell short on two
governance/administration and budget. 

In many ways, provisional accredita
tion is like a restaurant that violates a 
few city ordinances and is given a repri
mand from the inspector, who will look 
for those improvements on his return 
visit. Although the violations are serious 
enough to note, they are not grounds 
for removing the restaurant's license. 

And because of the changes in cur
riculum and administration, Murphy Hall 
has passed its second inspection. A 
team, including the executive director of 
the accrediting committee, revisited the 
School in February; the team liked 
what it saw. On May 3, the coun

tor of graduate programs. 
As current SJMC Director Robert 

Scott pointed out, the two issues-gov
ernance/administration and budget
do not directly impact students. In other 
words, he says, the quality of education 
in Murphy Hall has never been in ques
tion. 

Everything that is essential to the 
delivery of that product was not in ques
tion, Tims concurred, adding that there 
is "so much talent in this funky old build
ing. This is a very, very strong institu
tion, an outstanding program." 

Budget woes 
Based on the recognition of the bud

get problem, which he says is univers~ 
ty-wide and out of the department's con
trol, Scott said that instead of a 
provisional accreditation recommenda
tion, the site team's recommendation 

We're interested 
cil unanimously approved rein
stating Minnesota to its full 
accreditation status. 
Accreditation lasts six 
years. 

"What all of this sug
gests is that the School has 
addressed the questions," 
said Albert Tims, SJMC direc-

in your thoughts after 
reading these articles. 

Please send your comments 
to the Murphy Reporter in 

care of the School, 
or via e-mail to wilso002 

@maroon.tc. 
umn.edu 

; 

"ought to have been to give a commen
dation" to the School for "doing so 
much with so little." 

For example, Scott said the depart
ment was able to fund 20 professors in 
the late 1980s; that number has 
decreased about 30 percent to 14 
recently. But the quality of education 
hasn't changed, according to Scott. 

Tims, who attended the accreditation 
committee meetings, said the accredit
ing team was trying to send a message 
about the budget to University adminis
trators. Unfortunately, that's not the 
message received. 

"There may have been a time when 
University administrators responded to 
that kind of pressure," Tims said, "but 
now it's looked on as a black mark, a 
failing of this unit." And when the Univer
sity is considering cutting entire co~ 

CONTINUED ON PAGE 10 

What do 
students 
think about 
the SJMC? 
BY AMY KAY NELSON 
SJMC GRADUATE STUDENT 

W
. · · · · · · at kinds of students 

om ... ·.e .. thr.oug·h· the Scho.ol of Journalism and Mass 
Communication? What do 

. . hey see as the School's 
strengths and what COUr?eS have·been 
most .influential for them? Here's what a 
sampling of SJMC grads h<1d t9 say 
about their educational eJ<;perit'mces. 

Adam Tetz 
YEAR Senior gr?sJuating in August 
AR~ OF INTEREST Advertising 
EXPERIENCE IN THE FIELD 
Writing:illternship at The 
Minnesota·Daily; pub
lit rel~tions intern~ · 
ship afMinlleapolis · 
Technic~! College; 
advertising intern
ship at SuperValu 
Corporate HeadQ!.Jar· . 
ters; served on the 
Cowles Chair search com-
mittee and the SJMC Undergraduate 
Committee. 
COMMENTS T etz said 9 valuable 
course was Introduction to Visual Com~ 
munication because "ifs a really good 
overview of how visual .comm!.lnication 
affects people." He also enjoys <;_lasses 
taught by adjunct professors who are 
simultaneously .working in the field 
because these professionals offer 
comments on current reaHife experi
ences. In the curriculum, T etz wo.uld 
like fb see a class offered on new tech" 
nology ~hd ifs impact on journalism. 
T eti .recommends that students get 
involved through internships and orga, 
nizations:·:.·oo internships even if they 
are !.Jnpaid," he suggested. "They do 
·help. Jt's kind of hard to find a job with
out them:'' 

Mi.~.heU(:! Kibiger · 
YEAR Senior graduating in June 1997 
AREA OF INTEREST News editorial/ 
print 'focusing· on poli~i<;al issves · 
EXPERIENCE IN THE. FIELD Current· 
ly·a·sfringer for the Osseo-M<?ple Grove 
Press as 9 city council reporter, an .· . 
opinion colunihist for The Minnesota 
paily and a writer C!ilp)iro9~eer ot a 

· · · mont!lly rwws!etter for 
,. fue Outdoor Amuse. 

ment Business 
Associ.ation. · 
COMMENTS 
Kibiger recom
mended classes 

focusing on First 
Amendment issues to 

. all journalism students anq 
said shefound the Charnley Projects 
class important to her educ~tiori {see 
article; page 4). As part ofthe project, 
students traveled to Iowa this winter to 
cover the presidential cauCuses and 
were required to puplish'news reports 
from. the scene. It helped to give you 
.an idea· of what it was really like, she 
said~ "You had an opportunity to meet 
and work with people in the field," She 
recommeqds seeking out internships 
or part-time positions. "Get as muc;h 
experience as yoq possibly can," she 
said. "Don't ever think you have 
enough, because you don't.'' 
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Holly Coughlin 
YEAR Senior, third-year student 
AREA OF INTEREST Magazine writing 
focusing on cultural and women's 
studies 
EXPERIENCE IN THE FIELD Editorial 
board member of The Minnesota Daily; 
prodl!cer of the Martin Luther King Pro
gram newsletter; internship at KTCA-

Channel 2, which includ
ed working with 

production of the 
Alive TV national 
program and work 
on the Still/Here 
adaptation of a 

dance presentation 
by Bill T. Jones; 

internship at the Hastings 
Star-Gazette in Hastings, Minn. 
COMMENTS Coughlin said she liked 
the Reporting class because it was a 
good introduction to not only newspa
per reporting but writing for a variety of 
mediums. She also recommends Pro
ducing Mass-Media Messages to help 
students discover what area of journa~ 
ism they enjoy the most She praised 
the SJMC Undergraduate Office staff, 
explaining that they called and recom
mended that Coughlin (lpply for an 
internship she didn't know existed, 
Coughlin, who originally planned on 
earning an individualized m(ljor, said 
she wishes the SJMC curriculum wasn't 
so sequential because it requires a 
number of prerequisite courses before 
admittance into professional courses. 
"I think there should be more flexibility 
in scheduling," 

Linh Nguyen 
YEAR Senior 
AREA OF IN~REST Magazine writ
ing, documentary studies 
EXPERIENCE IN THE FIELD Intern
ship with Access Press writing pro
files on mentally and phys~ 
CCIIIY h<:mdicapped People; 
internship at the 
Rochester Post"Bulletin. 
COMMENTS With her 
main interests in study
ing minorities and the 
relationships between 
inner-city youth, Nguyen 
found Minorities and the Mass 
Media fascinating because it examined 
how the media deals with group$ in 
societY. She also enjoyed Magazine 
Writing because "it giv~s you a c!iffer
ent G)ngle on how to write." Nguyen 
said the $JMC Undergraduate Office 
st;;~ff. have been an asset. Nguyen rec
ommends more classes teach social 
and cultural research skills as well as 
writing skills to .give reporters a back
ground understanding they can incor
porate into their stories. This education 

. also may make reporters more sensi
tive to the portrayal of minorities in 
stories. 

Paul Paulson 
YEAR Senior 
AREA OF INTEREST Broadcast jour
nalism, specifically war correspon
dence 
EXPERIENCE IN THE FIELD Current 

intern at KMSP...,..,Channel 
9 and student repre

sentative for the 
SJMC Alumni 
Board; experience 
in the military and 
in business. 

COMMENTS Pau~ 
son said one of the 

SJMC's greatest assets 
is its faculty. "In a general overview of 
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An obsolete notion? 
BY MICHAEL FIBISON 
SJMC GRADUATE STUDENT 

F
or research universities that 
lead in the development of edu
cation in journalism and mass 
communication, accreditation 
can serve as an impediment 

rather than a benefit. 
It's a costly process- about 

$15,000 to $20, 000-for universities 
that are often financially strapped. It's 
time consuming for already overloaded 
administrators who are also faculty 
members. And it no longer provides a 
fool-proof lever for prying money out of 
a central administration. 

The University of Wisconsin-Madison 
and Stanford University represent two 
units that view the purpose of the cur
rent Accrediting Council on Education in 
Journalism and Mass Communications 
as obsolete. 

Stanford never has sought accredita
tion; Madison voted to drop its accredi
tation. 

University of 
Wisconsin-Madison 

The University of Wisconsin-Madison 
decided to end its participation in the 
ACEJMC process in 1991, right after 
Robert Drechsel became director of its 
School of Journalism and Mass Commu
nication. 

Drechsel, who has been on the facul
ty there since 1983, said the school's 
accreditation wasn't up until 1993, but 
the school wanted to decide if it would 
continue that process while still accred
ited to avoid the appearance of "sour 
grapes." 

He says many schools nationwide 
have acknowledged frustration with 

the process, primarily because of 
the "lack of acknowledgment of 
the differences in institutions and 
in journalism education philoso-

phies." 
Large research universities, such 

as Madison, don't seem to fit the same 
mold as smaller colleges geared pri
marily to train practitioners in the field. 
And, Drechsel said, the process has 
taken on a punitive edge that is increas
ingly discomforting to faculty and 
administrators who fear that the punish
ment outweighs any desire for useful 
evaluation. 

"There are literally programs that 
operate in states that if they aren't 
accredited, they are out of business," 
Drechsel said. "Some programs are in 
institutions that say that if you aren't 
accredited, you are vulnerable - that's 

January 1995 
ACEJMC team visits 
School of Journalism 

and Mass Communica
tions. T earn recom
mends provisional 

accreditation, citing 
problems with gover
nance and budget. 

; 

where the system can become a puni
tive one. That's not really the ACEJMC's 
fault; it's as much the administration's 
fault." 

Madison's faculty made the final deci
sion to discontinue accreditation after a 
committee headed by Drechsel studied 
the issue. He said there were many 
complex issues leading to the decision. 

'What they really boiled down to 
was: although we agreed with the broad 
principles of the accreditation system 
- indeed a lot of the roots of the 
accreditation process were at Wiscon
sin - the actual implementation of the 
principles was no longer reflective of 
the principles that were supposedly 
being (put forth)." 

A rule change by ACEJMC served as 
a catalyst for Madison's decision, 
Drechsel said. That rule, known as the 
75-25 rule means that 75 percent of 
students' programs must be taken out
side the department. 

"To comply with that standard would 
have undermined our institutional flexibil
ity and the furthering of a liberal arts 
education," he noted. 

"That one particular change was sort 
of the final issue for us. I think it proba
bly made the ultimate vote easier than 
what it would have been." 

So, as has been echoed nationwide, 
the problem with accreditation is not 
the notion of peer review, but rather the 
way the ACEJMC has chosen to put that 
review into play. 

"As implemented, there was in fact 
insufficient acknowledgment of differ
ences of institutional missions or differ
ent programs' philosophies of journal
ism education," Drechsel said. 

And, he added, the process tended 
to isolate journalism and mass commu
nication from liberal arts instead of rec
ognizing them as central to a liberal 
arts education. 

Five years after Madison dropped its 
accreditation, Drechsel said the school 
has detected no negative impact from 
that decision. 

Stanford University 
Steve Chaffee, the Peck Professor 

and director of the Institute for Commu
nication Research at Stanford, has 
experience with the accreditation pro
cess, although Stanford has never been 
accredited. 

Chaffee, who served as chairman at 
Stanford from 1985 to 1990, was 
director at the University of Wisconsin
Madison in 1980-81 during an accred~ 
tation review. 

"I really didn't have much respect for 

Faculty votes to eliminate 
the professional master's 

degree program and 
undergraduate photo
journalism area. The 
doctoral program is 
revised into three 

main tracks. 

the process personally," Chaffee said. 
While he was at Wisconsin, an 

ACEJMC visitation team on which only 
one member would have been consid
ered qualified for the Wisconsin faculty 
came to evaluate the school. Chaffee 
said it didn't make sense to have evalua
tors who were just there to look at the 
technical, professional skills while avoid
ing the bodies of knowledge that were 
being developed by researchers. 

The Stanford program is more a 
department of communication than a 
journalism school, he said, with its 10 
to 12 faculty members spread across 
the range of communication, including 
documentary film-making. That's proba
bly why the school has never sought 
accreditation. 

'We're a small liberal arts program; it 
just never seemed appropriate," he 
said. And Chaffee questions the appro
priateness of the process nationwide 
for other schools. 

"Accreditation is on its way out in 
major research universities, and to 
some degree, journalism is on its way 
out," he said, noting that the University 
of Michigan dropped journalism entirely. 

Nationwide, he says, universities 
such as Ohio, Oregon and Wichita State 
are merging journalism with speech and 
other communications disciplines. 

"Journalism education is no longer a 
stand-alone education," Chaffee 
observed. "It was in the '30s and '40s. 
That time has passed. Journalism is a 
part of the communication field, possi
bly the oldest part, but not the only 
part. Accreditation doesn't take that into 
account." 

Chaffee stressed that peer review 
and the principles of accreditation are 
valid, but the standards don't take into 
account the different roles research 
institutions must take in shaping the 
future of the discipline. 

"In its beginnings, accreditation in 
journalism was very important," he said. 
"A team would come in and make its 
report not to the department, but to the 
administration. It was helpful in strength
ening middle-tier schools, raising the 
floor. But at Wisconsin, Stanford, Min
nesota, the floor isn't the concern, it's 
the sky- or it should be." 

Stanford is not opposed to accred~ 
tation, Chaffee said, but in his opinion it 
is a more appropriate process for state 
colleges. Training students to be jour
nalists is only one focus at places like 
Stanford, Wisconsin and Minnesota, 
where the field of mass communica
tions is being defined. 

CONTINUED ON PAGE 9 

Fall quarter, 1995 
SJMC Director Daniel Wackman 
resigns, takes a new position in 
College of Liberal Arts. Robert 
Scott is named director of the 
School. Albert Tims becomes 

director of graduate and 
undergraduate studies. 



But what are the benefits? 
BY MICHAEL FIBISON 
SJMC GRADUATE STUDENT 

A
ccreditation is a foreign 
notion to many liberal arts 
departments and to most 
working journalists. At Min
nesota, however, it has 

been a tradition almost from the in_cep
tion of the Accrediting Council on Edu
cation in Journalism and Mass Commu
nications in 1945. 

With the traumatic changes that 
have come in the past year and a half 
within Murphy Hall and the high cost of 
the accreditation process - about 
$15,000, one must ask what the bene
fits of the process are. 

Perhaps the most recognized bene
fit is the function of peer review. 

"A program undergoes a peer 
review, which would help the school to 
use as a planning document," says 
Susanne Shaw, executive director of 
the ACEJMC Accrediting Committee. 
That peer review is key in keeping a 
school of journalism connected to the 
larger community nationwide. 

In addition, Shaw said, many 
schools get matching grants and foun
dation mo11ey because of their accredit
ed status. 

Traditionally, journalism departments 

have used accrediting visits and pro
cesses as leverage for additional fund
ing. But, as many schools are finding 
out, that function of accreditation has 
become far less effective. 

Students from accredited schools 
can also participate in the William Ran
dolph Hearst writing contests, and 
some international students can get 
funding from their home countries only 
if a program is accredited. 

The accreditation process is aimed 
at providing self-assessment and exter
nal review based on12 standards which 
require the examination of everything 
from budget to faculty quality. No stan
dard is considered more important 
than another. 

Shaw, a professor of journalism at 
the University of Kansas, said that in 
her opinion, the third standard, which 
focuses on the content of classes, is 
the most important. 

"My opinion is that curriculum is at 
the heart and soul (of a good pro
gram)," she said. 

And for the 103 schools participat
ing in accreditation nationwide, that 
might be one of the key motivations for 
pursuing such a rigorous process of 
self-examination. 

In addition, the accrediting council 
lists these benefits: 

An obsolete notion? 
CONTINUED FROM PAGE 8 

\n other words, P..CEJMC isn't provid
ing peer reviews for major research un~ 
versities. 

"I don't need somebody from a state 
college in the Midwest to come out here 
and tell me that my Pulitzer Prize-win
ning teacher is OK," Chaffee said. 

University of Minnesota 
The School of Journalism and Mass 

Communication at the Minnesota 
recently struggled through perhaps its 
most difficult accreditation process. 
SJMC Director Robert Scott says there 
is a debate within the ACEJMC itself 
about the future of accreditation. 

Two yard sticks seem to exist, 
according to Scott, with small pro
grams seemingly held to different stan
dards. 

Albert Tims, SJMC director of grad
uate studies, says the accreditation 
process is "observation in isolation," 
isolation from the greater budget prob
lems at the University. "That is less 

February 1996 
The chair of the original 

ACEJMC visiting team and 
the executive director of 

ACEJMC revisit the School. 

than helpful," he said. 
He added that it is difficult for the 

accrediting team to come into a school 
with a strong doctoral program, which 
ACEJMC doesn't accredit, and effective
ly analyze the undergraduate program 
when many of the school's resources 
are devoted to the Ph.D. program. 

The University of Minnesota is not 
only training practitioners, he said, it is 
training educators, something the pro
cess simply isn't equipped to consider. 

Although Tims said the idea of peer 
review is solid, the usefulness of 
ACEJMC for Minnesota is less clear for 
several reasons, including Minnesota's 
leadership in defining the discipline dur
ing the past 40 to 50 years. 

'We have people like Don Gillmor 
who are writing the definitive books on 
libel law, Hazel Dicken-Garcia in history, 
Bill Wells in advertising ... bringing the 
field forward," Tims said. "To look at us 
with the same lens as a small state co~ 
lege, it becomes distorted." 

Many wonder, however, what impact 
the removal of accreditation would have 

March 1996 
The site team recommends to 

the ACEJMC Accrediting 
Committee that it approve 

full accreditation. The 
Committee approves and 

forwards its recommendation 
to the full Council. 

~ 

• Students and prospective stu
dents are assured the quality of 
professional education in journal
ism and mass communications. 

• Parents will know that their chil
dren are attending top-notch pro
grams that have been evaluated 
by academic peers and leading 
practitioners. 

• Secondary teachers and guidance 
counselors are provided with a 
sound basis for recommending a 
program thanks to accreditation. 

• College and university administra
tors receive external validation 
that a program is nationally recog
nized. The prestige conferred by 
accreditation can also aid in fund
raiSing. 

• The internal and external peer 
review typically brings improve
ment and enhances the stature 
and reputation of a program. 

• Media professionals look to 
accredited programs for hiring on 
the assumption that students from 
those schools have received a 
solid professional education and a 
background in the liberal arts and 
sc1ences. 

• The public is given assurance that 
those majoring in the field are 
appropriately educated. 

on students, particularly undergradu
ates aiming to become practitioners. 

"I've been director of undergraduate 
students for seven years," Tims said, 
"and I've never had a prospective stu
dent or the thousands of parents ask 
about it or a faculty member or employ
er. I suspect if I asked the professional 
community (about accreditation), no 
one would know what it is." 

The major impact of the ACE
JMC, Tims says, is in the 75-25 
percent rule, which forces students 
at Minnesota to focus 75 percent of 
their education outside the SJMC. 
That constraint means a student will 
take only about five skills courses in 
journalism as part of his or her major 
work. 

In summary, the national division 
between accredited and other schools 
is drawing into question the effective
ness of the ACEJMC. In Minnesota, the 
talks are very real. 

"Unless the accreditation process 
can go on to more realized value for a 
unit like this, its utility as a process is in 

May 3, 1996 
Full accreditation is 

granted to the SJMC by 
the ACEJMC Council at 

its meeting 
in San Francisco. 

the school, there are a lot of good pro
fessors here who are dedicated and 
interested in the students," he said, It 
was a professor's recommendation that 
helped him get his internship at KMSP, 
which Paulson considers an outstanding 
opportunity in the field. He also likes the 
close relationships he has formed with 
the faculty as well as the decision-mak
ing powers the Alumni Board has grant
ed him. 

Becky Mahan 
YEAR Senior 
AREA OF INTEREST News editorial/ 
print 
EXPERIENCE IN THE FIELD 
Copy editor for Minnesota 
Sports Publications and 
a member of the cam
pus chapter of the 
Society of Profession
al Journalists; exper~ 
ence inch.Jdes writ
ing/editorial internship 
at Skyway Publications; 
writer for the College of Educa-
tion and Human Development mag.azine, 
"The Link"; · participant in the SJMC men
taring program with Dan Wascoe of the 
Star-Tribune; recipient of several SJMC 
scholarships, 
COMMENTS Mahan found Public 
Affairs Reporting one of the most impor• 
tant classes in her education because it 
prepares students for work after gradu
ation. "The things you do in that class 
are pretty typical of what you would do 
starting out at a smal~town paper," she 
said. Mahan recommends the mentor
ing program to other students as a way 
to make contacts and get advice from 
professionals. She also encourages 
other students to apply for the many 
scholarships offered through.SJMC. 

Vincent Hopwood 
YEAR Senior 
AREA OF INTERI;ST M;Jss communi
cation with ·an emphasis on new 
technology · 

EXPERIENCE IN THE FIELD 
Currently working at the 

Pioneer Press on the 
newspaper's online ser
vice·, the Pioneer Plan
et; experience includes 
an internship with the 

Pioneer Planet; editor of 
:the Minnesota On-line 

·Press, a student-run elec-
. tronic magazine; and a live talk 

s_how on Radio K called "A Clashing of 
Ideas." 
QOMMENTJ;lopwood found Surveying 
Public Opifliqn a.n irhportantclass 
because it puts the media's l;lbiquitous 
use of statistics in stories in perspec
tive. "An in-depth look at how st;Jtistics 
are produced and used is invaluable," he 
saig. H~ 91s9 ~aio the Basic Media 
Graphics Class is very relevant to 
chariges takjng place in mass commun~ 
cation. Hopwood hopes the school con
tinues its trend of teaching about the 
mass media and the Internet in some of 
the classes by developing a quarter~ong 
class focused specifically on the topic. 

Shawnet K. Healy 
YEAR Graduated winter 1996 
AREA OF INTEREST Magazine, 
editorial and commentary writing 
EXPERIENCE IN THE FIELD Recently 
started her own business, Proof Posi
tive Communica~ions Incorporated, 
which offers technical and corporate 
contract writing, proofreading and edit
ing for corporations and writing consul 
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tations; experience includes a position 
on the editorial board of The Minnesota 
Daily; an internship with Minnesota Pub
lic Radio; editor of "Minnesota On Tap" 
class magazine; writing tutor at Anoka 

Ramsey Community Col
lege (where she re

ceived her associ
ate's degree in 
mass communica
tion) and at U of 
M's General Col
lege; and editor and 

writer for SuperValu 
company newspaper; 

she also was the recipient of 
the Undergraduate Research Opportu
nity Program Grant for her study, "The 
Impact of the Media on Women.· 
COMMENTS As editor of "Minnesota 
On Tap, • a student-run magazine devel
oped in the Magazine Publications 
class, Healy said she and other stu
dents learned first-hand the ups and 
downs of all aspects of producing a 
publication. The experience was invalu
able and helped her organize her own 
media-related business. 

Brad Fern 
YEAR Senior 
AREA OF INTEREST Literary 
journalism 
EXPE:RIENCE IN llfE FIELD 
Editorial board member of 
The Minnesota Daily; pub
lication of poetry in two 
issues of a community 
arts journal. · 
COMMENTS Fern said 
the Literary Aspects of 
Journalism class interested 
him most because it explored 
a side of journalism seldom dis
cussed. He said he was drawn to the 
journalism department, despite his 
enrollment in many English classes, 
because "journalism is a lot more in 
touch with contemporary issues.· 
Fern's main recommendations are to 
other students considering journalism 
as a profession. He says they should 
take the opportunity to write for publi
cations, especially The Minnesota 
Daily, while still students. "My experi
ence at the Daily was probably as 
good as many of the classes," he said, 
mostly because it was "true-life" exper~ 
ence. The experience of doing 
research, writing editorials on deadline 
and dealing with legal issues gave him 
confidence. "The more true-to-life the 
experience, the better it is going to 
help the person," he said. 

Marcia Scherzer 
YEAR Senior 
AREA OF INTEREST Advertising 
EXPERIENCE Currently working at the 
Star-Tribune in the classified depart
ment. 
COMMENTS Scherzer said the Cam-

paign Planning and Media Plan
ning classes helped her 

most in her under
standing of all 
aspects of journal
ism, including bud
gets and media 
buying. She also 

likes the fact the 
School includes both 

tenured and adjunct pro
fessors who have a mix of viewpoints. 
"I like the fact that you have adjuncts in 
the department because they have 
experience in the real world and have 
talked about how they found their 
jobs," she said. 
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Curriculum redesign offers two tracks 
BY ALBERT TIMS 
SJMC FACULTY 

A
new undergraduate profes
sional studies curriculum, 
ntroduced during winter 
quarter, already has nearly 
140 new students enrolled. 

The new curriculum was designed to 
allow students to apply for major status 
and begin taking SJMC major courses 
much earlier than in the past. 

It also replaces five separate degree 
concentrations (Advertising, Public 
Relations, Print Journalism, Broadcast 
Journalism and Visual Communication) 
with two more broadly defined tracks
Advertising/Public Relations and 
Journalism. 

The Advertising/Public Relations 
track emphasizes integrated communi
cations management in campaign plan
ning, account management and 
research. New courses in public rela
tions writing and tactics and in advertis
ing and public relations research have 
been added. In addition, several of the 
existing courses have been redesigned 
to better reflect the integrated commu
nications theme. 

The Journalism track emphasizes 
core skills in information gathering, 
editing and reporting. Eliminated 
from the program are courses in 
broadcast studio production and 
photojournalism. Broadcast 

newswriting, field production and 

editing have been retained as 
part of the Journalism track 
curriculum. 

The curriculum redesign 
was undertaken in the context 
of several major issues and 
trends facing the University of 
Minnesota and the SJMC: the U 
of M is grappling with a major 
long-term budget crisis due to 
drastic cuts in the level of state 
funding; the four-year gradua
tion rate at Minnesota is the 
lowest in the Big Ten; transfer 
students now account for more . . 
than 50 percent of all SJMC AI T1ms, SJMC d1rector of graduate programs 

majors; budget shortfalls within 
the College of Liberal Arts has resulted 
in an inability to replace faculty losses 
due to retirement and resignation. Fur
thermore, two separate external 
reviews of the SJMC in recent years 
concludied that the School must move 
toward a more narrowly focused cur
riculum and mission. 

In making program cuts as part of 
the new curricular design, emphasis 
was placed on areas of relatively low 
student demand, high instructional 
costs and/or the availability of faculty 
to support the area. A total of 13 
courses were eliminated from the pro
gram and significant cost savings 
achieved without negatively affecting 
the opportunities for most students. 

Students have responded favorably 
to the new curriculum. The earlier 

admission provides greater scheduling 
flexibility and more opportunities to 
plan supporting coursework outside the 
major. There has been a significant 
increase in students developing outside 
minors in areas such a'S political sci
ence, American studies and psycholo
gy. Students find it much easier at the 
outset of their studies to define their 
interests in terms of the two new pro
gram tracks. 

The evidence so far is that the new 
curriculum continues to attract high 
ability students to the SJMC. During 
spring quarter the School had a record 
number of applications for admission. 
The average GPA of those admitted to 
the major was above a 3.3. 

As Minnesota makes the transition 
to a semester system the SJMC faculty 
will review the School's curriculum 

SJMC survives, thrives 
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leges, such as its proposal to cut Gen
eral College, a weak unit is extremely 
vulnerable. 

A failure of the budget message to 
have its desired effect and a recognition 
of the continued performance of SJMC 
faculty and students might explain the 
complete reversal in the site team's rec
ommendation just one year later. Or it 
may speak of the School's commitment 
to providing quality education while 
funding has decreased. 

"To some degree, the accrediting 
team is seeing more clearly," Scott 
says. "As people are fond of saying, the 
bottom line is what happens in the 
classroom. 

"As an outsider, I don't think the com
mittee made a sound recommendation 
in the first place; now it has reversed 
itself." 

He became director of the SJMC in 
October 1995 when Dan Wackman, in a 
surprise move, took a position in the 
College of Liberal Arts. 

Scott brings tempered frankness to 
a situation foisted upon him by the 
department's tumultuous circum
stances. He came to the University as 
an assistant professor of speech and 
theater arts in 195 7; a veteran of the 
University system, he most recently 
worked on a restructuring in the Span
ish department. 

The big picture 
To put the process in context, Scott 

says the provisional recommendation 
was coincidental to a larger restructur
ing and reorganization naturally occur-

~ 

ring in the department. 
"Fundamentally what happened," he 

said, "is that the faculty did a planning 
process 10 years ago. It was an 
admirable job that was copied all over 
the United States." 

But, he added, things have changed 
in communications education and there 
were some deep philosophical splits 
among the faculty about where the 
school should be going. 

"Regardless of the visiting of the 
team, the department was due for 
another (planning process)," he said. 
For example, the University's plan to 
switch from the quarter to the semester 
system presented departments with the 
chance to do more than "mechanical" 
curriculum changes, meaning it provid
ed an opportunity for philosophical repo
sitioning for the next 10 years. 

It was as if the accrediting team 
walked in during a serious debate 
between faculty about the School's 
future and focus, Scott noted. 

And, according to Tims, "folks were 
fighting over what they believed in." 
While those interactions became 
aggressive and unpleasant at times, it 
was "largely understandable and 
unavoidable ... part of the dynamic 
involved when an institution goes 
through change." 

Dealing with issues associated with 
accreditation is a change for Scott, who 
says such a process is the exception 
for departments in the CLA. 

"Almost no University departments 
are accredited," Scott said. The 
process is generally associated 
with professional programs such 
as law and medical schools. 

Nationwide, many schools of journal
ism and communication are wondering if 
the process has worn out its usefulness, 
and that raises a serious question for 
the SJMC: Has the School gone too far 
to appease an antiquated process? That 
issue is particularly relevant to this and 
last year's crop of master's students. 

Axing the professional M.A. 
One of the most divisive issues in the 

restructuring debate was the elimination 
of the professional master's program, 
and it seems to have been prompted 
most by the accreditation process. The 
ACEJMC does not accredit the academ
ic master's or doctoral programs. 

"My reading of the decision is that, 
that was a very uncomfortable decision 
[for the faculty]," Scott observed, "a 
true loss." 

So with the axing of the program, it 
left nothing for the accrediting revisiting 
team to accredit in the graduate school. 
And although Scott says he doesn't 
think the School has gone far enough in 
revamping its mission, he says the 
changes will have an important effect 
on the number of graduate students the 
SJMC serves. 

Although that dip in graduate stu
dents wasn't felt this year, he said it will 
be in the near future, mirroring a nation
al trend toward declining numbers in 
graduate school. 

But the director said the trend would 
not hurt the School. 

"In general, the future of a good 
strong journalism program is quality, 
not quantity, as it has been in the past 
here." 

§. 
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Student 
Notes 
Graduate student Xiuyu Wang h_as 

been awarded an $8,000 stipend by the 
Center for Western European Studies, 
the FLAS Fellowship, for the 1996-97 
academic year. Wang will use the 
stipend to study Portuguese for a year as 
a language tool for his future research 
plans. 

Doctoral student Janet Cramer will 
present her award-winning 
paper,"Womanliness Is an Attribute, 
Not a Condition: Conceptions of Civic 
Womanhood in the Woman's Era, 
1894-1897," at the AEJMC national 
convention, Aug. I 0- 13 in Anaheim, 
Calif Cramer's paper was awarded Top 
Student Paper in the Minorities and 
Communication Division. 

• 
Doctoral student Joan Conners had 

her paper, "Prominence and Framing of 
the Persian Gulf Crisis: An Analysis of 
Political Cartoons," accepted to the 
Central States Communication Associa
tion conference next April 17-21 in St. 
Paul. She also presented a paper, "The 
Enmification of Saddam Hussein: 
Images in Political Cartoons, August 
1990-March 1991 ," at the Conference 
of the Midwest Political Science Asso
ciation, April 18-20 in Chicago. Her 
paper, "Social Distance vs . Cognitive 
Distance and the Third-Person Effect," 
was ?resented at the International Com
munication Association conference, 
May 23-27 in Chicago, and an article, 
"Not a Pretty Picture," was published in 
the winter 1996 issue of Media Studies 
Journal. 

Doctoral student Pat Berg had her 
paper, "Constructing the Nuclear-Waste 
Storage Discourse: An Analysis of Four 
Newspapers' Coverage of the Prairie 
Island Controversy," accepted by the 
AEJMC Qualitative Studies Division 
for presentation at the 1996 AEJMC 
conference, Aug. I 0-13 in Anaheim, 
Calif. Berg was also awarded a grant for 
overseas study from the American
Scandinavian Foundation. She will 
spend six weeks in Sweden this summer 

Wackman 
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In his role as CLA liaison, Wackman 
helps prepare departments by conducting 
faculty workshops to explain both col
lege and University standards and degree 
requirements and to discuss strategies for 
converting curriculum to a semester sys
tem. 

CLA also plans to standardize classes 
and the credits offered to insure that the 
number of contact hours per week with 
faculty matches the number of course 
credits. The Graduate School may have 
slightly different standards, but that is 
uncertain at this point. 

According to Wackman a central con
cern for the SJMC is how to maintain the 
integrity of the School's recently revised 
curriculum as the entire University cur-

gathering data for her dissertation on 
coverage of anti-immigration political 
movements. She was also selected to 
attend The Freedom Forum-AEJMC 
Teaching Fellows Workshop for begin
ning journalism instructors at Indiana 
University in Bloomington, Ind., this 
summer. 

Berg presented two other papers at 
the annual conference of the Society for 
the Advancement of Scandinavian Stud
ies, May 2-5 in Williamsburg, Va., and 
to a conference on Swedes and Cultural 
Diversity in Contemporary Sweden and 
Chicago at North Park College in 
Chicago in March. 

Graduate student Gregg Aamot has 
been selected editor-in-chief of The 
Minnesota Daily for the 1996-67 school 
year. Aamot received a degree in histo
ry from Gustavus Adolphus College in 
1991 and worked as a reporter for the 
West Central Tribune in Willmar, 
Minn., from November 1992 to July 
1995. Graduate student Alan Bjerga 
will be the Daily's new managing 
editor. He was a reporter for KCCM, 
the Minnesota Public Radio station in 
Moorhead, Minn., and editor of The 
Concordian, the Concordia College 
newspaper in Moorhead, before coming 
to the SJMC. Andrea Cuderman, 
advertising sales manager of the Daily, 
was named business manager for next 
year. She will oversee the Daily's $2.5 
million budget and the departments 
responsible for sales, advertising, mar
keting, production, distribution, fiscal 
and information systems. 

Sara Thomalla has been elected 
president and Susan Filkins vice-presi
dent of the campus chapter of the Soci
ety of Professional Journalists for the 
1996-97 school year. Douglas Rojas 
has been elected treasurer. 

Shawnet Healy was awarded a grant 
through the Undergraduate Research 
Opportunities Program for her project, 
"The Impact of Women on the News: 
The Coverage of and by Women in 
Local Media." 

Doctoral students Dhavan Shah and 
Kent Kedl, along with David Fan of the 
Department of Genetics and Cell Biolo
gy, presented their paper, "The Elite 
Sources of Media Framing During 
International Negotiations: News Cov
erage of the Persian Gulf Crisis," at the 

"Reducing the number 
of courses ... that's where 

the rub comes-
in terms of maintaining 

the integrity 
of our curriculum." 

riculum undergoes revision. 
"The departments of the University 

will be reducing the number of courses 
they offer," he said, "and that's where 
the rub comes- in terms of maintaining 
the integrity of our curriculum. It is a 
certainty that the number of courses 
offered will decrease because we will 
have two rather than three terms a year. 

, 

International Communication Associa
tion conference May 23-27 in Chicago. 

Doctoral students Nancy Nentl and 
Cathy Luther presented their paper, 
"Ti-ni-boppa-zu vs. Teenyboppers: 
Cross Cultural Social Comparison," at 
the American Academy of Advertising 
conference in March in Vancouver, 
British Columbia. Doctoral student 
Cheri Anderson presented her paper, 
"Commercials on the Super Bowl," at 
the same conference. 

Nentl and Luther also presented their 
paper, "Ad-inspired Social Comparison 
and Beliefs About Women's Roles 
Among Adolescent Japanese Females," 
at the International Communication 
Conference, May 23-27 in Chicago. 
Luther's paper, "Cultural Identities in 
Conflict: The Experience of the 
Japanese-Americans During World War 
II as Told by the Camp Newspapers," 
won a top-student paper award at the 
23rd Annual Midwest Journalism Histo
rians Conference April 19-20 in Cham
paign-Urbana, Ill. 

• 
Doctoral students Phyllis Alsdorf, 

Pat Berg and Sherrie Wilson were 
chosen as recipients of the 1995-96 
Kriss Research Support Fund awards. 
The fund, endowed through a gifts from 
SJMC alumnus Mark R. Kriss and 
established in 1991, provides assistance 
to SJMC graduate students in meeting 
direct costs associated with dissertation 
and thesis research. Alsdurf is working 
on her dissertation, "Telling the Untold 
Story: A 'Pivotal Moment' Analysis of 
the History of the Protestant Press in 
America." Berg's Ph.D. thesis is "More 
Multicultural than Thou: Did the 
Swedish Press Scapegoat Sjobo?" and 
Wilson is studying "Community Partici
pation by Journalists: Ethical, Legal and 
Public Journalism Perspectives." 

Doctoral student Kent Kedl has 
been offered a Crossroads Doctoral Fel
lowship for 1996-97. He will receive 
financial and scholarly support for a 
monograph on cultural imperialism. 

Doctoral student Jung-Hye Yang 
presented her ethnographic paper, "Torn 
Between Two Cultures: Interracially 
Married Korean Women and Their 
Ethnic TV Use," to the Feminist Schol
arship Division at the International 
Communication Association's May 
conference in Chicago. 

Some courses will be offered less fre
quently, so scheduling for students may 
be tricky." 

He also predicted that class size will 
go up in a number of cases with the 
switch to semesters. "This is a problem 
for the School because of accreditation 
standards/' Wackman noted. "For exam
ple, those standards require that writing 
classes be a maximum of 16 students." 

The recent restructuring of the pro
gram has already prepared the School for 
the upcoming change, he said Although 
certain elements of the curriculum may 
need to be repackaged and students may 
not take quite as many classes in their 
major, most of the existing SJMC classes 
and programs probably will continue, 
slightly revamped for the semester-long 
time period. 

Faculty 
Update 
William A. Babcock and Star 

Tribune staff writer Jeremy Iggers dis
cussed public journalism at an open 
forum presentation on Jan. 16. The 
event was sponsored by the SJMC 
Graduate Student Organization. 

Irving Fang, who will be on sabbati
cal leave for the 1996-97 school year, 
received a Fulbright Scholar award to 
teach and do research at the College of 
Communications of the University of 
the Philippines. A communication time
line written by Fang is on the World 
Wide Web. It lists events in the history 
of communication from the beginning 
of recorded history to 1996. It can be 
accessed at 
http://spot.colorado.edu/- rossk/history/t 
ime/timeline.html 

Donald Gillmor, one of the found
ing members of the Association for 
Education in Journalism and Mass 
Communication's Law Division, will be 
recognized at a noon luncheon Aug. 12 
at the AEJMC's annual convention in 
Anaheim, Calif. Guest speaker will be 
Jerome Barron, the Lyle T. Anderson 
Professor of Law at George Washington 
University in Washington, D.C. Gillmor 
and Barron have been co-authors since 
1968. 

Kathleen Hansen presented a paper 
at the International Communication 
Association conference, May 23-27 in 
Chicago. The paper, written with pro
fessor Shannon Martin of Rutgers, is 
titled, "History Carved in Stone and 
Electronic Newspaper Records." 

Nancy Roberts will moderate a 
panel session, "Pathbreaking Women 
Journalism Educators ," at the 1996 
Association for Education in Journalism 
and Mass Communication convention 
on Aug. 10- 13 in Anaheim, Calif. As 
part of the session, scholars will discuss 
the contributions of Mary Gardner, the 
first woman to receive a doctoral degree 
from the SJMC, and of SJMC Professor 
Jean Ward. Ann Brill, Ph.D. '94, assis
tant professor in the School of Journal
ism at the University of Missouri
Columbia, will present a paper on 
Professor Ward. Roberts will also pre
sent her paper, "The Historical Signifi
cance of Women Journalism Educa
tors," as part of the event. 

On Jan. 25 Roberts presented her 
paper "Journalism as Persuasion in the 
Oneida Community" to a meeting of the 
University's McKnight Arts and 
Humanities Endowment. 

Ray Nixon, a professor in the School 
of Journalism and Mass Communica
tion from 1952 to 1971, has been trans
ferred to a health care unit. He turned 
93 on June 10. Well-wishers may send 
cards to him via the School of Journal
ism and Mass Communication, attention 
Linda Wilson, Ill Murphy Hall, 206 
Church Street SE, Minneapolis, Minn, 
55455. 
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Obituaries 
Jim Bostic, '63, who headed Nordic

Track Inc. from 1988 to 1994 when 
company sales increased by $435 mil
lion, was killed in a car accident on 
February 16 in Watertown, Minn. He 
was 55. 

Bostic's two children were traveling 
with him at the time of the accident. 
They received minor injuries. 

Born in Pipestone, Minn., Bostic 
received a master's degree in behavioral 
motivation from Northwestern Univer
sity in Evanston, Ill., and a doctoral 
degree in international management 
from Pacific Western University after 
graduating from the University of Min
nesota. 

He worked for General Motors for 
several years and was named director of 
marketing of the Oldsmobile division in 
1974. In 1979 he became vice president 
and general manager of International 
Harvester Corp. and from 1982 to 1987 
served as president of Iveco Trucks of 
North America. 

Last year Bostic left Chaska-based 
NordicTrack, Inc., to head Anagram 
International Inc. of Eden Prairie, the 
world's largest manufacturer of Mylar 
balloons. 

Bostic is survived by his wife, Bar
bara, and two children, Jeffrey, 15, and 
Jennifer, I 0. 

Richard E. Holtz, '53, former head 
of the Eden Prairie-based Water Prod
ucts Co., died on January 2 in Bonita 
Springs, Fla. He was 65. 

Holtz, who was born in Mankato, 
studied journalism and business as a 
student at the University of Minnesota. 

He founded the water system equipment 
company with a business partner in 
1968 and was president and chief exec
utive officer until the early 1990s. 

Holtz is survived by his wife Mana 
and two sons. 

William F. Meinardus, '47, is 
deceased. He lived in Clovis, Calif. at 
the time of his death. 

David R. Mills, '56, owner of Mills 
Advertising Agency, died of a heart 
attack on April 3 during a handball 
game at the Minneapolis Athletic Club. 
He was 61 . 

Mills was born in Minneapolis and 
graduated from Southwest High School 
in 1952. During his career in advertis
ing, Mills worked for J. Patrick Moore 
& Partners, Naegele Outdoor Advertis
ing and Chuck Ruhr Advertising. In 
1989 he opened his own company. 

An avid athlete, Mills was an all
conference football player in high 
school and played football at Gustavus 
Adolphus College in St. Peter, Minn., 
and at the University of Minnesota. In 
1975 and 1976 he won the state hand
ball championship. For 20 years he 
coached with the Minneapolis Park and 
Recreation Board. 

Mills is survived by his wife of 34 
years, Karin, and four children. 

Harold L. "Bud" Nelson, B.A. '41, 
M.A. '51, Ph.D. '56, a longtime jour
nalism educator and director of the Uni
versity of Wisconsin-Madison journal
ism school from 1966 to 1975 died of 
cancer on February 8. He was 78. 

A native of Fergus Falls, Minn., Nel
son began teaching at Wisconsin in 
1955, retiring in 1981. He previously 
held teaching positions at Texas Tech, 
the University of Iowa and the Univer
sity of California, Berkeley. Nelson was 

Bud Nelson in 1992 

internationally prominent for his legal 
and historical research. 

After completing his B.A. at the Uni
versity of Minnesota, he worked briefly 
for Time, Inc., before entering the U.S . 
Navy, where he served until January 
1946. He then worked in the Minneapo
lis bureau of United Press before return
ing to the University of Minnesota to 
complete his master's degree and Ph.D. 

Nelson received the Distinguished 
Service Award from the University in 
1973. He was president of the Associa
tion for Education in Journalism and 
received the organization's Deutschman 
Award for his significant contributions 
to mass communications research. 

His books include "Law of Mass 
Communications," with Dwight Teeter, 
published in six editions; "Freedom of 
the Press from Hamilton to the Warren 
Court," and "Libel in News of Congres
sional Investigating Committees." 

Ralph Rundell, '40, died in Decem
ber 1995. He lived in Chicago. 

Todd Thomas, '49, a retired adver
tising executive, died of a heart attack in 
Fort Lauderdale, Fla., on March 15. He 
was 70 years old. 

Born in Dayton, Ohio, Thomas 
moved to Minneapolis in 1940. He was a 
Navy pilot during World War II. 

During his advertising career, 
Thomas worked for Campbell-Mithun 
and later D'arcy McManus and Masius, 
where he served as president of the Min
neapolis office in the mid- 1970s. 

Thomas sat on the national board of 
directors and was president of what is 
now the Minnesota Advertising Federa
tion. For more than 30 years he worked 
with the Bing Crosby/ AT&T Pebble 
Beach National Pro-Am Golf Tourna
ment on behalf of his client 3M, an 
involvement that led to friendships with 
entertainers Bing Crosby, Jack Lemmon, 
and Phil Harris. 

Thomas is survived by his wife of 46 
years, Mary Lou, and five children. 

Murray Thompson, '49, a retired 
advertising and public relations execu
tive, died of cancer on Feb. 16 at his 
home in Minneapolis. He was 71. 

Thompson was founder of Communi
cations Brokers Inc. and former owner 
of Thompson/Grande Inc., an advertising 
and public relations firm. Born in Min
neapolis, he graduated from Edison High 
School in 1941 after which he served in 
the Navy during World War II. 

In the 1950s he worked for BBD&O 
Advertising and in 1965 founded 
Thompson/Grande, Inc., which he sold 
in 1985. He later started another adver
tising and public relations company 
called Communications Brokers Inc. 

Active in the Zuhrah Shrine, Thomp
son was editor and advertising director 
of Zuhrah' s Arabian magazine. 

He is survived by his wife Nancy and 
three daughters. 

Mary Tickle, M.A. '90, is deceased. 
She lived in Hopkins, Minn. 

Daily, Ames win legal battle, garner awards 

T
he Minnesota Daily and its edi
tor, Michele Ames, have received 
national media coverage of their 
own because of a legal battle 
with important First Amendment 

ramifications (see the Winter 1996 
Murphy Reporter, pages 6-7). The 
drawn-out legal ordeal related to 
unpublished photos of a brawl at an 
October 1993 neo-Nazi rally on campus. 
Hennepin County Attorney Mike Free
man subpoenaed the photos as essential 
to the felony prosecution of Kieran Fra
zier Kn utson, a security monitor 
involved in the fight. 

In late December, after the Daily and 
Ames refused on First Amendment 
grounds to heed the court order, Hen
nepin County District Judge John 
Stanoch ru led in the newspaper's favor, 
citing the need to give broad protection 
to freedom of the press. 

That ruling was appealed by the 
county attorney and in January the 
Minnesota Court of Appeals ordered the 
Daily to turn over the photos so that a 
judge could determine whether they 
should be admitted to a criminal trial. 
On January 25, Ames, speaking on 
behalf of the Daily, refused once 
!P.4 !!WI ... d.i. d& ;::; 

Michele Ames 

again to turn over the photos. She 
said she would go to jail rather than let 
prosecutors infringe on First Amend
ment rights. 

Judge John Stanoch fined the Daily 
$250 a day for the duration of the trial. 

; 

One day later the jury began delibera
tions and over the weekend reached a 
verdict of not guilty of assault for Knut
son. The Daily was fined $250 and its 
legal wrangling carne to an end. 

On Monday, January 29, Ames 

received a standing ovation and a Presi
dent's Award at a meeting of the Min
nesota Newspaper Association. In April 
she spoke to the annual reg ional meeting 
of the Society of Professional Journalists 
in Rochester, Minn. 

Ames, Judge Stanoch and the Daily 
al so were named co-recipients of the 
Peter S. Popovich Freedom of Informa
tion Award at the Minnesota Chapter of 
the Society of Professional Journalists 
annual Page One awards banquet on 
May 29 in St. Paul. 

Ames, a third-year master's student 
in the School of Journalism and Mass 
Communication, received a Fulbright 
fellowship to study computer-ass isted 
reporting in The Netherlands for nine 
months. 

Ames recently participated in an 
Arth1,1r Miller Seminar, sponsored by 
West Publishing, at the annual conven
tion of the Minnesota Bar Association 
June 21 in Minneapolis. Mi ller, a profes
sor of law at the Harvard Law School, 
presented a hypothetical ethics scenario 
to a panel of I 0 media and legal experts 
of which Ames was a part. 
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Robert E. Enlow, '48, a retired farm 
news and features reporter and editor, 
recently completed "Whetstones," a 
frontier novel that will be published by 
Rutledge Books, Inc. Enlow is a White 
Bear Lake resident. 

Gareth D. Hiebert, '43, retired in 
1986 after 47 years on the staff of the 
St. Paul Pioneer Press. For 34 years he 
wrote the "Oliver Towne" column. He 
continues to teach local history at 
Metropolitan State University where he 
has taught for 22 years. He is the author 
of "My Years at St. Olaf," a compila
tion of 52 columns and features about 
St. Olaf College, "History Hotel," about 
the legendary Dacotah House in New 
Ulm, and a manuscript on Joseph Ren
shaw Brown, father of Minnesota. He is 
currently writing a series on Italian his
tory in St. Paul for The Cossetta 
Gazetta. He and his wife also present 
slide shows on the French Impressionist 
painters. He lives in St. Paul. 

Margot Siegel, '44, received the 
1995 "Tribute to Excellence" award of 
the Minneapolis/St. Paul Fashion 
Group. One of four Twin Cities com
munity leaders to be honored by the 
organization, Siegel had a 50-year 
career as a journalist. She has been an 
editor of Women's Wear Daily, a for
eign correspondent for Fairchild Publi
cations, news and feature writer for the 
American Red Cross during World War 
II and a Hollywood publicist. She has 
covered fashion, books and travel for 
the Minneapolis Star Tribune, and 
owned her own public relations and 
marketing firm. She is the author of 
"Look Forward to a Career: Fashion" 
and is a founder and the past president 
of the Friends of the Goldstein Gallery. 
She is also the founder of the Palm 
Springs Desert Fashion Group. Current
ly, Siegel oversees Siegel Properties 
and is an arts and fashion columnist for 
Skyway News. 

Herm Sittard, '4 7, has been re
elected to a third term as president of 
Twin Cities Church Musicians Associa
tion, a group of over 200 metro-area 
choir directors and organists. He for
merly served as organist and choir 
director for St. Paul's Episcopal church 
in Minneapolis, St. Patrick's Episcopal 
church in Bloomington, and St. Luke 
and St. Ambrose Catholic churches in 
St. Paul. He lives in West St. Paul. 

1950s 
Robert B. Klaverkamp, '52, recent

ly retired and returned to Minnesota 
after spending 30 years in Tokyo and 7 
in Hong Kong. He was group publisher 
of Time Inc. magazines in Asia after 
earlier years with UP/UPI and Reader's 
Digest. He lives in Brainerd. 

Burt Erickson Nelson, '52, received 
his master's in German literature from 
the University of Buffalo in 1982. He 
won two poetry awards from Just Buf-

falo Literary Center, had a play, two 
poems and a short story anthologized, 
and two plays produced. Nelson became 
publisher of the bilingual German
American newspaper, der Volksfre
und/People's Friend, after serving as 
editor from 1970 to 1980 when it was 
an all-German weekly. He is in the cur
rent edition of Who's Who in the East. 
Nelson continues as a swing editor at 
the Buffalo News, to which he moved 
in 1982 from the Buffalo 
Courier-Express, where he was 
chief copy editor. 

Richard M. Sherman, '58, 
was inducted into the Min
nesota Newspaper Association 
Half Century Club in Febru
ary. His newspaper career 
started at the age of 9 on his 
father's Rush City (Minn .) 
Post, setting type and feeding a 
job press. He bought the Post 
in 1964, and later owned the North 
Branch (Minn.) Review and the Hull 
(Iowa) Sioux County Index-Reporter 
before founding what is now known as 
the Lakeville (Minn.) Life & Times in 
1979. Sherman lives in Apple Valley . 

1960s 
Mary Frentz Bracho, '68, writes 

historical romances under the 
pseudonym Ana Seymour. Her fifth 
novel "Frontier Bride" was a May 1996 
release from Harlequin Historicals. She 
is living in Excelsior. 

Susan (Bredesen) Drake, '69, 
recently moved to Littleton, Colo., to 
study photography after running her 
own public relations consulting firm on 
Maui for 13 years. 

John R. Finnegan, Sr., M.A. '65, 
received an honorary citation in March 
from the Coalition on Government 
Information for his work promoting 
freedom of information. He is an 
adjunct professor at the School of Jour
nalism and Mass Communication. 

Gerry Nelson, '60, retired in Jan
uary 1996 as communications director 
for the Minnesota State Colleges and 
Universities (MnSCU), the state's 
newly merged system of community 
colleges, technical colleges and state 
universities. He left the University in 
1954 to join the Associated Press where 
he worked for 28 years. His AP career 
included more than 20 years of political 
campaigns, elections and legislative ses
sions. He lives in Brooklyn Center. 

John Pavlik, '63, is director of com
munications at the Academy of Motion 
Picture Arts in Beverly Hills, Calif. He 
lives in Thousand Oaks, Calif. 

C. Denny Vopava, '60, retired from 
The Des Moines Register in 1992 after 
working for 29 years in the promotion 
and advertising arts departments as a 
copywriter and layout artist. He lives in 
Des Moines. 

Catherine Watson, '67, a travel 
writer for the Star Tribune won the 
bronze award in the Travel Journalist of 
the Year category of the 1995 Lowell 
Thomas Travel Journalist Competition. 
This award placed her among the top 
three travel writers in the country. 
Judges called her "a clear, concise writ
er (who) couples those skills with mus
cular research and a sense of the off
beat." She also won a silver award in 
the Cultural Tourism category for an 

; 

article about the changes in a small 
Honduran town after most of its men 
emigrated to the United States to find 
work. 

1970s 
Mary Ellen Black, '78, joined the 

United Network for Organ Sharing 
(UNOS) as director of communications 
where she will oversee the communica

tions department and coordi
nate projects with the educa
tion and business 
development departments. 
She comes to UNOS after I 0 
years with the Mayo Founda
tion, the last six years as chair 
of marketing and communica
tions at the Mayo Clinic 
Scottsdale in Arizona. UNOS 
administers the national organ 
procurement and transplanta

recent years she worked in product 
development and pricing strategy, 
becoming vice president of sales and 
marketing in 1992. 

Judith Moen-Modesitt, '77, began 
her television career in 1978 when she 
joined WIFR-TV in Rockford, Ill., as a 
general assignment reporter. In 1980, 
she moved to WCBD-TV in Charleston, 
S.C. where she anchored the 6 and II 
p.m. newscasts, worked as a reporter, 
and produced and co-hosted the sta
tion's "P.M. Magazine." In 1981, she 
was named "Female Broadcaster of the 
Year" and moved to WBBM-TV in 
Chicago as a general assignment 
reporter. During her time with the sta
tion, Moen-Modesitt was also morning 
anchor, substitute weekend anchor, and 
host and producer of several lifestyle 
programs, including the award-winning 
"Two on Two." While at WBBM-TV, 
she was nominated four times for the 

Chicago Emmy Award, win
ning once as producer-writer 
on the documentary "Empty 
Arms." She was named one 
of the "Top 20 Young 
Women" by Today's Chicago 
Woman during her tenure at 
the station. In 1994, she 
moved to WTKR-TV in Nor-

tion network and the U.S. Sci
entific Registry for Organ 
Transplantation. Black has 
received awards from the 
International Association of 
Business Communicators 
(IABC), the Public Relations 
Society of America (PRSA) 
and the Health Care Advertis
ing Council for contributions 
to the field of healthcare mar-

folk, Va., where she currently 
Judith Moen-Modesitt, '77 serves as host and producer of 

keting communications and 
was recently elected to the PRSA 
Health Academy board of directors. 

Everette E. Dennis, Ph.D. '74, pre
viously executive director of the Media 
Studies Center, was named executive 
director of a Freedom Forum interna
tional consortium of universities, 
including Columbia University. He will 
continue as senior vice president of The 
Freedom Forum and will be based in 
Arlington, Va. Dennis will develop the 
consortium and work with The Freedom 
Forum on academic and journalism pro
jects worldwide. He has been executive 
director of the Media Studies Center 
since it was established II years ago, 
writing and speaking extensively 
around the world about media matters. 
As the center's only executive director, 
Dennis established the residential fel 
lows program and the Media Studies 
Journal, as well as other programs that 
now have an international reputation. 
He has authored 29 books about media 
and journalism issues. He also served as 
dean of the School of Journalism at the 
University of Oregon and was 
professor and head of graduate 
studies at the School of Jour- · 
nalism and Mass Communica
tion at the University of Min
nesota. Dennis lives in 
Virginia. 

Patrick Hirigoyen, '76, is 
the 1996 President of the Min-

"Forty Plus." In February 
Moen-Modesitt began hosting a half
hour series, "Romantic Inns of Ameri
ca," on The Travel Channel. 

Maureen Quinn, '75, was recently 
appointed director of public affairs for 
the Foreign Agricultural Service, an 
export promotion agency of the U.S. 
Department of Agriculture in Washing
ton, D.C. She lives in Arlington, Va. 

Malcolm Ritter, '76, is a science 
writer for the Associated Press in New 
York. He recently won an award from 
the National Multiple Sclerosis Society 
for a story on experimental MS drugs. 
He lives in New York. 

Kimberly M. Roden, '77, is vice 
president of public affairs for Paragon 
Cable-Minnesota. She is responsible for 
all government and community rela
tions and communications programs. 
Roden lives in Minnetonka. 

Jack Stanton, '70, has been promot
ed to senior vice president/director of 
public relations for Kamstra Communi
cations, Inc., a St. Paul marketing com

nesota Chapter of the Public 
Relations Society of America Jack Stanton, '70 

munications agency. He has 
more than 20 years of com
munications experience, 
including six at Kamstra. His 
previous Minnesota employ
ers include the Star Tribune, 
The Wells Group, and Miller 
Meester. He previously 
worked for the New York 
office of Ruder Finn & Rot
man on a variety of national 
events. His client experience (PRSA). He is the senior man

ager for corporate communications of 
the St. Paul Companies, where he has 
worked since 1986. 

Susan Marvin, '79, is president of 
Marvin Windows & Doors, a company 
her grandfather founded in 1907 in 
Warroad, Minn. It is one of the three 
largest producers of windows in the 
nation. Marvin was manager of adver
tising and marketing communications 
from 1981- 1986, and vice president of 
sales and marketing from 1986-1992. In 

includes 3M Company, Federal 
Express, Foot Locker, the Minnesota 
Timberwolves, and the Metropolitan 
Sports Facilities Commission. 

Charles Walter, Jr., '75, was 
named Minnesota Sports Writer of the 
Year for the 13th time in the last 14 
years by the national Sportscasters and 
Sports Writers Association. He lives in 
Mendota Heights. 
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1980s multi-continent television special for 
the Lutheran Church-Missouri Synod 
which originated from Ghana, Russia, 
Korea and the United States. The pro
gram was seen on the ABC Television 
Network. He lives in the Twin Cities . 

Connie McCaffrey, M.A. ' 83, has 
been named public relations vice presi
dent for Kamstra Communications, Inc., 
in St. Paul. She will continue to serve as 
public relations supervisor, planning 

Group, Inc., in St. Paul which provides 
management services for more than a 
dozen state and national trade and pro
fess ional associations. Pumper has 
earned the Certified Association Execu
tive (CAE) designation from the Ameri
can Society of Association Executi ves. 

Mary Sheehy, '86, was married on 
May I 0, 1996, to Bruce Williams, M.A. 
'87. Sheehy is an attorney for West 
Publishing. 

tions firm of Padilla Speer Beardsley. 
She is a member of the Minnesota 
Chapter of the Public Relations Society 
of America. 

Anne Bather , '94, is an account 
coordinator with Gerber Advertising 
Agency in Portland, Ore. She previous
ly worked at the Minnesota Newspaper 
Association. 

Karla Berg, '94, is a community 
editor of the Excelsior/Shorewood Sun
Sailor newspaper. She was previously a 
reporter for the Bloomington, Eden 
Prairie, Edina and Richfield Sun-Cur
rent newspapers. 

Sholly A. Blustin, '84, was elected 
an officer of the firm at Mansfield & 
Tanick, P.A. He received his law degree 
in 1987 from the University of Min
nesota Law School, clerked for Judge 
Steven Z. Lange of the Fourth Judicial 
District from 1987 to 1990 and was an 
associate at Reinhardt & Anderson from 
1990 to 1992. Blustin was a contribut
ing author on "Secondary Liabili ty 
Developments, "ABA Litigation Sec
tion, Subcommittee on Secondary Lia
bi li ty , 199 1 and 1992 edition, and co
author of "Litigation Update: A 
Framework for Understanding the Most 
Common Concerns Leading to Litiga
tion in Mergers and Acquisitions of 
Closely-Held Businesses," Minnesota 
Institute of Legal Education, 1995. He 
is currently co-chai r of Mansfield & 
Tanick's Business Practices Group. His 
areas of concentration are business and 
corporate law, estate and financial plan
ning, intellectual property, and commer
cial li tigation. 

and managing public relations 
programs for Arctco, Inc., Bank 
America Mortgage and G&K 
Services, Inc. She also will 
supervise public relations pro
grams for Kamstra' s building 
products group. Prior to joining 
Kamstra as a senior account 
executive in 1992, McCaffrey 
worked at The Wells Group. 
She was also manager of public 
relations and employee com
munications at Jostens, Inc. 

Connie McCaffrey, '83 

Kathy Tingelstad, ' 81, is 
seeking Republican endorse
ment as a candidate for Min
nesota House District 50B. 
She owns KMT Communi
cations, a public relations 
and marketing communica
tions agency that serves both 
government organizations 
and corporations. Tingelstad 
was the Republican-endorsed 

Valica Boudry, '92, is completing a 
master's degree in writing at the Uni
versity of Iowa. She holds a photogra
phy graduate assistantship, works as a 
newswriter for Icon, an alternative 
paper, and just received the J.Y. Bryan 
Prize from the University oflowa 
School of Journalism for interpretive 

Diane Fitzgerald, M.A. ' 82, is the 
author of three books in the fi ber arts 
field. She teaches and lectures 
about beads, headwork and 
fiber art across the country . 
Fitzgerald lives in Minneapo
lis . 

Paul Mikkalson, '87, is promotions 
manager at Universal Studios Holly
wood in Los Angeles, and is overseeing 
promotional marketing in the Western 
U.S. and Canada for the launch of the 

$ 110 mi ll ion attraction, 
"Jurassic Park: The Ride," 
which opened in May, 1996. 
He lives in Santa Monica. 

Diane Hellekson, '83, is 
pursuing a master's in land
scape architecture at the Uni
versity of Minnesota, after 
having spent seven years at 
the St. Paul Pioneer Press. Diane Fitzgerald, '82 

John Pavlik, Ph.D. ' 83, 
was appointed executive 
director of the Center for New 
Media at Columbia Universi
ty ' s Graduate School of Jour
nalism, where he is also now 
a professor. The Center was 
created last year as a universi-Patricia Jensen, '85, has 

been named director of marketing and 
public relations' for the Asante Health 
System, in Medford, Ore. She is respon
sible for creating communications and 
marketing strategies for Rogue Valley 
Medical Center, Three Rivers Commu
nity Hospital & Health Center, Hearth
stone, Rogue Valley Serenity Lanes, 
Southern Oregon Health Trust, and 
Home Medical, Inc. She was previously 
director of marketing and public rela
tions for JFK Medical Center in 
Atlantis, Fla. 

Cherie Lewis, Ph.D. '86, graduated 
from the Southwestern University 
School of Law in May, 1996. At South
western she served as managing editor 
of the Journal of Law and Trade in the 
Americas and published a scholarly arti
cle on the legal rights of mentally hand
icapped children in Canada. She lives in 
Beachwood, Ohio. 

Christopher Mattson, ' 84, recently 
joined Juntunen Video, Inc. 
(JVI) as an account executive 
and is responsible for expand
ing JVI's business television 
and broadcast markets. Matt
son worked for I 0 years for 
Hubbard Broadcasting's Conus 
Communications as an account 
executive in the Video & 
Satellite Services division, and 

ty laboratory for the develop
ment of multimedia products with inno
vative content. For the past two years, 
Pavlik was a professor and director of 
the School of Communication at San 
Diego State University. From 1988 to 
1994 he was associate director for 
research and technology studies at the 
Freedom Forum Media Studies Center 
at Columbia where he co-
authored or edited several 
reports on the role of technolo
gy in the media and politics, 
foreign policy and the Gulf 
War. During six previous years 
he was an assistant professor 
and graduate studies director at 
the School of Communications 
of Pennsylvania State Univer
sity. He is the author of "New John Pavlik, '83 
Media Technology: Cultural 
and Commercial Perspectives," pub
lished by Allyn & Bacon in 1996. He 
has also written, edited or contributed to 

four books on media techno!-
ogy, health communications 
and public relations as well 

as associate producer and man- Chris Mattson, "84 

as writing more than a dozen 
scholarly articles. Software 
he has created includes "PR 
Research," a public relations 
research tool; "Media Tech
nology Chronology,"a 
database; "Native Voices," an 
electronic directory of the 
Native American communiaging editor for national and 

international events. It was during that 
period that he produced coverage of the 
1988 Olympic Games in Calgary, Cana
da, and Seoul, Korea; the 1990 Eco
nomic Summit in Houston; and world
wide pool coverage of then-Soviet 
President Mikhail Gorbachev's visit to 
Minnesota. In 1993 he managed a 

cations media, and "Fire! " and 
"Fatal!," news reporting simulations. 

Emily (Odell) Peterson, '89, is 
director of marketing and public rela
tions for Tires Plus Groupe, Inc. of 
Burnsville. 

Laurie Pumper, '83, is communica
tions director for Ewald Consulting 

, 

Anoka County Commission
er candidate in 1993, served as photography. 

Sarah Carlstrom, '91, is 
an anchor fo r KREY-TV in 
Montrose, Colo. She received 
her master's degree in jour
nalism from the Univers ity of 
Colorado at Boulder in 1995. 

vice-chair of two Anoka Coun
ty Senate District Committees, 
and from 1992 to 1994 was 
campaign manager for Rep. 
Teresa Lynch's winning cam
paigns. She has served as 
chairman of the board at 
Resolve of the Twin Cities, a 
non-profit, pro-family educa
tion organization. She is the 
immediate past president of 

Kathy Tingelstad, '81 

Karen Carney, '92, is the 
director of sales at the Holi
day Inn Express in Eagan. 

the Twin Cities Chapter of Women in 
Communications, Inc. She lives in 
Andover. 

Alireza (Chris) Torkzadeh, '88, 
recently left a job with the Associated 
Press as a writer to join his father's 
investment company headquartered in 
Tehran, Iran. 

Caryn (Challgren) Vesperman, 
M.A. '83, was promoted to manager of 
credit union marketing communications 
at the CUNA Mutual Group, an insur
ance and financial services company 
serving credit unions and their members 
around the world. She lives in Brook

lyn, Wise. 

Pat Weiland, '86, recent
ly joined the production staff 
of NBC's "Dateline." He pre
viously was with CBS and 
prior to that was an I-Team 
producer at WCCO-TV in 
Minneapolis. 

Sara Libby Wilson, '81, 
was recently appointed Euro-
pean region manager for 

Hewlett-Packard ScanJet scanners after 
3 years as U.S. ScanJet public relations 
manager. She is based in Fort Collins, 
Colo. 

Wendy Wiberg Wustenberg, '83, 
of Wustenberg & Associates, managed 
civic journalism projects for the St. Paul 
Pioneer Press and its collaboration with 
KTCA-TV on last October's "City 
Vote" project. Most recently she 
worked with Wisconsin Public Televi
sion and in Des Moines for PBS' 
"Washington Week in Review." She 
lives in Farmington, Minn. 

1990s 
Sara Barron, '90, recently became 

an independent communications consul
tant. She previously served as public 
relations specialist at Lutheran Brother
hood in Minneapolis and as an assistant 
account executive with the public rela-

She is an Eagan resident. 

Gail Rosenblum Davis, '93, is edi
tor of Minnesota Parent, named the 
nation's best local parenting publication 
for 1995 by the Parenting Publications 
of America (PPA). Judging was done by 
professors at the Medill School of Jour
nalism, Northwestern University. 

Raymond Faust, '95, is a media 
analyst with Campbell Methun Esty in 
Minneapolis. 

Karen Franz, Ph.D. '96, recently 
completed a promotional video about 
the Department of Communication at 
Central Connecticut State University 
where she has been an assistant profes
sor since the fall of 1994. She will pro
duce an interdisciplinary video docu
mentary for teachers about a field study 
of Puerto Rican culture entitled "Repre
senting Culture: Bringing Puerto Rico 
into the Connecticut Classroom." 

Kathleen Harris, '90, is a marketing 
administrator for World Travel and 
Incentives, Inc. She lives in Minneapo
lis. 

Keith Goetzman, '95, is a freelance 
writer/editor for the Utne Reader, Twin 
Cities Reader, and Minnesota Monthly. 
Previously, he was managing editor of 
the Twin Cities Reader. 

Sarah Granley, '95, is an assistant 
account executive, doing public rela
tions in the integrated marketing depart
ment at Fallon McElligott in Minneapo
lis. She previously served as a 
communications intern at Padilla Speer 
Beardsley. 

Michael Green, '95, is a project 
manager for First Trust in St. Paul. 

Darren Heydanek, '95, is a black
jack dealer for Little Six, Inc., at Mystic 
Lake Casino in Prior Lake. 

Nicole Howard, '94, has joined 
Kamstra Communications, Inc. as a 
public relations assistant account execu
tive. Her responsibilities include assist
ing with public relations for Boy Scouts 
of America Indianhead Council and 
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products clients. In 1994, sh(1was fuc, 
ognized with a Midwest District Direc
tor' s Citation and a Public Relations 
Society of America (PRSA) Dr. Willard 
Thompson Merit Scholarship for her 
involvement in Public Relations Studen t 
Society of America (PRSSA). 

Mike Kannenberg, '95, is a multi 
media des igner/script writer for Preci
sion Tapes Inc., a video production, 
post-production, duplication, and multi
media business in Minneapolis. 

Sheila (Green) Kleve, '94, is an 
account manager for Northwestern 
National Life in Minneapolis. 

Daniel Kramer, '90, after working 
for several newspapers, including 
Newsday in New York, Kramer 
received his master's degree in docu
mentary photojournalism at the Acade
my of Art College in San Francisco. He 
was selected to the Eddie Adams Work-

. shop in New York City and also served 
an internship as a staff photographer for 
Newsday. He is currently on an I !
month trip around the world following 
Mark Twain's footsteps from exactly 
100 years ago. In 1885 and 1886, Twain 
circled the globe for a year and then 
wrote the book "Following the Equa
tor." Kramer plans to produce a 
photo/essay book entitled, "Chasing 
Twain Around the Equator." 

Amy Kuebelbeck, M.A. '91, a 
reporter in the St. Paul bureau of the 
Associated Press, recently won the Min
nesota AP's George Moses Award for 
newswriting. 

Jennifer Larson, '94, is an assistant 
account executive at LaBreche & Mur
"l:a'j llub\\c Re\ati.ons i.n Mi.nnea\)o\i.s . 
She has previous public relations expe
rience with the ARC of Hennepin 
County and MRC Public Relations, Inc. 

Patricia Leek, '95, is an extension 
educator for Kandiyohi County/Univer
sity of Minnesota in Willmar. She pre
viously was a general manager for 
Denny's Restaurant in St. Paul. 

Amy Mason, '95, is currently work
ing for the federal government as a Vol
unteer In Service To America (VISTA). 
She is a resident of Waukon, Iowa. 

Michael McNamee, '93, is a law 
clerk/summer associate for the law firm 
of Robins, Kaplan, Miller & Cires in 
Minneapolis. 

Trent Meidinger, '94, was promot
ed to marketing communications spe
cialist at United HealthCare Cor;Jora
tion. He joined the company in January 
1994. 

Jessica Benson Merz, '95, was a 
summer research intern at the Star Tri
bune 's Washington bureau. She now 
works as the complaints assistant at the 
Minnesota News Council, an indepen
dent, non-profit organization that helps 
resolve public complaints against the 
news media. 

Sarah Olson, '95, is a photojournal
ist for WQAD-TV in Moline, Ill. 

Jessica Quirk, '94, is an account 
executive for The Rowland Company, a 
public relations/marketing agency in St. 
Paul. 

J. Scott Rapheal, '95, is a webmas
ter and software application developer 
for McGladrey & Pullen, a public 
accounting and technological consulting 
firm in Bloomington. 
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AOVBrtislrig 'PrOfessiona IS/Students: Share 
experience, perspectives at career day event 
f[,. 

Above: Lance Crane of Campbell Mithun Esty, right, talks with Patty Pomplun, 
a former advertising major at the University, after the day-long Advertising Career 
Day at Coffman Memorial Union on Monday, April15. 

Right: Dave Schneider, an account manager at Martin/Williams, lectures on 
account management. 

Melanie Sawyer, '95, is an advertis
ing copywriter for Jostens Creative 
Works, the in-house advertising agency 
for Jostens, Inc., in Edina. 

Elizabeth Schindler, '94, is an 
account executive at Wells/Hanley
Wood, a Minneapolis-based custom 
publishing, marketing and multimedia 
company. 

Anne Schopen, '95, is an assistant 
account executive at Fallon McElligott 
in Minneapolis. She previously was an 
entertainment marketing coordinator for 
Nemer, Fieger & Associates in St. 
Louis Park. 

Ann Schreifels, '92, is a senior mar
keting communication specialist at 
Caterpillar Paving Products of Min
neapolis . She lives in Maple Grove. 

Jane Serbus, '90, is a producer and 
writer for KRT Productions in Chicago. 
In October she was awarded an Emmy 
in the children's series category from 
the Chicago/Midwest Regional chapter 
of The National Academy of Television 
Arts and Sciences for a series she co
produced and co-wrote entitled "Pride 
in Ill inois," which aired on public tele
vision stations throughout Illinois. 

Tamara Vandal, '95, is a publicist 
for Hart Communications, a public rela
tions agency in Edina. 

Gannon Wegner, '94, is an admin
istrative assistant for NHP Management 
Company in Albuquerque, N. M. 

Don Westphal, '90, is the public 
relations and sports information director 
at Bethany Lutheran College in Manka
to and a staff writer for "Viking 
Update." He also does free-lance sports 
broadcasting for local radio stations in 

~ 

the Mankato area. 

Whitney Whisenhunt, '95, is an 
instructor teaching Engl ish as a Second 
Language at Economics High School in 
Budapest, Hungary. 

Tanya Zmuda, '95, is a communi
cations specialist for National Marrow 
Donor Program in Minneapolis. Tanya 
previously was a public relations assis
tant for NordicTrack in Chaska. 

Corrections 
Helen Beggs, '48, received the 1995 

Headliner Award from the Twin Cities 
chapter of Women in Communications, 
Inc., not the national award as was stat
ed in the Winter 1996 Murphy Reporter. 

Frank Anton graduated from the 
SJMC in 1957, not in 1941 as stated in 
the Winter 1996 Murphy Reporter. 

It's time 
·to make some 
changes in the 

Murphy Reporter. 
Do you have ideas or expertise to share? 

We'd like to hear from you. 
Contact Linda Wil son by phone (612/625-8095) or 

via e-ma il (wilso002@maroon.tc.umn.edu). 
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Shown above is an award-winning photograph by Sher Stoneman, '87, from her series "A Mother's Love Never Dies," the story of single mother Anita Piepkorn's battle against cancer. Here, Anita and her daughter Heather shared 
a quiet moment together before Heather and her brothers left for a week's vacation with their father. Anita died soon after her children returned. Stoneman, a photographer for the St Cloud Times, was named Photographer of 
the Year by the Minnesota News Photographers Association. She also won four MNPA awards in three individual categories as well as awards from the Minnesota State Associated Press and Gannett Newspapers. 
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